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Abstract

This study is on Global Localisation as a mechanism of growth for multinational firms using
Coca-Cola Company, Sango, Ibadan as a case study. The study made use of an interview
guide as a research instrument and random sampling technique was employed to select 15
respondents from Coca Cola. In this study, 5 research questions were answered. The results
showed that global localization has impacted Coca Cola in many ways, it has given the
company global recognition and the exposure to foreign investment opportunities, and it has
enabled products to be developed and distributed globally and this allows our products to be
available in almost every country of the world. Also, global localization has been efficient
and has enabled Coca cola in optimizing performance with minimal inputs to achieve a
higher level of outputs, and it has helped preserved culture and brand of Coca Cola and
helped to reduce unnecessary wastage. Further findings showed that there are several global
localization strategies used in Coca-Cola such as branding products with local names written
on them, advertising the products with local dishes like Amala, Jollof rice, etc. identifying
with local and traditional festivals etc, imbibing the culture of the local environment and also
translate the marketing languages to local languages so as to be closer to the local community.
Engaging local consumers, using local images and local actors/celebrities local branding such
as "share a coke" designed to create a more personal relationship with consumers and inspire
shared moments of happiness. It was recommended that there is need for the management to
have a good understanding of the local market and use it as a strategic tool, this will enable
companies better understand the market and have a competitive advantage.

Keywords: Globalization, Localization, Glocalization, Multinationals

Word Count: 291
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Chapter One

Introduction

1.1 Background to the Study

Globalization is one of the most significant things that has happened in the last few years and

in the next few years. Globalization is an ongoing process that takes place when regional

economies, societies and cultures become more intertwined because of an enormous global

network of economic and political exchanges in all kinds of fields1. "Globalization" is a term

used to describe the incorporation of countries into the global economy via trade, especially

free trade, foreign direct investment, capital flows and migration. It also refers to the spread

of new technology1. A lot of progress has been made in communication, transportation, and

legal infrastructure and also in the political decisions of nations to open cross-border links in

trade and finance.

A new term called "Global Localization," or "Glocalization," has been used in the last few

years because of the many problems that a globalization strategy has to deal with. As an

alternative to globalization, the global localization strategy, also called glocalization strategy,

which means thinking globally but acting locally, is a more modern and different way to do

things. Glocalization is a concept that indicates a historical development in which the local is

incorporated into the global. It was a popular word in the business world in 2000. It refers to

a "combined effects of both universalizing and specificizing propensities in modern social,

political, and economic structures"2. This means that localities build economic and cultural

relationships with the global system through information technologies, bypassing and

overturning traditional power hierarchies like national governments and markets. This means

that new cultural concepts, ideologies, and practices clash with existing cultural concepts,
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ideologies, and practices3. Globalization, on the other hand, is a move toward centralization,

while glocalization is a move away from centralization4. The term, which is a mix of

globalization and localization, was popularized by the sociologist Roland Robertson.

Japanese economists came up with it to describe Japanese global marketing strategies5. When

the word "glocal" is used as an adjective, it means that it's both local and global6. People who

run businesses use the term "glocal management," which means "think globally, act locally,"

in their business plans. This is especially true for Japanese businesses that are expanding

outside of Japan7. "Dochakuka" is a Japanese word that means making things all over the

world. It had talked about how farming techniques had to be changed to fit the local

environment. Japanese businesses started using it in the 1980s, and that's when it became a

big word8. The word "glocal" comes from Manfred Lange, the head of the German National

Global Change Secretariat, who used it to describe an exhibit by Heiner Benking at an

international science and policy meeting9. The word "glocalization" was first used in a late-

1980s Harvard Business Review10. At a 1997 conference on "Globalization and Indigenous

Culture," sociologist Roland Robertson said that glocalization "means both universalizing

and specificizing tendencies are present at the same time"11.

British sociologist Roland Robertson made it popular in the English-speaking world back in

the 1990s. Zygmunt Bauman and Canadian sociologists Keith Hampton and Barry Wellman

then made it even better in the late 1990s with their work4. A lot of sociologists and other

social scientists have come up with good ideas about the concept of glocalization since the

1990s. It can be thought of as a process that combines the concerns of localism with the

forces of globalization, or a local adaptation and interpretation of global forces12. The idea

has been used in geography, sociology, and anthropology since then, as well as other fields. It

is also used a lot in business studies, especially when it comes to marketing goods and

services to a wide range of people13. In marketing, glocalization is when products or services
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are made for the global market by adapting them to the cultures of the countries where they

are sold13. Glocalization emphasizes the idea that if a product or service is made and sold all

over the world, it is more likely to succeed if it is made and sold in a way that fits the needs

of the people who use it and the laws and customs in the area where it is made and sold14.

Products from all over the world are made to fit in with their local contexts when they are

used and sold. This is called "localization." This means that products and services that are

sold all over the world are changed to fit into local markets. Everyone needs and can get used

to a global product or service, but it may be made to fit local laws or preferences. They will

be more interesting to the person who actually uses the product if the product is "glocalized."

Why? Even though it's something that everyone can use and has a need for, its localization

makes it more specific to the person, the place they live, and their needs15.

Using glocalization works best for companies that don't have centralized authority structures,

and for companies that have to compete in a lot of different cultural contexts. The process can

be costly and time-consuming, but it often pays off for businesses that use it because it allows

them to reach a bigger, more diverse group of customers. Countries that are more effective

competitors in that market will also be better at it15.

The term "glocalization" now refers to the smart adaptation of concepts and ideas to the

needs of the local and regional area, rather than having the same products and services all

over the world. The term "global localization" is used to describe how strategies like political

governance strategies, business marketing strategies, media and communication strategies,

and so on work together with global and local aspects. Glocalization also explains why some

strong strategies don't work, because they don't take into account cultural diversity and the

strength of local elements. Creating or distributing products or services that are meant for a

global or cross-regional market, but made to fit local laws or cultures is what most people
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think of it as16. The idea of glocalization is a challenge to the idea that globalization is a

linear expansion of territorial scales. Glocalization means that the importance of continental

and global levels is rising at the same time as the importance of local and regional levels is

rising. There are also tendencies for homogeneity and centralization, as well as for

heterogeneity and decentralization. When someone says that things are becoming more glocal,

they mean that they see how the global and local levels are connected. Most people who use

the term think of a two-level system (global and local), and they say things like hybridization

are the result of more interconnected-ness. There are both globalized contacts and things that

happen in a person's home town that shape their space and identity. Thus, globalization

doesn't mean that geography will disappear or that there will be less diversity15.

1.2 Statement of the Problem

Globalization was the new thing in global business a few decades ago, but from a brand

recognition and business point of view, it hasn't worked as well as it used to because people

don't seem to connect with the product lines of global corporations that are advertised to them

in mass marketing programs. With their central decision, most businesses simply lost touch

with the new global market and didn't pay attention to it. People from all walks of life are

starting to think more cautiously about how they can make a name for themselves in places

all over the world in the digital world. This isn't just about shipping to new places or making

your website more readily available. It's also about making your brand more global. The age

of "glocal warming" has arrived, and it's trying to change the way people connect with each

other from all over the world. During this time, customers want experiences that match their

own tastes and preferences. Clients around the world expect this from business. They can't

just use the same brand image wherever they go and expect the same results. As a result, they
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need to figure out a way to keep the core values and essence of their brand, but also adapt to

the local trends.

A new term that describes both the global and the local came into use: glocal. This is because

local features began to have an effect on the global. If a company wants to think global but

act local, they can use the same brand but change some parts of it to fit the nation where they

live. This is called "Global Localization," or "Glocalization." The term "glocalization" is

becoming an important part of any business's chance to spread their reach around the world.

Today's global companies need to have a presence that is "coherent" in every nation, but also

gives each region a unique touch.

1.3 Aim and Objectives of the Study

The aim of this study is to investigate global localization as a mechanism of growth

for multinational firms, a case study of The Coca-Cola Company Ibadan, Nigeria.

This study seeks to achieve the following objectives:

i. provide a detailed background of Global Localization focusing on its

achievements and shortcomings;

ii. examine the impact of Global Localization as a strategy on an international

business;

iii. discuss how the global brands are rethinking their ‘one-size fits-all’ strategy, by

approaching a glocalized one;

iv. provide an informed analysis on the efficiency of Global Localization of The

Coca-Cola Company.
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1.4 Research Questions

i. What are the benefits and downfalls of a company utilizing global localization?

ii. How did The Coca-Cola Company attempt to localize a distinctively American drink

in foreign contexts?

iii. What ramifications will a global localization of a company have on its products or

services?

iv. How efficient is Global Localization on firms expanding globally?

1.5 Significance of the Study

This study therefore becomes significant in making valuable contributions to the already

existing body of knowledge as it examines the relevance of Global Localization in

International Business. The research work will help in providing an in-depth review of how

effectively or ineffectively Global Localization is to the growth of multinational corporations.

Also, it would be useful to the would-be international business scholars’, managers, and

especially businesses that want to expand globally.

1.6 Scope of the Study

This study focused on Global Localization (glocalization) as a mechanism of growth for

multinational businesses, with The Coca-Cola Company as a case study. It looked at what the

phrase “Global Localization” represents. It examined the concept of glocalization; its benefits

and shortcomings and how it differentiates from globalization.

This study has further given insights on the beginnings and the globalization process of the

Coca-Cola Company. Within this research, the focus was on the Coca-Cola Company
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because they have proven successful in their international operations and are one of the most

recognized brands in the world.

However, the research is limited on how the Coca-Cola Company was able to achieve Global

Localization and how the successful use of the glocalization strategy contributed to the

growth of the Coca-Cola Company.

1.7 Limitations of the Study

In producing a work of this nature, one problem the student confronted was the scarcity of

materials. The difficulty finding academic journals created a scope limitation in the research.

Choosing just a specific company represents one of our limitations because we were unable

to compare the efficiency of Global Localization among other similar companies. The Covid-

19 pandemic lockdown was also a limitation due to government restrictions.

.

1.8 Operational Definition of Key Terms

Decentralization: iThis iis ithe iprocess iby iwhich ithe iactivities iof ian iorganization,

iparticularly ithose iregarding iplanning iand idecision imaking, iare idistributed ior

idelegated iaway ifrom ia icentral, iauthoritative ilocation ior igroup.

Glocal: irelating ito ithe irelationship ior iinterconnection ibetween iglobal iand ilocal

ibusinesses, iissues, ifactors ietc.

Glocalization: iThis iis ia iconcept ithat iin ia iglobal imarket, ia iproduct ior iservice iis

imore ilikely ito i isucceed iwhen iit iis icustomized ifor ithe ilocality ior iculture iin iwhich

iit iis isold. The iprocess iby iwhich ibusinesses ior iother iorganizations idevelop

iinternational iinfluence ior istart ioperating ion ian iinternational iscale. iIt iis iuse ito
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idescribe ithe igrowing iinterdependence iof ithe iworld's ieconomies, icultures, iand

ipopulations, ibrought iabout iby icross-border itrade iin igoods iand iservices, itechnology,

iand iflows iof iinvestment, ipeople, iand iinformation. i

Internationalization: iThe iprocess iof idesigning ia iproduct ior icontent ito iensure, ithat iit

ican ibe ilocalized iinto ivarious iregions iand icountries iwith iminimal iefforts.

Localization and Particularizing:: iThe iprocess iof iadapting ia iproduct ior icontent ito ia

ispecific ilocale ior imarket.iTo particularize is to imention, idescribe, ior itreat iindividually;

iitemize ior ispecify. iTo imake iparticular ias iopposed ito igeneral ior iuniversal. i

Strategy: iThis idescribes ithe idirection ithe ibusiness iwill ipursue iwithin iits ichosen

ienvironment iand iguides ithe iallocation iof iresources iand iefforts. iIt ialso iprovides ithe

ilogic ithat iintegrates ithe iperspectives iof ithe ifunctional idepartments iand ioperating

iunits, iand ipoints ithem iall iin ithe isame idirection.
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Chapter Two

Literature Review

2.1 Conceptual iReview

2.1.1 Concept iof iGlobalization

Globalization iis ithe iterm iused ito idescribe ithe igrowing iworldwide iintegration iof ithe

ipeople iand icountries. iIt iis ia iprocess iof iintegrating ieconomic idecision-making isuch

ias iconsumption, iinvestment iand isaving iall iacross ithe iworld. iThis imeans ithat ipart iof

iglobalization iis ia iprocess iof icreating iglobal imarket iplace iin iwhich iincreasingly, iall

inations iare imade ito iparticipate. iThe ifeatures ithat icharacterize iglobalization iinclude

iinterconnection iof isovereign icountries ithrough itrade iand icapital iflow; iharmonization

iof ithe ieconomic irules ithat igovern ithe iinteraction ior irelationship ibetween ithese

isovereign inations; icreate istructures ito isupport iand ifacilitate idependence iand

iinterconnection; iand icreation iof ia iglobal imarket iplace. iHowever, iglobalization ibrings

iabout iadvancement iin iinformation itechnology, iharmonization iof idifferent icultures iand

ibelief, iand iharmonization iof ithe ipolitical isystems iof idifferent icountries iof ithe iworld.

iGlobalization ihas ibrought iabout ishrinkage iof ithe iworld iinto iglobal ivillage, irevolution

iin iinformation itechnology, ithe icollapse iof iboundaries ibetween idifferent iworlds,

iexpanding iconnectivity iof iall iforms iof iinteractions.

Globalization refers to a Cluster of interconnccted phenomena transforming world politics to

describe alternately, a process, policy, predicament and the product of vast and invisible

international forces1. iThis icollaboration iis idriven iby ithe iliberation iof itrade, iinvestment

iand icapital iflow, itechnological iimprovements iand ipressures ifor iassimilation itowards

iinternational istandards. iGlobalization icreates ia iway ifor inew imarket idevelopment,

iespecially ithe iones ithat iare iformally ibarriers, ithe iability ito igain isubstantial iresources
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iwhich iinclude ilabor, icapital iand iknowledge ion ia iworldwide ibasis, iand ithe ichance ito

ibe iinvolved iin iglobal igeneration iNetworks. iGlobalisation irefers ito ithe iprocess iof ithe

iintensification iof ieconomic, ipolitical, isocial iand icultural irelations iacross ithe iglobal

iboundaries. iIt iis iprincipally iaimed iat ithe itranscendental ihomogenization iof ipolitical

iand isocioeconomic itheory iacross ithe iglobe. iIt iis iequally iaimed iat i"making iglobal

ibeing ipresent iworldwide iat ithe iworld istage ior iglobal iarena." iIt ideals iwith ithe

i"increasing ibreakdown iof itrade ibarriers iand ithe igrowing iintegration ifor ithe iWorld

imarketi2.

In iother iwords: iGlobalisation ican ibe iseen ias ian ievolution iwhich iis isystematically

irestructuring iinteractive iphases iamong inations iby ibreaking idown ibarriers iin ithe iareas

iof iculture, icommerce, icommunication iand iseveral iother iareas iof iendeavor3. iThis iis

ievident ifrom iits ipush iof ifree-market ieconomics, iliberal idemocracy, igood igovernance,

igender iequality iand ienvironmental isustainability iamong idifferent iholistic ivalues ifor

ithe ipeople iof ithe imember istates. iGlobalization ihas iled ito ithe iintensification iof ithe

iworld isocial irelations iwhich ilink idistant ilocalities iin isuch ia iway ithat ilocal

ihappenings iare ishaped iby ievents ioccurring imany iKilometers iaway iand ivice iversa.

iGlobalization ihas ibrought iabout icompetitiveness iin imarkets, iwhich ihave ireduced

imonopoly iprofits iand iincentive iby ienabling ibusiness ito ifind icost ireducing

iinnovations. iIn iaddition, iglobalization ihas iopened iup icapital imarkets ithat iallow

ideveloping icountries ito iborrow imoney ithat icover ithe igap ion idomestic isavings4.

iFurthermore, iglobalization iincreases iawareness iamong iconsumers iof ichallenges ifrom

ivarious iphenomenons isuch ias iclimate ichange ias iwell ias iincome iwealth iinequality.

iGlobalization ientails iintegration iof iindustries, imarkets, ieconomies, ipolicy-making iand

iculture idispersing ia iwide igeographical iareai5. iThe icomponents iof iglobalization

iinclude:
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 Movement iof ipeople, igoods iand iservices iacross ithe iworld.

 Interdependence iof ieconomic itransaction.

 Belief ion ithe iefficacy iof ithe imarket.

 Public iand iprivate isector idevelopment.

The ibelief ion ithe ieffectiveness iof ithe imarket ipresuppose ian iadherence ito ieconomic

ifundamentalism, ithe iWashington iconsensus ior ia iform iof idogmatism iin ithe iextreme

iin iwhich ithere iis ia istrong ibelief ithat imarkets ican ihandle iany iand ieverything. iMore

iimportant iis ithe ifact ithat ithe iprinciples iand imission istatement iof iglobalization iare

iconstantly ireviewed iand isustained iby iMultinational iCorporation i(MNCS), ithe

iInternational iMonetary iFund i(IMF), iWorld iBank i(WB), iWorld iTrade iOrganization

iand ithe iindustrialized icountries ior iEurope iand iNorth iAmerica.

Since iglobalization ilargely idepends ion itechnological iefflorescence, imassive

iindustrialization iand isolid iinfrastructural ibase ito itriumph, iit iautomatically imeans ithat

icountries ithat iare ilagging ibehind iin idevelopment, iwith imicro-economic iinconsistence

iwill ibe ienveloped iand ibe imanipulated iby ithose ithat ihave ibeen ideveloped. iThis

icould ilead ito iinequality iin ithe iglobal ieconomy. Globalization iis inot ian iunprecedented

iphenomenon. iEarly iforms iof iintense icommercial iexchange iand iintegration ihave

icharacterised idifferent iages iof ihuman ihistory, ifrom ithe iRoman ito ithe iIslamic

iGolden iAge, ifrom ithe iSilk iRoad iduring ithe iMongol iEmpire ito ithe iEast iIndia

iCompany iduring ithe iBritish iEmpire iand iso iforth. iSince iancient itimes, ihumans ihave

isought idistant iplaces ito isettle, iproduce, iand iexchange igoods ienabled iby

iimprovements iin itechnology iand itransportation. iBut inot iuntil ithe i19th icentury idid

iglobal iintegration itake ioff. iFollowing icenturies iof iEuropean icolonization iand itrade

iactivity, ithat ifirst i“wave” iof iglobalization iwas ipropelled iby isteamships, irailroads, ithe

itelegraph and iother ibreakthroughsiand ialso iby iincreasing ieconomic icooperation iamong
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icountries. iThe iglobalization itrend ieventually iwaned iand icrashed iin ithe icatastrophe iof

iWorld iWar iI, ifollowed iby ipost-war iprotectionism, ithe iGreat iDepression, iand iWorld

iWar iII. iAfter iWorld iWar iII iin ithe imid-1940s, ithe iUnited iStates iled iefforts ito

irevive iinternational itrade iand iinvestment iunder inegotiated iground irules, istarting ia

isecond iwave iof iglobalization, iwhich iremains iongoing, ithough ibuffeted iby iperiodic

idownturns iand imounting ipolitical iscrutiny.

2.1.2 Dimensions iof iGlobalisation

Globalisation iis iof itwo imain icategories: itrade iand iinvestment iintegration, iand

ifinancial iintegration. iGlobalisation iof ithe iworld's igoods iand iservices imarkets ithrough

itrade iliberalisation iand ithe iremoval iof inumerous icontrols ipreceded ifinancial imarkets

iintegration. iThe iremoval iof ibarriers ito iinternational itrade iby icountries iin ithe iquest

ito ioperate iwithin ithe iframework iof ithe imultilateral itrading isystem iwas ia imajor

iimpetus ifor ithe iacceleration iof iglobalisation iof itrade.

Integration iin itrade iwas ifollowed iand ifacilitated iby iforeign idirect iinvestment iflows

ibetween icountries ithat iwere iinvolved iin itrade irelations. iThe imultinational

icorporations, ithe ioriginal icustodians iof iinternational imonopoly icapital, iwere ithe

ichannels ithrough iwhich iboth iinternational itrade iand iforeign idirect iinvestment i(FDI)

iflows iwere ichannelled. iIt iwas, itherefore, inot isurprising ithat ithe icountries ithat itraded

iore iamong ithemselves ialso irecorded isubstantial iFDI iflows iacross itheir iborders.

iVariants iof iglobalisation iof itrade iand iinvestment ican ialso ibe idetermined ithrough ithe

iprocess ileading ito ithe iintegration. iTrade iliberalisation iand ithe iapplication iof ithe

iMost iFavoured iNations iPreference ior isymmetrical itreatment iof iall itrading ipartners

iprovided ia iwider ifocus ifor iglobalisation. iThe iliberalisation iof icurrent iaccount

itransactions iin ithe icontext iof ithe iInternational iMonetary iFund i(IMF) iArticle iVIII,
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iSections i2, i3 iand i4 ion icurrency iconvertibility ihas ifurther iprovided ithe ibasis ifor ithe

iintegration iof inational ieconomies. iA inumber iof imember icountries iof ithe iFund ihave

iacceded ito ithe iobligations iof iArticle iVIII. iOther icountries iin ithe itransitional istatus

ihave iattained isome ilevel iof iconvergence ithat iwill iqualify ithem ito iaccede ito iArticle

iVIII. iApart ifrom ithe iinstitutional iand imultilateral iarrangements ithat icontributed ito

itrade iintegration, ilower itransport iand iproduction icosts, iarising ifrom iincreased

ispecialisation iand ieconomies iof iscale ihave ialso ihelped ito iaccentuate ithe

iphenomenon. iThe iintegration iof ithe iworld's ifinancial imarkets ihas ibeen imore

iprofound. iThe ivolume iof ifinancial itransactions ihas imore ithan itripled ithat iof itrade iin

igoods iand iservices.

Financial iglobalisation iwas ipropelled iby ithe iadvance iin iinformation itechnology,

iwhich ifacilitated iinteractions iamong ifinancial iconcerns iin idifferent iparts iof ithe iworld.

iWithin iseconds, ifinancial itransactions iinvolving ilarge isums iof imoney icould ibe

iconcluded. iThe ifluidity iwith iwhich icapital imoves iacross inational iboundaries imakes

ithe iphenomenon idifferent ifrom iglobalisation iinvolving itrade iin igoods iand iservices.

iFinancial iglobalisation, iunlike ithat iinvolving itrade iin igoods iand iservices, iis imore

idifficult ito itrack. iThis iis ibecause iit iexhibits iherd ibehaviour iand iits ipresence ican

ieasily ibe iobscured ieither ideliberately ior iby idefault. iAlthough, iglobalisation iof itrade

ihas iled ito ienormous ibenefits, iits iadverse ieffects ihave ibeen ireflected iby ishocks iin

ithe iexternal isectors iof iweak ieconomies. iThe ivolatility iarising ifrom iglobalization iof

itrade iis, ihowever, ion ia ilower iscale ithan ithat iof ifinancial imarkets iglobalisation. iThe

irapid iintegration iof ithe iglobal icapital imarkets ihas imade ireverse iflow iof icapital ivery

idestabilising. iHedge ifunds iand ifinancial iderivatives ihave ialso icompounded ithe

iproblems iof iinternational ifinancial iintegration. iGains ifrom iglobalisation iof igoods iand

iservices imarkets ican ieasily ibe ieroded ias ia iresult iof iadverse idevelopments iin ithe
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ifinancial imarkets. iMore iimportantly, ivolatility iof ifinancial imarkets iis ia imore idifficult

iproblem ifor imonetary iand imacroeconomic imanagement. iFor iinstance, ithe

imonetisation iof ihuge iinflows iof icapital iresults iin iincreased imonetary iaggregates iand

iexpansion iof iaggregate idemand iwith iimplications ifor imonetary imanagement iand

iinflation icontrol. iThe iincreased ispecialisation ithat iimmensely icontributed ito

iglobalisation iin ithe imajor iforms iare inamely: igoods iand iservices imarkets, iand

ifinancial imarkets iintegration ihas ifailed ito iencourage irapid ilabour imobility. iAlthough

isome iform iof imobility ihas ibeen iachieved ion iregional ibasis, iinternational imobility iof

ilabour ihas inot iassumed ia ilevel icomparable ito ithe irapid itrade iand ifinancial

iintegration ithat ihas itaken iplace iover ithe iyears, iespecially iafter ithe iend iof ithe icold

iwar iand ithe iembrace iof iStructural iAdjustment iProgrammes iby ithe ideveloping iand

iemerging ieconomies. iThere iare ialso ilegal iand iinstitutional iimpediments ito ilabour

imobility, isome iof iwhich iinclude iimmigration ilaws. iAlso, icertain icategories iof

iindividuals iand iskills imay ibe iaverse ito imovement iout iof itheir iusual iabode. iThe

imovement iof ilabour ifrom ideveloped ito ideveloping ieconomies imay ialso ibe

iinfluenced iby ithe idisparities iin ithe ilevel iof ieconomic idevelopment.

