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Abstract

The present economic challenges and lack of self-actualisation among emerging adults may
worsen societal ills and maladjustment. There is scarcity of empirical researches investigating
influence of academic self-concept, self-efficacy and social support on entrepreneurial intention
of emerging adults in private universities. This study, therefore, investigated academic self-
concept, self-efficacy and social support as determinants of entrepreneurial intention emerging
adults in private universities.as determinants of entrepreneurial intention among emerging of
private universities in South-west, Nigeria. The study adopted the descriptive research design of
survey type. Multistage sampling procedure was employed in selecting 1305 emerging adults of
private universities in South-west, Nigeria. Data were generated with a questionnaire on
Academic Self-concept, Self-efficacy, Social Support and Entrepreneurial Intention (α =.79).
Data were analysed using descriptive and inferential statistics at 0.05 alpha level. The result
showed that: the level of entrepreneurial intention among emerging adults of private universities
in South-west, Nigeria is high, with weighted average mean (x̅) of 2.89; there is a high level of
academic self-concept among emerging adults of private universities in South-west, Nigeria, with
weighted average mean (x̅) of 2.88; the level of self-efficacy among emerging adults of private
universities in South-west, Nigeria is low, with weighted average mean (x̅) of 2.24; the level of
perceived social support among emerging adults of private universities in South-west, Nigeria is
high, with weighted average mean (x̅) of 3.29; there is a significant joint influence of academic
self-concept, self-efficacy and social support on entrepreneurial intention among emerging adults
of private universities in South-west, Nigeria (F (3,1099) =73269.990, R2=.987); there is a
significant relative influence of academic self-concept (β =0.544; t=28.689), self-efficacy (β=
0.193; t=17.582) and social support (β= 0.277; t=26.757) on entrepreneurial intention of
emerging adults of private universities in South-west, Nigeria; there is a significant positive
relationship between academic self-concept and entrepreneurial intention (r=0.724) among
emerging adults of private universities in South-west, Nigeria; there is a significant gender
difference in entrepreneurial intention among emerging adults of private universities in South-
west, Nigeria (male=3.21, female= 3.02); there is a significant gender difference in self-efficacy
among emerging adults of private universities in South-west, Nigeria (male=2.30, female= 2.17).
It is concluded that psychological variables in this study influence entrepreneurial intention, thus
these variables should be enhanced to make emerging adults actively work towards owning
business ventures. Academic self-concept should be enhanced among emerging adults of private
universities to ensure entrepreneurial intention, among other recommendations.

Keywords: Academic self-concept, self-efficacy, social support, entrepreneurial intention,
emerging adults of private universities

Word Count: 397
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Chapter One

Introduction

1.1 Background of the Study

Most recently and globally, emerging adults have been experiencing varied challenges.

There are indeed unprecedented social, technological and economic revolutions that has critically

impair their ability to make unique independent decisions. These prevailing problems appear to

be shaping their career paths, by not making them accept developmental responsibilities and

become financially independent due to lower opportunity of getting employed in the world of

work. These challenges have compounding negative effect on their ability to adapt to new

experience, solidify their identity and navigate numerous options especially in economic work

activities to make their life space meaningful1. The zeal to own business ventures among young

people is observably absent with the few daring ones losing focus along the way. The challenges

of unemployment, underemployment and low employability level are so enormous that the way

out must be entrepreneurial attitudes and intentions which must be translated to business outfits.

These developments are of grave concern to professionals in counselling and behavioural

studies who are committed to helping people develop the capability to attain sustainable socio-

personal adjustment, creative adaptation, functionality, capacity development and productivity.

These core concerns that serve as central goals of counselling and behavioural studies are pivotal

to emerging adults’ realisation of their sense of self-fulfilment, identity and wellbeing.

Interestingly, emerging adults’ quality of life may depend on their level of creativity, productivity,

sources of livelihood and economic independence. Indeed, the feeling of adequacy, high self-

worth, subjective happiness and sense of accomplishment that they could derive from

contributing to their personal lives, family wellbeing and national development is quite

unquantifiable. However, a recent report of University of New Hampshire affirmed that with the
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present radical global economic crisis that has led to immense shortage of employment

opportunities and it is the only opportunity through which emerging adults’ can transform their

lives positively and attain state of self-fulfilment and economic independence is through engaging

in entrepreneurial activities2.

The issue of entrepreneurial intention among emerging adults concerns industrial

psychologists, career experts and counselling psychologists. Emerging adults who are individuals

within the age brackets of 18 and 25 years have developmental tasks which place them at

positions to strive for economic independence and sense of self-identity. These groups of

individuals have as one of their developmental as - preparing for marriage and family life. To

contend with this developmental task successfully, emerging adults must become economically

viable and financially free. Essentially, a sure way to ensure that is through owning business even

if they have a white collar job. However, attaining these strides depends largely on the ability of

concerned emerging adults to have a positively focused developmental inspiration, initiative,

intention that is required for them to develop the capacity to effectively make use of resources

around them to maximize their productive potentials in other to add value to the system. And

these contexts seem to be lacking among some emerging adults. For example, as observed in

global context for which Nigeria is inclusive, entrepreneurial intentions initiated by emerging

adults are used as purposeful steps to enhance the success of personal enterprise and unlock door

of career accomplishment in their quest to overcome the burden of economic frustration3.

Despite the fact that the contemporary world is presently driven by the pragmatic

innovation technology, many young people appear not be leveraging this to become productive. It

is reported that only a small proportion of emerging adults after graduation aim to establish

enterprises, instead most prefer paid employment4. Entrepreneurship intention serves as a catalyst

that promotes both economic and sustainable developments5. Thus, entrepreneurship intention is
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an expressed effort that demonstrates the behaviour of an entrepreneur to initiate novel creative

ideas that would create wealth, add value to human life and societal development. This implies

that entrepreneurship intention is a noble characteristic attribute required of an entrepreneur to

succeed as it could act as a stimulus for creativity, innovation and strategic vision to identifying

opportunities, initiate, run and nurture a business venture for a positive reward.

Entrepreneurship intention, if projected with the right sense of reasoning can enhance

prompt growth and development of small medium-scale enterprises (SMEs) and boost

employment. For an emerging economy such as that of Nigeria, the propensity for emerging

adults to fulfill their developmental task of being socially responsible and economically

independent could ignite their aspiration to get engaged with entrepreneurship activities instead

of searching to get jobs which would make them to be under the payroll of another person or

organisation. The expressed entrepreneurial intention of undergraduates studying in Enugu state,

Nigeria studying diverse disciplines corroborated the above assertions6. Their intentions were

verified in line with the postulated perceptual views of planned behavior theory6. Outcome of this

study’s’ investigation revealed varied factors that influence undergraduates’ entrepreneurial

intentions consisted of attitude, knowledge, skills, effective entrepreneurial education system,

structural and relational support and undergraduates’ ability to mindfully control their behavior

and dispositions in the conduct of their life space activities6. Findings of this study revealed

among other that the identified factors correlate positively in diverse degrees with

undergraduates’ entrepreneurial intention6.

This indicates that the challenges in contemporary Nigeria have reawakened the urge of

emerging adults and significant others to dream of how best to vigorously maximize their

potentials to live a self-fulfilling and actualized life. In view of this, small scale enterprises are

springing up continually by the day. This development gives account of the fact that
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entrepreneurship is the major anchor for 21st century economic development via creation of job

for sustainability in countries across the globe for which Nigeria is inclusive. And acknowledging

these facts years ago, Nigerian government introduced the teaching of series of innovative and

creative programmes in schools of learning to help facilitate and encourage people to develop

appropriate entrepreneurship intention that would stimulate entrepreneurship development of

emerging adults in Nigerian.

However, this lofty efforts by the Nigerian government appears to be hanging in the

balance probably as a result of the interference of some handicapping factors such as fear, anxiety,

low academic self-concept, low self-efficacy, poor social support, procrastination, indecision,

unfriendly government policies that could serve as a typical barrier towards emerging adults in

Nigeria developing focus driven entrepreneurship intentions that would propel the attainment of

self and national development. Also, it is of note that a key constituent of entrepreneurship

intention is the extent to which diverse factors could influence it to stimulate people to act in an

economically beneficial manner in pursuit of specific goals and objectives that would engineer

the formation, sustenance and success of a business enterprise. Observably, previous studies

concluded that the determinants of entrepreneurship intention in Nigeria are multi-faceted as it is

expressed in literature that diverse human psychological traits and cognitive related factors, social

or informal support; formal or structural support etc. But observed literature did not specifically

indicate if these outlined factors could successfully enhance the intention of undergraduates to

engage in entrepreneurial activities7, 8. This study therefore seeks to bridge this identified gap by

investigating academic self-concept, self-efficacy and social support as determinant of

entrepreneurial intention of emerging adults in South-West Nigeria.

Entrepreneurship intention is a unique entrepreneurial factor which can significantly

stimulate the successful performance of emerging adults in entrepreneur engagement that relies
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heavily on dynamism and resourcefulness. The postulation of Theory of Planned Behaviour

reinforces this fact as it affirms that intention of individuals to be engaged in entrepreneurship

activities are primarily influenced by different factors such as the ability to self-regulate and

appropriately control behavioural and attitudinal dispositions and subjective norms. These

identified factors are important constituents of human self-concept. These factors they tend to

reinforce emerging adults’ aspiration to develop the needed entrepreneurship intention that would

instigate their desire to start a business. Also, emerging adults with high academic self-concept

are often seen to express high level of tolerance, confidence and determination in the face of

uncertainty and taking risks with their involvement in initiating and engaging in entrepreneurial

business activities. Academic self-concept is a construct that projects student personal views of

their academic ability and competence in comparison to their colleagues while considering their

perceptual view of their intellectual and attitudinal dispositions, and feelings about their focus

and orientations towards success. Students’ academic self-concept helps them develop the

capacity to understand themselves better, distinguish self from based on their level of academic

attained accomplishment. Therefore, the ability to comprehend and have a good perception of

one’s academic dexterity and intellectual competence in been able to successfully accomplish

academic concern positively boost students’ academic self-concept level9.

Academic self-concept is an important need for human beings as it serves as a vital base

for human identity formation and typical basis for appraisal of self-worth and dignity. This term

in psychology is used to depict how people evaluate themselves in relation to their academic

attainment or pursuit. Regarding impact self-concept has on a persons’ intention to engage in

entrepreneurship activity, an Asian study on sample of 354 students at universities in Iraqi

universities revealed that students entrepreneurship intentions correlated positively with their

level of academic self-concept with the use of social media having a moderating influence due to
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the revolutionary impact of the use of technological inclined information and communication

devices by emerging adults in other to stay current and trending. This development projects a new

phenomenon in marketing and communication dynamics in view of using measures of advance

technological information devices to promote the integration of value oriented ideas, develop

human cognition, enhance the utilization of social media platform for marketing entrepreneur

ideas that would had value to human and economic development and boost concern students’

academic self-concept. The result of the study further indicates that students’ passion for

entrepreneurship engagement can be relatively influenced by appraised models, their level of

creative mindset, academic self-concept and their entrepreneurial intention. Also, it was found

that passion for entrepreneurship engagement, love for developing creative ideas and students’

high level of academic self-concept significantly influence the e-entrepreneurship intentions of

students who are social media enthusiast in developing their business enterprise in future10.

Findings from the above study among Iraqi university students further demonstrated that

university students high in academic self-concept had high entrepreneurial intention to engage in

business activity in the nearest future. Also, the entrepreneurship intention of the students’

correlated significantly with their innovative and creative mindset required for success in

business enterprise. Thus, academic self-concept is vital in building students’ entrepreneur

intention and the required competence and skills for successful business engagement of intending

entrepreneurs. Thus, academic self-concept is observed to have a vital moderating impact in

fostering the intention of students to engage in entrepreneurship activities in future10.

It is equally of note that internal locus of control has been found to positively moderate

relationship between students’ entrepreneurship intention and their level academic self-concept.

Undoubtedly, high academic self-concept encourages and fosters student’s entrepreneurial

behaviour and nurtures their mind-set towards creating new ventures. Thus, competencies
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associated with students’ entrepreneurial success has been found to correlate significantly with

students’ academic self-concept. A study in Romania conducted among business students to

determine if students’ level of academic self-concept has relationship with their intentions to

become entrepreneurs found significant relationship exist between students’ level of academic

self-concept and their intention to engage in entrepreneurial business activities in future. This

finding establishes the fact that Romanian business students that are high in academic self-

concept were creatively concern of being independently able to make decision(s), take decision(s),

accountable for their actions, take risk and be productively responsible to self and environment

without parental interferance11.

Likewise, an individuals’ confident belief in their ability to successfully accomplish a task

without hindrance is term self-efficacy. This can be inferred as the coordinate belief in one’s

ability to excel while carrying out a specified action. Furthermore, it is of note that self-efficacy is

associated with diverse dimensions, which include dimension related to the difficulty level of a

task, strength and focus required, and general perception attributed to engaging in a task. For

example, to engage in a business venture demands the person concern should have the confidence

in his or her ability to succeed in the business operation. This is necessary because it is found that

peoples’ self-confidence can help enhance their ability to develop firm entrepreneurial intentions.

Thus, a persons’ lack of self-confidence can mar their ability to nurse entrepreneurship intentions

or ideas.

Therefore, it is interesting to note that self-efficacy is believed to be a significant

psychological paradigm in entrepreneurship research that is established to stimulate people to

develop entrepreneurship intention and equally motivate to perform entrepreneurs’ behaviour.

This makes self-efficacy to be relevant to psychologist, counselling psychologist, career

educators as well as significant stakeholders. Thus, self-efficacy is accepted as a construct that
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can influence the perception of self-efficacious emerging adults that they would be able to

perform exceptionally in entrepreneurial endeavour. Thus, entrepreneurial self-efficacy could

make emerging adult even in challenging situations to have positive sense of accomplishment, be

resilient and determined to succeed against all odds. This invariably implies that self-efficacy

would not only stimulate desire for success but would also energies a self-efficacious individual

involve in entrepreneurial activities to be resolute, focused and meticulous in business

engagement.

In support of the above point of views, the report of researchers in Vietnam who

investigated impact of students’ expressed social norms, capital, attitude and self-efficacy on their

intentions to be entrepreneurs’ collected empirical data from two hundred and ten Vietnamese

university and college students while employing quantitative method in collecting required data

for the study and utilized standard statistical methods to analyze data collected. The finding of the

study shows that only few students possess entrepreneurship intentions with some operating their

own personal business enterprise already while still schooling12. In the same vein, it is of note

that social support is a tangible resource for development of entrepreneurship intention as it

influences emerging adults desire to engage in entrepreneur activities. Social support can be said

to imply tangible influences individuals receives from, friends, mentors, family members and

environment. This support motivates people that receive them to aspire for greater height in

pursuit of success and stability. For example, it is established in a study in Nigeria among a total

of 1383 students studying across federal government universities within south-eastern region of

Nigeria that entrepreneurship intentions of students has significant positive relationship with

students’ innovative ability, readiness to act, and support attain from family members. This is an

indication that social support received by individual from family, friends and environment, help

to shape their tendency to think creatively and be innovative in their perception of risk as a
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measure to enhance autonomy and foster entrepreneurship intention, resilience and high level of

productivity13.

Likewise, the engagement in entrepreneurial activities in contemporary societies is

recognized as a key measure needed to overcome the challenges of the multi-facet social and

economic problems facing humanity. Therefore, in view of this concern, Nigeria in a bid to

encourage the growth of entrepreneurial activities among its citizens included the study of

entrepreneurship as a career course of study in its higher institutions. The essence is to foster the

growth of entrepreneurship intention and desire of students to develop the tendency to have a

pragmatic attitude towards engaging entrepreneurship as a career. A study held in Ile-Ife at the

Obafemi Awolowo University among undergraduates with a total sample of three hundred and

fifty students from seven randomly selected faculties made use of quantitative method via the use

of structured questionnaires to collect data in order to determine factors that foster the

entrepreneurship intentions of undergraduates with particular attention paid on the moderating

impact of demographic variables, social support and propensity to take business risk as vital

ingredients. The outcome of the study revealed that parental socio-economic background, age of

students as push factors have significant determining relationship with students’ entrepreneurship

intentions. This development further indicates that if students receive strong support from their

social relationship network it will help foster the tendency for them to develop dynamic

entrepreneurial intentions that will spur their desire to engage in business enterprise development

before or after graduation from university studies. Furthermore, this project the need to have a

good insight into essential factors that can facilitate the development of entrepreneurship

intention as a measure to reinforce spirited entrepreneurship passion and desire among university

students as a potential means to advance entrepreneurship development in Nigeria14.
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Literature also reports that family social support environment often serves as a good

model that often encourage people in diverse communities to develop innovative business

entrepreneurship ideas to create economic sense of purpose, new businesses and employment for

others to benefit. This can be ignited in the consciousness of people through creative observations

of the gains of their parents’ entrepreneur career paths as this is known to practically influence

the intention of some people to engage in similar parental entrepreneur activities14. Thus,

relational family support, individuals’ attitudinal dispositions, appraised social status, educational

attainment, and institutional social support are found to be key factors that can foster the tendency

of people to have positive orientation to develop concrete entrepreneurial intentions and this has

been found to positively have significant influence on Ethiopian engineering students’

development of entrepreneurship intentions before graduating. Similarly, it was reported that

students’ attitudinal dispositions, their educational attainment and the kind of relational support

they get from their environment significantly predicts the development of entrepreneurial

intention of 5% of students15.

Likewise, the findings of an Indian study that determine the implication of gender

difference in the sustaining of entrepreneurship intentions among students in university used a

sample of three hundred and seventy-two students studying in universities in northern axis of

India while considering the predictive impact of moral obligation, attitude and educational

disposition of students used for the study. The finding indicates that students expressed moral

obligations significantly predicted sustainable entrepreneurship intentions among students with

the female students’ entrepreneurship intentions been more strongly influenced by moral

obligation than that of male students. However, expressed educational attainment and attitude

towards sustainability did not strongly influence the entrepreneurship intentions of both male and

female university students used for the study16.
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Also, that determined the influencing association that exist between expressed

entrepreneurship intention and proactive personality while considering the predictive role of

gender and perceived entrepreneurial support in China used a cross-sectional research design and

one thousand five hundred and fifteen students from varied private colleges in China were

selected through the use of random cluster sampling technique for the study. The result of the

study states that expressed perceived entrepreneurial support given to people predicted positive

association between entrepreneurial intention and proactive personality. Also, gender positively

moderated the relationship between perceived entrepreneurial support, proactive personality and

entrepreneurial intention. Explicitly, the positive association between entrepreneurial intention

and proactive personality was quite stronger in male students, than female students while the

positive relationship between perceived entrepreneurial support and entrepreneurial intention was

very much stronger in female students than male students17. However, by and large, personal and

environmental factors have been attested to in literature to exert influence on entrepreneurial

intention especially among university students. These factors have been observed to have both

immediate and long-term implications on entrepreneurial intention and intergenerational

functionalities. It is therefore imperative that this study investigated academic self-concept, self-

efficacy and social support as determinants of entrepreneurial intentions among emerging adults

of private universities in Southwest, Nigeria.

1.2 Statement of the Problem

Recently observed contemporary societal challenges and normative expectations on

emerging adults to take full responsibility of their developmental life experience positively and be

practical contributors to societal and national development has changed the narrative of emerging

adults’ helpless dependency on people. The frustration of inability to accomplish a fruitful

developmental task experience and establish an identity that is self-gratifying and fulfilling seems
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to be a challenge to the behavioural dispositions of emerging adults in Nigerian societies. This

suggests why some emerging adults in their own wisdom are taking advantage of the

opportunities of digital marketing and connectivity made available via advance technology in the

use of communication technological devices to embrace dynamism associated with

entrepreneurship as vibrant step towards enhancing resourcefulness, creativity, productivity and

economic independence. However, attaining this feet appear to be a mirage as some emerging

adults could possibly lack the desired intentions of entrepreneurship that would propel them to be

engaged in entrepreneurship activities. This sought of experience and development has often

resulted to stagnation, loss of identity, unproductiveness, low quality of life, poor standard of

living and depressive frustration. This implies that without the appropriate entrepreneurial

intention of emerging adults desiring to venture into entrepreneurship they cannot survive in

today’s competitive environment. Reviewed literature revealed a dearth of empirical studies on

academic self-concept, self-efficacy and social support ad determinants of emerging adults’

entrepreneurial intentions.

1.3 Aim and Objectives of the Study

The aim of this study is to empirically investigate academic self-concept, self-efficacy and

social support as determinants of entrepreneurial intentions of emerging adults in Southwest,

Nigeria. The objectives of this study are to:

1. identify the level of entrepreneurial intention of emerging adults in Southwest, Nigeria;

2. ascertain the level of academic self-concept among emerging adults in Southwest, Nigeria;

3. assess the level of self-efficacy of emerging adults in Southwest, Nigeria;

4. identify the level of perceived social support among emerging adults in Southwest, Nigeria;

5. determine the joint influence of academic self-concept, self-efficacy and social support on

entrepreneurial intention of emerging adults in Southwest, Nigeria;
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6. examine the relative influence of academic self-concept, self-efficacy and social support on

entrepreneurial intention among emerging adults in Southwest, Nigeria;

7. determine if a significant relationship exists between academic self-concept and

entrepreneurial intention among emerging adults in Southwest, Nigeria;

8. examine if gender difference exists in entrepreneurial intention among emerging adults in

Southwest, Nigeria; and

9. determine if there is gender difference in self-efficacy of emerging adults in Southwest,

Nigeria.

1.4 Research Questions

The stated research questions were answered in the study:

1. What is the level of entrepreneurial intention among emerging adults in Southwest, Nigeria?

2. What is the level of academic self-concept among emerging adults in Southwest, Nigeria?

3. What is the level of self-efficacy among emerging adults in Southwest, Nigeria?

4. What is the level of perceived social support among emerging adults in Southwest, Nigeria?

1.5 Hypotheses

The following null hypotheses were tested at 0.05 alpha level in this study:

H01: There will be no significant joint influence of academic self-concept, self-efficacy; and

social support on entrepreneurial intention of emerging adults in South-West Nigeria;

H02: There will be no significant relative influence of academic self-concept, self-efficacy and

social support on entrepreneurial intention of emerging adults in South-West Nigeria;

H03: There will be no significant relationship between academic self-concept and entrepreneurial

intention of emerging adults in South-West Nigeria;

H04: There will be no significant difference between gender and entrepreneurial intention of

emerging adults in South-West Nigeria;
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H05: There will be no significant difference between gender and self-efficacy of emerging adults

in South-West Nigeria;

1.6 Significance of the Study

The findings of this study, if consulted should be beneficial in a number of ways to

emerging adults, parents, counselling psychologists, social workers and the government.

To emerging adults they would find the information contain in the study useful in building

their sense of purpose, self-identity and identity exploration and achieving enriched personal-

social adjustment and self-actualization. Emerging adults should learn from the study that with

their sense of broad possibilities for the future, they can achieve greatly in any endeavour they

venture into, with their full potentials. Parents of emerging adults should also gain from this study

in the area of being a social support system to their children at any age, even when they are no

longer adolescents.

Parents should benefit from this study also, in the area of knowing that academic

outcomes are not the only areas of success for young people, they can also find their passion in

other fields like owning businesses. Counselling psychologists should benefit from this study in

the area of organising interventional programmes for university students in fostering positive

behaviours that support entrepreneurial intentions. Academic self-concept and self-efficacy

should also be fostered or enhanced among emerging adults towards ensuring quality of life and

all-round wellness. This study is also significant to social workers who can use this research work

as a pointer in advocating for family functioning and modelling of good behaviours for young

people towards achieving social wellness.

The studies outcome would make government to be aware of the needs and challenges of

emerging adults in order to develop systemic policy which implementation will help boast

entrepreneurship desired intentions among emerging adults. Likewise, the report of this study
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would enable government and relevant stakeholders to put in place adequate plan that will

facilitate infrastructural development and support entrepreneurial businesses to thrive in Nigeria.

Apart from capacity building ventures that the state government can provide for, the government

can also make this capacity building to be sustainable and functional in the real sense of it, so that

lives and livelihoods of emerging adults can be sustained.

1.7 Scope of the Study

The scope of this study was centered on investigating academic self-concept, self-efficacy

and social support as determinants of entrepreneurial intentions of emerging adults in Southwest,

Nigeria. The study was carried out in three private universities in Ogun, Ondo and Oyo States in

Southwest, Nigeria. Participants of the study were male and female emerging adults

(undergraduates) in 300 levels of study, who are within the age range of 18 and 25 years old

studying in private universities within Southwest, Nigeria.

1.8 Limitation of the Study

The conduct of this study was limited to the participation of emerging adults’ male and

female undergraduates in their third year of study who are within the age range of 18 to 25 years

old studying in private universities within Southwest, Nigeria. Emerging adults in government

owned universities were exempted from the study. This study would have had a dimention of

comparison of variables of interest between private and public owned universities. The researcher

encountered delayed progress in the administration and collection of questionnaires due to the

purposive inclusion of only undergraduates in 300 level within the age range of 18 to 25 year of

age in the study. Despite these areas of limitations, this study is still statistically and empirically

valid.



16

1.9 Operational Definition of Terms

The operational terms are contextually defined in line with their usage in the study:

Entrepreneurial Intention: refers to emerging adults’ pre-determined desire to engage in

business activities based on their consciousness to be economically independent

Emerging Adults: these are male and female students between the ages of 18 and 25 years old.

Academic Self-Concept: This refers to emerging adults’ own perception of their ability and

competencies in their academic engagement.

Self-Efficacy: Projects the beliefs emerging adults have in their capabilities to be able to execute

courses and achieve goals in life.

Social Support: Refers to observable and concrete emotional, physical, social and financial relief

given to an emerging adult to excel in his/her entrepreneurial desire.

Emerging Adults: Refers to male and female undergraduates in their third year of study who are

within the age range of 18 to 25 years old studying in private universities within South-West

Nigeria.
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Chapter Two

Literature Review

The review of relevant literature for this study focusing attention on the concepts of academic

self-concept, self-efficacy, social support and entrepreneurial intention of emerging adults in

Southwest, Nigeria. Relevant theories were also reviewed to explain the phenomena surrounding

variables in this study. Review of empirical studies was also done, with the conceptual model

explanation the direction of relationships and influence among the variables. The literature review

was done under the following sub-headings:

2.1 Conceptual Review

2.1.1 Entrepreneurial Intention

2.1.2 Emerging Adults

2.1.3 Academic Self-Concept

2.1.4 Self-Efficacy

2.1.5 Social Support

2.2 Theoretical Framework

2.2.1 Theory of Planned Behaviour (TPB)

2.2.2 Schumpeter’s Theory of Innovation

2.2.3 Social Cognitive Theory (SCT)

2.3 Review of Empirical Studies

2.3.1 Academic Self-Concept and Entrepreneurial Intentions of Emerging Adults

2.3.2 Self-Efficacy and Entrepreneurial Intentions of Emerging Adults

2.3.3 Social Support and Entrepreneurial Intentions of Emerging Adults

2.4` Summary of the Literature Reviewed
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2.5 Conceptual Model for the Study

2.1 Conceptual Review

2.1.1 Entrepreneurial Intention

Few decades ago, research on entrepreneurial activities has attracted attention by researchers

from various fields such as psychology, sociology, and business administration. This is because

of the important entrepreneurship has on the growth and development of any nation1. In any

developing economy, the role of entrepreneurial activities in achieving sustainable economic

growth and development cannot be over-emphasized. Entrepreneurship promotes rapid economic

growth and also minimizes the rate of unemployment in any country. Entrepreneurship can be

said to be any effort at producing new business such as self-employment, creating new business

or the extension of existing business by an individual, or group of people2. Entrepreneurship is as

a result of complex balancing of prospect initiatives, risks and rewards. It can be viewed as a

process by which individuals look for opportunities, enjoyable needs and wants through

innovations, without regard to the resources they currently control. Through the practice of

entrepreneurship, it is possible to maintain the scope of capital formation, job establishment and

aid industrialization in a country3. On the other hand, an entrepreneur is a person who hunts for

change, responds to it and exploits it as an opportunity.

In every society, entrepreneur is known to be a business front-runner and not just owner of capital.

Such person is often driven with telescopic faculty, energy and ability that see business prospects

and immediately explore them for opportunity4. An individual who wish to venture into

entrepreneurship often begins with planned thought, desires and ideas which is often referred to

as entrepreneurial intention in the literature. According to author define entrepreneurial intention

refer to individual willingness to start a new business5. On the other hand entrepreneurial
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intention is also described as the readiness of an individual to perform entrepreneurial behaviour,

to engage in entrepreneurial action, to be self-employed, or to establish new business3.

Furthermore, entrepreneurial intention is a reliable measure of entrepreneurial behaviour and

entrepreneurial activity5. Generally, entrepreneurial intentions are a state of mind which directs

and guides the actions of the individual towards the development and implementation of new

business concepts5. An individual may have potential to be an entrepreneur but may not make any

transition into entrepreneurship unless they have such intentions1.

Entrepreneurship has important roles in the long-term economic development and

competitiveness of a region. Entrepreneurship has been broadly defined as any attempt at new

venture or new business creation, such as self-employment, a new business organization or the

expansion of an existing business, by an individual, a team of individuals, or an established

business6. It is a vital ingredient in the economic development mix and an important determinant

of present and future incomes and jobs. Entrepreneurship as the process of creating something

that is new and valuable through the act of devoting the required time and effort, with the

assumption that the financial, social ,and psychic risk are available coupled with result of rewards

of personal satisfaction, independence and monetary. Author sees entrepreneurship as the process

of emergence of Entrepreneurship behaviour and performance of entrepreneurs6. Author defined

entrepreneurship as an act of establishing a business venture and focusing on its continuous

existence. Entrepreneurship as an application of passion and energy towards the creation of an

enterprise which are the creative skill to marshal needed resources; team work; willingness to

take calculative risks; fundamental skill of building solid business plan and creating vision for

opportunity recognition, where others see otherwise3. The term entrepreneurship has been used in

a wider sense to denote involvement in intentional creation of businesses for the purpose of

adding value through organization of resources. Entrepreneurship is a process involving
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entrepreneurial cognition and actions. It has been argued that there is no consistent definition of

the term entrepreneurial intentions1. Intention is an act which helps in predicting the actual

behaviour of an individual and reflects commitment toward future actions. Entrepreneurial

intention has to do with a person’s inclination to take up an entrepreneurial task in the future.

Entrepreneurial intention is defined as a state of mind directing a person’s attention and action

towards self-employment as opposed to organizational employment in the same vein submits that

the initial stage in becoming an entrepreneur is for an individual to shows certain level of

entrepreneurial intention2. Author provided evidences of positive relationship between

entrepreneurship education and entrepreneurial intention of students but contrarily in the work of

several authors explored the concept of entrepreneurship education in tertiary institutions in

Nigeria for both management and non-management students in particular engineering students.

The study looked into the teaching of entrepreneurship on entrepreneurship intentions. The study

sought to find out the perceptions of engineering students of one university in Nigeria to the

teaching of entrepreneurship education5. The study further shows a strong positive relationship

between Entrepreneurship education and entrepreneurial intentions. The study of author also

carried out a study on the effect of entrepreneurship education on the entrepreneurial behaviour3.

The study revealed that there is positive effect of entrepreneurship education on entrepreneurial

behavior. Contrarily, author found that most of respondents’ entrepreneurial intention is not

affected by entrepreneurship education7.

Entrepreneurship is one approach to help individuals live and make a living8. Entrepreneurship is

thought to be an effective technique in addressing the issue of employability, especially among

youth, since it is synonymous with self-employment9. In light of this, author pointed out that

entrepreneurship education is intended to empower people to become independent and experience

faster economic growth10. This is relevant because boosting economic growth and pulling a larger



23

proportion of the populace out of the grip of poverty is one of the biggest problems emerging

nations like Nigeria face. Entrepreneurship is recognized as a major predecessor of

entrepreneurial behaviour11. Entrepreneurship intention is one of the direct antecedents of

entrepreneurship behaviour12 13 and therefore becomes a subject that is being studied the most14.

Creating an entrepreneurial intention is a critical step to becoming an entrepreneur and starting

new projects or ventures15. Entrepreneurship intention has the greatest impact on startup

activities16 and helps students plan their careers in the era of Industry17. Therefore, understanding

the antecedents including both direct and indirect antecedents of entrepreneurship intention of

students is very essential to better understanding the motivations of entrepreneurship18.

Entrepreneurship is a comprehensive discipline interconnected with other disciplines, taught more

than a business investment and the value of life19. It is a mainstream curriculum in higher

education20 and a component of a business discipline19 that educates individuals to have career

options for creating value and taking the initiative to engage in business19. Entrepreneurship is

complex and multifaceted. It is vital to economic development and growth19. It is a method for

creativity, innovation, and enterprise development and growth21 that results in more significant

economies for the benefit of society and creates competition in the market19. In Chinese higher

education institutions, entrepreneurship among graduates is highly recommended as an answer to

the increasingly competitive job market21.

Entrepreneurship is defined as “the process of creating new venture and new organization”22.

