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Abstract

Open market traders in Abeokuta metropolis play a crucial role in Ogun State’s economy,
particularly in driving economic growth and reducing poverty. Despite their importance, they
often face challenges in accessing financial services. This however posits the need to
investigate how financial inclusion and adaptive capability influence the performance of open
market traders in Abeokuta with religiosity as a moderating variable. The study adopted a
cross-sectional survey research design. The population of the study comprised all open
market traders in six major markets in Abeokuta metropolis which are infinite. Due to this
fact, Cochran's sample size through purposive sampling technique was used to select 422
open market traders as the appropriate sample size. Data were analysed using desctiptive and
inferential statistics. Findings revealed that financial inclusion has a s1gn1ﬁcQ ct on
performance (R?>= 0.395, F(4,382)= 63.701, p= 0.000); adaptive capability gnificant
effect on performance (R2— 0.261, F(4,382)= 34.465, p= 0.000); Rehg10s1g~l' significant
effect on performance (R?>= 0.122, F(1,400)= 55.503, p= 0.000); Both inclusion and
adaptive capability have significant effect on performance (R=0.1 384)=34.465, p=
0.000); Religiosity has a significant moderating effect on the relati p between financial
inclusion and performance of open markets traders in Abeok R?= 0.055, F(2,384)=
23.792, p= 0.000). Hence, this study concluded that ﬁl inclusion and adaptive
capability have a significant effect on performance of arket traders in Abeokuta
Metropolis. The study hereby recommended that op et traders in Abeokuta should
collaborate with financial service providers to enha %& accessibility and user experience
of digital financial services, followed by the nee, open market traders in Abeokuta to
foster engagement with customers through f mechanisms, loyalty programs, and
personalized communication channels and anced financial inclusion through targeted
programs. \

Keywords: Financial Inclusion, @ Capabilities, Religiosity, Performance, Open
Market Traders @
Word Count: 292 QQ
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Chapter One
Introduction
1.1 Background to the Study

Micro, Small and Medium Enterprises (MSMEs) are considered critical to economic
prosperity because they play a crucial role in driving economic growth, creating em&yment
opportunities and fostering innovation. These enterprises are characterized b ex1b111ty,
adaptability and ability to respond quickly to changing market d QAddmonally,
MSME:s are known for their potential to generate wealth and red @ome inequalities by
providing opportunities for individuals to become entreurs and create their own
businesses. Over ninety-five percent of businesses wor are MSMEs and account up to

a sizeable portion of the workforce countries @ow or middle incomes. Also, over

50% of workforces get hired by MSMEs wi than 100 staff members'.

In Nigeria, MSMEs constitute 96‘7{._3;@enterprises, 48% of GDP and 84%of all jobs?.
Despite the relevance of M@y it has it many challenges. The MSMEs will make
substantial contributioq@%ucing poverty and boosting employment opportunities when
they operate efﬁci@&within a stable environment with substantial access to finance and
financial inc& \ess to operate their business’>. MSMEs performance can be characterized
by Vari@&ctors such as financial stability, market competitiveness and operational
efﬁcie\n(y3. These factors play a crucial role in determining the success or failure of MSMEs
in today's highly competitive business environment. Several efforts have been made to

measure the performance of SMEs. Some commonly used methods include financial ratio

analysis, balanced scorecards and benchmarking against industry standards®.



These evaluation tools provide valuable insights into the overall health and performance of
SMEs, allowing business owners to identify areas for improvement and make informed
decisions. However, despite these efforts, measuring SME performance remains a complex
and multifaceted task especially when it comes to open market traders. This is due to the
unique characteristics of their business and the challenges they face in a dynamic and
competitive marketplace. Open market traders, also known as street vendors oinformal

sector entrepreneurs, operate in unregulated and often unpredictable environm@

G

Open market traders often operate in physical marketplaces, such as f&rs markets. These
traders rely on their knowledge of market trends, customer es, and competitive
pricing strategies to maximize their profits and stay cotive in the market®. They
typically have limited access to formal financial Q&&S and rely heavily on cash
transactions, making it difficult to track and mea%‘%eir financial performance accurately.
Additionally, their businesses are often hig@sonal, with fluctuating demand and income
levels throughout the year. These facf@e it challenging to apply traditional performance
evaluation methods effectively. }éfraeless, preliminary investigation with warranted going
.
to the open market trad s@&beokuta revealed that issues including business profitability
N

and capacity to grow &e overtime are their performance-related challenges that need to be

addressed’. 0

Financi%&lusion's significance to MSMEs has drawn more attention from academics
working in a variety of fields and has been a concern for regulators. Financial inclusion
assists in leveling the playing field for businesses of all sizes by reducing the growth
limitations faced by MSMEs and increasing their access to outside sources of financing
which is one of the challenges faced by MSMEs®. Financial inclusion is difficult, even in

industrialized nations, particularly for small enterprises. For instance, in the UK, three-



quarters of micro businesses experienced difficulty acquiring financing, which was a barrier
to their expansion’. However, within the context of open market traders, financial inclusion
can be even more challenging. Open market traders, often operating in informal economies,
face additional barriers such as limited documentation, lack of credit history and lack of
collateral’. These factors make it even more difficult for them to access formal financial
services and obtain the necessary funding to grow their businesses. The issue of how to
initiate financial inclusion for these open market traders remains a chall % hold
potential for enhancing business transaction if exploited maximally. Although open market
traders are unable to translate their expertise into financial succes ,@e majority of micro
businesses stay tiny, yet been captured within those who hav§§sto financial technology

remains a critical factor that can enhance the performance MEs?,

QO

Religiosity is another factor that can affects ﬁna@ nclusion for open market traders. In
some regions, religious beliefs and practiu@y influence the way these traders perceive
and engage with financial services. P ple, certain religious teachings may discourage

interest-based transactions, mal@slt challenging for traders to access loans or credit

N

.
facilities. Additionally, e@us festivals or customs may require significant financial
expenditures, furthe%&erbating the need for inclusive financial solutions. Therefore,
understanding e,\lé of religiosity in financial inclusion is crucial in devising effective
policies atfb ategies to support the growth of open market traders and micro businesses.
The Bbg;ee to which a person practices their religion, incorporates it into their everyday lives,
or makes reference to the divine is a measure of their religiosity’. A person's religion is
evident in his or her behavior!. When a person does rituals (worship), this is considered
religious activity. Other acts are motivated by spiritual forces. It relates to visible, audible,

and observable behaviors. Based on this mindset, people conduct an action in accordance

with religious precepts and fulfill God's commands. However, there is little research on the



impact of religion, especially Islamic or Christianity management and financial inclusion, on
MSMEs success. There is a great demand for study on how religiosity interacts with other
management topics'!. In this study, the moderating factor connecting financial inclusion and
company success is religiosity and the question raised is that will it intervene in the
relationship between financial inclusion and performance of open market traders in Abeokuta?
Hence, connecting religiosity to performance of open market traders in Nigeria is a topic of
interest in understanding the relationship between religion and business out %geria,
with its large Muslim and Christian populations, provides a unique co teﬁtg examine this
relationship and exploring how religious beliefs and practices a@&derating variable
influence the financial inclusion and success of open market ®§aluable insights can be

gained into the role of religion in shaping business outcor@

QO

Adaptive capability is crucial for open market tr%bo navigate the ever-changing market
dynamics and maintain their competitive he capacity of an enterprise to adjust to
shifting business needs by recognizl‘r@ developing its essential competencies, supplies
and other internal procedures is @y related to adaptive capability!®. The capacity to adapt

provides a competitive e%q,\ particularly in situations that are constantly changing.
Innovation, learnin e%ility, and agility are four dimensions that make up adaptive
capabilities'4. &e};ﬂet traders in Nigeria often adapt to any unfavorable policies as they
possess a g adaptive capability. This adaptability is driven by their ability to quickly
asses market situation and make informed decisions. Whether it is adjusting their pricing
strategies, exploring new suppliers, or finding innovative ways to reach customers, open

market traders in Nigeria have proven time and again their ability to adapt and thrive in any

environment!?,



Numerous research has attempted to determine the connection between SME success globally
and financial inclusion. A few scholars used the religiosity of SMEs as a moderating variable
in a study on financial education and company success in Indonesia. Financial literacy has
positive, significant effects on company success, according to researchers. Knowledge of
finances have an effect on business efficiency. In order to achieve good business performance,
basic human requirements like financial knowledge must be met. Using a strategy to. 1mprove
adaptive selling capabilities, an investigation on religiosity efﬁc1ency owledge
conversion was conducted®. The test findings demonstrate that the R consists of
competing religiosity on socializing, competing religiosity on @ a izing, competing

religiosity on combinations, and competing religiosity on i@a izing, can boost adaptive

selling skill. Q

Similarly, to this, the relationship between ﬁnanc@ ell-being and the expansion of small
and medium-sized businesses in Ugand&@ conducted and discovered that financial
inclusion has a key role in fostering SME éXpansion®. The survey also showed how expensive
it is to acquire and maintain ban@ services, how challenging it may be to utilize some of
them, and how certain §® treat their customers with a lack of courtesy and regard.

Numerous 1nvest1gat cluding have produced results that are comparable to those of this

Study7,8,9,10 11

}Q}Ver there are discrepancies in the results due to various environmental
elements rlbhme unique to the nation where this study was conducted. In this regard this

stuchentered on discovering what role financial inclusion, religiosity, and adaptive

capability will have on the performance of open market traders in Abeokuta.
1.2 Statement of the Problem

Open market traders play a crucial role in Nigeria's economy, particularly in driving

economic growth and reducing poverty'®. However, they often face challenges in accessing



financial services, adapting to changing market conditions, and navigating their religious
beliefs within their business operations. These challenges also range from difficulties in
accessing certain services to facing disrespectful treatment from lenders. Due to difficulties
like insufficient financing for their organizations, open market traders frequently fail to
provide high-quality goods and timely services to consumers at all levels, which raises the
question of if they are adequately prepared to foster improved performance. According to the
research done by a scholar, the performance of open market traders i eria was
significantly hindered by insufficient funding marked by an exorbitant cost of capital. But
open market traders have less access to finance since conventional on’t compete with

one another for such services!”. 0

Access to financial facilities remains a significant @&ge for open market traders in
Nigeria. According to a survey conducted by Pri@%rhouseCoopers (PwC), it was found
that many small business participants s’%@ their operations with minimal capital'®,
Specifically, less than 350,000 was\a ble to them at the beginning of their startup
period'®. This indicates the. li@ inancial resources with which open market traders
typically commence thei 'Asseszo. Unlike businesses, SMEs typically lack the ability to
obtain bank loans; ins $hey primarily depend on their personal financial reserves or loans
through relativ@ friends. The International Finance Corporation (IFC) estimates that
40% of e ed MSME:s in emerging nations face a $5.2 trillion annual funding shortfall.
Acco}&iyg to a section of the study, "Lending is often based on the creditworthiness of the
borrower and an analysis of past data about the firm. Bank financing are difficult for open
market traders to get, mostly due to their expensive rates. The majority of respondents (50%)
acknowledged that they had applied for bank lending over the previous 12 months but had

decided against obtaining them because of the high interest rates. These challenges are as a

result of financial institutions perceiving open market traders as high-risk borrowers®. This



perception stems from the inherent volatility and unpredictability of the open market, making
it harder for traders to meet the stringent criteria set by banks?’. As a result, many open
market traders are left with limited options for securing financing, forcing them to explore

alternative avenues to meet their capital needs.

Adaptive capability is the ability of individuals or organizations to respond and adapt to
changes in their environment, such as market dynamics, competition, and te logical
advancements'®.One of the challenges faced by open market traders is t f market
awareness and intelligence, which hinders their ability to adapt to changﬁ{market conditions.
Inadequate market research and intelligence gathering lead to d understanding of
customer needs, preferences, and emerging trends, makin @fﬁcult for traders to adjust
their marketing strategies accordingly?'. This lack of a@ﬁcapability can result in reduced

competitiveness and missed opportunities that c%@st sales growth and result in higher

profitability. ®%

According to a scholar, inadequate @search often results in poor decision-making and
ineffective resource allocation. e to an unclear understanding of market dynamics,
MSMEs often invest ks@Qwrong products, overlook potential growth areas, and fail to
capitalize on eme pportunities that drive business profitability and growth. Similarly,
Open marke :ai'%s often face difficulties in accessing timely and relevant information, as
well as%’g]ological resources which is crucial in fostering strong adaptive capability.
Scholars have argued that limited access to information and technology impedes traders'
ability to stay updated on market changes, communicate with customers and suppliers, and
adopt efficient business practices'!!>!7. Without the necessary information and technological

tools, traders often struggle to adapt to new market demands and employ efficient operational

strategies.



The influence of religiosity on the performance of open market traders can be complex,
presenting both advantages and challenges. On one hand, religiosity can provide traders with
a strong moral compass and ethical framework, guiding their decision-making processes and
promoting trust and honesty in their business dealings®. This can contribute to long-term
success and a positive reputation in the market. However, strict adherence to religious
principles may pose challenges for open market traders. For instance, a scholar argued that
religious obligations, such as restrictions on certain products or business prac 'Qcan limit

market opportunities and hinder the adoption of more profitable strateﬁl. Eor instance, it

is mostly forbidden for Muslims to eat pork meat or drink anythiné 0

difficulties for Muslim traders who may face limited opt'@

industry. Q

Additionally, certain business practices, such as&st-based financial transactions, may

c. This can create

the food and beverage

conflict with Islamic principles of ﬁnanc@Eing it challenging for Muslim traders to
engage in certain sectors of the markéa\% , in Nigeria, where Friday is considered a day of
communal prayer, some traders r@‘suspend their business operations during prayer times or

‘N

on religious holidayslg.Q@ religious restrictions can limit market opportunities and

potentially hinder Wb 1

Various stu@ ave been conducted to establish a link between financial inclusion,

ty for those who strictly adhere to their religious principles.

reli ios'%,’Qiaptive capability, and performance of MSMEs in Nigeria respectively. For
instance, a scholar used the religiosity of SMEs as a moderating variable in a study on
financial education and company success in Indonesia. Financial literacy has positive,
significant effects on company success, according to researchers. Knowledge of finances
affects business efficiency. To achieve good business performance, basic human

requirements like financial knowledge must be met. Using a strategy to improve adaptive



selling capabilities, ®also did an investigation on religiosity efficiency and knowledge
conversion. The test findings demonstrate that the RCKC, which consists of competing
religiosity on socializing, competing religiosity on externalizing, competing religiosity on
combinations, and competing religiosity on internalizing, can boost adaptive selling skill?°.
Similarly, another scholar did a study on the relationship between financial well-being and
the expansion of small and medium-sized businesses in Uganda and discovered the&lancial
inclusion has a key role in fostering SME expansion. The survey also showed xpensive
it is to acquire and maintain banking services, how challenging it ma;;{Q‘u}l 1ze some of
them, and how certain lenders treat their customers with a of courtesy and

regard. Numerous investigations have produced results that 6c parable to those of this

study?!-22, Q

A close emphasis of this study shows that most@%&eviewed articles are conducted in
developed countries and other African couﬂ@sflge Uganda, Kenya, and South Africa as no
studies have been conducted on how %rnbination of these three parameters (religiosity,
adaptive capability, and ﬁna.ncia]%&lusion) affect the performance of open market traders in
Nigeria particularly in b@a, Ogun State. However, this is necessary as Nigeria also
faces unique challerﬁl addition to the general challenges faced by MSMEs in Africa
which include @ of fund insecurity from banks. Most open market traders confirmed
that they use banks for their daily transactions as they usually experience delays in
bank}&wices. These challenges are not addressed in other studies and highlight the need
for further research. Therefore, it is crucial to investigate how financial inclusion, adaptive
capability, and religiosity initiatives interact to effectively address these challenges and

improve the performance of open market traders in Abeokuta, Ogun State.

1.3 Aim and Objectives of the Study



This study aims to determine the effect of financial inclusion (Account Ownership, Access to

Credit, Digital Financial Services, & Financial Literacy) and adaptive capability (Innovation,

Learning, Flexibility, and Agility) on the performance of open market traders in Abeokuta

metropolis, Ogun State. The specific objectives were to:

1.

ii.

iii.

1v.

investigate the influence of financial inclusion (account ownership, access to credit,

digital financial services, & financial literacy) on the performance of open maﬂg&raders

(O

determine the effect of adaptive capability (innovation, leamin@gg‘\bility, and agility)

in Abeokuta, Ogun State

on the performance of open market traders in Abeokuta, Ogu@

evaluate the effect of financial inclusion and adapti\@)ability on the performance of

open market traders in Abeokuta, Ogun State ’bQ

examine the moderating effect of r1ty on the association between financial

inclusion and the performance of arket traders in Abeokuta, Ogun State.

S
1.4 Research Questions  « A
N\

This study raises the fi @ng questions.

0 @extent does financial inclusion affect the performance of open market
Q ers in Abeokuta, Ogun State?
. To what extent does adaptive capability affect the performance of open market

traders in Abeokuta, Ogun State?

What is the effect of financial inclusion and adaptive capability on the

performance of open market traders in Abeokuta, Ogun State?

10



4. What is the moderating effect of religiosity on the association between financial

inclusion and performance of open market traders in Abeokuta, Ogun State?
1.5 Hypotheses

The following research hypotheses are stated in null form in order to answer the study

research questions:

Hol: Financial inclusion has no significant influence on performance of open r@raders

in Abeokuta, Ogun State. <

Ho2: Adaptive capability does not significantly affect performann market traders in

Abeokuta, Ogun State. Q

Ho3: Financial inclusion and adaptive capability has nossj gnglcant effect on the performance

of open market traders in Abeokuta, Ogun S@

Ho4: Religiosity has no significant moc@ effect on the association between financial
a

inclusion and performance of oe_e‘;\Sﬁ ket traders in Abeokuta, Ogun State.

1.6 Significance of the Stud’y$

Examining the relatio%@between financial inclusion, adaptive capability, religiosity, and
the performanc{oj}‘%p'e market traders in Nigeria holds significant importance for various

stakehold@n of which are open market traders, government and policy makers, financial

instiﬁ& and academia.

Open market traders themselves are a key stakeholder group in this study. Understanding the
relationship between financial inclusion, adaptive capability, religiosity, and their
performance can provide valuable insights to enhance their economic well-being and
business success. The findings can help identify barriers to financial access, inform strategies

for building adaptive capacity and also explore how religiosity influences their business

11



practices. This knowledge can empower traders with evidence-based solutions to overcome

challenges, improve performance, and achieve sustainable growth.

The study's findings can inform government policies and initiatives aimed at promoting the
economic development and inclusivity of open market traders. By understanding the specific
needs and challenges faced by traders, policymakers can design targeted interventions to
enhance financial inclusion, foster adaptive capability, and support the mte%on of
religiosity into business practices. Such policies can contribute to povetion, job

creation, and overall economic growth in Nigeria. /\

Financial institutions play a crucial role in facilitating financial 1@ The study's insights
can help financial institutions understand the specific ne @preferences of open market
traders, leading to the development of tailored ﬁnanc@roducts and services that address
their requirements. By enhancing access to able and suitable financial facilities,

financial institutions can contribute to the \ch and performance of open market traders

while expanding their customer base é@ket share.

The study contributes to the f&g{ng body of knowledge on the intersection of financial
inclusion, adaptive cap@?rehgloslty, and business performance. It provides researchers
and academia @mcal evidence that can enrich theories and frameworks related to
small busine (ﬁopment and economic behavior in the Nigerian context. The findings can

stimulat@‘her research and foster academic discussions, promoting a deeper understanding

of the dynamics between these variables and their implications for open market traders.
1.7 Scope of the Study

This study is conducted to examine the functional association between financial inclusion,
and adaptive capability on performance of open market traders in Abeokuta metropolis, Ogun

State. Financial inclusion is measured by Account Ownership, Access to Credit, Digital

12



Financial Services, and Financial Literacy. Adaptive capability is measured as Innovation,
Learning, Flexibility, and Agility. Religiosity is proposed to be an intervening variable given
the association between financial inclusion and performance of open market traders in
Abeokuta. To achieve this, this study will be conducted among SMEs in Abeokuta as this is
where the study is focused. Due to the fact that the open market traders constitute a
significant part of the informal sector, majority of them are not registered. M&so, in
Abeokuta, Open market traders are operated virtually everywhere neverthe Qix of the
most popular open market areas are Lafenwa, Kuto, Olomore, Oer} Itoku, and
Elega markets. These markets will be the main focus of this stu @ here are significant
numbers of open market traders in these places which can p $iable information. The

open market traders represent a homogenous and in@ population and according to

Cochran’s formula for computing sample size rGBQm infinite population, 384 is the

appropriate sample size. @rb

1.8 Limitation of the Study . @

While this study contribute.s @ understanding of financial inclusion, religiosity, and
adaptive capability amo @1 market traders in Abeokuta, Ogun State, Nigeria, it is not
without limitatior.ls,&of the study limitation is that statistics were not obtained on the level

of ﬁnancial;'nc(;syyn rate in Ogun State, especially as it relates to open market traders in

Abeokut@ opolis. Therefore, the use of qualitative data through interviews from selected
openMets traders in Abeokuta which led to the poor identification of appropriate themes
that can emerge from the study. The geographical specificity of Abeokuta restricts the
generalizability of findings to other regions of Nigeria. The study is also limited to six open

markets in Abeokuta, leaving all other markets out of the research.

1.9 Operationalization of Research Variable

13



In this study, two variables are highlighted which are independent variable and dependent
variable. Financial inclusion, and adaptive capability are the independent variables while
performance of open market traders is the dependent variable. However, religiosity is the

intervening variable in this study
To express these mathematically, we have the following

Y=/(X) \
Y= Dependent Variable QJQQ

X= Independent Variable E
Y= Performance 0

Xi= Financial Inclusion
2
(e}

Xo= Adaptive Capability \Q
X3= Religiosity . 5&

Y= f(X1, X, X3)eoooeeeene A, (1)
&
PERF=£(FI). et N e el )

PERF= £ (FI, A@ ......................................................... 3)
PERF= f(eb§t, REL) ..o, (4)

PERF= Performance
FI= Financial Inclusion

AC= Adaptive Capability
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REL= Religiosity
1.10 Operational Definition of Terms

Access to Credit: The availability of credit and loans for individuals and businesses,

particularly those in underserved or marginalized communities.

Account Ownership: The percentage of individuals or households that have access to a bank

account or a formal financial institution. Q\

Adaptive Capability: This is the ability of individuals and businesses Qﬁuﬂr and respond

to changing market conditions and economic circumstances. It inveQ @ he capacity to adapt

strategies, practices, and behaviors in order to effectively ate*and thrive in a dynamic
and uncertain financial environment. Q
Agility: How quickly and efficiently the organiza n respond to market trends, customer

demands, or competitive pressures. @

Digital Financial Services: The use@al technology, such as mobile banking or digital

wallets, to facilitate financial t@lons and access financial services.

Financial Inclusion: 'b@is the process of ensuring that individuals and businesses have
access to usefj .\%ffordable financial products and services that meet their needs,

including tr@ctions, payments, savings, credit, and insurance, delivered in a responsible
and @a le manner.

Financial Literacy: The level of knowledge and understanding of financial concepts and

products among individuals.

Flexibility of Operations: This is the ability of a business to adapt and change its operations

in response to market conditions and customer needs. It allows businesses to quickly adjust
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their production processes, product offerings, and marketing strategies to stay ahead of their

competitors and maintain customer satisfaction.

Flexibility: The organization's ability to adjust its operations, strategies, or structures in

response to changes in the business environment.

Formal Loans: These are loans that are obtained from financial institutions or banks,
typically with a formal application process and specific terms and conditions. loans

are often used for larger purchases or investments, such as buying a h@ starting a

business. :’\

Innovation: The organization's ability to generate and impl m%ew ideas, products, or

Processes.

Learning: The emphasis on continuous leaming,&fﬁg, and skill development within the

organization. @%

Open Market Traders: These are'@luals or businesses that engage in buying and

selling goods or services in @n market, where prices are determined by supply and

demand. They play a c%@ﬂe in the economy by facilitating the exchange of goods and

services between bg&and sellers.

Performan?z gbﬁ is the evaluation of an individual, organization, or system's ability to

achieve@ed outcomes or goals. It encompasses various aspects such as productivity,

efﬁcie\n(y, effectiveness, and quality.

Religiosity: This is the degree to which individuals adhere to and practice religious beliefs

and rituals.

Religious Ethics and Values: These are the principles and beliefs that guide individuals and

communities in their moral and ethical decision-making based on their religious teachings.

16



Sales Growth: This is the measure of the increase in sales revenue over a specific period of
time. It is a key performance indicator for businesses, as it indicates the success and growth

of the company.
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Chapter Two
Literature Review

This section entails the review of existing literature on financial inclusion, adaptive capability,
religiosity and performance of open market traders. The purpose of this literature review is to
gain a comprehensive understanding of the current knowledge and research in these areas,
identify any gaps or inconsistencies, and provide a solid foundation for the rchh study.
This section is classified into five which are conceptual issues, theorgticdl*framework,

empirical studies, synthesis of gaps identified and conceptual framev@l\

A\

2.1 Conceptual Review 0

2.1.1 Performance
>

The success and expansion of SMEs i@rbey factor in determining the rate of
industrialization, technological advano@t, gentrification, productive and worthwhile job
for everyone who are capable an ﬂﬁg to work, equitable distribution of wealth, welfare,
income per capita, and q ali f life enjoyed by the populace, as SMEs contribute to
employment growth Qquickly than larger businesses!. It is generally known that the
SMEs industrydvik%h as widespread recognition, is viewed as a key factor in promoting
economic % h and the creation of jobs in both emerging and established nations®>. SMEs
(ﬁm}\v/%l 200 or fewer employees) makes up the largest business sector in every world

economy, and governments around the globe are increasingly promoting and supporting the

SME growth as part of their overall national development strategy>.

The importance of SMEs in the development of economic, reduction in poverty, increase in
employment, output, innovation in technology and uplifting in social status and standard is

globally recognized and acknowledged in developing as well as in developing economics®.
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Small and Medium Scale Enterprises have been acknowledged to have a prodigious potential
for sustainable Development. It is primarily through the growth of SMEs that employees
made redundant by large firms have been absorbed back into the work force*. Through the
multiplier effect, this employment provides income to regions which stimulate local
economic activity, in results, drives wealth and further employment generation®. In order to
compete and sustain successfully, locally, and globally, micro, small and medium xrprises

must not only be perfect in their area, but also conserve eventually?. OQ

Evenly component of business management, performance managemé&:&‘ge one of the
biggest challenges faced by businesses in the SME sector, parti ith respect to their
survival and competitive advantage. If management is not d and educated on how to
manage finance, a scholar noted that small businesses 6&1 did not succeed because more
often than not cash flow is not properly managed. %ﬁmance is from the aspect of financial
and non-financial, the main elements of \\\@ consist of “sales-based and firm-based"®.
Empirically, it is found that there is & cant relationship between competitive advantage
and the sales-based performance @Nganizations. Profitability, growth, productivity, level of
.
sales revenue, market sh. Q}& product, return on investments, product added value is used
in the measurement ﬁes-based performance’. In addition, other previous studies have
also further ill@ﬁat there is a significant relationship between competitive advantage

and firm- performance of organizations.