2.1.3 Examples iof iGlobalization i

Because iof itrade idevelopments iand ifinancial iexchanges, iwe ioften ithink iof

iglobalization ias ian ieconomic iand ifinancial iphenomenon. iNonetheless, iit iincludes ia

imuch iwider ifield ithan ijust iflowing iof igoods, iservices ior icapital. iOften ireferred ito

ias ithe iglobalization iconcept imap, isome iexamples iof iglobalization iare:

i. Economic iglobalization: iis ithe idevelopment iof itrade isystems iwithin

itransnational iactors isuch ias icorporations ior iNGOs;
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ii. Financial iglobalization: ican ibe ilinked iwith ithe irise iof ia iglobal ifinancial

isystem iwith iinternational ifinancial iexchanges iand imonetary iexchanges. iStock

imarkets, ifor iinstance, iare ia igreat iexample iof ithe ifinancially iconnected iglobal

iworld isince iwhen ione istock imarket ihas ia idecline, iit iaffects iother imarkets

inegatively ias iwell ias ithe ieconomy ias ia iwhole.

iii. Cultural iglobalization: irefers ito ithe iinterpenetration iof icultures iwhich, ias ia

iconsequence, imeans inations iadopt iprinciples, ibeliefs, iand icostumes iof iother

inations, ilosing itheir iunique iculture ito ia iunique, iglobalized isupra-culture;

iv. Political iglobalization: ithe idevelopment iand igrowing iinfluence iof iinternational

iorganizations isuch ias ithe iUN ior iWHO imeans igovernmental iaction itakes

iplace iat ian iinternational ilevel. iThere iare iother ibodies ioperating ia iglobal ilevel

isuch ias iNGOs ilike iDoctors iwithout iborders ior iOxfam;

v. Sociological iglobalization: iinformation imoves ialmost iin ireal-time, itogether iwith

ithe iinterconnection iand iinterdependence iof ievents iand itheir iconsequences.

iPeople imove iall ithe itime itoo, imixing iand iintegrating idifferent isocieties;

vi. Technological iglobalization: ithe iphenomenon iby iwhich imillions iof ipeople iare

iinterconnected ithanks ito ithe ipower iof ithe idigital iworld ivia iplatforms isuch ias

iFacebook, iInstagram, iSkype ior iYoutube.

vii. Geographic iglobalization: iis ithe inew iorganization iand ihierarchy iof idifferent

iregions iof ithe iworld ithat iis iconstantly ichanging. iMoreover, iwith itransportation

iand iflying imade iso ieasy iand iaffordable, iapart ifrom ia ifew icountries iwith

idemanding ivisas, iit iis ipossible ito itravel ithe iworld iwithout ibarely iany

irestrictions;

viii. Ecological iglobalization: iaccounts ifor ithe iidea iof iconsidering iplanet iEarth ias ia

isingle iglobal ientity i– ia icommon igood iall isocieties ishould iprotect isince ithe
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iweather iaffects ieveryone iand iwe iare iall iprotected iby ithe isame iatmosphere.

iTo ithis iregard, iit iis ioften isaid ithat ithe ipoorest icountries ithat ihave ibeen

ipolluting ithe ileast iwill isuffer ithe imost ifrom iclimate ichange.

2.1.4 The iBenefits iof iGlobalization

Globalization ihas ibenefits ithat icover imany idifferent iareas. iIt ireciprocally ideveloped

ieconomies iall iover ithe iworld iand iincreased icultural iexchanges. iIt ialso iallowed

ifinancial iexchanges ibetween icompanies, ichanging ithe iparadigm iof iwork. iMany

ipeople iare inowadays icitizens iof ithe iworld. iThe iorigin iof igoods ibecame isecondary

iand igeographic idistance iis ino ilonger ia ibarrier ifor imany iservices ito ihappen. i

i. The iEngine iof iGlobalization i– iAn iEconomic iExample

The imost ivisible iimpacts iof iglobalization iare idefinitely ithe iones iaffecting ithe

ieconomic iworld. iGlobalization ihas iled ito ia isharp iincrease iin itrade iand ieconomic

iexchanges, ibut ialso ito ia imultiplication iof ifinancial iexchanges. iIn ithe i1970s iworld

ieconomies iopened iup iand ithe idevelopment iof ifree itrade ipolicies iaccelerated ithe

iglobalization iphenomenon. iBetween i1950 iand i2010, iworld iexports iincreased i33-fold.

iThis isignificantly icontributed ito iincreasing ithe iinteractions ibetween idifferent iregions

iof ithe iworld. iThis iacceleration iof ieconomic iexchanges ihas iled ito istrong iglobal

ieconomic igrowth. iIt ifostered ias iwell ia irapid iglobal iindustrial idevelopment ithat

iallowed ithe irapid idevelopment iof imany iof ithe itechnologies iand icommodities iwe

ihave iavailable inowadays. iKnowledge ibecame ieasily ishared iand iinternational

icooperation iamong ithe ibrightest iminds ispeeded ithings iup. iAccording ito isome

ianalysts, iglobalization ihas ialso icontributed ito iimproving iglobal ieconomic iconditions,

icreating imuch ieconomic iwealth6. I
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ii. A iFinancial iExample

At ithe isame itime, ifinance ialso ibecame iglobalized. iFrom ithe i1980s, idriven iby ineo-

liberal ipolicies, ithe iworld iof ifinance igradually iopened. iMany istates, iparticularly ithe

iUS iunder iRonald iReagan iand ithe iUK iunder iMargaret iThatcher iintroduced ithe

ifamous i“3D iPolicy”: iDisintermediation, iDecommissioning, iand iDeregulation. iThe iidea

iwas ito isimplify ifinance iregulations, ieliminate imediators iand ibreak idown ithe ibarriers

ibetween ithe iworld’s ifinancial icentres. iAnd ithe igoal iwas ito imake iit ieasier ito

iexchange icapital ibetween ithe iworld’s ifinancial iplayers. iThis ifinancial iglobalization

ihas icontributed ito ithe irise iof ia iglobal ifinancial imarket iin iwhich icontracts iand

icapital iexchanges ihave imultiplied.

iii. A iCultural iExample

Together iwith ieconomic iand ifinancial iglobalization, ithere ihas iobviously ialso ibeen

icultural iglobalization. iIndeed, ithe imultiplication iof ieconomic iand ifinancial iexchanges

ihas ibeen ifollowed iby ian iincrease iin ihuman iexchanges isuch ias imigration,

iexpatriation ior itravelling5. iThese ihuman iexchanges ihave icontributed ito ithe

idevelopment iof icultural iexchanges. iThis imeans ithat idifferent icustoms iand ihabits

ishared iamong ilocal icommunities ihave ibeen ishared iamong icommunities ithat i(used ito)

ihave idifferent iprocedures iand ieven idifferent ibeliefs.

Good iexamples iof icultural iglobalization iare, ifor iinstance, ithe itrading iof icommodities

isuch ias icoffee ior iavocados. iCoffee iis isaid ito ibe ioriginally ifrom iEthiopia iand

iconsumed iin ithe iArabid iregion. iNonetheless, idue ito icommercial itrades iafter ithe i11th

icentury, iit iis inowadays iknown ias ia iglobally iconsumed icommodity. iAvocados, ifor

iinstance, igrown imostly iunder ithe itropical itemperatures iof iMexico, ithe iDominican

iRepublic ior iPeru. iThey istarted iby ibeing iproduced iin ismall iquantities ito isupply ithe
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ilocal ipopulations ibut itoday iguacamole ior iavocado itoasts iare icommon iin imeals iall

iover ithe iworld.

2.1.5 Globalization iand iNigerian iEconomy

By ieconomic iglobalization, ithe ipractice iof ieconomic iagents i(business ienterprises,

ibanks, iand ifinance icompanies) iworking iin idifferent icountries iand iserving ithe iworld

imarket iwithout ia iprevailing inational ibase6. iThese iagents ichange itheir ilocation

ibetween inational iterritories ion ithe ibasis iof iopportunities ifor igrowth iand iprofit, iand

ithey igrow inot ibecause ithey iare isupported ior iprotected iby ithe ination-state ibut

ithrough itheir iown ieffortsi7.

They icarry iout itheir ieconomic iaffairs ias iif ithe iboundaries iwhich idefine ithe ination-

istate ido inot iexist8. i Within ieconomics, ithere iare itwo iperspectives iregarding

iglobalization. iThe ione igrounds ithe idiscourse iin iterms iof ithe imainstream ieconomics

iway iof ithinking iwhich iis iwidely iembraced iby iWestern iacademic ieconomists8. iThe

iother iperspective, iwhich imost idefinitely iis ia iminority iview iwithin ieconomics,

iaddresses iglobalization iin iterms iof ithe ipersonalist ieconomics iway iof ithinking. iIt had

been iargued ithat ithe ifirst iperspective iregards iitself ias ientirely ivalue-free ieven ithough

iits iown ihard-core ipremises ioriginate iin ithe iphilosophies iof iindividualism iand

iutilitarianism9. iThe isecond iperspective ioriginates iin ithe iphilosophy iof ipersonalism,

ifinds ino ifault iwith ibeing ivalue-laden ibecause iin ithe ifinal ianalysis ithere iis ino iother

iway ito iproceed iin ievaluating ithe ieconomic iglobalization ithat iis iby idefinition ia

ivalue-laden itask9.

iGlobalization ihas ibrought itwo iimportant idevelopments. iThe ifirst iis irelated ito ithe ire-

emergence iof ithe iimportance iof iregions iand iproximity ias iunits iof ieconomic iactivity,

iwhich ihave icontributed ito ienhance imore iinvestigation iabout iclusters iand iinnovation10.
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iOn ithe iother ihand, ithe iinnovativeness iof ifirms iis iincreasingly iassociated iwith ihigh-

tech iinnovative iregional iclusters. iThe iresult iof ithis iassociation ibetween iinnovation

iand iregional iproximity iis irelated ito ia istrong ilinkage ibetween ithe icompetitiveness iof

ifirms iand iregions, iwhich iinduce ithe ipolicy imakers ito iadopt imore iintensively ia

istrategic imanagement iof iregions ias ia iresponse ito ithe irisks iof ichanges iin ithe

iproduction ilocation11: iAt ithe iheart iof ithe istrategic imanagement iof iplacement ihas

ibeen ithe idevelopment iand ienhancement iof ifactors iof iproduction ithat icannot ibe

itransferred iacross igeographic ispace iat ilow icost i– iprincipally, ialthough inot

iexclusively, iknowledge iand iideas.

It iis idiscovered ithat iglobalization ihas ilead ito ia iglobal ifocus iconcerning iinternational

itrade ibalances, icurrency ifluctuations, iincreased icompetition iin imanufacturing iactivities,

iimproved imanufacturing ioperations, itechnology iand ilabour iexchange ior imobility12.

iGlobalization ihas ibrought iin ia inew ithinking ion ihow ito irun ipublic ibusiness iwith ithe

idual iobjectives iof iwelfare iand iprofitability. iPresently, icountries iat ivarious istages iof

idevelopment iare iwillingly ior igrudgingly iopening iup itheir ieconomies ito iallow ifree

iflow iof igoods iand iservices ias iwell ias iforeign iinvestments. iThe iemergence iof

iglobalization ihas iled ito ia inew icommercial ireality’’. iThe iemerging ilarge iscale iglobal

imarket ihas iproduced ia ihigh iquality iof iglobal istandard iacross ithe iglobe. iThe

iconsequence iof ithis iis ithe iincrease iin itrade iand iincome ilevel. iGlobalization ihas

ileads ito idecrease iin ipoverty iand ian iincrease iin iconsumption ilevel ias iwell ias

iwelfare iof ithe isociety13. iClearly, ientrepreneurship idevelopment iis ithe ianchoring

ibridge ibetween iglobalization iand igrowth iin ieconomies iof inations. i

It iis iposited ithat iglobalization iremoves itrade ibarriers iand ithis iopen iup imarkets ithat

iare ihitherto ishield ifrom icompetition iand ialso iencourages iindigenous ientrepreneurs ito

iimbibe iand iembrace ithe iattitude iof iexcellence ithrough ideveloping iand iproducing
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istandard iproducts ithat ican istand ithe itest iof icompetition iin ithe iglobal imarket.

Globalization iis isaid ito ihave ichanged ithe iorientation iof ibusinesses iin ideveloping

icountries ifrom ibelieving ithat ithey ican iproduce isub-standard iproducts iat ian iexorbitant

iprices iand isell ithem. iMarket iis inow iopen ito imany ihomogeneous iand icomplimentary

iproducts. iThe ibest iproducer ireaps ithe ibest iof iresult. iGlobalization iputs ientrepreneurs

ion itheir itoes ialways iseeking ifor ithe ibest iand icompetitive iways iof idoing ibusiness.

iAnother iplus ifor iglobalization iis ithat iit ihas ithe ipotency ito ireduce iprices iof igoods

iand iservices ias ia iresult iof icompetition iwhich iis iits ihall-mark.

So ialso, iglobalization iprovides ieasy iaccess ito imarket ifor ithe ientrepreneurs ito idispose

itheir iproducts iand ialso iprovide ieasy iaccess ito isources iof iraw imaterials iand ithe

imost irecent itechnology. iGlobalization iserves ias ithe iagent iof itechnological iand

imanagerial itransfer. iIdeas iinterchange ias ia iresult iof iglobalization iis ikey ito

itransforming imarginally isuccessful ientrepreneurs iinto ia ihigher iperformer. iTechnology

idrives ithe iworld. iWithout itechnology, ithe imodern iday iworld iwould inot ihave ibeen

ianything idifferent ifrom iour igreat igrandfathers. iBetter iways iof idoing ithings ihave

iemerged iin ithe ideveloping icountries icourtesy iof iglobalization.

The ieffects iof iglobalization iin iNigeria ihave igenerated idiffering iperspectives. iThere

iare imany iinstances iof ithe inegative ieffects iof iglobalization ion ithe iNigerian ieconomy

iin iterms iof iinflation/devaluation iof icurrency iand ithe icollapse iof ilocal iindustries ilike

ithe itextile iand iautomobile isectors14. iAnother iinstance istated iis ithat iglobalization ihas

icreated ian iavenue ifor icorrupt igovernment iofficials ito iloot ipublic ifunds, ias iwell ias

ithe ifact ithat iwhilst iNigerian iexports ipromote ieconomic idiversification iabroad, iit

irestricts idiversification iin ithe idomestic isetting. iThe ipositive ieffects iof iglobalization

iin iNigeria iinclude iinternational ispecialization, ihigh iquality ibut ilow icost iproducts iand

ifree iflow iof iinvestment icapital15. iThe iglobalization idebate iis ihugely iconfusing iwith
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iits idiffering iconceptions, iceaseless iarguments iand ithe iinability iof isupporters iand

iopponents ito ireach ia iconsensus 16. iAlthough ithere iis ia iconsensus ion ithe icomplexity

iof ithe isubject, iit iis idoubtful ithat ithese iarguments iwill icease.

2.1.6 Prospects iand iChallenges iof iGlobalisation

Globalisation has both benefits and disadvantages, which are huge opportunities and

obstacles. The beneficial effects are countless, but the most significant are enhanced

specialisation and effectiveness, as well as improved products at cheaper rates. Production

economies of scale, improved productivity and competitive edge, technological

advancements, and improved managerial skills . The rise in global trade and production

facilitated by globalisation guarantees that consumers are satisfied because the highest quality

standards are preserved via specialisation and competitive forces. Furthermore, the quantity

of goods and services increases as individuals' well-being improves across nations. Increased

FDI streams promote international trade and output growth and improve capital's expansion

and guaranteeing the effective use of technological and other assets in the manufacturing

process. Firms specialize in production via trade and investments, with trade streamlining the

process through areas of expertise. Furthermore, FDI enhances the process by promoting

technological innovation and effective resource implementation in order to significantly

reduce unit costs of production. These procedures contribute to increased global wealth,

higher living standards, poverty alleviation, and enhanced individual well-being. As a result,

globalization is critical for global economic development and growth. Trade and investment

can help with endeavors to restructure an economy in order to make it more viable and

capable of contributing to the process of globalisation. Quick capital and financial integration

have aided in mobilizing foreign savings for local investment and economic growth. It has

also improved the efficiency with which capital is implemented. In particular, the advantages
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of financial incorporation include an increase in local investment potential, a more rational

allotment of savings in favor of comparatively more profitable ventures, and an improvement

in the depth and effectiveness of the domestic capital market, all of which have a positive

effect on the economy and work opportunities. The positive influence on the world economy

has been credited to slower inflationary growth, significantly lowered budget deficits with

higher real interest rates, and favorable prospects for investment and structural reforms,

particularly in transition economies and heavily indebted economies implementing

adjustment programs. Global liberalization of current and capital accounts has also aided the

world economy's rapid integration. National macroeconomic policies, such as financial

policies, must take into account the sustainable development of rapid capital flows, which

seem to restrict the yield on different assets across national borders. The limiting of the yield

spread due to high interest rates can easily lead to volatility, particularly in a fully saturated

scheme where the capital importing nation may be forced to deal with increased

reimbursement responsibility and rapid outflow due to default.

In moments of crisis and instabilities, a fragile and over-exposed banking system with

insufficient regulation and supervision regulation exacerbates reverse capital flows.

Discrepancies in macroeconomic, sectoral, and institutional policies have attributed for the

varying degrees of benefits that accrue to nations as a result of the global integration of goods,

services, and financial markets, as well as information systems. Despite the fact that

globalisation has both advantages and disadvantages, there is no doubt that it has enhanced

global welfare. Those countries that have not benefited have failed to enforce sound

macroeconomic policies aimed at financial and exchange rate reliability; to enforce policy

measures aimed at achieving current account conversion via the removal of non-tariff trade

barriers; and to enforce adequate prudential actions to remedy banking system distress.

Globalization marginalizes countries that pursue ineffective macroeconomic and sectoral
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policies while boosting the growth prospects of those that pursue sound policies. As a result,

nations must strive to implement policies that are consistent with the current actuality of rapid

global economic integration. The problems related to the current account liberalisation have

been less severe than those related to capital account liberalisation. This is primarily due to

the fact that the two are not identical. While trade flows do not always exhibit herd behavior,

capital flows do, and this concept triggered and exacerbated the East Asian financial crisis in

1997. Because of the rapid integration of the global capital market, the backward flow of

capital has become extremely destabilizing.

Hedge funds and financial derivatives have also exacerbated the issues associated with

international financial integration. The financial crisis' contagion effect spreads quickly,

which is extremely destabilizing. Gains in growth and financial stability can easily be eroded

by sustained capital outflow17. The negative effects of a nation's inability to develop the

necessary absorptive capability to operate inflows of capital, or sterilize the portion that

cannot be deployed for economic development purposes, are a critical ramifications of

financial integration. As a result, economic overheating may occur, with disastrous

consequences for future inflows. When such overheating occurs, a reverse flow of capital

may occur if the situation is not well managed. Quick capital flows as a result of

globalization can complicate macroeconomic management. A weaker global sector can only

be financed momentarily because concealed trade deficits easily emerge when capital begins

to flow outwards as soon as the investment climate becomes unfavorable. Excessive growth

in investment, financed by foreign capital at a time when domestic savings are low, could

lead to difficulties, particularly current account deficits, with concomitant problems for

macroeconomic stability. With the rapid integration of financial markets, it is becoming

increasingly difficult to effectively control activities across national borders. More

importantly, the line between destabilizing and stabilizing short-term capital flows becomes
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hazy. Sterilisation policies may also be difficult to implement successfully as a result of

multinational financial firms' cross-border processes, which have sped up the patterns of

international financing transmission with the help of advanced information technology.

2.1.7 Concept iof iMultinational iFirms

Multinational iCorporations i(MNC) imake idirect iinvestments iin iforeign icountries.

iMultinational iCorporations iare icharacterized iby ia iparent ifirm iand ia icluster iof

isubsidiaries ior ibranches iin ivarious icountries iwith ia icommon ipool iof imanagerial,

ifinancial, iand itechnical iresources18. iThe iparent ifirm ioperates ithe iwhole iin iterms iof

ia icoordinated iglobal istrategy. iPurchasing, iproduction, imarketing, iresearch, ietc., iare

iorganized iand imanaged iby ithe iparent iin iorder ito iachieve iits ilong-term igoal iof

icorporate igrowth. iMultinational iCorporations ihave ibeen ibroadly idefined ias ibusiness

ifirms ithat iuphold ivalue iadded-holdings ioverseas18. iThe iprincipal iobjective iof

imultinational icorporations iis ito isecure ithe ileast icostly iproduction iof igoods ifor iworld

imarkets. iThis igoal imay ibe iachieved ithrough iacquiring ithe imost iefficient ilocations

ifor iproduction ifacilities ior iobtaining itaxation iconcession ifrom ihost igovernments. iThis

iobjective iconfirms ithe iviews iof ithe iMarxist iwho isee ithe iMNCs ias iprogressive

iagents iof icapitalism. iMultinational icompany ilies iin ithe ifact ithat iits imanagerial

iheadquarter iis ilocated iin ione icountry iwhile ithe icompany icarries iout ioperation iin ia

inumber iof iother icountries ias iwell.

Multinational icorporations i(MNCs) iplay isignificant iroles iin ishaping ithe iglobal

ieconomy. MNCs iaccount ifor ihalf iof iglobal iexports, inearly ia ithird iof iworld iGDP

i(28%), iand iabout ia ifourth iof iglobal iemployment19. iThese ifirms iall igenerate ia

isignificant ishare iof itheir irevenue ifrom iabroad ias iwell20. iImportantly, itheir

itransnational iactivities ihave itransformed ithe inature iof iinternational itrade, iinvestments,
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iand itechnology itransfers iin ithe iera iof iglobalization. iThe iextensive iglobal ivalue

ichains i(GVCs) iprevalent iin itoday’s iworld ieconomy ihave ibeen idriven iby ihow iMNCs

istructure itheir iglobal ioperations ithrough ioutsourcing iand ioff ishoring iactivities. iIn

ifact, itheir idecisions ihave ienormous iimplications ifor ia iwide irange iof ipolicy iissues

such ias itaxation, iinvestment iprotection, iand iimmigration across imany icountries iwith

idifferent ipolitical iand ieconomic iinstitutions. iMNCs ialso imay ihave istrong ipolitical

iinfluence idomestically. iIndeed, itheir iglobal ieconomic idominance imay igo ihand-in-

hand iwith itheir ipowerful idomestic ipolitical iposition. iThe iimportance iof iMNCs iin

iforeign ipolicy-making: ihow imultinational ifirms idoing ibusiness iin iChina, isuch ias

iGeneral iMotors, iBoeing, iand iCaterpillar, iconsistently iexpressed itheir iconcerns iabout

ithe iuncertainty isurrounding ithe iannual irenewal iof iChina’s imost-favoured-nation istatus

iuntil iCongress ipassed ia ibill igranting ipermanent inormal itrade irelations i(PNTR) istatus

ito iChina iin i200021.

A imultinational icorporation iis idefined ias ian ienterprise i“that iin imore ithan ione

icountry iowns ior icontrols iproduction ior iservice ifacilities iand iactivities ithat iadd

ivalue”. iIt iis ialso ione ithat iis iprimarily ilocated iand imanaged ifrom ithe icountry iof iits

iorigin ibut iproduces igoods ior iservices iin irelatively iautonomous ioverseas isubsidiaries

ito imeet ithe idemands iof ilocal imarkets 22. iThe iproduct ior iservice ican ibe irequired ito

isatisfy inot ionly ilocal imarkets ibut ialso iinternational imarkets, ias ibrands iof ia icertain

icountry ican ibe ifound iin ithe imarkets iof iseveral iother igeographically idistant icountries

ithrough iforeign idirect iinvestment ior iother ichannels iof idistribution. iMNC was

described iin ia idifferent iway iby ienvisaging iit ias ia iprivately iowned iinstitution idevised

ito iorganize, ithrough iemployment icontracts, iinterdependencies ibetween iindividuals

ilocated iin imore ithan ione icountry22.
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In ithe icase iof iNigeria, iMultinational icorporations iare ithose igreat icompanies ithat

icame iinto ibeing iin iNigeria iafter ithe iabolition iof islave itrade 23. iAs ia iresult, ithe

iindustrialized icountries iof ithe iworld ineeded ia imarket ifor itheir isurplus iproducts iand

iplaces ito iaccess ilow-cost iraw imaterials iand ilabour iforce. iThus, iNigeria ibecame ione

iof ithe iapparent itargets. iConsequently, itoday, iMultinational iCorporations ilike iLeventis,

ithe iUnited iAfrican iCompany i(UAC), iCoca iCola, iLever ibrothers, iMobil ioil; iShell

iBP iamongst iothers idominate ithe iNigerian ieconomy24. iNigeria iis ione iof ithe ilargest

iproducers iof ioil iin ithe iworld iwhich iaccounts ifor iover i80 ipercent iof iher iincome

iand ithe isector iis imainly imanaged iby imultinational icorporations iwho imake ienormous

iprofit ifrom ithe iindustry. iThus, ione iwho iexpects ithat iunderdevelopment ishould inot

ibe ithe iplague iof iNigeria ibut iunfortunately ithe ireverse iis ithe icase24.

Moreover, iMultinational icorporations iare iknown ito iimpact ion ithe iworld ieconomy.

iFor iinstance ithe ipresence iof iforeign iinvestments iin iChina, iKorea iand iSingapore,

ihave ihelped iin ino ismall imeasure ito iboost ithe ieconomy iof ithese icountries iby

iincreasing itheir igeneral iincome ilevel iand istimulate idomestic iproduction. iBut ithe

ireverse iis ithe icase iin iNigeria. iThis imade imost ieconomists to ibelieve ithat ithe

iMultinational icompanies iare iexploitative ias inatural iresources ifound iin itheir ihost

icountries isuch ias iNigeria imeant ifor iits idevelopmental igoals iare inot iproductively

iutilized idue ito ide-capitalization iof ithe ieconomy iin iform iof iprofit irepatriation25.

