Social Anxiety, Personality Traits and Self-Esteem as Predictors of Social Media
Addiction among Undergraduates in Plateau State

LCU/PG/003771

Owlama Rachel AJEGENA \

Being an M.Sc. Thesis Submitted to the Departm
Management and Social Sciences, Lead City Uni\%s'

sychology, Faculty of
Ibadan, Oyo State, Nigeria

[

In Partial Fulfillmerit,o ?eRequirements for the Award of Master of Science (Msc.)

,\% Degree in Clinical Psychology

O
&

2024



Certification

This is to certify that Ajegena Owlama Rachel with Matriculation Number LCU/PG/003771
carried out this research work titled ‘Social Anxiety, Personality Traits and Self Esteem as
Predictors of Social Media Addiction among Undergraduates in Plateau State’ in the
Department of Psychology, Faculty of Management and Social Sciences, L{d City
University, Oyo State, for the award of Masters of Science Degree (M.@Q Clinical

Psychology and that this has not been previously submitted.

Assoc. Prof. J.T. Oyeleke 6
Supervisor @

o

Prof. J.R. Adebusu& Date

Head of Depa@

x@b



Dedication

This research work is dedicated to the glory of God.



Acknowledgements

I would like to thank the management of Lead City University, Ibadan, Oyo State for
creating a supportive environment for effective learning, and I thank all the management and

staff for helping me learn in the best ways possible.

I am truly grateful to my project supervisor, Dr. J.T. Oyeleke, for his invaluQ*&pport,
assistance, and continuous guidance, which greatly contributed to the succ@s/@completion
of this work. I would also like to express my gratitude to all rr@&rers, both in the
Psychology department and beyond—Dr. Retta Akingbade, Dr. @ina Ojo, Mr. Adekunle
Morakinyo, Miss Adedolapo Awoniyi, and Miss TemitoQQy have imparted a wealth of

knowledge to me throughout my studies at Lead City(@ersity.

I extend my heartfelt thanks to Mrs. ’bhgu and Mrs Olayinka Obetoh for their

nurturing advice and support. [ am trgl@eful.

I would like to express my heﬁ@\nppreciation for the encouragement from my colleagues
and friends: Ochuwa E a@ Peace Jonathan, Emmanuel Adewale, Blossom Habila,
Damilola William, otomiwa Ogidiolu, Oluwafunke Adeleye, Ruth Eduviere, Manji

Lambert, St&h@ereh and Avura Onome.

Lastly, @‘deeply grateful to my amazing parents, Mr. and Mrs. Daniel Ajegena, and my
entire family for establishing a solid academic foundation that has guided me on the right
path. Their support has given me peace of mind in pursuing my academic and professional

aspirations.



In conclusion, it is essential for anyone reading this study to recognize that the individuals
and institutions mentioned above have contributed to its completion. However, I take full

responsibility for any errors or omissions that may be found in this research.



Abstract

Social media addiction is increasingly recognized for its psychological and socio-economic
impacts, such as impaired social relationships, academic underperformance, anxiety, and
depression. While research on this phenomenon is emerging in Nigeria, there remains a gap
in understanding the predictive role of social anxiety, personality traits, and self-esteem,
especially among Nigerian undergraduates. This study examines how social anxiety,
personality traits, self-esteem, and demographics (age, gender) predict social media addiction.
This study addresses this gap by employing a cross-sectional quantitative surv i

undergraduate participants in Plateau State. The study made use of the s
cognitive behavioral, self determination and social comparison theorief t
phenomenon. Four hypotheses were tested. Social anxiety did not sign&:t: predict social
media addiction (B =.120, R* =.014, p > .05), suggesting it has no ehce in this context.
Personality traits, however, were significant predictors (R = .1 .032, p < .05), with
extraversion (f = .112, p < .05) and conscientiousness (f S#=xl06%p < .05) having notable
effects. Self-esteem also significantly predicted social m 'Qction (B=-.128, R*=.016,
p < .05). Age and gender differences were non—signiﬁcmge: F@3, 393) = .637, p > .05;
gender: t(397) = 1.017, p > .05).This study recom tailored interventions, additional
research, and application of findings in practic etter address social media addiction

N\
8

Key Words: Social Anxiety, Per@é?y Traits, Self-Esteem and Social Media Addiction

among Nigerian youth.
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Chapter One
Introduction
1.1 Background to the Study

Social media has revolutionized the way individuals communicate, share information,
and connect with others globally. Platforms like Facebook, Instagram, Twitter, S@wt and
TikTok have become integral parts of daily life, influencing how peo@/ ract, form
relationships, and perceive themselves and others. For example, as 1, approximately
69% of adults in the United States use at least one social med@form, with usage rates
increasing across age groups!. The use of social media i ady incline, with well over
2.8 billion people being active users of social media, ,%@Lsing social media for over two and

a half hours a day?. (b

In recent times, social media has b oXe embedded in modern society, breaking down

[ ]
barriers of distance and time while @ﬁcantly altering how individuals connect and manage
their daily activities. Social 1&& built upon principles of openness, customization, user-
driven communication,‘@%ltion, and the exchange of information and knowledge®. Social
media refer to @s\pplications and interactive platforms that enable users to create,

discuss, mo@, and share content generated by other users. They are built upon the

tech@g and ideological principles of Web 2.0 4.

Social media platforms offer a shared space where individuals can engage in
communication, collaboration, and a variety of social and interactive activities®. These
platforms operate under a hybrid media framework, making them interactive, user-driven,
and providing diverse user experiences®. Social media can also be regarded as virtual

1



collections of sharable user profiles or virtual communities which nurture the core
motivational factors of social connection and a sense of community’. Examples of social
media encompass business and social networking platforms, blogs, news-sharing and
collaborative websites, virtual environments, podcasts, e-commerce communities, open-
source software networks as well as platforms for sharing creative content and ed{cational
resources®. In addition to the various forms of social media, there are also disgi ategories
of users. For instance, Aima’s research report identified six types (& ial) media users,

categorized by according to behavioural factors such as trust a o
e

varied user base and their behaviours make it essential to gai@

“personas”. The
er understanding of how

different personality traits influence individuals’ invol@nt and participation on social
media’. E ’bQ

Despite the positive role social me '}s@in daily life, its widespread adoption has
raised important questions about its da& on mental health and the general well-being of
individuals. Further, in African re@?}social media use and addiction have been reported as
highest among other regié}{. One of the problems includes social media addiction.
Addiction may be gﬁ as a brain disease, marked by an inability to control one’s

behaviours am‘ u&,

addiction,@ referred to as problematic social media use or social media dependency, is

and significant impairment in daily functioning!'!. Social media

char?s{e%ed by excessive and compulsive use of social media platforms, leading to negative
consequences in various life domains. It can result in decreased productivity, impaired
relationships and adverse psychological effects. Social media addiction can be considered a

type of internet addiction, and is a behavioural addiction characterized by an uncontrollable



use of social media, which causes a persistent and significant interruption in an individual’s

daily functioning, rendering that individual unable to perform everyday tasks adequately'?.

Alternatively, it may be defined as a strong preoccupation with social media sites,
characterized by the strong urge to visit such sites, frequent visits to the sites, engaging in the
use of such sites for long periods of time, and devotion of energy to use such site%h that
social relationships, functionality at work or school, daily activities, and ge\@Q‘(ell-being
are otherwise affected and interfered!®. Both of these definitions descri argﬂﬁealthy use of
social media, resulting in a noticeable decrease in an individual’s @to function due to a
strong compulsion to use social media. The term social mediction therefore represents

a state of maladaptive psychological dependency on so@nedia, such that a behavioural

addiction is developed'“. b’b

This psychological dependence on\®use of social media is reinforced by the
pleasure of interacting and receiviné?@ s in form of comments, increase in feelings of
acceptance or belonging, .an \increased sense of popularity'®>. This may become
particularly dangerous if: 't@ins the only form of self-fulfillment or acceptance which an
individual possesse $

s& osing it may play a role in development of adverse effects from

feeling rejecte@nterpersonal isolation, such as depression and suicide'®.

