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Abstract

The Post — COVID-19 experience hastening the paradigm shift to e-learning has exposed some
structural gaps in many public universities, where limited digital literacy and inadequate access
to e-learning technologies continue to hinder business education students’ academic achievement
and practical readiness. This study investigated the influence of E-learning Technologies and
Digital Literacy as Determinants of Academic Achievement in Principles of Marketing among
Business Education Students in Public Universities in Southwest, Nigeria. A descriptive survey
design was used. The population of the study was 4607 Business Education Students with a
sample of 363 respondents. Two instruments - E-learning Technologies, Digital £iteracy, And
Academic Achievement Questionnaire (EDLAAQ) (r = 0.73) and Princip Marketing
Achievement Test (PMAT) (r= 0.82) were used for data collection. Freun:l:Iae Percentages,
Means, and Multiple Regression were used for data analysis. Three research“quéstions and two
hypotheses were raised and tested at 0.05 level of significance. The results‘showed that the level
of academic achievement was moderate (mean = 2.74); the level of @- ing technologies was
low (mean = 2.49); the level of digital literacy was moderate%nz 3.00). There was a
significant combined influence on academic achievement (F ( 8)=113.148, R* = 0.428, p<
0,05). E-learning technologies contributed more to academi ement (f = 0.425,t=9.134,
p <0.05), followed by digital literacy (B = 0.376, t = 8.090, .05). It was concluded that there
is a need for a dual approach of e-learning technologie@d digital literacy for better learning
outcomes. The study recommended that instit % should invest more in e-learning
infrastructure, organize regular digital literacy w s, train and encourage academic staff to
constantly incorporate e-learning tools, pro OQQ digital literacy club or peer mentoring, and
establishment of digital support centers in fn;ﬁq and departments.

Keywords: e-learning technologie '&E&al literacy, academic achievement, business education,
principle of marketing .

Word Count: 297 QQ\
¢

O
&



Table of Contents

Title Page

Certification

Dedication

Acknowledgement

Abstract

Table of Contents

List of Tables

List of Figures

List of Acronyms

Chapter One: Introduction

1.1

1.2

1.3

1.4

1.5

1.6

1.7

1.8

1.9

Background to the Study
Statement of the Problem
Aim and Objectives of the Study,\'
Research Questions é")\
Hypotheses .Q\A
Significance of Qdy

Scope of Q%‘%

Limij of the Study

\Q&ltional Definition of Terms

Endnotes

Chapter Two: Literature Review

2.1

2.1.1

Conceptual Review

Business Education

Vi

2
NS
%\

10

10

10

11

13

15

16

16



2.1.2 Students’ Academic Achievement 26

2.13 E-learning Technologies 27
2.1.4 Digital Literacy 46
2.2 Theoretical Review 67

2.21 Self Efficacy Theory \67
™

2.22 The Technology Acceptance Model O

2.3 Review of Empirical Studies ’\ 74
2.3.1 E-learning Technologies and Students’ Academic Achievem 0 74
2.3.1.1 Availability of E-learning Technologies and Students’ @ﬁAchievement 74
2.3.1.2 Access to E-learning Technologies and Students’ A&nic Achievement 77

2.3.1.3 Utilization of E-learning Technologies and S@ s’ Academic Achievement 79

2.3.2 Digital Literacy and Students’ Acaden@evemem 80

2.3.2.1 Technical Skills and Students’ A@ic Achievement 80
2.3.2.2 Information Literacy and S@i?s’ Academic Achievement 81
2.3.2.3 Cybersecurity and u@h‘s’ Academic Achievement 83

2.4  Conceptual M(% 85
ummg@vwwed Literature 86
Er@e 88

Chap ree: Methodology 102
3.1 Research Design 102
3.2 Population of the Study 103
33 Sample and sampling Techniques 104
3.4  Description of Research Instruments 105

Vi



3.5  Validity of the Instrument 106

3.6  Reliability of the Instrument 106
3.7 Data Collection 106
3.8  Data Analysis 107

3.9  Ethical Approval \ 107

Chapter Four: Results and Discussion of Findings

4.1 Demographic Data Analysis ’\ 108

110

4.2 Research Questions E
43  Hypotheses 0 119

4.4  Discussion of Findings Q 122

Endnotes b’b 127
Chapter Five: Conclusion ®% 128

& 128

&

5.1 Summary of Findings

5.2 Conclusion 128
5.3 Recommendation Q\ 129
54 Contrlbutlon t owledge 130

e t10Q>Further Studies 131

5.5 Sugg
B1&(Q 133

endlx I 148
Appendix II 149
Bio-data 154
The University Compliance Certificate 156

viii






Table

Table 3.1

Table 3.2

Table 3.3

Table 4.1

Table 4.2

Table 4.3

Table 4.4

Table 4.5

Table 4.6

Table 4.7

List of Tables

Title Page
Population of the study (Business Education Students) 103
Sample Size of the Study 105

Table of Specification Q\l

05
Frequency table showing the institution of the Respondents < O 108

Frequency table showing the gender distribution of R ents 109
Frequency distribution showing the level of a achievement 110
Of Business Education students in public U ﬁities in Southwest Nigeria

Level of E-learning technologies al%@wsiness Education Students 111

Level of Digital Literacy an@;!siness Education Students 115

Multiple Regression A@is and Model Summary on the combined 119
influence of E—h@ Technologies and Digital Literacy on Academic
Achieveﬂ% lation to principles of marketing among business

stu

educatig% ents in public universities in Southwest, Nigeria
MQﬁ;}}R gression Analysis and Model Summary on the relative 121

@uence of E-learning Technologies and Digital Literacy on Academic

&Achievement in relation to principles of marketing among business

education students in public universities in Southwest, Nigeria



Figure

2.1

Title

Conceptual Model

List of Figures



Abbreviation

DL

ICT

LMS

List of Acronyms

Meaning

Digital Literacy

Information and Communication Technology

Learning Management System

Xii