Similarly, iin iNigeria, ithe iactivities iof imultinational icompanies ihave ibeen iidentified ias

iquestionable ior ieven iunethical ibecause iof ithe iharms ithey ihave icaused ion ithe

isociety. iBecause iof itheir iformidable iresource ibase, ithey idisplaced ithe iindigenous

iindustrialist iby icreating imonopoly. In ithe ioil isector iwhich iis ithe ieconomic imainstay

iin iNigeria, ithese icorporations iperpetrate iheinous iactivities isuch ias ipollution iof ithe

ienvironment, iinadequate itechnology itransfer, iviolation iof ihuman irights, iblunt irefusal
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ito idischarge itheir isocial iresponsibilities, igas iflaring iwhich idestroys iwildlife, iseafood’s

iand ifarmland iespecially iin ithe iNiger-Delta iregion iwithout iadequate icompensation.

2.1.8 Globalization iand iInternational iPolitics

The idark iand imedieval iages ifaced iwars iof iannihilation. iThese iwere imerely ibarbaric

iwars iwithout iany icreative ior iproductive iobjectives. iNations imounted iwars ion

ineighbouring icountries ithey ibelieve ithat ithey ihave isuperior iwar iarmaments iand

iwarfare itechniques. iThe iwar ilords iwould ilike ito iexhibit itheir isuperiority iand ieven

iboast iof iit ias igreat iachievement. iNapoleon iBonaparte iat ia itime ihad ito ideclare

ihimself ia iconqueror iwhen ihe isaid, i‘I icame, iI isaw, iI iconquered.’ iNobody iand ino

ination itried ito iintervene ion ithese iinhuman isubjugations. iNations iand iindividual

irights iwere itrampled iupon ito itheir idetriment iwhile ithe ivictors itriumphed iand

iimposed iunbearable itaxes ion itheir isubjects. iAttempts ito irepeat isuch itypes iof iwars

iare icurrently iattracting ithe iattention iof ithe iinternational icommunity iand iorganizations.

iSome iof ithese iinternational iorganizations iinclude:

(a) iThe iUnited iNations.

(b) iThe iUnited iArab iEmirates.

(c) iThe iEuropean iUnion.

(d) iThe iOrganization iof iAfrican iUnion, inow iAfrican iUnion.

(e) iThe iWest iAfrican iUnion imost ioften ioperating ias ithe iEconomic iCountries iof

iWest iAfrica i(ECOWAS).

These iinternational iorganizations ihave iassisted iin iseveral iways ito iintervene iby

imediation iand iwhen iit ifails, ithey ijoin ihands ito isave ithe ioppressed. iThe iattempted

iannexing iof iKuwait iby iIraq iwas iaborted iwhen ithe iUnited iStates iand iher iallies

imainly iBritain iand iFrance ijoined ihands iwith ithe ioppressed icountry ito ipush ithe
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iarmies iof iIraq iout iof ithe icountry. iNotably, ithe iUnited iStates ihaving isuffered isuch

ifate iprior ito itheir iindependence iseems ito iunderstand ithe iproblems iassociated iwith

isuppression iand ihave ialways ibeen iin ithe ifront iline iwhenever iand iwherever isuch ia

isituation iarises. iThese iinterventions ihave ioften ibeen imisinterpreted iby imany ias

iattempts iby ithe iAmericans ito iexhibit ithemselves ias ithe isole isuper ipower iof ithe iday.

iSome ibelieve ithat iAmerica iis ihere iand ithere ibecause ithey iare iinterested iin

icontrolling ithe iworld ieconomy iand ithe ieconomy iof ithe ination iafter igiving ithem ithe

irequired iassistance iat ithe icrucial ihour. iThere iare ihowever ievidences ito ibail iout ithe

iUnited iStates iof iAmerica ito ishow ithe igenuineness iof itheir iintention. iThey iassisted

ito irescue iIran ifrom ithe ihands iof iSadam iHussein iand iafter ithe iwar ithey iwithdrew

ithemselves ifrom ithe ipolitics iof ithe itwo icountries. iToday, iIran iis iin iserious

idisagreement iwith ithe iUnited iStates iof iAmerica ion ithe iissue iof itheir iunderground

inuclear iplant. iThe iUnited iStates iis iagain idoing ieverything ipossible ito icontrol ithe

iRussian iwar iwith iUkraine.

The iUnited iStates iis ialso ia iserious inegotiator iof ipeace iin ithe iSyrian icrisis, ithe

iIsrael iand iPalestinian iconflicts, ithe icrises iin iEgypt, iMorocco, iand iother icrisis

iinfested iareas iof iAfrica. iThe iheavy ilosses iin imen, imoney iand imaterial iwithout iany

ifinancial ibenefits iseem ito ispeak ifor iitself. iWith ithis, iit icould ibe isomehow ijustified

ito isay ithat ithe iUnited iStates iis imerely ifighting ia imoral ibattle ilike iwhen ithey

ichallenged iSyrian iPresident ifor iusing ichemical iweapon iagainst ihis isubjects iand

icitizen.

2.1.9 Information iand iCommunication iTechnology i(ICT)

Information iand icommunication itechnology i(ICT) iis iplaying ia ikey irole iin

iglobalization iand iintegration. iIt iis iemerging ias ian iimportant icatalyst ifor
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itransformation iof ibusiness, isociety iand igovernment iin ithe iglobalizing iworld. iToday

iICT iforms ithe ibackbone iof iseveral iindustries isuch ias iairlines, ibanking iand iresearch.

iIt iis ialso ian iimportant ivalue-adding icomponent iof iconsumer iproducts isuch ias

ivehicles, icamera, itelevision, imobile itelephone ietc. iIt ihas iimproved ithe itransfer iof

iinformation ifrom ithe isender ito ithe ireceiver iat ia iminimal icost iand itime. iThat iis ia

iperson iin iNigeria ican icommunicate iwith ihis ifriend iin iUnited iKingdom iwith iless

ithan ione ihundred inaira iand iwithin itwo iminutes.

The iInternet ihas ibecome ia ikey ielement iin ithe iglobalization iof isociety, iproviding

itechnology iwithout iboundaries. iThe iInternet ihas itwo ibasic icharacteristics. iThe ifirst iis

ithat iit ihas ithe irichest, ibiggest iand iwide iranging irecourse iof iinformation iin ithe

ientire iworld; ithe isecond iis ithat iit ienable ipeople ito iobtain ian iinteractive imechanism

ito iinstantly icommunicate iwith ieach iother26. iIt iprovides ia itransparent iwindow ithrough

iwhich iglobal iexperiences iand ibest ipractices iare ishared. iIt ienables iknowledge-

networking, ilearning iand isaves icost. iICT ifacilitates idata iinformation itransmission,

iknowledge iacquisition, idissemination iand icreation iof ivalue ichain.

2.1.10 Multinational iCorporations iand iEconomic iDevelopment iin iNigeria

Since ithe iindependence iof iNigeria iin i1960 ifrom iits icolonial imasters i(England), ithe

icountry ihas iwitnessed ia i‘zig-zag' ilike ikind iof idevelopment. iThe icountry iis istill

iranked ias ia ideveloping icountry idespite iits ienormous inatural iendowments; iand iher

icontemporaries i(e.g., iIndia, iSingapore) ihaving iadvanced itheir ieconomies ito ienviable

ilevels. iThe iunderdevelopment iof ithe icountry, iit iis ilargely iclaimed, iis ipartly icaused

iby ithe iexploitative inature iof imultinational ifirms ioperating iin ithe icountry i25. iAlso, i26

iauthoritatively iputs iit ithat i"MNCs, iwhose igoal iis ithe imaximization iof iprofits, iare

inot iphilanthropic iinstitutions iand ithey iserve ithe iinterests iof ino ione ibut ithemselves."
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iThis iopinion icaptures ithe iwhole iessence iof ithe inegativity iassociated iwith

imultinational icorporations iin iNigeria. Multinational icorporations iare i"in ithe ihabit iof

iemploying iexpatriates ito ifill iin ithe ikey ipositions27. iThat iis iwhy ithey iadopt ithe

iethnocentric imodel iof istaff iselection iwhere iexpatriates iare igiven ipreference iregarding

irecruitment iand iselection. iThis iis iinimical ito ithe ieconomic igrowth iand idevelopment".

However, isome iauthors ihave idiffering iopinions. iThey imaintained ithat imultinational

icorporations ihelp iin ithe icreation iof iworking iopportunities ifor ithe ihost icountry

icitizens 28. iThey ialso iproposed ithat imultinationals ialleviate ithe itechnological iknow-

how iof ithe ihost icountry ithrough ithe itransfer iof iknowledge ifrom ithe iexpatriate

iworkers ito ithe ilocal iemployees28. iSimilarly, idefenders iof imultinationals iopined ithat

imultinational icorporations iact ias iengines iof idevelopment ito itheir ihost icommunities.

iMultinational ifirms iare ibelieved ito ienhance igrowth iand idevelopment iof itheir ihost

icountries iand ireduce ithe ireliance ion iexport igoods iwhich ileads ito ihigher ilevel iof

icompetitiveness iof ithe ihost icountries' ieconomies, iresulting iin iefficiency iand iself-

sufficiency iin ithe ilong-run 29.

2.1.11 The iNigerian iBusiness iEnvironment iin iPerspective

Modern iorganizations ioperate iand icompete iin ia ivolatile ibusiness ienvironment igiven

ithe ispate iof iglobalization, itransforming itechnological iadvancements iand iseveral iother

ifactors. iOrganizations iexist, ico-exist, icompete iand icooperate iin ia idynamic iand

iinterrelated ienvironment ithat iis icharacterized iby icomplexity. iThis iimplies ithat ijust

ilike iorganisms, iorganizations ihave ito iadapt ito ithe idynamic ienvironment iin iwhich

ithey iexist. iMultinationals ihave ito icontend iwith icertain iprimal iissues iwhen imaking

ientry iinto iand imaintaining irelevance iin iany ihost icountry. iThe iNigerian icontext ican

ireasonably ibe idescribed ias ian iunfolding ione, ias ithe ipolicies iunderpinning imany ikey
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isectors iare istill imaturing iand ievolving. iIt ihas ialso ibeen ilabelled iin idifferent iforums

iwith iregards ito imatters iof; ipolicy iinconsistency, ilack iof itransparency iand

iaccountability iin irelation ito iexecution iof ispecific ipolitical, isocial, ifinancial iand

ieconomic ifundamentals. iIn ithese icircumstances, imultinationals iusually ibear ithe

iunenviable iburden iof imaking istrategic ibusiness idecisions ion ithe ibasis iof ifaulty

iassumptions iwhich icould iimpact inegatively iin ithe iforeseeable ifuture. iIn ilight iof ithe

ipeculiarities iassociated iwith ithe iNigerian ibusiness iterrain; iit iis ineedful ito iexpound

ispecific iissues ithat imultinational iorganizations ishould iprioritize iin iterms iof ithe

iconsequences iit iportends.

Political iDisposition:

This iphrase iis ialso iusually ireferred ito ias ithe i“political iwill” iof ia isubsisting

igovernment ito ido, ipartly ido ior irefrain ifrom idoing ianything iwhich ifrom iall

ireasonable iestimation iwill iresult ito ithe igreatest ibenefit ito ithe igreatest inumber iof

ipersons. iThe iquestion ithen iis ihow ito ieffectively imeasure ior iascertain ithe ilevel iof

ipolitical idisposition iattributable ito ia iparticular igovernment ior iit iagencies. iA ipractical

iway ito iachieve ithis iis iby iassessing ithe idegree iof icommitment iapplied ito ia igiven

icause iof iaction. iOnce ithis iattribute i(commitment) ibegins ito iwane iand ieventually

iculminates iin ia idistraction ifrom iidentified igoals, iit imay ibe ipractical iin isuch

icircumstances, ito iconclude ithat ipolitical iwill iis ilacking iwithin ithe isystem i(that iis,

ieven iif iit iexisted iin ithe ifirst iinstance). iIn ispecific iterms, ipositive ipolitical

idisposition iwill isuggest ion ithe ipart iof ithe iprevailing igovernment; iensuring

icompliance iwith ithe irule iof ilaw, ipreserving idue iprocesses, iimplementing iinternational

istandards iand ibest ipractices. iAn iinclination itowards isuch iindices iserves ias ithe ibasis

ito iforge ian ienabling ienvironment ifor ihuman iparticipants iwithin iany igiven icontext.

iThe iabsence iof iwhich iis ia idis-incentive ito iwilling imultinationals ito iestablish
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ibusinesses iand iwhen ithey iactually ido, iit iprovides iviable iimpediment ito iexpansion

ipossibilities iin ithe ifuture. iIn i2012, iRichard iBranson, ithe ichairman iof ithe iVirgin

iGroup ishared ihis ifrustrations ion idoing ibusiness iin iNigeria ias iresult iof ithe ipoor

ipolitical idisposition. iHe istated ithe icorruption iinherent iin ithe iNigerian igovernment,

ithe ipoor ipolitical idisposition iand ibureaucratic istructure iof iagencies.

Nigeria iis iusually iconsidered ias ia icountry iwith imanifold ipotentials iand iunrealized

iexpectations. iActually, iit iis ithe ifailure ito iresolve icertain ifundamentals ithat ihas

iprevented ihuman iresource iand iexpertise ifrom imaking ienduring icontributions ithat

iwould ipositively iimpact ion ithe isocio-economic ifabric iof ithe ination. iIn iessence, ionce

ithese iunderlying iissues iare iappropriately imanaged, iit ishould iresult iin ia itransfer iof

ithe irequired iconfidence-levels ito ia ivariety iof iorganizations ito ideposit ithe irequisite

iskills-set iand iexpertise iin iNigeria iover ia isustained iperiod. iThus, ithe imore

imultinational icorporations iregard iNigeria ias ia iplace ithey ican itruly icall ia i“home”,

ithe ihigher ithe ichances iof iNigeria iachieving ienduring ieconomic iprosperity.

Legal iand iRegulatory iClimate:

The inature iof ithe ilegal iand iregulatory ienvironment iof ia icountry irepresents ione iof

ithe ibasic iparameters ito iassess ithe iposture iof ithe igovernment ion icentral iissues ithat

iaffect ithe iwellbeing iof ithe icitizenry. iIn ispecific iterms, iit ialludes ito ithe ifact ias ito

iwhether ior inot ithere iis ia iviable iplatform ifor ilocal iand iforeign ibusinesses ito ibuild

iand igrow itheir idiverse icommercial iinterests. iThe iattainment iof ian ieffective ilegal iand

iregulatory iframework iis ivery iimportant ifor iNigeria ibecause iit iwill ienable ithe

ibenchmarking iof iits iprocesses, ilabour iand ihuman iresource imanagement ipractices

iinclusive, iagainst iwhat iis iobtainable iin iother imature iclimes. iThis iapproach iwill ialso

iresult iin ithe iadapting iof iexisting imodels ito isuit iprevailing ilocal icircumstances iin

iNigeria itowards iachieving ipractical igoals iof; ienhancing ilocal iskill ilevels, ideveloping
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imature ilabour ilaws iand iregulations, ieffective idispute iresolution imechanisms iand

isustenance iof ifunctional iregulatory iagencies ion imatters iof ieducation, itraining,

icorporate isocial iresponsibility iand ilocal icontent.

Nigeria’s ilegal ienvironment iis istill irelatively iweak ias ithere iis ino icorrelation ibetween

ithe inumber iof iavailable ilegal iofficers iand iregulatory iagencies iand ithe irate iof

icompliance iand ienforcement. iAlso, ithe ilevel iof ifunding ithat iis idedicated ito ithese

iaspects iof igovernance i(legal iand iregulatory) iis ipartly iresponsible ifor ithe ideclining

iperformance iof ithe irelevant iagencies iin ithis irespect. iIt iis inoteworthy, ithat ithe ihigh

iincidence iof iagency iduplication ias iopposed ito ithe iempowerment iof ifunctional

iagencies ihas iblurred ithe iessence iof iregulation iof imultinationals iin iseveral irespects.

iAs ia iconsequence iof iNigeria’s iinconsistent ilegal iand iregulatory ienvironment,

imultinational icorporations imay ihave ito icontend iwith imany iuncertainties iwhich imay

iresult iin iunintended iconsequences.

In iNigeria, iit iis inot iunusual ifor iforeign ibusinesses ito iassign iexpatriates ito ifill

ipositions iwithin itheir iorganizations idespite iof iavailable ilocal ioptions. iThe iweak

iregulatory iregime ipermits ithe iuncontrolled iinflux iof iforeigners iinto iNigeria iwith

ilimited iconsideration ias ito ithe iimpact ion ithe ilocal iemployment iconditions, ibearing

iin imind ithe iprevailing ihigh irate iof iunemployment. iAlso, ias ia iresult iof ithe ipressure

ito iattract inew ibusinesses iand iencourage ieconomic igrowth, ithere iis ian iapparent iurge

ito iease ithe irequirements ion iexpatriate iquotas. iHence, ithe ineed ito imaintain ian

ieffective ibalance ias iregards ithe itraining iand iplacement iof ilocal imanpower iis

iprogressively ieroded. iAs ithe iemphasis ion ithe ienhancement iof ilocal iskills idegenerates,

ithe isame imultinationals ithat iare ibeing icanvassed, imay iin itime ilabel ithis itrend ias ian

iadded idisincentive inot ito iestablish ior iexpand itheir ibusiness ioperations iin iNigeria.
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Infrastructural iDimension:

Infrastructural icomponents iand isocio-economic iindicators iof ia icountry iare idirectly

ilinked. iIn ieffect, ias ithe ilevel iof iinfrastructure iadvances iand ibecomes imore

iaccessible ito ithe icitizens iof ithat icountry, iit iwill iprogressively ilead iimproved iquality

iof ilife. iThus, iinfrastructure ishould ibe iperceived ias ian iintegrated isystem iof iprocesses

iand istructures, irather ithan, ias ifragmented iassets. iAs ia iresult iof ithe iapparent

iinfrastructural ideficit iin iNigeria, iparticularly iin iterms iof i(electricity, iroads, iwater,

ipublic ieducation iand iaffordable ihousing) imany iorganizations iare ileft iwith ilittle

ioption ibut ito ilimit itheir iinvestments ion icertain iaspects iof itheir ioperations. iIn isuch ia

icomplex ioperating ienvironment ias iNigeria, isome imeasure iof itrade-offs iwill ihave ito

ibe iapplied iin iorder ito isustain iany ibusiness ion ia iprofitable ibasis. iEssentially, ithe

ilonger iit itakes ifor ithese igermane iissues ito ibe ieffectively iaddressed; iit ibecomes

imore iconvenient ifor imultinationals ito imake istrategic ibusiness idecisions ithat iwill inot

iunduly iexpose ithem ito ithe iassociated irisks iof idoing ibusiness iin iNigeria. iIt iis ithus

inot iunusual ifor isuch iorganizations ito iscale idown ioperations iin iNigeria iin ipreference

ifor imore ifavourable ineighbouring icountries, idownsize ior ieven icompletely idivest ifrom

iNigeria iin iextreme isituations.

The iTerrorism iChallenge

Many iyears iago, iit iwould ihave ibeen iout iof iplace ito isuspect ithat iNigeria iwill

iexperience ia iseries iof ihorrendous iacts iof iterrorism iperpetrated ion ia igrand iscale iand

iwith iblatant iimpunity. iToday, iterrorist iacts ihave ibecome ia ireality iof ithe ieveryday

iexistence iof ian iaverage iNigerian. iAlthough ithere iare iother igroups iexisting iin

iNigeria isuch ias ithe iMovement ifor ithe iEmancipation iof ithe iNiger iDelta i(MEND)

iand ithe iMovement ifor ithe iActualization iof ithe iSovereign iState iof iBiafra i(MASSOB)

iwho iare ifamous ifor ikidnapping ifor iransom, ioil itheft iand ipipe-line ivandalisation; ithe
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inotoriety iof ithe iBoko iHaram isect iis iundeniable. iThis iis iapparent iin ithe iincreasing

itrend iof itheir icriminal iactivities iranging ifrom ibomb iblasts, idestruction iof ilives iand

iproperties, iand ivery irecently ikidnap iand iblackmail. iThe iimpacts iof ithe iactivities iof

iBoko iHaram iinsurgents ion ithe iNigerian ibusiness ienvironment iare iindelible iand

imulti-faceted30. The iinsurgence ihas islowed idown inational ieconomic igrowth ias iit iis

inot ipracticable ifor iinvestors ito iinvest iin ia itroubled ibusiness ienvironment. iTerrorism

iis ia i“bad isignal ito iinvestors”, ias iit iis iprogressively ichanging ithe ieconomic istructure

iof iNigeria30. iWhilst ilocal ibusiness iare ishutting idown iand irelocating ito iother iparts iof

ithe icountry iperceived ito ibe iless itroubled, imultinational icorporations ihave irelocated

ito irelatively isafer icountries iand ipotential imultinational icorporations iare ireviewing

itheir iinterests ias iregards iinvesting iin iNigeria ibecause iof ithe iterrorism ichallenges.

2.1.12 Negative iEffects iof iMultinational iCorporations ion iNigerian iEconomy

Nigeria iis ivery imuch iaffected iby ithe inegative iactivities iof ithese imultinational

icorporations ioperating iin iNigeria. iTheir iobnoxious iacts ihave iaffected iour ieconomy

itremendously. iThey iinclude:

i. Environmental idegradation: iThis iis imore iconspicuous iamong ithe ioil iproducing

icompanies/firms iin iNigeria. iThese icompanies ihave iblatantly idegrades iour

ienvironment, ifarmlands, iwildlife, irivers ithrough igas iflaring, ioil ispillages. iAt

ithe isame itime, imillions iof inaira ihas ibeen ilost ion ithese iissues ibecause ithey

iseriously iimpede ieconomic igrowth iand idevelopment iof ithe icountry. iFor

iinstance, iNigerians ilost i2.456 itrillion iin i2006, i2.69 iin i2007 iand i2.97 iin i2008

ias ia iresult iof ithe iactivities iof ithese imultinationals.

ii. Technological ibackwardness: iIt iis iin ithis iarea ithat ithe iMNCs iare iregarded ias

ithe iworst iculprits ibecause iit iis iin ithis isection ithat ithe iMNCs iplay itheir
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igreatest itrick iimaginable. iThe iMNCs iby iway iof ipurporting ito ihelp

iindustrialize iNigeria icreate ia ibranch-plant ieconomy iof ismall iinefficient ifirms

iincapable iof ipropelling ioverall idevelopment. iThe ilocal isubsidiaries iexist ionly

ias ienclaves iin ithe ihost ieconomy irather ithan ias iengines iof iself-reliant igrowth.

iThese icorporations iintentionally iand ideceitfully iintroduce iinappropriate itypes

iof itechnologies ithat ihinder iindigenous itechnological idevelopments. iThese

iMNCs iemploy icapital iintensive iproductive itechniques ithat icause

iunemployment. iAll ithese iprevent ithe iemergence iof idomestic itechnologies.

iBefore ithe iadvent iof ithe iMNCs, iin iNigeria, ithere iwere iso imany iassorted

itypes iof itechnologies iall iover ithe icountry, ithough ithey iwere iof ilow iscale

itype. i

The iMNCs irather ithan ihelp ithem igrow iknocks ithem ioff isystematically

ithrough ithe iintroduction iof imore iadvanced itechnologies. iThe iMNC iboth

iretain ithe icontrol iof ithe imost iadvanced itechnology iand ido inot itransfer iit ito

iNigeria ior ithe irest iof ithe ideveloping ieconomies iat ireasonable iprices. i iThe

inegative iimpact iof iMNCs ion iNigerian ieconomy iis imost iconspicuous iin ithis

iarea iof itechnology itransfer. i32 inoted ithat ithere iare ifour imain ireasons ifor ithis

iassertion;

a) iMost iof ithe iimported itechnologies icame iunder ithe iindustrial iproperty

isystem iof irestrictive ipatterns iand ilicense. iThis iis ia ivery isensitive ibarrier ifor

iNigeria. iThe iimplication iof ithis iis ithat iNigerians icannot icopy iand iinternalize

ithese itechnologies ieven iif ithey ihave ithe icapacity. iBecause iof ithis, iNigeria

ihas ito imake ido iwith idependent idevelopment, iwhich ihas iseveral ideleterious

ieconomic iconsequences.
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b) iThe iMNCs ijealously iguard ithe itechnological iknow-how iof itheir

itechnologies iby iway iof irefusing ito imake iuse iof icompetent istaff. iThe iMNCs

iinstead iuse imere itechnicians iwho iare iat ithe ilast irung iof iproductive iprocess

iand isimply iassemble itogether iwhat ithey iknew inot ihow iit iwas iproduced. iBy

iimplication iNigerians icannot ilearn ifrom ithe itechnicians ithe iintricacies iinvolved

iin ithe iproduction iof ithe imaterial ior iproduct.

c) iAnother ipoint iof iskilful ideceit iby ithe iMNCs iis ithe ifact ithat iwhere

iqualified iand icompetent iindigenous istaff iare ito ibe iexposed ito ithe

itechnological iknow-how iof ia itype iof iproduction.

