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Abstract

Students’ Academic Achievement has been a great concern to the stakeholders of Business
Education especially with the use of Social Media in Junior Secondary Schools. This Study
investigated Social Media Use, School Factors and Junior Secondary School Students’
Academic Achievement in Business Studies in SouthWest, Nigeria. So many people have
worked on Influence of Social Media and School factors on Academic Achievement, but little
has been done on the combined Influence of these factors. Three Research questions and four
Hypotheses were postulated Achievement test and self structured questionnaire was used to
elicit information. The data was analysed using Descriptive statistics to answer research
questions and Multiple Regression was used to test hypotheses land 2 while t-test was used
to test hypotheses 3 and 4 at 0.05 significant level. Findings revealed that the overall level of
Junior Secondary School Students Academic Achievement was low (38.9%), the prevalence
and mostly used Social Media platform was TikTok (x=3.28, SD=0.98). Availability of
instructional resources indicated a prevailing trend towards low (x=2.03, SD=0.81). Level of
Adequacy of instructional materials was low as well (x=2.16, SD=0.90). The result revealed
that there was a combined significant influence of Social Media Use and School Factors
(Adjusted R?>=0.892, F(23268=13520, P<0.05) and Relative influence of Social Media Use
(B=1.073; P<0.05, School Factors (f=0.132; P<0.05). There is significant gender difference
in the use of Social media (Male: x=3.124, Female: Xx=3.280, P<0.05). Also, there is
significant gender difference in Academic Achievement, (Male: x= 2.690, Female: x= 2.671,
P<0.05) both reflects substantial deviations from the test value of 0. It is concluded that
Social Media Use and School Factors have positive contribution to students’ Academic
Achievement. It was recommended among others that Educators, Parents and Policy makers
play a vital role in promoting responsible and healthy Social Media use among students.

Keywords: Social Media Use, School Facdtors; Junior Secondary School Students’ Academic
Achievement, Business Studies, Instructionial Resources.

Word Count: 298

Vi



Content

Title Page
Certification
Dedication
Acknowledgement
Abstract

Table of Contents
List of Tables

List of Figures
List of Acronyms

List of Appendices

Chapter One: Introduction

1.1 Background to the Study

N

1.2 Statement of the Problem (—)\

Table of Contents

\
O
’2}6

\®
ﬁ\

1.3 Aim and Objectives 6®%udy

1.4  Research Questﬁ@Q
Hypoth@

1.6 Sign@nce of the Study

1.7 \@ of the Study

1.8  Limitation to the Study

1.

9]

1.9  Operational Definition of Terms

Endnotes

Chapter Two: Literature Review

2.1 Conceptual Review

Vii

Page

il

il

Xii
Xiii

X1V

14
16
17
17
18
21
21
23

26

31



2.1.1 Academic Achievement 31

2.1.2  Student’s Academic Achievement in Business Studies 35
2.1.3 Social Media 37
2.1.4 Social Media Use 45
2.1.5 School Factors 52
2.1.6 Instructional Resource Availability 53
2.1.7 Instructional Resource Adequacy §

2.1.8 Class Size (J 63
2.1.9 School Time Table 6\ 67

2.2 Theoretical Framework 0 71
2.2.1 Social Cognitive Theory Q 71
2.2.2 Institutional Theory 6er 73
2.2.3 Systems Theory \Qrb 75
2.3 Review of Empirical Studies . \ 76
2.3.1 Social Media Use and Stud@\%cademic Achievement 76
2.3.2 Instructional Resourc'e@ tudent’s Academic Achievement 93
2.3.3 Class Size and &@%s Academic Achievement 99
2.3.4 Teachi @s and Students Academic Achievement 106
235 Scho@ime table and Students Academic Achievement 111
2.3.(\}% er and Students Academic Achievement 115
2.4  Conceptual Model 119
2.5 Summary of Literature Reviewed 121
2.6 Gap in Literature Reviewed 122
Endnotes 123

viii



Chapter Three: Methodology

3.1

3.2

33

3.4

3.5

3.6

3.7

3.8

Chapter Four: Results and Discussion of Findings Q

4.1

4.2

4.3

44

4.5

Research Design

Population of the Study

Sample Size and Sampling Technique
Instrument for Data Collection

Validity of the Research Instruments

Reliability of the Research Instruments

Method of Data Administration
Method of Data Analysis

Endnotes

Analysis of Demographic Information of t @ndents

Presentation of Demographic Charar{:@ of Respondents

Presentation of Results on Rese@stion
[ ]

Hypotheses Testing é(—)\
Discussion of F indin&s\A

Endnotes Q

Chapter Five: @on

5.1

Su%éw of Findings

5.2 \‘gﬁclusion

53

54

5.5

Recommendations

Contributions to Knowledge
Suggested Areas for Further Research
Bibliography

Appendices

153

153

154

156

160

160

167

177

185

210

215

217

219

221

222

225

257



Bio-data 265

The University Compliance Certification 269



List of Tables

Table Title Page

3.1 Population Distribution of the Study 154
3.2 Sample Distribution of the Study 156
4.2 Demographic Data 160
4.3 Gender Distribution of Respondents @
4.4  Number of Students in the Class QJ 62
4.5 Number of Periods of Business Studies in a Week 6\ 164
4.6  Times of Business Studies Classes % 165

4.7  Level of Student’s Academic Achievement in Budles 167

4.8  Level of Usage of Social Media (Facebook L1nkedIn
YouTube, TikTok) 6

4.9  Level of Availability of Instructlonces to Teach Business
Studies in Junior Secondary Scho%il outhwest Nigeria 172

4.10 Level of Adequacy of Instru esources to Teach Business Studies
in Junior Secondary Scho outhwest, Nigeria 175

169

Social Media Use chool Factors on Academic Achievement
in Business Studiés-among Junior Secondary School Students in Southwest,

Nigeria « \ 177

4.12 Sum& Regressmn Analysis Showing significant Relative Influence

4.11 Summary of Regres@nalysis Showing Combined Influence of

1 Media Use and School Factors on Academic Achievement
iness Studies among Junior Secondary School Students in Southwest,

oeria 179
e

4.13  Summary of t-test Showing significant Relative Influence of Social Media
Use and School factors on Academic Achievement in Business Studies
among Junior Secondary School Student in Southwest, Nigeria 181

4.14  Summary of t-test Showing Gender Difference in the Level of Junior
Secondary School student’s Academic Achievement in Business Studies
in Southwest, Nigeria 183

Xi



List of Figure
Figure Title Page

24 Conceptual Model 119



Abbreviation

Phd

BECE

ICT

NABE

GPA

WAEC

WASCE

NAEP

NGO

NPE

SAT

List of Acronyms

Meaning
Doctor of Philosophy
Basic Education Certificate Education
Information Communication Technology
National Association of Business Educators
Grade Point Average Q\
West Africa Examination Council QJO
West African School Certificate Examinatio 6\
National Assessment of Educational P16$
Non Governmental Organisation Q
National Policy on Educati be
°

Scholastic Aptitude

xiii



List of Appendices

Appendix Title Page
A Questionnaire 256
B Achievement Test 260



