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Abstract
Shopping malls makes a contribution to commercial enterprise extensively than conventional
markets which were seemed for meeting Patrons supply and demand’s need. The evolution of
shopping mall concerned the changes in end-users’ and retailers’ behavioural sample. Malls attract
customers and retailers supplying enough time to make alternatives in addition to leisure way of
buying. Imperatively, daylighting system would be a better ideology to be applied within the
interior of a shopping with a view to offer the revel in and out of doors daytime whilst within the
mall. It will advantage to intensify circulation through adequate visibility and minimize the use of
Mechanical means of lighting during day time. Introduction of French or High window heights to
admit lighting into the deep and large spaces of the Mall. To sustain the effect of daylighting system
within the shopping mall, a field survey was carried out to explore daylighting benefits from the
Customers’ point of views. This design report is targeted on examining the techniques of daylight
adoption into the shopping centre through the window heights and Skylights (Atrium) that allows
you to accentuate visibility of customers at some point of circulation in the mall. This study also
found that illumination was rated as the most important element within the interior of a shopping
mall.
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