Firm-based performance is measured in terms of the emphasis on employee development,
customer satisfaction, job satisfaction and efficient organizational internal processes®. “Small
is profitable in Nigeria"; the performance and role of SMEs going forward are bound to be
even greater and more pervasive with a demonstrable impact on the emerging world trading

order’. SMEs have to recognize what their resources are and they need to know how to utilize
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them, flex them into an advantage for their business. Nevertheless, in the frame of the world-
wide economy, SMEs cannot compete by simply looking at the cost and by just cutting it;
they must compete on the foundation of knowledge and the value added!. The development
of SMEs is an indispensable component in the growth strategy of most economies and holds

particular significance.

The performance and development of Small and Medium Sized Enterprises s) has
throughout the world, been of great interest to, among others, develop @c nomists,
entrepreneurs, governments, venture capital firms, financial i&mons and non-
governmental organisations®®. Performance management involw%@ishment of a shared
understanding about what is to be achieved, how it is to ieved; and an approach to
managing people that increases the probability of achi€¥ing success within an agreed
framework of planned goals, standards and indivri@b%’gd team competence requirements!'.
2.1.1.1 Sales Growth ,\%&Q

Sales growth refers to the amm%q%mpany derives from sales compared to a previous
corresponding period of tin@%hich the later sales exceed the former?. It is usually given as
a percentage. Sales gr WQS considered positive for a company’s survival and profitability.
It is an import@j}:'iwe of performance!?. Sales growth targets play a major role in the
perceptio @usiness managers. Planning systems generally begin with sales targets'3. An

empm&n sales growth also provides a useful and visible benchmark to motivate managers.

Firms must use a wide variety of goals, including sales growth, to effectively reach their
financial objectives!*. Profit maximization is interpreted as the desire to maximize the present
value of the firm!>. Since net revenue, total revenue and assets all expand permanently at the
same rate, all this are in the context of a permanent growth maximization model

interpretation. Factors that influence sales growth range from promotion to internal
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motivation and retaining of talented employees to the implicit opportunities for investments
in new technologies and equipment in the production process. In addition, it benefits learning
curve and opportunities for economies of scale provided by sales growth. To reach their
financial objectives effectively, firms must use a wide diversity of goals, including sales

growth!S,

Sales growth generally utilizes capacity more fully, which spreads fixed costs ﬁ& more
revenue resulting in higher profitability. New data base was used to meas any-level
innovative activity used for testing firm growth, profitability and sizeQ{Qund that high
growth generates more innovative activity for firms in lov@logical opportunity
industries, but not in high-technological opportunity enviro@n‘[s. Sales growth generally

utilizes capacity more fully, which spreads fixed costs &rkore revenue resulting in higher

profitability. 6’6
O

Sales growth targets play a major role in kperceptions of top managers. Using surveys, a
.
scholar find sales is the most co@jective mentioned by senior managers. Planning
systems generally begin wit-h@ targets'®. An emphasis on sales growth also provides a
useful and visible ben\@% to motivate managers. Sales growth influences factors that
range from inte P@{Vation to promotion and retention of talented employees all the way
to the implied,oppOrtunities for investments in new equipment and technologies that upgrade
the ro@%n process as a whole!”. In addition, sales growth provides opportunities for
economies of scale and learning curve benefits. Alternatively, if an industry has increasing
economies of scale or learning curve effects, growing firms benefit from such effects, again

increasing performance?’. Depending on the industry structure, sales growth may also

provide additional market power which firms can use to increase performance?'.
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2.1.3 Profitability

Profit is the primary objective of traders in an open market setting. Various definitions has
been put forward to understand the meaning of profit?2. However, there is no universally
accepted definition of profit, as it can be interpreted differently depending on the context and
perspective. Some economists define profit as the difference between total reveQa total
costs, while others consider it as the surplus gained from the production and saleof goods or

services®>®®, Additionally, profit can also be seen as a measure of @{%ﬁcy and success in

business operations. s >

In accounting sense, profitability refers to the meas%aroﬁtability based on financial
accounting principles, focusing on the company's@rbcial statements and the calculation of
net income. It takes into account revenuq\\@ses, and taxes to determine the overall
profitability of a business!”. Accountin@?tability is a fundamental measure for assessing a

company's financial performance%&é&thermore, profitability provides valuable insights into

the company's ability to e@(e profits and effectively manage its resources. It is a crucial
metric that is often u Q investors, creditors, and stakeholders to evaluate the financial
health and stab@§a usiness!!. Analyzing the company's financial statements, such as the
income st t and balance sheet, accounting profitability can be calculated and compared
over\&o assess the company's performance and profitability trends'3. This information is
essential for making informed business decisions and strategic planning. Additionally,
accounting profitability is also used by financial analysts and researchers to benchmark and

compare the financial performance of different companies within the same industry or

sector.
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Economic profitability considers the opportunity cost of capital and represents the return on
investment required by investors. It goes beyond accounting profit by incorporating the cost
of equity or the company's cost of capita?. Penrose argues that economic profitability reflects
the ability of a business to generate returns in excess of the required rate of return®*. Authors
argued that economic profitability may not accurately reflect a company's true financial
performance as it does not take into account factors such as market conditions, c&etitive
advantage, or management effectiveness, which can greatly impact a comp success?.
These factors are often difficult to quantify and may not be captured b trQ}mal financial
measures. However, they play a crucial role in determinin pany's long-term
sustainability and value creation®®. Market conditions, for % can greatly affect a
company's ability to generate profits. A company opera@n a highly competitive market

may struggle to maintain its profitability, even E@ a strong competitive advantage.
0

Similarly, the effectiveness of management i cating resources and making strategic

decisions can have a significant impact o&co pany's financial performance?’.
[ ]

Cash flow profitability focuses (@‘he ability of a company to generate positive cash flows
from its operations. s the cash inflows and outflows over a specific period,
highlighting the co thmduy and ability to meet financial obligations?®. Cash flow
profitability is Qe)ior sustaining operations and funding future investments®. In relation
open markb ders, cash flow profitability is crucial as it directly affects their ability to
geneMroﬁts. Open market traders rely on their ability to buy and sell assets quickly to
make a profit, and a positive cash flow is necessary to sustain this activity. Without sufficient
cash flow, traders may struggle to cover transaction costs, maintain inventory, and seize
profitable opportunities in the market. Therefore, understanding and effectively managing
cash flow profitability is essential for open market traders to succeed in their trading

activities. For example in Abeokuta, a bustling city in Nigeria, open market traders form the
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backbone of the local economy. From the vibrant Adire market to the bustling Ake market,
these traders are constantly buying and selling goods to meet the demands of the ever-
growing population. However, in such a competitive market, cash flow management becomes

paramount to their survival and success®.

Sustainable profitability refers to the ability of a business to generate profits over the long
term while considering environmental and social impacts®!. It takes into account rs such
as corporate social responsibility, environmental sustainability, and e i actices’?.
Sustainable profitability considers not only financial performance tgsﬁ the broader

impacts of business activities**. However, it is difficult to meas nable profit of open

market traders due to the complexity and diversity of their operations. Unlike companies with

a specific product or service, open market traders @&g in a wide range of activities,
making it challenging to assess their overall susta%qty”. Additionally, the nature of open
markets often involves fast-paced trading a&\x@ort-term gains, which can overshadow long-

term sustainability goals®. As a re$ termining the sustainable profitability of open

market traders requires a nuaanépproach that considers both their financial performance
°

and their environmental@@ial impacts.

ROI measures @ty by assessing the return generated from an investment relative to

its cost. It is@

individ jects or investments®4. ROI provides a clear measure of profitability and helps

sed as a percentage and is commonly used to evaluate the profitability of

assess the efficiency of investment decisions’. While net income is a widely accepted
measure of profitability, it may not capture the full picture of a company's financial
performance. Researchers argue for a multi-dimensional view of profitability that considers
various aspects, including gross profit margin, operating profit margin, return on assets, and

return on equity®. Each metric provides insights into different aspects of profitability and
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helps assess the efficiency and effectiveness of a company's operations, resource allocation,

and capital structure.

Evaluating profitability in isolation may not provide a complete understanding of a
company's performance. Comparing profitability metrics to industry peers or benchmarks is
important to gain insights into a company's relative competitive position®¢. Profitability ratios
such as gross profit margin and net profit margin can be analyzed in relation_tedindustry
averages to determine if a company is outperforming or lagging behin @) petitors.
However, when viewed from the perspective of open market traders in e;gﬁa, it is crucial
to consider additional factors that may impact their profitabili g instance, the local
economic conditions, consumer preferences, and market d s specific to Abeokuta can
greatly influence their profit. These factors can creat@i e challenges and opportunities

that may not be reflected in industry benchmarks aéib .

O

2.1.2 Financial Inclusion @

Financial inclusion is seen as a l@glc?ver of economic development and poverty reduction,
as it enables individuals to ) nvest, and access credit, insurance, and other financial tools
that can help them im Qheir livelihoods and build assets®®. In recent years, there has been
a growing rec@ f the importance of financial inclusion, both at the national and
internatio els’®. Governments and organizations around the world have implemented
Vari(N%tiatives and policies to promote financial inclusion and ensure that everyone,
especially those in marginalized communities, has access to affordable and reliable financial
services®. These initiatives aim to address the barriers that prevent individuals from

participating fully in the formal financial system, such as lack of identification documents,

limited financial literacy, and inadequate infrastructure*!. By increasing financial inclusion,
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countries can foster inclusive growth, reduce inequality, and promote sustainable

development.

Various definitions have been provided for financial inclusion. Financial inclusion is an
approach that ensures that all individuals and companies, irrespective of their economic status,
are granted entry to and are able to use the relevant banking services they require so as to
enhance their lives. Financial inclusion is described by a scholar as the conditi which
people have access to a full range of financial resources at reasonable co @1 eniently,
and with dignity and equity*?. These services must be offered to custoﬁﬁrs in a way that is
trustworthy, more secure, and more sustainably done in a setting operly controlled 2.
Financial inclusion plays a crucial role in promoting econ@ development and reducing
poverty. It enables individuals and communities to ha &ter control over their financial
lives and provides them with opportunities to buil%fgs, invest in education and healthcare,
and protect themselves against unexpected \@ Access to banking services such as savings
accounts, credit facilities, insuranc® @remlttance services can help individuals and

businesses thrive, fostering econc@ growth and stability*3.

\}

Despite this widespreaﬁ@ ment, attaining ubiquitous financial inclusion continues to be

difficult due to g@that up to 54.0% of individuals globally lack utilization of banking

service*. Tl@r

exclusic@ reach 70% in certain of these nations*’. According to the Consultative Group to

em is significantly worse in emerging markets, wherein levels of financial

Assihﬁe Poor's (CGAP/World Bank) 2010 financial study, wealthy nations had financial
indicators which were higher than those in virtually all Sub-Saharan African countries?!. The
areas with the smallest percentage of individuals holding bank accounts are Sub-Saharan
Africa and South Asia3!. Therefore, a method or circumstance that makes it simple for people

to access, make available, and use formal financial institutions is known as financial
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inclusion. It depicts a procedure whereby every part of economic activity have access to bank
accounts without trouble, affordable credit facility, and easily, regularly, and readily use the
services and resources of the financial system. It is the procedure that guarantees that a
person's income is maximized, their outgoing costs are under control, and they have access to

vital financial tools to make well-informed decisions®.

Financial exclusion difficulties can be ascribed to the growth in poverty levels in Niggria®®. In
order to achieve the highest degree of financial inclusion in Nigeria, 70. "/@t e people
must be empowered, which will spur expansion and growth?®. The integ&ion of this group in
society would lead to an increase in the nation's productivity, nu@gconomic endeavors,
and ultimately a decrease in poverty?®. Theoretically, incr access to financing helps
stimulate the economy by enabling families to make %&)ductive spending, while higher
access to deposit facilities improves the ability o@’gcial mediators to mobilize savings®’.
Financial inclusion particularly links indi@s to financial institutions with the ensuing
advantages. Having a connection to ‘a@ng system that operates efficiently allows those

who are socially and economica]Q;&isadvantaged to participate in the economic system and
°

N

positively contribute t(%é@wth“. This guarantees that the banking industry fulfills its
1

responsibility for g@t

growing econo ies\

g equitable growth, one of the main problems facing rising and

Financi%’iblusion is certainly researched from both the demand and supply sides of the
industry. Offering formal financial services is important from the supply side*’. Asymmetries
in information and transaction expenses are the elements that affect financial inclusion that
are most often studied. Knowledge asymmetry cause moral risks amongst both creditors and
borrowers, which results in certain agents' accessibility to loans and other financial services

being restricted or refused*®. Financial obstacles and transaction fees restrict people and
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businesses from starting and maintaining financial services*>. From the demand side,
financial illiteracy is one of the biggest barriers preventing individuals and businesses from
accessing financial services. "(a) Having access to exclusion, where parts of the population
are left out due to the distance from financial facilities and suppliers; (b) Condition exclusion,
where there are obstacles related to the socioeconomic circumstances of groups of population
(e.g., exclusion from targeted advertising and sales of financial products, lack of education,
and excessive paperwork needed by particular individuals); (¢) Price exclusieny¥ are some
other types of financial exclusion that households and companie ust experience.
Access to banking services helps reduce the dangers that the poor c@n as a consequence
of macroeconomic crises and enables them to store money o 'c&heir homes in safety®.
Therefore, ensuring that everyone has a chance to utilize @mal services is a priority for all
policymakers for the apparent cause that it I%aniﬁcant financial and societal
ramifications>’. Financial inclusion is now rec as being essential to attaining equitable
growth in a nation and is now consid an explicit approach to accelerating economic
.
growth®>, In the recent past, tt@lization served as the primary catalyst for the
implementation of laws and'i@%es intended to increase universal financial inclusion as a

method of fostering uni r?economic development.

However, with@context of open market traders in Nigeria, the concept of financial
inclusion i a relatively new and evolving concept. While there have been efforts made to
promB&lancial inclusion in the country, there are still significant challenges and barriers
that need to be addressed. One such challenge is the lack of access to basic financial services
for a large portion of the population, particularly those in rural areas. This lack of access
hinders their ability to participate fully in the economy and limits their potential for growth
and prosperity. Hence, there is a need to enhance financial literacy and education to empower

individuals with the knowledge and skills necessary to make informed financial decisions>!.
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For example, in many rural areas in Nigeria, people do not have access to banks or other
financial institutions, which makes it difficult for them to save money, access credit for
starting businesses, or invest in their futures®?. Without basic financial services, these
individuals are excluded from the formal economy and are unable to fully participate in
economic activities. Furthermore, by enhancing financial literacy and education programs,
individuals can learn how to budget effectively, understand the risks and benefits of different
financial products, and make informed decisions about saving and investi QThlS can
empower individuals to take control of their financial futures and build /< id foundation for
long-term financial stability. Additionally, access to financial se@s can also promote
economic growth and development at a larger scale. Whenyi dh%als have the means to
save and invest, they can contribute to the growth of th@)mmunities and stimulate local
economies. be

By using conceptual structures as a guid chers have created metrics for financial

N

inclusion as a composite index that colleﬁ%a on different facets of financial inclusiveness
like financial institution penetratio&qy\accessibility of financial services, and application of
the financial system, mobi'[@wces or digital currency, etc?>* A scholar provided a
foundational framewor y suggested include measures of (a) account ownership and
usage, (b) savi 'l@) and (c¢) lending from authorized financial organizations. Numerous
studies haveéen done that have followed and improved upon those sets of criteria; some of
thes%@&focused on availability and some on accessibility, and the remaining studies on
usage?. There is a ton of studies on the effects of financial inclusion (or, more accurately,
exclusion) on organizations, people, and nations' performance'!?”*. Findings confirm the

beneficial effects of including more consumers and businesses in the formal financial systems.

However, for this study, financial inclusion refers to the process of ensuring access to

31



financial services and products for all individuals, especially those who are marginalized or

excluded from the traditional banking system>>.
2.1.2.1 Access to Formal Loan

Formal loan has been viewed as a critical tool for economic development and poverty
reduction. It allows individuals and businesses to access capital for investment, expansion,
and other financial needs. The availability of formal loans can help stimulaQec omic
growth, create job opportunities, and improve living standards*’. Howevet, th&=accessibility
of formal loans has often been limited to a select few, leavinégfy individuals and
businesses without access to this important financial resourceNA"scholar highlights the

Qe involvement of financial

importance of legal contracts, collateral requirements,

a structured and regulated process that ensure

institutions in defining formal loans. From this pe sppr, formal loans are characterized by
!@ enforceability and protection for both

lenders and borrowers. Furthermore, fo hbans also offer a range of benefits that can help
individuals and businesses thriv@‘bé

predictable source of fundin@gﬁring them to make long-term investments, expand their

rrowers, formal loans provide a reliable and

operations, or meet una@% expenses>®. Additionally, formal loans often come with lower
interest rates co 3@0 informal lending options, saving borrowers money in the long run*!.
On the other@ﬁlenders benefit from formal loans by having a legal framework to protect
their in@fgents and ensure repayment. This encourages financial institutions to provide
loans, as they have greater confidence in the enforceability of the loan agreement. Another
perspective focuses on formal loans as a means of accessing credit from regulated financial
institutions. A researcher argue that formal loans are provided by banks, microfinance

institutions, or other established financial intermediaries, distinguishing them from informal

32



sources of credit*. Formal loans typically involve standardized application processes,

documentation, and repayment schedules.

The significance of prudential standards and regulations in defining formal loans*??%, They
argue that formal loans involve screening and monitoring mechanisms to mitigate

information asymmetry and adverse selection problems. Similarly, formal loans are subject to

regulatory oversight to ensure the safety and soundness of the financial system. Thi
requirements such as capital adequacy ratios, loan loss provisioning, and e to risk
management practices’®. Some scholars emphasize the role of ial norms, shared
expectations, and reputation in defining formal loans*'. They ar ormal loans involve
interactions within a network of borrowers, lenders, and ﬁn@xl intermediaries, guided by

established practices and conventions. Q

Since SMEs must make investments in new te gies, skills, and innovation, availability
of capital is crucial for enhancing S \erformance”. By putting financial plans or
.
programs into place in a state o{ﬁéty, financial accessibility problems cannot be
remedied. Institutional probdeq&zfnge in size from the macroeconomic to the micro, and
they are exacerbated b)@%ty gaps'’. The only way to address such a broad spectrum is
through integrati @ growth into government structures. It is also important to emphasize
e

that govern re not the only ones responsible for making efforts to address access to
finance @engeslo. Instead of citing it as their biggest challenge, SMEs ought to take a
greater 1nitiative and use their affiliation with organizations to organize unified lobbying and
suggestions that are based on reliable studies®’. The most important thing for SMEs to do is
to have effective internal management processes in place for accounting, planning, finances,

operations, and management of personnel??. Due to a lack of funds, corporate membership

groups are forced to function without a skilled management team and lack the ability to take
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advantage of the expert advice and studies that they could be using as the foundation for their

advocacy efforts*’,

The broad consensus among scholars as well as managers is that SMEs work as engines for
economic expansion in every country. Nevertheless, SMEs in Nigeria confront various
difficulties; one of the biggest difficulties is having insufficient funds to support their
activities®’. According to empirical data, finance in Nigeria influences the prosperi SMEs
by roughly 25%'2. According to a World Bank research, 39% of the Ni s all- and
medium-sized businesses face financial difficulties®®. A lot of SMEs il&gerla are unable to
get the necessary money to keep operating, and as a result, they. pelled to close their
doors'®. According to a 2001 report by the World Bank on@ria, 85% of the businesses
had relationships with banks, but the majority did not @gcess to their loans’. Inadequate
collateral provided by SMEs business owner& demand for their products as a
consequence of Nigerians' declining ba@ power, a lack of support for products
manufactured locally, and poor manet@ practices by SMEs that operate are some of the

factors that contribute to banks' r@ance to provide credits to SMEs>°.
°

It is impossible to ovem%%\esigniﬁcance of finance to corporate organizations. However,
obtaining busin s@cing can be difficult, particularly for SMEs. But businesses need
money from gyery source open to them in order to expand and cover their asset and working
capital @dslg. A scholar state that there's widespread agreement among Nigerians that
government initiatives are biased in favor of the official economy and against the informal
economy®’. Because they are more inclined to use finances from the informal sector, SMEs in
Nigeria are greatly harmed by this skewness?. The official sources of funding for SMEs are
represented by commercial financiers, retail banks, microfinance lenders, and development

banks?’. Although there is plenty of cash in the Nigerian financial system, banks remain
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hesitant to lend to SMEs because they see them as an industry with significant risk. Instead of
really taking on the risk of exposure, the majority of such banks are prepared to pay the fine
levied for failing to satisfy the minimal credit requirements to this favored segment of the

country's economy.

This hesitancy to lend to SMEs has created a significant funding gap, leaving many small
businesses struggling to access the capital they need to grow and thrive. Q\result,
alternative financing options have emerged in Nigeria to cater speciﬁcalt@e needs of
SMEs*®. These alternative lenders, such as peer-to-peer lending platforms and fintech
companies, have gained popularity in recent years as they offer xible and accessible
source of funding for small businesses*. Unlike traditionals, these alternative lenders
are more willing to take on the perceived risks assoc'@&ith SME lending, providing a
lifeline to many entrepreneurs who have stmggl@secure financing through traditional
channels'. Peer-to-peer lending platfoms@example, connect individual investors with
small businesses in need of capital, Ox@yut the middleman and reducing the bureaucratic
hurdles that often hinder loan a &c;?sf This streamlined process allows for quicker access

to funds, enabling SME%@E growth opportunities and overcome financial obstacles.

Fintech compa@he other hand, leverage technology to assess creditworthiness and
¢

determine 10@

of thes%%tech companies are Palmpay, Fair money, Okash, etc. These innovative

s, making the borrowing experience more efficient and transparent. Some

appr&es by these companies have revolutionized the lending landscape in Nigeria,
empowering SMEs and fostering economic growth in the country. This has been particularly
beneficial for SMEs in Nigeria, where traditional banks have historically been reluctant to
lend to small businesses due to perceived risks and lack of collateral. With fintech lending

platforms, SMEs now have the opportunity to showcase their creditworthiness through
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alternative data sources such as social media profiles, online sales data, and digital payment
histories®"- This data-driven approach has allowed for a more accurate assessment of a

business's financial health, leading to increased access to affordable financing options.
2.1.2.2 Affordability of Financial Services

The affordability of financial services has emerged as a key concern in promoting financial
inclusion and ensuring equitable access to vital financial resources®?. One prevalee nition
of affordability is the extent to which individuals and households can @:}@and utilize
financial services without experiencing significant ﬁnancial@’&r&ns or adverse
consequences®. While this definition correctly acknowledge t@portance of mitigating

vHat constitutes a "significant"

financial burdens, it lacks a precise measure or indicato
burden. Without a clear threshold, it may be chall ng@ quantify and evaluate the level of

affordability. Also, the definition does not co the varying financial capabilities and

QO

needs of different individuals and households. Affordability is a complex concept that is

[ ]
influenced by factors such as inco \,E's, expenses, and financial goals.

R\
Other definition sees afford@% as the ratio between the costs incurred in utilizing financial

services and the inco@esources available to individuals or households"®*. This definition
aligns with tra(<itio,\§'

However, ;@s to capture the broader context in which individuals may prioritize spending

onomic thinking, considering the financial capacity of individuals.

on o%grg!sential needs, making financial services unattainable despite the cost-income ratio
being technically affordable®. In reality, affordability is a complex and multifaceted concept
that extends beyond a simple calculation of costs and income. It encompasses various factors
such as individual preferences, cultural norms, and societal expectations. For example,
someone may have a high income but still struggle to afford financial services if they are

burdened with high living expenses or facing other financial obligations®’. Additionally,
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affordability can also be influenced by external factors such as inflation, interest rates, and
availability of financial products and services in a particular region or community. Therefore,
a more comprehensive understanding of affordability is necessary to address the financial

inclusion challenges faced by individuals®’.

While both definitions provide valuable insights, they overlooked various factors that
influence the affordability of financial services. One such factor is the presenc hidden
fees and charges imposed by financial institutions. These hidden costs @ ificantly
impact individuals and households' ability to access and utiliz&ﬁnancial services,
invalidating the assumption of affordability based solely on V%Qsts“. Moreover, the
definitions do not sufficiently consider the affordability chall faced by marginalized and
vulnerable populations, such as low-income individ &Qinorities, or those residing in
remote areas. These groups often encounter barri@ond the cost-income ratio, including
limited infrastructure and inadequate fin @ iteracy, further hindering their access to
affordable financial services. Fuﬂhe@the definitions primarily focus on the financial
burden faced by 1nd1v1duals électmg the broader socioeconomic implications of
unaffordability. This % fa11s to consider the potential consequences of excluding

individuals from acc siig resources for wealth generation, asset-building, and overall

economic deve&y\nt6

Howev@hin the context of open market traders in Nigeria, many business owners cannot
afford the financial service cost of operating their businesses effectively. This poses a
significant barrier to their growth and hinders the overall economic progress of the country.
In a country where small and medium-sized enterprises (SMEs) play a vital role in job
creation and economic stability, the unaffordability of financial services becomes a pressing

issue that needs to be addressed®. Without access to affordable financial services, these
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traders are unable to invest in new equipment, expand their operations, or even hire
additional staff, severely limiting their potential for success. This not only affects individual
businesses but also has ripple effects on the entire economy, hindering growth and

development.

When SMEs are unable to access affordable financial services, it creates a barrier to their
ability to compete in the market. Larger corporations with access to capital can easily invest
in new technologies, scale their operations, and gain a competitive edge. ile, smaller
businesses are left struggling to keep up, unable to seize opportun&s or growth and
innovation. The impact of limited financial services goes beyo dividual businesses
themselves. It also hampers job creation, as SMEs are@en the primary source of
employment in many economies. When these busin@&re unable to expand and hire
additional staff, it leads to higher unemployme&%s and decreased economic growth.
Additionally, limited access to capital stiﬂ@epreneurship and innovation, as aspiring
business owners are unable to securet@essary funds to bring their ideas to life. This lack
of support for small businesses %&nly hinders their potential success, but also hampers
.
overall economic deve@md prosperity. Without adequate financial services, the cycle
d 6pp

of inequality and limi

few at the tog

2.1.3 A e Capability

ortunity continues, perpetuating a system that benefits only the

In the face of major macro environmental problems, many businesses often want to keep
operating successfully’!. The proponents of the dynamic capacity theory underlined the need
of a business having an adaptable capability given the volume of unforeseen and unexpected

shifts and their associated effects on firm operations’?. The consequence of having such a
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capacity is that it gives the company the opportunity to regulate its operation in order to

temper changes in the macro environment while proactively considering other possibilities?.