P@%%ly among adolescents and young adults, social media addiction is gaining
sign%ﬁt attention, especially for the negative outcomes associated with it. Among
university students, for example, excessive social media use, and ultimately social media
addiction is attributed to issues like poor mental health outcomes and decline in academic
performance!’. The interest in social media addiction raises important questions which seek

to find both causes and consequences of the phenomenon. One particular cause that is
3



associated with social media addiction among students is the Fear of Missing Out (FoOMO)'8,
Adolescents and young adults are especially vulnerable to the development of FOMO, as they
desire to remain in the know of trends and recent happenings along with peers!®. This point to
the importance of environmental factor in the development of social media addiction.
However, it is also possible that internal factors can make contributions to the dexlopment

of social media addiction among university students. This research therefor@ores such

factors?’. ’\(J

Social anxiety, also known as social phobia is a well- @nted psychological
construct characterized by an intense fear and avoidance @cial situations, particularly
those involving unfamiliar people or situations often (@0 the anticipation of negative
evaluation by others. Anxiety in itself is a diffuse@easant, vague sense of apprehension.
It is a response to an imprecise or unknow@%. Anxiety disorders such as social anxiety
disorder are hence an intense forms o\@;«iety, which impair regular functioning. Social
anxiety follows this same patte@&(\;%h social anxiety being a normal experience, while
Social Anxiety Disorder @rked by persistent symptoms of social anxiety, which
significantly impair dai nctioning?. In this research, social anxiety is viewed on a
continuum, de@ e amount of fear that an individual experiences in social settings,
with an @ted fear of negative evaluation and fear of rejection from others in the
envi?b&ﬁt”. From this definition of social anxiety, it becomes clear that perception of
evaluation by others is held important, leading to a fear of social interactions. Individuals

with high levels of social anxiety often experience distressing thoughts and fears of being

judged, humiliated, or rejected by other and may turn to social media as a way to interact



with others while avoiding face-to-face interactions?*. However, this preference could

potentially increase their risk of social media addiction.

Personality is a complex composition of an individual that gives a description of that
individual. Due to the diverse and vast amount of theories existing concerning the
phenomenon, it does not have one specific definition?. It is hence, perhaps best\defined
through the use of traits?®. Personality traits are defined as consistent andely long
lasting characteristics and dispositions which are expressed through congQJ,emotions and
behaviours?’. Following this, personality is defined in this resea he collection of an
individual’s traits which are relatively enduring and stable ome. A general consensus in
the definition and measurement of personality is to ca@ize such traits into groups or
factors, such as with the big five by McCrae a%%sta in 1987?°. These factors include
Openness to new experiences, Consc@fgess, Extraversion, Agreeableness, and

Neuroticism, simply truncated as OCE@

N\

Personality traits, such &@C\?ersion, neuroticism, and conscientiousness, have been
associated with various, €orgts of addictive behaviours. Understanding how specific
personality traits.r@e 1spose individuals to social media addiction is essential for early
identificatio a@ervention. With the proliferation of social media, researchers and mental
health pr: nals have become increasingly concerned about the potential for social media
addi}m or problematic use. Social media addiction, also known as problematic social
media use or social media dependency is characterized by excessive, compulsive, and
uncontrolled use of social media platforms, often to the detriment of one's daily life,

relationships, and psychological well-being. Symptoms may include spending excessive



amounts of time on social media, neglecting real-life responsibilities, withdrawal symptoms

when not using social media, and unsuccessful attempts to cut down or control usage?*.

Personality traits play a significant role in shaping an individual's behaviour and
responses to various stimuli, including social media. Research has suggested that specific
personality traits may be associated with an increased susceptibility to addictive Wiours,
including social media addiction. Individuals with extraverted personalitie@sbe more
inclined to use social media as a means for social interaction and self-e;%gieﬁ. High levels
of neuroticism are also associated with increased Vulnerabili%@tress and negative
emotions, which may lead individuals to use social m@ as a coping mechanism.

Furthermore, low conscientiousness may be linked to imp@ve and compulsive behaviours,

including excessive social media use'®. b’b

Self-esteem refers to an individual's‘@ll evaluation of their self-worth and plays a
vital role in their overall mental we'l@g. People with high self-esteem tend to have a
positive self-image, while;d&@}ith low self-esteem may struggle with feelings of
inadequacy and insecurit 1 media platforms often provide opportunities for individuals
to seek Validatig)\g,&n 1on, and approval from others through likes, comments, and
followers. Tho@h low self-esteem may be particularly drawn to these forms of online

validatio ntially contributing to social media addiction-like behaviours!®,
1.2 \‘tatement of the Problem

Social media has become an integral part of modern life, with billions of people
worldwide using various platforms to connect, share and communicate. While social media

offers numerous benefits, such as enhancing social connections and facilitating information



sharing, there is growing concern about the potential for social media addiction. In fact,
social media addiction is believed to exponentially grow along the growing use of social
media?®. Understanding the factors that contribute to social media addiction is therefore

crucial in addressing this issue.

More specifically, pervasive social media use is on the incline among unde,;&duates
in Nigeria, with recent evidence showing that the Northern areas (lilggawa) are
experiencing an upsurge in the use of social media, which is descr}@gyunnecessarily
excessive among undergraduates?’. In recent years, the pervasi e of social media
platforms has transformed the landscape of human intera communication, and self-
presentation. While social media offers numerous advan&, its excessive and compulsive
use, often termed social media addiction, has em%%as a growing concern with potential
implications for individuals' mental health}\@%rall well-being. The prevalence of social
media addiction is on the rise, a@? individuals across diverse age groups and
backgrounds. It is characterized @Qcaaviours such as spending excessive amounts of time
on social media, neglecting&&e responsibilities, experiencing withdrawal symptoms when
unable to access soc'alQedia, and an inability to control one's usage despite negative

.
consequences. @ haviours can lead to detrimental effects on various aspects of

individual}'bés, including their academic and occupational performance, relationships, and

psych&cal well-being?®.

Social media addiction is not solely a consequence of technology or platform design;
it is also influenced by individual differences and psychological factors. Understanding these
factors is crucial for identifying at-risk individuals, developing targeted interventions, and

mitigating the negative consequences associated with excessive social media use. The fear of
7



negative evaluation in social situations may lead to seeking refuge in social media,
extraversion, neuroticism, and conscientiousness may influence susceptibility to social media
addiction and low self-esteem may drive individuals to seek external validation through
social media. This will collectively aid in the development and advancement of social media

addiction, filling an important gap in the understanding of this complex issue?’. \

More specifically, there is a substantial dearth in literature whicl@ sses the
combined (predictive) influence of social anxiety, personality, and ﬁgs(em on social
media addiction, more so in Nigerian populations. In this regard, esent study aims to
explore this scarcity, and provide contributions to existing ture. Further elaborating on
this gap, the role of gender in social media addiction has% subject to debate. Gaining an
understanding of this role will also fill the gap@’bnerventions addressing social media

addiction through self-esteem?®. ’b

1.3 Aim and Objectives of the S't@

The aim of this study,lsﬁ%westlgate the role of social anxiety, personality traits, and

self-esteem as predlct@ml media addiction. However, the specific Objectives of the

study are to: . *
N\

1. Iden@t e relationship between levels of social anxiety and the likelihood of
@ oping social media addiction.

2. Find out if specific personality traits such as openness, extroversion, introversion,
conscientiousness and neuroticism are more strongly associated with social media

addiction.



3. Investigate whether self-esteem has a predictive relationship with social media
addiction.
4. Examine whether selected demographic characteristics (age and gender) influence

social media addiction.
1.4 Research Questions

What is the relationship between levels of social anxiety and the 11ke11hve10p1ng
social media addiction?

1. Are specific personality traits such as extroversion, i on and neuroticism
more strongly associated with social media addicti

2. Does self-esteem have a predictive outcome on %medla addiction?

3. Do demographic characteristics (age and g ) demonstrate an influence on social

media addiction? @
1.5  Hypotheses C)\*
The following hypot@ 1 be put forward for testing:

Hol Social anxiegwill significantly predict social media addiction among

undergraduates(r.l @J State.