Through that process, some valuable things will be created from nothing23 by contributing time,

work effort, money and risk to get intrinsic rewards (for example, personal satisfaction or

autonomy) and extrinsic rewards (for example, monetary rewards)24. During recent decades, the

number of entrepreneurial research has increased with significant rate. Entrepreneurial research is

mostly conducted in two main directions According to author, the influences of both personal
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traits and environment can define entrepreneurship intention25. On the other hand, some

entrepreneurship scholars argue that “situational variables” such as inflation rate or business

regulation and “individual variables” like personal traits have very poor clue to judge the

formation of entrepreneurship intention26. Apparently, intention factors are complicated and

difficult to study26. In a changing environment, people with closely similar characteristics may

behave differently, while some with totally different traits can have a same reaction in the

correlative environment. Even with the same person, with same potential/resources to become the

entrepreneur, it could be really hard to anticipate their next move in different moments and we

cannot determine which factor has made change to their choice27. The only thing we know in this

case, is their perception has changed. As a consequence, anticipating entrepreneurship intention

by focusing only on personal and environment factors can lead to “small explanatory power”

conclusion28. Entrepreneurship intention is defined as the growing conscious state of mind that a

person desires to start a new enterprise or create new core value in existing organization29 30.

Obviously, people do their business intentionally and how they become entrepreneurs is a result

of decision making31. Humans mind is controlled by several psychology processes to come up

with the entrepreneurship intention and further behaviour32. During this process, “pre-

organizational phenomena” could be considered very crucial and interesting32,33. Empirically,

intention then has been proved as the best predictor of entrepreneurial behaviour in several

literatures conducted over past decades33, 34. According to author35 cited by another scholar28, in

the simplest form, intention can predict the behavior and, intention itself is predicted by “certain

specific attitude”36. He sums up with the conclusion that the intention plays a role as a bridge

between business venture creating and “exogenous influences”37. This study finds a new

approach to gain a comprehensive picture of entrepreneurship intention. Behavior is not easily

predicted by attitudes toward the act alone or by outside factors38.
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Entrepreneurship is widely seen as a key driving force in any country’s economic growth,

employment opportunities, and innovation. Moreover, entrepreneurship is generally considered

the main driver of social innovation and economic growth of a country39. Since entrepreneurship

is regarded as a key driver of economic growth, innovation, and job creation, it is one of the most

popular alternative solutions for tackling unemployment issues. Hence, entrepreneurship and self-

employment, in this context, can provide graduates with promising career paths that help to

propel the socioeconomic development of the nation. A great deal of research has focused on the

underlying factors of entrepreneurship intention and how it affects the development of an

economy, especially in the case of youngsters40.

The process of entrepreneurial activity begins with an individual’s entrepreneurial intention. For

someone who wants to start a new venture, their entrepreneurial intentions are very important

because it show the way they think, which guides their actions and decisions41. Moreover, an

entrepreneurial intention is a way of thinking that guides one’s focus, knowledge, and actions in

the direction of a specific objective. It is the primary determinant of an individual’s actions that

can motivate individuals to become entrepreneurs42. Still, practically every nation faces the

problem of how to foster an entrepreneurial spirit and alter individual perceptions toward

entrepreneurship43. Universities are key players in creating and growing an economy based on

entrepreneurship39. Furthermore, it is widely acknowledged that entrepreneurship education

provided by the university plays a significant role in assisting students in comprehending and

cultivating entrepreneurial intention44. Entrepreneurs with higher levels of education also have a

better chance of making a positive impact on the local economy compared to those with lower

levels of education23. On the other hand, important personality traits that influence students’

intentions to start their own enterprise include the need for achievement and a risk-taking

propensity37. Moreover, risk-taking propensity can change attitudes toward entrepreneurship45. A
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higher degree of entrepreneurial intention is associated with a higher risk tolerance46. Individuals

with a strong need for achievement are more likely to engage in creative and innovative activities,

such as entrepreneurship, that entail an individual’s responsibility for task outcomes than those

with a low need for achievement43. The factors that shape students’ intentions to start their own

businesses should be understood. This is because decision makers can learn what inspires

youngsters to pursue entrepreneurial careers. Likewise, the improvement in the economy has

encouraged researchers to focus on this aspect of entrepreneurship37.

Entrepreneurial activities take time to flourish47. Furthermore, it involves the interaction of

cognitive processes and behavioral attitudes with socioeconomic and cultural influences. Previous

research has confirmed that persons with a strong and positive entrepreneurial intention (EI) have

a high potential for entrepreneurship48. The relationship between the theory of planned behavior

and entrepreneurial intention proposed by author assumes personal attitudes, subjective norms,

and perceived behavioral control as antecedents of entrepreneurial intention49.

High rate of youth unemployment is worrisome and threatening to national security. According to

author50, unemployment has resulted in a number of social vices, militancy, and insecurity. In

Nigeria, about 53.40% of youths are unemployed according to youth unemployment rates

released by the National Bureau of Statistics in 202251. The turnout of graduates in the national

tertiary institutions of learning increases year by year without corresponding increase in jobs

creation that will take care of the products, is one of the major causes of the unemployment

problem militating against graduates. Author reveal that out of the stream of 2.5 million new

labour forces on average that enter the nation’s labour market, 60% (1.5 million) of the entrants

are youths (including graduates)52. The consequence of this may lead to acute poverty in the

nation, low level of economic growth and development, high crime rate among others, which are

inimical for the coexistence and well-being of the nation51. Part of the government’s
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commitments to minimize the unemployment problem, is the initiation of various programmes to

create more jobs at a sustainable rate to compensate for the population size. In recent years,

government employed some proactive mechanisms to reduce unemployment rate among the

youths in the country, which includes various programs captured in the National Social

Investment Programme such as, N-power programme, Government Enterprises Empowerment

programme (GEEP), among others52.

Intention is an integral element in understanding human actions and attitudes53. A person's desire

to carry out a deliberate plan or make a conscious decision is described as intention54.

Entrepreneurial intention is the exploration of knowledge and other tools in order to begin a new

venture55 56. Author describes entrepreneurial intention as the ambition or ability to start or own a

venture, and a person's desire to start an entrepreneurial business in the future57. Entrepreneurship

has emerged as a vital driver of economic growth and development, attracting increasing

attention from policymakers, researchers, and educators worldwide. In the quest to cultivate a

thriving entrepreneurial ecosystem, entrepreneurial education has gained prominence as a key

intervention that equips individuals with the necessary knowledge, skills, and attitudes to engage

in entrepreneurial activities. It has been recognized as a powerful tool for fostering

entrepreneurial intentions and promoting economic progress58 59. The relevance of entrepreneurial

education becomes even more pronounced in the African context, including Nigeria, where

entrepreneurship is increasingly acknowledged as a fundamental driver of economic growth and

poverty alleviation. Nigeria, with its vibrant economy and youthful population, presents immense

potential for harnessing the entrepreneurial talents of its citizens. Private universities in Nigeria,

act as important institutions that shape the aspirations and future careers of graduating students,

making them a significant population to study in relation to entrepreneurial intention55.
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Entrepreneurial intentions as dynamic processes aimed at group innovations, group-level

strategy-making processes, and the intentions and behaviours of key people in a group.

Entrepreneurial intentions are a form of determination for entrepreneurship, and when an

individual forms an entrepreneurial intention, he or she develops cognition for entrepreneurial

activities; people with entrepreneurial intentions are distinguishable from those who simply

possess entrepreneurial traits because people with entrepreneurial intentions perform

entrepreneurship at specific times and nodes34. In the present study, entrepreneurial intentions

were defined as individuals’ entrepreneurial knowledge and their psychological feedback

concerning their own entrepreneurial capabilities. Author discovered that individuals’ behaviours

can be explained and predicted through their behavioural intentions33. When individuals are

caught in an uncertain situation during entrepreneurship, they continue to seek future

opportunities to achieve their goals; this consciousness is called an entrepreneurial intention.

Author divided entrepreneurial intentions into three dimensions, namely entrepreneurial planning,

individual proactiveness to learn about entrepreneurial procedure, and entrepreneurial

possibilities45.

To create value, not just for themselves but also, and perhaps more importantly, for society at

large, entrepreneurs must make use of all of the resources at their disposal60. In addition, business

owners are generally willing to risk financial and emotional resources in pursuit of a greater

potential return on their investments by developing and releasing novel products and services that

provide consumers with more value for their money61. It is important to remember that the

decision to become an entrepreneur is a crucial stage in the business creation process62. The Latin

word intendere meaning "to consider," "to aim," or "to plan," which is whence we get our English

term "intention" intention. According to author, fostering an entrepreneurial mind-set among

young people requires concerted effort to do so in higher education settings63. This is because it
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encourages people to take risks, which boosts their enthusiasm for starting their own businesses

and ultimately leads to economic expansion. Author found that entrepreneurship helps economic

development, new ideas, and competitiveness61. There has been an encouraging upward trend

over the last several decades in the number of students interested in entrepreneurship enrolled in

diploma, undergraduate, or graduate programs at institutions of higher education60.

The term "entrepreneurial intention" refers to the desire to own a business or drive to start a

corporation64. Definition of Entrepreneurial Intention: The Mindset, drive, and optimism inform

the choice to strike out on one's own65. Starting one's own business has been described as a

common goal by many people65. Starting a firm from scratch might include making a formal or

informal choice, which could happen soon or not at all. Researchers can learn a great deal about

the entrepreneurial process and be better able to predict when people will actually act on their

ideas by studying entrepreneurial intention66. An individual's positive views on starting a

business and their own personal motivation are the two main factors that make up an

entrepreneur's "entrepreneurial intention"67. As a result, there are several factors that people

consider to be incentives to engage in entrepreneurial activities or that influence the

entrepreneurial intent of individuals. These aspects can be broken down into two broad classes:

internal and external67. Author suggested that students' entrepreneurial intentions may be

predicted by their attitudes toward and experiences with the following internal and external

factors: achievement motivation, locus of control, risk tolerance, and self-confidence66. Author

also suggested that factors including personality qualities (innovativeness), entrepreneurship

education, family background, and gender play a role in the choice to become an entrepreneur68.

Moreover, a number of scholars have studied college students' potential for or interest in starting

their own businesses67 66. They found that entrepreneurship can be evaluated based on the goals,

actions, and relationships of entrepreneurs. Because of this, some college graduates lack the
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motivation to pursue their business goals and dreams while possessing the skills and knowledge

required to do so. In turn, this is expected to have a multiplicative effect on the already high rate

of graduate unemployment67.

Entrepreneurial intention is a state of mind that directs the individual to start a business69. This is

influenced incidentally by the family and even more than by universities. Therefore, there is a

need to identify ways to expand and modernize entrepreneurial education beyond the classroom

to contribute to the initiation of entrepreneurial independence in students69. Entrepreneurial

behaviour is defined as “a subset of entrepreneurial activities concerned with understanding,

predicting, and influencing individual behaviour in entrepreneurial settings.”70. That has led to the

growth of interest in how entrepreneurial behaviour affects and shapes the form, and viability of

new ventures also supporting their growth and sustainability70. Entrepreneurial intention

considered variables affecting entrepreneurial behaviour among undergraduate and postgraduate

students in Nigeria that develop his/her own business and demonstrating the behaviour stemming

from this desire71. According to the author report6, Nigeria has a low level of entrepreneurial

intention among university students, with only 4.9% of students expressing a desire to start their

own business within the next three years. This is lower than the average of 13.9% for Southeast

Asia and 16.6% for the world. The report also found that the percentage of university students

with low entrepreneurial intention in Nigeria is higher among females (6.7%) than males (3.1%).

This is consistent with the findings of other studies, which have shown that females are generally

less likely to express an interest in entrepreneurship than males. The theoretical and managerial

research problem of this study is that higher education institutions needed to support their

performance with the enlargement of the entrepreneurship domain and rising attention has been

turned to entrepreneurial behaviour in several practices searching for entrepreneurial

opportunities72,70. Improvement in this dimension can be facilitated through exposure of
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university students to creative entrepreneurial education as it known to play significant role in

helping university students develop pragmatic entrepreneurial intentions, create jobs and grow

economy73 as driven by understanding, forecasting, and controlling individual behaviour in a

practical enterprise environment74. The focus on students 'interest in entrepreneurship as a career

choice, author stated that in Malaysia entrepreneurship is a consideration by education institutions

required to boost economic growth and create better opportunities for university students73.

Author stated that Malaysian education73 needs to support the society, especially the young

population to take up the steps of being an entrepreneur as Malaysian students could stimulate the

competitiveness and economic growth of the country after graduation through their involvement

in entrepreneurship activities75. Author state that the higher education institutions in Malaysia

need to support entrepreneurial education and entrepreneurial behaviour as two subjects in

management courses for students that contribute to this level of education in Nigeri73.

Entrepreneurial intention (EI) is a “set of beliefs, rooted in the vision, dreams, and emotions of

entrepreneurs and refers to a person’s interest in striving to develop his/her own business and

demonstrating the behaviour stemming from this desire”71. EI is not just about a person's desire to

start a business. It is also about their beliefs about their ability to succeed as an entrepreneur.

These beliefs may be based on their skills and experience, as well as their personal values and

aspirations. Various researchers have tried to define EI from their point of view, and therefore,

there is no strict definition for entrepreneur intention. Thus, in this research, we align ourselves

with author76 and define EI as “the conscious state of mind that precedes action and directs

attention toward entrepreneurial behaviours such as setting a new enterprise and choosing a

career path to become an entrepreneur is influenced by the motivation from the university

environment that a student finds themselves studying in”. Hence, EE programs and training

courses that students take or learn can influence EI77. Some studies stated that students have
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attempted to focus on the impact of entrepreneurial education on entrepreneurial intentions and

have attributed the difference to entrepreneurship education24. The author () went on to say that

entrepreneurship education is important in developing entrepreneurial intentions and that

entrepreneurship education programs (EEP) aimed at non-business students have also been shown

to have a positive impact on entrepreneurial intentions77.

According to the authors the focus of researchers on entrepreneurial intentions has increased

since the formation of the entrepreneurial event model (EEM), even though the literature

available on entrepreneurial intentions and the issues discussed are extremely diverse. The author

stated that some researchers focus on the basic models of entrepreneurial ambitions or the

influence of entrepreneurship education, while others focus on the entrepreneurial process and

contextual variables77. Furthermore, the author claimed that most research on the subject of

entrepreneurial intentions has concentrated on personal level factors of individuals, as well as an

individual's history, to better understand the phenomena of entrepreneurial ambitions. The reason

for this is that the author attempted to study the role of self-efficacy while studying the full

mediation of the relationship of perceived learning, previous entrepreneurship experience, and

risk on entrepreneurial intentions by self-efficacy77. Previous literature has sought to discover

context-related variations in individuals' entrepreneurial intentions, and several cross-cultural

studies were done to find differences in individuals' entrepreneurial intentions77. According to the

authors76, locate one or more distinct research on entrepreneurial inclinations that are compared to

one or more different areas. Although these researches uncover disparities in entrepreneurial

ambitions among nations, they fail to address the underlying causes of the discrepancies,77. A

survey of existing research, on the other hand, reveals that the bulk of studies on entrepreneurial

ambitions focuses on the problem of an individual's personality traits, psychological variables,

and background circumstances77. These factors include personality traits, such as risk-taking and
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independence, psychological variables, such as self-efficacy and motivation, and background

circumstances, such as family business ownership and education.

Entrepreneurial intention reflects the encouragements of a person to be a qualified entrepreneur.

Indeed, the entrepreneurial intention among students is influenced by their education. Author

reviewed several papers that the educational setting has an impact on students’ intention toward

being enterprise along with other related aspects (curriculum structure, perceived skill, self-

esteem, and personal control differences)67. Curriculum structure refers to the organization of the

curriculum and the courses that are offered. Author found that educational settings with a strong

focus on entrepreneurship education were more likely to have students with high entrepreneurial

intentions46. Entrepreneurship education can teach students about the different aspects of starting

and running a business, such as business planning, marketing, and finance. It can also help

students to develop the skills and mind-set necessary to be successful entrepreneurs. Perceived

skills refer to students' beliefs about their own abilities. Author found that students who perceived

themselves to have the skills and abilities necessary to be successful entrepreneurs were more

likely to have high entrepreneurial intentions60. Entrepreneurship education can help students to

develop their entrepreneurial skills and to increase their self-efficacy, which is the belief in one's

ability to succeed in a particular situation. Self-esteem refers to a person's overall evaluation of

themselves. Author found that students with high self-esteem were more likely to have high

entrepreneurial intentions34. Self-esteem is important for entrepreneurs because it gives them the

confidence to take risks and to pursue their goals. Entrepreneurship education can help students to

develop their self-esteem by providing them with opportunities to succeed and to receive positive

feedback from others. Personal control differences refer to students' beliefs about their ability to

control their own outcomes. Author found that students with a high internal locus of control were

more likely to have high entrepreneurial intentions. An internal locus of control means that
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students believe that they are in control of their own destiny, rather than being controlled by

external factors33. Entrepreneurship education can help students to develop an internal locus of

control by teaching them about the importance of taking responsibility for their own actions and

by providing them with opportunities to make their own decisions23.

Beforehand opening an actual company, the education built in with the aim of entrepreneurship

education is to develop actual entrepreneurial intention, as it determines the initial step of the

creation of a new business,78. The author explained that entrepreneurial intention is the desire and

willingness of an individual to start and run their own business. It is a complex construct that is

influenced by a variety of factors, including individual characteristics, environmental factors, and

educational experiences. He explained also that entrepreneurship education is the process of

teaching students about entrepreneurship and how to start and run a business. It can be delivered

through a variety of methods, such as formal education programs, workshops, and mentorship.

Entrepreneurship education can play a vital role in developing students' entrepreneurial intentions.

By teaching students about the different aspects of entrepreneurship, such as business planning,

marketing, and finance, entrepreneurship education can help students to develop the knowledge

and skills they need to start and run a successful business. Additionally, entrepreneurship

education can help students to develop the mindset and motivation necessary to be successful

entrepreneurs. Furthermore, the motive of entrepreneurial behaviour reflects “an individual’s

desire to choose to be an entrepreneur as his or her profession”78. Individuals that have

entrepreneurial ambitions are forecasting beforehand to take actions for their business such as

taking calculated risks, collecting financial needs, or even setting up their own projects. In an

entrepreneurial environment the individual intention “purpose” initiates the act of

entrepreneurship78.
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According to author, entrepreneurial intention can be defined as the effort or zeal any individual

demonstrates to manifest a set of characteristics or attributes that behave an entrepreneur79. Past

researchers have argued that any instances of entrepreneurship could not be a matter of chance or

accident but rather the result of a pre-determined set of actions and behaviors, which could only

manifest because of the development of entrepreneurial intention 79. Author also revealed that

entrepreneurial intention leads to entrepreneurial actions80. Entrepreneurs' intentions to begin the

entrepreneurial process are crucial, but there is an actual force driving it. Entrepreneurship is

described as a person's ability and willingness to start his own business to achieve personal goals

and solve social problems. Entrepreneurship is the process of creating tomorrow's goods and

services by discovering, evaluating, and converting available opportunities. Entrepreneurs'

personal motivations are crucial to their success and can also direct their behaviour to help them

persevere in the face of difficulties. Numerous aspects of what motivate entrepreneurs have been

studied empirically, but the results have varied, necessitating additional research81.

Entrepreneurial intention drives behaviour, but intention is triggered when there is an opportunity

to meet human needs and solve problems. These are central to entrepreneurship. In other words,

intention drives entrepreneurs to solve problems and contribute to national economic growth and

development81. Entrepreneurial intention, according to author is defined as an individual’s self-

acknowledged conviction of setting up a business and planning82 deliberately to do so as soon as

possible. It occurs when an individual is inspired to engage in knowledgeable and informative

arrangements for setting up a business83. Author defined entrepreneurial intentions as when an

individual achieves the objective of business creation through the exploration and assessment of

beneficial information83. Motivation can strengthen intention to the point where the desire to

perform a given behaviour is dependent on the person's attitude towards that behaviour82.
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Entrepreneurial intention is the reflection of an individual’s choice of an alternative career that

involves the initiation of a new venture as opposed to seeking paid employment84. Author

maintains that the motivation to survive is what drives entrepreneurial intentions85.

Entrepreneurial intention covers individuals' participation in activities that translate into new

business83. Author concludes that EI is the motivation for entrepreneurial behaviour. They also

establish that students with EI while in college have a triple likelihood of embarking on new

ventures as compared to students with no EI upon graduation86. These perspectives justified the

idea that motivation is the basis for ensuring EI is sustained beyond its formative stage. EIs need

a constant boost among students in Nigeria. Exploring strong entrepreneurial education with a

focus on entrepreneurial motivation elements in maintaining EIs over a long period of time, even

beyond the students’ study period, is one channel to make this possible. Intentions can diminish

or become weak where there is no driving force to sustain them. Then, an empirical study must be

conducted to determine how motivation can be increased through the education and training of

university students86.

Given its significant impact on job creation, innovation, creativity, and social development as

well as the nation's economic progress, entrepreneurship need to be included in all curricula.

Entrepreneurship is a competitive activity that propels innovation, the development of new

markets, and the creation of jobs. As a nation's main catalyst for innovation, economic expansion,

and job creation, entrepreneurship is crucial. Thus, entrepreneurs boost the nation's overall

productivity, innovation, and economy86. Entrepreneurs have a critical role in modernization,

economic growth, the production of wealth and jobs, and even health improvement. Similar to

self-employment, entrepreneurship is seen as a natural solution to issues with employability,

particularly for young people. Scholars have long been interested in understanding the causes of

entrepreneurial activity, and the strongest predictor of entrepreneurial behavior is emotional
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intelligence (EI)84. The process of acquiring information that may be applied to achieve a

commercial drive is known as emotional intelligence (EI). A person's temperament would alter

depending on whether they were eager or reluctant to launch a new firm.As a result, EI is a

crucial factor in determining a person's propensity to create and run businesses. All business

process-related issues will appear more serious than those involving entrepreneurship to someone

who is not engaged in entrepreneurship. They are viewed as risk-takers who desire to achieve on

their own in the business sector and who start realizing their ideas with optimism and plenty of

self-confidence. As a result, the original business concept need to be seen as a significant chance

for economic expansion82.

Author asserted that understanding the intent and subsequent decisions of a new business is an

interesting topic87. Entrepreneurial intent as a valuable aspect in the creation of a new business.

Even though a business is usually centred on one or more ideas, the basic goal is to advance these

ideas into actual businesses. In light of this, entrepreneurial ideas are inspired by inspirations that

act upon continuous attention and intent. Therefore, the transition of individuals with

entrepreneurial potential becomes difficult or impossible when the intention is missing.

Entrepreneurial intention are a self-recognised belief in a person that has the intention to start a

business. Furthermore, defined it as a state of consciousness before action and shifted attention to

starting new businesses87. Similarly, it is defined as the willingness of an individual to start a new

business. Thus, EI represents the future course of action in entrepreneurial activities. This is an

important factor in promoting the establishment of new businesses and can significantly impact

the success, survival and development of the business84. Therefore, researching EI provides

researchers with valuable insights which will help in better understanding and predicting

entrepreneurial processes by identifying prerequisites for entrepreneurial intention81.
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Accordingly, entrepreneurial intention is a value-creation process that involves investing time and

energy while taking into account financial, social, and other risks that could result in financial

benefit88. Assuming the associated financial, psychological, and social risks are proportionate to

the rewards of monetary and personal happiness, it entails investing the required time and effort

to create something new and valuable88. The conviction held by those who aspire to launch a new

company and expect to do so in the future is known as entrepreneurial ambition 89. According to

author entrepreneurial intention is a behavioral process that entails seeking, assessing, and seizing

business opportunities in order to launch new ventures89. It is imperative to have a more profound

comprehension of the elements that motivate students to engage in entrepreneurial endeavors90. A

high degree of intention-behavior connection and entrepreneurial intentions at the core of the

entrepreneurial process (starting and operating a new venture) indicate that entrepreneurship is an

intentional behavior rather than every intention eventually translating into actual behaviour91.

Nonetheless, research has highlighted that the likelihood that an individual will build and develop

new business activities increases with the strength of their entrepreneurial goals. In impoverished

nations like Nigeria, the mechanism that encourages young undergraduates to pursue

entrepreneurial intentions is inevitably understudied91. Over the past five years, Nigeria has seen

two recessions and a more than doubled unemployment rate, which has negatively impacted

government efforts to implement policies aimed at stimulating growth and creating jobs92. In the

fourth quarter, (Q4) of 2020, there were 23.19 million unemployed Nigerians as a result of job

losses brought on by the COVID-19 epidemic and its crippling effect on companies at the time93.

From December to March 2021, the unemployment rate in Nigeria increased from 27.1 percent to

33.3 percent94. Inferentially, a third of the 69.7 million workers in the most populous country in

Africa either did nothing or put in fewer than 20 hours a week at work92. Thus, entrepreneurship

is essential to both individual survival and the sustainability of economic development due to the
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high unemployment rate and a contracting economy95. Moreover, entrepreneurial aspirations

indicate the level of preparation and effort one is willing to put forth in order to engage in

entrepreneurial behaviour96. Because entrepreneurial intention is the outcome of the interaction of

various factors, including cognitive and psychological factors, education, social or informal

assistance, entrepreneurial ecosystems like formal and informal networks, physical infrastructure,

available talent, and public policy, it is imperative to understand the factors that predict

entrepreneurial intention97.

Entrepreneurial intention is the beginning stage of any decision to venture into business, so it is

an essential indicator for future engagement, as opposed to attitudes, traits, demographic models,

and external factors98. It is defined as the self-inner conviction of a person that they are willing to

take risks for a new enterprise99. It uncovers new findings on the compound of entrepreneurial

behaviour100. In the study, an entrepreneurial attitude directly influences Entrepreneurial

intention101. The result has a strong positive relationship between perceived behavior control and

personal attraction to entrepreneurial intention. Furthermore, a moderately significant connection

was found between perceived subjective norms and social valuation with the students'

entrepreneurial intention102. However, there is no major correlation between perceived behavioral

control, subject norm, and attitudes with entrepreneurial intention103.

The study by author showed that the attitudes toward entrepreneurship and perceived behavior

correlated104 with individualism and entrepreneurial intention. It was, in turn, influenced by

perceived utility, creativity, and entrepreneurial experience; perceived desirability; occupational

choice; perceived capacity105. Furthermore, entrepreneurial motivation (EM) and creativity have

a robust relationship with entrepreneurial intention but no significant correlation between

emotional intelligence and entrepreneurial intention106. Learning motivation and personal

innovativeness substantially implicitly affect EI-centered human capital107. The increasing



40

autonomy support positively influences EI. In addition, there is a positive relationship between

class satisfaction, curiosity, and entrepreneurial intention 108. Students' entrepreneurial intention

is affected by both significant predictors: entrepreneurial self-efficacy (ESE), entrepreneurial

passion (EP), and entrepreneurial alertness109. ESE and EE positively impact entrepreneurial

intention110. Passion and EE, which are mediated by self-efficacy, have a strong positive

connection with entrepreneurial intention111.

With the study of author, passion positively influenced entrepreneurial intention and self-

efficacy112. However, EP had a positive indirect effect on entrepreneurial intention through ESE.

entrepreneurial intention has a strong relationship with attitudes toward entrepreneurship and

perceived behavioural control. EE does not directly affect entrepreneurial intention113. EE

positively correlates with students' entrepreneurial intention114 115. EE has a beneficial association

with entrepreneurial intention. EM mediates EE and entrepreneurial intention116. Sustainable EE

has an insignificant influence on sustainable entrepreneurial intention, driven by attitude and

propensity117. EE has no moderating effect on the relationship with entrepreneurial intention on

students from low income118. Entrepreneurial intention is influenced by individual factors,

including self-efficacy, risk propensity, and need for power. However, educational support does

not impact it119. There was an issue with discussing the impact of educational programs on

entrepreneurial intention and learning119. The analysis by showed that family background and

entrepreneurial personality traits positively influence but not the participation of EE in the

entrepreneurial intention among engineering students120. Moreover, a positive contribution of

entrepreneurship education121 and a need for independence are the critical predictors for

entrepreneurial intention. However, EE through an entrepreneurship curriculum has a small

relationship with the students' interest in entrepreneurial intention122.
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As evidenced by the study by author, the entrepreneurial program has directly influenced the

attitudes and intentions of students for entrepreneurial ventures123, which also leads to additional

perceptions of the benefits and higher income. In addition, EE and opportunity recognition are

directly influenced by EI. Moreover, the attitude moderates the connection with entrepreneurial

intention124. EE directly correlates with EI and has a more significant indirect effect on EI

through ESE125. However, EE weakened the relationship between the attitude toward EI and

behaviour126.

There are empirical solutions to address various community problems and target the 2030 agenda

for sustainable development goals by the United Nations member states in 2015, especially SDGs

No. 1, no poverty, and No. 8, decent work and economic growth through entrepreneurship. The

importance of entrepreneurship positively connects with economic development, economic

growth127, productivity and gender development127. It generates self-employment, creates

employment, minimizes unemployment, creates income, upholds innovation resolves high supply

of college graduates, increases female empowerment and gender equality128. However, there are

studies conducted by various scholars to assess the factors that influence EI of the university

students. Entrepreneurial intention towards entrepreurship has strongly influenced by cognitive

and personality factors, such as self-efficacy, desire for achievement, individual attitudes and

behavioural control129. There are other elements such as previous experience, family background,

regional culture and government support that influence the EI of the students130.

2.1.2 Emerging Adults

The concept of emerging adulthood, introduced by developmental psychologist Jeffrey Arnett in

2000, has emerged as a significant phase in the study of human development. Arnett proposed

this period, typically spanning ages 18 to 29, as a distinct stage between adolescence and full-

fledged adulthood. He argued that in contemporary Western societies, this stage is characterized
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by unique demographic, psychological, and social phenomena. Emerging adults are neither fully

dependent on their families, as in adolescence, nor have they assumed the full responsibilities of

adulthood, such as stable employment, marriage, and parenthood. This literature review examines

the various dimensions of emerging adulthood, exploring key themes such as identity exploration,

instability, self-focus, the feeling of being in-between, and a sense of possibility. Additionally, it

evaluates the criticisms of this theory and the global applicability of the concept, emphasizing its

relevance across diverse cultural, economic, and social contexts131.

One of the defining features of emerging adulthood, according to Arnett, is identity exploration,

particularly in the areas of love, work, and worldviews. Erik Erikson's theory of psychosocial

development laid the foundation for understanding identity formation in adolescence, especially

the "identity versus role confusion" stage, which spans adolescence and continues into emerging

adulthood131. However, Arnett argues that identity exploration intensifies during emerging

adulthood, as individuals have more freedom to explore different roles without the immediate

pressure of making long-term commitments. Romantic relationships during this stage tend to be

exploratory, with many emerging adults delaying marriage133. The dating culture has shifted

significantly, especially with the advent of technology and the normalization of cohabitation

before marriage132. Researchers argue that cohabitation allows emerging adults to test

compatibility with partners before committing to marriage. The flexibility in romantic

relationships reflects the overall sense of experimentation and the postponement of long-term

decisions that characterizes this life stage134.

In terms of career exploration, emerging adults often engage in trial periods of employment or

internships. This phase of life is marked by job instability, frequent changes in career paths, and

an exploration of various educational opportunities. A study highlights how emerging adults in

Western societies tend to delay career commitments, allowing them to try different paths before
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settling into a long-term occupation133. This trend is evident in the increasing number of young

adults pursuing higher education and postgraduate degrees to enhance their career prospects.

Moreover, emerging adulthood is a time when individuals actively explore their belief systems,

political affiliations, and worldviews. In contrast to adolescence, when identity formation is often

influenced by parental and societal norms, emerging adults are more autonomous in their quest

for personal values. Religious beliefs, in particular, undergo significant transitions during this

stage. Studies, show that while many emerging adults move away from organized religion, they

still seek spiritual meaning, often adopting more individualized belief systems135.

Another key feature of emerging adulthood is the pervasive sense of instability, particularly in

residence, relationships, and work. Auhor described this period as "the age of instability,"

highlighting the frequent changes that occur as emerging adults navigate their personal, social,

and professional lives132. Emerging adults are often in a state of flux, moving between

educational institutions, jobs, and living arrangements. This instability is particularly evident in

housing patterns. Many emerging adults move out of their family homes, only to return due to

financial difficulties, relationship breakups, or dissatisfaction with their initial forays into

independence133. These moves can create a sense of uncertainty and discontinuity, but they also

provide opportunities for growth and self-reflection. The instability of emerging adulthood is also

closely linked to changes in the labor market. The global economy has shifted towards a more

knowledge-based and service-oriented system, requiring higher levels of education and

specialized skills. As a result, the transition from school to stable, full-time employment is more

prolonged than it was in previous generations13`. Moreover, the rise of the gig economy has made

short-term, freelance, and part-time jobs more common, adding to the sense of instability.