The capacity of an organization to adapt to shifting business needs by recognizing and
developing its essential competencies, assets, and other internal procedures is closely related
to its strategic plan’?. A scholar proposed that the capacity to adapt provides a competitive
edge, especially in situations that are constantly changing. Horizons scans, managing\change,
and resiliency are the three aspects that make up adaptive capabilities. A )@y resource
base is a key prerequisite for adaptability. The capacity of SME to adj¥st is demonstrated by
its ability to take advantage of changing market possibilities’. Ada skills are viewed as
a gauge of a company's toughness during challenginmic times. In addition to

demonstrating resilience, adaptive skills also demons@ ME's ability to recognize and

seize outside possibilities by modifying its operati@ response to environmental changes’.

Evaluating both positive and negative tiﬁ}ﬁvers is a crucial aspect of adaptive capacity,
.
which also includes dynamically m&@smg and scanning market situations. Horizons scan is
the act of continuously acquiriuk ta about clients, vendors, rivals, society, and technology
and using that data to@ wise decisions’. The term "change management" refers to
making adjust a@goals, strategies, systems, and oversight mechanisms in light of
horizon-scanhing™data. A firm's capacity to satisfy changing market and product demands
usin it@%nt capabilities and assets determines how much adaptive capability it has. Open
market traders in Abeokuta, a city in southwestern Nigeria, are a prime example of the
importance of horizon scanning and change management. These traders constantly gather
information about the latest market trends, customer preferences, and competitor strategies in
order to adapt their business operations accordingly. An organized procedure for handling

administrative or technical change is called change management. A change in the company's
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adaptability is therefore correlated with any modification in its prior resources and new
resource pairings. The capacity of a company to withstand disturbances of all kinds is known
as resilience’®”’. It might be interpreted as flexibility, reactivity, and the capacity to
forcefully redesign the company's operations and plans when conditions change before the

need for change becomes glaringly clear.

Open market traders in Abeokuta, Ogun State are known for their resilience in ting to
changing market conditions. These traders are constantly faced with fluct in supply
and demand, as well as unpredictable economic factors that canlﬁ&eat y impact their
businesses. However, they have developed a unique ability to qui djust their strategies
and operations to ensure their survival and success in the eth. This resilience can be
attributed to their deep understanding of the market dy Q, their strong relationships with
suppliers and customers, and their willingness t@race change and innovation®. Also,

they have a keen eye for spotting emerging@ and adapting their products or services to

meet the evolving needs of consuh@his agility allows them to stay ahead of the

competition and maintain a con@e edge in the industry.

Additionally, successﬁ%ﬁses understand the importance of effective risk management,
constantly asse '@tential threats and developing contingency plans to mitigate any
negative im gﬂ‘hey are not afraid to take calculated risks, but they also understand the
need to @epared for any unforeseen challenges that may arise**. This proactive approach
to risk management sets them apart and ensures their ability to navigate through uncertain
times. SMEs are extremely susceptible during moments of disaster, and their overall strength
is determined by their capacity for innovation, adaptation, and resilience. It is challenging to
identify the precise external resources that support innovation for present or developing

markets due to intense competition and technical advancement. Thus, in order to get edge
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over competitors and the information needed to foster innovation, businesses need scanning
skills to identify important sources. Therefore, businesses need to continuously observe and
monitor the development of both commercial marketplaces and technology capabilities in

order to accomplish and promote organizational creativity’s.

Resilience, defined as the capacity to transformation before the argument for change become
inescapably compelling, is a capacity to be prepared’””. Firms can have access<to fresh
knowledge and technical breakthroughs through external systems and so @‘ e more a
company scans its surroundings, the greater access it will have to fr i‘riognation, which
can spur creativity within the organization. Scanning the su@gs can enhance the
volume of ideas. However, open market traders in Nigeria cularly in Abeokuta, Ogun
State are facing significant challenges in accessing and 6&5; external systems and sources
for knowledge and technical breakthroughs. This i@arily due to the lack of infrastructure
and limited connectivity in the region, hir@ their ability to tap into the vast resources
available outside their immediate ¢ ent’®. As a result, these traders are often left

behind in terms of innovati@ are unable to fully leverage the potential of their
businesses. QQ\

Despite these Q?éfs faced by traders in developing regions, there are promising

initiatives %

entre reé@. One such initiative is the establishment of local innovation hubs and

utions being implemented to bridge the gap and empower these

incubators, providing a space for collaboration, learning, and access to resources. These hubs
were provided by the Ogun State government under the leadership of Senator Ibikunle
Amosun led administration. These hubs not only provide physical infrastructure, such as

high-speed internet and modern technology, but also offer training programs and mentorship
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opportunities to help traders develop the necessary skills and knowledge for success in the

digital age®*8!,
2.1.3.1 Flexibility

Price is a very important factor that contributes to the survival of SMEs. Various definitions
have been given by authors to explain the concept of price flexibility. Price flexibility refers
to the ability of SMEs to adjust their prices in response to changes in market corQon , such
as fluctuations in demand or changes in input costs®?. This flexibility is crucial*for SMEs to
remain competitive and sustain their operations in the face of econ@’%hallenges%. Price
flexibility allows SMEs to respond quickly to market trends and $e1Z€ new opportunities for
growth. Determining price of a product requires careful ation of various factors such
as purchase costs, market demand, competition a@sired profit margins. In order to
remain competitive in the digital age, SMEs ave the flexibility to adjust their prices
according to market dynamics and custom: r\prerencesg“.

A scholar argued on price flexibili camhasizing the ability of SMEs to adjust their prices in
response to changes in @onditions. The scholar argues that price flexibility allows
SME:s to respond to fluctwdtions in input costs, demand, and competition, enabling them to
remain compet@d sustain their businesses. This approach views price flexibility as the
willingneyb% capacity of businesses to make timely and appropriate price adjustments to
mairﬁi{n/%ﬁoﬁtability and respond to market dynamics. Occasionally, businesses are price
takers, which mean the market alone determines the price of their goods®’. These items
include valuable metals and some agricultural commodities. However, businesses often have
some latitude in determining prices®. The demand law states that if a commodity's price rises,

there will likely be a decrease in the amount desired of that product, which is what happens in

the majority of circumstances®’.
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The majority of open market traders in Nigeria lack the expertise and skills necessary to
effectively use fundamental marketing components, such as market analysis, market division,
and market strategy and management. As a result, their goods are often of poor quality, they
are often unaware of their competition and their distribution as well as pricing strategies is
often subpar. The subsequent use of inadequate pricing strategies results in poor pricing for
goods, which ultimately has an impact on sales (demand) and the company's proﬁ&ility. A
business that wishes to prosper in a developing nation like Nigeria, where in evels are
low and poverty levels are high, must provide its goods at an amou3< t customers will

pay. A scholar notes that small producers frequently set their goo;'@
sties’.

without taking into account environmental or customer chara@i

ing indiscriminately

Open market traders in Abeokuta, Ogun State are pa%&y guilty of this practice. These
traders often fail to consider factors such as the pn@ng power of the local population, the
availability of alternative products, and t@rall economic conditions of the area. As a
result, they often end up with unsold 1@ry and struggle to make a profit. For example, an
open market trader in Ab.eokl%’gnay choose to sell expensive luxury goods without
considering that the )@ of the local population has low purchasing power®s.
Consequently, these tﬁ may face difficulty in finding buyers and end up with excess
inventory. Ad@lly, they may fail to recognize the high demand for alternative and
cheaper s, which further hampers their profitability in a competitive market. Also,
theyw face challenges in adapting to changing consumer preferences and trends. As
consumer tastes evolve, it is crucial for businesses to stay updated and offer products that
align with the current demands. Failure to do so can result in a decline in sales and
profitability. Furthermore, businesses that do not prioritize market research and analysis may
miss out on valuable insights about their target audience, leading to ineffective marketing

strategies and a lack of customer engagement. To avoid this pitfall, businesses operating in

43



developing nations must conduct thorough market research and understand the unique
dynamics of the local economy. Only then can they set appropriate prices that align with

customer preferences and maximize profitability®’.

Every firm must make a critical decision on prices since it will ultimately have an impact on
its organizational goals, whether directly or indirectly®®. Cost reduction and maximized
profits are the main variables to be taken into account for any corporate entity, r less of
their field of operation or objectives, even for charitable organizations, ther \@ ays be a
need to decrease costs by all means necessary and to increase producti g(ether a firm is
little or large, straightforward or complicated, private or publi Qs founded to offer
reasonable pricing to its customers or clients while still g a profit>™®. This balance
between cost reduction and profit maximization is cmc&@the sustainability and growth of
any organization. However, implementing eff@’b strategies and processes can be
implemented by SMEs to find ways to N\\@%eir expenses without compromising the
quality of their products or services. ittanally, increasing production allows companies to
meet the growing demands of &Q&srget market and expand their customer base. Therefore,
.
regardless of the nature o@ organization, the pursuit of cost reduction and maximized
profits remains a m@al aspect of achieving its organizational goals.
N\

Establishing the pficing for a company's goods or services is one of the most important and
challen@hoices a manager must make>!, because of the variety of considerations that
must be taken into account. Demand, rivals, costs, politics, environmental, legal, and image-
related concerns are a few of the variables that affect price decisions. This claim is supported
by a study, who notes that managers regularly have to make choices about the viability and

price of their products. Open market traders in Abeokuta face similar challenges when

determining the prices of their goods. The bustling market is filled with vendors selling a
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wide range of products, from fresh produce to handmade crafts. Each trader must carefully
consider factors such as supply and demand, competition from neighboring stalls, and the
cost of sourcing their goods. Additionally, cultural and social factors play a significant role in
pricing decisions, as traders must be mindful of the purchasing power and preferences of the

local community®-°.

2.1.4 Religiosity Q\

The word "religiosity" describes a person's religious beliefs. Religion is @/@to variety.
Religiosity is defined as the depth of one's love for their religious d the quantity of
information they have about their beliefs®' . For a Muslim, religio$i ay be gauged by how
well-versed they are in the information, principles, pracd religion of Islam. This is
same for Christianity. Religion may be shown not just\in*service instead of in other actions
that are motivated by it. Not just from a group a ertly obvious acts but also through quiet
or covert ones. Because of this, an ind&&% religiosity will have a variety of facets or
dimensions. Based on the aspect&(a}comprehension of religiosity is found. Religiosity,
according to a study, a schda\%%fs to how deeply one understands their stated religion as
well as how strongly th@%eve it and how diligently they practice it. It may be said that
religion is a per. o@el of religious fervor and conviction in God's presence demonstrated
by followin%si‘(structions and abstaining from his prohibitions with all of one's heart and

body’!. ’igolves more than just conforming to what is obvious and in plain sight. It also
Y,

involves modeling normal, daily conduct.

Religion whether a person follows it or not, is a cultural factor that influences all facets of
society and permeates every part of a person's personal existence®’. The state of a person that

supports a way of life in line with his the religious teachings is described as religiosity®’.
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According to research showing that Muslim customers frequently take Halal considerations

into account when selecting things to use or eat®’.

Religion is an arrangement of beliefs, principles, and institutional conduct that focuses on the
things we find most important. Religiosity is a dedication to one's religion or to a particular
set of beliefs, and it may be observed in the person's actions or attitudes toward their chosen
religion or set of beliefs>2. Living up to one's religious convictions, whether the deep or
shallow, is what is meant by being religious. Religion showed itself in a Va@ spects of
life, including activity and behavior that is visible to the naked eye*. R&%ion as having five
components: religious beliefs, religious activities, the sense of %@r religious emotion,
religious knowledge, and religious impact®*. Religiosity as a Vior engaged in by a person

who acknowledges a belief or has beliefs based on wha@e erceive as true®’,

O

According to some scholars, religiosity might r le metaphysics or be somewhat uneasy
with its foundation and tenacity to be se&&\as recognized individuals as God. Religiosity,
.
according to, is about human being{ﬁ§k\c‘h 1s founded on ethical action and attitude®?. While
a scholar suggest that religiog@efers to actions and a sustained commitment to one's
religious beliefs and pra %s. Thus, having a religion and a sense of faith becomes
fundamental to @erson is. On the other hand, religion is also understood in terms of a
cognitive C(@I‘ ension of religious information, beliefs, and instructions that have an

impact %’b person's behavior and reason®. Another scholar discovered the considerable

influence of religion on work performance.

Employees that are heavily influenced by religion perform much better at work and speed up
business efficiency. Their findings demonstrate that senior individuals who are also impacted
by religion have inspired others to accomplish their jobs admirably’!. They recommended

that striving for excellence in one's work as a viable way to boost corporate performance. In
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addition to implementing religious components, cultural factors may also have a substantial
impact on business. Religiosity and business efficiency are significantly related, according to

research!®.

A scholar opined that there are two main facets of religiosity: internal and extrinsic. These

characteristics were included into the Religious Orientations Scale (ROS), which is mostly

used in the psychological and medical fields to examine clients' religious b ior and
physical and mental health>!3>7. Additionally, the New Indicators of Religi ientation
Revised (NIROR) was used to assess religiosity from both an #fiternal and extrinsic

standpoin®, %0

It is important to understand the religious landscape igetia in order to examine the
applicability and relevance of these scales withi tha%gerian context. Nigeria has a rich
religious diversity, with Christianity, Islam, and% ional worship being the major religious
traditions practiced by its population. Ea \O\Shese traditions brings its own unique beliefs,
N
practices, and rituals, shaping th C%iglo s orientation of individuals in the country®.
Furthermore, the religious lan@e of Nigeria is not only diverse, but also dynamic and
constantly evolving. 'B@%uence of globalization, urbanization, and modernization has
brought about ¢ &n religious practices and beliefs, as well as the emergence of new
religious m@ ts and sects®. This complexity adds an additional layer of intricacy when
examini%%e applicability of religious orientation scales within the Nigerian context.
Moreover, the interplay between religious beliefs and other aspects of identity, such as
ethnicity and socio-economic status, further shapes individuals' religious orientations in

Nigeria.

Understanding the multifaceted nature of religious orientation in Nigeria requires a deep

exploration of the factors that influence individuals' beliefs and practices. With the rapid
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urbanization and modernization that has occurred in recent years, traditional religious
practices have faced challenges and adaptations®®. This has led to the emergence of new
religious movements and sects, which further diversify the religious landscape of the country.
As a result, the applicability of religious orientation scales within the Nigerian context
becomes more complex and nuanced'®. Additionally, the interplay between religious beliefs
and other aspects of identity, such as ethnicity and socio-economic status, cannot be
overlooked. In Nigeria, where ethnic diversity is high and socio-economic rities are
prevalent, individuals often navigate multiple identities that intersect, w eir religious
beliefs®4. These intersections can shape their experiences and per§®e, influencing their

religious practices and the ways in which they engage with th@a communities.

Understanding these dynamics is crucial for resea@@and policymakers seeking to
accurately assess and address the religious landsc@’QNigeria. It requires a comprehensive
and holistic approach that takes into acc@fge intricate web of factors that influence
religious orientation in this compleX@iverse society. When it comes to open market

traders in Abeokuta, Ogun Stateqﬁeir religious practices are deeply intertwined with their

economic activities. Tl§b®ng markets of Abeokuta are not only spaces for trade and
commerce but als&v as important sites for religious expression and interaction®.
Scholars ar ue@

t traders often invoke the blessings of their deities or seek divine

interventi successful business transactions.

These rituals and beliefs shape the way they conduct their business and establish relationships
with customers and fellow traders®. Additionally, religious festivals and ceremonies play a
significant role in the lives of these traders, with special offerings and rituals being performed
to ensure prosperity and protection®®. Open market traders, who form a significant portion of

the informal sector in Nigeria, often rely on their faith to navigate the challenges and
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uncertainties of their daily lives'?. For many traders, their religious beliefs provide a sense of
guidance, comfort, and resilience in the face of economic hardships and market fluctuations!”.
Additionally, the close-knit nature of market communities fosters a strong sense of religious
solidarity, where traders often come together to pray, share religious rituals, and seek

spiritual support from one another*.

This reliance on faith is not limited to traders alone; it extends to various other mdividuals
who make a living in the informal sector, such as street vendors, artisaps domestic
workers’’. These individuals often find solace in their religious pract& turning to prayer
and seeking divine intervention to overcome the obstacles they@ger in their work and
personal lives®®. In a country where formal employmenortunities are limited, the
informal sector plays a significant role in providing li &)ods for a large portion of the

population. As a result, the intertwining of faith %Q)rk becomes a crucial aspect of daily

life for many Nigerians®2. ®%

.
Religious ethics and values shap&ﬂ@y Nigerians approach their work and business
practices. The strong inﬂueangfeligion in Nigerian society means that individuals often
rely on their religious I@Q guide their actions and decisions in the workplace®”. Honesty,
integrity, and f: 'r@e highly valued virtues that are emphasized in religious teachings,
and individuals encouraged to conduct themselves in a manner that is consistent with
these pt@’ges”. This ethical framework extends to various aspects of work, including how
individuals interact with their colleagues, customers, and suppliers. In addition, religious
values also play a role in shaping attitudes towards wealth and material possessions, with an
emphasis on the importance of using resources responsibly and sharing wealth with those in
need®. This can manifest in various ways, such as donating a portion of earnings to

charitable causes or actively participating in community service projects.
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Furthermore, religious teachings often emphasize the importance of humility and modesty,
discouraging excessive displays of wealth or materialistic pursuits. Instead, individuals are
encouraged to focus on spiritual growth, personal development, and the well-being of others®4.
This holistic approach to work and wealth creates a unique dynamic in the workplace, where
individuals strive not only for professional success but also for moral fulfillment and the
betterment of society as a whole®4. This mindset can be seen in the way people app&h their
careers and business ventures. Rather than solely seeking financial gain, indi als often
prioritize ethical business practices, sustainable growth, and social res&ry ility®. This
emphasis on creating positive impact extends beyond the workpls many individuals
actively engage in philanthropy and community service. I '§ay, work becomes more

than just a means to earn a living; it becomes a vehicle f@rsonal growth and contributing
to the greater good. E be

Religious ethics among open market tradb\\@ Abeokuta has been a significant factor in
shaping their business practices and ﬂ@u-making. The influence of religion, particularly
Islam and Christianity, can be se?ih the way traders conduct their transactions and interact
.
with customers®. These @us teachings emphasize honesty, fairness, and compassion,
which are reflected in &hical standards upheld by the traders. For example, many traders
in Abeokuta a@e principle of "sadaqah," or giving to those in need, by donating a
portion O% profits to charitable causes. This not only fulfills their religious obligations
but a\sg%osters a sense of social responsibility and solidarity within the community.
Additionally, the ethical standards upheld by traders in Abeokuta extend beyond just their
financial transactions. They also prioritize treating their customers with respect and fairness,
ensuring that they provide accurate information about their products and services. This
commitment to honesty and transparency not only builds trust with their customers but also

contributes to the overall reputation of the trading community in Abeokuta. Furthermore,
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these ethical practices have a positive impact on the local economy, as customers are more
likely to return and recommend the traders to others, leading to increased business

opportunities’®.

Religion serves as a moral compass for individuals and communities, providing them with a
framework for ethical behavior. In Abeokuta, the teachings of Islam and Christianity instill
values such as honesty, fairness, and compassion, which are reflected in the ethic ndards
upheld by traders®. These religious teachings emphasize the importanc@h nesty in
financial transactions, discouraging practices such as deceptio&raud, and price
manipulation. Traders who adhere to these principles are seen a rthy and reliable by

their customers, who contributes to the development of 101@117 relationships and repeat

business!. Q

To burtress on the religious ethics among open et traders in Abeokuta is the practice of
"sadaqah" or charitable giving. Sadagah '\beply rooted in Islamic teachings and involves
donating a portion of one's profits @ose in need. By engaging in sadaqah, traders fulfill
their religious obligations whik‘&% promoting social responsibility and solidarity within the
community. This pract@Qonly benefits individuals in need but also enhances the overall

well-being of s@A scholar further argues that the act of giving can create a virtuous

cycle, as the yecipients of charitable contributions may themselves become customers or refer
others t@‘raders who have shown generosity. In addition to financial transactions, ethical
stan(% among traders in Abeokuta extend to their treatment of customers!?2. As argued by
a scholar, these traders prioritize respect and fairness in their interactions, ensuring that
accurate information about products and services is provided. This commitment to honesty

and transparency builds trust with customers, contributing to the reputation of the trading

community as a whole'®. A scholar further suggests that this reputation serves as a

51



competitive advantage, as customers are more likely to choose traders they perceive as

ethical and reliable.

The positive impact of religious ethics on the local economy cannot be overlooked. As
emphasized by a scholar, the adherence to ethical standards by traders in Abeokuta
contributes to customer satisfaction and loyalty. Satisfied customers are more inclined to
return and recommend the traders to others, which leads to increased business o unities
and economic growth within the community. Akande argues that the i t@ between
religious ethics, customer satisfaction, and economic prosperity cre&a virtuous cycle,
where ethical behavior not only benefits individual traders but al@ces the overall well-

being of the local economy!'%, 0
A scholar opined that too much religiosity can al;o Pa%rimental to the trading community

in Abeokuta. While religious beliefs and prac

\®)

lives, excessive religiosity can someti Qovershadow business operations and hinder

re an important part of many people's

.
growth!%. This can happen in so m 6;\%@ including traders prioritizing religious activities
over their business responsibj&gﬁ, leading to a decline in productivity and customer
satisfaction®. Additiorm%&cholar argued that an excessive focus on religious rituals and
ceremonies ma ﬂ@sesources and attention away from important business strategies and
innovations. N\ThiS" imbalance can result in missed opportunities for growth and
com eti@&ss in the market. Therefore, striking a balance between religious beliefs and
business practices is crucial for the sustainable development of the trading community in

Abeokuta!®.

2.2 Theoretical Framework
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2.2.1 Finance Led Growth Theory

Bagehot (1873) developed the finance-led growth hypothesis, which emphasized that
financial intermediaries provide a favorable environment for economic development and
sustainability via a supply and demand driving effect. The finance-led theory, also known as
financialization, posits that financial markets and institutions play a dominant role in shaping
the overall economy, influencing investment decisions, and driving economic th!%, It
suggests that the expansion of financial activities and the increasing integtl‘{@ financial

markets into the real economy have profound implications for vari sectors, including

small and medium-sized enterprises (SMEs)!’. @

According to the idea, efficient financial institutions just Qand influence the growth of
SMEs via the generation of value by small ente ri@@d the mobilization of local funds,
both of which tend to boost profitable invest in regional businesses. More savings
translates into greater assets for banks, w 'c\hcan then be used to create credit. Additionally,
.
as more entrepreneurs have access\ﬁ)\bicial services like financial institutions, credit, a
reliable payment system, ﬁnam&gﬁvisers, and insurance, the costs and risks associated with
transactions are decrea%%l exchanges are properly managed. The finance led growth
theory suggests @?n a country's financial sector is well-developed and efficient, it can
act as a cat%st r economic growth. This theory argues that a strong financial sector not
only fa%’iQes the allocation of funds to productive investments, but also promotes

innovation, entrepreneurship, and risk-taking!'%

. As a result, it can contribute to job creation,
technological advancements, and overall economic development. Moreover, a well-

functioning financial sector can attract foreign investments and foster international trade,

further stimulating economic growth'%,
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Financial inclusion can facilitate SMEs' access to credit, which is essential for investment,
expansion, and working capital needs'®”. When SMEs have access to affordable and
convenient credit, they can seize growth opportunities, invest in innovation, and create
employment. The finance-led growth theory suggests that the availability of credit and other
financial services is influenced by financial market dynamics and the behavior of financial
institutions. In Nigeria, the dominance of commercial banks and the centra@on of
financial services in urban areas have often limited SMEs' access to f credit!!?.
Financialization has led to a concentration of financial resources,’&eﬁtijg in limited

financial inclusion for SMEs, particularly those in rural and inform. l@w

Moreover, the finance-led theory raises concerns about the tial negative consequences
of financialization for SMEs. Critics argue that ﬁnanc@&)n tends to prioritize short-term
profit maximization and shareholder value ov&g-term investments and sustainable
growth!!!, This emphasis on short-termisr@’gnder SMEs' access to patient capital and
impede their ability to make strategfc’\% -term investments. In the Nigerian context, this

may lead to a lack of 1nvestm®n capacity building, technology adoption, and market

expansion, limiting the g 6®otentlal of SMEs

Additionally, th @? led theory draws attention to the potential risks and vulnerabilities

112

faced by S financial markets. Financialization can contribute to increased financial
Volatilit%% the transmission of financial shocks to the real economy!!3. SMEs, with their
limited resources and capacity to manage financial risks, may be particularly vulnerable to
these shocks. For example, during times of economic downturn or financial crises, SMEs
may face difficulties in accessing credit, experiencing cash flow challenges, and encountering

higher borrowing costs''4.
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This can further exacerbate their exclusion from formal financial systems and hinder their
growth prospects. From the perspective of the performance of open market traders in
Abeokuta, the finance led growth theory suggests that a strong financial sector is essential for
their success and prosperity. These traders rely on access to credit and financial services to
expand their businesses, invest in new technologies, and take advantage of market
opportunities. Without a well-functioning financial sector, they would struggle to secure the
necessary funds to grow and compete in the global marketplace. Additionally, Qesence of
a robust financial sector in Abeokuta attracts foreign investors who ar(eyracted to the
potential for high returns and stable economic conditions. This in, ’\oreign investment

éﬂso creates new job

not only provides additional capital for local businessQ

opportunities and drives economic growth in the region“Q

2.2.2Theory of Dynamic Capabilities 6’6
R

The theory of dynamic capabilities is cox\o&ly used to understand and analyze the adaptive
capabilities of small and medium-si nterprises (SMEs). The resource-based view (RBV)
of the firm, which was first g?orth by Barney in 1986 and 1991, is extended by the
dynamic capabilities th Qat some scholars proposed''®. The theory emphasizes the ability
of firms to sen ize new opportunities, reconfigure their resources and capabilities,
and continu; s§/adapt to changing environments. The theory of dynamic capabilities
sug est@ SMEs need to develop specific capabilities that enable them to adapt and

respond effectively to external changes!'!”

. These capabilities include sensing capabilities,
which involve identifying and wunderstanding market trends, customer needs, and

technological advancements; seizing capabilities, which involve seizing new opportunities

and translating them into competitive advantages; and reconfiguring capabilities, which
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involve reorganizing and recombining existing resources and capabilities to meet changing

demands'!3.

In the context of SMEs' adaptive capability, the theory of dynamic capabilities can be applied
to explain how these firms can successfully navigate challenges, exploit opportunities, and
sustain competitive advantage. For instance, researchers highlight the importance of SMEs'
ability to identify and respond to market opportunities. They argue that firms with strong
sensing capabilities can detect emerging market needs, technological a nts, and

changing customer preferences, enabling them to adapt their products, @ces, and strategies

accordingly!!*-129, @

Additionally, the theory of dynamic capabilities emp@ the role of organizational
learning in enhancing SMEs' adaptive capability. y@uously acquiring new knowledge,
learning from experiences, and effectively tran g and applying that knowledge, SMEs
can enhance their ability to adapt to dyna }\%Vironmentsm. This learning process enables
SME:s to build their internal capabi G%é adjust their strategies and operations in response
to changes in the market. M-O\Qg(, the theory of dynamic capabilities also emphasizes the
role of strategic ﬂexibi%m%abling SMEs to adapt. Strategic flexibility refers to the ability

to make timel '@%tents to strategies, business models, and resource allocations in
gg(

response to ghang€s in the external environment 22, SMEs that exhibit strategic flexibility
can ui@econﬁgure their resources, collaborate with external partners, and explore new

market opportunities, thereby enhancing their adaptive capability.