Ho2 U@aduates’ personality traits will significantly influence social media addiction.

I%}/Self-esteem will significantly predict social media addiction among undergraduates

in Plateau State.

Hos Demographic variables (age and gender) will significantly influence social media

addiction among undergraduates in Plateau State.



1.6 Significance of the Study

This research underscores Social Anxiety, Personality Traits and Self-Esteem as
Predictors of Social Media Addiction. The significance of the study is multifaceted and
extends to various stakeholders, including researchers, mental health professionals, educators,
policymakers, and the general public. While there is a growing body of research gxamining
the relationship between social media use and mental health outcomes, then@Q need for

more comprehensive investigations into the underlying psycholog”&ge(ors that may

contribute to social media addiction. EQ

This study contributes to the scientific understan' social media addiction by

investigating the interplay between psychological fq@s ike social anxiety, personality
traits, and self-esteem. This knowledge enhané%ur comprehension of the complex
phenomenon of addiction in the digital b&uch knowledge is crucial for developing
targeted interventions and promotit@@ ier online behaviours in the digital age. This

study enables early identiﬁc@f at-risk individuals. This information is valuable for

mental health professic%@bcators, and parents who can intervene to prevent or address

addictive behaviou{&
N\

The d&g@ can inform the development of targeted interventions for individuals
exhibitiQrbeciﬁc risk factors. Tailored treatments are more likely to be effective in reducing
sociaﬁfedia addiction and its associated negative consequences. Promoting healthier online
behaviors is crucial in the era of digital technology. This study can provide insights into
strategies for improving digital well-being and encouraging responsible social media use.
Mental health professionals can benefit from a better understanding of the psychological

factors contributing to social media addiction. This knowledge can guide counseling and
10



therapy approaches for affected individuals. Educators and schools can use the study's
findings to implement educational programs that raise awareness about the potential risks of
excessive social media use and teach students how to manage their online activities more

responsibly.

Furthermore, policymakers can use the research to inform the develgpment of
regulations and guidelines related to social media use, especially for Vulnerulations
such as adolescents and young adults. Individuals themselves can ben& the study by
gaining insight into their own risk factors for social media addictio % self-awareness can
empower them to make informed decisions about their @ﬁhawiour. Social media
addiction has public health implications due to its potent& impact mental well-being and
social relationships. Understanding the predicto%& help public health officials design
programs and initiatives to address this issui@%oader level. Ultimately, this study extends
to multiple domains including scientiﬁ@wledge, mental health practice, education, policy

N

development and individual well&ﬁ? as it addresses a pressing issue of our time and offers

N

solutions to mitigate its im@g

1.7 Scope of the S&

This pesedfCh will concentrate on the issue of addiction to social media among
undergr@es in Plateau State, in order to ascertain the predictors of this maladaptive
behaviour. The scope of this research is therefore centered on finding significant factors
which influence the development of social media addiction among these students, in order to

make well informed recommendations for change depending on the results.

11



1.8 Limitation of the Study

Every research thesis has limitations and this study is no exception. First, the study’s main

limitation was its reliance on self-reported data. This could have affected the validity of the

data collected, as it may not have fully captured the participants’ actual behaviours. Also, the

sample size and representation of the participants limited the generalization of th@ngs,
in

as the study involved only a small group of undergraduates from specific in@

Plateau State which may not be the accurate reflection of all students i&re 1on or other

regions. %Q
1.9 Operational Definition of Terms QO

Social Media Addiction: The level of psyc@l dependence of the undergraduate
students on social networking sites, ¢ zed by compulsive internet use, and
impairment or interference with daily gﬂ&ioning. It is conceptualized as the total score on
the Social Media Addiction scale-&%\ent form (SMAS-SF). Higher scores indicate higher

levels of social media addic 90@

Social Anx'ge&l’ his is defined as the level of fear that the undergraduates experience
[ ]

in social sit at&s/\due to fear of judgment, negative evaluation, or rejection by others. In

this study/ conceptualized as the total score on the Social Phobia Inventory scale. Higher

scor%m indicators of higher levels of social media addiction.

Personality Traits: This is defined as the collection of relatively stable and enduring
characteristic traits an individual possesses, which are exhibited through thoughts, feelings

and actions. In this study, it is conceptualized as the scores on each dimension on the Ten

12



Item Personality Inventory (TIPI). Higher scores on each dimension are indicators of higher
levels of Extraversion, Neuroticism, Agreeableness, Openness to new experiences, and

Conscientiousness respectively.

Self-esteem: This is defined as an individual’s overall perception of self-worth. In this

study, it is conceptualized as the total score on the Rosenberg Self-Esteem (RSE)Q , with

higher scores indicating higher levels of self-esteem. : Q

Undergraduates: These are individuals enrolled in a universi@{\ertiary institution
for the purpose of pursuing their first degree. They are usually frc%fferent backgrounds
and are at a stage where they are exploring various acade plines and gaining

foundational knowledge in their chosen fields of stud)bQ

13
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Chapter Two
Literature Review

This aspect of the thesis gives an overview of each variable in the study, with
relevance to their nature, as represented through literature. This literature review begins with
a conceptual review of each variable, and then proceeds to present a theoretic ckdrop
which relates the variables. Subsequently, a review of relevant and r’ research
previously conducted is provided, followed by a conceptual framewo ugﬁlg the present

research, and a summary of the gaps in literature. %

2.1 Conceptual Review QQ
2.1.1 Social Media Addiction &Q

Social media addiction, also know lematic social media use or social media
dependency refers to a compulsive %excessive engagement with social networking
platforms that result in negative oé@quences for an individual's physical, psychological,

[ ]
and social well-being!. Si ﬁzAto other forms of addiction, such as substance abuse or
gambling, social med&ddiction is characterized by a loss of control over usage,
preoccupation Qt} 1 media activities, withdrawal symptoms when access is restricted

and continu@e despite negative effects®.

\%eral factors contribute to the development of social media addiction, including
psychological social and environmental influences?®. Psychological factors such as personality
traits (e.g., neuroticism, impulsivity), low self-esteem, loneliness, and poor coping
mechanisms may predispose individuals to excessive and addictive or problematic social

media use. Social influences, including peer pressure, social comparison, and fear of missing
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out (FOMO), also play a significant role in driving addictive behaviours such as social media
addiction. Moreover, the design features of social media platforms, such as notifications,
likes, and endless scrolling, are specifically engineered to capture users' attention and

promote habitual use, further fuelling addiction®.

The consequences of social media addiction can be wide-ranging and%found,
affecting various domains of an individual's life. Psychologically, excessive s edia use
has been linked to increased levels of stress, anxiety, depression, and @go!s? It can also
impair cognitive functions, including attention memory (through ased sleep quality),
and decision-making abilities®. Further, addiction to social r@may lead to social isolation,
deterioration of real-life relationships, and decreas&roductivity in academic or
professional  settings. Furthermore, prolonge%’éposure to curate and idealized

representations of others' lives on soci@ platforms can exacerbate feelings of

inadequacy and negatively impact se].f-@n and body image’.

15\

The social media platforms that will be adopted for this study are: Instagram, Snapchat and

TikTok.
Instagram

Instagram is an online social media platform and networking service designed for sharing
photo and videos, this app was launched in 2010 by co-founders Kevin Systrom and Mike
Krieger. It is currently owned by Meta Platforms, Inc., the parent company of Facebook, and
is among the largest social media platforms in the world, Instagram surpassed two billion

monthly active users in 20228 The company’s headquarters are in Menlo Park, California.

18



Instagram’s service is relatively straightforward. It focuses on posts containing images and/or
short-form videos. These posts are contained within a user’s profile and may be displayed
publicly within Instagram or privately to the user’s followers. There are two main channels
for posting: into the user’s permanent feed or into their “Stories,” a special section where
content remains for 24 hours before disappearing (unless specifically archived). Users can
also go “live,” meaning they can stream a video directly from their camera to the platform in

real time”.