Research points out that while this flexibility can be empowering for some, it can also lead to a

prolonged period of financial insecurity and uncertainty about the future136.
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In relationships, emerging adults often experience instability as they explore their options in

dating and friendships. Cohabitation, dating apps, and more fluid social networks have

transformed how romantic relationships are formed and maintained131. The instability of romantic

relationships in emerging adulthood can be both a source of stress and an opportunity for personal

growth, as individuals learn about themselves and what they want from a partner. Similarly,

friendships in this stage can be fluid, with individuals moving in and out of different social circles

as their interests, values, and living arrangements change. Emerging adulthood is also marked by

a strong sense of self-focus, as individuals prioritize their personal growth, exploration, and

development over the needs and expectations of others. While this self-focus can be interpreted as

self-centeredness, author argues that it is a necessary part of the developmental process133. During

this stage, emerging adults are free from the direct supervision of their parents and the long-term

obligations of marriage and children, allowing them to focus on understanding themselves,

developing their talents, and pursuing their personal goals.

This period of self-focus is evident in the emphasis on education, career exploration, and self-

improvement. Many emerging adults invest time in higher education, vocational training, and

personal development activities such as travel, volunteer work, or creative endeavors. The

flexibility of this stage allows for a more deliberate and conscious approach to personal growth.

In this sense, emerging adulthood can be seen as a time of "prolonged adolescence," where

individuals delay adult responsibilities in favor of personal exploration. However, critics of the

concept of emerging adulthood argue that this self-focus can lead to a sense of entitlement or

narcissism133. Author suggests that the rise of individualism in Western societies has contributed

to a "narcissism epidemic" among young adults, who are increasingly focused on their own

desires and needs137. While Arnett acknowledges that emerging adulthood is a self-focused time,
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he argues that this focus on personal development is necessary for individuals to become fully

formed adults who can make meaningful contributions to society131.

One of the central themes of theory is the "feeling in-between" that characterizes emerging

adulthood. Emerging adults often describe themselves as not fully adolescent but not quite adult

either. This sense of liminality, or being in-between, reflects the ambiguity of the emerging adult

stage. Individuals in this age group have taken on some adult responsibilities, such as working or

living independently, but they have not yet fully committed to the roles and responsibilities

traditionally associated with adulthood, such as marriage, parenthood, and stable career paths132.

This feeling in-between can be both liberating and unsettling. On the one hand, it allows for

greater freedom and flexibility in life choices, as individuals are not bound by the constraints of

traditional adult roles131. On the other hand, it can lead to a sense of uncertainty and confusion, as

emerging adults navigate the complexities of adulthood without a clear roadmap. Many emerging

adults report feeling anxious about the future, particularly in relation to their career prospects,

relationships, and financial stability. This uncertainty is compounded by the cultural and

economic changes that have extended the transition to adulthood in many societies131.

Despite the challenges and instability that characterize emerging adulthood, this stage is also

marked by a sense of possibility and optimism. Author describes emerging adulthood as "the age

of possibilities," as individuals are free to explore different life paths and make choices that will

shape their future131. Many emerging adults feel optimistic about their prospects, even in the face

of economic uncertainty and personal challenges. This optimism is rooted in the belief that they

have the power to shape their lives and create the future they desire. This sense of possibility is

particularly evident in career aspirations. Many emerging adults pursue higher education and

specialized training with the belief that these investments will lead to fulfilling and financially

rewarding careers. The rise of entrepreneurship and the gig economy has also created new
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opportunities for young adults to pursue unconventional career paths, further fueling the sense of

possibility. However, this optimism can sometimes be tempered by the realities of the job market

and the challenges of achieving financial independence in a highly competitive economy.

The sense of possibility in emerging adulthood also extends to personal relationships131. Many

emerging adults view this stage as a time to explore different types of romantic relationships and

friendships before settling into long-term commitments. This period of exploration allows

individuals to learn more about themselves and what they want from their relationships,

ultimately leading to more informed choices in adulthood. While Arnett's concept of emerging

adulthood has been widely accepted in Western, industrialized societies, its applicability across

different cultural contexts has been the subject of debate. Some researchers argue that emerging

adulthood is a phenomenon primarily observed in affluent societies, where individuals have the

luxury of delaying adulthood. In less affluent societies, the transition to adulthood may occur

more quickly, as young people are expected to take on adult responsibilities at a younger age due

to economic and social pressures131.

For example, in many developing countries, young people are often required to contribute to their

family's income or take on caregiving responsibilities for younger siblings or elderly relatives. In

these contexts, the period of identity exploration and self-focus that characterizes emerging

adulthood in Western societies may be shortened or nonexistent132. Additionally, cultural norms

surrounding marriage, education, and career expectations can vary significantly across societies,

influencing the experience of emerging adulthood. Nonetheless, some researchers argue that the

concept of emerging adulthood can be applied globally, with variations in the timing and nature

of the transition to adulthood132. For instance, research suggests that while the specific markers of

adulthood may differ across cultures, the underlying developmental tasks of identity exploration,

independence, and self-focus are present in many societies. In this sense, emerging adulthood can
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be seen as a universal stage of development, albeit one that is shaped by cultural, economic, and

social factors138.

Despite its widespread acceptance, Arnett's theory of emerging adulthood has faced several

criticisms. One major critique is that the theory may not be as universally applicable as author

have argued that emerging adulthood is a product of specific cultural and economic conditions,

particularly in affluent, industrialized societies131. In many parts of the world, young people do

not have the luxury of delaying adulthood and must assume adult responsibilities at a younger age

due to economic necessity. Another criticism of the theory is that it may overemphasize the

autonomy and agency of emerging adults. While Arnett portrays this stage as a time of freedom

and exploration, critics argue that many emerging adults are constrained by structural factors such

as economic inequality, lack of access to education, and limited job opportunities. For example,

research highlights how working-class emerging adults in the United States face significant

barriers to achieving financial independence and career success, leading to a more constrained

and challenging transition to adulthood139.

Moreover, some critics argue that the focus on individualism in Arnett's theory may overlook the

importance of social and cultural factors in shaping the experience of emerging adulthood. For

example, family dynamics, community support systems, and cultural expectations can play a

significant role in the transition to adulthood, influencing how individuals navigate this stage of

life. In this sense, the theory may need to be adapted to account for the diverse experiences of

emerging adults across different cultural and social contexts. Emerging adulthood is a complex

and multifaceted stage of life that reflects the broader social, cultural, and economic changes of

the 21st century. Arnett's theory provides a valuable framework for understanding the unique

challenges and opportunities that characterize this stage, particularly in relation to identity

exploration, instability, self-focus, and the feeling of being in-between. However, it is essential to
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recognize the cultural and economic variations that influence the experience of emerging

adulthood, as well as the structural factors that may constrain individuals' ability to fully engage

in the exploration and experimentation that define this stage131. As societies continue to evolve,

the concept of emerging adulthood may need to be reexamined and refined to account for the

diverse experiences of young people around the world. Nonetheless, the theory remains a useful

tool for understanding the developmental tasks and challenges of this stage, particularly in

Western societies, where the transition to adulthood has become increasingly prolonged and

complex131.

2.1.3 Academic Self-Concept

Academic self-concept (ASC) is defined as the mental representation of one’s own academic

abilities in general and in different academic domains140. Researchers have also used the terms

self-concept of ability and perceived cognitive competence140 with similar definitions. Academic

self-concept has been an important construct in education research for several decades, as it

relates to desirable outcomes such as higher educational aspirations, better attainment, and more

favorable learning behaviour140. Self-concept is very important concept and used to describe

human behavior. Self-concept is very hard to explain. There is a lot of psychologist who examine

that people see themselves as the other people see them141. Self-concept is explained as the

physical representation, abilities and capabilities etc142. We can break the concept of self-concept

for understand it better. Researchers suggest that self-concept is a mixture of many things such as

one material self, our interpersonal thoughts, relationships or feelings etc141. Moreover, another

key point is that it is a recognization of one's individuality that affect our activities141. We can say

that in our social or culture, people work on their personal activities or interest. People reflect on

themselves, actions and related consequences also. They also assess their compatibility with past,
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present or future aim141`. Self-concept, that people trust about themselves and also their personal

identity or quality138.

Generally, self-concept entails the image that individuals have about themselves, ideally how one

perceives their personal abilities, behaviour, and unique characteristics. During the developmental

stage, the self-concept of an individual tends to be more malleable as opposed to the maturity

stage when people hold solid perceptions about who they are and what is important to them143.

The term self-concept originated from the work of a humanistic psychologist, Carl Rogers in the

late 1950s, in which the term self was categorized into two parts, that is the ideal self, as one, and

the real self as the other. Rogers argued that the ideal self entails what an individual desires to

become, while the real self, or who a person really is, epitomizes the awareness of such an

individual’s desire to grow towards achieving their goals. Positive academic self-concept is seen

as important in determining students’ learning outcomes, skills, or abilities and is usually

developed through a learner’s experience and in the manner in which learners perceive and

interpret their learning environment144.

Academic self-concept (ASC) represents the set of personal beliefs that a student holds regarding

their academic skills or abilities, which are also influenced by early educators and parenting

styles144. During the developmental structure, a learner’s self-concept does not remain static but is

dynamically influenced by the interactions between peers and other people245. The aspects of

students’ ASC in this study include general intellectual abilities, self-image, self-esteem, self-

regulation or management, creativity, motivation, and attitude. Although self-concept begins to

develop early during the stages of human development, research indicates that the development

of positive self-concept during the learning stage can positively affect the social and emotional

situations of students resulting in successful educational environments. Given that self-concept

entails how individuals feel about themselves, the assessment of self can either be positive or
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negative and once established in the subconscious mind, can affect the individual’s consciousness

towards acting positively or negatively146.

Academic self-concept, on the other hand, encompasses a child’s perception of their academic

abilities and performance. Social Cognitive Theory, proposed by Bandura, posits that children’s

self-concept is shaped by their interpretations of their own achievements and failures. For

children facing behavioral problems, the impact of their behavior on academic self-concept may

be particularly pronounced, as their actions could contribute to a negative perception of their

overall academic competence146.

Self-concept is one of the variables most closely linked to academic achievement147. Self-concept

develops in three distinct stages: a first existential or "primitive self" stage (0-2 years), in which

the child develops the perception of him/herself as something different from the rest; an "external

self" stage (2-12 years), in which the environment plays the greatest role as there is an important

opening to the entry of external information; and a final "inner self" stage (from the age of 12) in

which the adolescent tries to define his/her identity. It is in the second stage when there is greater

openness, for example when the student's environment will define to a greater extent the way in

which he/she perceives him/herself, which gives great importance to the figure of the teacher

given the role he/she plays over the student and the large amount of time they share in the

classroom148.

Consequently, it will be during their stay in primary schools, and because of the experiences there,

when the greatest development of self-concept takes place149. When students develop a positive

self-concept, they have a greater capacity to understand the environment that surrounds them and,

therefore, to respond appropriately to problems and circumstances that may arise, which has a

favorable influence on adaptation and performance at school, and ultimately, on well-being in

general150. In contrast, a negative self-concept translates into a lower perception of one's positive
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characteristics and greater anxiety about failure, directly affecting one's well-being and

performance151. Likewise, when self-concept is negative, students undervalue their abilities and

have an unrealistic view of themselves, which leads to poor educational performance152.

Therefore, it is essential for education to achieve a positive self-concept among students, as this

will influence the decisions they make and their academic performance153.

Self-concept has traditionally been defined as the perception or self-perception and knowledge

we have of ourselves, which we create based on the experiences and interpretations we make of

our context153. Following the definition of author, it is a cognitive dimension generated on our

mental image and lacks a moral component as it does not include negative or positive value

judgments154. Self-concept arises as a result of children's lived experience in relation to their

environment and is therefore a factor that greatly influences their development150. For decades,

self-concept has been conceived as a multidimensional construct. The balanced construction of

self-concept depends, to a large extent, on a positive development of the different dimensions that

make up an individual's perception and appraisal of him/herself. These dimensions vary in

number and identity according to the model of self-concept adopted150. One of the most common

taxonomies in the literature is that of151, who classify self-concept in four dimensions: physical,

social, academic and personal, the latter dimension including emotional, ethical and moral

perceptions. Along the same lines, also define self-concept taking into account the physical,

social and academic dimensions, adding, in addition, the family and emotional dimensions150. In

this sense, the physical dimension refers to the self- perception that students have about their own

physical appearance, as well as their involvement in sporting activities; the social dimension is

the perception that the subject has about their way of relating to others; the academic dimension

refers to the student's perception of their performance at school; the family dimension is defined

as the student's perception of their relationship with their parents in terms of trust and affection;
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Finally, the emotional dimension is the way in which students perceive their emotional state and

how they feel about the responses they give to different situations that may occur in their

environment151.

Student’s self-concept about their academic abilities plays an important part in student’s

learning155 156 157. As a result, a high self-concept is valued as a desirable outcome in many

disciplines such as educational, social science, health, and personality psychology155. And

consistent with this, self-concept is a valued outcome and variable in relation to emotional and

cognitive outcomes, including entrepreneurial intention158. Self-concept, broadly defined as a

person’s self-perceptions formed through experience with and interpretations of one’s

environment155. This importance was reflected in many studies, such as those that examined the

dynamics of entrepreneurial intention and different psychological constructs, including self-

concept157 159.To this end, studies155 indicated that students assess their self-value through the

level of their entrepreneurial intention and performing better in academics.

Recognizing this role of self-concept, empirical data showed that for doing well academically,

high self-concept is an important needed prerequisite157. In particular, the academic self-concept

is considered a significant construct that has prompted extensive research157. According to Wolff

et al., (2018), self-concept is multidimensional and includes cognitive, affective, and behavioural

aspects; and academic self-concept refers to one’s perception of their academic competence.

Based on their study of academic self-concept theory and research, author indicated that the

academic self-concept is perceived as a student’s self-perception concerning160 specific academic

domains or abilities, and Abu-Hilal et’ al (2019) defined the academic self-concept as how the

individual feels about their ability to perform academic tasks. Moreover, author defined the

academic self-concept as involving a description and an evaluation of one’s perceived academic

competence155. In general, a high academic self-concept can work to motivate one to improve
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their entrepreneurial intention155, and researchers and educators agree that students’ academic

performance plays a part in producing quality graduates155.

With regards to the relationship, in their research 157, showed a positive relationship between the

academic self-concept and the entrepreneurial intention. It was also concluded that the academic

self-concept and the entrepreneurial intention were strongly correlated155. Although, Trusty,

Watts and House (1996) concluded that there is a negative relationship between the social self-

concept and the entrepreneurial intention. Furthermore, author161 concluded that the academic

self-concept and the academic achievement were best predictors of one another. In this regard,

researchers162 stated that academic self-concept predicts academic achievement163.

Theoretically, the academic self-concept is more closely related to the entrepreneurial intention

than is general self-concept; and is therefore a better predictor of entrepreneurial intention164.

Research presented that self-concept, and the academic self-concept can be considered two

separate constructs; the entrepreneurial intention may impact one’s self-concept, but it is most

directly related to the academic self-concept161. With respect to what comes first – the academic

self-concept or the entrepreneurial intention, research supports reciprocal effects that the

academic self-concept both affects and is affected by the entrepreneurial intention164.

Literature review shows a relationship between the academic self-concept and the entrepreneurial

intention, which is well established outside Qatar. It is needed in the Qatar context of university

Qatari students to assess the academic self-concept and its relationship with the entrepreneurial

intention specially for educators to use in their attempt to understand the entrepreneurial intention

level of Qatari students. This is important because the results of the present study may provide

useful knowledge that can possibly help educators improve students’ entrepreneurial intention

and self-concept. In the light of the above empirical evidence and rationale, the aim of this

research is twofold, first to study the academic self-concept among university Qatari students,
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second, to study the relationship between the academic self-concept and the entrepreneurial

intention of these students156.

Individuals' self-confidence plays a significant role in their psychological experiences and can be

a primary determinant of their thoughts, emotions, and actions165. Furthermore, author have

emphasised the importance of students' perceptions of themselves, how they analyse academic

achievements, and their expectations and beliefs166. The self-concept and students' beliefs in their

abilities can be stimulated or brought down in various ways within the school environment. Even

the most minor conflict that may arise among peers, teachers, or school staff can positively and

negatively impact students. In general, self-concept is an individual's perception of themselves167.

Self-concept encompasses self-assessments that influence students' cognitive functions and is a

variable that facilitates desired academic achievements156. In an attempt to integrate different

definitions of self-concept, Shavelson, Hubner, and Stanton (1976) concluded that individuals'

perceptions of themselves are formed through their experiences with their environment and are

influenced by reinforcement from significant figures of that individual. On the other hand,

Academic self-concept is defined as an individual's perception or assessment of their academic

abilities23. In short, academic self-concept refers to students' self-confidence in their intellectual

strengths and weaknesses168. It is also described from a general perspective as a dynamic element

necessary for students to achieve educational success. Previous studies on the factors influencing

students' academic self-concept have yielded diverse results, and these results vary based on the

specific domain of academic self-concept that is investigated169. Previous studies have reported

that academic self-concept correlates positively with self-efficacy, high self-esteem, and high

academic achievement, thereby enhancing students' happiness168. Students with a positive

academic self-concept are motivated and determined to achieve their goals due to their high

levels of confidence168.
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Academic self-concept systematically predicts students' achievement in school170. Author argue

that students with a positive academic self-concept are more motivated and are likely to achieve

higher grades170. This finding is supported by another author study, which states that individuals

with a high academic self-concept will acquire mediating factors leading to students' success in

other educational aspects170. However, most students experience failure in teaching and learning

activities due to a lack of self-understanding regarding personal elements such as academic self-

concept170. These views are consistent with the viewpoint of author that academic self-concept is

subject to various academic domains and influenced by multiple factors within these domains. It

cannot be denied that academic self-concept plays a crucial role in enhancing students' motivation

and commitment to schoolwork. Therefore, this article presents the factors influencing students'

academic self-concept.167

Self-concept is another variable that has also been related to students’ academic performance.

Self-concept as a multidimensional variable includes different individual characteristics.

Academic, emotional, family, social and physical self-concept are differentiated. In this research,

the focus is on the first one, due to its close link with students’ performance134. This is supported

by many studies that have highlighted a direct relationship between academic self-concept and

student performance. These studies have argued that students who have high levels of self-

concept tend to achieve better academic results, compared to those who have a lower academic

self-concept. This is not surprising if we consider that self-concept is directly linked to a person’s

psychosocial balance. The more a person has higher levels of psychophysical stability, the more

cognitive and emotional resources he or she can allocate to the different tasks ahead of him or her.

This leads to greater performance in these tasks. In this line, self-concept has been analysed

jointly with other variables such as motivation, self-efficacy or self-esteem in the examination of

students’ academic performance. In this regard, there are meta-analytic studies, who examined
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the impact of belonging on motivational, psychosocial and academic performance factors. They

found that this feeling of belonging was positively related to performance and moderately related

to self-concept and self-efficacy, as well as engagement. Similarly, studies focusing on academic

failure have suggested that academic self-concept acts as a shield against failure in school. At the

same time, it is also necessary to point out the broad presence that self-concept has had in several

studies in Higher Education. In this academic field, the relationship between students’ self-

concept and academic performance has been examined148.

The academic self-concept (in the following only referred to as self-concept) describes the trait-

like appraisal of one’s own academic abilities and competencies. It is based on self-evaluative

processes and on the use of a certain frame of reference (one might describe a frame of reference

as a set of criteria for assessing one’s performance). Different dimensions of the self-concept

imply the use of different reference frames; specifically, the criterial, the social, the absolute, and

the individual self-concept can be distinguished152. The criterial self-concept is related to an

objective standard (eg, how good are my abilities compared to a performance standard or school

standard), the social self-concept is related to social comparison (how good are my abilities

compared to others), and the individual self-concept is related to a temporal standard (how well

have I developed my abilities). Finally, the absolute self-concept is not related to the use of a

certain frame of reference but rather to a general perception of individual abilities157.

Academic self-concept is an evaluative selfperception that is formed through the student’s

experience and interpretation of the school environment. According to author, academic self-

concept refers to specific attitudes, feelings and perceptions about an individual’s intellectual or

academic abilities which represent individual’s self-beliefs and self-feelings regarding the

academic setting. There are two differing perspectives of academic selfconcept. The first

perspective asserts that like general self-concept, academic self-concept is also hierarchical and
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multi-dimensional based on specific issues. This is so because, important academic outcomes are

substantially related to academic self-concept but are relatively unrelated to self-esteem and non-

academic component of self-concept161.

Self-concept is a multifaceted and hierarchical construct broadly defined as “a person’s self-

perceptions formed through experience with and interpretations of one’s environment”146. Self-

perceptions related to self-concept include feelings of self-worth, competence, self-confidence,

ability and self-acceptance. Hence, one’s self-concept is significantly influenced by attributions

for one’s behavior, by reinforcements and by the evaluations of significant others. Unlike other

self-related constructs (e.g., self-esteem and self-efficacy beliefs), self-concept (a) requires a self-

evaluation of competences in a specific and restricted domain and (b) is largely based on past

circumstances and accomplishments. Self-concept is implicated in various psychological

processes such as self-regulation of behaviour, motivation, and emotions, most studied positive

self-beliefs in Educational Psychology, given that they have been shown to be positively and

strongly related to several academic outcomes, with consistency of findings attested across

individual, group, and country levels. The positive effect of academic self-concept on relevant

educational outcomes has been highlighted in the literature, which posits that a person’s

expectancies of success in a given task in combination with that person’s valuing of that task (i.e.,

task value) are key predictors of academic achievement, effort, engagement, and career choices.

Expectancy is often operationalized as academic self-concept in educational research and when

both expectancy and task value are used as predictors of academic achievement, expectancy

results as the strongest predictor of achievement in various school domains159. Also, academic

self-concept has shown positive effects on academic achievement over and above the effect of

other relevant variables in the educational context, such as interest. A number of studies have

addressed the inter-relationship between academic self-concept, values, and achievement, at both
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cross-sectional and longitudinal levels. Using mixture modeling, found 7 different joint

trajectories for Reading/English Ability Self-Concept and Literacy Subjective Task Value across

grades 1 to 12. Of interest, many of those trajectories implied a negative trend, with non-linear

trajectories that increased only when levels of self-concept and values were below average, using

a three-cohort six-wave dataset spanning from grades 1 to 12, studied change trajectories in

competence beliefs and values in different domains (math, language arts, and sport) and

concluded that “the most striking finding across all domains was that self-perceptions of

competence and subjective task values declined as children got older” using a cross-sectional

dataset of students from grades 5 to 12, investigated the effect of achievement to

expectancy/value in 5 domains and found a negative effect between “far” domains (e.g., a

negative effect of math achievements on languages expectancy/value) and a positive effect on

“near” domains (e.g., a positive effect exerted by math achievement on physics expectancy/value).

That said, the widespread interest of practitioners and researchers in academic self-concept across

the school years is understandable167.

2.1.4 Self-Efficacy

The concept of self-efficacy and its impact on entrepreneurial intention has been well

documented in the literature171. Self-efficacy is defined as an individual perception about their

capabilities to create designated levels of performance that exercise influence over events that

affect their lives172. Self-efficacy determines how people feel, think, and behave. Such beliefs

yield this diverse effect through four major processes. A strong sense of efficacy produces human

accomplishment and personal well-being in many ways. Also noted that people with high

assurance in their capabilities approach difficult tasks as challenges to be mastered rather than as

threats to be avoided. According to author self-efficacious individuals are likely to perceive

entrepreneurial environment positively and make the best out of the situation171. In other words,
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high self-efficacy individuals are likely to exercise control over entrepreneurial events, while an

individual low on self-efficacy may not be willing to exert extra effort in the face of obstacles and

setbacks116.

Self-efficacy is one of the concepts under social learning theory of Bandura which postulates that

human achievement depends largely on interactions between one’s behaviours, personal factor

(e.g. thoughts, beliefs), and environmental conditions174. It also refers to beliefs about one’s

capabilities to learn or perform behaviours at designated levels. It could be referred to as a

person’s belief in his or her ability to successfully accomplish a specific task and reach goals174.

Self-efficacy influences self-confidence, which in turn affects whether or not an individual will

attempt and persist at a particular task173. Later, author expanded this theory to emphasize the

importance of self-efficacy on behavioral change174. Self-efficacy is a person’s beliefs in his or

her ability to perform a task or to learn a topic175. This belief can be influenced by a person

successfully completing a task, a person witnessing someone else successfully completing a task,

an outside individual persuading a person that they can complete the task, and by a person’s

current emotional state. Self-efficacy plays a role in the learning process by influencing the

amount of time and effort a student will put towards mathematics task and how well that

individual uses coping techniques in difficult situations. In past research, self-efficacy has been

found to play a critical role in student academic success: students with greater self-efficacy tried

more difficult activities, persisted longer, and displayed more mature and efficient techniques in

academic efforts176.

Self-efficacy is the belief an individual has about his capability to organise and execute the

courses of action required to manage prospective situations177. According to author

undergraduates with high self-efficacy would be more likely to explore new technologies,

software or databases. Individuals develop self-efficacy through various experiences177. On the
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one hand, positive experiences would enhance a high level of self-efficacy while negative

experiences would result to low level of self-efficacy. Self-efficacy therefore is the perception

that an individual has about his or her ability to attain desired goals. According to author,

research has shown that the degree of self-efficacy a student has influences the use of the

entrepreneurial intention. Nevertheless, self-efficacy is not a static concept; it depends on an

individual’s readiness to work and the ability to improve self-efficacy. Therefore, the use of

entrepreneurial intention by undergraduates is a function of self-efficacy. In a study of Chinese

undergraduates found that greater level of general self-efficacy was associated with a higher level

of self-esteem and lower levels of procrastination179. In the same vein, author found that

undergraduates self-efficacy was significantly and positively correlated with mastery goals180.

Author suggested that undergraduates’ self-efficacy for practical purposes may be inflated

therefore university administrators should provide more experiential learning to enable students

have a more realistic assessment of their own skills and competencies181. This was corroborated

by author who asserted that undergraduates with a strong sense of self-efficacy tend to persist,

deploy greater efforts and energy, and strive to achieve positive results when faced with difficult

or threatening situations182.

Self-efficacy as “In one sense of competence: a belief that we can do something specific,”. It

simply means the individual’s judgment of his or her competencies whether they have the

possibility to execute the target behaviour. Many prior studies have identified self-efficacy as the

key component both directly and indirectly affects entrepreneurial intentions by influencing

perceived behavioural control. Self-efficacy may affect the entrepreneurial intention because of

three reasons. Firstly, we can divide people into two groups by the way they response to the

surrounding environment182. The same entrepreneurial environment could be recognized

differently between two groups. Some people in the group of high entrepreneurial self-efficacy
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who love challenge and have a high need of achievement can identify the unstable environment

as “replete with opportunities”. On the other hand, group of the individuals with low

entrepreneurial self-efficacy may judge homogeneous conditions as risks and costs. Secondly,

even if the people in the first group identify the reality is full of risks, uncertainties or dangers,

they tend to feel more superior facing an obstacle than those in the second group181. Lastly,

individuals with high self-efficacy are more optimistic in forecasting the result of a behavior. The

division into two groups with different viewpoints can be explained by the high belief of

entrepreneurs in their ability to achieve the goal in harsh conditions and therefore more likely to

have higher intention to launch a business venture180.

Self-efficacy is one of the numerous potential variables that could affect entrepreneurship

intention174. The reason why self-efficacy affects one's intention to start a business is that self-

efficacy increases one's entrepreneurial passion183. This can be explained by the fact that a person

often generates more passion to engage in a particular activity when they have a higher level of

self-efficacy181. Entrepreneurs who have higher degrees of self-efficacy are more adept at

handling difficult circumstances, and these positive feelings increase their entrepreneurial

passion183. This entrepreneurial passion inspired by entrepreneurs with an important level of self-

efficacy drives individuals on their quest for wealth and thereby shapes their intention to

undertake entrepreneurship182. An analysis of the mediating interactions between the variables of

entrepreneurship intention, passion, and self-efficacy is essential in promoting economic

development at different levels184.

Self-efficacy in business is known as a person's belief in their ability to carry out the duties and

responsibilities of the entrepreneurial process and the capacity to meet the requirements of

success in tasks associated with the development of a new enterprise185. According to social

cognitive theory174, individuals' behavior and level of persistence are related to higher levels of



62

self-efficacy. High self-efficacy individuals frequently favor more challenging tasks and are more

resilient in the face of challenges. Self-efficacy enables people to have faith in their ability to

choose a career path and overcome any obstacles that may stand in their way186. Self-efficacy is

positively associated with new business, especially in nascent projects180. Self-efficacy affects

behavior, choices, decision-making, perseverance, and goal adherence. Self-efficacy is suggested

as an important premise for shaping entrepreneurial intention184. A comprehensive review of the

research on entrepreneurial self-efficacy shows a strong correlation between self-efficacy and the

entrepreneurship intention of both employees and students187.

Self-efficacy (SE) is a psychological concept that reflects an individual's belief in his or her

ability to succeed in an entrepreneurial context. SE is defined as the extent to which the person

believes in his or her ability to complete tasks and projects based on entrepreneurial skills. Self-

efficacy is the conviction that one can influence life's events, accomplish objectives, and finish

particular activities188. Self-efficacy is the conviction that one is capable of starting and running

their own business189. Individuals with strong self-efficacy tend to have intentions to engage in

entrepreneurship190 191. SE is a predictor of entrepreneurial intention and includes beliefs related

to motivation and ability to start and develop new ventures192 193. Self-efficacy is also associated

with beliefs about competence in various aspects of entrepreneurship, such as opportunity

recognition, starting a business, and managing a firm194.

Self efficacy has a major role in determining people's propensity for entrepreneurship as a career

and how they view new businesses194. Individuals with higher levels of SE are better equipped to

overcome the challenges of setting up a new company195. In developing the research concept of

the influence between entrepreneurship education and Green Entrepreneurial Intention (GEI),

self-efficacy becomes a relevant mediator. Entrepreneurship education provides knowledge, skills,

and insights on aspects of entrepreneurship, including environmental impacts. However, a
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person's self-efficacy degree has a significant impact on their ability to absorb and use this

knowledge in the context of green entrepreneurship190. Individuals who have high levels of self-

efficacy tend to feel more confident in overcoming challenges and taking the initiative to start

ventures that focus on sustainability and positive environmental impacts. Therefore, self-efficacy

can be considered as a mediator linking the positive effects of entrepreneurship education to

green entrepreneurial intentions. By understanding the important role of Self-efficacy in shaping

individual beliefs and motivations, efforts to improve entrepreneurship education can be better

targeted to create a positive impact on sustainable and green entrepreneurial intentions. Previous

research has indicated that self-efficacy can serve as a mediating factor in the relationship

between entrepreneurship education and the intention to pursue entrepreneurship196. In other

words, entrepreneurship education may raise people's self-efficacy in their capacity to launch a

firm, which in turn raises their intention to do so. Less research has been done on how this

connection functions in the context of green entrepreneurship

Self-efficacy is the belief we have in our own abilities, specifically our ability to meet the

challenges ahead of us and complete a task successfully174. Self-efficacy is a differentiated set of

self-beliefs linked to distinct realms of functioning, such as academic performance. Thus,

academic self-efficacy is a set of individual beliefs regarding one’s own academic competence,

persistence, and motivation174. It reflects an individual's confidence in his or her ability to

complete academic tasks at the required level174. Academic self-efficacy may predict students’

learning engagement, and investment in and maintenance of effort. General self-efficacy refers to

overall belief in our ability to succeed, but there are many more specific forms of self-efficacy as

well (e.g., academic, parenting, sports). It is generally reported that individuals with higher self-

efficacy perceive difficult tasks as meaningful challenges, despite the fact that others may find

similar tasks discouraging. In scholar understanding, high self efficacy “fosters intrinsic interest
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and deep engrossment in activities” (p.71)194; on the contrary, a lack of self-efficacy may cause

people to have low aspirations, slacken their efforts, and give up easily. Self-efficacy beliefs are

among the knowledge structures that act as a pervasive influence on personal’s successful

development especially in academic performance145. Students’ judgments of their capability to

perform academic tasks, that is, their self efficacy beliefs, predict their capability to accomplish

such tasks164.

Predicting the likelihood of an entrepreneur’s aim relies heavily on their level of self-efficacy.

Self-efficacy expectations are built based on accomplishment derived from performance,

vicarious experience, and persuading verbal and physiological states. It depends not only on

possessing the skills needed197. Still, it must be paired with confidence in one’s skills, capacities,

and competence to complete a job to achieve a target198. Planning, searching, and marshaling are

essential variables of self-efficacy in developing entrepreneurial intention; however, its other

constructs, namely people and finance, are not essential199.High self-efficacy enhances the

chances of performing a task rather than circumventing it. Self-efficacy does not explain females’

lower venture-starting intentions, even as gender does not influence SE199. SE and EIare linked in

previous research199. However, the inverse linkage of SE on EIwas explored for a course with a

theoretical orientation, though direct connections exist between them in the case of practical

courses200. Moreover, studies conducted during the COVID phase also concluded that a

significant association exists between SE and Eis201 along with optimism159. Consistent results

were observed in China, even in a study done after the pandemic phase198.