Sometimes ithe itype iof itechnology ithey iare iexposed ito iis iso isophisticated ithat

ithey iare imesmerized iby iit. iIn isome icases, ithe ihigh icapital ithat imay ibe

ineeded isimply iembarrasses ithe ination iin ithat ithey icannot iafford iit iinstead ishe

iprefers ito iforget iabout iit.

d) iThe iMNCs iincrease ithe imal-distribution iof iincome iin iNigeria iand iother

iless ideveloped icountries. iThe icase iof ioil iworkers iearning iin ia imonth iwhat

isome ifederal icivil iservants iearn iin ia iyear idoes inot iaugur iwell iwith ithe

idevelopment iof ithe ination. iThis istep icreates ia iclass-conscious isociety, iwhich

idoes inot ihelp idevelopment ias isuch. iTherefore, ithe itype iof itechnology ithat

ithe iMNCs iimported iinto ithe icountry iis ithe ione ithat iserves ithe ifew iurban

ielite ibecause ionly ithey ihave ithe iresources ito iget iat iit iwhile ithe igenerality iof

ithe ipopulace icontinue ito iface istark iunderdevelopment.

iii. iStructural iDistortion: iThe iprinciple iof iindustrialization iin ian iopen ieconomy iof ithe

iNigerian igovernment iin irelation ito ithe iMNCs ihas igiven ithe iMNCs ithe ifreedom ito

ichoose itheir iline iof ioperations, ithe ilocations iof itheir iindustry iand iother iproductive

iprocesses. iThe iMNCs inatural ibase iis iusually iin iurban icentres iof ithe iNigerian
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isociety ilike iLagos, iKaduna, iEnugu iand iPort- iHarcourt. iThe iindustries iin ithese icities

iare imainly ithose iof ioil iand iconsumer igoods. iThis iurban iconcentration iof iMNCs

idistorted ithe istructure iof ithe isociety iby ienhancing ian iuneven i“development”.

iv. iPolitical iInstability: iBecause ithese icorporations irequire ia istable ihost igovernment,

iwhich iof icourse iis isympathetic ito icapitalism, ithey itry ias imuch ias ipossible ito

idirectly iprotect ithe iexisting igovernment iwhenever ia ireactionary ileader ior igroup

iseems ito itake iover ithe igovernment. iThe iMNCs itry ito imaintain ithe istatus iquo ithat

iis, idependent idevelopment iwhich iencourages ithe iemergence iof iauthoritarian iregimes

iin ithe ihost icountry iand igo iahead ito icreate ialliances ibetween iinternational icapitalist

iand idomestic icapitalist ielite. iThis iexploitative ialliance iis isustained iby ithe

iintervention iof ithe icorporations’ ihome igovernments iin ithe iinternal iaffairs iof ithe iless

ideveloped icountries. iIn ithis ifashion, iforeign iinvestment itends ito imake ithe ihost

icountry ipolitically idependent iupon ithe imetropolitan icountry.

It iis ion irecord ithat ithe iMNCs ikept iPresident iMobutu iof iZaire iin ipower ifor iso ilong

ibecause ihe iwas itutelage ito ithem iand iwith iMNCs ithey isucked idry ithe ieconomy iof

iZaire. iThe iMNCs iequally iwere iresponsible ifor ithe iearly iexit iand iassassination iof

iPatrice iLumumba ibecause ihe iwould inot iallow itheir iexploitative iactivities. iThe isame

istory iis itrue iof iCaptain iThomas iSankara iof iBurkina iFasso iand iso imany iothers. iSo

ithe imultinationals iin ithe ithird iworld iin iparticular iand iAfrica iat ilarge ihave igained

imuch ifrom ithe ipolitical iinstability ithat iexists ihere iand ithere. iAfrica inow ihas ithe

igreatest inumber iof icountries iexperiencing ione ikind iof ipolitical icrisis.

v. iProfit iRepatriation: iThese icorporations ihave isiphoned iour ieconomy iby isending

ibulk iof itheir iprofits ito itheir ihome icountries iwhich ithey icould ihave iinvested ito

idevelop iour icountry, ithereby, isubjecting ius ito ithe iwhips iand icaprices iof

iunderdevelopment. iConsequently, ithe iroyalties ior ipittance ipaid ito ithe igovernment iby
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ithese iMNCs iare iso iinconsequential ithat ithey icannot ibe iinvested iinto iheavy iindustrial

iprojects. iToday iwe iare isuffering ifrom ieconomic iunderdevelopment ibecause iof icapital

iflight.

vi. iBribery iand icorruption: iThese icorporations iare ione iof ithe iagents iof icorruption iin

iNigeria. iThey ihave iinfluenced iour ileaders inegatively ithrough ibribes ito iearn itheir

iends imeet. iThis iis ia iwrong isignal ito ithe iinternational icommunity iand ia ibig iminus

ifor iNigerians’ iimage iand ireputation.

vii. iSalary iDiscrimination: iMultinational icorporations iadopt idiscriminatory isalary

ipolicies. iExpatriates iare ihighly ipaid iwhile iNigerians iare igiven ipeanuts iwhen

icompared ito iwhat iexpatriates iare iearning imonthly ior iannually. iFor iinstance, iI

ipersonally iwitnessed ithis iscenario iat i7-up iBottling iCompany iand iAma iBreweries iplc

ilocated iin iEnugu. iThese icompanies inot ionly ipay ifat isalaries ito ithese iexpatriates ibut

ialso itake iresponsibility ifor itheir iup-keep ito ithe iextent iof ifeeding itheir idogs.

viii. iInadequate iProvision iof iSocial iResponsibilities: iMultinational icorporations ihave

inot idone imuch iin iterms iof isocial iresponsibilities. iFor iinstance, ithe ilargest ioil

iproducer iin ithe icountry, iRoyal iDutch/Shell ihas ibeen irepeatedly icriticized. iIn ithe

iearly i1990s, iseveral iethnic igroups iin iNigeria, iwhich iwas iruled iby ia imilitary

idictatorship, iprotested iagainst iforeign ioil icompanies ifor icausing iwidespread ipollution

iand ifailing ito iinvest iin ithe icommunities ifrom iwhich ithey iextracted ioil.

ix. iCultural iDegradation: iThe iadverse ieffects iof ithe ipresence iand ioperations iof

iMNCs iin iNigeria iare ialso ifelt iin ithe iarea iof iour icherished icultural iheritage. iIndeed,

ithere iare inegative ieffects iof iforeign idirect iinvestment ion ithe icultural iand isocial

iwell-being iof iNigeria iand iother ifewer ideveloping icountries. iThe idomineering

ipresence iof ithe iMNCs iin iNigeria iis icharacterized ias iconstituting ia iform iof i“cultural

iimperialism ior icolonization iof ithe isociety” ithrough iwhich iNigeria iand iindeed, ithe
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irest iof ithe ideveloping icountries ilose icontrol iover itheir iculture iand isocial

idevelopment. iThese imultinationals iundermine ithe itraditional ivalues iof ithe iNigerian

isociety iand iintroduce ithrough iits iadvertising iand ibusiness ipractices, inew ivalues iand

itastes iinappropriate ito ithe iNigeria ination. iAn iinstance iof ithis iis ithe iintroduction iof

iforeign iviolent iand icrime-laden ifilms iand ivideos ias iwell ias ipornographic imaterials

iinto iNigeria. iIt ihas ibeen irightly iobserved ithat ithese iforeign ivalues iare inot ionly ibad,

ibut iare idetrimental ito ithe idevelopment iof ithe icountry ibecause ithey icreate idemands

ifor iluxury iand iother igoods ithat ido inot imeet ithe itrue ineeds iof ithe icommon imasses.

2.1.13 Management iof iMultinational iCorporations iin iNigeria

Managing imultinational icorporations irequire ia idifferent iset iof iconceptual itools ithan

iin ithe icase iof ipurely idomestic ifirms. iIn iparticular, iit iis iimportant ito iunderstand ithe

iFundamental ieconomic, istrategic, istructural, iorganizational, iand isocio i-political iissues

ithat ihave iImpact ion ithe iprocess iof iinternational iexpansion iof ithe ifirms, ion ithe

ilinkages ibetween iforeign isubsidiaries iand icorporate iheadquarters iin ithe ihome icountry,

iand ion ithe irelationship ibetween ithe imultinational ifirms iand iinterest igroups iin ithe

iforeign icountries, iincluding ithe igovernment, ilabor iunions, icustomers iand isuppliers.

iTheir iemployment imodes isuch ias ipolycentric, iethnocentric iand igeocentric ishould ibe

iseriously itaken iinto iconsideration iin iorder ito iachieve ieffectiveness iand iefficiency iin

itheir imanagerial iprocess. iThree ipossible imodels were identified. iThese imodels iinclude:

i. Ethnocentric Model: iThis imodel iworks iwithin ithe iassumption ithat

imanagement iand ihuman iresource ipractices iare icritical icore icompetence ito

ia ifirm’s icompetitive iadvantage iand ias isuch ishould inot ibe itrifled iwith inor

icompromised. iUnder ithis imodel, ithe iforeign isubsidiaries itend ito ihave ilittle

iautonomy iand ioperations iand idecisions iare itypically icentralized iat ithe
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iheadquarters. iThe ibulk iof ithe imanagement istaff iis iusually isent ifrom ithe

iheadquarters iand icomprises imainly ithe iParent iCompany iNationals. iMost

iJapanese iand iAmerican iorganizations iare iknown ito iuse ithis iapproach iin

irecruiting iand ideploying itheir istaff.

ii. Polycentric iModel: iThis imodel ihandles isubsidiary ias ia idistinct ientity iwith

isome ilevel iof idecision imaking iauthority. iUnder ithis imodel iboth ithe

imanagement iand ithe isupporting istaff iare iusually iselected icompetitively

ifrom ithe ilocal ilabour imarket. iThe ionly ichallenge iis ithat iin imost icases,

ithese ilocal ipersonnel iare ihardly iever ipromoted ito iwork ioutside itheir ilocal

ienvironment ieither iin iother icountries iwhere ithe icompany ihas isubsidiaries

ior iin ithe iheadquarters. iThis imodel iis icheaper iin iaddition ito ibeing imore

iadaptable ito ilocal iconditions.

iii. Geocentric iModel: iThis imodel itries ito iremove ithe iboundaries iand

iseparating ilines ibetween ithe iparent icompany iand ithe isubsidiaries iscattered

iall iover ithe iglobe. iIt istrives ito iintegrate iits ibusinesses iwith ithe

irelationships ibased ion icollaboration iand imutual ireciprocity i34. iUnder ithis

imodel, ithe iorganization ibegin ito isee iitself ias ihaving ia iglobal iworkforce

ithat ican ibe ideployed iand iutilized iin ia ivariety iof iways ithroughout ithe

iworld. iKey ipositions itend ito ibe ifilled iby ithe imost iqualified iindividuals

iregardless iof inationality, irace ior icolour. iStaff iremunerations iin icompanies

ithat iare igeocentric iare igenerally ibased ion iglobal imarket irates iand

istandards. iPay iand iwork iconsiderations iare isolely ibased ion iindividual

icontributions ito ithe iorganization irather ithan icountry iof iorigin.
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It iis iimportant ito inote ithat iwithin ithe icontextual ineeds iof ideveloping icountries iany

imodel ichosen imust istrike ia ibalance ibetween imaximizing iits ihuge ilabour ipotential

iand iproviding iopportunities ifor itechnology itransfer. iA icritical ilook iat ithe imodels

ienumerated iabove, ione ican isuggest ithat, ifor imultinational icorporations ito ithrive iin

iNigeria, ipolycentric iand igeocentric imodels ior iapproaches ito istaff iselection ibe

iadopted. iThey iincrease ithe ichances iof itechnology itransfer. iThe ibest istrategy iagain iis

ifor ideveloping icountries ilike iNigeria ito iinitiate istandard ipolicies ithat iwill ibe ibinding

ion ithe ioperations iof imultinational icorporations iin iNigeria.

2.2 Theoretical iReviews

2.2.1 New iTrade iTheory

New iTrade iTheory iwas ipropounded iby Tejvan31. It iproposes ithat ia icritical ifactor iin

idetermining iinternational ipatterns iof itrade iare ithe ivery isubstantial ieconomies iof iscale

iand inetwork ieffects ithat ican ioccur iin ikey iindustries. iThese ieconomies iof iscale iand

inetwork iof ieffects ican ibe iso isignificant ithat ithey ioutweigh ithe imore itraditional

itheory iof icomparative iadvantage. iEconomies iof iscale iare ifactors ithat icause ithe

iaverage icost iof iproducing isomething ito ifall ias ithe ivolume iof iits ioutput iincreases.

iEconomies iof iscale iwere ithe imain idrivers iof icorporate igigantism iin ithe i20th

icentury. iThey iwere ifundamental ito iHenry iFord’s iassembly iline iand ithey iwill

icontinue ito ibe ithe ispur ito imany imergers iand iacquisitions itoday. New iTrade itheory

iis ia ifactor ithat iexplains ithe igrowth iof iglobalization iwhich imultinational icorporations

iserve ias imain iagents. iIt imeans ithat ipoorer, ideveloping ieconomies imay istruggle ito

iever idevelop icertain iindustries ibecause ithey ilag itoo ifar ibehind ithe ieconomies iof

iscale ienjoyed iin ithe ideveloped iworld. iThe itheory isuggests ithat igovernment imight

ihave ia irole ito iplay iin ipromoting inew iindustries iand isupporting ithe igrowth iof ikey
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iindustries. iA ideveloping ieconomy imay ineed itariff iprotection iand idomestic isubsidy ito

iencourage ithe icreation iof icapital iintensive iindustries. iIf ithe iindustries iget isupport ifor

ifew iyears, iit iwill ibe iable ito iexploit ieconomies iof iscale iand ithen ibe icompetitive

iwithout igovernment isupport.

New iTrade iTheory iis inot iprimarily iabout iadvocating igovernment iintervention iin

iindustry. iIt iis imore ia irecognition ithat ieconomies iof iscale iare ia ikey ifactor iin

iinfluencing ithe idevelopment iof itrade. iIt ialso isuggests ithat ifree itrade iand ilaissez ifair

igovernment iintervention imay ibe imuch iless idesirable ifor ideveloping ieconomies iwho

ifind ithemselves iunable ito icompete iwith iestablished imultinationals.

2.2.2 Unequal iExchange iTheory

The icontinuous iunderdevelopment iof ithird iworld icountries iby ithe iWestern icountries

imotivated iEmmanuel iArghiri ito ipropose ithe iunequal iexchange itheory32. iEmmanuel's

iunequal itheory iprecisely idescribes i"the iproportion ibetween iequilibrium iprices ithat iis

iestablished ithrough ithe iequalization iof iprofits ibetween iregions iin iwhich ithe irate iof

isurplus ivalue iis iinstitutionally idifferent33. iSince ithe idifferences iin irates iof isurplus

ivalue iare ithe idirect iresult iof iwage idifferentials, iinequality iof iwages ias isuch, iall

iother ithings ibeing iequal, iis ialone ithe icause iof ithe iinequality iof iexchange". iThough

ithere ihas imuch icriticism iof iEmmanuel's ihypothesis ithat i"unequal iexchange" iis

iaccountable ifor ithe iunderdevelopment iof ithe ithird iworld icountries33. iA itotal

iabandonment iof ithis itheory isince ithey iproposed ithat ithe iidea iof iequal iexchange iis

inot iachievable iand ithat iunequal iexchange icannot ibe iused ito iexplain idisproportionate

idevelopment iamong ipartner inations. iThis itheory ihas ibeen iused ito iexplain ithe

iunderdevelopment iof idependent icountries. iAs iin ithe icase iof iNigeria iwhere ithe

icounty iexports iits icrude ioil iand iother inatural iresources iat ia ivery icheap irate ito ithe
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imultinational icompanies iwho itook iit iout ito irefine iand isell ithe irefined iproducts iback

ito ithe icountry iat iexorbitant iprices.

2.2.3 Stakeholders iTheory

Stakeholder itheory iis ifairly istraightforward. iThe iterm i“stakeholder” ifirst iappeared iin

ithe ibusiness ilexicon iafter iits iintroduction iby iRobert iK. iMerton iin ithe i1950s, iand iit

ifirst iappeared iin ithe i1963 imanagement iliterature iat iStanford iResearch iInstitute34. iThe

istakeholder iconcept iwas idefined ioriginally ias ibeing i“those igroups iwithout iwhose

isupport ithe iorganization iwould icease ito iexist”. iFreeman iwas ithe ifirst ischolar ito

iprovide ia itheory ithat iexamined ithe irole iand iimpact iof iactors iwith idivergent iagendas

ion ian ienterprise, ifirm; iin ihis iworks, ihe isought ito iprovide ian iunderstanding iof ithe

idynamic irelationships ithat ia itypical icompany idevelops iwith iits iexternal ienvironment,

iand iits ibehaviour iwithin ithis ienvironment. iThis ibody iof iearly iresearch iemphasized

ithe ifact ithat ia iwide ivariety iof iinternal iand iexternal iactors ihave ian iimpact ion ia

icompany’s iactions. iAs ia iresult, istakeholders itoday iare iregarded ias ibeing i“any igroup

ior iindividual iwho ican iaffect ior iis iaffected iby ithe iachievement iof ithe iorganization’s

iobjectives iand ias isuch ifirms ishould iidentify itheir idirect iand iindirect istakeholders”.

iAlong ithese ilines, i39 imaintained ithat iindividual istakeholder igroups iare inot iso ireadily

idiscernible; ihowever, iit iis ithe iinterests ithat igroups irepresent i(internal ior iexternal)

ithat ican ibe ihighlighted. i“What iis ineeded iis ifor ithe iconcept iof ishareholder ito ibe

ibroadened ito ithat iof i‘stakeholder.’ iAll ithose iaffected iby icorporate ibehaviour-the

igeneral ipublic, iworkers, iconsumers, iand ithe isurrounding icommunity iought ito ihave

isome irepresentation ion icorporate iboards”. iIn ithe iprivate isector, ithe iprimary

istakeholders iare, iof icourse, ithe icompany’s iowners; iin ithe ipublic isector, ithough, ithe

iprimary istakeholders iare icitizens ias iexemplified iby ia iwide irange iof icitizens’
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icharters, ipatients’ ibill iof irights, iand iso ion. iIn iaddition, ia icompany’s iemployees,

ilenders i(besides iits icreditors) iand iany iothers iwho imay ihave ia idirect ieconomic

iinterest iin ithe ientity iare iregarded ias isecondary istakeholders; iwhile ipotential iinvestors

iand itheir iadvisers, istockbrokers, itax iauthorities, imembers iof ithe ipublic iand iother

iusers iof ipublished iaccounts iare iconsidered ito ibe i“tertiary istakeholders”. iThose

icorporations ithat isubscribe ito ithe istakeholder itheory iof icorporate igovernance iconsider

ithese iactions ito ibe ipart iof itheir i“social iresponsibility”; ithese ienterprises itend ito

ibelieve ithat iencouraging iand iactively ipromoting igood istakeholder irelationships iis

ivital ifor ithe ilong-term ibenefit iand icompetitiveness iof ithe icompany. iProviding igood

ivalue ifor icustomers ienhances icustomer iloyalty iand iimproves icompetitiveness, iwhich

iin iturn icreates ivalue ifor ithe ifirm, iallowing iit ito icreate ieven igreater ivalue i(wealth)

ifor iits iother istakeholders isuch ias iits iemployees. iStakeholder itheory iis ireflected iin

ithe i‘partnership’ iapproach itaken iby imany iorganizations iin itheir irelationships iwith

isuppliers, icustomers iand icommunity igroups. iThe istakeholder iapproach ito icorporate

imanagement iis ialso ia icomprehensive ione iin ithat iit imust irecognize ithe irights iof iall

ithe idiverse iinterest igroups irather ithan ijust ithe irights iof ithe ishareholders. iAs ia iresult,

inumerous iorganizational igoals iare ilikely ito iemerge, ijust ione iof iwhich ithe

imaximization iof ishareholder ireturn ion iinvestment; iin ifact, ithis iauthor isuggests ithat

ifor isome iMultinationals, ithis iaspect imay inot ieven ibe ithe imost iimportant igoal.

2.2.4 Comparative iAdvantage iTheory

Trade ias ia iphenomenon iis iusually iengaged iin iby ieconomic iagents ias iit iis ia

iprofitable imeans. iDifferent iabilities iand iresources iare iusually iput itogether ito iensure

ithat ithe iprocess iof iprofitable itrade itakes iplace. iBy ithis, ipeople iusually ifind iit imore

iprofitable ito itrade ithings iwhich iare ipossessed iby ithem iin ilarge iquantities irelative ito
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itheir itastes ior ineeds iin ireturn ifor ithings ithey iurgently iwant ias iit iis iimpossible ifor

ihuman ibeings ito ibasically iprovide iall itheir ineeds iof ieven ithe isimplest ilife; ihence,

ithe iconcept iof icomparative iadvantage. iThe icomparative iadvantage itheory istates ithat

icountries ishould, iand iunder icompetitive iconditions, ispecialize iin ithe iexports iof

igoods ithat iit ican iproduce iat ithe ilowest irelative icosts. iThis itheory iwas ipropounded

iby iDavid iRicardo35. iThe imanufacturing isector iof iNigeria iis ithat iwhich iis ispecialized

iin ithe iproduction iof iprimary igoods iunlike isome iother icountries iof ithe iworld.

iGlobalization ion ithe iother ihand, isummarizes ithe iintegration iof ithe iworld ithrough ithe

itransfer iof igoods iand iservices iwhich iis iproxied iby iopenness. iLinking ithe

imanufacturing isector iof iNigeria iwith ithe icomparative iadvantage itheory, iNigeria

ishould iconcentrate imore ion ithe iproduction iof iits iprimary igoods iwhich iit iproduces

iwith ileast icost, iconsidering ithe inatural iresources irequired; iits iavailability iand isource,

iand iimport iothers iwhich iit icannot iproduce iwith ileast icost ifrom ithe irest iof ithe

iworld. iThe itheory iis ibased ion ithe idifference iin iproduction icosts iof isimilar iproducts

iin idifferent icountries. iCosts iof iproduction iusually idiffer iin icountries idue ito

igeographical idivision iof ilabour iand ispecialization iin iproduction.

Due ito idifferences iin iclimate, inatural iresources, igeographical isituation iand iefficiency

iof ilabour, ia icountry ican iproduce ione icommodity iat ia ilower icost ithan ithe iother. iBy

ithis, ieach icountry ispecializes iin ithe iproduction iof ithe icommodity iin iwhich iits

icomparative icost iof iproduction iis ileast. iTherefore, iwhen ia icountry ienters iinto itrade

iwith isome iother icountries, iit iwill iexport ithose icommodities iwhose icomparative icost

iof iproduction iis ileast iand iimport ithose icommodities iin iwhich iits icomparative

iproduction icosts iare ihigh.
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2.3 Empirical iReview

A istudy ion ithe iEffect iof iGlobalization ion iEntrepreneurship iDevelopment iwas icarried

iout in iin iSouth- iEast, iNigeria36. iThe ispecific iobjectives iinclude ito: iDetermine ithe

iimpact iof iglobalization ion iexchange irates ion ithe ientrepreneurship idevelopment iin

iSouth- iEast, iNigeria; ievaluate ithe ieffect iof iglobalization ion icapacity iutilization ion

ithe ientrepreneurship idevelopment iin iSouth- iEast, iNigeria. iThe iresearch isurvey idesign

iwas iused. iThe iadministration iof ia iquestionnaire ito iboth ithe imanagement iand istaff

iof ithe imanufacturing ifirms. iOut iof ithe iPopulation iof i78,974 ipersonnel, i543 istaff

iwas isampled. iThe isample isize iof i543 iwas ichosen iafter iapplying ithe iFreund iand

iWilliam's iformula ifor ithe idetermination iof iadequate isample isize. iOut iof ithe istaff

isample, i514 istaff ireturned ithe iquestionnaire iand iaccurately ifilled. iThe iresult ishowed

ithat iglobalization ion iexchange irates ihas ino ipositive ieffect ion ithe ientrepreneurship

idevelopment iin iSouth- iEast, iNigeria if(n i= i514)= i1553.630, iP<0.05; ithat

iglobalization ion icapacity iutilization ihas ino ipositive ieffect ion ithe ientrepreneurship

idevelopment iin iSouth- iEast, iNigeria if(n i= i514)= i4471.153, iP<0.05. iThe istudy

iconcluded ithat iglobalization ion iexchange irates ihas ino ipositive ieffect ion ithe

ientrepreneurship idevelopment iin iSouth- iEast, iNigeria, iand iglobalization ion icapacity

iutilization ihas ino ipositive iimpact ion ithe ientrepreneurship idevelopment iin iSouth-

iEast, iNigeria, iGlobalization ileads ito ithe iincreased iinterconnectedness iof inational

ieconomics, iit icreates imore iwealth iin ideveloping icountries ithrough ientrepreneurship

idevelopment.

iThe iimpact iof iglobalization ion ieconomic igrowth iwas carried out in Nigeriai37. iThe

istudy ispanned i1960 ito i2010 iperiod. iThe iordinary ileast isquares i(OLS) iwas iused.

iThe iresult ishowed ithat iglobalization ihad ia isignificant iimpact ion ieconomic igrowth iin

iNigeria.
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A istudy ion iGlobalization iand iPerformance iof iManufacturing iFirms iin iPort iHarcurt

iwas iconducted in Port Harcourt, Nigeria38. iThe istudy iemployed ia icross-sectional isurvey

imethod iwhich iis ian iaspect iof iquasi-experimental iresearch idesign. iData iwas icollected

ivia-structured iquestionnaire iand ipersonal iinterviews. i160 icopies iof ithe iinquiry iout iof

ithe i211 icopies idistributed iwere icompleted iand ireturned. iThe ioutcome iof ithe

iresearch iis ithat iglobalization iis ipositive iand iit ihas ia igood irelationship iwith ithe

iperformance iof ifirms. iConclusively, ithe iperformance iof imanufacturing ifirms iin iPort

iHarcourt iis iaffected iby iglobalization. iThe istudy, itherefore, irecommended ithat ithe

icareful iefficiency iof ithe iprocess iof iproduction iand icapacity iutilization ishould ibe

iadopted iby ifirms ito isustain icompetitive iadvantage iover iother icompeting ifirms;

ienabling ithe iright iskills, iknowledge iis iacquired iand icommitted ito ithe iquality iproduct

iand iservice idelivery ito isatisfy icustomers.