Users can interact with one another through private messages, also referred to as direct
messages (DMs), where they have the option to send lasting photos or videos, as well as
media that disappears after being viewed. Users have the ability to “follow” one another, and
all the accounts a person follows are combined into a single feed. The platform also offers
the option to browse by topic or hashtag, allowing users to explore a random selection of

trending posts®.

Instagram allows users to capture photos or videos within the app and edit both new or
existing content using text, gifs, icons, and filters that can enhance lighting, create
distortions, or add features like hats or cat ears. Feed posts may contain a caption from the
user, geotagging data, and/or tags linking to other user accounts. The platform also allows for
text comments to be added to feed posts and for users to “like” posts through the use of a

heart icon'?,

A large number of advertisers were drawn to instagram by the platform’s popularity and
features, which contributed to the emergence of the “influencer” generation—people with

sizable social media followings who utilize their platform to promote certain goods or
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services. Brands frequently seek out influencers, offering them financial incentives and
complimentary products in exchange for sharing information, reviews, or mentioning a

product in their posts or videos!'!.

Despite being celebrated for its rapid growth and immense popularity, Instagram has faced
criticism for challenges common to social media platforms, such as addiction, inappropriate
content, misinformation, and inadequate moderation. Research has also indicated that it can
negatively affect the mental health of teenagers, particularly harming the self esteem of

young girls!?,

Snapchat

This is one of the most widely used social media platforms in the world. The site has 360
million active monthly users with three billion “snaps” (photos and videos) generated every
day. Snapchat was founded in 2011 by Evan Spiegel, Reggie Brown, and Bobby Murphy, all
students at Stanford University!3. It is a one-to-one and group messaging app that lets users
send photo, video, and text messages that disappear after several seconds. Roughly 150
million people use Snapchat every day, and they consume around 800 hours of video per

second.

In addition to its messaging features, Snapchat features Stories (photo or video messages that
can be replayed for 24 hours), Memories (saved photos for sharing later), and stickers to
embellish messages. The app has been widely adopted, especially among teenagers and

millennials'*
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TikTok

TikTok is a social networking app that allows users to create, edit, and share short videos
ranging from 15 seconds to three minutes. It offers a variety of music, sounds, filters, and
special effects that can be incorporated into the videos. Users can also upload videos from
their devices to the app. By the early 2020s, over one billion people around the globe were

actively using TikTok'>.

TikTok users can create and share videos on a wide range of subjects. Popular content
includes comedic and educational clips, as well as challenges that encourage users to dance,
lip-sync, or perform quirky actions like rolling on the ground like a tumbleweed. TikTok
offers submission guidelines, yet some users still upload dangerous or illegal content,
including risky dares. One particular challenge led to a surge of car thefts in North America
after TikTok users highlighted a security vulnerability in specific Kia and Hyundai models.
Both critics and the app’s owners recommend that users exercise caution regarding the stunts
they decide to perform and share'®. They also encourage parents to oversee their children’s
activities on TikTok. In response, Tiktok has introduced a feature that tracks screen time and
enable users to set reminders for taking breaks. Additionally, regulators worldwide have

raised concerns about privacy, safety, and security related to TikTok!'”.

2.1.2 “Social Anxiety

Social anxiety, also known as social phobia, is a common mental health disorder
characterized by overwhelming fear and distress in social situations. Individuals with social

anxiety often experience excessive self-consciousness fear of negative evaluation, and
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avoidance of social interactions, leading to significant impairment in various areas of life'®.
Understanding the complex interplay of neurobiological, psychological, and social factors

underlying social anxiety is essential for a full grasp of the concept.

Neurobiological research has identified several key brain regions and
neurotransmitter systems implicated in the pathophysiology of social anxiety. D;&nction
within the amygdala, a brain region involved in processing threat-related stim@gcentral to
the hyperarousal and exaggerated fear response observed in individual it&(cial anxiety!”.
Heightened amygdala reactivity to social cues and perceived soci%@ts contributes to the

maintenance of social anxiety symptoms. 0

Moreover, alterations in the serotonin system, @&aﬂy dysregulation of serotonin
neurotransmission, have been implicated in the et of social anxiety. Serotonin, known
for its role in regulating mood and anxié@mdulates amygdala activity and emotional
processing, thereby influencing Vd@ty to social anxiety. Dysfunction within the
hypothalamic-pituitary-adrenal @A) axis, the body's stress response system, also

.

contributes to the dysr%h@f of stress hormones such as cortisol, exacerbating symptoms

of social anxiety?’. %
° \\'

Cog 'ti&-b@:havioural models highlight the role of cognitive biases, maladaptive
beliefs, @%afety behaviours in the maintenance of social anxiety. Individuals with social
anxi%(end to interpret ambiguous social cues negatively and overestimate the likelihood of
social rejection or humiliation. They often engage in safety behaviours, such as avoidance,
reassurance-seeking, or excessive self-monitoring, to manage anxiety and prevent perceived

social threats?!.
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Furthermore, early childhood experiences including parental modeling, attachment
patterns, and peer interactions, shape individuals' beliefs and expectations about social
relationships, contributing to the development of social anxiety. Negative reinforcement
processes, wherein avoidance behaviours alleviate immediate distress but reinforces anxiety

over time, perpetuate the cycle of social anxiety and avoidance??. \
ersonal

Social factors, including socialization experiences, cultural norms, ar@%p
relationships, significantly impact the expression and course of social a&gﬁ(dverse social
experiences, such as bullying, rejection, or social ostracism, incr Inerability to social
anxiety and contribute to the development of negative seceptions and interpersonal

distrust?’. Moreover, cultural expectations regardinS @al behaviour and conformity

influence individuals' perceptions of social thre acceptable social norms. Societal
pressures to meet unrealistic standards of@ompetence and attractiveness exacerbate

feelings of inadequacy and social com@n among individuals with social anxiety?’.

Social anxiety is a :@E;gceted disorder characterized by neurobiological,
.
psychological, and soei erminants. By integrating findings from neuroscience,
psychology, and.so idlogy, we gain a deeper understanding of the complex mechanisms
underlying oc®xiety and its profound impact on individuals' lives. Future research
efforts sh ocus on elucidating the interactive effects of neurobiological vulnerabilities
and s%cjal contextual factors in the development and maintenance of social anxiety. Also,
evidence-based interventions targeting cognitive restructuring, exposure therapy, and social

skills training offer promising avenues for alleviating social anxiety symptoms and

improving quality of life for affected individuals®*.
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2.1.3 Personality Traits

Personality traits exert profound influences on individuals' cognitive functioning,
emotional responses, and interpersonal relationships. Extraversion is associated with greater
social engagement, positive effect, and assertiveness, whereas neuroticism predicts
heightened emotional reactivity, vulnerability to stress, and susceptibility to mood%)rders.
Agreeableness and conscientiousness are positively correlated with pro-shaviour,

empathy, and adaptive coping strategies, whereas openness to experlen&&ds individuals'
curiosity, creativity, and receptivity to new ideas®>. EQ

Moreover, personality traits influence individuals' al interests, career choices,
and leadership styles in organizational settings. Consc ﬁ,ness predicts job performance,
task persistence, and occupational success, where&aversmn is associated with effective
leadership, networking skills, and career a&@gent. Understanding the interplay between
personality traits and situational facf@@bles organizations to recruit, train, and manage

employees more effectively, er@ g productivity and job satisfaction?S.