Self-efficacy beliefs are a better indicator of success than actual ability has stimulated research in

many academic disciplines174. The present study provides evidence to support this claim within

an education context. Although studies investigating the self-efficacy of students have found

conflicting results on gender differences, and prior learning at high school, the relationship of
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self-efficacy to academic performance is generally supported. According to author , self-efficacy

is about the belief in one’s ability to succeed especially within specific situations or

accomplishment of certain tasks. Consequently, self-efficacy is another factor that is likely to be

considered as a variable defining and determining entrepreneurial intention199.

Self-efficacy (SE) motivates individuals to shape their behavior and trust their capabilities to

pursue a task and perform their roles. SE is one’s decision to adequately manage a specified state

and condition with the skills they possess174. According to social cognitive behavior; self-efficacy

is a precondition for behavioral control. Thus, SE affects every human effort made to achieve

their desires and in contrast poor self-efficacy makes it difficult to achieve a given task. SE as a

construct is apposite in analysing entrepreneurial tendency and helps to assess an individual’s

potential of transforming into intention to be an entrepreneur. In entrepreneurial literature, SE

may be considered rather than SE103. One of the contributions of research on SE involves its

relation with EI. Model of EI and suggested mediating effect of SE in determining the potency of

EI, and the possibility of translating it into entrepreneurship. The conceptualisation of SE as

proposed by author is widely accepted and forms the base for entrepreneurial studies. So on the

basis of scholars and others, SE can be described as having the necessary competences that can

influence one’s belief for successfully instituting a new venture1.32.

Self efficacy involves determination and perseverance in overcoming obstacles that could disturb

the utilization of innate abilities which help to achieve academic goals202. Self efficacy might

denote a set of beliefs influencing how people feel, think and motivate themselves about their

ability to act in indifferent situations. Such belief could be powered by cognitive, motivational,

affective and selection processes. The development of self efficacy is intertwined with one’s

experiences, competencies and developmental task at various stages of life202. The individuals’

belief in themselves that they can do certain things could be seen as self efficacy. Such beliefs
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affect various aspects of human endeavor including academics. People with high self efficacy

may approach difficult tasks as challenges to be mastered and overcome instead of being

avoided189; they set for themselves challenging goals and are committed to them, including

sustaining their effort in the face of failures202. The authors noted that such individuals recover

their sense of efficacy after academic setbacks, attribute failure to insufficient effort, deficient

knowledge and skills and approach threatening situations with convictions that they can exercise

control over them.

2.1.5 Social Support

The term "support" describes unpaid help given to a family member or care given to them in

order to support them in building stronger unofficial social ties through integrated programs that

include both public and private services. Author affirms that 203support family values and meet

needs and aspirations, it is necessary to provide emotional, physical, financial, and material

resources to family members204. Author defined social support as help provided to individuals by

people playing critical roles in their lives to overcome difficulties and anxiety, such as stress

relief, psychological counseling, and material supports. According to author social support is an

act of help that enables an individual to overcome difficulties and pressure in undesirable

situations206. In the present study, social support was defined as an external force that enables

individuals to solve personal problems and improve their psychological health; individuals

perceive social support at specific times and occasions and react to it differently according to

their understanding and acceptance of that support206.

Cobb (1976) defined social support as a type of message that enables individuals to stabilize their

emotions when facing developmental or emotional difficulties. Author identified the following

positive effects of social support204: (a) individuals acquired a positive and firm mindset after

perceiving respect, encouragement, and care from others, thereby improving their psychological
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stability; (b) individuals became motivated to solve problems, reduce their anxiety, and expand

their scope of knowledge after acquiring the experience and knowledge required to solve

problems from others; and (c) individuals could solve financial problems and improve their living

environments after receiving material and labor support207.

Social support is a multidimensional construct that refers to the availability of concrete and

psychological resources that are perceived or received from interpersonal relationships208. Author

distinguished between structural support, which quantitatively measures social networks’

integration and strength, and functional support, which qualitatively evaluates social networks’

functions (e.g., tangible, emotional, informational, or appraisal)209. However, factorial analyses of

various assessment instruments showed that social support measures are often independent; these

analyses provided indexes of various aspects of the construct related to the way in which social

support is defined 210. The lack of a comprehensive definition of social support and the lack of a

fully explicative model of its links with physical and mental health complicate the establishment

of a strong construct validity210. Two models have been proposed to describe the effects of social

support on health: the main-effect model, which states that social support promotes health-

eliciting positive psychological states, higher self-esteem, and environmental control208; the

stress-buffering model, in which social support buffers the harmful effects of stress before or at

the beginning of the psychophysiological reaction208. However, so far, these models have reached

mixed or partial validation. Previous studies have shown that the lack of social support can have

an effect on a medical level, with higher levels of support predicting better prognosis and lower

mortality211. Likewise, some authors have found that social support had direct effects on reducing

depression or improving well-being in older people and in various clinical conditions212. However,

other authors found only indirect and mixed indirect–direct effects of social support in reducing

psychological distress and improving well-being.213
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The social system of entrepreneurs significantly influences their actions, requiring them to behave

in a socially acceptable manner202. Society plays a critical role in shaping values, views, and

ambitions that influence individuals’ perception of entrepreneurship as an attractive and desirable

career option214. Author argued that entrepreneurial intentions are higher in societies where

entrepreneurs are appreciated and respected200. Similarly, highlighted the influence of family

business values on individual motivation and direction toward entrepreneurship201. Author

suggests promoting an entrepreneurial spirit among the population, especially university students,

to reduce unemployment203. However, author observed that many university graduates struggle to

establish businesses and instead seek employment215. This observation has led several studies215

to emphasize the importance of understanding the factors influencing new graduates’ intentions

to pursue entrepreneurship216. Despite the recognized need, author noted that entrepreneurship

research in the Sub-Saharan region has not received adequate attention217.

Existing literature indicates that not all forms of trust or social ties promote entrepreneurship.

Entrepreneurship success depends on available facilities, resources, and human capacity218.

Although social support plays a positive role in entrepreneurial development, some researchers

identified both supporting and hindering factors within the social environment209. The influence

of social support can either encourage or deter individuals from pursuing entrepreneurship,

particularly in contexts like Ghana, where societal expectations often favor traditional

employment over entrepreneurial endeavors. This dynamic is evident in the low Global

Entrepreneurship Index (GEI) scores for Sub-Saharan Africa, including Nigeria, which highlights

the need to explore the entrepreneurial aspirations of higher education students in relation to

social support. Social support is viewed from emotional, tangible, and informational perspectives,

each playing a crucial role in the venture creation process174.
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Social support encompasses feeling loved, valued, and part of a network that offers mutual

assistance. Many studies highlight its protective role in mental health. Yet, the precise ways it

impacts mental well-being remain unclear. Social support, a multidimensional concept, is

typically measured in terms of either the structure (number of relationships) or the functions (like

informational, instrumental, and emotional) of social networks. Perceived support, the perception

of available help, often has a more significant impact on mental health than received support.

Research also shows that social support can stem from various sources like family, friends, or

pets, and can benefit mental and physical health in both stressful and non-stressful times.

Social support, derived from families, friends and the academic community, can directly impact

student experiences during education, with positive impacts on both wellbeing and academic

success219. In contrast, the experience of stress, while recognised as part of the academic

experience, can have a detrimental impact on academic outcomes, wellbeing220 and mental

health221. In order to optimally benefit from their educational experiences, students are required to

learn to cope effectively with stress, and higher levels of social supports have consistently been

identified as associated with lower stress levels and a greater ability to manage stressors.222.

Social support is a multidimensional concept referring to the social and psychological support an

individual receives or perceives as available to them from family, friends and their community222.

Perceived social support refers to the perception that support would be available if needed and

comprises emotional and instrumental support223. Crucially, the effectiveness of social support is

dependent on the match between the source, type, timing and the needs of the individual. The

relationship between social support and positive outcomes has been demonstrated in both

quantitative research224 and qualitative studies225, with students across various disciplines and

countries. The level of social supports that students receive from their families, friends and the

academic community can directly influence their ability to deal with the challenges associated
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with their life experience in the university225 and successful attainment of their educational goals

is associated226.

The concept of social support is multidimensional and can be incorporated into a larger context

termed social capital, where social support and social networks are parts234. Social support and

social networks are described in different ways; mainly these can be presented as (1) structurally

and functionally and (2) formally and informally227. Nursing care can, for example, be a formal

support to people who have no close friends. The structural aspect of social support refers to the

existence and size of a social network, and the extent to which the person is connected within a

social network, like the number of social ties (quantity of the relationships) and the characteristics

of the social exchanges between individuals (e.g., social support activities, frequency of

interactions). Relationships with family, friends, and members in organizations might contribute

to social integration227. The functionally/qualitative aspect of social support refers to a person’s

appraisals of the social support he or she experience, or how integrated a person is within his or

her social network; that is, the quality or depth of the relationships [Kent]. Furthermore, the

specific functions that members in a social network can provide such as emotional (i.e.,

reassurance of worth, empathy, affection), instrumental (i.e., material aid), and informational (i.e.,

advice, guidance, feedback) 228 are also vital aspects of social support. Thus, social support refers

to the cognitive/functional qualitative aspects of human relationships, such as the content and

availability of relationships with significant others, whereas social network refers to the

quantitative and structural aspects of these relationships228. Social support occurs in the presence

of a social network227; the concept is often used in a broad sense, referring to any process through

which social relationships might provide health and well-being [Kent]. Reviewing the literature

reveals that social support is understood from a subjective viewpoint, including emotional

support, esteem support, social integration or network support, provision of information and
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feedback and tangible assistance228. Measures that reflect each dimension of social support are

therefore needed227.

Perceived support refers to a person’s subjective judgment that will give help or have given help

during times of need. Received support refers to specific support (e.g., advice) that is given if

needed, actually provided to the person228. The different, specific types of social support that an

individual may experience include emotional support (listening support, comfort, and security),

informational support (advice and guidance), esteem support (increasing the person’s sense of

competence), and tangible support (concrete assistance such as providing transportation or

financial assistance). These different, specific types of social support have shown different

correlations with health and personal relationships; only perceived support is consistently linked

to better mental health, whereas received support and social integration are not found to relate

with health229.

2.2 Theoretical Framework

2.2.1 Theory of Planned Behaviour (TPB)

The Theory of Planned Behavior (TPB) in terms of social psychology comes from the assumption

that many human behavior are planned and hence, are preceded by intention toward that

behaviour230.Unlike other models, TPB offers a closer and applicable framework that allows us to

understand and predict more precise entrepreneurial intentions by focusing not only on personal

but also on social factors231. According to author, in TPB, the behavioural intentions are

determined by three main “attitudinal antecedents”232:

Attitude toward Performing the Behaviour

Subjective Norm

Perceived Behavioral Control.
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The first component, the attitude toward performing the behaviours is defined as the perception of

an individual or their judgment of performing a particular behaviour, the expected results and the

impact of the outcomes in many aspects233. Outcomes such as personal quality of life, personal

wealth, independent, stress, and community benefits are mentioned in the research of and tested

again234. Scholar develops a model which argues that the entrepreneurial decision may come from

utility-maximizing career choice of an individual235. In this model, people will choose to become

an entrepreneur if the total utility they expect to get from the entrepreneurial activities is greater

than the expected utility from their best employment they can find in the market. These total

entrepreneurial utility is defined as benefits derived from five factors including: income,

independent or autonomy, risk bearing, work effort, and perquisites which linked with self-

employment. These finding will make a significant and important support to our literature study.

When we evaluate the attitude of an individual toward five factors of utility maximization model,

we can clearly observe the attitude of respondents toward performing the entrepreneurial

behavior. The second component, subjective norm, represents the individual’s viewpoints of the

values, thinking, beliefs, and norms held by significant others who have a huge influence on them

or whom they really respect. A simple example of social norms could be one’s parents expect

their child would become a doctor or engineer in the future just because it is considered as an

honor and a famous career under the view of majority Vietnamese people. Interestingly, it is

argued that the impact and predictive power of social norm would be weaker for individuals who

strongly desire to achieve and highly orientate to implement the behavior233 or who has high

internal locus of control236. It also explains why, in some cases, the social norm could be proved

insignificant232.

However, we intent to keep it as an independent variable in our research because it is considered

that social norms could be different across culture and more supportive in some countries than in
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others230. The most important social influences of any “role model” or “mentor” (such as friends

and family) is often through social networking230. Surprisingly, when taking a look back at SEET,

we can realize some homologous points between the two models. TPB two first attitude

measurements can replace the perceived desirability of SEET. The last measurement – the

Perceived Behavioural Control is similar to the SEET Perceived Feasibility. The only different

point is the Propensity to Act which explains the process of turning from intention to reality

entrepreneurial action. However, in this research, we will not study the factor Propensity to Act

of SEET. The desire to do something is important but it is not only requirement to transform the

motivations into intention. This process also needs the belief of individual that they can actually

do this behavior236. The Perceived Behavioural Control or Perceived Self Efficacy is the personal

belief about the possibility to conduct the planned behaviour, the faculty of thoughts, physical

mental, passion, finance and resources to personally control and execute the action. It represents

and overlaps the perceived feasibility factors of SEET and is thus related to the propensity to put

entrepreneurial intentions into practice236.

The theory of reasoned action was propounded231. The theory emphasized on behaviour

intentions rather than attitudes as the main causes of behaviours230. The author of the theory

asserts that people think rightly and make systematic use of information and facts accessible to

them. Often time individual look at the implications of their action before they are willingly to

take part or not take part in a given behaviour230. According to the theory, the most vital predictor

of a person’s behaviour is a combination of intention toward performing the behaviour and

subjective norm. If an individual think that the outcome from performing behaviour is positive,

such persons will have a positive attitude towards performing that behaviour. The opposite can

also be stated if the behaviour is thought to be negative. Subjective norm is seen as a combination

of perceived expectations from relevant individuals or groups along with intentions to comply
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with these expectations. Theory of reasoned action works most successfully when subjected to

behaviours that a person can control. Behaviour that are not fully under an individual control,

even though such person may be highly driven by his or her own attitudes and subjective norm,

could make such individuals not to perform the behaviour. This could be due to some intervening

environmental conditions. Relating this theory to this study people who have higher self-efficacy

and better social networks may have the intention of starting up their own personal business

because this attributes (self-efficacy and social networking) could push them toward having the

intention which invariably would make them engage in the behaviour of starting their own

personal business230.

This research is built on the theory of planned behaviour (TPB). The TBP was developed231.The

theory has been used in the social and behavioural sciences to explain a variety of phenomena,

including entrepreneurship237. The TPB is an extension of the Theory of Reasoned Action234,

which states that an individual's intention to perform a given behaviour or action is based on the

interplay of a person's ATB, SN, and PBC of the behaviour237. The theory proposes that people’s

deliberate behaviours are indeed a result of ATB, SN and PBC. Although the TPB does not

predict actual behaviour, however, it predicts that intention has a clear connection between

intention and behaviour237. As a result, EI is a predictor of entrepreneurial behaviour238. It has

been documented by author that the higher the ATB, SN, and PBC, the greater the individual's

intention to engage in a particular behaviour232.

The TPB, proposed by author who, posits that an individual’s intention to engage in

entrepreneurial activities is influenced by their attitudes, subjective norms, and perceived

behavioural control233. According to this theory, positive attitudes towards entrepreneurship,

social norms that support entrepreneurial behaviour, and a belief in one’s ability to successfully

undertake entrepreneurial activities contribute to the formation of entrepreneurial intention. The
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Theory of Planned Behaviour (TPB) is a widely recognized psychological theory that helps

explain and predict human behaviour, including entrepreneurial behaviour231. TPB considers

individual attitudes, subjective norms, and perceived behavioural control as the three main

determinants of behaviour. According to TPB, an individual’s intention to perform a behaviour is

determined by their attitude towards the behaviour, their perception of social pressure to perform

the behaviour, and their belief in their ability to perform the behaviour. TPB is a valuable tool for

understanding and predicting entrepreneurial behaviour231. This provides evidence that

entrepreneurial education can be an effective way to promote entrepreneurial intention among

graduating students232.

The Theory of Planned Behaviour (TPB) posits that an individual’s attitude towards a specific

behaviour significantly influences their intention to engage in that behaviour233. In the context of

this study, attitudes towards entrepreneurship would refer to graduating students’ overall

evaluation and perceptions of starting their own businesses. Positive attitudes towards

entrepreneurship may indicate a higher likelihood of entrepreneurial intention among the students,

as they may view it as an appealing and rewarding career path. Another crucial aspect of TPB is

subjective norms, which refer to the perceived social pressure and influence of significant others

on an individual’s behaviour233. In the case of entrepreneurial intention, the subjective norms

would explore how the students’ family, friends, mentors, and society’s expectations and support

affect their inclination towards entrepreneurship. Positive subjective norms may increase the

students’ intention to pursue entrepreneurship if they perceive strong encouragement and support

from their social circle, creating a conducive environment for their entrepreneurial aspirations231.

The Theory of Planned Behaviour (TPB) is a well-established theory that has been shown to be

effective in predicting various human behaviours231. TPB posits that an individual’s intention to

engage in a behaviour is influenced by three main factors: attitude, subjective norms, and
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perceived behavioural control231. In the context of this study, attitude refers to the graduating

students’ overall evaluation and perceptions of starting their own businesses. Subjective norms

refer to the perceived social pressure and influence of significant others on an individual’s

behaviour. Perceived behavioural control pertains to an individual’s belief in their ability to

perform a specific behaviour. The TPB has been used to study entrepreneurial intention in a

number of contexts, and has been found to be a reliable predictor of entrepreneurial behaviour. In

this study, the TPB will be used to examine the factors influencing entrepreneurial intention

among graduating students in private universities in Nigeria. The comprehensive framework of

TPB takes into account both individual and social factors influencing behaviour, providing a

deeper understanding of the complex interplay of factors shaping entrepreneurial intention. By

employing TPB, researchers can develop a model that helps predict and understand the factors

influencing entrepreneurial intention among graduating students in this context231.

The Theory of Planned Behaviour (TPB) offers a comprehensive and contextually relevant

framework to examine the factors influencing entrepreneurial intention among graduating

students in private universities. By considering attitudes, subjective norms, and perceived

behavioural control, and incorporating entrepreneurial education as a covariate, the study can

provide valuable insights into fostering entrepreneurship among the youth in Nigeria, and

contribute to the advancement of entrepreneurship education and policies in the region. The

practical implications of applying TPB extend to policymakers, educators, and stakeholders in

entrepreneurship education. Understanding the factors that influence entrepreneurial intention

among students can help design more effective entrepreneurial education programs and support

systems to foster a culture of entrepreneurship231. Additionally, by investigating the covariate role

of entrepreneurial education, the study can reveal how education influences the relationship

between entrepreneur orientation and entrepreneurial intention among graduating students. This
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knowledge can inform targeted interventions to enhance the impact of entrepreneurial education

and promote entrepreneurship among the youth in the specific context of Nigeria232.

According to the TPB, human behaviour is guided by three kinds of considerations: beliefs about

the likely consequences of the behavior (behavioural beliefs), beliefs about the normative

expectations of others (normative beliefs), and beliefs about the presence of factors that may

facilitate or impede performance of the behaviour (control beliefs). In their respective aggregates,

behavioral beliefs produce a favorable or unfavorable attitude toward the behaviour; normative

beliefs result in perceived social pressure or subjective norm; and control beliefs give rise to

perceived behavioural control or self-efficacy. The effects of attitude toward the behaviour and

subjective norm on intention are moderated by perception of behavioural control. As a general

rule, the more favorable the attitude and subjective norm, and the greater the perceived control,

the stronger should be the person’s intention to perform the behaviour in question. Finally, given

a sufficient degree of actual control over the behaviour, people are expected to carry out their

intentions when the opportunity arises232.

The theory of Planned Behaviour (TPB) is a psychological theory that explains the relationship

between belief and behaviour. Icek Ajzen elaborated this theory based on the theory of reasoned

action (TRA). TPB is another vital theory used to study entrepreneurial intention239. TPB

consists of three independent factors for the intention to entrepreneurship: attitudes, subjective

norms, and perceived behaviour control231. Author stated that attitude towards performing

behaviour means the consciousness of personal preferences to perform a behaviour. It means a

person is aware of the behavioural outcome from the personal impacts231. A person’s attitude

towards behaviour involves evaluating behaviour based on personal impacts. The subjective

norms represent a social influence from the context of the environment on the person to attain the

behaviour. For instance, a friend’s circle of encouraging and motivating individuals towards
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entrepreneurial intention allows a person to think positively to become entrepreneurs. Perceived

behaviour control involves identifying abilities to accomplish target behaviour233. It is also

connected to a person’s opinion on the acceptance and issues in performing a behaviour. This

factor impacts perceptions of access to required skills, resources, and chances to perform the

behaviour231. It means that if a person feels that he or she controls the situational elements, he or

she will develop the intention to do the target behaviour. However, if a person does not have

control over the situation/context, he or she will have fewer intentions to perform a specific

behaviour.

Hence, TPB is a recommended method to describe and study entrepreneurial intention, as this

model explains the connection between beliefs and behavioural patterns and actions. Therefore,

TPB is commonly used in entrepreneurial studies as its adequacy predicts entrepreneurial

intention231. Therefore, the current study adopted the Theory of Planned Behaviour (TPB) to

study the entrepreneurial intention of undergraduate students in Malaysian universities. It uses

three sources: attitude, subjective norm, and perceived behavioural control to explain

entrepreneurial intention240. In this study, attitudes were applied for personal traits, followed by

subjective norms for entrepreneur education, age, and perceived behavioural control for the

culture to predict entrepreneurial intention240.

This research is grounded in Ajzen’s theory of planned behaviour231. Among socio-psychological

theories, TPB is the most popular and widely used for comprehending and predicting the

behaviors of individuals in many settings. Furthermore many researchers in the social and

behavioral sciences use this theory to better understand individuals’ behavioral intention,

particularly when it comes to starting their own enterprise241. The Theory of Reasoned Action

(TRA) has been improved upon by TPB, which allows for more precise intention prediction in

relation to specific time and location. Attitude toward behavior, subjective norms, and perceived
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behavioral control are the three independent antecedents that make the TPB model. An

individual’s attitude toward behavior is affected by how desirable they think it is to perform that

behavior, which is helped by their beliefs about likely outcomes and how they feel about those

outcomes241. Subjective norms are the pressures people feel from their peers to behave in a

certain way. These pressures are caused by normative views, which are what other people

probably think about a behavior. Finally, perceived behavioral control is how easy or hard

someone thinks it is to do a certain behavior based on their control beliefs. Control beliefs are

how much someone thinks that the presence of factors that make a behavior possible or

impossible affects that behavior. In the context of entrepreneurship, attitude refers to an

individual’s positive or negative evaluations of the process of establishing a new venture,

subjective norms refer to an individual’s perception of the social pressure and expectations placed

on them by family and pairs to start/not start a new business, and perceived behavioral control

refers to the degree of control that an individual believes they have over the process of

establishing a new business241. Furthermore, author made improvements to the theory of planned

behavior model by including additional variables (attitudes, personality, and behavior). These

variables include demographic, personal, social, and environmental elements, all of which might

influence entrepreneurial activity231. Both Shapero and Bird stressed the importance of individual

traits and environmental circumstances in predicting entrepreneurial actions241. Consistent with

this assertion, the researchers sought to understand the role of entrepreneurship education and

personality elements in influencing the intention to start a business. Furthermore, to predict

TPB’s relationship with entrepreneurship intention, researchers looked at entrepreneurial

education support and personality traits, including risk-taking propensity and need for

achievement as predictors of TPB. This study adds to the literature on entrepreneurship education
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support, risk-taking propensity, need for achievement, and TPB in an emerging country setting by

connecting the theory to the constructs under investigation241.

The principle of aggregation, however, does not explain behavioral variability across situations,

nor does it permit prediction of a specific behavior in a given situation. It was meant to

demonstrate that general attitudes and personality traits are implicated in human behavior, but

that their influence can be discerned only by looking at broad, aggregated, valid samples of

behavior. Their influence on specific actions in specific situations is greatly attenuated by the

presence of other, more immediate factors. Indeed, it may be argued that broad attitudes and

personality traits have an impact on specific behaviors only indirectly by influencing some of the

factors that are more closely linked to the behavior in question234. The present article deals with

the nature of these behavior-specific factors in the framework of the theory of planned behavior, a

theory designed to predict and explain human behaviour in specific contexts. Because the theory

of planned behavior is described elsewhere233,

The theory of planned behaviour is an extension of the theory of reasoned action234 made

necessary by the original models limitations in dealing with behaviours over which people have

incomplete volitional control. This theory is in the form of a structural diagramme. As in the

original theory of reasoned action, a central factor in the theory of planned behavior is the

individuals’ intention to perform a given behavior. Intentions are assumed to capture the

motivational factors that influence a behavior; they are indications of how hard people are willing

to try, of how much of an effort they are planning to exert, in order to perform the behaviour. As

a general rule, the stronger the intention to engage in a behavior, the more likely should be its

performance. It should be clear, however, that a behavioural intention can find expression in

behavior only if the behavior in question is under volitional control, i.e., if the person can decide

at will to perform or not perform the behavior. Although some behaviors may in fact meet this
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requirement quite well, the performance of most depends at least to some degree on such non-

motivational factors as availability of requisite opportunities and resources231.

TPB enhances the theory of reasoned action (TRA) by adding PBC to forecast intents. The

substantial direct influence of TPB variables on intention has been demonstrated in several

investigations236. TPB model developed by author mentions that an individual’s behavior at any

time is predicted or elucidated by his intentions235. Those entrepreneurial intentions, in turn, are

identified based on three explanatory constructs (i.e. attitude toward behavior, subjective norms,

and perceived behavioral control). Earlier intention-related research in the field of

entrepreneurship popularly uses TPB as entrepreneurship is a planned behavior. A stronger

intention will lead to a high probability of realizing that behavior in reality236. Entrepreneur

intention significantly affects a person’s behavior, so focusing on cognitive aspects can fetch

noteworthy information. Prior research shows that there are two approaches; one proposed by

Aizen is TPB theory, which considers self-efficacy and PBCas the same236, and the other one

considers both of these are different242. Perceived behavior control (PBC) refers to peripheral

control factors (depending on whether people perceive any behavior as simple or complex);

however, self-efficacy refers to intrinsic control factors affecting behaviour242.

The TPB model was found to be useful in many major research areas to predict individual

intention in behaving in a certain way231, including the choices of, for example, health and

physical (diet and exercise), environmental actions, recycling waste, educational choices, school

attending, political (voting), social (volunteer) and ethical (donation), etc. Furthermore, the

implementation of TPB theory in entrepreneurial setup seems unlimited, including research that

compares the framework models and discovers factors impacting the intention in the TPB theory

for example the er differences, the entrepreneurial decision or prediction of nascent
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entrepreneurship231. The authors indeed reviewed and confirmed the positive impact of

entrepreneurship education on entrepreneurial intentions, as well as, the reversed research233.

In other words, author stated that the TPB231 is the main conceptual framework used to study the

antecedents and consequences of EI. According to the TPB, intentions are directly predicted by

three components, namely, perceived behavioural control (PBC), attitudes towards the behaviour

(ATB), and subjective norms (SN)231. Perceived behavioural control (PBC) is composed of self-

efficacy (the perceived ease or difficulty of performing the behaviour) and controllability (the

extent to which performance is up to the actor), thus capturing both the actual situation and the

individuals’ expectation regarding the successful performance of the target behaviour243.

The attitudes towards the behaviour (ATB) describe the degree to which a person has a

favourable or unfavourable appraisal of a specific behaviour depending on its outcome or some

other attributes such as costs arising by performing the target behaviour. Social norms (SN) refer

to the perceived social pressure exerted by significant others to perform or not to perform the

target behaviour231. The basis for those norms is so-called normative beliefs which can be

influenced by the behaviour and attitudes of important others in a person’s life, e.g. parents or

peers231. Author suggests the following general rule: The greater the PBC, the more favourable

the ATB, and the higher the SN, the stronger the person’s intention to perform a particular

behaviour. A comprehensive meta-analysis of the TPB shows that intentions explain between

20% and 30% of the variance in actual behaviour231.

The studies244, looked into these entrepreneurial characteristics, which consist of; locus of control,

need for achievement, and propensity to risk, creativity, social networking, and tolerance for

ambiguity. Thus, entrepreneurial intention can be determined as “the genuine commitment of a

person with the knowledge, courage and the desire to enter a field of business through creative,

innovative ideas to then plan, organize, accept risk and develop the resulting enterprise to achieve



83

the goal245. An entrepreneur needs to be capable of looking for opportunities that occur and be

able to take advantage of them through consistent work with high spirits. In addition to the TPB,

there are a number of other theories that have been used to explain entrepreneurial behaviour.

These include Theories of personality; these theories suggest that certain personality traits, such

as risk-taking and achievement motivation, are associated with entrepreneurial behaviour.

Theories of learning, these theories suggest that people learn to become entrepreneurs through

observation, imitation, and reinforcement. These theories suggest that people's thoughts and

beliefs about entrepreneurship play a role in their decision to become entrepreneurs. While the

TPB is one of the most widely used theories for explaining entrepreneurial behaviour, for

example in the attitudes in an entrepreneur with a positive attitude towards entrepreneurship is

more likely to see the benefits of starting their own business and to be motivated to overcome the

challenges involved. Another example of subjective norms is an entrepreneur who believes that

their family and friends expect them to start their own business is more likely to feel social

pressure to do so. In addition, perceived behavioural control as an entrepreneur who believes that

they have the skills and knowledge necessary to start a successful business is more likely to

believe in their ability to do. So231.

According to the TPB, human behavior is guided by three kinds of considerations: beliefs about

the likely consequences of the behavior (behavioural beliefs), beliefs about the normative

expectations of others (normative beliefs), and beliefs about the presence of factors that may

facilitate or impede performance of the behavior (control beliefs). In their respective aggregates,

behavioral beliefs produce a favorable or unfavorable attitude toward the behavior; normative

beliefs result in perceived social pressure or subjective norm; and control beliefs give rise to

perceived behavioral control or self-efficacy. The effects of attitude toward the behavior and

subjective norm on intention are moderated by perception of behavioral control. As a general rule,
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the more favorable the attitude and subjective norm, and the greater the perceived control, the

stronger should be the person’s intention to perform the behavior in question. Finally, given a

sufficient degree of actual control over the behavior, people are expected to carry out their

intentions when the opportunity arises. Intention is thus assumed to be the immediate antecedent

of behavior. To the extent that perceived behavioral control is veridical, it can serve as a proxy

for actual control and contribute to the prediction of the behavior in question231.

The theory of planned behavior (TPB) proposed by author comprising three factors ‘attitude’,

‘subjective norms’ and ‘perceived behavioral control’ are believed to affect intention and

subsequent behavior positively231. It proposes intention as a significant determinant of behavior231.

TPB has been regarded as one of the most popular models that has been applied successfully in

determining entrepreneurial intentions among students. This theory proposed by author is a

modified version of the theory of reasoned action (TRA) introduced231. Ajzen also refuted the

allegation for negative findings of poorly conducted studies as proof against TPB231. However, it

was revealed that TPB is widely applied in determining entrepreneurial intention. Many other

researchers validated TPB in measuring entrepreneurial intention243. TPB is one of the best

conceptual bases in determining students’ entrepreneurial intentions. TPB is the most

comprehensive of all other models in entrepreneurship action231.

The TPB has been applied to entrepreneurial research, and its applicability has been verified and

supported by empirical studies231. First in this study, the entrepreneurial self-efficacy of college

students was defined as a student’s belief that they can complete tasks or activities related to

entrepreneurship, whereas Perceived Behaviour Control was defined as the degree to which

students perceived themselves able to perform certain behaviors231. Therefore, this study regarded

college students’ entrepreneurial self-efficacy as a type of perceived behavior control. Second,

career adaptability was defined as comprising attitude, belief, and ability related to career concern,
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career control, career curiosity, and career confidence231. Among them, attitude is the degree of

concern for career; Attitude is also the core construction of the concept of career adaptability.

Attitude toward Behavior was defined as an individual’s assessment of their behavior and their

degree of preference for performing specific behaviors231. Therefore, this study considered career

adaptability to be one type of Attitude toward Behaviour. Third, this study regarded

entrepreneurial intention as a form of Behavioral Intention. Therefore, in this study, the influence

of Perceived Behavior Control and Attitude toward Behavior on Behavioral Intention were taken

as the theoretical basis to exploring the relationship among college students’ entrepreneurial self-

efficacy, career adaptability, and entrepreneurial intention231.

The underpinning theory for your research topic is the "Theory of Planned Behavior" (TPB). TPB

provides a comprehensive framework for understanding the direct and indirect relationships

between digital entrepreneurship education, self-efficacy, social media usage, and the intention to

become a digital entrepreneur, with attitude acting as a crucial mediator among working adults231.

According to TPB, individuals form behavioral intentions based on three key determinants:

attitudes, subjective norms, and perceived behavioral control. In your study, attitudes represent

individuals' positive or negative evaluations of engaging in digital entrepreneurship. Digital

entrepreneurship education is likely to positively influence attitudes by providing knowledge and

skills, while self-efficacy and social media usage contribute to a positive perception of one's

capability and the feasibility of digital entrepreneurship. Self-efficacy, aligning with perceived

behavioral control, reflects individuals' beliefs in their ability to perform the behaviour231. A

strong sense of self-efficacy can enhance perceived control over becoming a digital entrepreneur.