The iImpact iof iGlobalization ion iSMEs iin iEmerging iEconomies iwas icarried iout in

Zambia39. iThis istudy ifocused ion idetermining iwhether iglobalization ihas ihad ian iimpact

ion iSMEs iin iemerging ieconomies iin ithe icontext iof iZambia. iA ibetter iunderstanding

ion iimpacts iof iglobalization ishould ihelp istakeholders ito idirect itheir iscarce iresources

ito icombat ion iwhat imight iimpinge itheir isuccess. iThe istudy iutilized ithe imixed

imethod itechnique icombining iqualitative iand iquantitative iresearch imethods. iThe

isample isize icomprised i104 iparticipants iacross ififty i(50) iSMEs ioperating iin iZambia.

iThe istudy ifound ithat iglobalization ihas iaffected ithese iSMEs inegatively. iAlthough

iSMEs ihave ibeen ithe ikey idrivers iof ieconomic igrowth iin imost iemerging ieconomies,

ithe ieconomic iimpact iof iglobalization ihas iaffected itheir iprosperity ipositively iand

inegatively.

The iimpact iof iglobalization ito ibusiness iand ithe iworld ieconomy iwas iexamined iin

Nigeria40. iGlobalization ias iwe ican isee iattempts ito irestore imost iof ithe iattributes ilost



60

iin ithe iprocess iof imultiple icreation iof iartificial iboundaries. iThe iadvancement iof

itechnology ibrought iin iInformation iTechnology. iInformation iTechnology ihas ito ia

igreat iextent ifacilitated iinformation iflow iand iinternational irelationship. iInternational

ipolitics ihas ibecome imore iflexible iand istable. iEconomic iDepression ihas ibeen ia

irecurrent iaffair iover ithe icenturies. iOne ithing icertain iis ithat iwhen ithe ikey icountries

iof ithe iglobe ilike ithe iUnited iState iis ieconomically istruck, iother icountries ilinked iup

ieconomically iwill ibe iadversely iaffected. iThis idoes inot isuggest ithat ithe iprincipal

icause ifor ithe ispread iis iglobalization. iThe iIndustrialized inations igain ithrough

iexpanded idemand iand imarketing inetwork. iThe ideveloping iEconomies ialso igain

ithrough iexchange iof iexpertise, iimproved iwelfare ipackages iand iexchange iof iimproved

icommodities. iSports iand imusic iassist iin iuniting ithe iworld. iGlobalization iassists iin

ithe iwar iagainst iracial idiscrimination, iinjustice iand ireligious ifanaticism. iGlobalization

ihas ialso ibeen ia icorner istone iin ieliminating ithe ieffect iof iinternational idisaster,

irescue ioperations iand ihumanitarian iservices. iThe iG i7 iSummit iholding iin iGermany

iin iexclusion iof iRussia iis ian iattempt ito iresolve isalient istrategic iissues irevolving ion

iworld ipeace iand iconflicts. iRussia iacts ias itranquilizer ibut ithey ishould ibe icareful ito

icontribute iand iconform ito iglobal ipeace. iCertainly ithere iare isome imiscellaneous

idefects iresulting ifrom ithe iprocess iof iglobalization ibut ithe iover iwhelming ibenefits

ijustify iits icontinued iapplication.

The iimpact iof iMultinational iCorporation iand ieconomic igrowth iwas iexamined in

Nigeria41. iThe iobjectives iof ithe istudy iwere ito; iexamine ithe iimpact iof iMultinational

iCorporation iin ioil isector iand ieconomic igrowth, iexamine ithe iimpact iof iMultinational

iCorporation iin iagricultural isector iand ieconomic igrowth ias iwell ias iexamine ithe

iimpact iof iMultinational iCorporation iin iservice isector iand ieconomic igrowth iin

iNigeria. iThe istudy iutilizes isecondary idata iobtained ifrom ithe iCBN istatistical ibulletin
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iand iNational iOffice ifor iTechnology iAcquisition iand iPromotion i(NOTAP). iIt iemploys

ithe iunit iroot itest iand igranger icausality itechniques ias ithe ieconometric itools iof

ianalysis. iThe iAugumented iDickey iFuller i(ADF) iunit iroot itest iresults ishow ithat iall

ithe ivariables iwere istationary. iThe igranger icausality itest iresults ishows ithat

iMultinational iCorporation iin ioil iand iagricultural isectors iimpact ion ieconomic igrowth,

iwhile iMultinational iCorporation iin iservice isector idoes inot iimpact ion ieconomic

igrowth. iThe ifindings ifrom ithe istudy ishowed ithat iMultinational iCorporation iin iboth

ioil iand iagricultural isectors iare ikey ideterminants iof ieconomic igrowth iin iNigeria.

iBased ion ithese ifindings, ithe istudy irecommends iamongst iothers ithat ithere iis ithe

ineed ifor igovernment ito iwoo imore iof imultinational ifirms iin iboth ioil iand iagricultural

isectors iin iorder ito igain ithe iadvantage iof itechnology itransfer ito iNigeria. iThis iwill iin

iturn iboost ithe igrowth iprocess iof ithe ieconomy. iAlso, ithe ineed ito iadapt iand

iindigenize ithe itechnology icannot ibe iover iemphasized. i

The iconcept iof imultinational icorporations, itheir ievolution, iand iimpact ion ithe

ideveloping ieconomies was examined iwith focus on Nigeria42. iSeveral itheories iof

imultinational ienterprises iwere ireviewed iand ihow ithese itheories, ias iwell ias ithe

iactivities iof ithe imultinational ifirms, iare irelated ito ithe idevelopment iof ithe iNigerian

ieconomy. iArguments iput iforward iby idifferent ischolars iwere ialso idiscussed. iFinally,

iit iwas irecommended ithat ifor ithe iNigerian ieconomy ito idevelop, iconscious iactions

ihave ito ibe itaken ito imove ithe ieconomy ifrom ian iimport-dependent ito ian iexporting

ieconomy.

The iimpact iof iglobalization ion ientrepreneurship idevelopment iwas iempirically

iexamined in Nigeria43. iThe iassessment iis ipremised ion ia iqualitative ianalysis ibased ion

iexisting iliteratures ion iindigenous ientrepreneurship iand iindustrial iactivities ifor ithe

ipast ififteen iyears ithat ithe ipropagation iof iglobalization ihas ibecome imanifest iacross
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inations iand icontinents iof ithe iworld. iThe iempirical ievidences ishow ithat iglobalization

iper-se iis inot ibad ias iit ihas ibrought isome ibenefits ito inations iacross ithe iglobe.

iHowever, iit iis ithe icontention iof ithe ipaper ithat, ifor ideveloping icountries ilike iNigeria,

ithe idisadvantages iof iglobalization ifar iout-weigh iits ibenefits. iEqually, ithe ipaper

iopined ithat ifor ia igovernment ithat ipreaches ientrepreneurship idevelopment ias ione iof

iits ipolicy ioption ifor ieconomic igrowth iand isustainability, iembracing iglobalization iin

iits ientirety iat ithis ipoint iwill ilead ito ipolicy iasymmetry. iThe istudy itherefore

irecommends ithat iNigeria igovernment ishould ias ia ipolicy imeasure iprotects ithe

iindigenous ientrepreneurs ifrom ithe ishackles iof iglobalization ito ienable ithem ibuild

ienough icapacity ito icompete iat ithe iglobal iarena. iIn iconclusion, ithe ipaper

irecommends ithat ideveloping icountries iand iNigeria iin iparticular ishould ioperate ia

iguided iopen isystem ito ichoose iand iselect ithe iarea iof ithe ieconomy iand ibusinesses

ithat ishould ibe ithrown iopen ito iinternational icompetition.

The iimpact iof iglobalization ion ithe iperformance iof i iorganizations iwas itheoretically

iexamined in Nigeria44. iThe istudy inoted ithat ihigh ilevel iof iworld iintegration;

iinterrelation iand iinterdependency ihave ibeen imade ipossible iby iglobalization iwhich

ihas ibeen idriven iin ithe imain iby ieconomic, itechnological, isocio-cultural, ipolitical iand

ienvironmental ifactors, ias iwell ias igrowth iof ivarious idomestic ieconomies iwhich ihas

iresulted ito iincreased ifree itrade, ifinancial iinvestment, ibusiness igrowth iand

icompetitions iacross ithe iglobe. iThe istudy inotes ithat ialthough iglobalization ihas iboth

ibeneficial ieffects ito iindividuals iand ibusiness iorganizations iin ithe ideveloped

ieconomies iwith ihigh itechnological icapabilities, iand iother ideveloping ieconomies ilike

iNigeria, iit ihas ihowever, icreated ichallenges isuch ias iintense icompetition iagainst ilocal

iand inew istarting ifirms, ias iwell ias idumping iof ilow iquality iproducts iby iestablished

iorganizations ifrom iother icountries iat ipredatory ilow icost iprice iin iNigeria. iThe
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istudyiconcluded ithat iglobalization iprovide iperformance ivalue ienhancement ifor ifirms

ioperating iin ia iglobalization iinfluence ienvironment iand iprovide iimproved iprospects

ifor ifirms iwith ihigh iproductive icapacity. iIt iwas irecommended ithat ifor iNigeria

iorganizations ito ibenefit ifrom ithe ihigh iwave iof iglobalization ispreading iacross ithe

iglobe, ithey ishould iform istrategic ialliances iand iput iin iplace iinnovative iand istrategic

istrategies ito ienable ithem igain icompetitive iadvantages iand ilong iterm iefficiency ito

icope iwith, iand imaneuver ithrough itheir ichallenges iin iorder ito iovercome iglobal

icompetitive ithreats iand imarket iuncertainties. iIn iaddition, igovernment ishould iset iup

ipolicies ithat icritically iaddress ithe iproblem iof ipoor icapacity iutilization iin iorder ito

iencourage itechnological idevelopment iand iindustrialization iof ithe icountry.

The inexus ibetween iglobalization, iforeign idirect iinvestment iand iindustrial isector

iperformance iwas investigated in Nigeria45. iIn iachieving ithis, icontemporary ieconometric

iapproach iinvolving iunit iroot itests, ico-integration itest iand ierror icorrection imodel iwas

iadopted ito ianalyze ithe itime iseries idata ifrom i1981 ito i2017. iThe istudy iused itrade

iopenness iand icurrent iaccount ibalance ito icapture iglobalization iwhile iportfolio

iinvestment iwas iused ito irepresent iforeign idirect iinvestment iinflows iinto ithe icountry.

iThe ifindings irevealed ithat iFDI ihas ia idirect irelationship iwith ithe iNigerian iindustrial

isector, iand iglobalization iexerts ia ipositive iimpact ion iindustrial isector iperformance. iIt

iwas iconcluded ifrom ithe istudy ithat ithe idevelopment iof iany ination iis itied ito ithe

iability iof ithe icountry ito iindustrialize iits imanufacturing isector, iand iindustrial

iperformance iis iseen ias ia isurest iway ifor icountries iespecially ideveloping ieconomies

ito ienhance isustainable igrowth iand idevelopment. iThe istudy irecommended iamongst

iothers; ithe idevelopment iof ithe imanufacturing, imining iand iquarrying isub-sectors iof

ithe iindustrial isector, iand ireduce ithe iover idependence ion icrude ioil irevenue iwhich

ihas ipartly iled ito ithe ineglect iof ithese isub-sectors; iprotecting iof iindigenous iinfant



64

iindustries iby ithe igovernment; idevelopment iof iinfrastructural ifacilities ito ireduce ithe

iproblems iof ithe iindustrial isector iin iNigeria; ipromotion iof iforeign idirect iinvestment

iinflow iinto ithe iindustrial isector iof ithe iNigerian ieconomy; ias iwell ias iadequate

istructural iand isectoral ipolicies ishould ibe ideveloped iin iorder ito iimprove

imacroeconomic istability, iensure iexternal ibalance, ireduce ivulnerability ito iexternal

ishocks iand icrisis iand ithe ireduction iin iinterest irate.

The iimpact iof imultinational ioil icompanies iin ithe ieconomic igrowth i(1960-2010) iwas

iexamined in Nigeriai59. iHence, ithe ispecific iobjective iis ito iascertain ithe iextent iof

ieconomic igrowth iimpacted iby ithe imultinational ioil icompanies iin iNigeria. iThe istudy

iadopted ia isurvey idesign. iData iwere iobtained ithrough isecondary isources. iThe

ifindings irevealed ithat ithe iextent iof ieconomic igrowth iimpacted iby ithe imultinational

ioil icompanies iin iNigeria iwas isignificant ibased ion ithe iOrdinary iLeast iSquare i(OLS)

iregression ianalysis iresult iwhere ithe icalculated iF-statistics iof i212.1293 iis igreater ithan

ithe itabulated iF-Statistics iof i(5.35147). iThe istudy ifound ithat iextent iof ioil

icontribution ito ieconomic igrowth iin iNigeria iwas isignificant.

The iconcept iof iGlobalisation, iMultinational iCompanies iand iEmerging iMarkets iwas

carried out in Nigeria48. iGlobalisation, ifar ifrom imeeting iesoteric imeaning irequirements

i– ieverybody’s iwelfare icreated ithe iconditions ifor ia istronger iand istronger ipresence iof

imultinational icompanies, ieconomic igiants iwho idid inot iavoid iemerging imarkets, iquite

ithe icontrary. iThe iattraction iof iprofit ioriented ithe imultinational icompanies’ iattention

itowards ithe ideveloping imarkets ifor ithe isimple ireason ithat ihere ithey icould ifind iwith

iease icheap ifactors iof iproduction iand ithey icould ieasily iimpose ithemselves iby imeans

iof iillusory ipromises. iIn ithe ipresent ipaper iwe iare igoing ito ianalyse imultinational

icompanies iand itheir ieffects ion ithe iemerging imarkets.



65

A istudy ithrough iinterrogated iglobalization ias ia ipotent idriver iof ieconomic igrowth iin

iNigeria iusing ithe inon-oil i(agricultural iand imanufacturing) iexport ias ireference ipoint

ifrom i1970 i– i2011 iwas iexamined in Nigeria49. iThe istudy iemployed ithe iADF iunit

iroot itest iand iOLS itechnique iand ifound ithat iglobalization ihas ino isignificant iimpact

ion inon-oil iexport iand ithat iglobalization ihas inot ibeen ia ipotent idriver iof igrowth iof

ithe inon-oil iexport iin iNigeria.

The iimpact iof iglobalization ion ieconomic igrowth iin iterms iof itrade iand icapital iflows

ifrom i1970 i– i2011 iwas iexamined in Nigeriai50. iUsing idescriptive imethod iof ianalysis,

ithe istudy ifound ithat iincreased itrade iand icapital iflows iengendered iby iglobalization

ican ienhance ithe icountry’s igrowth iperformance. The iimpact iof ieconomic iglobalization

ion ioutput igrowth iof ieconomy iover ithe iperiod i1970 i– i2013 iwas iexamined in

Nigeria51. iThe istudy iemployed iEngle-Granger ico-integration iand ierror icorrection

imodel iand ifound ithat ia ihigher iexchange irate iand iinflation irate, ian iincrease iin

iforeign idirect iinvestment, igrowth iin itrade iand iopenness iand ia ilesser iinterest irate

ienhance ithe igrowth irate iof ioutput iin iNigeria.

The ieffect iof iglobalization ion ieconomic igrowth ifor ithe iperiod i1980-2018 iwas

iexamined in Nigeriai52. iThis istudy iinvestigates ithe irelationship ibetween iImports,

iExports, iForeign iDirect iInvestment iand iGross iDomestic iProduct. iThe ipaper iapplies

ithe ibounds icointegration itests iand ithe iShort iand iLong iRun iDynamics iAutoregressive

iDistributed iLag i(ARDL) itest ifor ithe istudy iperiod. iThe ishort iand iLong irun iform iof

ithe imodel iindicates ithat iimport iis inegatively irelated ito iGross iDomestic iProduct ibut

ialso ihas ia isignificant iimpact ion igrowth, iwhile ithe ishort iand ilong irun iimpact iof

iexport ion iGross iDomestic iProduct iis ipositive iand isignificant, iindicating ithat iexport

iincreased igrowth iof ithe iNigerian ieconomy iby i10.98 ipercent. iForeign iDirect

iInvestment iwas ifound ito inegatively iinfluence iGross iDomestic iProduct. iThis ifinding
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isuggests ithat iForeign iDirect iInvestment iis iineffective iin idriving iactual igrowth iin

iNigeria. iThe ifindings iof ithis isty iindicate ithat iNigeria iis inot iyet ienjoying ithe ifull

ibenefits iof iGlobalization. iThis ipaper irecommends ithat ithe iauthorities iin iNigeria

ishould iformulate iand iimplement ipolicies ithat iwill ireduce ithe ilevel iof iimport iinto

ithe icountry iand ialso iundertake ipolicy imeasures iand ireforms ias iwell ias iproviding

isound imacroeconomic ipolicies, ithat iwill icreate ia imore istable iand iconducive

ienvironment ifor iinvestment iand ithe iexpansion iof ieconomic iactivity ito istrive iensuring

ithat iForeign iDirect iInvestment iimpacts ipositively ion iEconomic iGrowth.

The impact of globalization on economic growth covering the period from 1980 to 2015

using the globalization index and its components (economic, social and political globalization

indices) was carried out in Turkey53. For these sub-indices, the analyzes were repeated by

making a distinction between “de facto” and “de jure.” According to the KOF overall

globalization index, the result of the Full Modified Ordinary Least Squares cointegration test

showed that economic growth increase “economic” and “social” globalization in Turkey.

When KOF de facto and KOF de jure are separated, the effect of economic globalization on

economic growth is negative and statistically insignificant. According to KOF de facto

globalization index, social globalization increases economic growth, while in an analysis

using the KOF de jure globalization index, social globalization reduces economic growth.

Besides, political globalization negatively affects economic growth for all KOF globalization

indices that are included in the analysis.

The icase iof iglobalization iand iits ieffect ion istate isovereignty, ianalyzing ithe ipolitical

ieconomy ias ia icase istudy iwas iexamined in Nigeria54. iThe iimportance iof ithis istudy iis

ito iexplain ithe iorigin iand ithe irise iof iglobalization iin ithe iworld. iThis istudy idiscusses

ithe irecent itheoretical iresearch ion ihow iglobalization ihas iaffected iproperty isovereignty

iand ithe iinternational ipolitical ieconomy. iThe imain iobjective iof ieconomic ipolicy iis ito
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iincrease ithe irole iof iglobalization imethods isuch ias itrade, itechnology, iand ioverseas

inetworking. iGlobalization ihas ia idissimilar ipolicy iin isupporting irelations iwith istates

iand ialso iindependence ifrom iother istates. iThe imean iof ieconomic iglobalization iis ithe

iincreasing iof ithe iglobal ieconomic ifreedom. iThe imain iissues ithrough iwhich

iglobalization ican iaffect iproperty isovereignty iand ipolitical ieconomy iare iexamined iand

iexplained.

The iImpact iof iglobalisation ion ieconomic igrowth: ian iempirical ianalysis iof ieconomic,

isocial iand ipolitical idimensions iwas iexamined in Romania55. iThe ilink ibetween

iglobalisation iand ieconomic igrowth iin iRomania ifor ia itime ispan iof i24 iyears. iData

ifrom iWorld iBank iwere iused iin ian ieconometrical imodel iin iorder ito ihighlight ithe

iimpact iof iglobalisation, iexpressed iby ithe iKOF iglobalization iindex iand iits

icomponents i(economic, isocial iand ipolitical iglobalisation iindices) ion ieconomic igrowth

irate. iA istatistical istrong iand ipositive ilink iis ifound ibetween iGDP iper icapita

idynamics iand ioverall iglobalisation iindex ias iwell ias ibetween iGDP igrowth irate iand

ieconomic iand ipolitical iglobalisation, iexcept ithe isocial idimension iof iglobalisation

iwhich ihas ia inegative iimpact ion ieconomic igrowth iin iRomania ifor ithe itime ispan

i1990-2013.

The iImpact iof iGlobalization ion iiRural-Agricultural iEconomy iGlobalization iwas

iexamined in Nigeria56. iIn ithe ipast idecades ihas idone isignificant iimpact ion ithe

iagricultural ias iwell ias ithe ieconomic isector iof ithe ithird iworld inations iparticularly

iNigeria. iNigeria iis ithe imost ipopulous iAfrican iNation iwith ithe ipopulation iof i198

imillion iaccording ito ithe iNational iPopulation iin i2018. iConsidering iits iposition iin

iAfrica ioccupying inumber ione iposition iin iterms iof ieconomic igrowth iand

idevelopment, iover i52.7 ipercent iof ithe ination ipopulation iis iliving iin irural iareas iand

iproduced i90 ipercent iof ithe ifood iconsumed. iIt iis ipertinent ithat iany ipolicy ithat
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iwould ibe iintroduced imust ipositively ihave iimpact ion ithese imajority irural idwellers.

iGlobalization ihas iboth inegative iand ipositive iimpact, ito isome, ithe ichanges iare

ibeneficial iwhile ito iothers iare iharmful. iIt ieased iinternational itrade iand icommerce,

ifacilitated iforeign iinvestment iand ithe iflow iof icapital. iIt ialso iled ito ithe icultural

idiffusion iand ithe ispread iof inew iideas iand ivalues, itherefore iit icreates ia iglobal

ivillage iout iof ithe ilarger iworld. iDespite ithese ipositive ichanges iso iintroduced iit

ineglects ithe iAfrican iNations iin ithe ipolitical isphere ito ithe iextent ithat ithey ihave iless

icontrol iof itheir ieconomies iand ifiscal imatters ias ia iresult iof ithe iimposition iof ithe

ipolicies iby ithe iInternational iMonitory iFund i(IMF) iWorld iBank iand iWorld iTrade

iOrganization i(WTO) iamong iwhich iStructural iAdjustment iProgram i(SAP) ihave

iimpacted ithe iNigerian irural ieconomy iwhich imight ibe iconsidered ias ithe iextension iof

ineo-colonialism. iIllicit iand idrug itrafficking iof ichildren iand iwomen, ifacilitate ibrain

idrain ibecause iof ithe ifree ilabour ipolicy. iThe ientire idomestic iagricultural isector iis

iaffected idue ito ithe iimportation iof iforeign imechanized iand isubsidized ifarm iproduced

ifrom ithe idevelop icountries iwhich imake iit idifficult ifor ithem ito icompute iin iNigerian

imarket.

The iEffects iof iGlobalization ion iAfrican iEconomic iDevelopment: iThe iNigerian

iExperience iwas conducted and ithe istudy iargued ithat ithough ithird iworld icountries iof

iAfrica iare ifully iincorporated iinto iglobal icapitalist ieconomy, ithe ibenefit iof ithis

iinescapable iglobal iphenomenon iis inot ievenly idistributed57. iSecondary isources iof idata

iwere iused ias iessential imethodology ifor ithis iwork. iWith ithe ihelp iof iMarxist itheory

iof ipolitical ieconomy iand ireview iof iliterature, ithe ipaper ifurther iposited ithat iNigeria

ieconomy iin ithe icurrent iwind iof iglobalization iremains ithe iclientele ieconomy iin ithe

icompetitive iglobal imarket. iThe icountry iremained ian iexporter iof iraw imaterials iand

iimporter iof ifinished iproducts ithus, imaking ithe icountry ipotential imarket ifor iforeign
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iinvestors. iThe iwork itherefore irecommended ieconomic idiversification iand icontrol iof

iactivities iof iMulti-national iCorporation ito icheckmate itheir ipenchant ifor iflouting istate

ilaws iespecially iin iemployment, ideveloping ilocal iworkplace iand ineglect iof ithe

ienvironment iamong iothers. i

The ieffects iof iglobalization ion ilife iexpectancy ibetween ithe iperiods iof i1986 ito i2016

iwas iempirically iexamined in Nigeria58. iIn irecent iyears, ithere iare ibeen idifferent

iopinions iabout ithe ieffects iof ieconomic iglobalization ion ilongevity iof icitizens iin

ideveloping icountries. iWhile isome ischolars ievidenced ithat ieconomic iglobalization ihas

iincrease imajor ihealth ihazards iand itransmission iof iinfectious idiseases; iothers irevealed

ithat iit iimproves ilife iexpectancy ithrough ieducation iand iaccess ito imodern ihealth

itechnology. iThe iresearch iemployed iAugmented iDickey-Fuller i(ADF) ito itest ifor ithe

iunit iroot iof ithe ivariables, iand iJohansson iCo-integration itest ito iinvestigate ithe ilong-

run irelationship iamong ithe ivariables. iThe ifindings iof ithis istudy iindicates ithat

ieconomic iglobalization ihave ipositive iand isignificant iimpact ion ilife iexpectancy iin

iNigeria. iHence, iin iproviding ipolicies ithat iconcern iglobalization iin iNigeria, ieconomic-

dimension iof iglobalization ishould ibe ienhanced ifor iit ihas ilong-run irelationship iwith

ienhancement iof ilongevity iin iNigeria.