2.1.4 Self-esteem QQ
Self-esti\@resents a fundamental aspect of individuals' self-concept,
be

encompassi iefs and attitudes about one's own worth, abilities, and characteristics. For
und gr@’Qes self-esteem is a crucial factor influencing academic motivation, social
relationships, and mental health outcomes. Understanding the developmental trajectories,
influential factors, and psychological implications of self-esteem is essential for promoting

adaptive adjustment and positive outcomes among undergraduate populations?®’.
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Research on self-esteem development indicates that adolescence and young adulthood
represent critical periods of self-concept formation and consolidation. During adolescence,
individuals undergo significant cognitive, emotional, and social changes, leading to
fluctuations in self-esteem levels. Adolescents' self-esteem tends to decline temporarily
during the early stages of adolescence, as they navigate identity exploratign, peer
comparisons, and social transitions?®. However, self-esteem typically stabiliz increases
gradually during late adolescence and emerging adulthood, as indiv%&dyvelop greater

self-awareness, autonomy, and social competence. Q

Numerous intrapersonal, interpersonal, and xtual factors influence
undergraduates' self-esteem trajectories. Intrapersonal &rs, such as personality traits,
cognitive attributions, and self-perceptions, play B{blal role in shaping individuals' self-
evaluations and self-concept clarity. Persa@%aits, including extraversion, neuroticism,

and conscientiousness, are associated}&varying levels of self-esteem and resilience to

N\
stressors?’. Q’J\C)

Interpersonal rel '@@Pps and social experiences also exert significant influences on

undergraduates' sesl\-' teem. Supportive relationships with family members, peers, and
[ ]

mentors con‘tri@ the development of secure attachment bonds and positive self-regard.

Converse
&0

unde}nyae individuals' self-esteem and subjective well-being?’.

periences of rejection, social comparison, and peer victimization may

Moreover, contextual factors, such as cultural norms, societal expectations, and
academic environments, shape undergraduates' self-esteem perceptions and adjustment

processes. Socio-cultural contexts that prioritize individual achievement, competition, and
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perfectionism may contribute to heightened performance pressure and diminished self-worth

among undergraduates>’.

Self-esteem is closely linked to various psychological outcomes, including emotional
well-being, academic achievement, and interpersonal functioning. Individuals with high self-
esteem tend to experience greater life satisfaction, optimism, and resilience in Wace of
adversity. They are more likely to engage in adaptive coping strategies, see support,
and pursue meaningful goals. Conversely, low self-esteem is assoc@ ith a range of
negative psychological outcomes, including depression, anxiet%@ social withdrawal.
Undergraduates with low self-esteem may exhibit mptwe coping behaviours,

perfectionist tendencies, and fear of failure, which can i de academic performance and

hinder interpersonal relationships*’. b’b
2.2 Theoretical Review @

Several psychological theorie@ucepts have been proposed in order to explain

the relationships and interactioa ween these variables. As a result, the researcher will

review the following tk%@

1. t@gnitive Theory

&ognitive-Behavioural Theory
’Q. Self Determination Theory

\/QJ

iv. Social Comparison Theory
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2.2.1 Social Cognitive Theory

The social cognitive theory was initially propounded by Albert Bandura in the 1960s
as the Social Learning Theory. By 1986, the Social Learning Theory had been rebranded into
a behavioural change model, referred to as the Social Cognitive Theory®!.This theory
proposes that the learning of human behaviour can be studied within the social cohtexts in
which it occurs. The theory highlights the importance of a triad of fac hich are
necessary for the context in which social learning occurs, inclu%ga@ person, the
environment, and the behaviour®?. The social cognitive theory the emphasizes the role
of social contexts (influence of others) in deterrninin@emal and external based
reinforcement of learned behaviours. This means that th@cial context which surrounds a
particular behaviour may have a role in both theé%sition (learning) and maintenance of
the behaviour (reinforcement)®. The sociive theory proposes six principles which
guide the model, including: . @

Reciprocal Determi.n@c?is highlights the mutual and dynamic interaction
between a person (the i @1 and his/her experiences and cognitions), the environment

(the social context&&the behaviour (a response to a particular stimulus)3*.
°

Beh 'ogsbf Capacity: This highlights the individual’s capacity for behaving in a
certain Q%)articularly when a goal-oriented behaviour is concerned. It emphasizes on the
indi\hﬁﬁl’s total set of abilities, through skills and knowledge, to be able to carry out a

behaviour?3.

Observational Learning: This principle explains that human beings have the

capacity to learn behaviours through observation and imitation of others in the social
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environment. Therefore, within the social context, a behaviour can easily be learned just by
watching others, which provides an increased tendency for that behaviour to be replicated.
This is of particular importance as individuals who are exposed to the stimulus of a
behaviour being performed successfully are more likely to also perform the behaviour. A
person without the sufficient capacity for a behaviour may attempt the behavi&ur after

observing successful performance of that behaviour in the social context?>. OQ

Reinforcements: This principle places emphasis on the impo&e(ofoutcomes of,
and responses to a behaviour in increasing or decreasing the cha f a behaviour being
repeated. Within the social context, an individual may g ternal reinforcements from
others concerning a behaviour, such as favourable com&aﬁons and positive appraisals
which can increase the tendency to continue tha%%mn behaviour’®. Whereas a negative
appraisal, or otherwise less favorable resm others concerning that behaviour, may
lead to a decreased likelihood of 00\ ing the behaviour. This principle has particular
relevance as it acts as a bridge @%en the environment and behaviours. Reinforcements
may also be internal, t@ highlighting the connection between an individual’s

experiences and a behaviour’’.

R\

Expecta@ This principle proposes that individuals have expectations of
conseque nd outcomes of their behaviours, even before they carry them out. These
expe&p’bns have a role to play in the performance of such behaviours, as they draw from
previous experiences and previous reinforcements to drive a motivation to perform or not

perform a behaviour?’.

Self-efficacy: Here, the emphasis is placed on an individual’s belief in his/her abilities

to carry out a certain behaviour. Having confidence in one’s abilities to carry out a particular
28



behaviour, after an analysis (or weighing) of barriers and supporting factors surrounding the

behaviour within a social context??.

Various aspects of the social cognitive theory may also provide adequate explanation
for the development and maintenance of social media addiction. The social cognitive theory
of self-regulation is very effective in discussing social media addiction. Self-regu]%)n is a
mechanism of self-influence, where an individual is said to have the ability monitor
and assess his or her own behaviours®. The self-regulation descr%&fhis theory is
particularly related to the self-efficacy principle. This is becat@egulation increases
people’s feelings of self-efficacy®. Therefore, self-regulatior@ pathway for increased self-
efficacy. Individuals with social media addiction are thought to have lower levels of self-
regulation, as they cannot control their impulses@%lrges to engage in social media use.
These individuals therefore have a decre@%—efﬁcacy when it comes to their beliefs
about their abilities to stop maladapti{&e of social media. This theory is therefore also
relevant to the present study by @%aing a basis for the relation between self-esteem and
social media addiction. Sel@@%m, being an evaluator opinion of one’s self, is also relevant
to the discourse of self-reégulation and self-efficacy. When it comes to addictive behaviours,
self-esteem 1is Q%‘%

social medi diction entails excessive engagement with social media and a tendency to

ant determinant of the self-efficacy to stop the behaviour. Because

seek\g&f: validation, this theory helps explain why individuals addicted to social media

often exhibit lower self esteem*°.
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2.2.2 Cognitive-Behavioural Theory

The cognitive-behavioural theory is a derivative of two schools of thought in
psychology; the cognitive perspective, and the behavioural perspective. By extension
therefore, this theory contains elements of both perspectives as principles of its propositions.