Critics argue that strategic flexibility may not be as important for SMEs as it is for larger

123 They argue that SMEs have limited resources and may not have the capacity

organizations
to make significant strategic adjustments'?*. Additionally, critics suggest that SMEs may be

more focused on survival and day-to-day operations, making strategic flexibility a lower
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priority. However, proponents of strategic flexibility argue that it is precisely because of their
limited resources that SMEs need to be adaptable. In a rapidly changing business landscape,
SMEs must be able to quickly respond to new challenges and opportunities in order to remain
competitive'?>. Strategic flexibility allows SMEs to pivot their business model, explore new
markets, and adapt their products or services to meet evolving customer demands. This

agility enables them to stay ahead of the curve and capitalize on emerging trends, &mately

leading to long-term success. OQ

This theory was propounded by an Austrian psychologist Professo d Fiedler in the 1960s.

Contingency theory is a management and organizational @ y

2.2.3 Contingency Theory

at suggests there is no one-
size-fits-all approach to leadership and managem nt,@ad, the effectiveness of leadership
styles and management practices depends on vépi situational factors. While contingency
theory is primarily applied in the context&&’;&magement and organizational behavior, there

are some connections that can be ,\fo religiosity, particularly in understanding the role

of religion in different contextg@g'its influence on individuals and societies'*.

Contingency theory x?viewed from the perspective of religiosity is by examining how
d

religious pract@

contexts ip@h they are embedded. Organizations (in this case, religious institutions) adapt

eliefs can vary depending on the cultural, social, and historical

their\(gdces and behaviors based on the external environment and situational demands.
Religiosity, as a set of beliefs and practices, can evolve and be shaped by the specific

characteristics of a community or society'?’.

For example, research has shown that religiosity can be influenced by cultural norms and
social structures. In their study of religiosity in different countries, some scholars found that

religious practices and beliefs vary widely based on the level of economic development,
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political stability, and other societal factors. In more affluent and stable societies, religion
might play a more individualized and private role, whereas, in less developed or unstable

societies, religiosity might be more collective and integrated into various aspects of life!25.

However, for open market traders in Nigeria, religiosity takes on a unique and prominent role
that transcends the traditional boundaries of economic development and political stability.
Nigeria, being one of the largest economies in Africa, is known for its bustling tplaces
where traders from various religious backgrounds come together to buy and s. These
markets not only serve as economic hubs but also as spaces where @ous practices and
beliefs intertwine with everyday commerce. Religion in Nigeri%@ply ingrained in the
fabric of society, and it is not uncommon to see traders pauheir transactions to observe
daily prayers or engage in religious rituals. The mark@&s become vibrant spaces where
the sounds of bargaining and haggling mingle w@’ge recitation of Quranic verses or the
ringing of church bells. This unique blend omic activity and religious devotion creates

a dynamic and complex environmerét;\f\{ hapes the lives and interactions of open market

From the perspective of t Qerformance of open market traders in Abeokuta, the interplay

traders in Nigeria'?.

between religio s@ces and economic transactions is particularly pronounced. In this
bustling city&o n for its vibrant markets and bustling trade, traders seamlessly weave their
reli iou@gations into their daily routines. Whether it's a Muslim merchant pausing to pray
in a quiet corner or a Christian vendor attending a midday church service, the religious fabric

of Abeokuta is intricately intertwined with its bustling marketplace'3°.

In support of this theory, contingency theory acknowledges the need for adaptive strategies
that respond to different contexts, as leaders and managers must assess the environment and

modify their approaches accordingly. Contingency theory emphasizes flexibility, suggesting
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that what works in one context may not be suitable in another. This adaptability is critical in
complex environments where variables such as market conditions, organizational culture, and
external factors play a role. For instance, in dynamic settings like Nigerian open markets,
traders must adjust their management and business strategies based on religious obligations,
cultural norms, and economic pressures. This flexibility aligns with the core premise of
contingency theory, underscoring that performance outcomes improve when lead$hip or

management practices are adapted to specific situational demands. OQ

A major criticism of this theory is that it does not adequately accouﬁﬁ&rg(e influence of
religious beliefs and practices on the behavior of traders in ope s. They contend that
the theory, which suggests that a trader's behavior is contin on the specific situation or
context they find themselves in, fails to recognize the p o@d impact of religious rituals and
observances on decision-making processes. In t@%ew, religion plays a critical role in
shaping the values and norms that guide tr&@actions, and it cannot be separated from the
bustling marketplace. Nonetheless, ﬂ@ these criticism, contingency theory remains a
widely accepted framework for @\rstanding trader behavior in open markets. While some
.
argue that religion play: a@%al role in shaping values and norms, contingency theory
emphasizes the influehce 0f situational factors on decision-making processes. It recognizes
that traders' b a:\r' 1s contingent upon the specific context they find themselves in,
including ﬂ& t conditions, competition, and personal motivations. While religion may have
an irhs@v on individual traders, contingency theory provides a comprehensive framework

that considers a broader range of factors influencing trader behavior in open markets'3!.

2.3 Review of Empirical Studies
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Various studies have been conducted to establish a link between financial inclusion, adaptive
capability, religiosity and performance of open market traders and a series of opinion has

been gathered. This section is sub grouped according to the aim of this research.
2.3.1 Financial Inclusion and Performance

For instance, financial inclusion and the growth of small medium enterprises was conducted
in Uganda using cross-sectional research design'*?. The study revealed tQ 1hancial
inclusion is significant in supporting SME growth. The study further alche/ ed that the
cost of acquiring and servicing financial services is high; there is als 16ulty in using some

of the financial services, and the way financial providers tre?t thancial users, some lacked

some degree of respect and dignity. Q

Also, financial inclusion strategies on performa%’stmall and medium enterprises was
conducted in Tanzania’. The study was @d on selected SMEs in Dar es Salaam,
Tanzania. The target population consis@%,%o in three districts of Dar es Salaam, where
a sample of 240 respondents we@/&%ected by use of purposive non-probability sampling.
From the key findings, it e . % that the respondents agreed that financial access point were
made closer to where Qe live, access and use of financial services increased competition
due to adoptin@ﬁills and technology, access and use of financial services increased
profitabili Q growth of business and some of the challenges faced by SMEs in employing
ﬁnar%&clusion strategies were unforeseen market changes, not being involved in making

strategies'®3.

On the same note, financial inclusion and performance of MSMEs in Eswatini was
conducted®. The study used the re-centered influence function regression framework to
estimate unconditional quantile regressions and the generalized ordered logit model to

analyze the data. Findings — The findings from the unconditional quantile regression revealed
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that small changes in access to bank accounts, saving for business, formal saving, stokvel and
informal saving at the 50th and 75th percentiles have a positive and statistically significant
effect on microenterprises’ annual turnover profit. Conversely, small changes in formal
insurance have a mixed effect on annual turnover profit. At the 10th and 25th percentiles, a
small increment in insurance reduces annual turnover profit but increases microenterprise
annual turnover profit at the 75th percentile. Meanwhile, the evidence from the generalized
ordered logit model showed that financial inclusion reduces the hood of

microenterprises being classified as least developed and increa’sgds the, chances of

microenterprises falling into emerging and developed business ca §.

Also an analysis of the effect of Muslim religiosity and 1nn0\@1 capability on firm survival
during Covid-19 pandemic in Bantul Regency, Yo &a was conducted®. Also, this
research investigated the moderation role of er@mental uncertainty on the effect of
Muslim religiosity and innovation capabiki firm survival. The study was conducted
during the covid-19 pandemic. The ré@?owed that the Muslim religiosity and innovation
capability significantly affecte@nn survival. Environmental uncertainty significantly
weakened the effect of t10n capability on firm survival. However, environmental
uncertainty 1n51gn1ﬁ Qzeakened the effect of Muslim religiosity on firm survival. These
research result@ate the importance of religious formation for small entrepreneurs in this

crisis time” vation is also important in increasing the firm survival of small companies

durirNe covid-19 pandemic!'3.

Empirical proves about the relation among financial technology (Fintech), financial inclusion,
and sustainability Muslims SMEs in Solo Raya area was conducted by a scholar'*®, This
study uses quantitative approach. Analysis instrument used in this study is Partial Least

Square (PLS). All data in the study are collected by handing out questionnaires to 96 SMEs
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owners who are Muslim chosen with accidental sampling technique. The result of this study
shows that there is a positive relation between financial technology and financial inclusion.
Financial technology also has positive relation toward the sustainability of SMEs. Besides

that, financial inclusion also has positive relation with the sustainability of SME.

A study on financial literacy on business performance: The moderating effect of religiosity
among SMES in Sumatera, Indonesia using primary data was conducted by a sc 135, The
study finds positive significant effects of financial literacy on busin ormance.
Financial literacy affects business performance. Financial literacy i C‘{basw human

needs in achieving good business performance. Some researche ﬁnanc1a1 literacy to

improve the well-being of society. 0

Estimates are based on self-reported 1nformat1 lected through a survey of 1542 micro

Financial inclusion and business practices of m 1§ro@es5 in Colombia was conducted*.
entrepreneurs in 10 Colombian cities in § e results show that micro entrepreneurs who
adopt (more) business practices 0 e financial inclusion. No specific category of
business practices drives the {Qg( The effect is larger for men than women and is not

present for micro entre@g rs of low education levels. Furthermore, personal initiative, a

psychological C?@ indirectly relates to being more financially included by increasing

136

the adoptlon 1ness practices

The qu{and relationship of financial literacy and financial inclusion either partially or
simultaneously on the performance of MSMEs was examined in Indonesia'3’. The population
in this study was 517 MSMEs that were assisted by SME & IKM DPW of North Sumatra
Province spread over 33 Regencies & Cities in North Sumatra. This study type is quantitative
research using an associative approach and using PLS (Partial Least Square) analysis tools.

The impacts show that financial literacy and financial inclusion partially and simultaneously
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significantly affect the performance of MSMEs. Furthermore, skills and knowledge are the
two most significant financial literacy indicators. Meanwhile, connection and quality are

financial inclusion indicators with the most significant effect.
2.3.2 Adaptive Capability and Performance

A proposal on a rigorous model for the positive impact of managerial capability (in terms of

decision-making, management style, people development, and succession %) and
adaptive capability (in terms of horizon scanning, change management, ninlience) on
organizational innovation in the context of small and medium-sized %{ises (SMEs). The
study uses partial least squares structural equation modeling (P'S—SEM) to test the model
hypotheses, and importance-performance matrix analy A) to provide information
regarding the significance and relevance of th @ions of managerial and adaptive
capability in explaining organizational innovati@f@ the proposed model. The empirical data
is gathered through questionnaires from 2W) SMEs'*®. The results show a strong and
significant relationship betwee\(_%ﬁSﬁagerial capability, adaptive capability, and

organizational innovation. ¢[ b,]k dy found that all of the dimensions of managerial

capability and adapti@bility help to develop and improve the performance of

organizational 1{/&.&‘1 in SMEs.

The inﬂu%Qf adaptive capability, social media agility and surviving firms in diverse
indu?i&n five nations was carried out'®. Furthermore, it demonstrated the mediating
influence of ambidextrous marketing capability on the connection between adaptable
capability, social media agility, and firm survival, and evaluated the link between social
media agility and adaptive capability. The study utilized a survey methodology and a sample
of 416 enterprises in Nigeria, Canada, the United States, Australia, and the United Kingdom,

and conducted the regression analysis to assess the hypotheses presented therein. The results
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demonstrated that adaptive capability and social media agility had a favorable and substantial

influence on business survival.

The association between adaptable capability and strategic orientation in the business setting
was investigated in this study'#. To do this, an empirical study was carried out at a Brazilian
agency for marine services, using a poll of 160 personnel. The results demonstrate a positive
association among all of the strategy orientation characteristics and their respectivesadaptable
capabilities. That is, the data reveal that the business's strategy orie ffect its
adaptable capability, and also imply that the greater the participan&mpression of the

company’s dynamic potential, the greater its organization ve capacity in its

marketplace'0-141, 0
The relevance of the resource-based perspective (gﬁ@d dynamic-capability view (DCV)

to environmental volatility was examined'#?. T examining 253 Taiwanese enterprises,
this study demonstrates that the explanat ue of DCV exceeds that of RBV in unstable
contexts. Firms that exhibit dyn%é;\&i s may successfully improve their competitive
advantages, while facing hi@%riable conditions. However, the RBV is successful in
certain aspects and es@Qses with precious, uncommon, distinctive, and unalterable
products still e '%&g‘petitive advantages. Adaptive capacity to climate change with a
synthesis of@ggpts, methods, and findings in a fragmented field was conducted by a
researc@%This research was performed among SMEs situated in Central Java, Indonesia.
A number of 253 surveys were delivered and thoroughly filled. The statistical investigation
was undertaken by employing structural equation modeling using Smart-Partial Least
Squares (PLS). The results suggest that the adaptable aptitude was favorably associated with
product creativity, but not significant with promotional performance. Furthermore, our data

demonstrate that product innovation had a considerable influence on marketing performance
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and it entirely mediated the link between adaptive capability and advertising effectiveness.
These findings give insights on how adaptive capabilities increase marketing success through

innovative products in SMEs!#,

2.3.3 The Intervening Role of Religiosity

The role of MSMEs toward Sustainable Development Goals Through Islarmc Financial
Institutions was conducted'®. This research basically descriptive research

method. From demand side used quantitative method by involving 384 respondetits and semi
structures interview to select the important person. The ﬁnding r that IFIs support
MSMEs towards SDGs achievement in terms of poverty alk@ , industrial innovation,

infrastructure, financial stability, economic growth, and 1 distribution. Currently, from

demand side, the intention to use and access MSM&S(SQ\IS is still very low, but in the future

could be better, if strategy is 1mplemented S nancial literacy that improve MSMEs
understand the advantages and features of Xsmc financial products. Besides that, the role of
government concerns to support th ,\'at ons and policies. From supply side, support IFIs
to strengthen the role MSMEs d SDGs is fair, it is because the number of IFIs financing
available to support \\@is quite enough in average just 50% from total financing.
However, Islart{%gﬁnance has good chance to support MSMEs financing needed by

1ncreas1ng their capacity, hence, the role of government very urgent!.

Envﬁﬁe%ntal marketing orientation of Muslim entrepreneurs was conductedand looks at its
relationship with environmental marketing and organizational performance in the context of
small and medium enterprises in Indonesian. Findings revealed that environmental
orientation has a positive relationship with environmental marketing and operational and
economic performance. Nonetheless, the study suggests no significant influence of

environmental marketing on commercial performance due to “greenwashing” practices.
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Religiosity appears to moderate the relationship between environmental orientation and

environmental marketing practices'#®.

Religiosity Competitiveness on Knowledge Conversion (RCKC) and its impact on adaptive
selling capability was analyzed'*’. The study was conducted on 157 Sharia insurance
salespersons by taking samples using purposive sampling technique. The test results show
that RCKC which compose of religiosity competitiveness on socialization igiosity
competitiveness on externalization, religiosity competitiveness on ion and
religiosity competitiveness on internalization can increase adaptive se% capability. Thus,
the ability to convert knowledge about good sales techniques %Qﬂt of the religiosity
competitiveness will increase adaptive selling capability. A@olar investigate the role of
religiosity leaderships style among the top managemen@&al food and beverages products

small and medium sizes manufacturers towards th@iness performance'#8,

Multiple linear regression analysis was§e to assess the impact of religion, consumer

attitudes, and income level on the ¢ of the Koperasi Simpan Pinjam dan Pembiayaan
Syariah (KSPPS) Melati, Sap@gfanch in Wonosobo. The research indicated that consumer
attitudes and income le@d a beneficial impact on the choice of KSPPS Melati using a

total sample of é:\@ndents. While the choice of KSPPS Melati is not influenced by the
e

religion Vari@
\‘,?:b
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2.4 Conceptual Model

Financial Inclusion& Adaptive
Capability Performance
Hol
Financial Inclusion 7'y -
-Account Ownership
; -Sale growth
-Access to Credit Ho2 i
-Digital Financial Services ligiosi
-Financial Literacy Religiosity
Adaptive Capability »
-Innovation Ho3 -Proﬁtablllty
-Learning >
-Flexibility
-Agility
Ho4

Figuré\21: Conceptual Model for the Study

Source: Researcher’s Conceptual Model, 2023

This study presents a conceptual framework that explains the interaction between financial
inclusion (account ownership, access to credit, digital financial services and financial literacy)
and adaptive capability (innovation, learning, flexibility, & agility) been the Independent

Variable), business knowledge (moderating variable) and the sustainability (profitability and
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business survival) of retailers (Dependent variable) in selected traditional open markets in
Abeokuta, Ogun State, Nigeria. Specifically, the conceptual framework shows the gap and
the resultant hypotheses to be examined. The first, second and third hypotheses intends to
examine the individual effect of financial literacy, finance accessibility, and digital marketing
on sustainability. Hypothesis four will examine the effect of contextual factors on
sustainability and hypothesis five will determine the moderating effect of business knowledge
™

on the interaction between contextual factors and sustainability of retailer ir@a itional

2.5 Summary of Gaps in Literature Reviewed EQ

open market in Ogun State.

Various studies have been conducted to establish a tween financial inclusion,
religiosity, adaptive capability and performance of @‘ES in Nigeria. For instance, *used
the religiosity of SMEs as a moderating vari n a study on financial education and
company success in Indonesia. Financial'gkg has positive, significant effects on company

[ ]
success, according to researchers. Kn@?ﬁﬂ

In order to achieve good hu%%l performance, basic human requirements like financial

of finances has an effect on business efficiency.

knowledge must be m@ a strategy to improve adaptive selling capabilities, ®also did
an investigation.o;\(%{igiosity efficiency and knowledge conversion. The test findings
demonstrate& e RCKC, which consists of competing religiosity on socializing,
competi@’éﬁgiosity on externalizing, competing religiosity on combinations, and competing
religkl{y on internalizing, can boost adaptive selling skill'*°. Similar to this, a scholar did a
study on the relationship between financial well-being and the expansion of small and
medium-sized businesses in Uganda and discovered that financial inclusion has a key role in
fostering SME expansion. The survey also showed how expensive it is to acquire and

maintain banking services, how challenging it may be to utilize some of them, and how
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certain lenders treat their customers with a lack of courtesy and regard!’!. Numerous

investigations have produced results that are comparable to those of this study!5>!53154,

A close emphasis of this study shows that most of the reviewed are article are conducted in
developed countries and other African countries like Uganda, Kenya and South Africa as no
studies has been conducted on how the combination of these three parameters (religiosity,
adaptive capability and financial inclusion) affect performance of open market~ttaders in
Nigeria particularly in Abeokuta, Ogun State. However, this is necessa @1 eria also
faces unique challenges in addition to the general challenges faced l&ﬁlEs in Africa
which includes the fear of fund insecurity from banks. Most op@get traders confirmed
that they cannot use bank for their daily transactions as th ually experience delays in
banking services!>>. These challenges are not address@@other studies and highlight the

need for further research. Therefore, it is cruc%b investigate how financial inclusion

initiatives can effectively address these cb@ges and improve the performance of open

market traders in Abeokuta, Ogun Stéf@
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Chapter Three
Methodology

This section entails the methods in which the researcher used to conduct this study. The
section entails research design, population of the study, sampling technique and size and

research instrument specification, validity and reliability and method of data analysis.

3.1 Research Design OQ

A cross-sectional survey research design was adopted for this study e it allows for the
collection of quantitative data from a large sample size. This s%demgn aligns with the
realism and positivism research philosophy which a scientific and objective
understanding of the relationship between financial i};@ion, adaptive capability, religiosity
and performance of open market traders in A . The cross-sectional survey design is
useful for this study because it provide %Qxctured approach to gathering data from a
diverse group of participants at a pq_;\}! time and this ensure consistency in the questions
asked from respondents. Furth{%bre it allows for the exploration of multiple variables
simultaneously, wh1ch® for examining the complex relationships between financial

inclusion, adaptiva&bility, religiosity, and performance in the context of open market

traders in A%&*f
3.2 qug:t?on of the Study

The population for this study consists of all open market traders in Abeokuta metropolis
including Lafenwa, Kuto, Olomore, Omida, Itoku, and Elega markets. This type of
population is considered infinite as there are no identifiable databases that can substantiate
the specific number of open market traders in both markets in Abeokuta. The rationale for

selecting Lafenwa, Kuto, Olomore, Omida, Itoku, and Elega market as the focus areas for this
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study is because they are the major markets in Abeokuta with huge presence of open market
traders. These markets attract a large number of traders from various backgrounds and with
different levels of experience and expertise. Selecting these markets enabled the researcher
gain insights into the challenges faced by open market traders in general and developed
strategies to address them effectively. Additionally, Lafenwa, Kuto, Olomore, Omida, Itoku,
and Elega markets are located in different parts of Abeokuta, allowing for the examipation of
the variations in challenges and performance across different areas. Thi Qowdes a

Qt traders in

comprehensive understanding of the factors influencing the success of o er(Eg

Abeokuta.

3.3 Sample and Sampling Techniques

O
Q
QQ

Due to the infinite number of open market tr. dgﬁ%’ Abeokuta, the sample size was

determined through the use of Cochran's sample% ormulal.

Where . Q/
N\
= Desired Sample siZ@

= Standard e OI{&S' iated with the chosen level of significance (typically 1.96 for 5%)
P= Variabili /ggndard deviation of the population (estimated to be 50%)
q= IQ/Q’G

2= Acceptable sample error (10%)

Hence inserting the figures above we have the following:

_ (1.96)? x 0.5(1 —0.5)
- (0.2)?

=384
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Hence 384 open market traders were involved in this study. Moreover, 10% of the
scientifically determined sample size is added to account for any non-response or incomplete
data. Therefore, a total of 422 open market traders were included in the study. This sample
size was deemed sufficient to provide a representative picture of the open market traders in
Abeokuta and ensure statistical validity in the analysis of factors affecting their success as
similar studies has adopted same response rate to ensure comparability and generahz bility of
findings. The sample of 422 was shared equally among the six open m spaces in
QS

Abeokuta City which are Lafenwa, Kuto, Olomore, Omida, Itoku, and E

Table 3.1 Market Sample frame

S/N Name @m le
N\

1 Lafenwa Market Q 70.33
2 Kuto Market f@ 70.33

3 Olomore Market & 70.33

4 Omida Market Q*}C)\ 70.33
D

5 Itoku, Market Q

6 Elega Mq&s 70.33
C

To@ 422
—

Sour&g}.uthor’s Compilation, 2024

70.33

This study used a purposive sample technique given the micro-small market traders to be
examined. The purposive sampling allows the researchers the ability to use some specific
characteristics to identify and select appropriate respondents for the study. In this study, the

criteria for been a part of this study include;

1. A trader selling in open markets in Abeokuta
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2. A trader operating as micro-small business in the market identified in 1 above
Purposive sampling, as a non-probability method, maybe a less systematic approach to

collecting data, but scholars argued that it saves time and money without sacrificing quality.

3.4 Description of Research Instrument Q\

In this study, a structured questionnaire was developed to gather info@n from the
selected participants. The questionnaire was designed as a closed-@one, allowing for
quantitative data collection. The close ended questionnaire was structured using a four-point
Likert scale using Strongly Agree (SA), Agree (A), Dis@ ), Strongly Disagree (SD).
The points allocated to these options range from 4 tofb%h SA having the highest point and
SD having the least point. This questionnaire %Qctioned into two (A and B). Section A
covers demographic data from the select d\f\erpondents such as age, gender, and years of
experience in the open market. In\(dgﬂﬁ, section B covers financial inclusion, adaptive
capability, religiosity and p&g&g{ance which are the necessary information tailored to

achieve the aim and 0@%& of this study. The questionnaire items on financial inclusion,

adaptive capabier)@eligiosity were adapted from various authors.

ey
SN V bles Source No of Items

A%

~
W

1 \‘/<}!inancial Inclusion

)
W

2 Adaptive Capability
3 Religiosity 6 6

4 Performance 7 5
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Total Items 21

Source: Researcher’s Compilations, 2024

To ensure that traders understand what the questionnaire entails, the content of the
questionnaire was however interpreted in Yoruba language to ensure that language barriers
do not hinder accurate responses. This decision was made as the majority of the traders in the
selected market are more comfortable communicating in Yoruba. A researchQ%xrately
translates the questionnaire from English to Yoruba, ensuring that the meﬁn/gd intent of
each question remained intact. The translated version was then revie@lgy the supervisor to
ensure its clarity and cultural appropriateness. Hence, providing%uestionnaire in Yoruba
ensures that the traders felt more at ease and could p ccurate and comprehensive
responses, ultimately contributing to the success of t@dy. Additionally, by respecting the
traders' language and cultural background, thefa rcher fosters inclusivity and promotes

trust and understanding. This appro@a;Lnowledges the importance of effective
communication and recognizes tha@g
3.5 Validity of Research I@wnt

N\

ere validated based on face and content validity to evaluate the

barriers can hinder accurate data collection.

The research instrur%u
extent to whi@s ct operationalization measures what it tends to measure’. To

determine ce and content validity of the instrument, the questionnaires were first shown
to thesupervisor and other lecturers in the Department of Management and Accounting,
Faculty of Management and Social Sciences, Lead City University, Ibadan. They determined
the appropriateness of the instruments in measuring what it is supposed to measure. Also,
they ensured that the instruments contained the appropriate items that could elicit the
intended responses on financial inclusion, adaptive capability, and religiosity to enhance

traders' performance in the open markets in Abeokuta, Ogun State, Nigeria. Necessary
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corrections and restructuring were made based on their comments, modifications, and
recommendations. The pilot study was conducted in Oje market and Orita challenge market

and it provided the opportunity to pre-test the instruments to ascertain construct validity.

The researcher conducted confirmatory factor analysis (CFA) to ascertain the overall
adequacy and validity of the instrument. The Varimax Extraction Method extracted factor
loadings from the rotated component matrix to compute the Average Variance%tracted
(AVE). Hence, AVE's value greater than 0.5 provided added proof of conver Qlidity and
the discriminate validity value for all the construct below 0.90 on the@iﬁait—Monotrait
(HTMT) criterion provided additional evidence of construct validi @ach of the measured
variable. Both the AVE and discriminant validity values 'ded evidence of construct

validity for all the variables under study. Table 3.3 and .gow presented a summary of the

construct validity for these questionnaire items of @bﬂdy.