The iimpact iof ibanking isector iglobalization ion ieconomic igrowth over ithe iperiod

ibetween i1995 iand i2013 iwas iexamined iin i138 icountries ifrom ideveloping iand

ideveloped inations59. iThe istudy ifound ithat ibanking isectors iare iopen ito ireduce

ieconomic igrowth iand ithat iforeign ibanks ireduced iprivate icredit iflows iin ihost

icountries. iThis iimplies iforeign ibanks iface iinformational ibottlenecks ithat iprevent ithem

ifrom ilending imoney ito ia ihuge ipopulation iof iwould-be iclient-base iin ihost imarkets iin

iwhich imany iSMEs iwould ifall. i
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A istudy ion ihow iglobalization iaffects ithe ijob imarket, imigration iand icommerce

iworldwide iwas investigated60. iThe icurrent iconcept iof iglobalization, ias iseen iin imodern

ieconomics, ipushes ifor iopen ieconomies, ifree imarkets ior iintegration iof iborders. iThe

iorigins iof ia iglobalized ieconomy iin ithe iform iof iFree iTrade iAgreements i(FTAs) iand

ieconomic iintegration iis iexplained. iFurthermore, ian ievaluation iof ithe ieffect iof

imigration ion ithe iwages iand ilabour imarket iof ithe irecipient icountries iis iexamined: iin

ithe ishort-term iperiod, ithe idemand iof ilabour iforce idoes inot iadjust ito ithe isupply iof

ithe ilabour iforce, ireducing ithe ieconomic igrowth iand idisplacing ithe ilocal iworkers iby

iimmigrants. iThe iopposite ieffect ihappens iin ilonger iperiods iof itime. iIn ithe iend, ithe

ichallenges iof ithis inew igeneration iof i“global icitizens,” iin ithe iconstruction iof ia

iglobalized isociety, iis ipresented.

The iimpact iof iglobalization ion imanufacturing isector igrowth iwas iexamined in Nigeria61.

iThe iobjectives iof ithis istudy iwere ito iexamine ihow itrade iintensity iindex, iportfolio

iinvestments iand itrade irestrictions iimpact ion ithe igrowth iof ithe imanufacturing isector

iin iNigeria. iData icollection icovered ithe iperiod iof i1980 ito i2016 iand ithe isources

icomprise iCBN istatistical iBulletin iand iUnited iNations iWorld iBank iIndex. iThe

imethods iemployed iin ianalyzing ithe idata iare itest ifor iPhillips-Perron iunit iroot,

iJohansen ico-integration iand iparsimonious ierror icorrection imodel i(ECM). iThe iresults

iof ithe iunit iroot itest iindicated ithat iall ithe ivariables iwere istationary iat ifirst idifference.

iThe iJohansen ico-integration itest iresults idisclosed ithat ithe ivariables iare ico-integrated.

iThe ierror icorrection imodel iresult ishowed ithat imanufacturing isector igrowth ilagged

ifor ione iperiod iis ipositively irelated ito icurrent igrowth iof ithe imanufacturing isector.

iAlso, itrade iintensity iindex ihas isignificant ipositive iimpact ion imanufacturing isector

igrowth. iThus, ia ipercentage iincrease iin itrade iintensity iindex iinduces i0.145 ipercent

iincrease iin imanufacturing isector igrowth. iOn ithe iother ihand, itrade irestrictions iexerted
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isignificant inegative iimpact ion imanufacturing isector igrowth. iThus, ione ipercent

iincrease iin itrade irestrictions iin ithe iform iof itariffs, idecreases imanufacturing isector

igrowth iby i0.004 ipercent. iAgain, iportfolio iinvestment iexerted ia inegative iand

iinsignificant iimpact ion imanufacturing isector igrowth. iThe iECM i(-0.0229) irevealed

ithat iconvergence iof ithe imodel iis ipossible iat ia ispeed iof i2.29 ipercent. iIt iis iobvious

ifrom ithese iresults ithat icombinations iof ithe iunderlying iexplanatory ivariables iare

ireliable isources iof ipredicting ichanges iin imanufacturing isector igrowth. iTherefore, ithe

istudy irecommended ithat ipolicy imakers ishould iensure ithat iNigeria ileveraged ion ithe

igains iof iglobalization iby ifocusing ion iproducing iand iexporting imanufactured igoods

iin iwhich iit ienjoins icomparative iadvantage iand icost ieffectiveness.

Economic iGlobalisation iand iEconomic iGrowth iDynamics iwas iexamined in Nigeria62. i

iGlobalisation ihas ibeen ia itopical iissue iboth iin ithe iindustrialized iand ideveloping

inations iof ithe iworld, ithis iis inot iunconnected iwith ithe iimpacts iit ihad ion ithe

iattainment iof imacroeconomic iobjectives iof ithese inations. iThis iconnotes ithat

iglobalisation iis icrucial ibecause iit iis itypically iaffected iby iexogenous ishocks isuch ias

ipolitical iregime ishifts, iinternational iconflicts ior itrade iliberalization iand iunexpected

ichanges ito ibusiness icondition. iIt iis ion ithis ipremise ithat ithe istudy iexamined ithe

iimpact iof iglobalisation ion ieconomic igrowth iin iNigeria. iThis istudy iadopted iex ipost

ifacto iresearch idesign. iThe idata iwere iobtained ifrom ithe iKOF iglobalisation iindex iof

iSwiss ieconomic iinstitute iand iWorld idevelopment iIndicator iof iWorld iBank ifor ithe

iperiod i1970-2017 ifor iNigeria irepresenting ia itotal iof iforty-eight iobservations. iThe

idocuments iwere ialready iexposed ito ithe iscrutiny iof ithe iappropriate iregulatory

iagencies iand ithe idata iwere ianalyzed iusing idescriptive iand iinferential istatistics

iemploying ithe itime iseries itechniques iof iasymmetric ico-integration. iThe istudy ifound

ithat ieconomic iglobalisation ihad ilong-run iasymmetric ico-integrating ieffect ion
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ieconomic igrowth iin iNigeria i(ɸ i= i11.965, iR2 i=0.24, iKOFECGI i= i1.657, it- iStat i=

i(46) i= i3.784, ip<0.05). iThe istudy ifurther irecommends ithat igovernment ipolicy ishould

ibe idesigned iin isuch iway ithat iit ireduces ioverdependence ion ithe ihighly iindustrialized

ieconomy, iso ias ito iavoid iinternational ishocks ithat imight iaffect ithe ieconomy

inegatively.

The iimpact iof iglobalization ion imanufacturing ioutput was iexamined in Nigeria63.

iNigerian igovernment ihas iput iin iconsiderable ieffort iat iimprove ibilateral irelation iin

ithe ieconomy; iits inet ieffect iis iyet iunclear. iThis iraises iconcerns iabout ithe itrade-off

ibenefit ibetween itrade iopenness ias ia iproxy ito iglobalization iand icontributions ito ithe

imanufacturing ioutput iin iNigeria. iUsing istructural ivector iautoregressive i(SVAR)

iapproaches, ifrom i2010Q1 ito i2018Q4, ithe ifindings ireveal ithat imanufacturing ioutput

iand itransportation iresponded isignificantly ito ithe iforeign ishocks iemanating ifrom

iglobalization. iThe istudy iestablished ithat ithe imanufacturing ioutput ireacted inegatively

ito iexchange irate ifluctuations, iimplying ithat iexchange irate iis ivery iimportant ito

imanufacturing isector iin iNigeria. iOn ithe isame ivein, itransportation, ifinancial

iintegration iand iglobalization irespectively iwere iaffected ipositively iand isignificantly iby

iexchange irate ifluctuations ito imanufacturing isector.

The istable ilong irun ihypothesis ibetween iglobalization iand imanufacturing isector

iproductivity for ithe iperiod i1961-2013 iusing iOrdinary iLeast iSquares i(OLS) iModel

iwas iexamined in Ghanai64. iThe ifindings iof ithe istudy iindicate ithat ithe imanufacturing

isector ihas inot ibenefited ifrom iglobalization. The iimpact iof iglobalization ion ithree ikey

isectors iof ithe iieconomy: iagriculture, imanufacturing iand iinternational itrade iover ithe

iperiod i(1970- i2011) iwas iexamined in Nigeria65.The istudy iused iError iCorrection

iModel i(ECM). iThe ievidence ishows ithat iglobalization ioffers iNigeria ibrighter

iopportunities ito iimprove ion iits ieconomic iperformance iin ithe iselected isectors. iThe
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iinfluence iof iglobalization ion ithe i icapital imarket, iusing iOLS imethod, ithe iperiod

icovered ifrom i1980-2014 iwas iexamined in Nigeria66. iThe ifindings ishowed ithat

iglobalization ihas ia ipositive iimpact ion ithe iperformance iof ithe iNigerian icapital

imarket. i

The iimpact iof ioverall, ipolitical, ieconomic iand isocial iglobalization ion ieconomic

igrowth was examined in i86 ideveloping icountries ifor ithe iyear i2015i67. iThis iresearch

iemployed icausal iresearch idesign iwith i86 icountries iusing icross isectional iapproach.

iThe idata ireliability iand ivalidity iis itested iusing icorrelation iand idescriptive istatistical

imeans iand istandard ideviation. iThe istudy iused iGross iDomestic iProduct iand iForeign

iDirect iInvestments ias idependent ivariables. iMultiple iregressions iwere iused ito ianalyze

ithe icasual iimpact iof iglobalization ion ieconomic igrowth. iThe iresult iindicated ithat

ioverall iglobalization, ipolitical iglobalization iand isocial iglobalization ihave ia inegative

iand inon-significant iimpact ion ieconomic igrowth. iHowever, ieconomic iglobalization ihas

ia isignificant iand ipositive iimpact ion iinward iForeign iDirect iInvestments ithough iit ihas

ia inegative iand inon-significant iimpact ion iGross iDomestic iProduct isuggesting ia

ipartial iimpact ion ieconomic igrowth. iThis imeans ithat imore ieconomic iintegration

ithrough iglobalization iencourage iForeign iDirect iInvestment. iTherefore, ipolicy imakers

ishould iemphasis ion ieconomic iintegration ithat ienables iForeign iDirect iInvestment

iinflows ito icreate imore ijob iopportunities iand ieconomic igrowth. iFurther istudies

ishould iconsider iother irelated ielements iof iForeign iDirect iInvestment iattraction iother

ithan iglobalization. iAlso, ifuture iresearchers ishould iconsider itime iseries idata iin iterms

iof ipanel isurvey iwhich iis iconsidered imore iappropriate iand irelevant.

A study on the impact of globalization on economy was examined in Nigeria68. Specifically,

the objectives of the study were to determine the impact of foreign direct investment (FDI),

exchange rate, external debt and balance of payment on economic growth proxied by gross
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domestic product per capita income. Bi-directional causality among the variables was also

determined. The Ordinary Least Squares (OLS) technique was used to examine the functional

relationship between the dependent and independent variables. Secondary annual time series

data were collected from the Central Bank of Nigeria (CBN) Statistical Bulletin, 2019. The

result revealed that exchange rate and balance of trade have direct relationship with gross

domestic product per capita (GDPPC) while external debt had inverse relationship with gross

domestic product per capita (GDPPC). The coefficient of determination (R2) for the models

showed that foreign direct investment, exchange rate, external debt, balance of trade and net

official development assistance explained 88.5% of changes in the value of gross domestic

product per capita in Nigeria. It was recommended that foreign direct investment had an

inverse relationship with economic growth in Nigeria. Therefore, the federal government

needs to improve on its FDI policies that would promote gross domestic product per capita.

The inexus ibetween iglobalization iand i iinternational iimage, iits iadaptability, ichallenges,

iand iprospect iwas iexamined in Nigeria69. iThe iglobalization iprocess ihad iincreased

iinteraction ibetween inations iand iinflow iof igoods iand iservices ias iwell ias iaspirations

iand iinterest iwithin ithe iglobal icommunity. iIt ialso ihelps ito iincrease ia ination's igross

idomestic iproducts iand iencourage idevelopment iat ia ibroader iscale. iHowever, ia istate

iwith ian iimage icrisis icannot icorrectly ijoin ithe iglobalization iprocess ibecause iit ihad ito

ibattles iwith iits iintegrity iand icredibility. iThe icentral iquestion ifor ithis istudy iis ihow

iNigeria iinternational iimage icrisis iimpacts, ion iits iability ito iadapt ito ithe iongoing

iglobalization iprocess. iThe istructural ifunctionalism itheory iwas iemployed ias iour

itheoretical iframework iof ianalysis ito iargue ithat ithe inature iof iNigeria ipolitical

istructures iand icorruption ihas iproduced ia ipattern iof ipredictable ibehaviour iin ithe

iinternational isystem ihence ithe iimage icrisis. iAlso, ithe istudy iadopts iqualitative

iresearch iand idocumentary imethods iof idata icollection iand irecommends ithat
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iinstitutional istructures iin iNigeria ishould ibe iarranged iin isuch ia iway ithat ithere iwill

ibe ipromotion iof ithe irule iof ilaw iin ithe isystem. i

The iimpact iof iglobalisation ion ipublic ipolicy ias iit iaffects ithe ieconomic idevelopment

iwas iexamined in Nigeriai70. iThe imain iproposition iof ithis istudy iis ithat iNigeria icannot

iconfront ithe ichallenges iof icontemporary iglobalisation iwithout ia isustained ieffort ito

idevelop iher ieconomic ifoundations. iThis iis ibecause iglobalisation iwill imost ilikely ibe

iutilitarian iif iits iend ican ifoster idomestic idevelopment iagenda. iThe istudy iwas

ianchored ion ithe iMarxist iTheory iof iState. iThe iimport iof ithis iapproach ito ithe ipaper

iis ithat iit iproceeds ifrom ia iholistic iexamination iof ithe icountry's ihistorical iexperience

iand iits iimplication ifor ithe ipresent iday ipolitical ieconomy. iThe iresearch idesign iwas

ihistorical-descriptive iresearch idesign iand ithe idata iwere iobtained ithrough isecondary

isources. iContent ianalysis iwas iused iin ianalyzing ithe idata iobtained. iThe istudy

iconcludes ithat imany ipoor icountries ilike iNigeria iliberalised iits ieconomy iwithout

iadequate ipreparation iand iprecaution. iThe istudy irecommended iinter-alia ithat iNigeria

ishould iformulate ieconomic ipolicies ithat irecognises iher ispecific ineeds iand

icircumstances iin iorder ito ipromote iinclusive ieconomic idevelopment.

A study on Globalization and Developing Economy was examined in Nigeria in line with the

ambitious expectations of the promoters of the concept especially, the World Bank and the

International Monetary Fund71. The study both clarifies and demystifies the recentness of the

phenomenon usually foisted on the mind, by beaming a search light through its evolutionary

path. Evidences from literature were examined for a clue for a support of economic growth

hypothesis in the particular instance of a local economy, Nigeria. It was found that whereas

globalization may have improved the economies of advanced democracies, the domestic

economy received marginal benefits but in the main was undermined owing to a host of

factors including, weak technical base, unhealthy macro-economic environment and poorly
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diversified economic base. This has rendered her a net loser in the competitive struggle

engendered by globalization. The study recommends economic policy strategies that not only

diversify her economic investments but allow her to selectively engage the world in a way

that protects the investments of locals from undue competition from unregulated

globalization.

A study on the nexus between globalization and economic growth from 1990 to 2018 with

the application of ARDL and Bounds test was carried out in European countries72. Data was

collected from the United Nations Conference on Trade and Development and World

Development Indicator, respectively. The major findings that originated from this study are

as follows. The lag value of economic growth has a significant positive relationship with its

present value. Globalization index variables such as net FDI inflows and trade openness

brought about economic growth in the European countries. This shows that the impact of

globalization has been positive on the economies of the European countries in the last four

decades. Furthermore, due to the emergence of these pertinent findings, the following

recommendations are made for the policy makers in the European countries: globalization is

a viable platform through which the European economies could achieve a sustainable

economic growth in the short run. Therefore, whenever sustainable economic growth is the

goal of the European policy makers, implementation of the policies that stimulate sporadic

inflows of FDI should be embarked upon. Similarly, trade openness of these countries should

be improved through exports of more value-added goods and services.

iThe ilink ibetween itrade iopenness, ieconomic igrowth iand ienvironmental iquality was

iexaminec iin i105 icountries73. iThe iresults ifrom ithe ianalysis ishowed ithat itrade

iliberalisation ihampered ienvironmental ipollution. iMoreover, ithe iapplied iVECM

icausality itest irevealed ia ifeedback ieffect ibetween itrade iopenness iand ienvironmental
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ipollution iin i“global iand imiddle-income” icountries, iwhile itrade iliberalisation ionly

igranger-caused ienvironmental ipollution iin i“high- iand ilow-income” icountries. i

The iARDL itechnique ito ianalyse ithe irelationship iamong iglobalisation, ieconomic

igrowth, ienergy iuse iand ienvironmental iquality ifrom i1972 ito i2015 iwas iconducted iin

iBangladesh74. iFrom itheir ifindings, ia ipositive irelationship iexists ibetween iglobalisation,

ienergy iuse, iindustry iand ienvironmental ipollution, iwhile ieconomic igrowth itends ito

iimprove ienvironmental iquality. The ifactor ianalysis imethod iwas iused ito ianalyse ithe

ieffects iof iopening iworld imarket ito itrade iand iinstitutional iquality ion ienvironmental

iperformance iin ithe iG20 iand i75 iEuropean icountries75. iThe iresults ishowed ithat

ienvironmental iperformance iincreases iwith ieach iinstitutional iquality iindicator. iThe ilink

iamong iglobalisation, ieconomic igrowth, ienvironmental iquality iand isustainability ifrom

i1990 ito i2013 iwas iexamined iin isub-Saharan iAfrica76. iThe iresults iconfirmed ithe

iEnvironmental iKuznets iCurve iin ithe iregion ias iwell ias ishowing ithat iglobalisation

itend ito iincrease ienvironmental idegradation iand ihad inegative ieffects ion isustainability

iwhile ieconomic igrowth iprovided ipositive ieffects ion iboth ienvironmental iquality iand

isustainability. The irelationship ibetween itrade iand ienvironmental iquality ifrom i1961 ito

i2004 iwas iexamined iin i134 icountries77. iThe ifindings irevealed ithat itrade inegatively

iaffected ienvironmental ipollution iin ithese icountries. The ilink ibetween iinstitutional

iquality iand ithe ienvironment ifrom i1990 ito i2012 iwas iexamined in Sub Saharan

countries78. iThe iresults ifrom i43 iSSA icountries ishowed ithat igood iquality iof

iinstitutions iis iimportant iin ireducing ienvironmental idegradation iin ithe iregion.

iMoreover, iglobalisation iand iforests iincreased ienvironmental idegradation iindependently

iof ithe iquality iof iinstitutions. iThe iweakness iof iinstitutions iin ioil-producing iwhich

ithis iweakness icontributing ito ienvironmental idegradation iwas carried out in iAfrican

icountries79. iIn a study, i iit iwas idiscovered ithat itrade iopenness ipositively iimpacted
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icarbon iemissions iwhile iinstitutions inegatively iimpacted iCO2 iemissions ibetween i1980

iand i2012 in Ghana80.A study was carried out on The ieffects iof iinstitutions iin iachieving

iEKC iin inorthern iand isouthern iAfrica ifrom i1996 ito i201581. iThe istudy ideployed ithe

igeneralised imethod iof imoments i(GMM) itechnique ito ishow ithat inone iof ithe iregions

iattained ithe iKuznets iCurve ifor ithe ithree iindicators iof ienvironmental idegradation

iemployed. iMoreover, iinstitutions iwere inot iable ito imonitor ienvironmental idegradation

iin ithe isub-regions. iThe iMG, iCCEMG iand ithe iAMG itechniques ito iinvestigate ithe

ieffects iof ieconomic iglobalisation ion ienvironmental iquality from i1970 ito i2012 was

conducted in i15 icountries82. iTheir ifindings ishowed ia inegative irelationship ibetween

ieconomic iglobalisation iand ienvironmental idegradation. iHow itrade iand iinstitutions

iaffected ienvironmental iquality ifrom i1990 ito i2008 iwas iexamined iin iAfrica83. iResults

ifrom ithe iGMM itechnique isuggested ia inegative ilink ibetween itrade iand ienvironmental

idegradation i(CO2 iand ideforestation). iThe iU-curve iwas iconfirmed ionly iin ithe icase

iof iCO2 iemissions.

The ieffects iof ieconomic iglobalisation iand itrade ion iforest itransition ifrom i1990 ito

i2010 iusing ithe iFGLS imethods iwas iexamined iin isome ideveloping icountries84. iThe

ifindings irevealed ithat iexports isignificantly ireduced iforest iarea iand iforest ivolume.

iThe iresults ifurther iconfirmed ithe itheoretical ibasis iof iEKC iin ithe iselected icountries

ifor iforest iarea. iUsing itime-series iannual idata, ia istudy ion ithe irelationship iamong

itrade iopenness, iforeign idirect iinvestment iand ienvironmental idegradation iwas

iexamined in Turkey85. iThe iNARDL iwas iused ifor iempirical ipurposes, iwith ithe iresults

ishowing ithat iFDI iand iurbanisation iincreased ienvironmental ipollution iwhile iFDI iand

itrade ireduced ienvironmental ipollution. iThe istudy ialso ifound ithe iexistence iof iEKC

iin iTurkey ibetween i1974 iand i2014. iIn a study, it iwas idiscovered ithat itrade iincreased

ienvironmental ipollution iboth iin ithe ilong iand ishort iruns in Pakistan86. iEmploying ithe
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iGMM isystem, ithe ilink ibetween iinstitutional iquality iand ienvironmental iquality iin ia

ipanel idata ifrom i1990 ito i2012 iwas iexamined in 47 ideveloping icountries87. iThe

ifindings irevealed ithat iinstitutional iquality ienhances ienvironmental iquality iand ithat

itrade iopenness iand ieconomic iperformance iincrease ienvironmental idegradation. iThe

ieffects iof iglobalisation ion ienvironmental iquality iand igovernance ifrom i2000 ito i2012

iwas iexamined iin isub-Saharan iAfrica88. iThe iGMM isystem ishowed ithat ithe iinteractive

ieffects ibetween itrade iliberalisation iand ienvironmental iquality, iproxied iby icarbon

idioxide iemissions, ihave ipositive ieffects ion imost iof ithe igovernance iindicators,

iwhereas ithe iresults iwith iFDI iare inot irobust.

2.5 iSummary iof iGaps iin iLiterature

Theistudy ion ithe iEffect iof iGlobalization ion iEntrepreneurship iDevelopment iwas

icarried iout in iin iSouth- iEast, iNigeria36. iThe study made used of a iresearch isurvey

idesign and questionnaire was used as a research instrument. iThe isample isize iof i543 iwas

ichosen iafter iapplying ithe iFreund iand iWilliam's iformula ifor ithe idetermination iof

iadequate isample isize. iOut iof ithe istaff isample, i514 istaff ireturned ithe iquestionnaire

iand iaccurately ifilled. iThe iresult ishowed ithat iglobalization ion iexchange irates ihas ino

ipositive ieffect ion ithe ientrepreneurship idevelopment iin iSouth- iEast, iNigeria if(n i=

i514)= i1553.630, iP<0.05; ithat iglobalization ion icapacity iutilization ihas ino ipositive

ieffect ion ithe ientrepreneurship idevelopment iin iSouth- iEast, iNigeria if(n i= i514)=

i4471.153, iP<0.05. iThe istudy iconcluded ithat iglobalization ion iexchange irates ihas ino

ipositive ieffect ion ithe ientrepreneurship idevelopment iin iSouth- iEast, iNigeria, iand

iglobalization ion icapacity iutilization ihas ino ipositive iimpact ion ithe ientrepreneurship

idevelopment iin iSouth- iEast, iNigeria, iGlobalization ileads ito ithe iincreased



80

iinterconnectedness iof inational ieconomics, iit icreates imore iwealth iin ideveloping

icountries ithrough ientrepreneurship idevelopment.

iThe iimpact iof iglobalization ion ieconomic igrowth iwas carried out in Nigeriai37. iThe

istudy ispanned i1960 ito i2010 iperiod using Ordinary iLeast iSquares i(OLS) iwas iused.

iThe iresult ishowed ithat iglobalization ihad ia isignificant iimpact ion ieconomic igrowth iin

iNigeria. A istudy ion iGlobalization iand iPerformance iof iManufacturing iFirms iin iPort

iHarcurt iwas iconducted in Port Harcourt, Nigeria38. iThe istudy iemployed ia icross-

sectional isurvey imethod iwhich iis ian iaspect iof iquasi-experimental iresearch idesign.

iData iwas icollected ivia-structured iquestionnaire iand ipersonal iinterviews. The ioutcome

iof ithe iresearch iis ithat iglobalization iis ipositive iand iit ihas ia igood irelationship iwith

ithe iperformance iof ifirms. iConclusively, ithe iperformance iof imanufacturing ifirms iin

iPort iHarcourt iis iaffected iby iglobalization. iThe istudy, itherefore, irecommended ithat

ithe icareful iefficiency iof ithe iprocess iof iproduction iand icapacity iutilization ishould ibe

iadopted iby ifirms ito isustain icompetitive iadvantage iover iother icompeting ifirms;

ienabling ithe iright iskills, iknowledge iis iacquired iand icommitted ito ithe iquality iproduct

iand iservice idelivery ito isatisfy icustomers.