The theory is attributed to the extensive works on intervention (Cognitive-Beghavioural

Therapy) done by Aaron Beck in the 1960s*'. By merging the broad fields itive and
behavioural psychology, a more encompassing theory was obtained, ahd ffect, a more
encompassing therapeutic procedure. The principles of thi eory assume that

thoughts/beliefs/cognitions, behaviours and emotions @ll interconnected, where
maladaptive thought patterns can spiral into emotional ang/behavioural problems. One of
such behavioural problems is problematic intemet@ nder which social media addiction is
classified*’. Social media addiction is see@%roblematic internet use, indicating that it
develops from exposure to the interne't\\' ial media in this case), after which maladaptive
cognitions develop, further lea®g(?0 pathological use of the internet, and in effect
pathological use of social l@a It further posits that situational cues (often reinforcements)
provide a stronger &y between the internet/social media and the development of
maladaptive coéiih&’%

cognitive-@ioural theory of problematic internet use by Davis posits that there are certain

social media and the development of maladaptive cognitions*. The
inteﬁitgfated cognitions and behaviours which result in negative life outcomes. This is an

indicator of the possibility of negative life outcomes related to social media use. Examples of

the internet-related cognitions that may be expected with social media addiction include:
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“obsessive thoughts about the Internet, diminished impulse control in online activities,
guilt about online use, and experiencing more positive feelings about oneself when online

compared with when offline”’(p.6)*

Behavioural factors associated with internet and social media addiction can
involve compulsive social media use that negatively impacts work, education,*
personal relationships, denial regarding problematic usage, and utilizing socia@ i

as a form of escapism®. /\
2.2.3 Self Determination Theory %Q

It is a psychological paradigm that explores people's i motives and psychological
health of people. It was propounded by Deci and Rya @985 . The theory states that, people
have a natural tendency toward growth and de ent. The idea of intrinsic motivation,
which refers to doing things for their o@nsic fulfilment or enjoyment rather than in

ndamental to this theory*®. Autonomy is a vital

[ ]
response to outside demands or rev@s‘\s

component of human functipni d stresses the significance of people having a sense of
agency and volition in@haviours. People are more likely to feel satisfied and in better
health when they, &&e they have control over the decisions and actions they do. This is
consistent \7\6 \ies showing that situations that enable autonomy promote higher levels of
motivat'@%erformance, and psychological well-being?’. SDT emphasizes how important it
is fo%ple to feel capable of achieving their goals. Feeling effective and in control of one's
activities is a necessary component of competence. Human motivation and wellbeing are

driven by three basic psychological needs:
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Autonomy: Autonomy refers to the need to feel a sense of volition and choice in
one's actions. Individuals with a high level of autonomy perceive themselves as having
control over their behaviours and decisions. Instead of feeling forced or in the grip of other
forces, they have the freedom to engage in activities that are consistent with their values,
interests, and objectives. Autonomy fosters intrinsic motivation, as people are mo@clined

to participate in activities voluntarily and with genuine interest when they exg@e a sense

of independence®. ’\(/

Autonomy is compromised when individuals feel compelled sured to use these
platforms, rather than engaging in them voluntarily. Reseat@as shown that social media
platforms often employ persuasive design features, su%&otiﬁcations and algorithms that
may undermine users' sense of autonomy and @te compulsive usage®. As a result,
people may grow dependent on social med&x\&ﬁl their need for autonomy, even when it

leads to obvious negative consequeh@ch as reduced productivity or impaired offline

Competence: @ﬂence relates to the need to feel effective and capable in

relationships.

interactions withd@ironment. When individuals perceive themselves as competent, they
believe the}%gefhe skills, abilities, and resources necessary to achieve desired outcomes
and suc@in their endeavours. Experiencing a sense of mastery and accomplishment in
tasks}ﬁ are personally meaningful fosters a sense of competence. Competence is associated

with increased intrinsic motivation, persistence, and well-being™

Competence in the context of social media addiction refers to individuals' perceptions of
their ability to navigate and effectively utilize these platforms. Excessive social media use
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can lead to feelings of mastery and accomplishment if individuals perceive themselves as
proficient in garnering likes, comments, or followers®'. However, prolonged engagement
with social media may also erode individuals' sense of competence if they experience
negative feedback or social comparison effects that undermine their self-esteem>2. This can

create a cycle of dependence on social media for validation and reinforcement of self-worth.

Relatedness: The need for social support, a feeling of community sense of
interpersonal connection is known as relatedness. Since humans are inéﬁly social creatures,
developing deep connections based on compassion, respect, thy is necessary to
satiate their desire for relatedness. Satisfying the desire for rness is beneficial for social
integration, emotional health, and general life satisf@io ¢ Supportive social connections

provide individuals with a sense of security, V&QOH, and belonging, enhancing their

motivation and well-being™2. @

Relatedness, as conceptualized @involves individuals' need for social connection
and belongingness. Social m&%tforms provide opportunities for individuals to connect
with others, share exp%gs, and receive social support, thereby fulfilling their need for
relatedness®. H(»\@sexcessive social media use may also lead to superficial or passive
forms of s ig“ﬁteraction, detracting from the quality of offline relationships and
underminiig'individuals' sense of genuine connection. Moreover, social media addiction may
resuh’social withdrawal or isolation if individuals prioritize online interactions over face-

to-face communication, exacerbating feelings of loneliness or disconnection®.
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2.2.4 Social Comparison Theory

Social Comparison Theory is a theory that proposes that people evaluate themselves by
comparing themselves to others. According to this theory, people have an innate desire to
understand and evaluate their own abilities and opinions, and one way they do this is by
comparing themselves to others®. The theory suggests that people make two t f social
comparisons: upward comparisons, where they compare themselves to s@ ho they
perceive as better off, and downward comparisons, where they compar&egélves to others
who they perceive as worse off. The theory suggests that upw. Qparisons can lead to
negative feelings such as envy, while downward comparis@an lead to positive feelings
such as gratitude®’. However, the direction of the compatisoff may depend on the context and
the individual's goals and motivations. Social @arison Theory has been applied to
various contexts, including more recent are@féas Social Media Addiction and the Fear of
Missing Out (FoMO). For example, h@eople perceive that others are experiencing more
enjoyable or fulfilling experie&?} online contexts, they may feel inadequate or inferior,
.

which in turn, can leawased FoMO which pushes them to constantly stay online in

other to monitor ac;{%’es s they unfold, resulting in excessive use and addiction’s,
[ ]

This the% been supported by several studies. It was found that social comparison
played %r@iﬁcant role in the development of FoMO, which more often than not places
individuals at the precipice of addiction. The study surveyed 382 college students and found
that those who engaged in more frequent social comparison were more likely to experience

FoMO?¥. The researchers suggested that social media use, which often involves comparing
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oneself to others, may be a particularly potent trigger of FOMO which is unfortunately often

accompanied by addiction.

Some researchers also found support for Social Comparison Theory in the context of FoMO.
The study surveyed 379 adults and found that those who experienced FOMO reported higher
levels of social comparison and lower levels of life satisfaction®®. The researcher cluded
that FOMO may arise as a result of the constant social comparisons that @ today's
hyper-connected world. Overall, Social Comparison Theory provides eful framework for
understanding the role of comparison in the development o and subsequently,
addiction. By recognizing the impact of social comparison @ur well-being, we can take

steps to minimize its negative effects and cultivate a mo#g poSitive sense of self®!.

23 Review of Empirical Studies (bb

Social media has become an inte.g\'B of contemporary life, particularly among
undergraduate students. While 1 %rs numerous benefits such as connectivity and
information sharing, concerﬁ@ve emerged regarding its addictive potential and its impact
on mental health and a ic performance. This paper aims to review empirical evidence
from studies ¢ H@)in Nigeria and abroad to explore the factors contributing to social

media addic@ among undergraduate students and its implications for mental health and

acad@ .

Several factors have been identified as contributing to social media addiction among
undergraduate students. These include psychological factors such as low self-esteem,
loneliness, and the need for validation®?. Social factors, such as peer influence and societal

norms, also play a significant role in shaping social media usage patterns®!. Additionally, the
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design features of social media platforms, such as notifications and rewards systems, can

contribute to addictive behaviours®3.

The excessive use of social media has been associated with various mental health issues
among undergraduate students. These include depression, anxiety, and stress. Social media
addiction can exacerbate existing mental health conditions and contribute to feeli f social
isolation and inadequacy®. Moreover, the constant comparison with peer(/@c'al media

platforms can lead to negative self-perceptions and diminished well-be«”.