)

Table 3.3: Summary of Pilot Test Inco@ing Construct Validity Test.
QN

ilot

-y
Variable éﬁg\of Items AVE Remark

N\
. N .
Adaptive Capablhtys 16 0.598 Reliable

Financial Ir(fn},@ 20 0.568  Reliable

Firm @nance 10 0.624 Reliable

Qﬁgiosity 9 0.623  Reliable

Source: Computed from Pilot Study, 2024

Table 3.3 above shows that the AVE values for all the constructs are above the threshold of
0.5 to suggest that the convergent validity has been established for all the reflective

constructs in this study. In addition, the HTMT criterion was used to assess the
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discriminant validity for all the reflective constructs. An acceptable approach to establish
discriminant validity is through HTMT criterion which measures the average correlations
of the indicators across constructs. Where the HTMT values for all the reflective
constructs is below 0.90, then discriminant validity has been established between the
reflective constructs. Table 3.4 presented the HTMT criterion for this study which was

computed using SmartPLS statistical version 4.0 platform. \

O
Q,\(/
Q
O

Table 3.4: Discriminant Validity using Heterotralt-l@trait Ratio (HTMT)

N

Construct AC 6 FI FP RG
Adaptive Capability
Financial Inclusion C,;\\U%i’
Firm Performance * AQJ 0.506 0.714

Religiosity QQ 0.355 0.688 0.717

( {\‘\

Source: %ﬁﬂfted from Pilot Study, 2024

Tb@d for establishing discriminant validity, all the constructs in table 3.8 above had
HTMT values below 0.9 to suggest that discriminant validity has been established for all
the reflective constructs in this study. Scholars have emphasized that both convergent
validity (through AVE) and discriminant validity (through HTMT criterion) are important

measures of construct validity?.

Table 3.5: Validity Statistics Process
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Variable KMO Bart. Sig Remark

Adaptive Capability 0.841 28.174 (0.000 Accepted
' )

Financial Inclusion 0.680 40.851 (0.000 Accepted
)

Firm Performance 0.748 33841 g0.000 A&epted

Religiosity 0.844 84.681 (0.000 ( Qxccepted
) ’\

Source: Computed from Pilot study through SPSS V25@3\

In furthering the process of validating the research ih§trument, factor analysis using
principal component analysis was employed th@ the Kaiser-Meyer-Olkin (KMO) Test
to measure the suitability of the data to «@’Qy and measure the sampling adequacy for
each variable in the model and the‘c@?te model. KMO greater than 5 is required for the
variable to be accepted. Howe@&calues between 0.5 and 0.7 are average, 0.7 and 0.8 are
good, while values b t@ﬁ and 0.9 are very good according to a researcher’. In
addition, Bartlett's%i of Sphericity evaluates the strength of the relationship among

variables. H@a

origina, lational matrix have no relationship among them, which would indicate that

lett tested the null hypothesis which suggested that the items in the

th%%w;bles are unrelated and hence unsuitable for the study. In Table 3.5 above the KMO
and Bartlett test values and the concomitant probability values were below the 0.05

threshold suggesting that the factor analysis conducted is appropriate.

3.6 Reliability of the Research Instrument
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The researcher subjected the questionnaire to test reliability. The variables (financial
inclusion, adaptive capability, Religiosity, & performance) were tested for internal
consistency method of reliability and composite reliability. Internal consistency was used
to establish the reliability of a measure by evaluating the within-scale consistency of the
responses to the items of the measure. Applicable to multiple-item measurement
instruments (like that of this study), Cronbach’s alpha coefficient is widely employed for
assessing this internal consistency. A Cronbach’s alpha coefficient of > 06& score
for a questionnaire is adjudged to be reliable’. The composite r li@y is used to

revalidate the reliability of the instrument. Table 3.6 below d@ eliability statistics

of all the variables in this study. 0
Table 3.6: Reliability Statistic Q
\’AQ
S/N Variables Composite Cronbach’s alpha
Reliability coefficient
Adaptive Capability 0.786 0.747
Financial Inclusion 0.708 0.782
Firm Performance 0.910 0.890
Religiosity 0.769 0.739

~

AN
Source: Co plﬁeH from Pilot Study, 2024

To mak@correct inferences from the data collected from the field, the data after coding
was éﬁfected to the assumption for running parametric analysis. If the data meets the
assumption which includes; normality test, Linearity test, multicollinearity test, and
heteroscedasticity test then a parametric analysis through regression can be conducted, but if
it fails, non-parametric analysis would be adopted. The pre-estimation test was conducted for

all the variables in the study.
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Normality is the assumption that the error term is normally distributed with a mean of zero
and a constant variance. Multiple regression analysis (parametric statistics) requires that data
is normally distributed. The normality data distribution was assessed by examining its
skewness and kurtosis. A variable with an absolute skew-index value greater than 3.0 is
extremely skewed, while a kurtosis index greater than 8.0 is extreme kurtosis. An index
smaller than an absolute value of 2.0 for skewness and an absolute value of 7.0 isthe least
violation of the assumption of normality. Also, the Q-Q plot provided additio pport for

the skewness and kurtosis statistics through a graphical represen& of a normally

distributed data set. A regression analysis accurately estimate n eraction between
»

dependent and independent variables if the relationship 1 ecause the interaction
between independent variables (IV) and the dependent Ve (DV) is not linear, the results
of the regression analysis underestimate the e %@tionship. Hence, to establish the
suitability of this data for regression analysis udy adopted Pearson’s product-moment
correlation coefficient to test the li.ne“\of the relationship between the variables and
confirm the linear relationship usi@positive values, the strength of the coefficients, and

the significant level of the re'l@s ip.

Furthermore, the stud&%ta was subjected to a multicollinearity test. This test checks for
correlation am(&gy\the independent variables and a correlation coefficient greater than 0.8;
thus, it india s the presence of multicollinearity. Also, their correlation is an indicator of
their}x&gming the same function, thus resulting in misleading and unusual results as well as
inflated standard errors. Multicollinearity is suspected if the Variance Inflation Factor (VIF)
is greater than ten (10), VIF > 10, or when the Tolerance Factor/Value (TF) which is the
inverse of VIF is less than 0.1 implying that collinearity is suspected when Tolerance Value

(1-R2)<0.1.
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The assumption for homoscedasticity requires that the variance of the disturbance term be
constant for all observations, and a violation of this assumption gave rise to the problem of
heteroscedasticity. The presence of heteroscedasticity rendered the estimates inefficient.
Since the data for this research is a cross-section of the selected paints and coatings
manufacturers, this raises concerns about the existence of heteroscedasticity. The classical
linear regression model (CLRM) assumes that the error term is homoscedastic; thatgis, it has
constant variance. If the error variance is not constant, then there is heterosce ity in the
data. Running a regression model without accounting for heteroscedasti ould lead to

unbiased parameter estimates. Hence, homoscedasticity was chec the normality of

residuals with the Normal P-P Plot and scattered plot. 0

3.7 Administration of Research Instrument and Meu& Data Collection

Primary source of data is appropriate for thisé%. Primary data collection involves
gathering data directly from the source, sua@)ugh surveys, interviews, or observations.
This method allows researchers to obt\@eciﬁc and current information that is relevant to
their study. Primary data is usefu@ca researchers want to explore a particular phenomenon
in depth and gather detailed?@‘%ﬂaﬁon about it.

To obtain data, the %Qt leaders were approached to have their full cooperation and

coordinate Witl‘ o&%’

comprehe and representative dataset, capturing the perspectives and experiences of

aders in the market. This collaboration is crucial as it ensures a

Vari(N%@holders. Additionally, reaching out to market leaders allows for a more efficient
data collection process, as they often have access to a wide range of resources and expertise.
By coordinating with these key individuals, researchers can also ensure the accuracy and
reliability of the data collected, as they can provide guidance and validate the information

obtained.
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In addition, 422 copies of questionnaires were distributed to ensure a diverse and
representative sample. These questionnaires were carefully designed to gather comprehensive
and specific information from participants, allowing for a deeper understanding of their
perspectives. To ensure the validity and reliability of the data collected through the
questionnaires, rigorous testing, for example, a pilot study was conducted beforehand to

identify any potential issues or biases that may result in the collection of appropriate&ata.
3.8 Method of Data Analysis OQ

In this study, a combination of both descriptive and inferential stati@ﬁs used to analyze
the data gathered from the open market traders in Abeokuta. e%we statistics were used
to summarize and describe the characteristics of the ch as measures of central
tendency and variability. This provided a clear pi tu;bQ}he distribution and patterns within
the data. To achieve this, frequency count anﬁG imple percentage method wereused. In
addition, inferential statistics was utilized&&e inferences and draw conclusions about the
.
larger population of open market tr@based on the sample data collected. This will involve
hypothesis testing and conﬁ{q&%intervals to determine the significance of relationships
among the variables in@ udy. This was achieved through the use of regression analysis.
Hypotheses 1-3 w@ted using the multiple regression analysis because it allows for the
exarnination&~ e functional relationship between a dependent variable and more
inde en@rariables to establish the relative influence of each measure of the independent

variables. Hypothesis 4 was analyzed using hierarchical regression because it is appropriate

for establishing the moderating effect of religiosity.

Table 3.7: Method of Data Analysis

S/N  Hypotheses Analytical Technique
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Simple Regression
H,1 Financial inclusion has no significant influence on performance

Analyses
of open market traders in Abeokuta, Ogun State.
Ho2 Adaptive capability does not significantly affect performance of Simple Regression
0
open market traders in Abeokuta, Ogun State. Analyses
Financial inclusion and adaptive capability has no significant Multiple Regression
Ho3 effect on the performance of open market traders in Abeokuta, Analyses

Ogun State. OQ

Religiosity has no significant moderating effect on the %yrarchical Regression
Ho4 association between financial inclusion and performance of c@\ Analysis

market traders in Abeokuta, Ogun State. %

O

Source: Research Study (2024) N

N\

The model specification that expresses the inte @1 between financial inclusion, adaptive

capability, religiosity, and performance of ‘@ in open market is presented in this section.
This study will adopt a linear regreé;{sﬁunction to express the conceptual model of this
study and this will be dorle @hblish the effect the financial inclusion and adaptive
capability on performa%@ the moderating effect religiosity on the interaction between

financial inclusigg& adaptive capability on performanceof open market traders in

N

Abeokuta, Oggsyte through the following statistics:

Y\/’Q
Y=Dependent variable: Performance (PERF)
X, U= Independent variable: Financial Inclusion (X), Adaptive Capability (U)

X= Financial Inclusion (FI),

x1= Account Ownership (AO)
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x2= Access to Credit (AC)
x3= Digital Financial Services (DFS)
x4= Financial Literacy (FL)

U= Adaptive Capability (AC)

u;= Innovation (INV) \
ux= Learning (LRN) ( QQ
us= Flexibility (FLX) 6\

w= Agility (AGT) E
7= Moderating variable: Religiosity (RG) Q

The dependent variable- Performance (PERF@'neasured as:
y1= Sales Growth (SG), s\%\:

y2= Profitability (PROF). Q§

The moderating Vari%@tligiosity (RG)isZ
The following Q\Q'%\ym is compiled to represent the dependent, moderating and

independént Variables under investigation in present study. They are as follows;
P G, PROF)

FI = (AO, AC, DFS, FL)

AC= (INV, LRN, FLX, AGT)

By substituting the acronyms of each variable in the regression model, the researcher

presents the following:
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Y -f(X)

Y= Bo + Pixit PoxotPaxaztPaxatel cooiiiiiiiii e Regression

equation 1

PERF= o + PBi1AO1+ BIACIHBIDFSIHPBILFIFel oo

Regression equation 1

Y

f(U) Q\

Y

Bo + PiUit+ BaUx+PB3UsHPaUst el woevnvinniiiiiiiiiiiiin, &Qj Regression
equation 2 EO

PERF= B0+ B1aACi+ €l ccoevviieiiiiiiiiiiiecieen ion equation 2

\
R
\Q’b

Y= f(x3) \
Y=o+ Bixi+ Pixotel c...o.enennt. -@ .............. Regression equation 3
PERF= Bo + B:FIi+ ﬁzAC%+ei§ & ....................... Regression equation 3

N
v
Y= B%&Q S PP Regression equation 4

SM FBICFSt €1 coeniiiiiiii Regression equation 4
Y= f(X*Z)

Y=Bo+ BiX+BsZi+ PiX*Zit+el.oerivriiiiiiiiiinninnns Regression equation 5
Y= Po + B1FI+ B3sREGi + B1ACs*REGi + ei................. Regression equation 5
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Where:
Bo = the intercept expected value of y when x is equal to zero.

B = the Coefficient of the independent variable (it is the rate of change in y with respect to

X).

e = the error term to accommodate the effect of other variables that can influence

performance but which were not included in the model.
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Chapter Four %
Results and Discussion of gs

The results of the data analysis, and their interg&h}ns, are presented in this chapter in

relation to the objective of the research. '@ analysis was conducted using statistical

software, which allowed for the exami\('ﬁ* of various variables and their relationships. The

findings of the analysis provide %gae insights into the research question and contribute to
. A

the overall understandini @he topic. Additionally, the interpretations of the results shed

light on the signiﬁg f the findings and their implications for future research and

practical applicéti(gic\.'

A total copies of questionnaires were distributed to open market traders in major
mark%ln Abeokuta metropolis of which only 387 copies were returned. The high return rate
indicates that open market traders in Abeokuta are willing to actively contribute to the
research and share their opinions and experiences. This level of engagement enhances the
validity and reliability of the study's findings, as it suggests that the collected data is

representative of the organization's overall population.
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4.1 Demographic Characteristics of Respondents

Table 4.1: Demographic Characteristics of Respondents

Characteristics Classification Frequency Percentage
Gender Male 130 33.6
Female 257 66.4

Year spent in retailing
business

Below 5 years
6 - 10 years
11 - 15 years

16 years +

63 Q%

92 Q 23.8

145 /\ 375

Source: Field Result, 2024

0 225
N
QQ

From table 4.1 it is evidenced that 33.6% of the eﬁb%ents are male while 66.4% of the

respondents are female. This shows that th@nnaires were distributed in a way that the

opinion of both gender are considereg. n%gard to the experience of the respondents, 16.3%

of the respondents have below 5@5 of experience, 23.8% have about 6-10 years of

experience, 37.5% of the r@ems have 11-15 years of experience, while 22.5% have 16

years + of experience.

4.2 Presen@f ata

4.2.1 A@% of Research Questions

Table 4.2, 4.3, 4.4, and 4.5 addressed the descriptive analysis for financial inclusion

concerning open market retailers in Abeokuta, Ogun State. The Financial inclusion

dimensions included account opening, financial literacy, finance accessibility, and access to

digital financial services.
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Table 4.2: Descriptive Analysis for Account Opening

SD D A SA Mean
Frequency Frequency Frequency Frequency
Statements (%) (%) (%) (%)
I have a bank account 7 30 150 200 3.40

(1.8%) (7.8%) (38.8%) (51.7%)

I have more than one 17 40 180 150@ 3.20

financial account (e.g.,  (4.4%) (10.3%) (46.5%) (38{/
0

3.17

savings, current)
I am aware of the 7 50 200 Q’\3

benefits of having a (1.8%) (12.9%) (51.7% 3.6%)

bank account

Lack of proper 200 150 § 7 1.60
identification document  (51.7%) (38.8%) (M8%) (1.8%)

has prevented me from Q

opening a bank account &b

Overall Mean @

2.8417

4
R

Source: Field Result, 2024 \C)\
4

The result in table 4.2 show H%tesponses from the respondents on Account Opening. From

the first research qu%&it is evidenced that 51.7% of respondents strongly agreed and

38.8% agreed t‘at%

strongly cﬁ&@ed to the statement. The statement “I have a bank account” has a mean

ave a bank account while 7.8% disagree and 1.8 % of the respondent

indi&{rgj widespread agreement among respondents. Respondents displayed varied
responses regarding their financial accounts, with 46.5% agreeing, 38.8% strongly agreeing,
10.3% disagreeing, and 4.4% strongly disagreeing about having more than one financial
account. The statement's mean indicates that a substantial majority of the respondents are in
agreement with it. Respondents exhibited diverse perspectives on their awareness of the

benefits of having a bank account, with 51.7% agreeing, 33.6% strongly agreeing, 12.9%
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disagreeing, and 1.8% strongly disagreeing. The consensus among respondents is reflected in
the statement's mean, revealing a predominant agreement with the given assertion.
Respondents expressed varying views on whether the lack of proper identification documents
has hindered them from opening a bank account, with 51.7% strongly disagreeing, 38.8%
disagreeing, 7.8% agreeing, and 1.8% strongly agreeing. The statement's mean indicates that
a significant majority of respondents expressed disagreement with the statement. T&)wrall

mean of 2.84 indicates that most respondents agreed with the statements in the@
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Table 4.3: Descriptive Analysis for Financial Literacy

SD D A SA Mean
Frequency Frequency Frequency Frequency
Statements (%) (%) (%) (%)
I am confident in 48 74 113 152 2.95

managing my business  (12.4%)
finance effectively

I am aware of the 47
various financial ~ (12.1%)
products and services

available to  small

business (e.g., business

loans, lines of credit,

merchant services)

Do you regularly track 55
your business income  (14.2%)
and expenses?

I have encountered 141
many difficulties in  (36.4%)
accessing financial

knowledge

I frequently review and @
%)

adjust my busines &8 %
budget 5

(19.1%) (29.2%) (39.3%)

72 123 145 2.95
(18.6%) (31.8%) (37.5%)Q

&
S

67 1 138 2.90
(17.3%) 0 (35.7%)

173N 45 28 1.90
(44. (11.6%) (7.2%)

services due to @
inadequate financial . %
S

64 124 126 2.78
(16.5%) (32.0%) (32.6%)

Overall Mean . * 2.6956
N>
\/

Source: L1 esult, 2024

Respondents held varied perspectives on their confidence in managing business finances,

with 39.3% strongly agreeing, 29.2% agreeing, 19.1% disagreeing, and 12.4% strongly

disagreeing with the statement. The statement's mean reveals a prevailing consensus among

respondents, with a significant majority expressing agreement. Respondents displayed

diverse levels of awareness regarding various financial products and services available to
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small businesses, with 37.5% strongly agreeing, 31.8% agreeing, 18.6% disagreeing, and
12.1% strongly disagreeing with the statement. The majority of respondents align in
agreement with the statement, as evidenced by the statement's mean. Respondents exhibited
varied practices in tracking business income and expenses, with 35.7% strongly agreeing,
32.8% agreeing, 14.2% disagreeing, and 17.3% strongly disagreeing with the statement. The
statement's mean underscores a prevalent concurrence among respondents, with a s nificant
majority expressing agreement. Respondents expressed diverse experiences accessmg
financial services due to inadequate financial knowledge, as 44.7% d1sa 4% strongly
disagreed, 11.6% agreed, and 7.2% strongly agreed with the st t. The mean of the
statement signifies a predominant disagreement among T %‘[s with a substantial
majority expressing a lack of consensus with the given st ent Respondents demonstrated

varied practices in reviewing and adjusting the&l@ess budgets, with 32.6% strongly

agreeing, 32.0% agreeing, 16.5% dlsagre 18.9% strongly disagreeing with the
statement. The statement's mean highli \ clear consensus among respondents, with a

substantial majority expressing ag@n‘[ with the given statement. The overall mean of

2.6956 suggests a consensus’@g respondents, with the majority indicating agreement with
the statements presente@he table.
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Table 4.4: Descriptive Analysis for Finance Accessibility

SD D A SA Mean
Frequency Frequency Frequency Frequency
Statements (%) (%) (%) (%)
I have easy access to 20 42 120 205 3.32
banking services, such (5.2%) (10.9%) (31.0%) (53.0%)

as opening accounts and
making transactions

I find it convenient to 56 81 108 142 Q\ 2.87

access information  (14.5%) (20.9%) (27.9%)

about different financial (

products and services

I have easy access to 47 100 108 2.78
affordable loan options (12.1%) (25.8%) (34 1° (27.9%)

Financial institutions in 64 95 116 2.72
my area provide  (16.5%) (24.5%) 9%) (30.0%)

adequate assistance and

guidance in managing 6’6

personal finances

Financial services are 38 Q 103 184 3.12
easily accessible in my (9.8%), ,\%(16 .0%) (26.6%) (47.5%)

local area
&

I feel comfortable using 72 127 138 291

online and  mobile ° 70) (18.6%) (32.8%) (35.7%)

banking services QQ

Overall Mean * 2.9531
y 3 \' 3

Source: F] @esult, 2024

FronMe 4.4, Respondents exhibited varying levels of ease in accessing financial services,
with 53.0% strongly agreeing, 31.0% agreeing, 10.9% disagreeing, and 5.2% strongly
disagreeing with the statement. The statement's mean reflects a prevalent agreement among
respondents, with the majority expressing accord with the given statement. Respondents
demonstrated diverse perspectives on the convenience of accessing information about

financial products and services, with 36.7% strongly agreeing, 27.9% agreeing, 20.9%
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disagreeing, and 14.5% strongly disagreeing with the statement. The mean of the statement
suggests a pronounced agreement among respondents, with a substantial majority indicating
alignment with the given statement. Respondents presented varied views on the accessibility
of affordable loan options, with 27.9% strongly agreeing, 34.1% agreeing, 25.8% disagreeing,
and 12.1% strongly disagreeing with the statement. The statement's mean reveals a prevailing
trend of agreement among respondents, with a significant majority expressing co&ordance
with the given statement. Respondents expressed diverse opinions regarding t %quacy of
assistance and guidance from financial institutions in managing pe’ri 1 finances, with

16.5% strongly

30.0% strongly agreeing, 28.9% agreeing, 24.5% disagreei

disagreeing with the statement. The statement's mean hi % prevailing consensus
among respondents, with the majority distinctly indica@agreement with the statement.
Respondents exhibited varied perceptions of the @)ility of financial services in their
local areas, with 47.5% strongly agreeing%% agreeing, 16.0% disagreeing, and 9.8%
strongly disagreeing with the staterr.lem&he statement's mean indicates that a significant
majority of respondents express@reement with the given statement. Respondents
demonstrated diverse levels ﬂs@%fort with online and mobile banking services, with 35.7%
strongly agreeing, 32.8 ageing, 18.6% disagreeing, and 12.9% strongly disagreeing with
the statement. 'e@ of the statement suggests that a substantial majority of respondents
are in accopd\with the given statement. The overall mean of 2.9531 points towards a

prev@ greement among respondents, indicating that the majority aligned with the

statements in the table.
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Table 4.5: Descriptive Analysis for Access to Digital Financial Services

SD D A SA Mean
Frequency Frequency Frequency Frequency
Statements (%) (%) (%) (%)
I am very aware of the 80 100 117 6 ;
different digital financial  (20.7%) (25.8%) (30.2%) (2
services to do business
I use mobile banking 82 70 140 2.76
apps or online platforms  (21.2%) (18.1%) (24 5° (36.2%)
for financial transactions
Concerns about cyber 105 130 60 2.28
security and privacy  (27.1%) (33.6%) 8%) (15.5%)
discourages me from
using digital financial 6’6
services
I find it convenient to pay 92 \:;5 85 135 2.68
for goods and services  (23. 8%))6( 19.4%) (22.0%) (34.9%)
digitally (e.g., mobile
money, digital wallets)
Limited digital lite Q 127 105 80 75 2.27
skills hinder my ado (32.8%) (27.1%) (20.7%) (19.4%)
of  digital }glal
services
2.5080

Overall @

Source: Field Result, 2024

According to table 4.5, Respondents exhibited diverse levels of awareness regarding various

digital financial services for business, with 23.3% strongly agreeing, 30.2% agreeing, 25.8%

disagreeing, and 20.7% strongly disagreeing with the statement. The statement's mean

indicates that a significant majority of respondents expressed agreement with the given
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statement. Respondents displayed varied practices in utilizing mobile banking apps or online
platforms for financial transactions, with 36.2% strongly agreeing, 24.5% agreeing, 18.1%
disagreeing, and 21.2% strongly disagreeing with the statement. The mean of the statement
suggests a prevailing consensus among respondents, with a substantial majority indicating
agreement with the given statement. Respondents expressed varied sentiments regarding
concerns about cyber security and privacy deterring them from using digita&ancial
services, with 33.6% disagreeing, 27.1% strongly disagreeing, 23.8% agreei Q‘d 15.5%

strongly agreeing with the statement. The statement's mean ir;&:(&s)a prevailing

disagreement among respondents, with a significant majority exp issent toward the
given statement. Respondents displayed varied perspectives 6§wnvenience of digitally
paying for goods and services, with 34.9% strongly %emg, 22.0% agreeing, 19.4%
disagreeing, and 23.8% strongly disagreeing with 68 ment. The statement's mean reveals
a predominant consensus among respo with a significant majority expressing
agreement with the given statemen.t. WO dents exhibited diverse perspectives on the
impact of limited digital literacy séb\on their adoption of digital financial services, with
27.1% disagreeing, 32.8%'®%y disagreeing, 20.7% agreeing, and 19.4% strongly
agreeing with the sta%@?The statement's mean reveals a predominant disagreement

among respond 't@ a significant majority expressing dissent toward the given statement.

The overall mgan of 2.5080 suggests a prevailing consensus among respondents, indicating

that Qj@y agreed with the statements presented in the table.

Implication

The descriptive analysis in Table 4.2, focused on account opening, has several implications
for open market retailers, particularly in understanding their level of engagement with
financial services. With 90.5% of respondents (combining 51.7% strongly agreeing and

38.8% agreeing) affirming that they have a bank account, it indicates that the majority of
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open market retailers are financially included to some extent. This suggests that a significant
portion of retailers already recognize the importance of formal banking, which is crucial for
business transactions, savings, and accessing loans. Retailers are likely to benefit from

established financial services, such as tracking business expenses and maintaining savings.

About 85.3% (46.5% agreeing and 38.8% strongly agreeing) of the respondents reported
having more than one financial account, such as savings or current accounts. Tngests
that many retailers are diversifying their financial management strategies, lil@% separate
personal and business finances. This practice can lead to better ﬁnanc&pl ng and easier
access to credit facilities. The statement, "I am aware of the of having a bank
account," received a mean of 3.17, indicating that most resp@nts are well-informed about
how a bank account can support their business needs. i@wal literacy among retailers can

encourage more effective use of banking services %%mess growth and sustainability.

A critical issue is highlighted in the statem\@gck of proper identification document has
prevented me from opening a bank éa;@.” With 90.5% (51.7% strongly disagreeing and
38.8% disagreeing) refuting }h&@plies that most retailers do not face this issue. However,
for the minority (9.6%) \ee, it suggests that some open market retailers might still be
excluded from fgr@anking due to identification barriers, limiting their ability to fully
participate i th(@ancial system. The high percentage of account holders suggests that open
market &éé are integrating into formal financial systems, which is critical for business

trans%iﬁns, loans, and credit access. This can lead to enhanced business growth and stability.