Meanwhile, social media usage provides exposure to success stories and collaborative

opportunities, influencing subjective norms—the perceived social pressure to engage in digital

entrepreneurship. Attitude serves as a critical mediator, encapsulating the cognitive and affective
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components of intention formation. Positive attitudes, fostered through education, self-efficacy,

and social media interactions, mediate the pathways leading to the intention to become a digital

entrepreneur among working adults. By applying TPB, your research can systematically examine

how these interconnected factors influence the entrepreneurial mindset and actions of working

adults in the digital realm231.

2.2.2 Schumpeter’s Theory of Innovation

Joseph Alois Schumpeter is regarded as one of the greatest economists of the first half of the

twentieth century. At that time he took part in the most important economic debates. After his

death, he had been (more or less) forgotten for around three decades. In the early 1980s

Schumpeterian economics were considered extremely broad after a period when traditional

economic approaches were increasingly criticized246. Nowadays when economies struggles with

banking and debt crises, parallel they are “knowledge based” economies with globalization and

increasingly importance of intangible resources. The concepts of innovation and entrepreneurship

are probably Schumpeter’s most distinctive contributions to economics246. One of the most

common themes in Schumpeter’s writings was the role of innovation (“new combinations”) and

entrepreneurship in economic growth. Despite the fact that Schumpeter was among the first who

lay out the clear concept of innovation his views on the topic changed over time. In his earlier

view (emphasized in The Theory of Economic Development, originally published in 1912246.

Schumpeter highlighted the function of entrepreneurs who is carrying out new combinations. He

viewed the occurrence of discontinuous and “revolutionary” change as the core of “economic

development” which breaks the economy out of its static mode (“circular flow”) and sets it on a

dynamic path of fits and starts. Three decades later, in his Capitalism, Socialism, and Democracy

(1942)247. Schumpeter took the view that dynamic capital ism was executed to fail because the

very efficiency of capitalist enterprise would lead to monopolistic structures and the
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disappearance of the entrepreneur. What is interesting Schumpeter's words have never seemed so

appropriate as nowadays, when modern capitalism is experiencing a serious crisis and has lost his

strength during last subprime and euro-debt crises246.

Although since the late 1880s there have been reports of the use of the term “innovation” to mean

something unusual, none of first precursors of innovation have been as influential as the

Schumpeter. According to him, consumer preferences are already given and do not undergo

spontaneously. It means that they cannot be cause of the economic change. Moreover, consumers

in the process of economic development play a passive role. In theory of economic development

and further work246. Schumpeter described development as historical process of structural

changes, substantially driven by innovation which was divided by him into five types246:

1. launch of a new product or a new species of already known product;

2. application of new methods of production or sales of a product (not yet proven in the industry);

3. opening of a new market (the market for which a branch of the industry was not yet

represented);

4. acquiring of new sources of supply of raw material or semi-finished goods;

5. new industry structure such as the creation or destruction of a monopoly position.

Schumpeter argued that anyone seeking profits must innovate. That will cause the different

employment of economic system’s existing supplies of productive means247. Schumpeter believed

that innovation is considered as an essential driver of competitiveness and economic dynamics248.

He also believed that innovation is the center of economic change causing gales of “creative

destruction”, which is a term created by Schumpeter in Capitalism, Socialism and Democracy246.

According to Schumpeter innovation is a "process of industrial mutation that incessantly

revolutionizes the economic structure from within, incessantly destroying the old one, incessantly

creating a new one". Schumpeter described development as historical process of structural
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changes, substantially driven by innovation247. He divided the innovation process into four

dimensions: invention, innovation, diffusion and imitation248. Then he puts the dynamic

entrepreneur in the middle of his analysis248. In Schumpeter’s theory, the possibility and activity

of the entrepreneurs, drawing upon the discoveries of scientists and inventors, create completely

new opportunities for investment, growth and employment. In Schumpeter’s analysis, the

invention phase or the basic innovation have less of an impact, while the diffusion and imitation

process have a much greater influence on the state of an economy. The macroeconomic effects of

any basic innovation are hardly noticeable in the first few years (and often even longer). What

matters in terms of economic growth, investment and employment, is not the discovery of basic

innovation, but rather the diffusion of basic innovation, which is the period when imitators begin

to realize the profitable potential of the new product or process and start to invest heavily in that

technology249.

It is worth noting that according to Schumpeter invention is not the cause: discovery and

execution are “two entirely different things”250. “The pure new idea is not adequate by itself to

lead to implementation .... It must be taken up by a strong character (entrepreneur) and

implemented through his influence”247. It is not the power of ideas but the power that gets things

done. Schumpeter says that “creative destruction” is “the essence of capitalism”246. A stationary

economy, reactive, repetitive and routine, is a circular flow that admits of no surprises or shocks,

“an unchanging economic process which flows on at constant rates in time and merely reproduces

itself”247. Whereas a stationary feudal economy would still be a feudal economy, and a stationary

socialist economy would still be a socialist economy, stationary capitalism is a contradiction in

terms. Schumpeter writes that: “capitalist reality is first and last a process of change” where

change is the essence. Absent creative destruction, what remains would be perpetual imitation

and thus not the essence of capitalism at all. According to Schumpeter, innovations are essential



89

to explaining economic growth, and the “entrepreneur” is the central innovator. As Schumpeter

described in The Theory of Economic Development the entrepreneur’s main function is to

allocate existing resources to “new uses and new combinations”247. One of Schumpeter’s most

lasting contributions was his insistence that entrepreneurship is at once a unique factor of

production and the rare social input that makes economic history evolve246.

In other words innovation is the “creative destruction” that develops the economy while the

entrepreneur performs the function of the change creator. In Schumpeter’s work entrepreneur is:

“Carrying out innovations is the only function which is fundamental in history”250. Typical

characteristics of entrepreneurs are: intelligence, alertness, energy and determination.

Entrepreneurship is innovation and the actualization of innovation. In this point it has to be

clearly marked that entrepreneurship cannot be confused with the four complementary functions

of invention: risk-taking, error-correction and administration (which in Schumpeter’s economics

of evolution are separate), distinctive and non-entrepreneurial in nature246. In Schumpeter's work

on entrepreneurship we can select two phases: an “early phase”-First “Entrepreneurship theory,

and “late phase”-Second ‘‘Entrepreneurship theory’’. Before the neoclassical era entrepreneur

was considered as the central figure, the turning point of economic development. The

entrepreneur an “undertaker”, a person that does not retreat from engaging in risky business

ventures. He buys and produces goods for a certain price to sell it later on at a yet unknown price.

His disposition to face risks makes him an entrepreneur250. Author added the importance of

capital which renders possible any entrepreneurial action in the first place250. In 1845 Jean

Baptiste Say developed the most comprehensive concept of entrepreneurship at that time. The

entrepreneur uses the ideas of a philosopher that is new knowledge, which has not yet been

applied in the economy to produce a new product. To do this the entrepreneur employs workers,

capital and natural resources to actualize the new knowledge into a tradable good250. The Authors
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of a combination of new production or innovation are the "leaders-new people." These

innovations may be used only by the administrators of the means of production. What is

important the administrators of the means of production, in addition to companies manufacturing,

are those units which took bank loan for the purchase of these measures about to comply with the

new combination250.

The vision of the entrepreneur in Schumpeter's theory is different from the others, (the concept

presented in the literature that time) such as: John Bates Clark, Frank William Taussig, Eugen

Boehm-Bawerk, Friedrich von Wieser, Leon Walras and Alfred Marshall. They referred to the

recognition of entrepreneurs by Adam Smith, and above all, Richard Cantillon, (who first used

the term “entrepreneur”) and Jean Baptiste Say, who was recognized as the one who introduced

the character of “entrepreneur” to economic theory246. In these entire theoretical concepts

entrepreneur was simply the organizer and manager of production or trade. Most often it was the

employer and the owner of a capital. Schumpeter’s “entrepreneur” definition has functional

character and concerns only functions and activities related to innovation. At the same time the

entrepreneur may be a person who is not the owner of a capital. In the context of the

contemporary debate on entrepreneurship and economic development of capitalism, Schumpeter's

“entrepreneur’’ concept gives banks (and banking system) the possibility of implanting

innovations in the economy. The increasing complication of modern economies causes the

necessity a higher rate of economic interaction. Today’s knowledge-based economies are

dependent by a dynamic technological progress247. The generation of innovation no longer

depends on individual personalities but involves the cooperation of many different actors. This

requires cognitive capabilities that increase the diffusion and thus the understanding of innovation

leading to entrepreneurship. The Schumpeter‘s innovation and entrepreneur concept is universal

and still evolving in principles of Neo-Schumpeterian economics. Schumpeter's words have never
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seemed so appropriate as nowadays, when modern capitalism is experiencing a serious crisis and

has lost his strength during last subprime and euro-debt crises248.

States should be entrepreneurial states, as the United Arab Emirates which runs many successful

innovative enterprises like Ports and Airways. There should not be any running away from

innovative state entrepreneurship. Government should take all steps from infrastructure to

training to finance to monitoring to marketing to promote healthy and productive

entrepreneurship. Sound banking is essential for healthy entrepreneurship, but presently banking

all over seems to be within perfect state. The first client of banking is business. With so many

problems, say from environment to education, entrepreneurship should be well diversified. With

women supposed to be better entrepreneur, women entrepreneurship calls for the fillip. There is a

need for skill development programs and facilities for entrepreneurship development. In sum, all

efforts should be in place for healthy overall entrepreneur and sound eco-developed in the

underdeveloped and developing countries. J.A. Schumpeter’s was a ‘foresighted vision of

economic development’ more than a century250, which has proved of historical and contemporary

works at the Centre of Schumpeter’s theory of economic development, is the human factor of

entrepreneur and progressive innovative entrepreneurship actively over the years, resulting new

products, materials, etc., which have resulted in improved standards of living248.

2.2.3 Social Cognitive Theory (SCT)

Social cognitive theory (SCT) has become a fundamental resource in clinical, educational, social,

developmental, health, and personality psychology251. It has been applied to such diverse areas as

school achievement, emotional disorders, mental and physical health, career choice, and socio-

political change. This chapter describes key constructs such as perceived self-efficacy and

outcome expectancies, and it also refers to related constructs such as goals and socio-structural

impediments and facilitators in the context of health behaviour change. According to social
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cognitive theory (SCT), human motivation and action are extensively regulated by forethought.

This anticipatory control mechanism involves expectations that might refer to outcomes of

undertaking a specific action. The theory outlines a number of crucial factors that influence

behaviour. The first factor is perceived self-efficacy, which is concerned with people’s beliefs in

their capabilities to perform a specific action required to attain a desired outcome. Outcome

expectancies are the other core construct of SCT, which are concerned with people’s beliefs about

the possible consequences of their actions. Perceived self-efficacy is concerned with individuals’

beliefs in their capability to exercise control over challenging demands and their own

functioning252. In a unifying theory of behaviour change, hypothesized that expectations of self-

efficacy are self-regulatory cognitions that determine whether instrumental actions will be

initiated, how much effort will be expended, and how long it will be sustained in the face of

obstacles and failures251. Self-efficacy has an influence on preparing for action because self-

related cognitions are a major ingredient in the motivation process. Self-efficacy levels can

enhance or impede motivation and are also directly related to behaviour. Perceived self-efficacy

represents the confidence that one can employ the skills necessary to resist temptation, cope with

stress, and mobilize one’s resources required to meet the situational demands. Self-efficacy

beliefs affect the amount of effort to change risk behaviour and the persistence to continue

striving in the face of barriers and setbacks that may undermine motivation. Self-efficacy is based

on different sources252. First, self-efficacy beliefs can be enhanced through personal

accomplishment or mastery, as far as success is attributed internally and can be repeated. A

second source is vicarious experience251.

When a ‘model person’ – that is, someone similar to the individual – successfully masters a

difficult situation, social comparison processes can enhance self-efficacy beliefs. Third, verbal

persuasion by others can also enhance self-efficacy beliefs (e.g. a health educator reassures a
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patient that she will definitely perform cancer screening properly due to her competence). The

last source of influence is emotional arousal – that is, the person may experience no apprehension

in a threatening situation, and as a result may feel capable of mastering the situation. The four

informational sources vary in strength and importance in the order presented here, with personal

mastery being the strongest source of self-efficacy21. A meta-analysis has examined sources of

self efficacy by comparing the effects of various intervention techniques upon self-efficacy for

physical activity252. In particular, effective self-efficacy enhancement was observed in physical

activity interventions that used vicarious experience, feedback referring to participant past

performances or past performances of others2551. Furthermore, such behaviour change techniques

as ‘action planning’, ‘providing an instruction’, and ‘reinforcing effort towards behaviour’ were

associated with significantly higher levels of both self-efficacy and physical activity252. Self-

efficacy is not the same as unrealistic optimism, as it is based on experience and does not lead to

unreasonable risk-taking. Instead, it leads to venturesome behaviour that is within reach of one’s

capabilities. The essential distinction between self-efficacy and similar constructs such as self-

esteem, self-concept, and sense of control has three aspects: (a) self-efficacy implies an internal

attribution (a person is the cause of the action); (b) it is prospective, referring to future behaviours;

and (c) it is an operative construct, which means that this cognition is proximal to the critical

behaviour251.

The entrepreneurial intention can be explained by several theories257. Most discuss entrepreneurs'

intentions to start a new business inspired by socio-cultural factors. The social cognitive theory

(SCT) 252, the model of the Entrepreneurial Event and the Theory of Planned Behaviour are some

theories that the researchers used to study entrepreneurial intention in general. The Social

Cognitive Theory (SCT) is a vital theory used to study entrepreneurial intention252. Author

developed this theory to explain the dynamic interaction between people, their behaviour and
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their environments254. This theory is based on the cause-and-effect concept, which includes

dynamic social interaction among behaviours and personal factors, including cognition and the

environment255. Hence, SCT explains reinforcement through observation while highlighting the

mental processes of interaction of the individual with others. In other words, this theory addresses

the motivations that influence the actions255. This theory has been further developed by Thorgren

and Wincent254.

According to SCT, the individuals' information may directly influence and be connected to

observing another individual through social interactions, experiences, and outside media.

Therefore, this theory is commonly used to study the behaviour of individuals. As entrepreneurial

intention discusses the cognitive, skills, and attitude changes and the process of changing the

intention into action, the researchers on entrepreneurial studies use this theory to explain the

behavioural changes that happen through observation and imitation that inspire entrepreneurial

knowledge, skills and behaviour. The Entrepreneurial Event Model is another theory that helps

to study entrepreneurial intention253. The theory of the Entrepreneurial event focuses on two pre-

requirements to start a new business: (i) an individual needs to be involved in the idea of starting

a business, and (ii) starting a business begins with a specific type of displacing event, which can

be a form of neural, negative or positive experience. Adverse circumstances include losing a job

or having any personal issues, while positive events include things that make the mind happy254.

The displacement experience will show a behaviour change, and the individual will start a

business sincerely based on the act upon the feeling252. This model comprises perceived

feasibility, desirability, and propensity to act upon the inspiration and change an individual's

behaviour to start a business251. Hence, this model discusses the influence of intention and its

impact on an individual to start a new business. However, the entrepreneurial event model will
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not be suitable for the current study as it focuses on identifying predicting factors towards

entrepreneurial intention253.

Author opined that Bandura proposed the concept of social cognitive theory251. A general

contention is that much of the development in human cognition is explained by the interplay of

internal personal factors in the form of cognitive, affective and biological events; behavior; and

environmental events. According to author in 1967 conducted his famous experiment known as

the Bobo doll experiment, to study patterns of behaviour251, by social learning theory, and those

similar behaviours were learned by individuals shaping their own behaviour after the actions of

models. Author results from the Bobo Doll Experiment changed the course of modern

psychology, and were widely credited for helping shift the focus in academic psychology from

pure behaviourism to cognitive. He demonstrated that children learn and imitate behaviours

which they have observed in other people. Bandura believed that direct reinforcement could not

account for all types of learning, and that people can learn new information and behaviours by

watching other people251.

According to author251, in his famous Bobo doll experiment, Bandura demonstrated that children

learn and imitate behaviours they have observed in other people. The children in the studies

observed an adult acting violently toward a Bobo doll252. When the children were later allowed to

play in a room with the Bobo doll, they began to imitate the aggressive actions they had

previously observed. This has to do with the ability to replicate a behaviour or action. The child

who observes certain behaviour repeatedly is expected at some point to be able to imitate and

reproduce said behaviour. It is important to note that not all observed behaviours are effectively

learned. For the process to be successful, the model and observer must abide by the following as

observed252, who explained how the following modeling processes influence learning. a.

Attention: The person must first pay attention to the model. b. Retention: The observer must be
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able to remember the behaviour that has been observed. c. Reproduction: The third condition is

the ability to replicate the behaviour that the model has just demonstrated. d. Motivation: The

final necessary ingredient for modeling to occur is motivation, as learners must want to

demonstrate what they have learned251.

A lot of various theories have been suggested throughout history. Some of them are grouped

under the heading of behaviorist learning theories while some others are grouped under cognitive

learning theories. Social cognitive theory is accepted to be one of the Cognitive Dominant

Behaviorist Theories because it has some qualities that overlap with behaviorist theories as well

as some cognitive qualities. The idea that an individual shapes his/her own behaviours by means

of observing others’ behaviours dates back to Plato and Aristotle. One of the names that draws

attention to this point is John Dewey. Dewey, whose school as accepted to be a small society,

defended the idea that students were learning from each other while they were growing up. On

the other hand, Russian theorist Lev Vygotsky was also interested in social learning and drew

attention to the point through the term of “zone of proximal development” that learning could be

realized under the guidance of lecturers and in a social environment251.

Psychologists that studied experimentally the idea that learning could be realized in a social

environment are Thorndike, Miller, Dollard and Watson. Thorndike, Watson, Miller and Dollard

are famous for their various experiments they carried out about the idea that learning could be

realized by means of observation. Thorndike and Watson are known to fail in these studies. On

the other hand, Miller and Dollard’s opinions on this subject are significant. According to Miller

and Dollard, what is necessary for observational learning is composed of observation, response

based on observation and reinforcement for the said response. In short, behaviours that are

displayed by means of taking someone as a model are strengthened when they are reinforced. In

addition to this, although Julian Rotter also had very important studies about putting forward and
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developing this theory, the name that first comes to mind when Social Learning Theory is

mentioned251.

Social cognitive theory is a theory that emphasized the ability of learning through instructions or

observing the behaviour(s) of a chosen model without needing the direct experience of the

individual. This theory is also defined as “social learning” as it plays an important role in learning

social behaviours and rules, it is also accepted to be a theory that is constituted by means of

integrating cognitive learning theory and analytical behaviorist theory. For example; a child who

kisses his/her grandfather’s hand at a festival gets pocket Money. His/her sibling displays the

same behaviour when she/he sees him/her. In this example, this behaviour, which is accepted by

the society, is maintained to be repeated through observation. According to social learning theory,

individuals who observe the experiences and results of these experiences belonging to other

individuals enter an emotional conditioning and they themselves display the same behaviours in

similar situations. While learning through observing positive and negative results of other

individuals’ behaviours saves time and energy for the learner, it also protects the individual from

possible threats. For example, this kind of learning protects a person who observes his/her friend

driving too fast and having an accident and being injured protects this person from the risk of

having an accident251.

Author explains in this theory not only the general principles of learning and modeling but also

many concepts and processes included in the psychology (development, making decision, self-

sufficiency and social processes, etc.)251. According to author, human behaviours are explained

not only through forming by reinforcement but also through mutual interaction of cognitive,

behavioral and environmental factors252. An individual can learn behaviour by means of taking

someone who displays this behaviour as a model. This is called observational learning or

imitation. Behaviour affects both the environment and mental and personal factors (individual);
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mental and personal factors (individual) affect environment and behaviour; environment affects

the formation of behaviour through mental and personal factors (individual). Social learning

theory includes values, external expectations and personal wishes251.

Social cognitive theory is increasingly cited as an essential component of sustainable natural

resource management and the promotion of desirable behavioural change251. This theory is based

on the idea that we learn from our interactions with others in a social context. Separately, by

observing the behaviours of others, people develop similar behaviors. After observing the

behavior of others, people assimilate and imitate that behavior, especially if their observational

experiences are positive ones or include rewards related to the observed behavior. According to

author, imitation involves the actual reproduction of observed motor activities251. Social

cognitive theory has become perhaps the most influential theory of learning and development. It

is rooted in many of the basic concepts of traditional learning theory. This theory has often been

called a bridge between behaviorist learning theories and cognitive learning theories because it

encompasses attention, memory, and motivation251. However, on this regards, author believes that

direct reinforcement could not account for all types of learning. For that reason, in his theory he

added a social element, arguing that people can learn new information and behaviors by watching

other people. According to the elements of this theory there are three general principles for

learning from each other251.

According to social learning theory, children learn behaviours through the modeling of their

parents251. Within the context of marital conflict, it is assumed that children learn aggressive

behaviours from their parents through observational learning. Through modeling, children may

directly imitate behaviours, acquire scripts or rules for engaging in verbal or physical aggression,

or have reduced inhibitions about aggression252. Two specific tenets of social learning theory

describe situations in which children are most likely to imitate their parents. First, it is assumed
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that children are more likely to model behaviour of their peers when they have a warm

relationship with a peer251. Thus, social learning theory would predict that children are more

likely to model the parent they have a closer relationship with, be that aggressive behaviour or

constructive conflict behaviour. Second, children are predicted to model behaviour that is more

likely of the same-sex parent as they learn gender scripts252. Thus, in a social learning perspective

children are likely to mimic the positive or negative reactions to conflict of their same-sexed

parent, or parent with whom they have a warm relationship. These reactions, in turn, are predicted

to be utilized by children in their relations with others251.

The early learning theorists were interested in child learning. It has in common with them a

fundamental assumption that environmental contingencies play an important role. Social

cognitive theory especially the one introduced by author have enormous direct and indirect

impact upon educational systems and parenting beliefs, their relevance to development was

largely superseded255. Theoretically, peer influence is important for academic motivation because

both are primary groups where attitudes and behaviours are learned. According to social learning

theory, an individual learns to take drugs in small, informal groups251. It is in these intimate

settings that people are taught, through imitation and reinforcement, to hold attitudes that are

favorable or unfavorable to academic motivation 251. Within families where motivation is rampant,

individual may observe, acquire favorable attitudes toward motivation, and begin to victimize his

colleagues251. Similarly, if their friends drink alcohol, individual are likely to receive positive

social reinforcement from their friends for drinking251.
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2.3 Review of Empirical Studies

2.3.1 Academic Self-Concept and Entrepreneurial Intentions of Emerging Adults

Author found that academic self-concept and opportunity recognition play a mediating role in

determining entrepreneurial intention through the mediating role of academic self-concept258. The

study used a convenience sample method to gather data from 663 students from three distinct

Indian institutions. Results showed that self-concept plays a role in both the direct and indirect

effects of entrepreneurial capacity and opportunity recognition on entrepreneurial intention. The

association between opportunity recognition, academic self-concept, and entrepreneurial ambition

is moderated by entrepreneurial attitude258.

Author, investigated the moderating effects of the entrepreneurial mind-set on the link between

academic self-concept, culture, and the entrepreneurial ambition of college students259. The study

found that the entrepreneurial mentality has successfully accelerated university students'

entrepreneurial ambition, with academic self-concept and entrepreneurial intention being

influenced in part by entrepreneurial culture. There is a strong association between students'

entrepreneurial attitude and academic self-concept. However, this study did not discover a

significant relationship between students' entrepreneurial intention and academic self-concept.

Author, investigated the link between predicted variables, including academic self-concept,

entrepreneurial attitude, family education, and environment, which might influence students'

entrepreneurial intention260. The study supported the idea that a student's academic self-concept

and surroundings might influence their intention and attitude toward entrepreneurship.

Author, examined the effect of perceived formal, informal, and regulatory assistance on

entrepreneurial intention. The study found that informal assistance, which is understood as

encouragement from family and friends, has a considerable beneficial impact on entrepreneurial
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intentions. Entrepreneurial ambitions are significantly harmed by fear of failure, but

entrepreneurial capacity strengthens entrepreneurial intention261.

Author, examined the contribution of academic self-concept to the entrepreneurial intentions of

University Students in Visegrád countries22. The study found that only Poland, the only nation

out of the four to offer entrepreneurship instruction at the high school level, saw a direct, positive,

and considerable influence from it262.

Author, explored academic self-concept effects on entrepreneurial intention and identified factors

that may account for the gender gap in the entrepreneurial intention of students in Bulgaria263.

Author, analyzed the entrepreneurial perceptions and traits as displayed by academic self-concept

of different ethnic communities in Kenya264.

Author examined the state of academic self-concept in selected South African secondary schools,

surveying 1,748 pupils. The study revealed a positive attitude towards entrepreneurship and

opportunities for new venture creation but less interest in starting their own business ventures265.

Author, explored the effect of academic self-concept, and perceived behavioral control on

entrepreneurial intention and behaviour266.

It has already been mentioned that self-concept is a construct that plays a fundamental role in

students' academic performance. This concept is the one that most influences performance, as it

largely conditions school learning267. The systematic review carried out by author with 20 studies

from different educational stages concludes that there is dependence between both variables, with

a positive and direct relationship between both variables regardless of the context, the focus of

the study or the characteristics of the participants268.

Along the same lines, the meta-analysis by author, which analyses the relationship between self-

concept and entrepreneurial intention through 121 correlational studies carried out on primary

school students in the subjects of language and mathematics, obtains a positive, significant
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relationship between the variables, with a moderate intensity in both mathematics (β = 0.57) and

language (β = 0.46). In Huang's (2011) longitudinal meta-analysis conducted with 39 samples of

pre-adolescent students, it is concluded that the longitudinal relationship between self-concept

and entrepreneurial intention is between 0.20 and 0.27269.

An important consideration is the subject specific nature of the self-concept. The relationships

between self-concept and entrepreneurial intention depend on the comprehensiveness/specificity

of the self-concept measure. This is why some studies have found different results depending on

the school subject. The study by author stands out for finding differences in the relationship

between self-concept and performance in the subjects of mathematics and language, being

significant and positive in all cases, with a correlation of medium intensity in mathematics for

both boys (r=.46) and girls (r=.43), but low in language for boys (r=.09) and girls (r=.18)270. It

show similar results when they demonstrate that there is a close relationship between self-concept

and interest in the subject270.

All the research cited above focuses on studying self-concept in a unidimensional way, and there

is little literature on the analysis of entrepreneurial intention from a multidimensional perspective

of self-concept, despite the fact that in recent decades some studies have been carried out that

highlight the importance of assessing this construct in terms of its multiple dimensions271. Most

of them agree on the importance of the academic dimension of self-concept above the others

when it is related to entrepreneurial intention. In this sense, author analyzed the correlations

between the self-concept dimensions of the theoretical model with the primary school subjects of

Knowledge of the Environment, Spanish Language and Maths270, finding positive relationships of

moderate intensity between the three subjects and academic self-concept (r=. 44, r=.48, r=.46,

respectively), positive with a low intensity in social self-concept (r=.14, r=.18, r=.15), and
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moderate-low in the relationship with family self-concept (r=.28, r=.29, r=.27), all of these

relationships being significant270.

However, the correlations were not significant for emotional and physical self-concept in any of

the three subjects. Along the same lines, author conclude that it is essential to assess students'

academic self-concept in order to obtain information about their perceptions of their

entrepreneurial competencies and thus to understand their school behavior268. Although the study

of the relationship between self-concept and entrepreneurial intention has been addressed on

many occasions, there is a notable lack of research that goes a step further and attempts to predict

performance in different subjects based on the different dimensions of self-concept. In this sense,

only the regression analysis of author has been found, in which self-concept is the predictor

variable with the greatest relative importance in the model on performance in mathematics

(β=.43), and the second on performance in language (β =.28) in primary school students270. On

the other hand, in the model272, with primary and Compulsory Secondary Education (ESO)

students, the percentage of variance explained was low, but self-concept was presented as the

most important variable of all those considered in the study. Making a distinction by dimensions

of self-concept, results can be found at the university level in the multiple linear regression

analysis carried out, in which academic performance is explained by 10.5% by academic,

physical and family self-concept, the first of these being the most important of the three

variables272.

In view of the literature review carried out, the need to extend the study from predictive models,

attending to the different dimensions of self-concept and from different educational subjects, is

evident. Furthermore, the importance of working on this problem in Primary Education has been

shown, as it is a transcendental stage where the balanced shaping of the personality begins.

Therefore, the general objective of this research is to study which dimensions of self-concept
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(behavioral, intellectual, physical, lack of anxiety, social or popularity and subjective happiness-

life satisfaction) predict performance in each core subjects (Spanish Language and Literature,

Mathematics, Natural Sciences, Social Sciences and First Foreign Language (English) of the last

cycle of Primary Education272.

Author looked at whether self-concept enhance entrepreneurial intention273. A meta-analytic

review. This meta-analysis of 61 studies found that self-concept had a small but significant

positive effect on entrepreneurial intention. The effect was stronger for studies that used a

longitudinal design, and for studies that focused on specific aspects of entrepreneurship education,

such as opportunity recognition and self-efficacy. Author examined the role of self-concept in

enhancing entrepreneurial intention: A study of undergraduate students274. This study found that

self-concept had a significant positive effect on entrepreneurial intention among undergraduate

students in India. The study also found that the effect of self-concept was stronger for students

who had a higher level of prior entrepreneurial exposure274.

Author investigated the effect of self-concept on entrepreneurial intention: An experimental

study on undergraduate business students275. This study found that self-concept had a significant

positive effect on entrepreneurial intention, especially in the dimensions of determination and

perseverance, challenges of starting a business, and negative thoughts on running one’s own

business275.

Author determined the impact of self-concept on entrepreneurial intention: The UAE context276.

This study found that self-concept had a significant positive effect on entrepreneurial intention

among students in the United Arab Emirates. However, the effect was small, and the study also

found that other factors, such as gender and family support, were more important predictors of

entrepreneurial intention. Author evaluated the impact of entrepreneurship education on

entrepreneurial intention: A meta-analysis. This meta-analysis of 55 studies found that self-
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concept had a significant positive effect on entrepreneurial intention. The effect was strongest for

studies that used a longitudinal design, and for studies that focused on specific aspects of

entrepreneurship education, such as self-efficacy and opportunity recognition277.

Author examined the self-concept and entrepreneurial intention: A meta-analysis. This meta-

analysis of 40 studies found that entrepreneurial self-concept had a significant positive effect on

entrepreneurial intention. The effect was strongest for studies that used a longitudinal design, and

for studies that focused on specific aspects of entrepreneurial self-concept, such as the belief in

one’s ability to start and manage a business274 278. The effect of entrepreneurship education on

entrepreneurial intention: The moderating role of perceived risk. This study found that

entrepreneurship education can have a positive effect on entrepreneurial intention, but the effect

is moderated by the individual’s perceived risk of entrepreneurship. Specifically, the study found

that entrepreneurship education had a stronger positive effect on entrepreneurial intention among

individuals who perceived entrepreneurship as a low-risk activity278. Author studied the impact of

entrepreneurship education on entrepreneurial intentions: A meta-analysis of effects on intention

to start a business and intention to manage a business. This meta-analysis of 43 studies found that

entrepreneurship education had a small but significant positive effect on entrepreneurial

intention.279 The effect was stronger for studies that used a longitudinal design, and for studies

that focused on specific aspects of entrepreneurship education, such as opportunity recognition

and self-concept279.

2.3.2 Self-Efficacy and Entrepreneurial Intentions of Emerging Adults

Author examines some variables such as (self-efficacy) on entrepreneurial intention among 1,649

undergraduate business students280. The result found that self-efficacy was positively associated

with entrepreneurial intention. Author examined entrepreneurial intention among 288 National

Youth Service Corp members (NYSC) in Anambra State, Southeast Nigeria using one of the
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mooring variables (self-efficacy)281. The study found that mooring variable of self-efficacy

significantly influence entrepreneurial intentions among the sampled respondents281. Author

examined the influence of self-efficacy on entrepreneurial intention among One hundred and

forty (140) students. The results revealed that there is significant difference between respondents

with high self-efficacy and those with low self-efficacy on entrepreneurial intention282. Author

investigated the role of psychosocial factors (entrepreneurial self-efficacy) on entrepreneurial

intention among 210 Nigerian graduates. The study found that those respondents with high

entrepreneurial self-efficacy have higher significant entrepreneurial intention than respondents

with low entrepreneurial selfefficacy283.

Author examines the relationship between entrepreneurial self-efficacy and entrepreneurial

intention among 722 private and public Malaysian university students. The study revealed that

student entrepreneurial self-efficacy has positive impact on the intention to own a business284.

Author found that high self-efficacy positively influences entrepreneurial intention among

sampled respondents285. Similarly author explored self-efficacy on entrepreneurial attributes

among Islamic University of Bahawalpur students. The study found that self-efficacy influence

entrepreneurial intentions among the sampled respondents. Olanrewaju (2013) investigated the

relationship between self-efficacy and entrepreneurial intentions among some Nigerian

adolescents285. The study found a positive significant relationship between self-efficacy and

entrepreneurial intentions among the sampled adolescents285. Author found that self-efficacy was

determined to have direct effect for venture growth among some selected adolescents281. Author

found that the higher the perceived self-efficacy of Latin adolescents the greater the

entrepreneurial intention282.