O

Social media addiction can also have detrimental effects on th demic performance of
undergraduate students. Studies have found a negative n between excessive social
media use and academic achievement®. The distr@ caused by frequent checking of
social media accounts can impede conce n and productivity. Moreover, the

procrastination tendencies associated wi \0;1211 media addiction can lead to poor time

[ ]
management and reduced academi(@% ent%®,

[ ]
Several studies, both in Ni %and abroad have been carried out to examine the possible
factors that could im @ social media addiction among undergraduate students and its
influence on th(r Y\ health and academics. A review of some of the empirical evidences

in the literat®s provided below:

The }ng{ch paper titled “Relationship between Social Media Use and Social Anxiety in
College Students: Mediation Effect of Communication Capacity” examined the growing
prevalence of social anxiety among college students in the context of widespread social
networking. While there may be a connection between social media use and social anxiety

among college students, this relationship has not yet been established. The study aimed to

36



explore how various types of social media usage relate to social media usage relate to social
anxiety in this demographic and to analyze the mediating effects of communication
capacity®’. A substantial sample of 1,740 students from seven colleges in China was analyzed
for this research. Bi-variate correlation and structural equation analysis revealed that passive
social media use had a positive correlation with social anxiety, whereas active social media
use showed a negative correlation. Communication capacity partially medi the link
between social media use (both passive and active) and social anxietyéj\A&V) social media

use may help decrease social anxiety by enhancing communicatio ity, while improved
communication capacity may lessen the impact of passive sogt ﬁl use on social anxiety.
The distinct effects of different types of social media use@»ocial anxiety warrant attention
from educators®®. Promoting communication skilb%%ion among college students could
be beneficial in reducing their social anxiqb’be research concluded that social anxiety
problems developed by college stud.e%t&ring their development are often the result of a
combination of personal, extemekc?l\d other factors. The findings indicated that the
connection between social’@m and social anxiety can be better understood when
considering communic@ capacity as a mediator. Active social media use was found to
have a signiﬁt@ive relationship with social anxiety, while passive use showed a
significant ;@'tive correlation. Reducing passive social media use among college students

and c'{;/%menting communication capacity-focused interventions could enhance students’

psychological well-being, which should be a priority for educators®.

Similarly, some scholars embarked on a study titled “The Effects of Social Networking Sites
Needs and Academic Stressors on Academic Motivation of College Students”. The study

explored the recent rise in popularity of social networking sites (SNSs), particularly among
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college students’. These platforms provide various features that enable users to connect with
friends and family, share information, and exchange resources. The research aimed to
examine the impact of SNS-related needs and academic stressors on academic motivation of
college students at a private school in Iligan city, Lanao del Norte, Philippines, during the
second semester of the 2022-2023 academic year’!. A simple random sampling m&d was
used, and 511 first, second, and third-year students participated by respondi adapted
Likert-type instruments that measured the study’s variables. The findi s&d}ated that the
majority of college students used Facebook, Facebook Messenger, a@outube daily. It was
also found that both SNSs and academic stressors positively@&d extrinsic motivation.
Morever, academic stressors contributed positively to @Vation overall’!. As a result,
educators and school administrators should co%ﬁb%ltegrating SNSs to boost student
motivation and engagement. Speciﬁcally,\gfbtors can utilize SNS features to foster
collaboration, communication, and i{lﬁ(&ion sharing among students. Additionally, they
could design academic tasks that @age students to use SNSs for exploring and applying

N

N\
»

A different study ex‘% the advantages of social networks, highlighting the potential for

course material’?.

negative outco@h as Problematic Social Networking Site Use (PSNSU), particularly
among y eople. Using the framework of uses and gratification theory and the social
skill\as@unt of problematic internet use, it examined the connection between the intensity of
social networking use and PSNSU, considering the role of social skills and social anxiety’?. It
involved 26,612 Chinese college students from Shaanxi province and also investigated
gender differences in these relationships. Structural equation modelling revealed that social

anxiety partially mediated the positive link between high social networking intensity and
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PSNSU. However, increased social skills, associated with greater social media use, helped
reduce the negative impact of intense social networking on PSNSU’. The Multi-group
analysis revealed that the link between the intensity of social networking use and social
networking use and social skills, as well as the relationship between social anxiety and
PSNSU were more pronounced in males. In contrast, the connections between s@ skills
and both social anxiety and PSNSU were stronger in females’>’*. These findi uggested
that the intensity of social networking use is related to PSNSU throu h(ygmechanlsms
competitive mediation via social skills and complementary me 1 Vla social anxiety.
Therefore, interventions aimed at addressing PSNSU shou onSider the social effects of

social networking use and account for gender differencesQ

QO

The purpose of this paper was to investigaé ether four motives — conformity,

enhancement, social and coping — media&@tlonships between four personality types —

agreeableness, extraversion, neurot@and openness to experience — and Social

Networking Site (SNS) addictioQimpulse control was included as a moderator. The paper
.

used a survey to collect a@two points in time from 304 SNS users. Structural equation

modeling was used %‘ ata analysis. The findings of the study contributed to existing

literatures b s@

showed t f-reflective factors like impulse control can reduce the positive effects of

that motives of SNS use connect personality to SNS addiction. It also

mot&bs,on SNS addiction. Empirical results showed that conformity, enhancement and
coping motives act as mediators between various personality types and SNS addiction.
Furthermore, impulse control weakens the effects of two motives — enhancement and social —

on SNS addiction’®.
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This paper discussed how social media has been growing rapidly during the past decade.
However, it remains unclear whether social media make people more emotionally healthy or
less. The study aimed to explore the effect of Instagram use on individuals’ social anxiety.
With a general basis of the three-stage model of interactive media use for health promotion,
the authors conducted a cross-sectional online survey study (N =388) in the cantext of
Singapore and empirically tested a mediation pathway linking Instagram use t@%ﬂ anxiety.

The results indicated that Instagram use did not directly increase social\anxiety. Instead,

social comparison, a proximal outcome, and self-esteem, an inte @ ate outcome played
mediating roles, supporting the complete mediation ef N This finding provided
important theoretical and practical implications for th@ign of health campaigns and
education in this digital era to enhance the posi '\%Qect of social media on health and
emotional well-being. It showed that Insta ’ée alone would not directly increase social
anxiety. Instead, its effect was comple‘e&wdiated by social comparison and self-esteem’®,
Future research should continue m&q@\/estigation of mechanisms underlying the impacts of

social media on emotional 'v@being, and help health educators and campaigners design

better programs to sup;%bme public’s positive development of wellness in this digital era.

Another study titled™‘Social Media Addiction and Academic Productivity Amongst Nigerian
Students: cations” examined social media usage amongst students in Nigeria vis-a-vis
acad}h(y productivity. The study evaluated the implications of social media addiction on
students’ academic productivity in Nigeria. It adopted a quantitative research methodology
approach in the acquisition of data. Given the prevailing COVID-19 lockdown circumstance
when the study was conducted, Google online survey was used to gauge the views of targeted

respondents”. The survey captured views of different categories of students in Nigeria on

40



their experience on social media usage as it impacts their academic productivity. It provided
an inclusive perspective survey on social media usage vis-a-vis academic productivity
amongst the Nigerian students. It established the relationship between social media addiction

or overuse and academic productivity of students in Nigeria”®.

Similarly, some scholars embarked on a study titled “social media addiction anxyoung
people: a systematic review of literature” This systematic review aime @%riew and
synthesize the factors, relationship between young people and socialmedia addiction and
intervention of social media addiction among young people gematic review was
designed based on the PRISMA, an evidence-based minim@et of items for reporting in
systematic reviews and meta-analyses. Articles publis@ tween year 2010 to 2020 were
sought from SCOPUS and Science Direct. All @d papers were reviewed and quality
evaluation was performed. Eleven studie&% finally selected and data were extracted,
organized and analysed in narratf\\s thesis. The need of satisfaction in real-life
relationship among young peopl@?le the most common factors of addiction, addiction to
social media will ca% % health problems among them indirectly and cognitive

reconstruction and s%gl s may help in rehabilitation®.