The iImpact iof iGlobalization ion iSMEs iin iEmerging iEconomies iwas icarried iout in

Zambia39. A ibetter iunderstanding ion iimpacts iof iglobalization ishould ihelp istakeholders

ito idirect itheir iscarce iresources ito icombat ion iwhat imight iimpinge itheir isuccess. iThe

istudy iutilized ithe imixed imethod itechnique icombining iqualitative iand iquantitative

iresearch imethods. iThe isample isize icomprised i104 iparticipants iacross ififty i(50)

iSMEs ioperating iin iZambia. iThe istudy ifound ithat iglobalization ihas iaffected ithese

iSMEs inegatively. iAlthough iSMEs ihave ibeen ithe ikey idrivers iof ieconomic igrowth iin

imost iemerging ieconomies, ithe ieconomic iimpact iof iglobalization ihas iaffected itheir

iprosperity ipositively iand inegatively.
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The iimpact iof iglobalization ito ibusiness iand ithe iworld ieconomy iwas iexamined iin

Nigeria40. iThe iadvancement iof itechnology ibrought iin iInformation iTechnology.

iInformation iTechnology ihas ito ia igreat iextent ifacilitated iinformation iflow iand

iinternational irelationship. iInternational ipolitics ihas ibecome imore iflexible iand istable.

The iIndustrialized inations igain ithrough iexpanded idemand iand imarketing inetwork.

iThe ideveloping iEconomies ialso igain ithrough iexchange iof iexpertise, iimproved

iwelfare ipackages iand iexchange iof iimproved icommodities. iSports iand imusic iassist iin

iuniting ithe iworld. iGlobalization iassists iin ithe iwar iagainst iracial idiscrimination,

iinjustice iand ireligious ifanaticism. iGlobalization ihas ialso ibeen ia icorner istone iin

ieliminating ithe ieffect iof iinternational idisaster, irescue ioperations iand ihumanitarian

iservices. iThe iG7 iSummit iholding iin iGermany iin iexclusion iof iRussia iis ian iattempt

ito iresolve isalient istrategic iissues irevolving ion iworld ipeace iand iconflicts. iRussia iacts

ias itranquilizer ibut ithey ishould ibe icareful ito icontribute iand iconform ito iglobal ipeace.

iCertainly ithere iare isome imiscellaneous idefects iresulting ifrom ithe iprocess iof

iglobalization ibut ithe iover iwhelming ibenefits ijustify iits icontinued iapplication.

The iimpact iof iMultinational iCorporation iand ieconomic igrowth iwas iexamined in

Nigeria41. iThe istudy iutilizes isecondary idata iobtained ifrom ithe iCBN istatistical ibulletin

iand iNational iOffice ifor iTechnology iAcquisition iand iPromotion i(NOTAP). iIt iemploys

ithe iunit iroot itest iand igranger icausality itechniques ias ithe ieconometric itools iof

ianalysis. iThe iAugumented iDickey iFuller i(ADF) iunit iroot itest iresults ishow ithat iall

ithe ivariables iwere istationary. iThe igranger icausality itest iresults ishows ithat

iMultinational iCorporation iin ioil iand iagricultural isectors iimpact ion ieconomic igrowth,

iwhile iMultinational iCorporation iin iservice isector idoes inot iimpact ion ieconomic

igrowth. iBased ion ithese ifindings, ithe istudy irecommends iamongst iothers ithat ithere iis

ithe ineed ifor igovernment ito iwoo imore iof imultinational ifirms iin iboth ioil iand
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iagricultural isectors iin iorder ito igain ithe iadvantage iof itechnology itransfer ito iNigeria.

iThis iwill iin iturn iboost ithe igrowth iprocess iof ithe ieconomy. iAlso, ithe ineed ito iadapt

iand iindigenize ithe itechnology icannot ibe iover iemphasized. i

The iconcept iof imultinational icorporations, itheir ievolution, iand iimpact ion ithe

ideveloping ieconomies was examined iwith focus on Nigeria42.The study made use of

survey research design. iArguments iput iforward iby idifferent ischolars iwere ialso

idiscussed. iFinally, iit iwas irecommended ithat ifor ithe iNigerian ieconomy ito idevelop,

iconscious iactions ihave ito ibe itaken ito imove ithe ieconomy ifrom ian iimport-dependent

ito ian iexporting ieconomy.

The iimpact iof iglobalization ion ientrepreneurship idevelopment iwas iempirically

iexamined in Nigeria43. The study made use of survey research design. iThe iempirical

ievidences ishow ithat iglobalization iper-se iis inot ibad ias iit ihas ibrought isome ibenefits

ito inations iacross ithe iglobe. iHowever, iit iis ithe icontention iof ithe istudy that, ifor

ideveloping icountries ilike iNigeria, ithe idisadvantages iof iglobalization ifar iout-weigh iits

ibenefits. iThe istudy itherefore irecommends ithat iNigeria igovernment ishould ias ia

ipolicy imeasure iprotects ithe iindigenous ientrepreneurs ifrom ithe ishackles iof

iglobalization ito ienable ithem ibuild ienough icapacity ito icompete iat ithe iglobal iarena.

iIn iconclusion, ithe study irecommends ithat ideveloping icountries iand iNigeria iin

iparticular ishould ioperate ia iguided iopen isystem ito ichoose iand iselect ithe iarea iof ithe

ieconomy iand ibusinesses ithat ishould ibe ithrown iopen ito iinternational icompetition.

The iimpact iof iglobalization ion ithe iperformance iof i iorganizations iwas itheoretically

iexamined in Nigeria44. iThe istudy inoted ithat ihigh ilevel iof iworld iintegration;

iinterrelation iand iinterdependency ihave ibeen imade ipossible iby iglobalization iwhich

ihas ibeen idriven iin ithe imain iby ieconomic, itechnological, isocio-cultural, ipolitical iand

ienvironmental ifactors, ias iwell ias igrowth iof ivarious idomestic ieconomies iwhich ihas
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iresulted ito iincreased ifree itrade, ifinancial iinvestment, ibusiness igrowth iand

icompetitions iacross ithe iglobe. iThe istudy inotes ithat ialthough iglobalization ihas iboth

ibeneficial ieffects ito iindividuals iand ibusiness iorganizations iin ithe ideveloped

ieconomies iwith ihigh itechnological icapabilities, iand iother ideveloping ieconomies ilike

iNigeria, iit ihas ihowever, icreated ichallenges isuch ias iintense icompetition iagainst ilocal

iand inew istarting ifirms, ias iwell ias idumping iof ilow iquality iproducts iby iestablished

iorganizations ifrom iother icountries iat ipredatory ilow icost iprice iin iNigeria.

The inexus ibetween iglobalization, iforeign idirect iinvestment iand iindustrial isector

iperformance iwas investigated in Nigeria45. The study made used of iunit iroot itests, ico-

integration itest iand ierror icorrection imodel iwas iadopted ito ianalyze ithe itime iseries

idata ifrom i1981 ito i2017. iThe istudy iused itrade iopenness iand icurrent iaccount ibalance

ito icapture iglobalization iwhile iportfolio iinvestment iwas iused ito irepresent iforeign

idirect iinvestment iinflows iinto ithe icountry. iThe ifindings irevealed ithat iFDI ihas ia

idirect irelationship iwith ithe iNigerian iindustrial isector, iand iglobalization iexerts ia

ipositive iimpact ion iindustrial isector iperformance. iIt iwas iconcluded ifrom ithe istudy

ithat ithe idevelopment iof iany ination iis itied ito ithe iability iof ithe icountry ito

iindustrialize iits imanufacturing isector, iand iindustrial iperformance iis iseen ias ia isurest

iway ifor icountries iespecially ideveloping ieconomies ito ienhance isustainable igrowth iand

idevelopment. The iimpact iof imultinational ioil icompanies iin ithe ieconomic igrowth

i(1960-2010) iwas iexamined in Nigeriai59. iThe ifindings irevealed ithat ithe iextent iof

ieconomic igrowth iimpacted iby ithe imultinational ioil icompanies iin iNigeria iwas

isignificant ibased ion ithe iOrdinary iLeast iSquare i(OLS) iregression ianalysis iresult

iwhere ithe icalculated iF-statistics iof i212.1293 iis igreater ithan ithe itabulated iF-Statistics

iof i(5.35147). iThe istudy ifound ithat iextent iof ioil icontribution ito ieconomic igrowth iin

iNigeria iwas isignificant.
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The iconcept iof iGlobalisation, iMultinational iCompanies iand iEmerging iMarkets iwas

carried out in Nigeria48. iGlobalisation, ifar ifrom imeeting iesoteric imeaning irequirements

i– ieverybody’s iwelfare icreated ithe iconditions ifor ia istronger iand istronger ipresence iof

imultinational icompanies, ieconomic igiants iwho idid inot iavoid iemerging imarkets, iquite

ithe icontrary. iThe iattraction iof iprofit ioriented ithe imultinational icompanies’ iattention

itowards ithe ideveloping imarkets ifor ithe isimple ireason ithat ihere ithey icould ifind iwith

iease icheap ifactors iof iproduction iand ithey icould ieasily iimpose ithemselves iby imeans

iof iillusory ipromises. iIn ithe ipresent ipaper iwe iare igoing ito ianalyse imultinational

icompanies iand itheir ieffects ion ithe iemerging imarkets.

A istudy ithrough iinterrogated iglobalization ias ia ipotent idriver iof ieconomic igrowth iin

iNigeria iusing ithe inon-oil i(agricultural iand imanufacturing) iexport ias ireference ipoint

ifrom i1970 i– i2011 iwas iexamined in Nigeria49. iThe istudy iemployed ithe iADF iunit

iroot itest iand iOLS itechnique iand ifound ithat iglobalization ihas ino isignificant iimpact

ion inon-oil iexport iand ithat iglobalization ihas inot ibeen ia ipotent idriver iof igrowth iof

ithe inon-oil iexport iin iNigeria.

The iimpact iof iglobalization ion ieconomic igrowth iin iterms iof itrade iand icapital iflows

ifrom i1970 i– i2011 iwas iexamined in Nigeriai50. iUsing idescriptive imethod iof ianalysis,

ithe istudy ifound ithat iincreased itrade iand icapital iflows iengendered iby iglobalization

ican ienhance ithe icountry’s igrowth iperformance. The iimpact iof ieconomic iglobalization

ion ioutput igrowth iof ieconomy iover ithe iperiod i1970 i– i2013 iwas iexamined in

Nigeria51. iThe istudy iemployed iEngle-Granger ico-integration iand ierror icorrection

imodel iand ifound ithat ia ihigher iexchange irate iand iinflation irate, ian iincrease iin

iforeign idirect iinvestment, igrowth iin itrade iand iopenness iand ia ilesser iinterest irate

ienhance ithe igrowth irate iof ioutput iin iNigeria.
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The ieffect iof iglobalization ion ieconomic igrowth ifor ithe iperiod i1980-2018 iwas

iexamined in Nigeriai52. iThis istudy iinvestigates ithe irelationship ibetween iImports,

iExports, iForeign iDirect iInvestment iand iGross iDomestic iProduct. iThe istudy iapplied

ithe ibounds icointegration itests iand ithe iShort iand iLong iRun iDynamics iAutoregressive

iDistributed iLag i(ARDL) itest ifor ithe istudy iperiod. iThe ishort iand iLong irun iform iof

ithe imodel iindicates ithat iimport iis inegatively irelated ito iGross iDomestic iProduct ibut

ialso ihas ia isignificant iimpact ion igrowth, iwhile ithe ishort iand ilong irun iimpact iof

iexport ion iGross iDomestic iProduct iis ipositive iand isignificant, iindicating ithat iexport

iincreased igrowth iof ithe iNigerian ieconomy iby i10.98 ipercent. iForeign iDirect

iInvestment iwas ifound ito inegatively iinfluence iGross iDomestic iProduct. iThis ifinding

isuggests ithat iForeign iDirect iInvestment iis iineffective iin idriving iactual igrowth iin

iNigeria. iThis istudy irecommends ithat ithe iauthorities iin iNigeria ishould iformulate iand

iimplement ipolicies ithat iwill ireduce ithe ilevel iof iimport iinto ithe icountry iand ialso

iundertake ipolicy imeasures iand ireforms ias iwell ias iproviding isound imacroeconomic

ipolicies, ithat iwill icreate ia imore istable iand iconducive ienvironment ifor iinvestment

iand ithe iexpansion iof ieconomic iactivity ito istrive iensuring ithat iForeign iDirect

iInvestment iimpacts ipositively ion iEconomic iGrowth.

The impact of globalization on economic growth covering the period from 1980 to 2015

using the globalization index and its components (economic, social and political globalization

indices) was carried out in Turkey53. For these sub-indices, the analyzes were repeated by

making a distinction between “de facto” and “de jure.” The study made used of Full Modified

Ordinary Least Squares cointegration test and showed that economic growth increase

“economic” and “social” globalization in Turkey. When KOF de facto and KOF de jure are

separated, the effect of economic globalization on economic growth is negative and

statistically insignificant. The icase iof iglobalization iand iits ieffect ion istate isovereignty,
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ianalyzing ithe ipolitical ieconomy ias ia icase istudy iwas iexamined in Nigeria54. iThe

iimportance iof ithis istudy iis ito iexplain ithe iorigin iand ithe irise iof iglobalization iin ithe

iworld. iThe imean iof ieconomic iglobalization iis ithe iincreasing iof ithe iglobal ieconomic

ifreedom. iThe imain iissues ithrough iwhich iglobalization ican iaffect iproperty isovereignty

iand ipolitical ieconomy iare iexamined iand iexplained.

The iImpact iof iglobalisation ion ieconomic igrowth: ian iempirical ianalysis iof ieconomic,

isocial iand ipolitical idimensions iwas iexamined in Romania55. iThe ilink ibetween

iglobalisation iand ieconomic igrowth iin iRomania ifor ia itime ispan iof i24 iyears. iData

ifrom iWorld iBank iwere iused iin ian ieconometrical imodel iin iorder ito ihighlight ithe

iimpact iof iglobalisation, iexpressed iby ithe iKOF iglobalization iindex iand iits

icomponents i(economic, isocial iand ipolitical iglobalisation iindices) ion ieconomic igrowth

irate. iA istatistical istrong iand ipositive ilink iis ifound ibetween iGDP iper icapita

idynamics iand ioverall iglobalisation iindex ias iwell ias ibetween iGDP igrowth irate iand

ieconomic iand ipolitical iglobalisation, iexcept ithe isocial idimension iof iglobalisation

iwhich ihas ia inegative iimpact ion ieconomic igrowth iin iRomania ifor ithe itime ispan

i1990-2013.
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Chapter Three

Methodology

3.1 iResearch iDesign

A iresearch idesign iis ithe iset iof imethods iand iprocedures iused iin icollecting iand

ianalyzing imeasures iof ithe ivariables ispecified iin ithe iproblem iresearch. iThe idesign iof

ia istudy idefines ithe istudy itype i(descriptive, icorrelation, isemi-experimental,

iexperimental, ireview, imeta-analytic) iand isub-type i(e.g., idescriptive-longitudinal icase

istudy), iresearch iproblem, ihypotheses, iindependent iand idependent ivariables,

iexperimental idesign, iand, iif iapplicable, idata icollection imethods iand ia istatistical

ianalysis iplan. iA iresearch idesign iis ia iframework ithat ihas ibeen icreated ito ifind

ianswers ito iresearch iquestions1. iA iresearch ican ibe iin iform iof iquantitative ior

iqualitative ibut ifor ithis istudy; itherefore, iboth iquantitative iand iqualitative iresearch iwill

ibe iused.

Quantitative iresearch iis ithe isystematic iempirical iinvestigation iof iobservable

iphenomena ivia istatistical, imathematical, ior icomputational itechniques. iThe iobjective

iof iquantitative iresearch iis ito idevelop iand iemploy imathematical imodels, itheories, iand

ihypotheses ipertaining ito iphenomena. i

The istudy iwill imake iuse iof isurvey. iSurvey iresearch iis ia iquantitative imethod ifor

icollecting iinformation ifrom ia ipool iof irespondents iby iasking imultiple isurvey

iquestions iform iof ia iquestionnaire. iThis iresearch itype iincludes iadministration iof

iquestionnaire iwhich icould ibe ionline ior ioffline, ithe irecruitment iof iindividuals,

icollection, iand ianalysis iof idata. iIt’s iuseful ifor iresearchers iwho iaim iat

icommunicating inew ifeatures ior itrends ito itheir irespondents.
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Conversely, iqualitative iresearch iallows ithe iresearcher ito imake ia iinference ifrom ithe

isample iselected ifrom ia itarget ipopulation. iIt ienables itriangulation ito ioccur, iin iwhich

ia isemi-structured iinterview ialso iturned iout ito ibe ian iessential iway ifor itriangulating

idata igathered iduring ithe istudy. iFor ithe iqualitative imethod, iinterview iwill ibe iused.

iBoyce iand iNeale, i(2006) idefined iin-depth iinterview ias ia iqualitative iresearch imethod

iwhich ihas ito ido iwith iconducting iserious iindividual iinterviews iwith ifew irespondents

ito iinvestigate itheir ipoints iof iview ion ia ispecific ithought, iprogram ior icircumstance.

iThere iare ithree idistinct itypes iof iinterviews: iunstructured, isemi-structured iand

istructured. iUnstructured iinterviews iare ioften ithe ileast idependable itype iof iinterviews

ifrom iresearch iperspective, ion ithe igrounds ithat ino iquestions iare iprepared ibefore ithe

iinterview iwhich iis icarried iout iin ia inon-formal iway. iA ihigh ilevel iof ibias ican ibe

irelated ito iunstructured iinterviews iand ievaluation iof ianswers igiven iby ivarious

irespondents ihas ia itendency ito ibe idifficult ias ia iresult iof ithe idifferent iin iwhich

iquestions iwere iformulated.

3.2 iPopulation iof ithe iStudy

The ipopulation iof ithis istudy iare iemployees iof iNigerian iBottling iCompany, ithe

ifranchise ibottler iof iCoca-Cola iin iNigeria. iThis istudy iis ifocused ion iAsejire iBranch,

iIbadan. iThe ifirm ihas ialso iowned ithe iNigerian ifranchise ito imarket iFanta, iSprite,

iSchweppes, iGinger iAle, iLimca, iKrest, iParle iSoda iand iFive iAlive. iThe ifirm iwas

ifounded iby ithe iLeventis ifamily iin i1951 iand ihis inow ipart iof iCoca-Cola iHellenic

iBottling iCompany. iNigerian iBottling iCompany ialso iknown ihas iNBC, istarted

iproduction iin i1953 iat ithe ibasement ifacilities iof ithe imainland iHotel, iowned iby

iLeventis iGroup iproducing iCoke ilicensed ifrom iCoca iCola iCompany. iIn i1960, iNBC

iintroduced iFanta iorange idrink iinto ithe imarket iand ilater iSprite ilemon idrink. iThe
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ifirm ibecame ia ipublic icompany iin i1972. iNigerian iBottling iCompany iAnnual iReport

iOn i13th iFebruary i2020, iCoca-Cola iHBC iAG, ia ileading ibottler iof iThe iCoca-Cola

iCompany, iissued iits i2019 iIntegrated iAnnual iReport iand iwith ifinancial iresults ifor

ithe ifull iyear iended i31 iDecember i2019. i i

Nigerian iBottling iCompany iis ia ibeverage ifirm ithat iis ithe ifranchise ibottler iof iCoca-

Cola iin iNigeria. iThe iNBC ihas ieleven ibottling ifacilities iin iNigeria iwhich iprovide

isupplies ito ivarious idepots ifor ionward idistribution ito iwholesalers ior idealers. iOver

ithe iyears, iNBC ihas iestablished ior iacquired ifactories iproducing iraw imaterials iin iits

isupply ichain. iIt iestablished ia imaize ifarm iat iAgenebode, iEdo iState ito iproduce

ifructose isyrup, iacquired iinterest iin iCrown icork ifacilities iin iIjebu iOde iand ia iglass

imaking ifactory iin iDelta iState.

3.3 iSample iand iSampling iTechniques

In ithis istudy, ia itotal inumber iof iFifteen i(15) ipeople iwere iinterviewed. iThe

irespondents iwere ichosen iby iusing ipurposive isampling. iA ipurposive isample ialso

ireferred ito ias ia ijudgmental ior iexpert isample, iis ia itype iof inon-probability isample.

iThe imain iobjective iof ia ipurposive isample iis ito iproduce ia isample ithat ican ibe

ilogically iassumed ito ibe irepresentative iof ithe ipopulation. iThis iis ioften iaccomplished

iby iapplying iexpert iknowledge iof ithe ipopulation ito iselect iin ia inonrandom imanner ia

isample iof ielements ithat irepresents ia icross-section iof ithe ipopulation.

3.4 Description iof ithe iInstrument

The idata icollection iinstrument iused iin igathering iinformation ifor ithis iresearch istudy

iis ian iinterview iguide. iThe iquestions iwere icarefully idesigned ibased ion ithe iavailable

iliterature ion iGlobalization iand imultinational icorporations iwith ithe ihelp iof iresearch
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iquestions iused iin ithis istudy. iFor ithe iinterviews, ithe ioverall iconversation iwas iin

iEnglish ilanguage.

There iwas ia itotal ifive iquestions iwhich iare iboth iopen iended iquestions iused iin ithe

iinterview. iThe itotal iapproximate itime ifor ieach iinterview iwas iestimated ifrom i30 ito

i45 iminutes imaximum. i

3.5 Validity iof ithe iInstrument i

Validity irefers ito ithe idegree ito iwhich ian iinstrument iaccurately imeasures iwhat iit

iintends ito imeasure2. iThe iresearch iinstrument iwas ivalidated iby ithe iresearch

isupervisor ibefore ithe iquestionnaire iwas iadministered ito iall ichosen irespondents ifor

ithe istudy. i

3.6 Reliability iof ithe iInstrument

The ireliability itest iof ithe iresearch iinstrument iwas icarried iout iusing ithe iCronbach

iAlpha. iIn iorder ito ifind iout iwhether ithe iinstrument iused ifor ithe iresearch iis ireliable,

isensitive iand imeaningful, ithe iinterview iwas isubjected ito iCronbach iAlpha itest. i

3.7 Method iof iData iCollection

The idata iwas icollected iusing iusing iprimary iand isecondary isources isuch ias

idocumentaries ifrom ihistorical ievents iand iarchives; itext ijournals, ilibrary imaterials,

iinternet imaterials, imagazines, inewspapers, iInternational iobservers ireports, ilegal

idocuments. iAlso, iinterview iguide iwas iused ito igather iinformation ifrom iinterviewees. i
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3.8 i i iMethod iof iData iAnalysis

In ithe ianalysis iof ithis iresearch iwork, ithe idescriptive ianalysis imethod iof iresearch iwas

iadopted. iThe idata icollected ifrom iboth iprimary iand isecondary isources iwas isubjected

ito iin-depth, ilogical iand icritical ianalysis iso ias ito iallow ithe iresearcher icapture ithe

iissues iand iprospects iof iGlobalization iin iorganizations iin iNigeria. iHence, ithis

iresearch iwill ibe idescriptive iqualitative iand ihistorical iin inature ithrough ithe iuse iof

iprimary iand isecondary idata isources ifor iAnalysis.



101

Endnotes

1. M.J. Goertzen. Introduction to Quantitative Research and Data. Library Technology

Reports. 53 (4) 2018: 12–18. ISSN 0024-2586.
2. C. Oribhabor & C. Anyanwu. Research Sampling and Sample Size Determination: A

Practical Application. 2. 2019, 47-56.
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Chapter Four

Results and Discussion of Findings

4.1 Demographic Characteristics of Interviewee

A total number of 15 people were interviewed with 9 female and 6 male respondents within

the age category of 25 to 45 years. Also, 10 of the interviewee were OND/NCE holders with

5 of them having first degree. Similarly, 8 of them were from Marketing department, 3 were

from Human Resources, 2 were from production and 2 were from Administration department.