Multiple financial accounts further reinforce financial management, as retailers can better
allocate funds for personal and business purposes. Awareness of banking benefits can
encourage increased use of financial products like loans, investments, and savings accounts,

potentially enhancing business operations. However, there remains a minority with
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identification challenges, which could point to the need for interventions (like mobile
banking or simplified KYC processes) to make banking more accessible for all retailers. In
summary, most open market retailers are financially included, knowledgeable about the
benefits of bank accounts, and strategically using more than one financial account. However,

a small segment might still need support to overcome barriers like identification issues for

A
S

Table 4.6, 4.7, 4.8, and 4.9 addressed the descriptive analysis for adé\capability of open

improved financial accessibility.

market retailers in Abeokuta, Ogun State. The adaptive cap@ dimensions included
innovation, learning, flexibility, and agility. QQ

Table 4.6: Descriptive Analysis for Innovation

RO

SD A SA Mean
Frequency }N uency Frequency Frequency

Statements AN 0 ° °
(/o)'{‘\' (%) (%) (%)
I encourage and supports 100 117 120 2.79
creative idea generation %) (25.8%) (30.2%) (31.0%)
I regularly  inyé Q\ 12 105 90 80 236

resources in explort (28.9%) (27.1%) (23.3%) (20.7%)
new technologig& nd

methods \

I am emp ed to take 132 125 60 70 2.18
calcula s to pursue  (34.1%) (32.3%) (15.5%) (18.1%)

inn% solutions

I promote relationship 95 75 100 117 2.62

with other market  (24.5%) (19.4%) (25.8%) (30.2%)
retailers to foster
innovation

Overall Mean 2.4858

Source: Field Result, 2024

110



Respondents demonstrated varied attitudes toward encouraging and supporting creative idea
generation, with 31.0% strongly agreeing, 30.2% agreeing, 25.8% disagreeing, and 12.9%
strongly disagreeing with the statement. This statement has a mean over 2.5, so most
respondents agreed with it. Respondents expressed diverse approaches to investing resources
in exploring new technologies and methods, with 20.7% strongly agreeing, 23.3% agreeing,
27.1% disagreeing, and 28.9% strongly disagreeing with the statement. This state&n‘[ has a
mean below 2.5, so most respondents did not agree with it. Respondents di ed varied
levels of empowerment in taking calculated risks for pursuing innov ti@) utions, with
18.1% strongly agreeing, 15.5% agreeing, 32.3% disagreei ’g 34.1% strongly
disagreeing with the statement. This statement has a mean be@%o most respondents did
not agree with it. Respondents demonstrated diverse ap oa@ hes to promoting relationships
with other market retailers to foster innovatio % 30.2% strongly agreeing, 25.8%
agreeing, 19.4% disagreeing, and 24.5%.s y disagreeing with the statement. This

statement has a mean over 2.5, so most Qondents agreed with it. The overall mean of
[ ]

2.4858 indicates that most respond@sagreed with the statements presented in the table.

R\

Table 4.7: Descriptive An@(s or Learning

. \% SD D A SA Mean
St ‘ \ Frequency Frequency Frequency Frequency
N & (%) (%) (%) (%)

I seck pdW knowledge by 105 116 88 78 2.36
goih&6 for  training  (27.1%) (30.0%) (22.7%) (20.2%)
programs on my business

Learning  opportunities 90 80 100 117 2.63
are readily available for  (23.3%) (20.7%) (25.8%) (30.2%)

all retailers in the market

I value and learns from 85 95 110 97 2.57
both my successes and  (22.0%) (24.5%) (28.4%) (25.1%)
failures.
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I frequently review and 80 100 117 90 2.56
update my  business  (20.7%) (25.8%) (30.2%) (23.3%)

processes based on new

development

Overall Mean 2.5291

Source: Field Result, 2024

Respondents displayed diverse attitudes towards seeking new knowledge throQ%siness
training programs, with 27.1% strongly disagreeing, 30.0% disagreeing, 22@reeing, and
20.2% strongly agreeing with the statement. This statement has a below 2.5, which
means that most respondents did not agree with it. Respondents%varied perspectives on
the accessibility of learning opportunities for all retailer arket, with 23.3% strongly

statement. This statement has a mean above 2 ch means that most respondents agreed

disagreeing, 20.7% disagreeing, 25.8% agree@@W.Z% strongly agreeing with the
with it. This is a positive finding, as it s gs%that open market traders have access to the
resources they need to learn and {@pondents demonstrated diverse attitudes toward
valuing and learning from -bQ\Q%!ccesses and failures, with 22.0% strongly disagreeing,
24.5% disagreeing, 28.%%&11};, and 25.1% strongly agreeing with the statement. With a
mean of 2.57, thi\ ?&ement hovers just above 2.5, indicating that while a majority of
respondents& to agree, a notable portion also expressed disagreement. This could be
due to a@ber of factors, such as the different types of businesses that open market traders
are running or their personal experiences. Respondents exhibited varying levels of agreement
regarding the frequent review and updating of their business processes based on new
developments, with 20.7% strongly disagreeing, 25.8% disagreeing, 30.2% agreeing, and

23.3% strongly agreeing with the statement. The mean score of 2.56 suggests a somewhat

balanced perspective, indicating a mix of agreement and disagreement among respondents.

112



Possible factors influencing this diversity may include the size of retailers' businesses or the

resources at their disposal. The overall mean for all four statements is 2.5291. This suggests

that the majority of respondents agree or strongly agree with all four statements. However, it

is important to note that there is a significant minority of respondents who disagree or

strongly disagree with some or all of the statements.

Table 4.8: Descriptive Analysis for Flexibility

N\
R
O

SD D Q\ SA Mean
Statements Frequency Frequency Fre y Frequency
(%) (%) g% (%)
N

I am quick in adapting to 50 60 \) 197 80 2.79
changing market customer o o o
needs. (12.9%) (16 (50.9%) (20.7%)
I encourage myself to 55 @%5 120 147 2.93
implement ideas that (14.2%,& (168%)  (31.0%)  (38.0%)
improve how my business is . \
ran. &(_)\
I am able to reallocates\ QI 75 92 105 115 2.67
resources  effectively o o o o
address emerging pro Q (19.4%) (23.8%) (27.1%) (29.7%)
in the business.
I have a systelss gk\fpﬁe that 110 95 97 85 2.41
allow for le work o o o o
aﬂangen@ (284%)  (245%)  (251%)  (22.0%)
0v&.{$hean 2.6996

Source: Field Result, 2024

Respondents demonstrated varying levels of adaptability to changing market needs, with

12.9% strongly disagreeing, 15.5% disagreeing, 50.9% agreeing, and 20.7% strongly

agreeing with the statement. This suggests a majority of respondents acknowledging their
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ability to adapt, although a notable proportion expresses disagreement or strong disagreement.
The mean of the statement indicates that most respondents agreed with the statement.
Respondents displayed varied attitudes towards self-encouragement in implementing ideas to
improve their business operations, with 14.2% strongly disagreeing, 16.8% disagreeing,
31.0% agreeing, and 38.0% strongly agreeing with the statement. The statement’s mean
shows that a notable portion of respondents strongly agreeing, indicating a proactive
approach to implementing innovative ideas. With a mean surpassing 2.5, it i 'Q&at the
majority of respondents were in agreement with this statement. Resp’oadj&monstrated

varied capabilities in reallocating resources to address emerging pr' 1h their businesses,
with 19.4% strongly disagreeing, 23.8% disagreeing, 27.1@% , and 29.7% strongly
agreeing with the statement. This indicates a diverQange of perspectives on the
effectiveness of resource reallocation among th r%&len‘ts. The mean of the statement
indicates that most respondents agreed to t ent. Respondents expressed varied levels
of having systems in place for ﬂexible k\al—rangements, with 28.4% strongly disagreeing,
24.5% disagreeing, 25.1% agreeinﬁ% 22.0% strongly agreeing with the statement. This
suggests a range of approac'héo accommodating flexibility in work arrangements among
the respondents. The m\%%he statement shows that majority of the respondents disagree
with the state '@werall mean of 2.6996 indicates that most respondents agreed with

the statemen@resented in the table.

&
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Table 4.9: Descriptive Analysis for Agility

SD D A SA Mean
Frequency Frequency Frequency Frequency
Statements (%) (%) (%) (%)
I swiftly respond to 6 24 123 234 3.51
competitive threats in the (1.6%) (6.2%) (31.8%) (60.5%) \
market.
Decision-making 28 38 134 @ 3.24
processes are (7.2%) (9.8%) (34.6%) (48.3%)
streamlined, enabling ’\
quick  responses  to 0
opportunities. %
I have a clear strategy for 30 42 213 3.29
doing business (7.8%) (10.9%) %.4%) (55.0%)
I am empowered to make 18 3 be 113 221 3.39
decisions that will help (4.7%) 9.0 (29.2%) (57.1 %)
contend with changing fb

customer expectation. ®
Overall Mean . 5\% 3.3566

R

Source: Field Result, Z%Q\

Respondents oven@ingly indicated a swift response to competitive threats in the market,
with 60.5% &Q@r agreeing and 31.8% agreeing. A small percentage 6.2% disagreed, and
1.6% SQ disagreed. The mean score of 3.51, surpassing 2.5, suggests that most
respchélts agreed with their ability to respond promptly to competitive threats. The majority
of respondents (48.3% strongly agreed, 34.6% agreed) expressed agreement that decision-
making processes are streamlined for quick responses to opportunities. Disagreement was
indicated by 9.8%, and 7.2% strongly disagreed. With a mean score of 3.24 exceeding 2.5,

most respondents agreed that their decision-making processes enable swift responses to
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opportunities. Regarding having a clear strategy for doing business, 55% of respondents
strongly agreed, and 26.4% agreed. On the contrary, 10.9% disagreed, and 7.8% strongly
disagreed. With a mean score of 3.29 surpassing 2.5, most respondents concurred that they
have a clear strategy for doing business. The majority of respondents (57.1% strongly agreed,
29.2% agreed) indicated feeling empowered to make decisions that address changing
customer expectations. A smaller portion (9%) disagreed, and 4.7% strongly disagreed. The
mean score of 3.39, exceeding 2.5, suggests that most respondents agree they are
empowered to make decisions in response to changing customer expectations. Overall, the
table shows that most open market traders agree that they are able_t &nd to competitive

threats and customer expectations quickly and effectively. They alSe have a clear strategy for

doing business and are empowered to make decisions. Q

The descriptive analysis across the various tables @s key implications for open market
retailers in terms of innovation, leaming,@ty, and agility. On innovation, the mean
scores show that open market retailet\\' ibit low levels of resource investment in new
technologies and taking calcula@%&@, with means of 2.36 and 2.18 respectively. This
suggests that retailers are h@ to invest in or experiment with new approaches. However,
the mean score for e &ging creative ideas (2.79) indicates a positive attitude towards
generating ne@

engageme ostering relationships to drive innovation (mean of 2.62). This overall trend

t limited action in applying them. Retailers also show moderate

implh@!t while there is a level of interest in innovation, retailers are not fully embracing
innovation practices in terms of financial investment or risk-taking, potentially hindering
their ability to compete in a dynamic marketplace.

On learning, the overall mean score of 2.5291 suggests that open market retailers slightly
favor learning. They particularly agree that learning opportunities are available (mean of 2.63)

and value learning from successes and failures (mean of 2.57). However, the score for
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attending training programs (2.36) suggests a reluctance to actively pursue formal learning
avenues, potentially due to resource constraints or a lack of awareness. This indicates that
while there is an openness to learning, proactive engagement in formal learning activities is
lacking. To remain competitive, retailers may need to adopt a more structured approach to
continuous learning and development.
On flexibility, retailers demonstrate a moderate level of flexibility in adapting to changing
customer needs and encouraging the implementation of business improveme Qas (mean
scores of 2.79 and 2.93, respectively). However, there is less agreen&@@e ability to
with mean scores

reallocate resources effectively or implement flexible work arran e@s,
of 2.67 and 2.41. This suggests that while retailers may re@§he need for flexibility,
they face challenges in resource management and structur@wir operations to adapt swiftly.
Increasing operational flexibility, particularly in r&d@ allocation and work arrangements,
could enhance business resilience. \Qrb

Agility is a significant strength amc:ni.}market retailers, as evidenced by high mean
scores across all statements (overa&%n of 3.3566). Retailers generally feel empowered to
make decisions and quick espond to competitive threats and changing customer
expectations. The high\@s of agreement on decision-making processes and having a clear
strategy reflect 's@capacity for agility. This suggests that retailers are well-equipped to
handle the @-paced changes in the market, giving them a competitive edge. However,
sust@ 1s level of agility may require continuous innovation and learning.

The descriptive analysis indicates that open market retailers show strengths in agility and
some aspects of innovation and flexibility, particularly in responding to market threats and
promoting innovative ideas. However, they are less proactive in areas such as resource

investment, formal learning, and the adoption of new technologies. To improve their

competitive position, retailers may benefit from more structured approaches to learning,
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innovation, and flexible resource management. By addressing these gaps, they can enhance
their adaptability and long-term business sustainability.

Table 4.10: Descriptive Analysis for Religiosity

SD D A SA Mean
Frequency Frequency Frequency Frequency
Statements (%) (%) (%) (%)
My religious beliefs are an integral 112 105 90 80 23
part of my business identity. (28.9%) (27.1%) (23.3%) Q& %) 6
I find comfort in my religious 100 50 117 0 120 2.6
beliefs during difficult business  (25.8%) (12.9%) (30. ‘VQJ (31.0%) 6

times.

I actively engage in acts of charity 60 70 QZ 125 2.8
and community service as a part of  (15.5%) (18.1% 4.1%) (32.3%) 3
my religious practice.

I make an effort to avoid business 75 @ 117 100 2.6
behaviors that conflict with my  (19.4%) @85%) (30.2%) (25.8 %) 3

religious teachings. ’b
My business social circle s 95 97 110 2.6

predominantly  comprised  of (&% (24.5%) (25.1%) (28.4%) 0

individuals who share my religious,

beliefs. C)\
Q}& 70 80 120 117 2.7

I believe that being part
religious community enha %&ny (18.1%) (20.7%) (31.0%) (30.2%) 3

overall business and well-
being.

I strive to 3%' usiness in 80 100 85 122 2.6
accordanc w(h} e teachings of  (20.7%) (25.8%) (22.0%) (31.5%) 4
my religio%

I feel e of remorse when I go 90 95 90 112 2.5
agai y religious principles in  (23.3%) (24.5%) (23.3%) (28.9%) 8
conducting my business.

I believe in finding common 75 110 92 110 2.6
ground and fostering peaceful (19.4%) (28.4%) (23.8%) (28.4%) 1
coexistence ~ among  different

religious groups in the market.

Overall Mean 2.627
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Source: Field Result, 2024

The respondents exhibited diverse perspectives on the integration of religious beliefs into
their business identity, with 20.7% strongly agreeing, 23.3% agreeing, 27.1% disagreeing,
and 28.9% strongly disagreeing. The mean score of 2.36, just below 2.5, suggests a moderate
level of disagreement. In terms of finding comfort in religious beliefs during challenging
business times, the responses varied, with 31.0% strongly agreeing, 30.3% agreeing, 12.9%
disagreeing, and 25.8% strongly disagreeing. The mean score of 2.66, above @Qdicates a
tendency for respondents to agree with finding solace in their religious %&-ﬂ'uring difficult
business situations. The statement about actively engaging in acts rity and community
service as part of religious practice elicited diverse response@th 2.3% strongly agreeing,
34.1% agreeing, 18.1% disagreeing, and 15.5% strongly (&eeing. The mean score of 2.83,
above 2.5, suggests a general agreement with @otion of participating in charitable

activities as part of religious practice. @ng efforts to avoid business behaviors

conflicting with religious teachings, r@es varied, with 25.8% strongly agreeing, 30.2%

agreeing, 24.5% disagreeing, ande\él o strongly disagreeing. The mean score of 2.63, above

2.5, indicates a prevailing&e ment with the attempt to align business behaviors with

religious teachings. %;gses to the statement about the composition of business social
circles being p<ed$§’n

strongly a Qg, 25.1% agreeing, 24.5% disagreeing, and 22.0% strongly disagreeing. The

tly individuals sharing the same religious beliefs included 28.4%

mear\icgé of 2.60, above 2.5, suggests a general agreement with the notion of having a
business social circle with shared religious beliefs. For the belief that being part of a religious
community enhances overall business and social well-being, responses varied, with 30.2%
strongly agreeing, 31.0% agreeing, 20.7% disagreeing, and 18.1% strongly disagreeing. The
mean score of 2.73, above 2.5, indicates a tendency for respondents to agree with the positive

impact of religious community participation. The statement about striving to conduct
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business in accordance with religious teachings received responses with 31.5% strongly
agreeing, 22.0% agreeing, 25.8% disagreeing, and 20.7% strongly disagreeing. The mean
score of 2.64, above 2.5, suggests a general agreement with the effort to align business
practices with religious teachings. Regarding the sense of remorse when going against
religious principles in conducting my business, responses included 28.9% strongly agreeing,
23.3% agreeing, 24.5% disagreeing, and 23.3% strongly disagreeing. The mean scorg of 2.58,
above 2.5, suggests a general agreement with the experience of remorse when thing from
religious beliefs. Respondents expressed diverse views on the belief in\finding common
ground and fostering peaceful coexistence among different religio@o ps in the market,
with 28.4% strongly agreeing, 23.8% agreeing, 28.4% disagreding, and 19.4% strongly
disagreeing. The mean score of 2.62, above 2.5, indicates @ile most respondents agreed
with the statement, the agreement was not by a %Qargin. The overall mean of 2.6273
suggests a prevalent agreement among resp % indicating that a majority concurred with

the statements presented in the Table. &

The descriptive analysis of religi@xc?\m its implications for open market retailers highlights
the diverse perspectives of :@\(n*ss owners on the role of religious beliefs in their business
operations. The overa n of 2.6273 suggests that there is a moderate level of agreement
with the statem@ religiosity. With a mean of 2.36, slightly below the neutral midpoint, it
indicates t}%éiigious beliefs may not be a strong defining factor for many retailers' business
idenN%@tailers in the open market might place less emphasis on expressing or aligning
their business practices with their faith, especially in environments where competition and

profitability take precedence over personal beliefs.

A mean score of 2.66 suggests that many retailers find solace in their religious beliefs during

tough business situations. For open market retailers, this may imply that faith serves as a
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source of emotional support and resilience when facing business challenges, potentially

influencing decision-making during crises.

Also, the mean score of 2.83 indicates that a significant number of retailers believe in
integrating acts of charity and community service into their religious practice. For open
market retailers, this could translate into community-oriented business practices, where

giving back to society and engaging with customers through acts of goodwill bec@oart of

their business model. OQ

The mean score of 2.63 shows that retailers generally strive to avoi viors that conflict
with their religious teachings. This could affect ethical de@ aking, especially in
competitive environments where the temptation to com on certain values might be
present. However, the moderate agreement suggests@t while many aim to align their

actions with their faith, others may face challen aintaining consistency.

With a mean of 2.60, retailers tend to fo§ siness social circles that share their religious
beliefs. This could imply that in o &}nar ets, relationships and trust may be built around
shared religious values, 1nﬂ-ue$é networking and partnership decisions. Retailers might

prefer to engage with t@ho have similar ethical standards, affecting collaboration and
competition. Tt@score of 2.73 reflects that many retailers believe being part of a
religious co@

retailer ’Q suggests that religious communities may offer valuable support systems,

y positively impacts their business and social well-being. For open market

including customer loyalty, mentorship, and moral guidance, which can enhance business

SucCCess.

A mean of 2.64 indicates that many retailers strive to run their businesses in line with their
religious teachings. This implies that ethical considerations rooted in religion play a role in

shaping business strategies, although the variation in responses suggests that not all retailers
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are consistent in this effort. A mean score of 2.58 suggests that while many retailers
experience remorse when they deviate from their religious principles, others may not be as
affected. This has implications for how flexible or rigid retailers are when navigating ethical
dilemmas in business. The mean of 2.61 reflects moderate agreement with fostering peaceful
coexistence among different religious groups. In a diverse market, open market retailers

might prioritize inclusivity and respect for different beliefs, which can enhance{ustomer

relations and prevent conflicts. OQ

For open market retailers, the integration of religiosity into bus%gdctices is not
universally dominant but plays a meaningful role in shaping their a h to business ethics,
community engagement, and personal resilience. The Varieels of agreement across the
statements suggest that while many retailers are inﬂt&@by their religious beliefs, they
may also be pragmatic and flexible in navigating 6%plexities of running a business in a

competitive market. Understanding thesi@tqnics can help in designing marketing

strategies, customer relations, and con‘@y engagement initiatives that respect the diverse

religious perspectives of market @@ants.
Table 4.11: Descriptivﬁ@\&is for Firm Profitability
\

’\\,\ SD D A SA  Mean
Statem Frequency Frequency Frequency Frequency
5 (%) (%) (%) (%)

My\{%ﬂ business consistently 50 100 120 117 2.7
achieves high levels of o o o o 9
profitability. (12.9%) (25.8%) (31.0%) (30.2%)

My retail business profitability has 90 80 112 105 2.6
increased over the past year. (23.3%) (20.7%) (28.9%) (27.1%) 0
My retail business generates higher 70 60 125 132 2.8
sales. (18.1%)  (155%)  (32.3%)  (34.1%) 2
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My retail business effectively 75 95 117 100
Manages its expenses. (19.4%) (24.5%) (30.2%) (25.8%)
My retail business effectively 85 95 110 97
identifies and capitalizes on new (22.0%) (24.5%) (28.4%) (25.1%)

revenue opportunities.

Overall Mean

2.6

2.5

2.680

R

Source: Field Result, 2024 0

In regards to the statement "Open market traders consistently acb@eg*'lﬁgh levels of

"

profitability," respondents exhibited a favorable inclination, with o strongly agreeing,
31.0% agreeing, 25.8% disagreeing, and 12.9% strongly disang. The mean score of 2.79,
exceeding 2.5, indicates a general consensus among @ndents in agreement with this
statement. Regarding the statement "Open market@%s profitability has increased over the
past year," responses were diverse, with 274 trongly agreeing, 28.9% agreeing, 20.7%
disagreeing, and 23.3% strongly disa@g. The mean score of 2.60 suggests a mixed
sentiment among respondents re@‘dci?g the reported increase in profitability over the past
year. In relation to "Ope (@ traders generates higher sales," the majority of respondents
expressed agreement, §4.1% strongly agreeing, 32.3% agreeing, 15.5% disagreeing, and
18.1% strongl@e ing. The mean score of 2.82, surpassing 2.5, indicates a prevailing
agreemen@\g respondents with this statement. For the statement "Open market traders
effeck& manages its expenses," respondents leaned towards agreement, with 25.8%
strongly agreeing, 30.2% agreeing, 24.5% disagreeing, and 19.4% strongly disagreeing. The
mean score of 2.63, surpassing 2.5, suggests a general consensus among respondents
regarding the effectiveness in managing expenses. Concerning "Open market traders

effectively identifies and capitalizes on new revenue opportunities," responses were mixed,

with 25.1% strongly agreeing, 28.4% agreeing, 24.5% disagreeing, and 22.0% strongly
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disagreeing. The mean score of 2.57 indicates a balanced sentiment among respondents
regarding the effectiveness in identifying and capitalizing on new revenue opportunities.
With an overall mean of 2.6801, it implies a prevailing consensus among respondents,

signifying that the majority aligned with the statements presented in the table.

Table 4.12: Descriptive Analysis for Sales Growth

\
SD D A SA Mean
Stat ¢ Frequency Frequency Frequency Freq
My  retail  business 90 65 112 120 2.68
achieves continuous  (23.3%) (16.8%) (28.9% (31.0%)
increase in sales revenue
My  retail  business 60 85 100 2.73
achieves continuous  (15.5%) (22.0%) % 7%) (25.8%)
improvement in customer
satisfaction 6’6
My  retail  business 75 92 140 2.77
achieves continuous  (19.4%) @7% (23.8%) (36.2%)
improvement in customer
acquisition C)\
My  retail  business @& 80 127 110 2.72
achieves continuous ° '@N %) (20.7%) (32.8%) (28.4%)
improvement in custo Q
loyalty : )
My  retail ,° %SS 75 97 95 120 2.67
achieves ontimuous  (19.4%) (25.1%) (24.5%) (31.0%)

improvemest,in customer

retentlonfb
Ova&ﬂean 2.7088

Source: Field Result, 2024

Almost 60% of respondents, including 31.0% who strongly agreed and 28.9% who agreed,
acknowledge the sustained growth in sales revenue for their open market businesses.

Conversely, 16.8% disagreed, and 23.3% strongly disagreed. With a mean score of 2.68, most
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participants align with the notion of continuous sales increase. A majority of respondents
(62.5%), with 25.8% strongly agreeing and 36.7% agreeing, perceive a continuous
improvement in customer satisfaction in their open market businesses. On the contrary,
22.0% disagreed, and 15.5% strongly disagreed. With a mean score of 2.73, most respondents
support the idea of ongoing customer satisfaction enhancement. For the concept of
continuous improvement in customer acquisition, the majority (60.0%), including 36,2% who
strongly agreed and 23.8% who agreed, express agreement. Meanwhile, 20 isagreed,
and 19.4% strongly disagreed. With a mean score of 2.77, there is a prevalent agreement with
the notion of continual enhancement in customer acquisition. A sig it ortion (61.2%) of
participants, with 28.4% strongly agreeing and 32.8% agre@%eieve in the continuous
improvement of customer loyalty in their open mar@usinesses. In contrast, 20.7%
disagreed, and 18.1% strongly disagreed. The me %Qof 2.72 reflects general agreement
with the idea of ongoing customer loya ancement. Regarding the continuous
improvement in customer retention, a % of respondents (55.5%), with 31.0% strongly
agreeing and 24.5% agreeing, alig\@h this notion. However, 25.1% disagreed, and 19.4%
strongly disagreed. With a r‘n@score of 2.67, most participants agree with the concept of

ongoing enhancement\@omer retention. The mean of 2.7088 suggests a prevailing

consensus amocéﬁ\@yndents, signifying that the majority agreed with the statements
table

presented in@

The Bﬁ&ytive analysis presented in Tables 4.11 and 4.12 reveals important insights into the
performance of open market retailers, focusing on profitability and sales growth. The overall
mean of 2.6801 across the profitability-related statements suggests that a significant number
of open market retailers perceive themselves as operating profitably, though not without
challenges. A mean score of 2.79 suggests that the majority of respondents agree that their

businesses achieve high levels of profitability. However, with 25.8% disagreeing and 12.9%
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strongly disagreeing, a notable proportion of retailers face profitability challenges. This
mixed sentiment might indicate that profitability varies significantly across different types of

retailers or market segments.

The mean score of 2.60 for the statement about profitability growth over the past year
indicates that opinions are divided. While 55.9% of respondents agree with this statement,
44% disagree, suggesting that external factors, such as economic fluctuations,.mlay have
affected profitability growth differently for various retailers. With a mean sco.82, most
respondents agree that their businesses are generating higher sales, b{it &e‘ﬁlightly lower
score of 2.63 for expense management suggests that while sales m @nproving, managing
costs remains a challenge for some. Retailers who struggle t(@age expenses might not see
profitability gains even if sales are increasing. A me n@re of 2.57 for identifying and
capitalizing on new revenue opportunities sugges@?ﬁt many retailers are still figuring out
how to innovate or expand in their busine s. This could point to a need for enhanced
business strategies or better market @is to seize new opportunities effectively. The

N

overall mean of 2.7088 reﬂectQ‘gBenerally positive outlook toward sales growth and

customer-related metrit%l@hqthallenges persist.