In the study of scholar he found that self-efficacy linearly contributed to the prediction of

entrepreneurial intention286. Author found that self-efficacy was significantly related to career
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interests, career choice goals (intentions), and occupational performance287. However, author also

found that self-efficacy is the sole mediator between a person’s abilities and his or her career

interests288. Self-efficacy may be used to predict the intended career-related intentions and

behavior of individuals. It has been established that self-efficacy is the major influence on career-

related behavior in social cognitive theory. Despite the above-cited empirical researches, no study

has investigated the influence of self-efficacy on entrepreneurial intention using data from

polytechnic students; therefore, this study aims to overcome the limitation of earlier studies288.

Recent studies have focused on the effect of education levels on entrepreneurial intentions289.

Some have examined entrepreneurial intentions from the perspectives of online platforms and

university environments290. Previous studies have found that entrepreneurial self-efficacy has

significantly and positively predicted entrepreneurial intentions291. Furthermore, author contended

that entrepreneurial self-efficacy serve as a complete mediator of the effect of entrepreneurial

risks on entrepreneurial intentions. However, there are few studies on the moderating effect of

social support on the relationship between entrepreneurial self-efficacy and entrepreneurial

intentions292.

Author defined entrepreneurial self-efficacy as entrepreneurs’ self-confidence in being able to

fulfill their roles and accomplish entrepreneurial tasks, which is critical to determining whether to

practice entrepreneurship293. Because entrepreneurial self-efficacy compensates for insufficient

entrepreneurial capabilities and knowledge, enabling entrepreneurs to adapt to unknown

entrepreneurial environments, understanding entrepreneurial self-efficacy is crucial for upcoming

entrepreneurs294. The present study defined entrepreneurial self-efficacy as entrepreneurs’ level of

determination and self-confidence in their entrepreneurship. Entrepreneurial self-efficacy is

critical to individuals’ likelihood of becoming successful entrepreneurs, involves their self-
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confidence in and assessment of their entrepreneurial activities, and is distinguishable in its

levels295.

Author conducted a systematic review on scales devised to measure entrepreneurial self-

efficacy296, revealing that the multidimensional scale devised by author was the most widely

applied of all the scales reviewed297. The scale contains 22 items encompassing marketing,

innovation, management, risks, and finance. Author conducted a questionnaire survey and

interviews with university teachers experienced in entrepreneurial education and divided

entrepreneurial self-efficacy into two dimensions, namely basic self-efficacy and self-control

efficacy298. The questionnaire items on basic self-efficacy comprise entrepreneurial goal

achievement, leadership, maintaining one’s innovation capacity, self-confidence in

entrepreneurship, interpersonal coordination and communication, and continual learning. Those

on self-control efficacy focus on individuals’ senses of self-doubt, inability, and lack of

perseverance. Referencing the questionnaire dimensions and items proposed by authors297 298

established a 16-item entrepreneurial self-efficacy scale aimed at university students. This scale

focuses on four dimensions: self-efficacy on innovation, opportunity identification, relationship

coordination, and risk taking298.

Author pointed out that if an individual has a high sense of self-efficacy, the higher the

entrepreneurial intention299. Author observed that individuals with higher entrepreneurial self-

efficacy were more confident in their ability to start their own business and more likely to

become involved in entrepreneurship in the future300. Furthermore, author reported that

entrepreneurial self-efficacy affected entrepreneurial intentions significantly301. Author revealed

that students’ self-confidence in and concepts regarding entrepreneurship were positively

associated with their entrepreneurial thinking and the feasibility of their entrepreneurial ideas;

specifically, higher self-efficacy led them to more positively believe in their ability to succeed at
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entrepreneurship302. Author examined the relationship between entrepreneurial self-efficacy and

entrepreneurial intentions in Turkish culture with 245 undergraduates from a Turkish university

as a sample. The results show that entrepreneurial self-efficacy has a strong effect on

entrepreneurial intention303. Author investigated 1039 college students from a university in

Shandong province, China, and the results showed that entrepreneurial self-efficacy of college

student significantly and positively affected entrepreneurial intentions304.

Author proposed that entrepreneurial self-efficacy is an essential antecedent of entrepreneurial

willingness. Author showed that entrepreneurial self-efficacy can predict the entrepreneurial

intention and behavior of potential entrepreneurs306. Author argued that in a given environment,

individuals with high entrepreneurial self-efficacy feel that the world is filled with opportunities,

whereas those with low entrepreneurial self-efficacy consider the world from the perspective of

cost and risk. Author proposed that in the face of difficulties, risks, and uncertainties, people with

strong entrepreneurial self-efficacy are better at grasping opportunities for success, can more

accurately predict the future, and have more energy to invest in entrepreneurial tasks305. Author

indicated that entrepreneurial self-efficacy positively affects entrepreneurial intention. On the

basis of these studies, college students’ entrepreneurial self-efficacy was inferred to have a

positive effect on entrepreneurial intention307.

Author discovered that career self-efficacy is more effective than goal-directedness in predicting

an individual’s career exploration behavior. Author reported that career self-efficacy can predict

career decision-making attitude. Author demonstrated that career self-efficacy significantly

affects career commitment. Career exploration, career decisions, and career commitments are

essential components of career adaptability. Author showed that career self-efficacy can

positively influence career adaptability. The higher the entrepreneurial self-efficacy of a college

student, the higher their career curiosity, career exploration, career confidence, and career control.



110

College students with high self-efficacy actively seek relevant information to acquire more

entrepreneurial knowledge 305, which leads to greater career adaptability. In summary, this study

inferred that college students’ entrepreneurial self-efficacy could influence their career

adaptability305.

Research suggests that people who are more confident in this respect are more likely to pursue an

entrepreneurial career186. A close relationship was similarly found between high levels of

entrepreneurial self-efficacy and behaviours associated with entrepreneurship309. Regarding the

variables that may influence the development of entrepreneurial self-efficacy among university

students, it is important to recognise that this capability is underpinned by different kinds of self-

efficacy309. For instance, research found that creative self-efficacy is an important precursor of

creative effort and performance, and in the entrepreneurial context, it was shown that a person’s

creative confidence beliefs play a key role in decisions about whether or not to embark on an

entrepreneurial career310. Furthermore, a number of recent studies310 examined the relationship

between leadership and stronger entrepreneurial self-efficacy. In the education context, albeit the

variables capable of influencing entrepreneurial activity310, were generally studied separately. The

present study seeks to address this gap by analysing the influence of both creative self-efficacy

and leadership efficacy on students’ confidence in their ability to engage in entrepreneurship. In

addition to examining how students’ confidence in their ability to become entrepreneurs may be

shaped by different types of self-efficacy, it is also necessary to consider the role of their field of

study 311. One of the most influential models for studying educational and occupational choices is

the social cognitive career theory312. According to it, people’s professional and academic

decisions are determined by various contextual factors, one of which is self-efficacy312. However,

studies of entrepreneurial intentions conducted in the higher education setting tend either to
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include business students only or fail to consider (and therefore control for) the possible influence

of the field of study313.

In their review, point to the renewed interest of researchers and politicians in how personality

characteristics influence entrepreneurial behavior, but emphasize that more research is needed on

which personality characteristics contribute to entrepreneurial survival, income, and firm growth.

Self-efficacy, a widely studied characteristic across all domains of human endeavor that is

considered as a consistent performance predictor, is one important personality characteristic313.

One advantage of using self-efficacy as a generalized personality measure over the domain

specific entrepreneurial selfefficacy is that the generalized personality characteristic is stable for

adults, at least within a few years (Obschonka and Stuetzer, 2017). Thus, generalized self-

efficacy may have more predictive power than SE and may positively influence a broader

spectrum of entrepreneurship-related performance outcomes.

The connection between self-efficacy and entrepreneurial intention, particularly among

undergraduate university students, has equally been a keen area of interest to entrepreneurship

scholars232. Author investigated the relation between self-efficacy and entrepreneurial intention of

Vietnamese students and reported that self-efficacy belief significantly predicted the

entrepreneurial intention of the students. The study also found that the indirect effect of self-

efficacy on entrepreneurial intention was mediated by attitude to entrepreneurship and perceived

behavioural control315. In a similar study conducted among undergraduate Engineering students in

Malaysia, author found a significant positive correlation between self-efficacy belief and

entrepreneurial intention316. Self-efficacy accounted for 20% of the variation in entrepreneurial

intention. Author also investigated the mediating role of career adaptability on entrepreneurial

intention and self-efficacy relation among college students in Thailand. The study uncovered that
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self-efficacy significantly and positively affected entrepreneurial intention; the impact of self-

efficacy was partially mediated by career adaptability291. Author emphasized the need for proper

career education as a means of maximizing the potentials of self-efficacy in enhancing business

inclinations of the students291. The findings of some other studies in literature reported same

pattern of relationship between self-efficacy and entrepreneurial intention317.

2.3.3 Social Support and Entrepreneurial Intentions of Emerging Adults

Author said support family values and meet needs and aspirations, it is necessary to provide

emotional318, physical, financial, and material resources to family members319. Numerous

studies320 321 have demonstrated the influence of close relatives on entrepreneurial events and role

models. Furthermore, a strong positive correlation has been shown between family support and

entrepreneurial intention in previous research321. According to author, strong family support

thereby promotes efficient resource coordination by guaranteeing that resources from the

collective family members are used to support innovation and the building of transgenerational

wealth322.

Numerous studies highlight social support’s protective role in entrepreneurial intention. For

depression, research underscores the significance of parental support for children, while adults

benefit from spouses, family, and enhance entrepreneurial intention323. Low support relates to

higher depression, anxiety, and self-harm towards entrepreneurial intention324. Those with weaker

support face difficulties in depression recovery and social functioning325. Anxiety among

informal carers shows a negative link with perceived support326. Social support positively

influences well-being of students towards entrepreneurial intention326. University students’ well-

being and LGB youth’s adjustment tie to perceived support327. Family support strongly predicts

well-being and entrepreneurial intention324.



113

Author examined social networks and entrepreneurship orientation among 94 undergraduates.

The findings revealed that a significant relationship exists between social networks density and

proactiveness among student entrepreneurs in Nigerian universities328. Author revealed that social

networking is important in facilitating entrepreneurial orientation328. Author examine dimension

of social network on entrepreneurial orientation among small and medium scale enterprises of

Hambantota district in Sri Lanka. The study revealed a significant relationship between

proactiveness, innovativeness, risk-taking on entrepreneurial orientation328. Author examined

social networking on entrepreneurial intentions among entrepreneurs in Pakistan using survey

design. The study revealed that social networking influence entrepreneurial intention. Author

conducted a study on how social networks structure shapes entrepreneurial intention in Denmark.

The study found that bridging social networks play an important role in shaping individuals’

entrepreneurial intentions329.

Author explains the relationship between social networks size and risk disposition among student

entrepreneurs. The findings revealed that a significant relationship was existing between social

networks size and risk disposition among student entrepreneurs in Nigerian universities. carried

out a study on social influence and entrepreneurship. The study revealed that among individuals

exposed to similar organizational influence, those exposed to entrepreneurial university peers are

more likely to transit to entrepreneurship329. Author conducted a study on cultural

entrepreneurship. The study revealed that founders as well as managers can overcome numerous

barriers through their engagement and activity in social networks, and thereby exercise to a

significant degree a positive influence on establishing their enterprise. Author found that social

networking is important in facilitating inter-firm cooperation in marketing activities and that

informal meeting and weak ties are useful for sharing marketing information among managing
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directors. Author revealed that the structural dimension of social capital is the most important in

influencing knowledge acquisition behaviour of opportunity recognition330.

Author contended that individuals’ seeking of external funding and support substantially affect

their psychological reactions to the receipt of the support because the seeking and receiving of

external support enhance their confidence in entrepreneurship and further motivate them to

practice entrepreneurship. Previous researches results have shown that the positive relationship

between University support and the entrepreneurial intention were supported331. University

students with higher social support exhibit higher entrepreneurial intentions332. Author has shown

that social support can change expectations of entrepreneurial intentions and promote students to

engage in entrepreneurship. Author has reported that social support effectively mitigated the

effect of job stress on university teachers’ job burnout. Moreover, social support moderates the

relationship between self-esteem and quality of life333; strengthening social support can improve

the quality of life of older adults with low self-esteem334. In addition, social support was reported

to mitigate the negative effect of financial stress on psychological health; individuals faced with

financial stress become optimistic and have their psychological state stabilized if they receive

social support, such as spiritual or material support from families, colleagues, and friends335.

Accordingly, social support is an effective moderator. In the present study, social support was

inferred to strengthen the relationship between university students’ entrepreneurial self-efficacy

and their entrepreneurial intentions.

author suggest that the perception of social support positively impacts the development of an

entrepreneurial culture. Similarly, author indicates that social support significantly boosts

individuals’ confidence levels, enhancing entrepreneurial intention336. Author also supports this

view, highlighting the significant impact of social networks on entrepreneurial intentions337.

Author further noted that social support indirectly affects entrepreneurial intentions by
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influencing perceived desirability towards entrepreneurship, subsequently affecting intentions338.

Author finds that a socially supportive climate increases entrepreneurial intention and facilitates

entrepreneurial behavior among budding entrepreneurs339. Author emphasizes that entrepreneurial

activities involve risk and stress, which healthy social support can mitigate339. Author argue that

entrepreneurship is a social activity requiring frequent interaction with the social environment340,

making positive support from the social environment crucial for encouraging entrepreneurial

intention339.

Author also notes an indirect effect of social support on entrepreneurial intention, observing a

direct effect on attitudes towards entrepreneurship339. Author adds that positive social support

complements personal knowledge, enhancing the ability to exploit business opportunities341.

Scholars’ like342 argue that assistance from social networks is vital during the early stages of job

setup. In the UK, author report that networks and social capital facilitate crowd funding, enabling

start-ups to navigate various stages of venture creation with less financial burden. This

underscores the role of tangible support in promoting entrepreneurial intentions342.

However, most previous studies on social networks focus on the size of the network, the strength

of ties, and the number of contacts339. This study argues that network size or the number of

relations does not determine the extent of support one’s social network can provide. Someone

with an extensive social network might receive less support than someone with a small but

influential network. Despite several studies336 on social networks, the actual significance of

support from social networks remains unclear. Building on this argument, this study investigates

perceived support instead of measuring the size, strength, or number of ties in one’s social

network for determining intention toward entrepreneurship. Existing literature on entrepreneurial

intentions suggests no previous studies have examined the combined influence of social support

and entrepreneurial competencies on the entrepreneurial intention of university students in Ghana.
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Studies on the mediation and moderation roles of socio-demographic profiles and business

opportunities in the Ghanaian context are also scarce. This study aims to fill this gap by assessing

the integrated effect of support from social networks and entrepreneurial competencies on

entrepreneurial intention in Ghana, providing valuable insights into how perceived support

influences entrepreneurial behaviour336.

Author states that new entrepreneurs seek assistance from close social circles, including family

and in-laws339. The concept of social support was popularized by author based on study.

Researchers assert that social associates are critical for budding entrepreneurs339 342, contributing

to mobilizing inputs, identifying customer needs, and sharing information on production

techniques339. Society provides facilities and resources to stimulate entrepreneurial behaviours339.

Author observed the positive contribution of family members toward entrepreneurial decisions in

a study of 227 students from the University of Utara, Malaysia343. Author found that access to

economic, human, and social capital increases the likelihood of starting a new business344. In

rural Madagascar, noted a significant moderating effect of access to finance on the link between

attitudes towards entrepreneurship and entrepreneurial intention3455. Author confirmed that social

networks are crucial in shaping people’s business aspirations. This study tests whether social

support influences university students’ entrepreneurship intentions in Ghana, contributing to

understanding social support and entrepreneurial intention in a developing country context343.

Social support is viewed by scholars as a complex and multifaceted concept. They defined it as a

person's voluntary actions against another in the form of financial, physical and emotional

assistance which can be sourced from the family, friends, school, community etc. According to

social support information, people care about, respect and value social assets, social resources or

social networks which can be accessed when they need advice, help, assistance, protection or

support340. Although social support has been classified differently in many studies, most of the
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classifications are similar despite the different terminologies used. The classifications also

indicated that social support is both tangible and intangible. This research will use classification

method which uses reflection formation to consider construction under belonging, appraisal and

tangible supports230.

Literature evidence suggests that social support may be the moderator of the relationship between

EE and entrepreneurial willingness. Social support or social support network is a key factor

affecting the success of university students, and is a mechanism to promote students' resilience

and happiness. It helps improve the graduation completion rates, enhances students' self-efficacy

and offsets the effects of student burnout. Several scholars added that a collaborative network in a

supportive environment fosters a sense of collective effectiveness, thereby improving student

achievement. In addition, author discovered that students with supportive relationships both in

and out of school were less tired, highly self-efficient and participatory. These factors can help

students overcome barriers to succeed in school and balance multiple roles in life256. Hence, a

student with an EE will have a strong willingness to start a business, especially when he/she

realises the presence of a support system when starting a business in the future. Although much

extant research indicated the importance of EE in motivating students' EI, the findings were

mixed. According to the recommendations of author, moderating variables are introduced when

there is a mixed relationship between independent variables and dependent variables256.

Furthermore, integrating perceived social support as a moderator of the relationship between EE

and EI can lead to important and useful insights for theory and practice that may advance the

entrepreneurship and strategic management field276.

Author looked at the effect of entrepreneurship education on entrepreneurial intention: The role

of social support. This study found that entrepreneurship education can have a positive effect on

entrepreneurial intention, but the effect is moderated by the individual’s social support346.
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Specifically, the study found that social support had a stronger positive effect on entrepreneurial

intention among individuals who had high levels of entrepreneurial social support. Author

examined the effect of entrepreneurship education on entrepreneurial intention: A meta- analysis

of mediating mechanisms347. This meta-analysis of 57 studies found that entrepreneurship

education had a small but significant positive effect on entrepreneurial intention. The effect was

mediated by a number of factors, including entrepreneurial self-efficacy, perceived feasibility,

and perceived desirability347.

Several studies have explored the covariate effect of entrepreneurial education on entrepreneurial

intention273. These studies have shown that entrepreneurial education plays a significant role as a

moderator in shaping entrepreneurial intention. Entrepreneurial education, which includes

educational programs, courses, and initiatives that provide individuals with knowledge, skills,

and resources related to entrepreneurship, serves as a catalyst in fostering an entrepreneurial

mindset, enhancing entrepreneurial knowledge, and developing the necessary competencies to

pursue entrepreneurial activities273.

2.4 Summary of the Literature Reviewed

Under the review of related literature in this study, many concepts were defined and reviewed;

such concepts include academic self-concept, self-efficacy, social support and entrepreneurial

intention among emerging adults. The meanings of the concepts as they relate to this present

study were equally given.

Entrepreneurship is as a result of complex balancing of prospect initiatives, risks and rewards. It

can be viewed as a process by which individuals look for opportunities, enjoyable needs and

wants through innovations, without regard to the resources they currently control. Through the

practice of entrepreneurship, it is possible to maintain the scope of capital formation, job

establishment and aid industrialization in a country. On the other hand, an entrepreneur is a
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person who hunts for change, responds to it and exploits it as an opportunity. In every society,

entrepreneur is known to be a business front-runner and not just owner of capital. Such person is

often driven with telescopic faculty, energy and ability that see business prospects and

immediately explore them for opportunity. An individual who wish to venture into

entrepreneurship often begins with planned thought, desires and ideas which is often referred to

as entrepreneurial intention in the literature. Entrepreneurial intention refer to individual

willingness to start a new business. On the other hand Entrepreneurial intention is also described

as the readiness of an individual to perform entrepreneurial behaviour, to engage in

entrepreneurial action, to be self-employed, or to establish new business. Furthermore,

entrepreneurial intention is a reliable measure of entrepreneurial behaviour and entrepreneurial

activity. Generally, entrepreneurial intentions are a state of mind which directs and guides the

actions of the individual towards the development and implementation of new business concepts.

An individual may have potential to be an entrepreneur but may not make any transition into

entrepreneurship unless they have such intentions.

Academic self-concept (ASC) is defined as the mental representation of one’s own academic

abilities in general and in different academic domains. Researchers have also used the terms self-

concept of ability and perceived cognitive competence with similar definitions. Academic self-

concept has been an important construct in education research for several decades, as it relates to

desirable outcomes such as higher educational aspirations, better attainment, and more favorable

learning behaviour. Self-concept is very important concept and used to describe human behavior.

Self-concept is very hard to explain. There is a lot of psychologist who examine that people see

themselves as the other people see them. Self-concept is explained as the physical representation,

abilities and capabilities etc. We can break the concept of self-concept for understand it better.
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Researchers suggest that self-concept is a mixture of many things such as one material self, our

interpersonal thoughts, relationships or feelings etc.

Self-efficacy is defined as an individual perception about their capabilities to create designated

levels of performance that exercise influence over events that affect their lives. Self-efficacy

determines how people feel, think, and behave. Such beliefs yield this diverse effect through four

major processes. A strong sense of efficacy produces human accomplishment and personal well-

being in many ways. People with high assurance in their capabilities approach difficult tasks as

challenges to be mastered rather than as threats to be avoided. Self-efficacious individuals are

likely to perceive entrepreneurial environment positively and make the best out of the situation.

In other words, high self-efficacy individuals are likely to exercise control over entrepreneurial

events, while an individual low on self-efficacy may not be willing to exert extra effort in the face

of obstacles and setbacks.

The term "support" describes unpaid help given to a family member or care given to them in

order to support them in building stronger unofficial social ties through integrated programs that

include both public and private services. To support family values and meet needs and aspirations,

it is necessary to provide emotional, physical, financial, and material resources to family

members. Social support as help provided to individuals by people playing critical roles in their

lives to overcome difficulties and anxiety, such as stress relief, psychological counseling, and

material support. Social support is an act of help that enables an individual to overcome

difficulties and pressure in undesirable situations. In the present study, social support was defined

as an external force that enables individuals to solve personal problems and improve their

psychological health; individuals perceive social support at specific times and occasions and react

to it differently according to their understanding and acceptance of that support.
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The literature review on the influence of academic self-concept, self-efficacy and social support

on the entrepreneurial intention reveals a multifaceted relationship shaped by psychological,

social, and environmental factors. This review explores these dynamics through the lens of three

key theories: Social Cognitive Theory, Theory of Planned Behaviour (TPB), and Schumpeter’s

Theory of Innovation

The TPB states that the performance of a behaviour is determined by three major constructs;

intention, attitude, and subjective norm. Intention is an indicator of how hard a person is willing

to try and how much of an effort they are willing to exert to perform a particular behaviour. An

individual's intention to perform a given behaviour is seen as the immediate determinant of the

individual performing that behaviour and a person will usually act in accordance with their

intentions. The attitude factor refers to an individual's positive or negative evaluation of

performing the behaviour– it does not assess attitude toward the object per se, but rather, attitude

toward the performance of a particular behaviour.

Schumpeter highlighted the function of entrepreneurs who is carrying out new combinations. He

viewed the occurrence of discontinuous and “revolutionary” change as the core of “economic

development” which breaks the economy out of its static mode (“circular flow”) and sets it on a

dynamic path of fits and starts. Three decades later, in his Capitalism, Socialism, and Democracy.

Schumpeter took the view that dynamic capital ism was executed to fail because the very

efficiency of capitalist enterprise would lead to monopolistic structures and the disappearance of

the entrepreneur

Social Cognitive Theory, developed by Bandura, emphasizes the role of observational learning,

self-efficacy, and reciprocal determinism in shaping behaviour and outcomes. This theory

suggests that entrepreneurial intentions are influenced by academic self-concept, social support

and self-efficacy.
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This study also reviewed the theoretical framework on which the present study was anchored.

These theories include Schumpeter’s Theory of Innovation, Bandura Socio-cognitive theory and

Theories of Planned Behaviour. The literature reviewed showed that some researchers used

descriptive survey research design in their studies. Some researchers used questionnaire as their

instrument for data collection. Some used mean, percentage t-test and ANOVA in their data

analysis.

In this study the researcher will used non-experimental design for analyzing research and for

testing the hypothesis at 0.05 level of significant. The literature reviewed also described the

empirical studies conducted on entrepreneurial intention among emerging adults inprivate

universities in Nigeria, America, China, Europe, India, New York, Canada on related studies.

Studies have been carried out in Nigeria on entrepreneurial intention among emerging adults in

private universities in Nigeria and the study is limited to effect of academic self-concept, self-

efficacy and social support on entrepreneurial intention among emerging adults in private

universities.
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2.5 Conceptual Model

Figure 2.1

Figure 2.1: Conceptual Model for the Study of Academic Self-concept, Self-efficacy and Social

Support as Determinants of Entrepreneurial Intention among Emerging Adults of Private

Universities in Southwest, Nigeria (Researcher, 2023)
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This conceptual model serves as a guide and roadmap with a theoretical connotation highlighting

the constituent components of this study. It gives a vivid presentation of the study and the

systemic variables used in the study and graphical presentation of the cause-effect in terms of the

relationship between the independent variables and dependent variable to produce an observable

behavioural effect. With regards to this study, the independent variables had relationship and

influence on entrepreneurial intentions of emerging adults of private universities in Southwest,

Nigeria. Gender was used as the moderating variable in the study. In that regard, gender

differences in entrepreneurial intention and self-efficacy were significant. Thus, empirical

interpretations, appropriate and logical deduction were made on manifest outcome of the

interaction of these variables. Conceptual model in research study often stands as an innovative

directional source of guide with a symbolic emphasis of the fundamental components of a study.

It does help to give precise description of what is entail in a study with graphical presentations

that gives a clear account of potential manipulative relationship between the independent and

dependent variables of the study. Thus, the empirical manipulative relationships of the variables

of this study are symbolically presented as thus: S – O – R.

S= Stimulus (Academic Self-concept, Self-efficacy and Social Support)

O= Organism (Emerging adults of private universities in Southwest, Nigeria)

R= Response (Entrepreneurial intentions of emerging adults).
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Chapter Three

Methodology

The methodology applied in conducting this study is expressed in this chapter with the following

sub-headings: research design, the area of study, population of the study, sampling technique,
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sample of the study, instrument for data collection, validation of instrument, reliability of

instrument; administration of the instrument and methods of data analysis.

3.1 Research Design

This study adopted the descriptive research design of survey type and made use of the quantitative

approach with a questionnaire named ‘Academic Self-concept, Self-efficacy, Social Support and

Entrepreneurial Intention Questionnaire (ASSSSEIQ) to collect data for the study. It is a type of

design that researcher usually has no control over the variables of interest being investigated and

therefore cannot manipulate them. Usually, data are collected as phenomena under investigation

even take place. The researcher only described events as they occurred. This implies that the

variables were not manipulated by the researcher because he did not have direct control of them.

3.2 Population of the Study

The population of the study comprised of 9000 private university undergraduates in their 300 level

of study in South-west, Nigeria.

Table 3.1: Population of 300 Level Students in Private Universities in South-west, Nigeria

Private University Number of 300 Level Students
Lead City University, Ibadan 1459
Kola Daisi University, Ibadan 180
Dominican University, Ibadan 56
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Ajayi Crowther University, Oyo 674
Covenant University, Ota 1912
Crawford University, Igbesa 124
Crescent University, Abeokuta 158
Hallmark University, Ijebu-Itele 176
Augustine University, Ilara-Epe 191
Caleb University, Imota , Lagos 203
Anchor University, Ayobo, Lagos 204
Eko University of Medical and Health Sciences,
Ijanikin, Lagos

101

Precious Cornerstone University, Ibadan 52
Dominion University, Ibadan 121
Achievers University, Owo 177
Elizade University, Ilara-Mokin 144
Wesley University of Science and Technology, Ondo 45
Afe Babalola University, Ekiti State 280
Chrisland University, Owode 137
Mountain Top University, Ibafo 158
Mcpherson University, Seriki Sotayo, Ajebo 311
Babcock University, Ilishan Remo 806
Bells University of Technology, Ota 393
South-western University, Okun-Owa 164
Trinity University, Yaba 179
Bowen University, Iwo 775
Redeemer’s University, Ede 273
Fountain University, Oshogbo 98
Joseph Ayo Babalola University, Ikeji-Arakeji 209
Kings University, Ode-Omu 75
Adeleke University, Ede 172
Pan Atlantic University, Lagos 32
Total= 33 Total=9439

Source: ICT Units of the Private Universities, 2023

3.3 Sample and Sampling Techniques

The sample used for this study consisted of 1,305 male and female emerging adults in 300 level

of study in private universities in South-west, Nigeria. A sample of 1,305 male and female 300

level students was selected as participants for the study, using the multistage sampling procedure.
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These 1,305 300 level students were selected from the 9 private universities in three states (Ogun,

Ondo and Oyo) selected from the South-west, Nigeria through the use of the Multistage sampling

procedure. Regarding selection through multistage sampling procedure, first stage involved

selecting three out of six states using the Simple random sampling technique (Basket method),

these states are Ogun, Ondo and Oyo States. At the second stage, simple random sampling

technique was also used in selecting three private universities in each of the three states. This is

because Ondo State has only three private universities as at the time of the field work. Three was

used as a benchmark to pick the number of private universities in each of the three randomly

selected states. A sample of 1,305 male and female 300 level students were finally selected using

the Taro Yamane formula1. The sample size used in the study is appropriate as it is in agreement

with specific population parameters such as population size, margin of error, and confidence level.

The sample was got using Taro Yamane standard method for sample size calculation. The Taro

Yamane method for sample size calculation was propounded by the statistician Taro Yamane in

1967 to determine the sample size from a given population1. Below is the mathematical

illustration for the Taro Yamane method: n=N/ (1+N (e)2) where:

n = signifies the sample size

N = signifies the population under study

e= signifies the margin error (it could be 0.10, 0.05, or 0.01)

Therefore, with the total population of 300 level students in private universities in determining

the sample size it will be thus:

n=N/ (1+N (e) 2) where:

n = signifies the sample size

N = signifies the population under study



161

e= signifies the margin error which 0.05

Sample Size Selection for 300 Level Students in Lead City University

n=N/1+N(e)2

n= sample size

N= Population

e= 0.05

n= 1459/1+1459(0.05)2

n=1459/1+1459 (0.0025)

n= 1459/1+3.65

n= 1459/4.65

n= 314

Sample Size Selection for 300 Level Students in Kola Daisi University

n=N/1+N(e)2

n= sample size

N= Population

e= 0.05

n= 180/1+180(0.05)2

n=180/1+180 (0.0025)

n= 180/1+0.45

n= 180/1.45

n= 125

Sample Size Selection for 300 Level Students in Ajayi Crowther University

n=N/1+N(e)2

n= sample size
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N= Population

e= 0.05

n= 308/1+308(0.05)2

n=308/1+308(0.0025)

n= 308/1+0.77

n= 308/1.77

n= 174

Sample Size Selection for 300 Level Students in Achievers University

n=N/1+N(e)2

n= sample size

N= Population

e= 0.05

n= 177/1+177(0.05)2

n=177/1+177(0.0025)

n= 177/1+0.44

n= 177/1.44

n= 123

Sample Size Selection for 300 Level Students in Elizade University

n=N/1+N(e)2

n= sample size

N= Population

e= 0.05

n= 144/1+144(0.05)2

n=144/1+144(0.0025)
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n= 144/1+0.36

n= 144/1.36

n= 106

Sample Size Selection for 300 Level Students in Wesley University

n=N/1+N(e)2

n= sample size

N= Population

e= 0.05

n= 45/1+45(0.05)2

n=45/1+45(0.0025)

n= 45/1+0.11

n= 45/1.11

n= 41

Sample Size Selection for 300 Level Students in Macpherson University

n=N/1+N(e)2

n= sample size

N= Population

e= 0.05

n= 211/1+21(0.05)2

n=211/1+211(0.0025)

n= 211/1+0.53

n= 211/1.53

n= 138

Sample Size Selection for 300 Level Students in Bells University
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n=N/1+N(e)2

n= sample size

N= Population

e= 0.05

n= 393/1+393(0.05)2

n=393/1+393(0.0025)

n= 393/1+0.98

n= 393/1.98

n= 199

Sample Size Selection for 300 Level Students in Crescent University

n=N/1+N(e)2

n= sample size

N= Population

e= 0.05

n= 108/1+108(0.05)2

n=108/1+108(0.0025)

n= 108/1+0.27

n= 108/1.27

n= 85

Table 3.2: Sampling Frame of 300 level Students in Private Universities in South-west,

Nigeria.

Private University Number of 300 level Students

Lead City University, Ibadan 314

Kola Daisi University, Ibadan 125
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Ajayi Crowther University, Oyo 174

Achievers University, Owo 123

Elizade University, Ilara Mokin 106

Wesley University of Sci. & Tech. Ondo 41

Mcpherson University, Seriki Sotayo, Ajebo 138

Bells University of Technology, Ota 199

Crescent University, Abeokuta 85

Total = 9 Total = 1,305

Source: ICT Units of the Private Universities, 2023

3.4 Instrument used for the Study

The instrument used to collect empirical data for this study was a Questionnaire named Emerging

Adults Entrepreneurial Intention Questionnaire (EAEIQ). The questionnaire has five sections with

four sub-scales. Section A contains the demographic data of the respondents; section B to E

contained Entrepreneurial Intention, Academic Self-concept, Self-efficacy and Social Support Scales

respectively.