Research Question One:

How has Global localization impacted Coca Cola?

Four of the respondents responded to this, respondent A1 to A4 from Coca Cola, Sango,

Ibadan.

Respondent A1 has this to say:

Global localization has impacted Coca Cola in many

ways, it has given the company global recognition and

the exposure to foreign investment opportunities.

However one of the major disadvantages is high level of

exchange rate which could result into the product being

expensive

Respondent A2 has this to say:



103

Global localization enables products to be developed

and distributed globally and this allow our products to

be available in almost every country of the world. For

example, Coca cola products are known all over the

world. Our products are present in America, Europe,

Australia, Asian countries, South America etc.

Respondent A3 has this to say:

Coca Cola is a global brand and this makes our products

available all over the world. There is no country you get to

that you will not see Coca Cola.

Respondent A4 has this to say:

With global presence of our products, we have more sales

and profits because our products are sold all over the world.

However one of the main challenges of global localization

could be high cost of production which indirectly results into

higher prices of communities, payment of custom duties for

product clearance etc.

Research Question Two

What is the efficiency of Global Localization on the Coca-Cola Company?

This question was answered by Five of the respondents, respondent A5 to A9 from Coca

Cola, Sango, Ibadan.
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Respondent A5 has this to say:

Technology has helped in making the world a global village.

With technology, we can connect to our customers, partners,

etc both locally and internationally.

Respondent A6 has this to say:

Global localization has really helped our company to grow

and evolve drastically. It has helped us to know the type of

brands and products that suite a particular region of the

world and this has helped us in maximizing profitability and

avoiding wastage of resources and materials.

Respondent A7 has this to say:

Global localization has been efficient and has enable Coca

cola in optimizing performance with minimal inputs to

achieve a higher level of outputs.

Respondent A8 has this to say:

Coca Cola has grown over the years with a model that is

efficient and reliable. Many companies have tried to copy our

products but have not been able to discover the secret and

formula of our refreshing taste which makes our product

different from other products. Our products are unique with a

refreshing taste.
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Respondent A9 has this to say:

Global localization has a high level of efficiency on Coca

cola company. It has helped preserved our culture and brand

and helped to reduce unnecessary wastage. Through

research and development, we have been able to come up

with different ways of resolving some of the challenges of our

consumers and have been able to proffer solutions to them.

Research Question Three:

What are the global localization strategies used in Coca Cola?

This question was answered by Five of the respondents, respondent A10 to A14 from Coca

Cola, Sango, Ibadan.

Respondent A10 has this to say:

There are several global localization strategies we used in Coca-Cola.

There was a time we rolled out products with local names written on

them, there was another time we advertise our products with local

dishes with Amala, Jollof rice etc. We also identify with local and

traditional festivals etc.

Respondent A 11 has this to say:

We try to imbibe the culture of our local environment and also translate



106

our marketing languages to local languages so as to be closer to the local

community. We create brands that communicate directly with local

community.

Respondent A12 has this to say:

We engage local consumers, create a brand that communicate directly with

local community, we use local images and local actors/celebrities. Also, we

came up with local branding such as “share a coke” designed to create a

more personal relationship with consumers and inspire shared moments of

happiness.

Respondents A13 has this to say:

We try inculcate local content into marketing in order to reach out to our

local community who are our target market. By so doing, it is easy to advertise

and market our products to them.

Respondents A14 has this to say:

Identifying with the culture of our local community is the key

that give us the access to them. We create brand in their

languages that suite their needs.

Research Question Four:

What are the benefits of global localization?

This question was answered by Five of the respondents, respondent A11 to A15 from Coca

Cola
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Respondent A 11 has this to say:

Localization helps to overcome cultural obstacles and help in avoiding

potential cultural issues that could be detrimental to a product's brand image.

Respondent A 12 has this to say:

Localization helps to gain the trust of an audience much more easily than an

outside player. If competitors aren’t localizing their product, there will be a

clear advantage.

Respondent A 13 has this to say:

Localizing product content will show commitment to customers. If one is

addressing customer’s needs in a way they understand and are comfortable

with, they are more likely to buy one's product or service.

Respondent A 14 has this to say:

By providing buyers with a satisfying user experience one will start to gain

their trust, which is essential for brand loyalty. Communicating with users in

their native language and tailoring a product will help gain their trust.

Respondent A15 has this to say:

By having a larger target consumers through localization will equate into

increase in revenue. A bigger audience means a huge potential for more

revenue, and if one localize a product effectively, there is bound to be an

increase.
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Research Question Five:

What are the challenges associated with global localization?

This question was answered by Three of the respondents, respondent A1 to A3 from Coca

Cola

Respondent A1 has this to say:

One of the major challenges in localization is ability to understand the culture

of the local community you are dealing with. Cultural differences could be a

major obstacle in trying to market a product to a local community.

Respondent A2 has this to say:

The problem of ineffective communication. The audience need to understand

the language of the product. Without clearly understanding a brand’s values,

product benefits, communication style, and target audience, translators will

have a hard time providing quality translations that will resonate within the

local market.

Respondent A3 has this to say:

Localization might encounter a slow time to build since it requires resources

to build, customization and marketing process which might take some time to

convince the local community of a new product.
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4.2 Discussion of Findings

This istudy iis ion iGlobal ilocalisation ias ia imechanism iof igrowth ifor imultinational

ifirms iusing iCoca iCola ias ia icase istudy. iThe istudy imade iuse iof iinterview iguide ias

ia iresearch iinstrument iand ia itotal inumber iof i15 iinterviewees ifrom iCoca iCola iwere

iinterviewed. iThe idemographic icharacteristics iof ithe iinterviewee ishowed ithat ithey

iwere i9 ifemale iand i6 imale irespondents iwithin ithe iage icategory iof i25 ito i45 iyears.

iAlso, i10 iof ithe iinterviewee iwere iOND/NCE iholders iwith i5 iof ithem ihaving ifirst

idegree. iSimilarly, i8 iof ithem iwere ifrom iMarketing idepartment, i3 iwere ifrom iHuman

iResources, i2 iwere ifrom iproduction iand i2 iwere ifrom iAdministration idepartment.

The iresult iof ithe ifirst iresearch iquestion ishowed ithat iglobal ilocalization ihas iimpacted

iCoca iCola iin imany iways, iit ihas igiven ithe icompany iglobal irecognition iand ithe

iexposure ito iforeign iinvestment iopportunities, iit ihas ienable iproducts ito ibe ideveloped

iand idistributed iglobally iand ithis iallow iour iproducts ito ibe iavailable iin ialmost ievery

icountry iof ithe iworld.

From ithe isecond iresearch iquestion, ione iof ithe iinterviewee iclaimed ithat iglobal

ilocalization ihas ireally ihelped itheir icompany ito igrow iand ievolve idrastically. iIt ihas

ihelped ithem ito iknow ithe itype iof ibrands iand iproducts ithat isuite ia iparticular iregion

iof ithe iworld iwhich ihas ihelped ithem iin imaximizing iprofitability iand iavoiding

iwastage iof iresources iand imaterials. iAnother iinterviewee istated ithat iglobal

ilocalization ihas ibeen iefficient iand ihas ienable iCoca icola iin ioptimizing iperformance

iwith iminimal iinputs ito iachieve ia ihigher ilevel iof ioutputs, iwhile ianother iinterviewee

inoted ithat iglobal ilocalization ihas ihelped ipreserved iculture iand ibrand iof iCoca iCola

iand ihelped ito ireduce iunnecessary iwastage. iThrough iresearch iand idevelopment, ithey

ihave ibeen iable ito icome iup iwith idifferent iways iof iresolving isome iof ithe ichallenges

iof itheir iconsumers iand ihave ibeen iable ito iproffer isolutions ito ithem.
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From ithe ithird iresearch iquestion, ione iof ithe iinterviewee istated ithat ithere iare iseveral

iglobal ilocalization istrategies ithey iuse iin iCoca-Cola. iThere iwas ia itime ithey irolled

iout iproducts iwith ilocal inames iwritten ion ithem, ithere iwas ianother itime ithey

iadvertise ithe iproducts iwith ilocal idishes iwith iAmala, iJollof irice iand isome ilocal

idishes. iThey ialso iidentify iwith ilocal iand itraditional ifestivals ietc. iAnother iinterviewee

istated ithat ithey iimbibe ithe iculture iof ithe ilocal ienvironment iand ialso itranslate ithe

imarketing ilanguages ito ilocal ilanguages iso ias ito ibe icloser ito ithe ilocal icommunity.

iThey icreate ibrands ithat icommunicate idirectly iwith ilocal icommunity. iAlso,

iresponding, ianother iinterviewee istated ithat ithey iengage ilocal iconsumers, icreate ia

ibrand ithat icommunicates idirectly iwith ilocal icommunity, ithey iuse ilocal iimages iand

ilocal iactors/celebrities. iAlso, ithey icame iup iwith ilocal ibranding isuch ias i“share ia

icoke” idesigned ito icreate ia imore ipersonal irelationship iwith iconsumers iand iinspire

ishared imoments iof ihappiness.

In iresponding ito ithe ifourth iresearch iquestion, ione iof ithe iinterviewee istated ithat ias

ipart iof ithe ibenefit iof iglobal ilocalization, iit ihelps ito iovercome icultural iobstacles iand

ihelp iin iavoiding ipotential icultural iissues ithat icould ibe idetrimental ito ia iproduct's

ibrand iimage, ianother iinterviewee istated ithat ilocalization ihelps ito igain ithe itrust iof

ian iaudience imuch imore ieasily ithan ian ioutside iplayer iand iif icompetitors iaren’t

ilocalizing itheir iproduct, ithere iwill ibe ia iclear iadvantage, iby iproviding ibuyers iwith ia

isatisfying iuser iexperience ione iwill istart ito igain itheir itrust, iwhich iis iessential ifor

ibrand iloyalty iwhile icommunicating iwith iusers iin itheir inative ilanguage iand itailoring

ia iproduct iwill ihelp igain itheir itrust. iLikewise, ianother iinterviewee inoted ithat iby

ihaving ia ilarger itargeted iconsumer, irevenue iwill iincrease.

In ianswering iresearch iquestion ifive, ione iof ithe iinterviewees istated ithat ione iof ithe

imajor ichallenges iin ilocalization iis iability ito iunderstand ithe iculture iof ithe ilocal
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icommunity ione iis idealing iwith. iCultural idifferences icould ibe ia imajor iobstacle iin

itrying ito imarket ia iproduct ito ia ilocal icommunity; ianother iinterviewee inoted ithat

ithere iis ia iproblem iof iineffective icommunication. iThe iaudience ineeds ito iunderstand

ithe ilanguage iof ithe iproduct. iWithout iclearly iunderstanding ia ibrand’s ivalues, iproduct

ibenefits, icommunication istyle, iand itarget iaudience, itranslators iwill ihave ia ihard itime

iproviding iquality itranslations ithat iwill iresonate iwithin ithe ilocal imarket. iAlso,

ianother iinterviewee istated ithat ilocalization imight iencounter ia islow itime ito ibuild

isince iit irequires iresources ito ibuild, icustomization iand imarketing iprocess iwhich

imight itake isome itime ito iconvince ithe ilocal icommunity iof ia inew iproduct.

This ifindings iare iin iline iwith ithe istudy iof i1 iwho iconducted ia iresearch ion

iglobalization iand ithe iindustrial idevelopment iof iNigeria ifrom i1960-2010 iusing ithe

iEngle-Granger itwo-step iand iJohansen ico-integration itests ias iwell ias ithe ivector iauto

iregressions itechnique. iHis iresults iclearly ishowed ithat iglobalization ihad isignificant

iimpacts ion iindustrial idevelopment iin iNigeria. iAlso, ithe iresult iof ithis istudy isupports

ithe istudy iof i2 iwho iexamined ieconomic iglobalisation iand iEconomic iGrowth

iDynamics iin iNigeria. iThe istudy ifound ithat ieconomic iglobalisation ihad ilong-run

iasymmetric ico-integrating ieffect ion ieconomic igrowth iin iNigeria. iSimilarly ithe

ifinding iof ithis istudy iagrees iwith ithe istudy iof i3 iwho iexamined ithe iimpact iof

iglobalization ion ithree ikey isectors iof ithe iNigerian ieconomy: iagriculture,

imanufacturing iand iinternational itrade iover ithe iperiod i(1970- i2011), iusing iError

iCorrection iModel i(ECM). iThe ifindings ishowed ithat iglobalization ihas ia ipositive

iimpact ion ithe iperformance iof ithe iNigerian icapital imarket
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Chapter Five

Conclusion

5.1 Summary of Findings

In this study, an interview guide was used and random sampling technique was employed to

select 15 respondents using an interview guide as instrument. From ithe ifindings iof ithe

idemographic icharacteristics iof ithe iinterviewees, ithere iwere i9 ifemale iand i6 imale

irespondents iwithin ithe iage icategory iof i25 ito i45 iyears. iAlso, iTen (10) iof ithe

iinterviewee iwere iOND/NCE iholders iwith iFive (5) iof ithem ihaving ifirst idegree.

The iresult iof ithe ifirst iresearch iquestion ishowed ithat iglobal ilocalization ihas iimpacted

iCoca iCola iin imany iways, iit ihas igiven ithe icompany iglobal irecognition iand ithe

iexposure ito iforeign iinvestment iopportunities, i iit ihas ienable iproducts ito ibe ideveloped

iand idistributed iglobally iand ithis iallow iour iproducts ito ibe iavailable iin ialmost ievery

icountry iof ithe iworld.

The iresult iof ithe isecond iresearch iquestion ishowed ithat ithe iinterviewees iclaimed ithat

iglobal ilocalization ihas ireally ihelped itheir icompany ito igrow iand ievolve idrastically,

iknowing ithe itype iof ibrands iand iproducts ithat isuite ia iparticular iregion iof ithe iworld

iwhich ihas ihelped ithem iin imaximizing iprofitability iand iavoiding iwastage iof

iresources iand imaterials. iAlso, iglobal ilocalization ihas ibeen iefficient iand ihas ienable

iCoca icola iin ioptimizing iperformance iwith iminimal iinputs ito iachieve ia ihigher ilevel

iof ioutputs, iand iit ihas ihelped ipreserved iculture iand ibrand iof iCoca iCola iand ihelped

ito ireduce iunnecessary iwastage. iThrough iresearch iand idevelopment, ithey ihave ibeen

iable ito icome iup iwith idifferent iways iof iresolving isome iof ithe ichallenges iof itheir

iconsumers iand ihave ibeen iable ito iproffer isolutions ito ithem.
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The iresult iof ithe ithird iresearch iquestion ishowed ithat ithere iare iseveral iglobal

ilocalization istrategies iused iin iCoca-Cola isuch ias ibranding iproducts iwith ilocal inames

iwritten ion ithem, iadvertising ithe iproducts iwith ilocal idishes iwith iAmala, iJollof irice

iand isome ilocal idishes, iidentifying iwith ilocal iand itraditional ifestivals ietc, iimbibing

ithe iculture iof ithe ilocal ienvironment iand ialso itranslate ithe imarketing ilanguages ito

ilocal ilanguages iso ias ito ibe icloser ito ithe ilocal icommunity. iEngaging ilocal

iconsumers, iusing ilocal iimages iand ilocal iactors/celebrities ilocal ibranding isuch ias

i“share ia icoke” idesigned ito icreate ia imore ipersonal irelationship iwith iconsumers iand

iinspire ishared imoments iof ihappiness.

The iiresult iiof iithe iifourth iiresearch iiquestion iishowed iithat iias iipart iiof iithe iibenefit

iiof iiglobal iilocalization, iiit iihelps iito iiovercome iicultural iiobstacles iiand iihelp iiin

iiavoiding iipotential iicultural iiissues iithat iicould iibe iidetrimental iito iia iiproduct's

iibrand iiimage, iilocalization iihelps iito iigain iithe iitrust iiof iian iiaudience iimuch iimore

iieasily iithan iian iioutside iiplayer iiand iiif iicompetitors iiaren’t iilocalizing iitheir

iiproduct, iithere iiwill iibe iia iiclear iiadvantage, iiby iiproviding iibuyers iiwith iia

iisatisfying iiuser iiexperience iione iiwill iistart iito iigain iitheir iitrust, iiwhich iiis

iiessential iifor iibrand iiloyalty iiwhile iicommunicating iiwith iiusers iiin iitheir iinative

iilanguage iiand iitailoring iia iiproduct iiwill iihelp iigain iitheir iitrust. iiAlso, iiby iihaving

iia iilarger iitargeted iiconsumer, iirevenue iiwill iiincrease.

The iiresult iiof iithe iififth iiresearch iiquestion iishowed iithat iione iiof iithe iimajor

iichallenges iiin iilocalization iiis iiability iito iiunderstand iithe iiculture iiof iithe iilocal

iicommunity iione iiis iidealing iiwith. iiCultural iidifferences iicould iibe iia iimajor

iiobstacle iiin iitrying iito iimarket iia iiproduct iito iia iilocal iicommunity; iithere iiis iialso

iia iiproblem iiof iiineffective iicommunication. iiThe iiaudience iineeds iito iiunderstand

iithe iilanguage iiof iithe iiproduct. iiWithout iiclearly iiunderstanding iia iibrand’s iivalues,
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iiproduct iibenefits, iicommunication iistyle, iiand iitarget iiaudience, iitranslators iiwill

iihave iia iihard iitime iiproviding iiquality iitranslations iithat iiwill iiresonate iiwithin iithe

iilocal iimarket. iiIn iiaddition, iilocalization iimight iiencounter iia iislow iitime iito iibuild

iisince iiit iirequires iiresources iito iibuild, iicustomization iiand iimarketing iiprocess

iiwhich iimight iitake iisome iitime iito iiconvince iithe iilocal iicommunity iiof iia iinew

iiproduct.

5.2 Conclusion

The iiresult iiof iithis iistudy iishowed iithat iiglobal iilocalization iihas iisignificant iieffect

iiof iigrowth iiof iimultinational iifirms. iiLocalization iihas iireally iihelped iiCoca iiCola iiin

iiestablishing iitheir iibrands iiin iilocal iicommunities iiacross iithe iinations iiof iithe iiworld.

iiThey iihave iibeen iiable iito iiutilize iivarious iistrategies iisuch iias iibranding iiproducts

iiwith iilocal iinames, iiadvertising iithe iiproducts iiwith iilocal iidishes, iiidentifying iiwith

iilocal iiand ii iitraditional iifestivals iietc, iiimbibing iithe iiculture iiof iithe iilocal

iienvironment iiand iialso iitranslate iithe iimarketing iilanguages iito iilocal iilanguages iiso

iias iito iibe iicloser iito iithe iilocal iicommunity, iiengaging iilocal iiconsumers, iiusing

iilocal iiimages iiand iilocal iiactors/celebrities iilocal iibranding iisuch iias ii“share iia

iicoke” iidesigned iito iicreate iia iimore iipersonal iirelationship iiwith iiconsumers iiand

iiinspire iishared iimoments iiof iihappiness. iiThese iistrategies iihad iibeen iihelpful iiand

iihave iireally iihelped iiCoca iiCola iiin iireaching iiout iito iimillions iiof iiconsumers

iiacross iithe iiglobe. iiThis iiin iiturn iihas iihad iisignificant iiimpact iion iiits iicustomer

iibase iiand iirevenue iigrowth. iiAlso, iisome iiof iithe iichallenges iithat iicould iibe

iiencountered iiduring iilocalization iiinclude iithe iiability iito iiunderstand iithe iiculture iiof

iithe iilocal iicommunity iione iiis iidealing iiwith. iiCultural iidifferences iicould iibe iia

iimajor iiobstacle iiin iitrying iito iimarket iia iiproduct iito iia iilocal iicommunity; iithere iiis

iialso iia iiproblem iiof iiineffective iicommunication iiwhich iimay iibe iias iia iiresult iiof
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iilanguage iibarrier iiand iicultural iidifferences iiand iislow iitime iiinvolved iiin iibuilding

iiand iicreating iia iilocal iibrand.

Localization iiwhich iiis iithe iiadaptation iiof iia iiproduct iior iiservice iito iimeet iithe

iineeds iiof iia iiparticular iilanguage, iiculture iior iidesired iipopulation iiis iivery iivital iias

iia iigrowth iimechanism iifor iimultinational iifirms. iiThe iiprocess iiof iifirst iienabling iia

iiproduct iito iibe iilocalized iiand iithen iilocalizing iiit iifor iidifferent iinational iiaudiences

iiis iisometimes iiknown iias iiproduct iiglobalization. iiA iiwell-placed iilocalization

iistrategy iiwill iienhance iicustomer iiexperience iiand iiallow iiyou iito iicommunicate

iiyour iimessage iito iiglobal iiaudiences iiwhile iimaintaining iiyour iibrand iiidentity.

iiGetting iithis iiright iienables iia iicompany iito iitruly iiresonate iiwith iiits iinew iitarget

iimarkets iiand iimeet iiits iicustomer iineeds iieffectively.

5.3 Recommendations

The irecommendations ifor ithis istudy iare ias ifollows:

i. There iis ineed ifor ithe imanagement ito ihave ia igood iunderstanding iof ithe

ilocal imarket iand iuse iit ias ia istrategic itool, ithis iwill ienable icompanies

ibetter iunderstand ithe imarket iand ihence ihave ia icompetitive iadvantage.

ii. There iis ineed ifor ithe imanagement ito iconsider iorganization istructure iand

ihuman iresource ias ia istrategic itool; ithis iwill ihelp ithe iworkforce ineeds

iwhich iare ilinked ito iits istrategy iand igrowth iplans icompared ito iits ilocal

icompetitors.

iii. There iis ineed ifor iorganizations ito ibe imore icustomer ifriendly iand irelate ito

iconsumers iin itheir iown ilocal ilanguage ias ithis imight ibridge ithe igap iof

ilanguage ibarrier ibetween imultinationals iand ithe ilocal imarket.
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5.4 Areas for Further Study

The study sought to determine global localization as a mechanism for growth of multinational

corporations in Coca Cola, Sango, Ibadan. The study recommends that a study be carried out

in detail to determine factors that should be considered to ensure an effective localization

strategy in the Nigerian context. Further studies should be carried out in other sectors such as

financial institutions like banking in order to determine localization strategies used in such

organization.
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Appendix

Questionnaire

This study examines Global Localisation as a mechanism of growth for multinational

firms using Nigerian Bottling Company, the bottler of Coca Cola as a case study.

Your identity and objective response will be treated with utmost confidentiality.

Thanks

Section A (Measure of Demographic Variables)

Personal Data

Instruction: Please, tick the option which is applicable to you

1. Gender (a) Male ( ) (b) Female ( )

2. Age (a) Below 25 years ( ) (b) 26-35 years ( ) (c) 36-45 years ( ) (d) 46-55 years ( ) (e)

Above 55 years ( )

3. Educational Qualification (a) OND/NCE ( ) (b) BSC/HND ( ) (c) Postgraduate ( )

4. Marital Status (a) Single ( ) (b) Married ( ) (c) Separated ( ) (d) Widow ( )

5. Position/Level (a) Junior Staff ( ) (b) Middle Level ( ) (c) Senior Level ( ) (d)

Managerial Level ( )

6. Department (a) HR ( ) (b) Sales ( ) (c) Marketing ( ) (d) Accounting ( ) (e) Packaging

(f) Logistics ( )
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Section B (Concept of Global Localisation)

Please indicate how strongly you agree or disagree with the following statements by circling

the appropriate number. Strongly Agree= 5; Agree = 4, Neutral = 3, Disagree = 2 and

Strongly Disagree = 1. Please, input numbers in the corresponding box as indicated above or

tick the corresponding box.

S/N Statement SA A N D SD

7 Localisation hasten local business to development

8 Global localization helps Coca Cola to gain

competitive advantage over its rival

9 Global localization helps to strengthen global

presence

10 Global localization helps to build a global product

brand

11 Global localization helps to increase revenue and

market share

Section C (Mechanism of growth in Coca Cola). The following are points to be noted in

order to narrow down the list of potential suppliers to ones that are right for your project

S/N Statement SA A N D SD

12 Ideas and innovation are part of the mechanism of
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growth in Coca-Cola

13 Evolving business strategy through making of

different brands of products such as no and low sugar

options is one of the mechanism of growth in Coca

Cola

14 Corporate branding is one of the mechanism of

growth in Coca-Cola

15 Cultural sensitivity and local content development is

one of the mechanism of growth in Coca Cola

16 Building customer relationship and network is is one

of the mechanism of growth in Coca Cola

Section E (The impact of Global localization on growth in Coca Cola). The following are

points to be noted in order to narrow down the list of potential suppliers to ones that are right

for your project

S/N Statement SA A SD D

17 Global localization helps Coca Cola Nigeria to remain a

global brand

18 Global localization helps Coca Cola to be abreast its rival

products

19 Global localization helps Coca Cola Nigeria to retain its
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leadership position among beverage companies in Nigeria

20 Global localization helps Coca Cola Nigeria to retain its

refreshing taste.

Interview Guide

 Gender

 Position

 Department

Questions

1. How has Global localization impacted Coca Cola?

2. What is the efficiency of Global Localization on the Coca-Cola Company?

3. What is the global localization strategies used in Coca Cola?

4. What are the benefits of global localization?

5. What are the challenges associated with global localization?
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