A mean score of %&ﬂicates that most respondents perceive continuous sales growth, but
the 40% wh d&gee reflect that a considerable portion of the market is not experiencing the
same gr@ omentum. This variance might be due to external factors such as competition
or changes in consumer behavior. Retailers seem to view customer satisfaction (mean score
of 2.73) and customer acquisition (mean score of 2.77) as areas of strength, with a majority
agreeing that their businesses are improving in these areas. This suggests that efforts to attract

and satisfy customers are generally paying off, which could help sustain long-term growth.
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In addition, with a mean score of 2.67, the perception of customer retention is somewhat
lower, reflecting potential challenges in maintaining long-term relationships with customers.
Retailers may need to invest more in loyalty programs or personalized services to improve
customer retention rates. Overall, the findings suggest that while open market retailers are
experiencing moderate levels of profitability and growth, there are notable areas for
improvement, particularly in managing costs, capitalizing on new revenue opportws, and

retaining customers. Retailers who can address these issues may position them@ for more

«C

Relating the result in Table 4.2, 4.3, 4.4, 4.5, 4.6... and 4.12 s that the financial

sustained growth in an increasingly competitive market.

inclusion, adaptive capability and religiosity have Varyin®ttern of increase with the
performance of the open market traders in Abeokuta. T 'sgring pattern of increase suggest
that individually, financial inclusion, adaptive %%lity, and religiosity may affect the
performance of open market traders in Abeﬁ\@%ence, these findings provided response to

research question one to five and has a& Iped achieved objective one to five.

o)

4.2.2 Test of Hypotheses @

The hypotheses formu*@%r this study were tested using Statistical Package for Social

Science. The de i@iteria for the test of hypothesis is that where the p value is less than
arrh

0.05 (5%), t@

Howev@ore inferences are drawn, there is need to determine the reliability and validity

ypotheses was rejected but if otherwise, the null hypothesis was accepted.

of the data sourced.

Hol: Financial Inclusion have no Significant Effect on Performance of Open Market

Traders in Abeokuta Ogun State

In order to test the hypothesis one, linear multiple regression analysis was used. In the

analysis, the values of performance were regressed on the values of each of the measures of
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financial inclusion. The data for financial inclusion was generated by summing responses of
all items for account Opening, financial literacy, access to credit, and access to digital
financial services respectively while that of performance was generated by adding responses

of all items (profitability and sale growth) used to measure the variable.

Table 4.13: Summary of Regression Analysis for the Effect of Finan(ia@clusion on

Performance of Open Market Traders in Abeokuta Ogun State Q

N
Model F(dfO Anova Sig
A4

R 0.628* be

R Square 0.395 ’b§ 63.701 (4,382) 0.000

Adjusted R Square 0.3}8\\0

Coefficients Unst@zed T sig
Cogétfietents

(Constant) QQ\A 3.573 13.562 .000

Account Opening 473 2.883 .004
Financial Literac 397 2.560 011
Acces&b edit -.012 -.105 916
A‘k"g to  Digital -1.044 _11.346 000

Financial Service

a. Dependent Variable: Performance

b. Predictors: (Constant): Financial Inclusion dimension

Source: Field Results, 2024
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Table 4.13 presents the results of multiple regression analysis for the effect of financial
inclusion on performance of Open market Traders in Abeokuta Ogun State. Table 4.13
presents a model summary, which establishes how the model equation fits into the data. The
Adj R’ was used to establish the predictive power of the study’s model. From the results,
financial inclusion (account Opening, financial literacy, access to credit, and access to digital
financial services) have positive and strong relationship with performance of open market
traders in Abeokuta (R = 0.628?, p=0.000). The Adjusted coefficient of determj Q&dj R?)
of 0.388 shows that financial inclusion explained 38.8% of the variation er ormance of

open market traders under study while the remaining 61.2% v r@; n performance is
explained by other exogenous variable different from fin z§clusion examined. This
result suggests that financial inclusion influence 38.8° rforrnance of open market
traders in Abeokuta. Scholars provided threshold &fb i. R Values of 0.02, 0.15, and 0.35,

represents small, medium, and large effects ively (Cohen, 1988). The Adj.R? of 0.388

N

performance of open market trader&@beokuta is large.

Q

Table 4.7 presents the res@ ANOVA (overall model significance) of regression test,

according to Cohen’s Adj.R? criterion@ést that the effect of financial inclusion on

which revealed that, the bined financial inclusion has a significant effect on performance
of open marke t.r;\\efs in Abeokuta in Ogun State. This can be explained by the F-value
(63.701) a@w p-value (0.000) which is statistically significant at 95% confidence interval.
Hen(\% result posited that financial inclusion affected the performance of open market
traders in Abeokuta in Ogun State, Nigeria. Furthermore, the results of regression coefficients
which revealed that a positive relative effect was reported for account opening, and financial
literacy, negative relative effect was reported for access to digital financial service while
insignificant relative effect was discovered for access to credit as a measure of financial

inclusion. Further, the results reveal that at 95% confidence level, account opening (B = 0.473,
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p=0.00), financial literacy (B =0.397, p=0.001), and access to digital financial service (f = -
1.044, p=0.001) of the open market traders in Abeokuta in Ogun State were statistically
significant as the p-values were less than 0.05 and the t-values greater than 1.96. Based on

coefficient of regression table 4.13, the regression model is restated as follows:

FP=3.573 + 0.473A0 + 0.397FL - 1.044AFS............ Eq. (iii)

Where: FP = Firm Performance Q\
AO = Account Opening < 0

FL = Financial Literacy E Q

AFS = Access to digital Financial Service 0

Q

According to the regression equation above, taking ?b@stors constant at zero, performance
of open market traders in Abeokuta is 3.573. sult also indicates that taking all other
independent variables at zero, a unit chan é\chcount opening will lead to a 0.473 increase
in performance of open market tradeé%gé;beokuta in Ogun State given that all other factors
are held constant. Similarly,tlQ%J ts also revealed that a unit change in financial literacy
will lead to a 0.397 m%Q\n performance of open market traders in Abeokuta in Ogun
State given that alls\{'h%factors are held constant. The results also revealed that a unit change

in access to\digital financial service will lead to a 1.044 decrease in performance of open

market @s in Abeokuta in Ogun State given that all other factors are held constant

N

Overall, from the results, account opening had the highest relative effect on the performance
of Open market Traders in Abeokuta Ogun State with a coefficient of 0.473 and t value of
2.883. In second place is financial literacy with a coefficient of 0.397 and t value of 2.560
and lastly is access to digital financial service with a coefficient of - 1.044 and t value of

11.346. Based on the results, this study conclude that financial inclusion significantly
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influence performance of Open market Traders in Abeokuta Ogun State. On the strength of
this result (4dj R*= 0.388, F(4,382)= 63.701, p= 0.000), this study rejects the null hypothesis
one (Hol) which states that financial inclusion have no significant effects on performance of

Open market Traders in Abeokuta Ogun State.

Hypothesis Two Q\

Hy2: Adaptive Capability have no Significant Effect on Performance @n Market

Traders in Abeokuta Ogun State

In order to test the hypothesis two, linear multiple regre %yms was used. In the
analysis, the values of performance were regressed on th@ues of each of the measures of
adaptive capability. The data for adaptive capabili (ergenerated by summing responses of
all items for innovation, learning, fle i@md agility respectively while that of

performance was generated by addiqg onses of all items (profitability and sale growth)

used to measure the variable. The l‘%casmn test results are presented in Table 4.14.

Table 4.14: Summary wesswn Analysis for the Effect of Adaptive Capability on

Performance of O ket Traders in Abeokuta Ogun State

6\/ Model F(df) Anova Sig
R \/Q’b 0.511
R Square 0.261 34.465 (4,382) 0.000
Adjusted R Square 0.253
Coefficients Unstandardized t sig
Coefficients
(Constant) 2.098 4.689 0.000
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Innovation -0.579 -10.942 0.000

Learning 0.254 2.519 0.012
Flexibility 0.475 4514 0.000
Agility 0.033 0.343 0.732

a. Dependent Variable: Performance

b. Predictors: (Constant): Adaptive Capability dimension

Oyt
Source: Field Result, 2024 6\

Table 4.7 presents the results of multiple regression ana '%the effect of adaptive
capability on performance of Open market Traders inkuta Ogun State. Table 4.14
presents a model summary, which establishes ho t@del equation fits into the data. The
Adj R? was used to establish the predictiv%% of the study’s model. From the results,
adaptive capability (Agility, Innovati.o@m ility, Learning) have positive and moderately
strong relationship with perform:z&sg\)f open market traders in Abeokuta (R = 0.511%,
p=0.000). The Adjusted coef@%of determination (Adj R?) of 0.253 suggest that adaptive
capability explained 23@ of the variation in performance of open market traders under
study while th. '@ng 74.7% changes in performance is explained by other exogenous
variable different from adaptive capability examined. This result suggests that adaptive
capa%%nﬂuence 25.3% of performance of open market traders in Abeokuta. Scholars
provided threshold for Adj. R? Values of 0.02, 0.15, and 0.35, represents small, medium, and
large effects respectively (Cohen, 1988). The Adj.R? of 0.253 according to Cohen’s Adj.R?
criterion suggest that the effect of adaptive capability on performance of open market traders

in Abeokuta is medium.
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Table 4.7 presents the results of ANOVA (overall model significance) of regression test,
which revealed that, the combined adaptive capability have a significant effect on
performance of open market traders in Abeokuta in Ogun State. This can be explained by the
F-value (34.465) and low p-value (0.000) which is statistically significant at 95% confidence
interval. Hence, the result posited that adaptive capability affected the performance of open

market traders in Abeokuta in Ogun State, Nigeria. \

Furthermore, the results of regression coefficients which revealed that a p@ relative
effect was reported for learning, and flexibility, negative relative e& reported for
innovation while insignificant relative effect was discovered fo @ty as a measure of
adaptive capability. Further, the results reveal that at 95% co@nce level, innovation (B = -
0.579, p= 0.00), learning (B = 0.254, p=0.012), and fl )@ry (B = 0.475, p=0.001) of the
open market traders in Abeokuta in Ogun State v@tatistically significant as the p-values
were less than 0.05 and the t-values greater@ﬁ Based on coefficient of regression table
4.14, the regression model is restated-a)&ws:

5
FP =2.098 - 0.579IN + o.zsftL&QQ\.MSFX ............ Eq. (iii)
N\

Where: FP = Firm Perf@
IN= In@

L éarning
°

= Flexibility

According to the regression equation above, taking all factors constant at zero, performance
of open market traders in Abeokuta is 2.098. The result also indicates that taking all other
independent variables at zero, a unit change in innovation will lead to a 0.579 decrease in

performance of open market traders in Abeokuta in Ogun State given that all other factors are
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held constant. Similarly, the results also revealed that a unit change in learning will lead to a
0.254 increase in performance of open market traders in Abeokuta in Ogun State given that
all other factors are held constant. The results also revealed that a unit change in flexibility
will lead to a 0.475 increase in performance of open market traders in Abeokuta in Ogun

State given that all other factors are held constant

Overall, from the results, flexibility had the highest relative effect on the perfa%nce of
Open market Traders in Abeokuta Ogun State with a coefficient of 0.475 and t@Qof 4.514.
In second place is learning with a coefficient of 0.254 and t value Q and the least
contributor is innovation with a coefficient of 0.579 and t valu .924. Based on the
results, this study concludes that adaptive capability din@ion significantly influence
performance of Open market Traders in Abeokuta Ogu Q On the strength of this result
(Adj R°=0.253, F(4,382)= 34.465, p= 0.000), this%’brejects the null hypothesis two (Ho2)
which states that adaptive capability have‘@fgﬁﬁcant effects on performance of Open
market Traders in Abeokuta Ogun Stz@

N

Hypothesis Three QJ

Ho3: Financial Inclus@ Adaptive Capability have no Significant Combined Effect

on Performancf'@gn Market Traders in Abeokuta Ogun State

In order to é the hypothesis three, linear multiple regression analysis was used. In the
anal is,QHe values of performance were regressed on the values of financial inclusion and
adaptive capability. The data for financial inclusion and adaptive capability was generated by
summing responses of all items for both variables respectively while that of performance was
generated by adding responses of all items (profitability and sale growth) used to measure the

variable. The regression test results are presented in Tables 4.15.
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Table 4.15: Summary of Regression Analysis for the Effect of Financial Inclusion and
Adaptive Capability on Performance of Open Market Traders in Abeokuta Ogun State

Model F(df) Anova Sig

R 409?

R Square 167 34.465 (2,384) 0.000

Adjusted R Square .163

Coefficients Unstandardized t *

Coefficients 0
(Constant) 4.873 14.29?\(/ .000
Financial Inclusion .893 .000
Adaptive Capability 1.446 08.568 .000
Q

a. Dependent Variable: Performance

b. Predictors: (Constant): Financial inclusion and adaptive capability dimension

\\’
Source: Field Result, 2024 é’@
X\

Table 4.15 presents the rew\]Q%multiple regression analysis for the effect of financial
inclusion and adaptive %&ty on performance of Open market Traders in Abeokuta Ogun
State. Table 4.15-@5 a model summary, which establishes how the model equation fits
into the dat%ge/Adj R’ was used to establish the predictive power of the study’s model.
From t ’qults, financial inclusion and adaptive capability have positive and weak
relationship with performance of open market traders in Abeokuta (R = .409%, p=0.000). The
Adjusted coefficient of determination (Adj R?) of .163 suggest that financial inclusion and
adaptive capability explained 16.3% of the changes in performance of open market traders
under study while the remaining 83.7% changes in performance is explained by other

exogenous variable different from financial inclusion and adaptive capability examined. This
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result suggests that financial inclusion and adaptive capability influence 16.3% of
performance of open market traders in Abeokuta. Scholars provided threshold for Adj. R?
Values of 0.02, 0.15, and 0.35, represents small, medium, and large effects respectively
(Cohen, 1988). The Adj.R? of 0.163 according to Cohen’s Adj.R? criterion suggest that the

effect of financial inclusion and adaptive capability on performance of open market traders in

Abeokuta is medium. \

Table 4.15 presents the results of ANOVA (overall model significance) of ion test,
which revealed that, the combined financial inclusion and adapti&: ility have a
significant effect on performance of open market traders in Abeok gun State. This can
be explained by the F-value (34.465) and low p-value (0.000 ich is statistically significant
at 95% confidence interval. Hence, the result posited &@nancial inclusion and adaptive

capability affected the performance of open m%%traders in Abeokuta in Ogun State,

Nigeria. ®%

Furthermore, the results of regressié;\goe ficients which revealed that a positive relative
effect was reported for ﬁnaqch& sion and adaptive capability. Further, the results reveal
that at 95% confidence 1 ancial inclusion (B = 0.893, p= 0.00), adaptive capability (3
= 1.446, p=0.00Q),&e open market traders in Abeokuta in Ogun State were statistically
signiﬁcan‘:@%@/alues were less than 0.05 and the t-values greater than 1.96. Based on

coefﬁcieé cgression table 4.15, the regression model is restated as follows:
FP =ﬁ/73 + 0.893FI+ 1.446AC............ Eq. (iii)
Where: FP = Firm Performance

FI = Financial Inclusion

AC = Adaptive capability
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According to the regression equation above, taking all factors constant at zero, performance
of open market traders in Abeokuta is 4.873. The result also indicates that taking all other
independent variables at zero, a unit change in financial inclusion will lead to a 0.893
increase in performance of open market traders in Abeokuta in Ogun State given that all other
factors are held constant. Similarly, the results also revealed that a unit change in adaptive
capability will lead to a 1.446 increase in performance of open market traders in A&d<uta in

Ogun State given that all other factors are held constant. OQ

Overall, from the results, adaptive capability had the highest rg%vg‘éffect on the
performance of Open market Traders in Abeokuta Ogun State w Qoefﬁcient of 0.1446
and t value of 8.568 followed by financial inclusion with a u@ cient of .893 and t value of
7.773. Based on the results, this study concludes tagancial inclusion and adaptive
capability have positive and significant effect o %'Ormance of Open market Traders in
Abeokuta Ogun State. On the strength of @\lt (Adj R’= 0.163, F(2,384)= 34.465, p=
0.000), this study rejects the null hypo’b\Q% three (Ho3) which states that financial inclusion
and adaptive capability have no s@%@ant effects on performance of Open market Traders in

N

Abeokuta Ogun State. Q\

Ho4: Religiosity ?@igniﬁcan‘[ moderating effect on the interactions of financial inclusion

and performgﬁojopen market traders in Abeokuta, Ogun State

To eval@le null hypothesis four, hierarchical regression was applied whereby the analysis
was carried out in the order of hierarchy. A composite score was obtained for financial
inclusion and religiosity as adopted by the open market traders in Abeokuta Ogun State,
Nigeria and were used in the regression analysis. Also, data for performance (Y) was created
by adding responses of all items for the variable (performance and sales growth), while that

of religiosity (Z) was obtained from adding responses of all items for the variable. In
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addition, an interaction term for financial inclusion and religiosity (Xi*Zi) was obtained by
multiplying the composite score for financial inclusion and religiosity. The hypothesis would
be supported if the effect of the interaction of financial inclusion and religiosity (Xi*Z1) on
performance of open market traders in Abeokuta Ogun State is statistically significant. The

results of the analysis step by step are presented in Table 4.16.

Table 4.16: Summary of Hierarchical Regression Analysis for the Moderat1ng§ﬂect of
Religiosity on the Association between Financial Inclusion and PerformaQ Open
Market Traders in Abeokuta Ogun State, Nigeria.

Model! 23 Beta t Sig R R ,%.\ARZ AF  SigF
Change
109 . .00 01 0.030
. Q ) 9 4.761
(Constant) 11. 53 .00 :
2.502 ng
Financial Inclusion fb
191 2. 182@
F &Anova Sig: 4.761(1,385), p=.00 @
(Constant) 3 QJ 9.998 .00 206 .04 .03 .03 12.43 .000
0 b 2 7 0 5
Financial Inclu.sgo& 0.461 3.995 .08
Religiositﬁ - - .00
fb 0.536 3.526 0
F &Ma Sig: 8.667(2,384), p=.000
(Constant) 18.36 5975 .00 312 .09 .09 .05 23.79 .000
8 ’ 0 ¢ 7 0 5 2
Financial Inclusion - - .00

5.536 4.484 0

Religiosity - - .00
5.184 5.376 0
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Financial
Inclusion*Religiosit 1.854 4.878

y

.00
0

F &Anova Sig: 14.044(3,383), p=.000

a. Predictors: (Constant), Financial inclusion

b. Predictors: (Constant), Financial inclusion, Religiosity

c. Predictors: (Constant), Financial inclusion, Religiosity, Financial inclusion*Religi@sity
d. Dependent Variable: Performance &

Source: Field Result, 2024

Tables 4.16 present hierarchical multiple regression results for the mo @ effect of
religiosity on the relationship between financial inclusion and perfonﬁche of open market
traders in Abeokuta. The results in Table 4.16 model 4 summari% tput for the analysis
if moderation effect is not considered. Therefore, in this e independent variable was
financial inclusion. From the results, financial int&io has positive but very weak
relationship with performance of open market tra& Abeokuta (R = 0.109, p=0.000). The
coefficient of determination (R?) of 0.012\®sbthat financial inclusion predicted 1.2% of
the changes in performance of open'@ traders under study while the remaining 98.8%
changes in performance is ?xp Q}\ by external factors different from financial inclusion
examined. This result @}w that financial inclusion influenced 1.2% of changes in

performance of op %ket traders in Abeokuta.

Table 4.16 %&é\the results of ANOVA (overall model significance) of regression test
which 1% d that financial inclusion has a significant effect on performance of open
mark>§aders in Abeokuta. This can be explained by the F-value (4.761) and low p-value
(0.000) which is statistically significant at 95% confidence interval. Hence, the result posited
that financial inclusion deployed by the open market traders in Abeokuta influenced their
performance despite of its weak contribution. Furthermore, the results of regression

coefficients revealed that a positive relative effect was reported for financial inclusion.
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Further, the results reveal that at 95% confidence level, financial inclusion (f = 0.191, p=
0.000) of the open market traders in Abeokuta Ogun State were statistically significant as the
p-values were less than 0.05 and the t-values greater than 1.96. Based on coefficient of

regression Table 4.16¢, the regression model is restated as follows:

PF=2.502+0.191FL........... Eq. (iv)

Where: PF = Performance Q\
FI = Financial inclusion < 0

In the second model, a multiple regression involving financial in% and religiosity was

introduced in the model as predictor variables and the rem@n cates that a change was
experienced as R? change is .030 implying that the r@sion model explains 4.2% of
changes in performance while the rest (73.4) are ted to variables not included in the

model. The F-statistics is 12.435 with a C(@bding p-value of 0.000 (p<0.05) indicating

that the effect is statistically signiﬁcapf,&

Financial inclusion has a coe.fﬁci%‘& 0.461, t-statistic of 3.995 and a p-value of 0.000. This
implies that financial inc @ms positive and significant relative effect on the performance
of open market tr.ade in Abeokuta Ogun State, Nigeria. Moreover, a unit change in financial
inclusion will @ concomitant 0.461 change in performance. In addition, religiosity has a
coefficien .536, t-statistic of -3.526, and a p-value of 0.000. This implies that religiosity
has ﬁy‘uve yet significant relative effect on performance of open market traders in
Abeokuta Ogun State, Nigeria. More so, a unit change in religiosity will have a negative

0.536 change in performance.

The beta coefficient for religiosity is 0.162; t-statistic of 5.955, and a corresponding p-value

of 0.000. The regression model is hence restated as follows;
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PF =3.463+ 0.461F1 - 0.536RE ............ Eq. (iv)
Where: PF = Performance

FI = Financial inclusion

RE = Religiosity

The third model involved the introduction of interaction term of financial incwn and
religiosity using regression model. Result in Table 4.16 indicates that the R s@change is
0.055, and F-change of 23.792 with a corresponding p-value of O&(@plied that the
interaction term of financial inclusion and religiosity have ive and significant
moderating effect on performance of open market traders i@eo uta Ogun State, Nigeria
(p=0.000). Furthermore, the interaction term of ﬁnancial@:sion and religiosity has a beta
coefficient of 1.854, and a corresponding p-value %6@? Hence, this implies that religiosity
moderates the functional relationship betwe@ncial inclusion and performance of open
market traders in Abeokuta Ogun State,&ria. The established regression equation from the

result is stated as follows: QJ&C’)\
=

AFP = 18.368 - 5.536F@Q§x E + 1.854(FI*RE)............ Eq. (iv)

Where: . @
PF = Perfor@ce
FI =N{1}Q«£ia1 inclusion

RE = Religiosity
FI*RE= Interaction term of Financial Inclusion and Religiosity

The results posit that religiosity moderates the functional relationship between financial

inclusion and performance of open market traders in Abeokuta Ogun State, Nigeria. Based
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on this result (4R’= 0.055, AF = 23.792, P= 0.000), this study rejects the null hypothesis four
(Ho4) which states that religiosity has no significant moderating effect on the association

between financial inclusion and performance of open market traders in Abeokuta Ogun State,

Nigeria.
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4.4 Resultant Model

Financial Inclusion& Adaptive
Capability

Performance

Hol
(Adj R>= 0.388, F(4,382= 63.701,
Financial Inclusion U, x>
-Account Ownership i
-Access to Credit |
-Digital Financial Services i
-Financial Literacy R
Ho2
(AdjR?= 0253, F(4, 382)= 34 455,
Adaptive Capability P=0.000)
-Innovation :
-Learning Ho3 |
-Flexibility (AdjR?= 0.055, F(2, 384) = 34.465
-Agility
P=0.000)

(4R*=0.055, AF = 23.792, P=0.000)

Figure 4.1: Conceptual Model for the Study

-Sale growth

-Profitability

Ho4 i

Religiosity
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4.3 Discussion of Findings

The regression result from hypothesis one shows that financial inclusion (account opening,
financial literacy and access to digital financial services) has a significant effect on
performance of open market traders. However, access to credit has a negative but
insignificant effect on performance of open market traders in Abeokuta. The result in
hypothesis two also shows that adaptive capability (innovation, flexibility and learg@ has a
significant impact on performance of open market traders in Abeokuta Whily has no
significant effect on performance of open market traders in Abeokuta. &{ceptually, the
relationship between financial inclusion and performance can be ed by the fact that
open market traders who have access to formal financial ices are better equipped to
manage their finances, make informed decisions and 1&& their businesses. By having a
bank account, for example, they can safely store@%eamings, access credit when needed
and save for future expansion or emergen\ ditionally, financial literacy programs can
enhance their knowledge and skills dm@aging their finances, allowing them to optimize

their resources and make more prégae business decisions.

On the other hand, the i \veen adaptive capability and performance suggests that open
market traders w@%@ble to adapt to changing market conditions are more likely to achieve
higher perfo:m&cy outcomes. This is because they can quickly respond to shifts in supply

and der@
mitig\&

isks. Although open market traders in Abeokuta are not equipped with technology

dentify profitable market risks opportunities but may be well equipped to

which allows for real-time data analysis and decision-making, they still possess a high level
of adaptability that enables them to navigate the market successfully. Despite the lack of
technological tools, these traders rely on their extensive experience, market knowledge and
intuitive understanding of customer preferences to make informed decisions. They have

honed their skills over years of observing market trends, building relationships with suppliers
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and understanding the dynamics of their local economy. This adaptability not only helps
them survive in a competitive market but also positions them to take advantage of emerging

opportunities and maximize their profits.

In hypothesis three, financial inclusion has significant effect on performance of open market
traders. Also, adaptive capability has a significant impact on performance of open market
traders in Abeokuta. The ability of open market traders in Abeokuta to adapt tq%mging
market conditions and customer preferences is crucial for their success. T years of
experience, they have learned to navigate the complexities of the&ar 7 build strong
relationships with suppliers and understand the dynamics of t gcal economy. This
adaptability not only allows them to survive in a competitiv@rket but also positions them
to capitalize on emerging opportunities and maximize t& fits. In contrast, the hypothesis
that financial inclusion has no significant effect oﬁfberformance of open market traders is
not supported by the findings. Instead, it is{@fgers' adaptive capability that has proven to
be crucial for their success. The ab\ﬁo adapt to changing circumstances and make
informed decisions based on ma@\c{%nds and local dynamics has allowed these traders to
.

outperform their competito@ancial inclusion may provide them with access to resources

and opportunities, but '&eir adaptability that truly drives their performance.

In the fou g@y\tlesis when religiosity moderates the functional relationship between
ﬁnanciaé

Based\uﬁ this result (4R’= 0.055, AF = 23.792, P= 0.000), this study rejects the null

ion and performance of open market traders in Abeokuta Ogun State, Nigeria.

hypothesis two (Ho2) which states that religiosity has no significant moderating effect on the
association between financial inclusion and performance of open market traders in Abeokuta
Ogun State, Nigeria. This shows that religion does not play a role in improving the access
and utilization of financial services among open market traders in Abeokuta. This shows that

religiosity has a significant impact on the relationship between financial inclusion and the
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performance of open market traders. The findings suggest that when religiosity is high, the
positive effect of financial inclusion on performance is improved. One possible explanation
for this finding could be that religious beliefs and practices may not affect open market
traders from engaging in certain financial activities or seeking assistance from formal

financial institutions.