Entrepreneurship Intention Questionnaire was used to measure entrepreneurial intentions of

emerging adults used for the study. Entrepreneurship Intention Questionnaire constitutes the

explanatory context of intention based on entrepreneurial intention, professional attraction and

entrepreneurial capacity that will make individuals’ desired intention to becoming an entrepreneur

more credible. This questionnaire is considered to be quite appropriate and an adequate model for

analyzing university students’ intention to become an entrepreneur. It has 16 items that are rated on

a scale from 1 (“not at all true”) to 4 (“exactly true”) and its internal reliability is between .86
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and .902. The scale was adopted and used to measure the intention of emerging adults to become

entrepreneurs.

The Academic Self Concept Questionnaire (ASCQ) was designed to assess students’ academic self-

concept in Singapore. It was adapted and used to measure the academic self-concept of emerging

adults in the study. The development of the ASCQ reflects the conceptualisation of academic self-

concept as a hierarchical model consists of one overarching higher order factor, academic self-

concept, (20 items) and two first-order factors (academic confidence) and (academic effort).

Academic confidence assesses students’ feelings and perceptions about their academic competence

while academic effort investigates students’ commitment to and involvement and interest in

schoolwork. Answers to the individual items were rated on a four-point scale ranging from ‘strongly

agree’ (1) to ‘strongly disagree’ (4). The validity and reliability of the ASCQ have been established

in previous studies in Singapore with Cronbach’s alpha (α) ranging between 0.71 and 0.893.

The General Self-Efficacy Scale (GSE) is a self-report measure of self-efficacy. It has become a

widely used instrument for measuring general self-efficacy, and it was found suitable for this study.

The scale was therefore adopted to measure the general self-efficacy of the emerging adults. The

GSE assesses a broad and stable sense of personal competence to deal effectively with a variety of

stressful situations. It consists of 10 items that are rated on a scale from 1 (“not at all true”) to 4

(“exactly true”). The GSE sum score is calculated by summing the item scores, and ranges between

10 (lowest GSE) and 40 (highest GSE). The scale has been used in research with college students

and population cohorts, as well as with clinical populations. The General Self-Efficacy Scale is

correlated to emotion, optimism, work satisfaction. Negative coefficients were found for depression,

stress, health complaints, burnout, and anxiety. Internal reliability for GSE = Cronbach’s alphas

between .76 and .904.
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Multidimensional Scale of Perceived Social Support (MSPSS) is a 12-item scale designed to

measure perceived social support from three sources: Family, Friends, and a Significant Other. This

scale has three different subscales designed to measure three dimensions of perceived social support.

These dimensions are:1) Appraisal Support 2) Belonging Support 3) Tangible Support. Each

dimension is measured by 4 items on a 4-point scale ranging from ‘strongly agree’ (1) to ‘strongly

disagree’ (4). It has internal reliability Coefficient of between 0.81 and 0.875. The scale was adapted

and used in measuring the social support that emerging adults enjoy from family friends and

significant others.

3.5 Validity of the Research Instrument

The scales have been validated and their psychometric properties established. The face, content

and construct validity have been ascertained. These were established through the judgment of

experts in psychometrics, tests and measurement, with inputs from the researcher’s supervisor. It

was ensured that items on the instrument are suitable, appropriate and adequate to elicit needed

information from respondents. The research instrument was subjected to validation with the

assistance of the supervisor in order to ensure that the instrument sub-scales actually measure

what they are expected to measure.

3.6. Reliability of the Research Instrument

The reliability of the instrument was determined with the use of Cronbach’s alpha in SPSS v.23

software, in order to assess and establish the reliability, or internal consistency of the sub-scales

and items. Cronbach’s alpha was used in the study to assess the inter-correlation of the items of
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the scales. A pilot study was conducted to establish the reliability coefficients of the scales. Thirty

copies of the study questionnaire were administered on thirty male and female emerging adults

from Bowen University, Iwo, Osun State, Nigeria. The results revealed Entrepreneurial intention

scale (α =.83), Academic Self-concept scale (α= .85), General Self-efficacy scale (α= .74) and the

Perceived Social Support Scale (α =.75). the average Cronbach alpha coefficient was (α= .79).

3.7 Administration of the Research Instrument

The researcher introduced himself with a letter from the Department of Arts and Social Science

Education, Lead City University, Ibadan to the appropriate authorities in the private universities

from which respondents were sampled. This was to facilitate collection of data for the study. The

data collection exercise was carried out by the researcher with the help of three research assistants

who were engaged and trained to assist in the administration and collection of the questionnaires

across the selected private universities in South-west, Nigeria. The participants in the study

consented to filling the questionnaire and willingly did so. They were met mostly after lectures in

general courses and had large numbers. The questionnaires were retrieved on the spot. The data

collection exercise lasted three months.

3.8 Method of Data Analysis

Demographic data and the research questions were analyzed using percentage, frequency counts,

mean and standard deviation, while, the Pearson’s product moment correlation analytical tool,

multiple regression analysis and T-test statistics at 0.05 alpha level.

Endnotes

1 T. Yamane. Statistics: An Introductory Analysis. 2nd Ed., New York: Harper and Row.
1967
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2 F. Liñán & Y. Chen. Testing the entrepreneurial intention model on a two-country sample:
Research Gate, 2006.

3 W. Liu & C. D. J. Wang & E. J. Parkins. A longitudinal study of students' academic
self‐concept in a streamed setting: The Singapore context. British Journal of Educational
Psychology, 74(4), 2005, 567.

4 R. Schwarzer & M. Jerusalem. Generalized Self-Efficacy scale. Measures in health
psychology: A user’s portfolio. Causal and Control Beliefs, 1995, 35-37).

5 G. Zimet. Multidimensional Scale of Perceived Social Support (MSPSS) - Scale Items and
Scoring Information. Research Gate., 2016.

Chapter Four

Results and Discussion of Findings
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This chapter presents the results and discussion of findings; the answers to the research questions

and results of tested hypotheses are presented. The analysis of data and discussion of findings

were presented in this chapter in the following order:

4.1 Questionnaire Return Rate

Table 4.1 Questionnaire Return Rate

Number Distributed Number Returned Percentage

1305 1103 84.5%

Source: Field Survey, 2023

4.2 Analysed Demographic Information

Table 4.2.1 Gender of Respondents

S/N Gender Frequency Percentage

1 Male 492 44.6

2 Female 611 55.4

Total 1103 100

Source: Field survey, 2023

Demographic information presented in Table 4.2.1 highlights the gender identity of respondents

that participated in the survey. Result obtained shows that out of the 1103 respondents, 492

(44.6%) were male, while 611 (55.4%) were female. The data suggests that there are more female

students than male students in private universities in South-west, Nigeria.
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Table 4.2.2 Respondent’s Age
S/N Age Frequency Percentage

18-20 754 68.4

21-25 349 31.6

Total 1103 100

Source: Field survey, 2023

Demographic information presented in Table 4.2.2 presents age distribution of male and female

undergraduates in private universities in South-west Nigeria who participated in the survey. The

table contains two age categories within the emerging adulthood range of 18-25, each with its

frequency and percentage. From the table, we can see that the majority of the undergraduates are

between the ages of 18 and 20. This connotes that emerging adults in private universities in

South-west, Nigeria are early emerging adults.

4.3 Answers to Research Questions

Research Question One:What is the level of entrepreneurship intention among emerging adults

of private universities in South-west, Nigeria?

Table 4.3.1: Level of Entrepreneurship Intention among Emerging Adults of Private
Universities in South-West, Nigeria
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S/N Items Strongly
Agree

Agree Disagree Strongly
Disagree

Mean
(x̅)

SD.

1 I am ready to make anything
to be an entrepreneur

487

(44.2%)

396

(35.9%)

154

(14.0%)

66

(6.0%)

3.18 0.888

2 My professional goal is to
become an entrepreneur

245

(22.2%)

418

(37.9%)

264

(23.9%)

176

(16.0%)

2.66 0.994

3 I will make every effort to
start and run my own firm

553

(50.1%)

242

(21.9%)

154

(14.0%)

154

(14.0%)

3.08 1.093

4 I am determined to create a
firm in the future

685

(62.1%)

88

(8.0%)

132

(12.0%)

198

(18.0%)

3.14 1.200

5 I have very serious thought of
starting a firm

597

(54.1%)

418

(37.9%)

66

(6.0%)

22

(2.0%)

3.44 0.697

6 I have got intention to start a
firm some day

641

(58.1%)

242

(21.9%)

44

(4.0%)

176

(16.0%)

3.22 1.100

7 A career as entrepreneur is
attractive for me

421

(38.2%)

462

(41.9%)

154

(14.0%)

66

(6.0%)

3.12 0.864

8 If I had the opportunity and
resources, I would like to start
a firm

553

(50.1%)

396

(35.9%)

88

(8.0%)

66

(6.0%)

3.30 0.854

9 Being an entrepreneur would
entail great satisfaction for me

597

(54.1%)

264

(23.9%)

198

(18.0%)

44

(4.0%)

3.28 0.895

10 Among various options, I
would rather be an
entrepreneur

267

(24.2%)

396

(35.9%)

110

(10.0%)

330

(29.9%)

2.54 1.154

11 To start a firm and keep it
working would be easy for me

377

(34.2%)

462

(41.9%)

154

(14.0%)

110

(10.0%)

3.00 0.939

12 I am prepared to start a viable 333 418 154 110 2.80 1.059
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firm (30.2%) (37.9%) (14.0%) (10.0%)

13 I can control the creation
process of a new firm

157

(14.2%)

418

(37.9%)

132

(12.0%)

396

(35.9%)

2.30 1.103

14 I know the necessary practical
details to start a firm

135

(12.2%)

264

(23.9%)

462

(41.9%)

242

(21.9%)

2.26 0.938

15 I know how to develop an
entrepreneurial project

69

(6.3%)

132

(12.0)

374

(33.9)

528

(47.9)

1.77 0.891

16 If I try to start a firm, I would
have a high probability of
succeeding

465

(42.2%)

418

(37.9%)

132

(12.0%)

88

(8.0%)

3.14 0.917

Weighted Average Mean (x̅) = 2.89

Threshold: mean value of 0.000-1.499 = Very Low Level; 1.500-2.499 = Low Level; 2.500-
3.499 = High Level and 3.500 to 4.500 = Very High Level

Decision- the level of entrepreneurial intention of emerging adults of private universities in

South-west, Nigeria is high.

Source: Field survey, 2023

From the result in table 4.3.1, it is revealed that the level of entrepreneurial intention among

emerging adults who is high with the weighted average mean (x̅) score of 2.89. The result implies

that undergraduates in private universities in South-west, Nigeria have high tendency to own

businesses and enterprises. As it is observed before the study was carried out, and confirmed in

this study, many private universities have entrepreneurship as their focal points whereby their

graduate become enterprising, owning businesses even while they are still in school. Many

students in the private universities are full or partly self-sponsored through small and medium

scale enterprises that they own.

Research Question Two: What is the level of academic self-concept among emerging adults of

private universities in South-west, Nigeria?
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Table 4.3.2: Level of Academic Self-concept among Emerging Adults of Private Universities
in South-west, Nigeria
S/N Items Strongly

Agree
Agree Disagree Strongly

Disagree
Mean

(x̅)

SD

1 I can follow the lectures
easily.

377

(34.2%)

286

(25.9%)

198

(18.0%)

242

(21.9%)

2.72 1.150

2 I day dream a lot in class. 465

(42.2%)

66

(6.0%)

330

(29.9%)

242

(21.9%)

2.68 1.225

3 I am able to help my course
mates with their term
papers if permitted.

201

(18.2%)

242

(21.9%)

88

(8.0%)

572

(51.9%)

2.07 1.210

4 I often do my assignment
without thinking

465

(42.2%)

418

(37.9%)

44

(4.0%)

176

(16.0%)

3.06 1.047

5 If I work hard I think I can
graduate with a good grade
from the university

707

(64.1%)

176

(16.0%)

154

(14.0%)

66

(6.0%)

3.38 0.935

6 I pay attention to the
lecturers during lectures

641

(58.1%)

264

(23.9%)

66

(6.0%)

132

(12.0%)

3.28 1.020

7 Most of my course mates
are smarter than I am

421

(38.2%)

462

(41.9%)

198

(18.0%)

22

(2.0%)

3.16 0.784

8 I study hard for my tests 663

(60.1%)

330

(29.9%)

88

(8.0%)

22

(2.0%)

3.48 0.728

9 My lecturers feel that I am
poor in my work

267

(24.2%)

220

(19.9%)

418

(37.9%)

198

(18.0%)

2.50 1.046

10 I am usually interested in
my course work

443

(40.2%)

198

(18.0%)

242

(21.9%)

220

(19.9%)

2.78 1.172

11 I often forget what I have
learnt.

619

(56.1%)

264

(23.9%)

132

(12.0%)

88

(8.0%)

3.28 0.960

12 I am willing to do my best
to pass all the courses

861 44 154 44 3.56 0.875
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(78.1%) (4.0%) (14.0%) (4.0%)

13 I get frightened when I am
asked a question by the
lecturers.

355

(32.2%)

396

(35.9%)

198

(18.0%)

154

(14.0%)

2.86 1.021

14 I often feel like quitting
school.

465

(42.2%)

176

(16.0%)

264

(23.9%)

198

(18.0%)

2.82 1.161

15 I am good in most of my
university courses

553

(50.1%)

308

(27.9%)

132

(12.0%)

110

(10.0%)

3.18 0.994

16 I am always waiting for the
lectures to end.

685

(62.1%)

88

(8.0%)

176

(16.0%)

154

(14.0%)

3.18 1.143

17 I always do poorly in tests 201

(18.2%)

66

(6.0%)

286

(25.9%)

550

(49.9%)

1.93 1.133

18 I am not willing to put in
more effort in my course
work

157

(14.2%)

308

(27.9%)

550

(49.9%)

88

(8.0%)

2.48 0.833

19 I am able to do better than
my friends in most courses

487

(44.2%)

286

(25.9%)

88

(8.0%)

242

(21.9%)

2.92 1.181

20 I am not willing to put in
more effort in my course
work

135

(12.2%)

242

(21.9%)

528

(47.9%)

198

(18.0%)

2.28 0.899

Weighted Average Mean (x̅) = 2.88

Threshold: mean value of 0.000-1.499 = Very Low Level; 1.500-2.499 = Low Level; 2.500-
3.499 = High Level and 3.500 to 4.500 = Very High Level

Decision- the level of academic self-concept among emerging adults of private universities in

South-west, Nigeria is high.

Source: Field survey, 2023

From the result in table 4.3.2, it is revealed that the level of academic self-concept among

emerging adults is high with the weighted average mean (x̅) score of 2.88. The result implies that

undergraduates in private universities in South-west, Nigeria see themselves highly from the lens
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of self-perception of academic prowess. These students rate themselves highly regarding

academic confidence and they have a positive evaluation of their own view in relation to

activities on campus geared towards good academic outcomes. High academic self-concept

among emerging adults connotes strong view of themselves regarding self-perceptions when it

pertains to academic competence.

Research Question Three: What is the level of self-efficacy among emerging adults of private

universities in South-west, Nigeria?

Table 4.3.3: Level of Self-efficacy among Emerging Adults of Private Universities in South-
west, Nigeria

General Self-Efficacy Scale (GSE)

S/N Items

Not at
all true

Hardly
true

Moderately
true

Exactly
true

Mean
(x̅)

SD

1 I can always manage to
solve difficult problems
if I try hard enough

465
(42.2%)

264
(23.9%)

198 (17.9%) 176
(15.9%)

2.23 1.227

2 If someone opposes
me, I can find the
means and ways to get
what I want.

458
(41.5%)

376
(34.1%)

144 (13.1%) 125
(11.3%)

2.08 1.235

3 It is easy for me to stick
to my aims and
accomplish my goals.

308
(27.9%)

520
(47.1%)

100 (9.1%) 175
(15.9%)

2.48 1.325

4 I am confident that I
could deal efficiently
with unexpected
events.

500
(45.3%)

432
(39.2%)

64 (5.8%) 107
(9.7%)

1.72 0.964

5 Thanks to my
resourcefulness, I know
how to handle
unforeseen situations.

351
(31.8%)

320
(29%)

200 (18.2%) 232
(21%)

2.54 0.917

6 I can solve most
problems if I invest the
necessary effort.

329
(29.8%)

411
(37.3%)

200 (18.2%) 163
(14.7%)

2.31 1.243

7 I can remain calm when
facing difficulties
because I can rely on
my coping abilities.

412
(37.4%)

241
(21.8%)

210 (19%) 240
(21.8%)

2.49 0.876
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8 When I am confronted
with a problem, I can
usually find several
solutions.

469
(42.5%)

311
(28.2%)

223 (20.2%) 100
(9.1%)

2.22 0.912

9 If I am in trouble, I can
usually think of a
solution

422
(38.2%)

400
(36.3%)

117 (10.6%) 164
(14.9%)

2.17 0.897

10 I can usually handle
whatever comes my
way.

442
(40.1%)

300
(27.2%)

234 (21.2%) 127
(11.5%)

2.13 0.162

Weighted Average Mean (x̅) = 2.24

Threshold: mean value of 0.000-1.499 = Very Low Level; 1.500-2.499 = Low Level; 2.500-
3.499 = High Level and 3.500 to 4.500 = Very High Level

Decision- the level of self-efficacy of emerging adults of private universities in South-west,

Nigeria is Low.

Source: Field survey, 2023

The result in table 4.3.3 showed that the level of self-efficacy among emerging adults is low with

the weighted average mean (x̅) score of 2.24. The result implies that undergraduates in private

universities in South-west, Nigeria have a poor judgment of their capabilities to accomplish task

and achieve goals in life. These students’ beliefs in themselves to be able to navigate life’s

difficulties are adjudged to be poor and weak.

Research Question Four: What is the level of perceived social support among emerging adults

of private universities in South-west, Nigeria?

Table 4.3.4: Level of Perceived Social Support among Emerging Adults of Private

Universities in South-west, Nigeria
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S/N Items Strongly
Agree

Agree Disagree Strongly
Disagree

Mean

(x̅)

SD

1 There is a special person
who is around when I am in
need

707

(64.1%)

264

(23.9%)

88

(8.0%)

44

(4.0%)

3.48 0.806

2 There is a special person
with whom I can share joys
and sorrows

597

(54.1%)

286

(25.9%)

154

(14.0%)

66

(6.0%)

3.28 0.917

3 My family really tries to
help me

817

(74.1%)

198

(18.0%)

22

(2.0%)

66

(6.0%)

3.60 0.800

4 I get the emotional help and
support I need from my
family

641

(58.1%)

330

(29.9%)

66

(6.0%)

66

(6.0%)

3.40 0.848

5 I have a special person who
is a real source of comfort
to me

663

(60.1%)

330

(29.9%)

66

(6.0%)

44

(4.0%)

3.46 0.780

6 My friends really try to
help me

619

(56.1%)

374

(33.9%)

22

(2.0%)

88

(8.0%)

3.38 0.869

7 I can count on my friends
when things go wrong

399

(36.2%)

352

(31.9%)

198

(18.0%)

154

(14.0%)

2.90 1.045

8 I can talk about my
problems with my family

487

(44.2%)

418

(37.9%)

110

(10.0%)

88

(8.0%)

3.18 0.910

9 I have friends with whom I
can share my joys and
sorrows

553

(50.1%)

396

(35.9%)

44

(4.0%)

110

(10.0%)

3.26 0.934

10 There is a special person in
my life who cares about my
feelings

465

(42.2%)

374

(33.9%)

198

(18.0%)

66

(6.0%)

3.12 0.909

11 My family is willing to
help me make decisions

641 264 154 44 3.36 0.866
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(58.1%) (23.9%) (14.0%) (4.0%)

12 I can talk about my
problems with my friends

487

(44.2%)

396

(35.9%)

44

(4.0%)

176

(16.0%)

3.08 1.055

Weighted Average Mean (x̅) = 3.29

Threshold: mean value of 0.000-1.499 = Very Low Level; 1.500-2.499 = Low Level; 2.500-
3.499 = High Level and 3.500 to 4.500 = Very High Level

Decision- the level of perceived social support of emerging adults of private universities in

South-west, Nigeria is high.

Source: Field survey, 2023

Table 4.3.4 revealed that the level of perceived social support among emerging adults of private

universities in South-west, Nigeria is high with the weighted average mean (x̅) score of 3.29.

Form the result, it can be seen that students in private universities perceived that they are

supported. The result implies that family (parents, siblings and relatives), friends and significant

others in emerging adults’ lives form a strong support system and help them navigate life with

resources for the present time and the assurance of continued support in the nearest future.

4.4 Tests of Hypotheses

H01: There will be no significant joint influence of academic self-concept, self-efficacy and social

support on entrepreneurial intentions of emerging adults in South-west, Nigeria
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Table 4.4.1: Summary of Regression Analysis Showing Significant Joint Influence of
Academic Self-concept, Self-efficacy and Social Support on Entrepreneurial Intentions of
Emerging Adults in South-West, Nigeria
_________________________________________________________________________

R R2 Adj. R2 STD Error of the Estimate
.998 .995 .987 1.023
___________________________________________________________________________

ANOVA
Model Sum of Squares Df Mean Square F Sig.
1 Regression 230191.660 3 76730.553 73269.990 .000b

Residual 1150.906 1099 1.047
Total 231342.566 1102

a. Dependent Variable: Entrepreneurial Intention
b. Predictors: (Constant), Social Support, Self-efficacy, Academic Self-concept

Source: Field survey, 2023

Table 4.4.1 displays the results of the regression analysis, indicating a strong fit of the model with

an adjusted R Square of .987. This suggests that approximately 98.7% of the variance in

entrepreneurial intention among emerging adults of private universities in South-west, Nigeria

can be explained by the combined influence of academic self-concept, self-efficacy and social

support. The other percentage is caused by other variables that are extraneous to this study. The

ANOVA results further confirm the statistical significance of the regression model, with a high F-

value of 73269.990 and a p-value (Sig.) of .000, which is below the conventional alpha level

of .05. These findings imply that there is a significant joint influence of academic self-concept,

self-efficacy and social support on entrepreneurial intention among emerging adults of private

universities in South-west, Nigeria.

Furthermore, the table reveals that the predictors, including academic self-concept, self-efficacy

and social support, collectively account for a significant amount of variance in entrepreneurial

intention, as reflected by the regression sum of squares of 230191.660 and a mean square of
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76730.553. Overall, based on the available data, the null hypothesis H01 is rejected, which posits

that there will be no significant joint influence of academic self-concept, self-efficacy and social

support on entrepreneurial intention among emerging adults of private universities in South-west,

Nigeria. The results suggest that these factors do indeed have a significant joint influence on

entrepreneurial intention among emerging adults of private universities in South-west, Nigeria.

H02: There will be no significant relative influence of academic self-concept, self-efficacy and

social support on entrepreneurial intentions among emerging adults of private universities in

South-west, Nigeria

Table 4.4.2: Summary of Regression Analysis Showing Relative Influence of Academic Self-
concept, Self-efficacy and Social Support on Entrepreneurial Intention among Emerging
Adults of Private Universities in South-west, Nigeria

Model

Unstandardized
Coefficients

Standardized
Coefficients

T Sig.B
Std.
Error Beta

1 (Constant) 13.526 .775 17.460 .000
Academic
Self Concept .268 .015 .544 28.689 .000

Self-efficacy .393 .015 .193 17.582 .000
Social
Support .417 .015 .277 26.757 .000

a. Dependent Variable: Entrepreneurial Intention
Source: Field survey, 2023

Table 4.4.2 presents the results of hypothesis two, which posits that there will be no significant

relative influence of academic self-concept, self-efficacy and social support on entrepreneurial

intentions among emerging adults of private universities in South-west, Nigeria. The coefficients

in the table represent the unstandardised coefficients, indicating the magnitude of the effect of

each independent variable (academic self-concept, self-efficacy and social support) on the

dependent variable (entrepreneurial intention) in the regression model. The results reveal that all

three independent variables, namely academic self-concept, self-efficacy and social support, have
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statistically significant influences on entrepreneurial intention among emerging adults of private

universities in South-west, Nigeria. This is evident from the low p-values (less than .05) in the

"Sig." column, indicating that the results are statistically significant at a 95% confidence level.

The standardised coefficients (β) reflect the relative influence of each independent variable on the

dependent variable, after accounting for differences in the the variables. The standardised

coefficients are interpreted as the change in the dependent variable associated with a one-unit

change in the independent variable, while holding all other variables constant. Based on the

results, academic self-concept has the highest influence on entrepreneurial intention (t= 28.689; β

= .544). This is followed by social support (t=26.757; β =.277), while self-efficacy contributed

the least relative influence on entrepreneurial intention (t= 17.582; β = .193). The findings

suggest that academic self-concept, social support and self-efficacy have significant relative

influence on entrepreneurial intention among emerging adults of private universities in South-

west, Nigeria, in different magnitude contradicting the null hypothesis (H02).

H03: There will be no significant relationship between academic self-concept and

entrepreneurship intention of emerging adults in South-west, Nigeria

Table 4.4.3: Pearson Product Moment Correlation Showing Relationship between
Academic Self-concept and Entrepreneurial Intention among Emerging Adults of Private
Universities in South-West, Nigeria

Descriptive Statistics
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Mean
(x̅)

Std.
Deviation

N

Academic Self-concept 59.32 17.317 1103

Entrepreneurial Intention 42.97 10.286 1103

Correlations

Academic
Self-concept

Entrepreneur
ial Intention

Academic Self-concept Pearson Correlation 1 .724*

Sig. (2-tailed) .000

Sum of Squares and Cross-
products

421134.612 245191.160

Covariance 472.749 221.234

N 1103 1103

Entrepreneurial Intention Pearson Correlation .724* 1

Sig. (2-tailed) .000

Sum of Squares and Cross-
products

245191.160 178334.296

Covariance 221.234 196.521

N 1103 1103

*. Correlation is significant at the 0.05 level (2-tailed).

Source: Field Survey, 2023

Table 4.4.3 presents evidence that led to the rejection of hypothesis H03, which stated that there

will be no significant relationship between academic self-concept and entrepreneurial intention

among emerging adults of private universities in South-west, Nigeria. The strong positive

correlation coefficient of 0.724*, along with the significant level of 0.000, indicates that there is a

significant relationship between these two variables.
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The descriptive statistics provide valuable insights into the central tendency and variability of the

data. The mean score of 59.32 for academic self-concept suggests that, on average, the emerging

adults perceive a relatively academic self-concept. Similarly, the mean score of 42.97 for

entrepreneurial intention indicates that, on average, the emerging adults exhibit a favourable level

of entrepreneurial intention. However, it's important to note that the standard deviations of 17.317

for academic self-concept and 10.286 for entrepreneurial intention suggest some variability in the

data.

The Pearson correlation coefficient of 0.724* depicts a strong positive relationship between

academic self-concept and entrepreneurial intention. This implies that as the academic self-

concept increases, emerging adults are more likely to engage in entrepreneurial ventures and

endeavours that allow them make positive impact in the society and attain self-actualisation. The

significance level (Sig.) of 0.000 indicates that the relationship between academic self-concept

and entrepreneurial intention is statistically significant at the 0.05 level (2-tailed), which provides

strong evidence to reject the null hypothesis. This implies that the observed relationship between

these variables is unlikely to occur by chance.

It is important to note that although, correlation does not imply causation, and there may be other

factors that could influence the relationship between academic self-concept and entrepreneurial

intention but the findings are based on a large sample size of 1103, which enhances the reliability

of the results. However, the results are limited to emerging adults of private universities in South-

west, Nigeria, and may not be generalisable to other populations or contexts.

Moreover, the results of the correlation analysis provide evidence that there is a significant

positive relationship between academic self-concept and entrepreneurial intention among
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emerging adults of private universities in South-west, Nigeria. These findings have implications

for university management and policymakers in the education sector, as they highlight the

importance of improving the academic self-concept to foster high and favourable entrepreneurial

intention among emerging adults. Further research is warranted to gain a deeper understanding of

the underlying mechanisms and potential causal relationships between these variables in this

specific context.

H04: There will be no significant gender difference in entrepreneurship intention of emerging

adults of private universities in South-west, Nigeria

Table 4.4.4: Significant Gender Difference in Entrepreneurial Intention among Emerging

Adults of Private Universities in South-West, Nigeria

One-Sample Statistics
N Mean Std. Deviation Std. Error Mean

Entrepreneurial Intention of
male 492 3.21 1.073 .048

Entrepreneurial Intention of
female

611 3.02 .940 .038

One-Sample Test
Test Value = 0

T Df
Sig. (2-
tailed)

Mean
Difference

95% Confidence Interval
of the Difference

Lower Upper
Entrepreneurial
Intention of male 64.353 492 .000 3.212 3.02 3.21

Entrepreneurial
Intention of female

79.376 611 .000 3.018 2.94 3.09

Source: Field survey, 2023

Based on the analysis presented in table 4.4.4, the statistical results of entrepreneurial intention

among male and female emerging adults of private universities in South-west, Nigeria indicate a

significant gender disparity. This is evident from the markedly low p-values (0.000) for both male
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and female groups, providing substantial evidence to reject the null hypothesis (H04). Moreover,

the substantial t-values for both male (64.353) and female (79.376) groups signify that the

observed distinctions between the means are highly improbable to be attributed to chance.

Therefore, it is reasonable to infer that the differences in entrepreneurial intention between male

and female emerging adults are substantial and not a random occurrence. Consequently, the

comprehensive statistical analysis strongly supports the conclusion that there exists a significant

gender disparity in entrepreneurial intention among emerging adults of private universities in

South-west, Nigeria. These findings emphasise the importance of understanding and addressing

gender-specific factors that influence entrepreneurial intention in the university campuses.

However, from the t-test, it can be concluded that both males and females exhibit entrepreneurial

intention significantly higher than the test value of 0, with extremely low p-values for both

genders. However, the mean entrepreneurial intention for males is higher (3.21) than that for

females (3.02).

H05: There will be no significant gender difference in self-efficacy of emerging adults in South-

west, Nigeria

Table 4.4.5: Significant Gender Difference in Self-efficacy of Emerging Adults in South-

West, Nigeria
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One-Sample Statistics
N Mean Std. Deviation Std. Error Mean

Self-efficacy of male 492 2.30 1.110 .032
Self-efficacy of female 611 2.17 .872 .024

One-Sample Test
Test Value = 0

T Df
Sig. (2-
tailed)

Mean
Difference

95% Confidence Interval
of the Difference

Lower Upper
Self-efficacy of male 53.213 492 .000 2.301 2.986 2.82
Self-efficacy of
female

61.208 611 .000 2.172 2.219 2.64

Source: Field survey, 2023

Based on the analysis presented in table 4.4.5, the statistical results of self-efficacy among male

and female emerging adults of private universities in South-west, Nigeria indicate a significant

gender disparity. This is evident from the markedly low p-values (0.000) for both male and

female groups, providing substantial evidence to reject the null hypothesis (H05). Moreover, the

substantial t-values for both male (53.213) and female (61.208) groups signify that the observed

distinctions between the means are highly improbable to be attributed to chance. Therefore, it is

reasonable to infer that the differences in self-efficacy between male and female emerging adults

are substantial and not a random occurrence. Consequently, the comprehensive statistical analysis

strongly supports the conclusion that there exists a significant gender disparity in self-efficacy

among emerging adults of private universities in South-west, Nigeria. These findings emphasise

the importance of understanding and addressing gender-specific factors that influence self-

efficacy in the university campuses. However, from the t-test, it can be concluded that both males

and females exhibit self-efficacy significantly higher than the test value of 0, with extremely low
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p-values for both genders. However, the mean self-efficacy for males is higher (2.30) than that

for females (2.17).

4.5 Discussion of Findings

The result of the first research question in this study regarding the level of entrepreneurial

intention among emerging adults of private universities in South-west, Nigeria showed that the

level of entrepreneurial intention is high. This finding highlights the importance of considering

academic self-concept, self-efficacy and social support in understanding and fostering

entrepreneurial intention among students in the university. This result suggests that university

student between the ages of 18 and 25 have a high tendency to become entrepreneurs. This

implies that they do want to own business, become employers of labour and contribute to the

economy of Nigeria in the nearest future. From the researcher’s observations, many of these

emerging adults already have small and medium scale enterprises SMEs as they are in school

doing businesses. Observably also, the businesses are not only product based, but also services.

Furthers, many of these businesses are online and virtual while many are even on the university

campuses. This could be a probable reason the level of entrepreneurial intention among emerging

adults is high.