These results are supported by empirical evidence. For instance, financial inclusi%nd the
growth of small medium enterprises were conducted in Uganda using cross—se@%l research
design'. The study revealed that financial inclusion is significant in sup@t SME growth.
The study further also revealed that the cost of acquiring and servi financial services is
high; there is also difficulty in using some of the ﬁnanciaices and the way financial
providers treat financial users, some lacked some d&@of respect and dignity. Also,
financial inclusion strategies on performance of Sr@\d medium enterprises was conducted
in among 240 respondents. From the key fi Y1t emerged that access and use of financial
services increased profitability and gd@)f business and some of the challenges faced by

SMEs in employing financial inc %g? strategies were unforeseen market changes, not being

involved in making strag

Another study w. onducted on the relationship between financial inclusion and
performanc @MES in Eswatini was conducted®. The study used the re-centered
inﬂuean ion regression framework to estimate unconditional quantile regressions and
the g&alized ordered logit model to analyze the data. Findings revealed that small changes
in access to bank accounts, saving for business, formal saving, stokvel and informal saving
have a positive and statistically significant effect on microenterprises’ annual turnover profit.
Also an analysis of the effect of Muslim religiosity and innovation capability on firm survival
during Covid-19 pandemic in Bantul Regency, Yogyakarta was conducted®. The results

showed that the Muslim religiosity and innovation capability significantly affected firm
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survival. Environmental uncertainty significantly weakened the effect of innovation
capability on firm survival. These research results indicate the importance of religious
formation for small entrepreneurs in this crisis time. Innovation is also important in

increasing the firm survival of small companies during the covid-19 pandemic*.

A study on financial literacy on business performance: The moderating effect of religiosity
among SMES in Sumatera, Indonesia using primary data was conducted by a scb%? The
study finds positive significant effects of financial literacy on busines@%@rmance.
Financial literacy affects business performance. Financial literacy is@gfbasic human
needs in achieving good business performance. Some researches financial literacy to
improve the well-being of society. Financial inclusion a@usmess practices of micro
business in Colombia was conducted®. Estimates are_ba! on self-reported information
collected through a survey of 1542 micro entrepr%’tb in 10 Colombian cities in 2019. The
results show that micro entrepreneurs w@t (more) business practices have more
financial inclusion. No specific catego@ausiness practices drives the results. The effect is
larger for men than women and i@c?resent for micro entrepreneurs of low education levels.
Furthermore, personal init@@ a psychological construct, indirectly relates to being more

financially included b &asing the adoption of business practices’.

In relation t ao(g?b\e' capability, the influence of adaptive capability, social media agility and
surviviné s in diverse industries in five nations was carried out®. The results
dem&t{ated that adaptive capability and social media agility had a favorable and substantial
influence on business survival. The association between adaptable capability and strategic
orientation in the business setting was investigated in this study’. The results demonstrate a
positive association among all of the strategy orientation characteristics and their respective
adaptable capabilities. That is, the data reveal that the business's strategy orientations affect

its adaptable capability and also imply that the greater the participant's impression of the
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company’s dynamic potential, the greater its organizational adaptive capacity in its

marketplace!'?.

From the theoretical standpoint, finance led growth theory and dynamic capabilities theory
are in consistent with this result. According to the idea, efficient financial institutions just
respond and influence the growth of SMEs via the generation of value by small enterprises
and the mobilization of local funds, both of which tend to boost profitable investments in
regional businesses. More savings translates into greater assets for banks, w@ then be
used to create credit'!. Additionally, as more entrepreneurs have acce%&!ncial services
like financial institutions, credit, a reliable payment system, financ @isers and insurance,
the costs and risks associated with transactions are decreaxchanges are properly
managed. However, the dynamic capabilities theory su&@that SMESs need more than just
access to financial services in order to thrive and g&b‘l‘ his theory argues that it is the ability
of small enterprises to adapt and innovate\'\&onse to changing market conditions that
truly drives their success. In other W@r& is not enough for SMEs to simply have access to
credit and other financial resou@\c'?hey must also possess the skills and knowledge to
effectively utilize these res@% and seize new opportunities. This means that in addition to
providing financial @, there is a need for programs and initiatives that support the

development 01 en%r eurial skills, promote innovation and foster a culture of continuous

learning ap@provementlz.

148



10.

11.

12.

Endnotes

O., Kabakova, & P., Evgeny. "Analysis of factors affecting financial inclusion:
Ecosystem view." Journal of business Research, 89, 2018, 198-205.

D.W., Kim, Y., Jung-Suk, & M.K., Hassan. "Financial inclusion and economic growth
in OIC countries.” Research in International Business and Finance, 43, 2018, 1-14.

Y., Eshima, & S.A., Brian. "Firm growth, adaptive capability, and entrepreneurial
orientation.” Strategic Management Journal, 38(3), 2017, 770-779.

A., Bernardi, I, Carlo, P., Cesare, R., Roberta, S., Aristide, T., Marco, & V., Pierpaolo.
"On the design and development of an assessment system with adaptive éapabilities."”
In Methodologies and Intelligent Systems for Technology Enhanced Leawning, 8th
International Conference. Springer International Publishing, 8, 2019; pp.*#90-199.

B., Okanga, & G., Darelle. "Optimising enterprise resoupee_planning system to
leverage a firm's absorptive and adaptive capabilities.” SquthAfrican Journal of
Information Management, 21(1), 2019, 1-15.

W., Yang, Z., Qing, F., Gang, & C., Chouyongddapting market uncertainty in
digital innovation based on adaptive capability egnfigurations.” In 2019 Portland
International Conference on Management of Engineering and Technology (PICMET),
IEEE, 2019, pp. 1-6.

S.S., Verma. "Developing adaptive eapaliility of agricultural societies in the context
of climate change.” In Climate Chanhge and Agricultural Ecosystems. Woodhead
Publishing, 2019, pp. 433-445.

R.S., Dewi, A., Taher, A., Zamtl, & A., Yusri. "Adaptive capability: Capability to
create innovation and (Competitive advantages of SME's in the industry 4.0
era.” International Joutnal of Innovation, Creativity and Change, 11(2), 2020,
124-143.

N., Kelly, K., \Feli€ity, P., Jamie, & L., Patrick. "Unlocking the niche potential of
senior plowis,  through  micro-firm  owner-manager adaptive  capability
development"' Tourism Management, 79, 2020, 104081.

G.~Wiwoho, A., Suroso, & S., Wulandari. "Linking adaptive capability, product
ifinovation  and  marketing  performance:  results  from  Indonesian
SMEs." Management Science Letters, 10(10), 2020, 2379-2384.

S.D., Hunt, & M., Sreedhar. "Adaptive marketing capabilities, dynamic capabilities,
and renewal competences: The “outside vs. inside” and “static vs. dynamic”
controversies in strategy." Industrial Marketing Management, 89, 2020, 129-139.

J.V., Kashina, V.G., Iulia, A., Maxim, A.A., Vaskov, O., Bulavkin, S., Mclikova, &
K.G., Natalya. "Assessment of the level of anxiety as an indicator of regulatory-
adaptive capabilities of students to educational load in higher educational
institution." PalArch's Journal of Archaeology of Egypt/Egyptology, 17(6), 2020,
743-752.

149



Chapter Five
Conclusion

This chapter discusses the summary of findings, conclusion, recommendations, areas for
further studies and contributions to knowledge. The summary of findings summarizes the key
findings as revealed in the chapter four. Also the key findings are summarizedQsh w the

contributions to knowledge to various stakeholders and also devise me‘ns ich further

O
N

5.1 Summary of Findings Q

studies can be conducted.

The study examined the effect financial inclusi%’@aptive capability and religiosity on

performance of open market traders. Fin@lclusion was measured through account

opening, access to credit, financial .li and access to digital financial services while

adaptive capability was meas%c%ing learning, innovation, flexibility and agility.
.

Performance of open mar %ders was measured using sales growth and profitability.

Moreover, religiosit}@ed as the moderating effect to establish a link between financial

[ ]
inclusion and r&‘a

summary @key findings are as stated below:

ce of open market traders in Abeokuta metropolis, Ogun State. The

1. \Bnancial Inclusion has a significant effect on the performance of open market traders

in Abeokuta metropolis (R?>= 0.395, P=0.000)

il. Adaptive capability also has a significant effect on the performance of open market

traders in Abeokuta metropolis (R?>= 0.261, P= 0.000)
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iil. Financial Inclusion and adaptive capability showed a significant effect on

performance (R?>= 0.167, 1=.893 P=0.000; 2= 1.446).

iv. Religiosity significant moderating effect on the association between financial
inclusion and performance of open market traders in Abeokuta metropolis (R?>=0.090,

P=0.000***, 3= 1.854)

5.2 Conclusion Q\

Based on the result from the analysis, it was revealed that financial inch@d adaptive
capability shows a statistical significant effect on performance omarket traders in
Abeokuta metropolis. The relationship between financial inclusion ahd performance can be

explained by the fact that open market traders who have@ to formal financial services

are better equipped to manage their finances, mg@med decisions and invest in their

Qbe

On the other hand, the link between ,ad@e capability and performance suggests that open

businesses.

market traders who are able to adésa\:hanging market conditions are more likely to achieve
higher performance outco : \§lis is because they can quickly respond to shifts in supply
and demand, identify hétable market risks opportunities but may be well equipped to
mitigate risks. @open market traders in Abeokuta are not equipped with technology
which allo r real-time data analysis and decision-making, they still possess a high level

of ad'g{tgﬂity that enables them to navigate the market successfully.

The findings suggest that when religiosity is high, the positive effect of financial inclusion on
performance is diminished or even reversed. One possible explanation for this finding could
be that religious beliefs and practices may discourage individuals from engaging in certain

financial activities or seeking assistance from formal financial institutions.
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From the theoretical standpoint, finance led growth theory and dynamic capabilities theory
are in consistent with this result. According to the idea, efficient financial institutions just
respond and influence the growth of open market traders in Abeokuta via the generation of
value by small enterprises and the mobilization of local funds, both of which tend to boost
profitable investments in regional businesses. More savings translates into greater assets for
banks, which can then be used to create credit. Additionally, as more entreprer&rs have
access to financial services like financial institutions, credit, a reliable p t system,
financial advisers and insurance, the costs and risks associated with\ transactions are
decreased and exchanges are properly managed. However, the d &apabilities theory
suggests that open market traders need more than just access %ml services in order to

thrive and grow. This theory argues that it is the abilit@small enterprises to adapt and

innovate in response to changing market condltlon86 ly drives their success.

5.3Recommendations

The following recommendations are é;%‘sﬁd as follows:
1. It is evident from tthdy findings that the open market traders in Abeokuta
metropolis hav@ted access to digital financial services. The study hereby

recommq;@et open market traders in Abeokuta should collaborate with financial

servi@

@fbes tailored to the unique needs and preferences of open market traders. This

iders to enhance the accessibility and user experience of digital financial

could involve simplifying the user interface of mobile banking apps or digital
payment platforms, offering vernacular language options, and providing localized
customer support services. Additionally, efforts should be made to address
infrastructure challenges such as network connectivity issues or limited access to

smart phones or internet-enabled devices. Exploring alternative delivery channels
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such as simple USSD (Unstructured Supplementary Service Data) codes for
conducting transactions, which don't necessarily require smart phones or internet
connectivity, could also improve accessibility for traders operating in areas with

limited digital infrastructure.

2. From the study finding, the innovative capabilities has a negative effect on
performance of open market traders in Abeokuta metropolis. With this& study
recommended that open market traders should foster engagement @qustomers
through feedback mechanisms, loyalty programs, and persona% mmunication
channels can strengthen the relationship between traders an customer base. This
continuous dialogue allows open market traders in insights into customer

preferences, gather feedback on innovative pro@d tailor their offerings to meet

evolving needs effectively. &

3. The third hypothesis shows that fi 1 inclusion appears to have a positive but
weak relationship with the @nce of open market traders. To strengthen this
relationship, banks gaa@%ment a targeted program that is aimed at enhancing
financial literacysi@a\ccess to financial services among open market traders in
Abeokuta, &involves collaborations between government agencies, financial
insti ti&.sj and non-governmental organizations to provide tailored financial
eé n programs. Additionally, initiatives such as microfinance schemes

\aﬁeciﬁcally designed for open market traders could be established to provide them

with access to credit and other financial resources.

4. Despite its negative yet significant impact on the performance of open market traders
in Abeokuta, religiosity can be leveraged positively by integrating religious teachings

that promote ethical business practices and financial stewardship. The study
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recommended that religious leaders and community influencers can play a crucial role
in advocating for responsible entrepreneurship, emphasizing principles of honesty,
fairness, and integrity in commercial dealings. Workshops, seminars, and outreach
programs can be organized to engage traders in discussions about the intersection of
faith and business ethics, encouraging them to align their practices with religious

values while conducting trade.

5.4 Contributions to Knowledge OQ

The study has contributed to knowledge from various perspectives whi e discussed below:

2.

This finding contributes to existing theoretical f@s by supporting and

extending the understanding of the impact o ial inclusion and adaptive

capability on the performance of open afgﬁraders. This aligns with existing
theories that suggest access to fo 1}

NelH

economic outcomes. The identiﬁ%i:) of the inverse relationship between religiosity
nci

and the positive impact o&@%ﬁx

ancial services positively influences

| inclusion on performance introduces a new
dimension to theoreﬁw@cussions. This challenges conventional assumptions and
emphasizes the *@Qr a more nuanced understanding of how cultural and religious

factors can )@nce economic behavior.

As of the contribution to knowledge, this study offers a multidisciplinary

\gﬂcounting & Finance, strategic management, & religion studies) approach to

research. Thereby offering a robust outcome and recommendation for open market

retailers to enhance their performance.

This study provides empirical evidence supporting the hypothesized relationships
between financial inclusion, adaptive capability and performance among open market

traders in Abeokuta. This strengthens the empirical foundation of knowledge in the
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field of financial inclusion and market performance. The observation that open market
traders in Abeokuta, despite lacking advanced technology, exhibit a high level of
adaptability, adds a practical dimension to the empirical findings. This challenges the
notion that technological advancements are the sole drivers of adaptability and

success in markets.

4. The concept that religiosity may moderate the relationship betweer{lancial
inclusion and performance introduces a conceptual framework that ¢ cultural
and religious factors in economic studies. This expands the co@ nderstanding
of the complex interplay between individual beliefs and al decision-making.
The conceptualization of adaptive capability as a keor influencing performance
highlights the importance of resilience and fle ® in the context of open market

trading. This concept can be applied more &bly in discussions on entrepreneurship

and business strategy. ®%

5. From a practical standpoint, tz;\%n%ng suggest that interventions aimed at enhancing
financial inclusion azld&@ve capability among open market traders in Abeokuta
could positivel%@t their performance. Policymakers and business support
organizatiyq& use these insights to design targeted programs. The consideration of

N

religiosi a potential barrier to the positive effects of financial inclusion implies
o

\ﬂhancial inclusion may need to address and overcome religious barriers through

tical interventions should be culturally sensitive. Strategies to promote

community engagement and education.

5.5 Areas for Further Studies

The existing body of research on the relationship between financial inclusion, religiosity,

adaptive capability and the performance of Micro, Small and Medium Enterprises (MSMEs)
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in Nigeria is noteworthy, with studies extending to countries like Indonesia and Uganda.

However, a gap in the literature is evident as most of these investigations primarily focus on

developed countries and other African nations like Uganda, Kenya and South Africa. Notably,

there is a lack of research on the combined influence of religiosity, adaptive capability and

financial inclusion on the performance of open market traders in Nigeria, specifically in

Abeokuta, Ogun State. \

1.

\J
One avenue for future studies involves a geographical specificity a , delving
1nl;s€

into the local dynamics and contextual factors that inﬂuen% 1al inclusion,
adaptive capability and religiosity in Abeokuta. Thi Q offer a nuanced
understanding of the challenges faced by open ma@traders and inform tailored

interventions. Qualitative research methods C@) plement quantitative findings,

providing deeper insights into the cultural B{bntexmal factors influencing financial

decision-making. ®%

2. The fear of fund insecurity A5nks among open market traders also merits in-

&
&

depth exploration. A. fo&@ study on the historical, cultural and economic factors
contributing to th ‘%\an shed light on ways to alleviate concerns and build trust in
financial .ir%ﬁons. Additionally, comparative analyses with findings from other
Afrig&o)ntries can provide valuable lessons and insights into the potential

eness of various interventions.

3. An exploration of the policy implications arising from these studies is crucial.

Assessing how government policies and regulatory frameworks can be adapted to
better support financial inclusion initiatives in Abeokuta is essential. The role of
technology in overcoming challenges, such as delays in banking services, should also

be investigated, considering the feasibility and impact of digital financial services.
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4. Furthermore, a long-term perspective on the impact of improved financial inclusion
and adaptive capability, considering the potential moderation of religiosity, is
essential. Understanding how these factors contribute to the sustainability and growth

of businesses over time can inform comprehensive and lasting interventions.
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Questionnaire

Lead City University Ibadan
Faculty of Management & Social Sciences,
Departments of Management & Accounting

Dear Respondent,

As part of the requirement for a Master’s of Science degree in Accounting, I am carmying out a
study on “Financial Inclusion, Adaptive Capability, and Performance o Market
Traders in Abeokuta, Ogun State”. This study is mainly an acaﬁnié‘gxercise as all
information provided would be treated with the utmost confidentiak any case, you feel

uncomfortable to proceed; you may withdraw your consent at r@t. Below is the questionnaire

that addressed the objective of this study. Please feel free @ the option that best express your

personal views. 6’6
O

Thank you. @

Name C,@
>

Section A: Demographic I:@ation

Please carefully go,t &each item and tick (V) as appropriate.

"
1. Gender: ﬁ%) Female ()

2. Years i&g in retailing business: Below Syrs ( ), 6-10yrs ( ), 11-15yrs ( ) 16yrs + ()
3. Mic% iness business operated ........
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Section B: Financial Inclusion

The statement in this section concerns financial inclusion (in terms of account opening,
access to credit, assess to digital financial services, and financial literacy) as applicable to
your retail business. Please rate each statement on a scale of 1 to 4, where 1 indicates
"Strongly Disagree" and 4 indicates "Strongly Agree." Choose the response that best

represents your business current state and practices. \

4 = Strongly Agree (SA); 3= Agree (A); 2 = Disagree (D); 1 = Stronglee (SD)

I Account Opening: : Please indicate your level of agreement to the & /A D SD
following statements
1 I have a bank account. Q&) 4 3 2 1
2 |1 have more than one type of financial accc:urytbQ., savings, |4 3 2 1
current). fb
NS
3 |l am aware of the benefits of having account. 4 3 2 1
. . . P4
4 | Lack of proper identification g‘;ents has prevented me from |4 3 2 1
opening a bank accounth\
II | Financial literac\)&lease indicate your level of agreement to the | SA A D SD
following %&eﬁts
O\
I al@\cﬂtnt in managing my business finances effectively? 4 3 2 1
I am aware of the various financial products and services available | 4 3 2 1

to small businesses? (e.g., business loans, lines of credit, merchant

services)
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transactions.

Do you regularly track and analyze your business income and |4 1
expenses?
I have encountered many difficulties in accessing financial services |4 1
due to in adequate financial knowledge.
I frequently review and adjust my business budget? 4 1
III | Finance Accessibility: Please indicate your level of agreement to | SA < Q SD
the following statements Q_
AN
I have easy access to banking services, such as opening acc@é) 1
and making transactions. 0
. . . . . v .
I find it convenient to access information about dlf@nt financial | 4 1
products and services. 6
2
I have easy access to affordable loan g&ls\ 4 1
AN
Financial institutions in my aréﬁgvide adequate assistance and | 4 1
guidance in managing per@nances.
)
Financial servic.e@asily accessible in my local area. 4 1
I feel comt@ble using online and mobile banking services. 4 1
v Ac&@@ Digital Financial Service: Please indicate your level of | SA SD
agreement to the following statements
I am very aware of the different digital financial services to do 4 1
business
I use mobile banking apps or online platforms for financial |4 1
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Concerns about cyber security and privacy discourage me from |4 3 2 1

using digital financial services.

I find it convenient to pay for goods and services digitally (e.g., | 4 3 2 1

mobile money, digital wallets).

Limited digital literacy skills hinder my adoption of digital financial | 4 3 2 1
\
services. Q\ \
ox
Section C: Adaptive Capability Questionnaire QQ

Instructions: This questionnaire aims to assess odb?ganization's adaptive capability in

terms of innovation, learning, flexibility, an: ility. Please rate cach statement on a scale of

1 to 4, where 1 indicates "Strongly Di’s&' and 4 indicates "Strongly Agree." Choose the
[ ]

response that best represents your E@SS current state and practices.

A

N

A% Innovation: e@indicate your level of agreement to the|SA A D SD
followin%\' ements

CN
I e@Me and supports creative idea generation. 4 3 2 1
>
\Q) regularly invest resources in exploring new technologies and |4 3 2 1

p
methods.
I am empowered to take calculated risks to pursue innovative |4 3 2 1
solutions.
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I promote relationship with other market retailers to foster |4 1
innovation
VI | Learning: Please indicate your level of agreement to the following | SA SD
statements
I seek new knowledge by going for training programs on my |4 1
business é
AR
Learning opportunities are readily available for all retailers &&Q_ﬁ 1
market ; 0
N
I value and learns from both my successes and fail 4 1
. . v
I frequently review and update my business_ptoeesses based on new | 4 1
development 6
2

VII Flexibility: Please indicate y exkl of agreement to the following | SA SD

statements &C)\
o\
I am quick in a a@o changing market customer needs. 4 1
N\
~
I encoqr%nyself to implement ideas that improve how my |4 1
bu 'n@ ran.
£
\%% able to reallocates resources effectively to address emerging | 4 1

p
priorities in the business.
I have a systems in place that allow for flexible work arrangements. |4 1

VIII | Agility: Please indicate your level of agreement to the following | SA SD

statements

175



I swiftly respond to competitive threats in the market. 4 3 2 1
Decision-making processes are streamlined, enabling quick |4 3 2 1
responses to opportunities.
I have a clear strategy for doing business 4 3 2 1
I am empowered to make decisions that will help contend with |4 * 3 2 1
changing customer expectation. <§
/\ ht
Section D: Religiosity Questionnaire 0
This questionnaire aims to assess your religious pers @Ie. Please rate each statement on a
scale of 1 to 4, where 1 indicates "Strongly l@ee” and 4 indicates "Strongly Agree."
Choose the response that best represents &Qrsonal opinion on religiosity among market
traders. é,;\\'§
>
IX Religiosity: Plea%@icate your level of agreement with each|SA A D SD
statement b \Qecting the appropriate response on the scale
provi@.
AN
1 D@igious beliefs are an integral part of my business identity. 4 3 2 1
L4
2 \'I find comfort in my religious beliefs during difficult business times. | 4 3 2 1
3 I actively engage in acts of charity and community service as a part | 4 3 2 1

of my religious practice.
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I make an effort to avoid business behaviors that conflict with my

religious teachings.

My business social circle is predominantly comprised of individuals

who share my religious beliefs.

I believe that being part of a religious community enhances my

overall business and social well-being.

y -

I strive to do business in accordance with the teachings &

religion.

\
I feel a sense of remorse when I go against my re@ls principles

in conducting my business. Q
A\

I believe in finding common gro Qnd fostering peaceful

coexistence among different reh&@roups in the market.

Qﬁ\
S

O
&
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Section E: Performance

The statement in this section concerns profitability indicators as applicable to your business.
Using the four-point Likert-type-scale provided, please indicate your level of agreement with

each statement in relation to your retail business by selecting one of the options provided (4,

3,2,1).

\
X Firm Profitability SQ\ A |D SD
D
A

To what extent do you achieve the following <
s

My retail business consistently achieves high levels of profit l& 3 2 1

N
My retail business profitability has increased over the p 4 4 3 2 1
O\
My retail business generates higher sales. Q\) 4 3 2 1
£~
. . . . N
My retail business effectively manages 1?6%\565. 4 3 2 1
My retail business effectively i %@s‘ and capitalizes on new |4 3 2 1

revenue opportunities. . @

XI Sales Growth A;é SA A |D SD

To what extent do ‘e\ hieve the following
}‘g\
My retail busi achieves continuous increase in sales revenue 4 3 2 1
®
My r&ail\busmess achieves continuous improvement in customer |4 3 2 1
tion
L4
\'My retail business achieves continuous improvement in customer | 4 3 2 1
acquisition
My retail business achieves continuous improvement in customer | 4 3 2 1
loyalty
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My retail business achieves continuous improvement in customer | 4

retention

Thank you for participating in this research

179




Bio-data

A. Personal Data

1. Full Names: Saheed Adedeji ADEBAMBO

2. Email: adebambosaheed@gmail.com

3. Phone no: 07037720909

4. Address: 17, Asamo Community Off Magbon Way AQ’AQta

Ogun State. Q

5. Date and Place of Birth: December 16, 1997 (General HOS% jebu Ode)

6. Nationality: Nigerian 0

7. Name and Address of Next of Kin:  Bello Rukayat ( samo Community Off
Magbon Wa uta Ogun State)

B. Educational Background with Dates Q

1. Educational Institutions Attended with D d Qualifications

a) Al-Azeem Nursery and Primary School h?@ Ijebu, Ogun State (1999-2008)

b) [jebu Muslim College, Ijebu Od&é}'n%tate (2009-2014)
R\

c¢) Moshood Abiola Polytec@ beokuta, Ogun State (ND)(2015-2018)

d) Moshood Abiol%s@echnic Abeokuta, Ogun State (HND) (2019-2021)

2. Acaﬁl ualifications Obtained (with dates):

Senior %@l Certificate (2014)
NatiMiploma (2018)

Higher National Diploma (2021)

3. Professional Qualifications with Dates: Nil

C. Working Experience with Dates

Hasmor Oil and Gas Nigeria Limited. (Old Ondo Benin Road, Ijebu Ode, Ogun State).

(Payroll Accountant) (2017-2018)

180



D. Award and Fellowship (if any): Nil

E. Member of Academic Professional Bodies: Nil
F. Publication (s): Nil

G. Major Conferences Attended with Dates

a) Training on Research Methods and Academic Writing, Lead city University, Ibadan. 6th-
7th October, 2022.

b) Academic And Industry Edge 2023 on Upskilling and Re-skilling for Global Werkplace
Demand at Lead city University, Ibadan. 1st June, 2023.

c) Academic And Industry Edge 2024 on Personal Financial Intelligen @Viving the
Economic Reality) (Lead City University, Ibadan). 18th April 2024. ’\(J

H. References % :

e Dr Lukman A. Osho 0
Lecturer at Moshood Abiola Polytechnic, Q
Abeokuta Ogun State.

+2348032244559 bbe
O

Mr Tajudeen A. Adejonwo
Principal at Omu Ajose Comprehens\s\&igh School,
Omu Jjebu, Ogun State.

+2348055420077 é’;\\o
S

N

Signag ’ @ Date
O

\/Q/

181



The University Compliance Certification

This is to certify that this thesis “Financial Inclusion, Adaptive Capability, and
Performance of Open Market Traders in Abeokuta” was written by Saheed Adedeji
ADEBAMBO, with matriculation number LCU/PG/002939 in the Department of
Management & Accounting, Faculty of Management & Social Sciences, Lead City University,

Ibadan, Oyo State, in full compliance with approved University format and style. \

O
6\L
Q
O

Signature ’66 Date

182



	I am very aware of the different digital financial