Another probable reason for that could be the state of the economy in Nigeria: the and double

figure inflation, unemployment, underemployment, employability issues and other myriads of

challenges bedevilling the Nigerian economy. These emerging adults could see a way out and

thus step in to create jobs or chains of employment opportunities. This has been done in may

developed countries where SMEs are the main stay of the nation’s viable economy with

government consolidating their efforts, providing enabling environment, infrastructure,

favourable policies and international linkages to help business owners. Another probable reason
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could be due to the fact that emerging adult have a developmental task of becoming economically

productive and preparing for financial freedom in the future. This task among young adults is the

reason many are in school or in one vocation or the other. Emerging adults have future career

aspirations and so they must be futuristic in their thinking, which would precede action as in the

case of entrepreneurial intention. The intention to own businesses and create jobs for oneself and

others should be in the mind of emerging adults in the present time because they are internet

savvy, digitally inclined and smart in their thoughts and actions.

Another probable reason why the level of entrepreneurial intention among emerging adults is

high could be because entrepreneurship intention serves as a catalyst that promotes both

economic and sustainable developments1. Also, their desire to have good quality of life and

attaining this may depend on their level of creativity, productivity, sources of livelihood and

economic independence. Also, engaging in entrepreneurial activities could make them have high

feeling of adequacy, high self-worth, subjective happiness and sense of accomplishment due to

their ability to contribute positively to their personal lives, family wellbeing and national

development and this development is quite unquantifiable. Interestingly, this result is consistent

with a recent report of University of New Hampshire which affirmed that with the present radical

global economic crisis that has led to immense shortage of employment opportunities and the

only opportunity through which emerging adults’ can transform their lives positively and attain

state of self-fulfilment and economic independence is through engaging in entrepreneurial

activities2. Also, the expressed entrepreneurial intention of undergraduates studying in Enugu

state, Nigeria studying diverse disciplines corroborates the findings of this study. Their intentions

were verified in line with the postulated perceptual views of planned behaviour theory. Outcome

of this study’s’ investigation revealed varied factors that influence undergraduates entrepreneurial
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intentions consisted of attitude, knowledge, skills, effective entrepreneurial education system,

structural and relational support and undergraduates ability to mindfully control their behaviour

and dispositions in the conduct of their life space activities. Findings of this study revealed

among other that the identified factors correlates positively in diverse degrees with

undergraduates’ entrepreneurial intention3.

The second research question revealed that the level of academic self-concept among emerging

adults is high. This means that undergraduates that are budding adults in private universities in

South-west, Nigeria have a high view of their own academic competence in terms of perception.

The emerging adults in 300 levels perceive their academic ability to be high. The probable reason

for this result could be due to the level of student-lecturer relationship and student support

enjoyed in private universities. These could indeed foster academic confidence and achievement

motivation. Students in private universities may be enjoying warm student-lecturer relationship

and school connectedness more than their counterparts in public universities. This may help them

see their own academic ability from a positive lens and increase their level of self-concept. In

support, research report affirmed that overtime, research has essentially revealed that learners’

academic self-concept is a significant predictor of their achievement in learning than other forms

of motivational paradigms and this suggest that academic self-concept could be termed as one of

the most vital constructs that motivates learners’ to attain their peck performance4. Thus,

academic self-concept is seeing to have associated educational and social outcomes. For example,

as observed a students’ academic self-concept relates with their desired determination to always

study hard, pay attention in classroom teaching and learning experience, concentrate while

learning, positively engaged in classroom learning activities, complete their homework, engage in

student-teacher consultation, motivated to learn, prepare well for class test and often set target for
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high achievement in learning task5. Furthermore, the findings of this study correlate with the

assertion that academic self-concept is a construct that projects student personal views of their

academic ability and competence in comparison to their colleagues while considering their

perceptual view of their intellectual and attitudinal dispositions, and feelings about their focus

and orientations towards success. Thus, students’ academic self-concept helps them develop the

capacity to understand themselves better, distinguish self from based on their level of academic

attained accomplishment. Therefore, the ability to comprehend and have a good perception of

one’s academic dexterity and intellectual competence in been able to successfully accomplish

academic concern positively boost students’ academic self-concept level6. The postulation of

Theory of Planned Behaviour reinforces this fact as it affirms that intention of individuals to be

engaged in entrepreneurship activities are primarily influenced by different factors such as the

ability to self-regulate and appropriately control behavioural and attitudinal dispositions and

subjective norms. These identified factors are important constituents of human self-concept7.

The answer to the third research question which asked ‘what is the level of self-efficacy among

emerging adults of private universities in South-west, Nigeria?’ revealed that there is a low level

of self-efficacy among the participants. This finding suggests that emerging adults lacked the

belief in their capabilities to execute plans and achieve goals. The probable reason for this result

could be the participants are still in school and do not yet have real life experiences in the outside

society. Emerging adults who are budding in academics, career and life may be lost somewhat

regarding where to believe in their general capabilities. Unlike academic self-concept, the

participants could have been broad-minded as to where to base their beliefs on. Just like the result

depicts, the emerging adults in this study could have truly had low efficacy in a domain specific

area. Self-efficacy which stems from mastery experience, vicarious experience, verbal persuasion
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and physiological/emotional reactions may not be high among people who are not motivated to

succeed in life. Self-efficacy is like faith and belief in success even if experience, qualification or

expertise is lacking in an individual. This development is in congruence with the finding of a

2021 study conducted among young graduates in Nigeria that investigated the direct effect of

entrepreneurial self-efficacy on entrepreneurial intention and indirect effect on the independent

relationship between the variables that used questionnaire method approach to collect data from

two hundred and thirty five young graduates and the collected data were analyzed with partial

least square structural equation model. The result revealed that self-efficacy of young graduates

did not significantly affect the expressed level of their entrepreneurial intention8. Also, the result

of this research question supports the assertion that self-efficacy is a potent belief that can

practically affect the attitude of people in every area of diverse human endeavour because by

having a determining belief system, a person would be self-motivated and persuasive to

competently face challenges and make reasonable choices. These effects can occur in view of the

multifaceted and multilevel measures of self-efficacy beliefs that play a vital compelling role that

creatively influences how people think, feel and coordinate their ability to perform and excel in

different situations. This implies that self-efficacy beliefs are intertwined with peoples’

competencies, attained life experiences, and developmental tasks they get engage with in

different domains at different stages of their lives9.

Regarding the research question about the level of social support as perceived by emerging adults

of private universities in South-west, Nigeria, the answer is that there is high level of perceived

social support among the participants. The result connotes that participants in this study enjoy

high level of social support. This further suggests that they have strong social support system in

their families, friends and significant others. In many private universities, students are from
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resourceful and supportive homes, and the people around them observably show care and are

involved in their learning. In many private universities, parental involvement exists. Many

parents of students in private universities appear to, more often than not, monitor and follow-up

on their children’s progress is a typical practice in private universities. These could be the reason

social support as perceived by emerging adults is high. Ideally, social support may either be real

or perceived. When it is perceived, it then means that the recipients are affected positively by the

support from the people around them. In the same vein, it is of note that social support is a

tangible resource for development of entrepreneurship intention as it influences emerging adults

desire to engage in entrepreneur activities.

Social support can be said to imply tangible influences individuals receives from, friends,

mentors, family members and environment. This support motivates people that receive them to

aspire for greater height in pursuit of success and stability. For example, it is established in a

study in Nigeria among a total of 1383 students studying across federal government universities

within south-eastern region of Nigeria that entrepreneurship intentions of students’ has

significant positive relationship with students’ innovative ability, readiness to act, and support

attain from family members. This is an indication that social support received by individual from

family, friends and environment, help to shape their tendency to think creatively and be

innovative in their perception of risk as a measure to enhance autonomy and foster

entrepreneurship intention, resilience and high level of productivity10.

This finding is consistent with that of a recent study in China that adopted the perspectives of

planned behaviour theory and have support for student capacity to develop innovative

entrepreneurial intention found that university support significantly enhanced university students’

expression of positive attitude toward engaging in entrepreneurship activities, and this



194

development highlights the vital roles universities’ can play in developing spirited entrepreneurial

intentions in students. Further, university support has significant impact on students’ ability to

self-regulate their behaviour. However, the impact of university support has higher effect on

university students’ attitude toward developing their entrepreneurship capabilities and becoming

entrepreneurs than their behavioural control166. This implies that social support given to people

can be dignified as the awareness that a person has relative assistance available based on the

extent to which the person is actually integrated within a specified supportive social network.

Received social support can be referred to as the quality of material and psychological help

people are provided by their social network to help them cope significantly with daily stress

encountered. Such socially expressed support might be given to people in diverse forms, and it

could involve: Helping to give quality financial assistance an individual who is ill, or have

challenges navigating daily task and equally giving advice to a person facing problematic

condition and providing empathic care in an appreciable manner beclouded with love11.

The result of the first hypothesis in this study is that there is a significant joint influence of

academic self-concept, self-efficacy and social support on entrepreneurial intention among

emerging adults of private universities in South-west, Nigeria. The result suggests that all the

three independent variables exert significant influence on entrepreneurial intention, considering

the variation level of almost 99%. The three independent variables are confirmed to strongly

influence the dependent variable. This implies that their joint influence has significant capacity to

positively foster the development of innovative entrepreneurial intention of emerging adults used

for the study. This result further suggests that for actual entrepreneurial ventures among young

people especially, academic self-concept, self-efficacy and social support should be ingredients
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present in them. Even if other characteristics must be present in young entrepreneurs, these three

features must be present in them.

The finding of this study corroborates the findings of previous research studies. For example,

academic self-concept was found to boost entrepreneurship intentions, entrepreneurs’ self-

knowledge and the desire to invest12. Also, the importance of academic self-concept in enhancing

entrepreneurship intention, diligence in business operations and developing ideal business

identity has been recognized by researchers13,14. Similarly, in connection to entrepreneurship

intention, it was affirmed that significant interactions exist between entrepreneurial performance

and academic self-concept. Specifically, it was acknowledged that a strong relational link exist

between acquisition of skills, level of training, knowledge that reinforces positive inclination

towards entrepreneurship, positive perceptual views towards entrepreneurship, better intention

towards developing business ventures and entrepreneurs’ academic self-concept15.

As Regards active participation in entrepreneurial creative and innovative activities, research

established a significant positive interactive relationship between entrepreneurial managers’ level

of self-concept, educational attainment and the involvement of their organizations in research

related developmental and productive activities16. Likewise, recently researchers in Malaysia

found that entrepreneurial self-efficacy enhanced entrepreneurial intentions of Malaysian

students’ to start their own business enterprises17. It was also found that structural family support

has significant positive influence on university students’ attitude towards entrepreneurship and

their entrepreneurial intention in the transitional economic context of Vietnam18. Thus, this

development indicates that a key constituent of entrepreneurship intention is the extent to which

diverse factors could influence it to stimulate people to act in an economically beneficial manner
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in pursuit of specific goals and objectives that would engineer the formation, sustenance and

success of a business enterprise.

Result of the second hypotheses of the study revealed significant relative influence of the

independent variables on entrepreneurial intention of emerging adults in this study with the three

independent variables exerting relative influence independently of diverse magnitude significant

enough to be noticeable. According to the result, academic self-concept is the highest influencer,

followed by social support, while self-efficacy contributed the least. This result corroborates the

results of the research questions as the first higher influencers have high levels among the

participants. Self-efficacy level is low, and it also has the least influence on entrepreneurial

intention. This could be aligned to the fact that academic self-concept is an important need for

human beings as it serves as a vital base for human identity formation and typical basis for

appraisal of self-worth and dignity. Undoubtedly, high academic self-concept encourages and

fosters student’s entrepreneurial behaviour and nurtures their mind-set towards creating new

ventures. Thus, competencies associated with students’ entrepreneurial success has been found to

correlate significantly with students’ academic self-concept.

In support is the report of a study in Romania conducted among business students to determine if

students’ level of academic self-concept has relationship with their intentions to become

entrepreneurs’ which found that significant relationship exist between students’ level of academic

self-concept and their intention to engage in entrepreneurial business activities in future. This

finding projects the fact that Romanian business students that are high in academic self-concept

were creatively concern of being independently able to make decision(s), take decision(s),

accountable for their actions, take risk and be productively responsible to self and environment

without parental interferance19. Literature also report that family social support environment often
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serve as a good model that often encourage people in diverse communities to develop innovative

business entrepreneurship ideas to create economic sense of purpose, new businesses and

employment for others to benefit. This can be ignited in the consciousness of people through

creative observations of the gains of their parents’ entrepreneur career paths as this is known to

practically influence the intention of some people to engage in similar parental entrepreneur

activities20. Thus, relational family support, individuals’ attitudinal dispositions, appraised social

status, educational attainment, and institutional social support are found to be key factors that can

foster the tendency of people to have positive orientation to develop concrete entrepreneurial

intentions and this has been found to positively have significant influence on Ethiopian

engineering students’ development of entrepreneurship intentions before graduating. Similarly it

was reported that students’ attitudinal dispositions, their educational attainment and the kind of

relational support they get from their environment significantly predicts the development of

entrepreneurial intention of 5% of students21.

The result of the third hypothesis showed that there is a significant relationship between academic

self-concept and entrepreneurial intention among emerging adults of private universities in South-

west, Nigeria. The result means that the higher the academic self-concept of emerging adult who

are undergraduates, the higher their tendencies to own businesses in present and future times.

This finding depicts that academic self-concept is a protective factor for entrepreneurial intention.

This means that societies and universities looking to enhance or foster sense of self-actualisation,

independence, autonomy, economic viability, contribution to societal growth and high

commitment to financial freedom among their young ones and students on the campuses, must

attend to the issues around academic self-concept and sense of self regarding perception of

academic ability.
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If entrepreneurial intention must be improved upon, then academic self-concept must be

enhanced, fostered at all cost by any concerned stakeholder in human development. Academic

self-concept is a huge construct in educational and developmental psychology which signals a

vast sense of competence, ability of one’s school life experiences. Academic self-concept indeed

is a variable that has the dimensions of view of academic competence and ability which may

show great promise for any academic or professional development among emerging adults in the

school environment. Academic self-concept also has the index of self-discovery, identity, and

self-awareness, which are so important to undergraduates while learning for professional

development on university campuses. The variable is observed to assess how young people see

themselves in their academic lens, which can help them in further academic journey or in any

other professional or vocational area. Sense of self in academic pursuit is at par with whether an

undergraduate may own businesses or excel in white collar jobs later in life.

Academic prowess in not at variance with entrepreneurship after all as it is confirmed in this

study that having high academic self-concept in not opposed to the entrepreneurial orientation,

intention and even actual entrepreneurship engagement of emerging adults. It is justifiable that a

construct as academic self-concept is found to be highly related to entrepreneurial intention

among emerging adults of private universities in South-west, Nigeria. Similarly, the report of a

study on entrepreneurial intention conducted on three hundred and seventy-two final year

international business students in Viet Nam using multiple regressions and exploratory factor

analysis in examining their responses affirmed that students attitude towards entrepreneurship,

their perceived level of behaviour control and academic self-concept related positively with their

level of entrepreneurial intentions22.
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Result of the fourth hypotheses revealed that there is a significant gender difference in

entrepreneurial intention among emerging adults of private universities in South-west, Nigeria.

This means that male and female emerging adults differ in their entrepreneurial intention. This

result could be gender socialisations even from early years about certain domains of career

different for boys and girls. Another justification for this result could be that just as in many other

fields, be it academic or professional, some are gender stereotyped. There are so many business

areas perceived as only meant for boys and vice versa. In this study the male emerging adults

have higher entrepreneurial intention than their female counterparts. Thus, the report of some

literature affirmed that entrepreneurship is predominantly dominated by men with its associated

characteristics of engaging in competitive strive, risk bearing, stress of leadership, employing

creative and innovative ideas. For example, it was reported that in United States of America, the

engagement of women in entrepreneurship activities is quite low compare to men as they barely

initiate the intent of been entrepreneurs23.

Also, studies on entrepreneurship enterprise investment with in the field of business opportunities

have recognized the advantages that exist for male and female entrepreneurs. For example, it was

reported that societal roles associated with male functionality reinforce their continual search for

success in their business enterprise activities. With respect to entrepreneurial abilities, advantages

have been projected for women141. However, some other research studies findings affirmed that

men do express better intention to develop their entrepreneurial business ventures. One probable

reason for this difference is that women do have a lower perception of their self-concept than

men24, 25, 26.

Also, result of the fifth hypotheses indicates that there is significant gender difference in self-

efficacy with male emerging adults having higher self-efficacy beliefs in their capabilities to
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navigate life and deal with challenges and uncertainties. In this study the male emerging adults

have higher self-efficacy than their female counterparts. The reason for this can be adjourned to

the fact that women are always frightened of venturing into entrepreneurship activity as they are

majorly concern of failure and tend to asked more questions about probable losses they could

encounter in their business, while often men are only interested in asking pertinent questions

concerning prospective advantages they can attain in their business of interest and this

development has establish significant difference in their business level self-efficacy and outcome

of their engagement in entrepreneurial activities. A study that looked into issues of gender,

innovation and entrepreneurial intentions expresses how the belief in the competency of men to

engage in high level business risk and aggressive business competition has made men stand

advantageous over women in entrepreneurial business enterprise activities than women.

Also, the capability of employing strong sense of creative innovation of the input of models into

business operational activities has a positive and stronger effect on the appraisals of men’s

entrepreneurial capability compared to that of women. Consequently, the continual expression of

fear of failure by women when they desire to engage in entrepreneurial activities has been put in

clear perspective in the postulation of Social Feminist Theory as averred in the assertions of Robb

and Watson that naturally men and women are fundamentally different from each other and

observable differences due to the interplay of nature rather than the much more speculated

concern of discrimination against women is the reason most women tend to associate with less

risk in business activities than men27.
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Chapter Five

Conclusion

This chapter deals with the summary of findings of the study, conclusion reached owing to the

findings of the study, recommendations made, the contributions of the study to knowledge, and

suggestions for further researches to advance the frontiers of knowledge in this area of research

inquiry.

5.1 Summary of Findings

The findings of this study are summarised thus:

The level of entrepreneurial intention among emerging adults of private universities in South-

west, Nigeria is high, with weighted average mean (x̅) of 2.89;

There is a high level of academic self-concept among emerging adults of private universities in

South-west, Nigeria, with weighted average mean (x̅) of 2.88;

The level of self-efficacy among emerging adults of private universities in South-west, Nigeria is

low, with weighted average mean (x̅) of 2.24;

The level of perceived social support among emerging adults of private universities in South-west,

Nigeria is high, with weighted average mean (x̅) of 3.29

There is a joint influence of the three independent variables (academic self-concept, self-efficacy

and social support) on entrepreneurial intention and it is significant at 0.05 alpha level. According

to the table, there is significant joint influence of academic self-concept, self-efficacy and social

support on entrepreneurial intention among emerging adults of private universities in South-west,

Nigeria. p < 0.05. Therefore, the null hypothesis was rejected. It was also revealed that 98.7
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percentage of the observed variation is accounted for by the independent variables (academic

self-concept, self-efficacy and social support) when considered together;

There is a significant relative influence of academic self-concept, self-efficacy and social support

on entrepreneurial intention among emerging adults of private universities in South-west, Nigeria.

Academic self-concept has the highest relative contribution with β= 0.544 (t=28.689), followed

by, social support with β =0.277 (t=26.757) and self-efficacy with β= 0.193 (t=17.582);

There is a significant positive relationship between academic self-concept and entrepreneurial

intention among emerging adults in private universities South-west, Nigeria. This connotes that

the higher the level of academic self-concept among emerging adults of private universities, the

higher the level of their entrepreneurial intention and vice-versa. The strong positive correlation

coefficient of 0.724*, along with the significant level of 0.000, indicates that there is indeed a

significant relationship between these two variables. In this sense, academic self-concept is a

protective factor for entrepreneurial intention among the growing population, particularly

undergraduates in private universities since p < 0.05. Therefore, the null hypothesis was rejected;

There is a significant gender difference in entrepreneurial intention among emerging adults of

private universities in South-west, Nigeria. The substantial t-values for both male (64.353) and

female (79.376) groups signify that the observed distinctions between the means are highly

improbable to be attributed to chance. Both males and females exhibit entrepreneurial intention

significantly higher than the test value of 0, with extremely low p-values for both genders.

However, the mean entrepreneurial intention for males is higher (3.21) than that for females

(3.02);

There is a significant gender difference in self-efficacy among emerging adults of private

universities in South-west, Nigeria. The substantial t-values for both male (53.213) and female



206

(61.208) groups signify that the observed distinctions between the means are highly improbable

to be attributed to chance. Both males and females exhibit self-efficacy significantly higher than

the test value of 0, with extremely low p-values for both genders. However, the mean self-

efficacy for males is higher (2.30) than that for females (2.17).

5.2 Conclusion

The following conclusions are drawn based of the findings of this study:

Emerging adults of private universities in South-west, Nigeria have a high level of

entrepreneurial intention.

There is a high level of academic self-concept among emerging adults of private universities in

South-west, Nigeria.

The level of self-efficacy among emerging adults of private universities in South-west, Nigeria is

low.

The level of social support as perceived by emerging adults of private universities in South-west,

Nigeria is high.

Academic self-concept, self-efficacy and social support have significant joint and relative

influence on entrepreneurial intention among emerging adults of private universities in South-

west, Nigeria, with academic self-concept contributing the most, while self-efficacy contributed

the least.

There is a significant gender difference in entrepreneurial intention among emerging adults of

private universities in South-west, Nigeria.

There is a significant gender difference in self-efficacy among emerging adults of private

universities in South-west, Nigeria.
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5.3 Recommendations

The following recommendations are made based on the findings of the study:

1. Academic self-concept should be fostered among emerging adults of private universities

to ensure entrepreneurial intention. Academic self-concept is a protective factor for

entrepreneurial intention, thus critical stakeholders like parents, lecturers and students

themselves should work to develop and sustain this positive self-perception of academic

competence which would translate to good academic outcome and favourable future

career aspiration in the corporate and business worlds.

2. Counselling/personnel psychologists should organise periodic programmes to assist

emerging adult in improving entrepreneurial intention which is hoped to affect positively

actual entrepreneurial ventures and action oriented decisions to contribute to the economy

of Nigeria. With the current global and national economic situations, emerging adults with

digital skills, academic prowess, youth energy and strength of character are needed to

provide workable solutions to help all and sundry in the society.

3. Behaviour therapists should work to foster self-efficacy of emerging adults and organise

ego bolstering training for emerging adults in schools in order to wake the ‘can-do spirit’

in them. The general sense of self-belief should be fostered among young people to help

them courageously face the daunting present world order. They should be helped with

therapy and training to believe in themselves to work out solutions in healthy ways and

avoid negative or injurious ways of dealing with life stressors.

4. There should be continuous social support for emerging adults by parents, family and

even lecturers as this is seen to help young people greatly. The period of emerging

adulthood has certain peculiarities, and in order to reduce the pressures of growing up,
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virtual and real social world, there should be a strong social support system for these

individuals. Social support by family friends and significant others in emerging adults’

lives would also assist them in contending with their developmental tasks.

5. All hands of critical stakeholders should be on deck to ensure equal gender socialisations

and self-beliefs in academics, professional areas and life matters generally. Male and

female members of the society should be equally assisted to able to contribute their own

quota to the sustainable development of their society.

5.4 Contributions to Knowledge

This study has contributed to knowledge in the following areas:

1. Academic self-concept, self-efficacy and social support have a significant joint influence

on entrepreneurial intention among emerging adults of private universities in South-west,

Nigeria.

2. Academic self-concept, self-efficacy and social support have a significant relative

influence on entrepreneurial intention among emerging adults of private universities in

South-west, Nigeria. Academic self-concept has the highest influence on entrepreneurial

intention among emerging adults of private universities in South-west, Nigeria.

3. Academic self-concept is a protective factor for entrepreneurial intention as it shows high

and positive relationship with entrepreneurial intention. This is an indication that view of

an emerging adult about their academic competence will work best in the interest of

academic outcome and vocational areas.

4. Gender, being a male or female has a lot to do in entrepreneurial intention and self-

efficacy beliefs especially among emerging adults of private universities in South-west,
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Nigeria. Male and female emerging adults differ in entrepreneurial intention and general

self-efficacy.

5. There is an established conceptual model of academic self-concept, self-efficacy, social

support and entrepreneurial intention among emerging adults of private universities in

South-west, Nigeria.

6. This study has implications for counselling/developmental psychologists’ practice in the

area of offering professional services for good academic outcome, entrepreneurship and

attainment of self-actualisation among emerging adults.

5.5 Suggested Areas for Further Studies

This study employed the descriptive survey, future studies in this area of research inquiry can use

other designs like causal comparative and ex post facto designs to mention but a few. Further, a

path-analytical study can be carried out on dispositional and contextual factors determining

entrepreneurial intention among emerging adults across different zones in Nigeria. The

methodology used in this study was quantitative (the use of questionnaires) method of research.

Qualitative or mixed method can be used by researchers in future studies. The researcher is

suggesting that further studies be carried out using emerging adults in public universities,

emerging adults in colleges of education as well as those in polytechnics and monotechnics can

be used as participants in further studies. The study setting/area was the South-west region of

Nigeria. Other geo-political zones in Nigeria can be used for future studies. Other variables such

as socio-demographics (age, socio-economic status, marital status) can be used by other

researchers in relation to entrepreneurial intention.
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Appendix I

Lead City University, Ibadan, Nigeria
Department of Arts and Social Science Education

Questionnaire
Academic Self-concept, Self-efficacy, Social Support and Entrepreneurial Intention

Questionnaire (ASSSSEIQ)

Dear Respondent,
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This questionnaire is designed to collect information on academic self-concept, self-efficacy,
social support and entrepreneurial intentions. Your sincere responses would be appreciated, as
your responses would be used only for research purposes only and treated with utmost
confidentiality. Kindly respond to all the items carefully, as this will be used for research purpose.

Thank you for your time.

Section A: Bio-data
Respondent’s Sex: Male [ ] Female [ ]
Respondent’s Age (in years): ___________

Entrepreneurship Intention Scale
S/N Items SA A D SD
1 I am ready to make anything to be an entrepreneur
2 My professional goal is to become an entrepreneur
3 I will make every effort to start and run my own firm
4 I am determined to create a firm in the future
5 I have very serious thought of starting a firm
6 I have got intention to start a firm some day
7 A career as entrepreneur is attractive for me
8 If I had the opportunity and resources, I would like to start a firm
9 Being an entrepreneur would entail great satisfaction for me
10 Among various options, I would rather be an entrepreneur
11 To start a firm and keep it working would be easy for me
12 I am prepared to start a viable firm
13 I can control the creation process of a new firm
14 I know the necessary practical details to start a firm
15 I know how to develop an entrepreneurial project
16 If I try to start a firm, I would have a high probability of

succeeding

Academic Self Concept Questionnaire (ASCQ)

S/N ITEMS
Strongly
agree

Agree Disagree Strongly
disagree

1 I can follow the lectures easily.
2 I day dream a lot in class.
3 I am able to help my course mates with their

term papers if permitted.
4 I often do my assignment without thinking
5 If I work hard I think I can graduate with a good

grade from the university
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6 I pay attention to the lecturers during lectures
7 Most of my course mates are smarter than I am
8 I study hard for my tests
9 My lecturers feel that I am poor in my work
10 I am usually interested in my course work
11 I often forget what I have learnt.
12 I am willing to do my best to pass all the courses
13 I get frightened when I am asked a question by

the lecturers.
14 I often feel like quitting school.
15 I am good in most of my university courses
16 I am always waiting for the lectures to end.
17 I always do poorly in tests
18 I am not willing to put in more effort in my

course work
19 I am able to do better than my friends in most

courses
20 I am not willing to put in more effort in my

course work

General Self-Efficacy Scale (GSE)

S/N ITEMS

Not
at
all
true

Hardly
true

Moderately
true

Exactly
true

1 I can always manage to solve difficult problems if
I try hard enough

2 If someone opposes me, I can find the means and
ways to get what I want.
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3 It is easy for me to stick to my aims and
accomplish my goals.

4 I am confident that I could deal efficiently with
unexpected events.

5 Thanks to my resourcefulness, I know how to
handle unforeseen situations.

6 I can solve most problems if I invest the
necessary effort.

7 I can remain calm when facing difficulties
because I can rely on my coping abilities.

8 When I am confronted with a problem, I can
usually find several solutions.

9 If I am in trouble, I can usually think of a solution
10 I can usually handle whatever comes my way.

Multidimensional Scale of Perceived Social Support
S/N ITEMS SA A D SD
1 There is a special person who is around when I am in need
2 There is a special person with whom I can share joys and

sorrows
3 My family really tries to help me
4 I get the emotional help and support I need from my family
5 I have a special person who is a real source of comfort to me
6 My friends really try to help me
7 I can count on my friends when things go wrong
8 I can talk about my problems with my family
9 I have friends with whom I can share my joys and sorrows
10 There is a special person in my life who cares about my

feelings
11 My family is willing to help me make decisions
12 I can talk about my problems with my friends

Appendix II

Reliability Statistics

RELIABILITY
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/VARIABLES=EIS1 EIS2 EIS3 EIS4 EIS5 EIS6 EIS7 EIS8 EIS9 EIS10 EIS11 EIS12 EIS13

EIS14 EIS15 EIS16

Reliability

Case Processing Summary
N %

Cases Valid 16 100.0
Excludeda 0 0.0
Total 16 100.0

a. Listwise deletion based on all variables in the
procedure.

Reliability Statistics

Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardised

Items N of Items
.824 .831 16

RELIABILITY
/VARIABLES=ASCS1 ASCS2 ASCS3 ASCS4 ASCS5 ASCS6 ASCS7 ASCS8 ASCS9
ASCS10 ASCS11 ASCS12 ASCS13 ASCS14 ASCS15 ASCS16 ASCS17 ASCS18 ASCS19
ASCS20

Reliability
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Case Processing Summary
N %

Cases Valid 20 100.0
Excludeda 0 0.0
Total 20 100.0

a. Listwise deletion based on all variables in the
procedure.

Reliability Statistics

Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardized

Items N of Items
.846 .852 20

RELIABILITY
/VARIABLES= ASES1 ASES2 ASES3 ASES4 ASES5 ASES6 ASES7 ASES8 ASES9
ASES10

Reliability
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Case Processing Summary
N %

Cases Valid 10 100.0
Excludeda 0 0.0
Total 10 100.0

a. Listwise deletion based on all variables in the
procedure.

Reliability Statistics

Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardized

Items N of Items
.759 .741 10

RELIABILITY
/VARIABLES= PSSS1 PSSS2 PSSS3 PSSS4 PSSS5 PSSS6 PSSS7 PSSS8 PSSS9 PSSS10
PSSS11 PSSS12
Reliability

Case Processing Summary
N %
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Cases Valid 12 100.0
Excludeda 0 0.0
Total 12 100.0

a. Listwise deletion based on all variables in the
procedure.

Reliability Statistics

Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardized

Items N of Items
.763 .757 12

Appendix III

9th January, 2023

The Registrar,
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………………………….

…………………………..

Dear Sir/Madam,

PERMISSION TO ADMINISTER QUESTIONNAIRE IN YOUR UNIVERSITY

I write to introduce Mr. Tunde Sunday Olakunle, a Postgraduate student of the Department of

Arts and Social Science Education, Faculty of Education, Lead City University, Ibadan to you.

He is carrying out a research on Academic Self-concept, Self-efficacy and Social Support as

Determinants of Entrepreneurial Intention among Emerging Adults of Private Universities in

Southwest, Nigeria. I hereby request your permission for him to administer the research

instrument on 300 level students between ages 18 and 25 in your university.

I assure that all the responses will be used for research purpose only and treated with utmost

confidentiality.

Thank you for your anticipated cooperation.

Yours faithfully,

Prof. Senimetu Ileuma

Head of Department

Bio-data

A. Personal Data

Name: Olakunle Tunde Sunday

Date and Place of Birth: 15th September, 1970; Masifa-Ejigbo
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Nationality: Nigerian

State of Origin and Local Government: Osun State, Ejigbo Local Government Area

Marital Status: Married

Email / GSM Number: Olakunletunde1@gmail.com / 08034468105

Permanent Home Address: Jaguas Compound, No 36 Masifa-Ejigbo

B. Educational Institutions Attended with Dates

Osun State University, Osogbo 2020 -till date

Lead City University, Ibadan 2019- till date

University of Ibadan 2009-2011

Obafemi Awolowo University, Ile-Ife 2002 - 2008

Lagos State University, Ojoo 1999 - 2002

Osun State College of Education Ilesa 1992 - 1998

Isundunrin Community High School, Ejigbo 1984 - 1989

Academic and Professional Qualification with Dates

Master of Education (Guidance & Counselling) 2011

Bachelor of Science (Demographic & Social Statistics) 2008

Bachelor of Education (Guidance & Counselling) 2002

Nigeria Certificate in Education ( Mathematics / Integrated Science) 1998

West Africa Examination Council 1989

C. WORK EXPERIENCE

St. Phillip’s A/C Primary School, Otugbembo Onisere, Ore, Ondo State 1998 till date

Adjunct Lecturer, Osun State College of Education, Ilesha (Osogbo Centre) 2012 –2019

mailto:Olakunletunde1@gmail.com
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D. REFEREES
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Faculty of Management Science, Osun State University, Osogbo

08060835668
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08035209974

III. Dr. Okoiye Emmanuel Ojaga

Dept of Educational Psychology / G&C
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