.
¥
Another stu &b}“lmpact of Social Media on Teenagers: Nigerian Experience” The study
examinQ@ influence of social media on teenagers, focusing on Abuja as the research area.
The >s€arch identified the most commonly used social media platforms by Nigerian
teenagers, explored the methods through which they access these platforms, and examined
their motivations for social media engagement®!. Additionally, it investigated the specific

ways teenagers utilized social media and its impact on their lifestyles. Data were collected
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using structured questionnaires from secondary school students aged 13 to 19. The data were
analysed using both descriptive and inferential statistics, presented in frequency and
percentage tables, and the research hypothesis was tested with Chi-square statistic (2 ). The
hypothesis test results indicated that social media usage significantly affects teenagers’
lifestyles (0=0.05,y2 =0.344, p-value=0.002). This research explored the effects«somal
media on teenagers, particularly how it shapes their lifestyles and learni haviours.
Despite the negative influences associated with social media, it is difficult to,imagine a world
without it today. The study suggested implementing corrective a entive strategies to
mitigate these negative impacts and emphasized the nee enagers to be properly

educated and made aware of the potential problems assoc‘ with social media use®?

QO

Another study titled “Social media use by underg@e students of education in Nigeria: a

survey Abstract”. This research investigi@’gacher students’ perceptions, intentions,

experiences, attitudes, opinions, and@rs concerning social media use and impact of

social media on their learning I%&S. A stratified sampling technique was applied to draw
.

the sample, and 242 tea eQ(\dents were selected as sample from three higher educational

institutions in Gomb ﬁ , Nigeria. A questionnaire survey method was used to collect the

data. Data anal as by means of simple and inferential statistics®

The ou@of the study was a unique contribution because the pertinent literature provided
little evidence or research highlights concerning teacher students’ social media use. Even
more, the results of the study may be a useful resource for university administrators,

education policy makers, and innovative teachers in universities — especially in developing
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countries and particularly Nigeria — when considering integration of modern techniques and

technologies with university teaching and learning®.

Another study titled “Assessment of Social Media Addiction as It Affects Concentration
among Undergraduate Students in Kwara State, Nigeria”. The study examined social media
addiction as it affects concentration. Descriptive survey study was adapted simple

random sampling technique was adopted for the study where 200 un tes were
o Se

selected. The researcher designed a 24 item questionnaire divided inté\two Segments, titled
Assessment of Social Media Addiction as it Affects Concentrati igeria with validity
and reliability of 0.71 index was used to gather the needed while descriptive statistical

tools were used. It was recommended that social media $hould be incorporated into the

teaching and learning process since phones are pon&o meet the current trend®.

Similarly, another study titled “the im é\&f social media platforms amongst tertiary
institutions student in Dutse Jigawé_@Nigeria”. It identified why students use social
media platforms as well as it@t on students’ performance. In order to meet the study
objectives, the data w }ed via an online questionnaire distributed in the electronic
form to a sample@udents attending tertiary institutions in Dutse. The mixed method
research des& applied in the study. The Statistical Package for Social Science (SPSS)
was us%%analyse the quantitative data®. The study concluded that tertiary institutions
shou}élcourage students to use social media for academic research and assignments and

those institutions should create ways to encourage students to use social media for academic

purposes rather than for other purposes that interfere with their studies®®.
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Another study titled “Investigating Social Media Usage and Addiction Levels among
Undergraduates in University of Ibadan, Nigeria” examined social media usage and addiction
among undergraduates in university of Ibadan, Nigeria. The study adopted the survey method
of ex-post-facto design. Multistage sampling procedure was adopted to select nine hundred
and seven (907) undergraduate students from seven (7) faculties in University ofgan. A
questionnaire named “Social Media Utilization and Addiction Questionnaire? used for
data collection. Five (5) research questions were answered in the study Dgg)vere analysed
3

using descriptive statistics and Pearson’s product moment corr
|

90.2%) and Twitter (646 or 77.6%) were the most co accessible social media

acebook (751 or

networks. Also, Facebook (695 or 65.2%) Twitter (467%.1%) were the most regularly
used social networks while meeting friends (651 (@0 0), getting news (566 or 67.9%),
communication (554 or 66.5%) and online 1(6(& (450 or 54.0%) were major purposes for
social media usage among the undergs@e students. High level of social media addiction
was also established among the .é\‘g\ergraduates. Social media usage was found to be

positively related®’. 6\*

Another stud &“social media addiction among Nigerian students: issues arising
.

and possible S(Qi} s". This study aimed to analyse social media addiction among Nigerian
students o proffer possible solutions. Oral interview using structured questions,
obseMon of students’ behaviour was used for data collection. It established that social
media has addictive tendencies on students and recommended that students should devote
more time on innovative endeavours. Furthermore, social media apps should present more
vocational contents, all of which would contribute to meeting the needs of sustainable

development in Africa®®,
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Another study titled “Social Media Addiction and Academic Productivity Amongst Nigerian
Students: Implications. The study aimed to examine social media usage amongst students in
Nigeria vis-a-vis academic productivity. The research examined the effects of social media
addiction on the academic productivity of students in Nigeria. A quantitative research
methodology was utilized to gather the data for this study. Given the prevailing (&ID 19
lockdown circumstance when the study was conducted, Google online surv s used to
gauge the views of targeted respondents. The survey captured views of 'ff&y categories of

students in Nigeria on their experience on social media usage as?@;acts their academic

productivity®’. 0

The study provided an inclusive perspective survey on Qcia media usage vis-a-vis academic
productivity amongst the Nigerian students. It e@hed the relationship between social
media addiction or overuse and academic Iff{@twity of students in Nigeria. The findings of
the study revealed a significant relaﬁ%d between social media addiction or overuse and
students' academic product1v1ty @igeria A majority of the respondents reported spending
excessive amounts of ti e%\omal media platforms, leading to distractions and decreased
focus on academ1c ta §he study highlighted the negative implications of social media

addiction on s@s ability to concentrate on study effectively, and achieve academic

success9°.rb

\K study titled “a study of social network addiction among youths in Nigeria”. The
purpose of this paper was to examined whether youths were becoming addicted to social
networking sites to keep up interpersonal relationship. The survey research method was used

with standardized questions drawn up. Eight higher institutions in Oyo state were used and
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the sample population drawn from them. Data gathered was analyzed using frequency count
and simple percentages. It was gathered that majority of the respondents showed a tendency
towards addiction to social network sites and so could not do without going through their
online profiles daily. Recommendations were then made that more time should be spent on
face-to-face interaction rather than on online communication, other social interest&utside

the internet that would sustain close interpersonal relationships should also be @pongl.

C

2.3.1 Personality Traits and Social Media Addiction /\

Individual characteristics play a significant role in predi@:ocial media addiction
among undergraduates. Personality traits such as neurofiei nd extraversion have been
consistently linked to increased susceptibility to social Qdia addiction. Individuals with high
levels of neuroticism tend to experience negatiyaéfgtions more intensely, leading them to
seek refuge in social media platforms as a\\{gns of coping. Similarly, individuals high in

[ ]
extraversion may use social media asc)&%el r social enhancement and validation®?.

Empirical studies exam.j& the relationship between Big Five personality traits and
social media addictio@%yielded mixed findings, reflecting the complex nature of
personality-soci i’@iia interactions.  Extraversion, characterized by sociability,
assertivenes&n positive affect, has been inconsistently associated with social media
addictio%rh'though extraverted individuals are often more inclined to participate in social
interactions and networking on social media, they might also be prone to addictive

behaviours motivated by the need for social validation and recognition®.

Neuroticism, reflecting emotional instability, anxiety, and vulnerability to stress, has
consistently emerged as a significant predictor of social media addiction. Individuals high in

46



neuroticism may use social media as a coping mechanism to alleviate negative affect and
seek reassurance from others, leading to compulsive and maladaptive patterns of use.
Agreeableness, characterized by altruism, empathy, and interpersonal harmony, has been
inversely associated with social media addiction. Agreeable individuals prioritize real-life

social relationships and may exhibit lower levels of engagement with onli{social

networks?®3. OQ
Conscientiousness, representing self-discipline, organization, Kdg&i-directedness,
has shown a negative association with social media addiction. Co @ious individuals are
more likely to regulate their online behaviours, set boundarid prioritize offline activities
over excessive social media use. Openness to experience@ecting curiosity, creativity, and

openness to novelty, has yielded mixed findings ir@sociation with social media addiction,
suggesting the need for further research to @ this relationship®*.

Several mechanisms may und'a@’% relationship between Big Five personality traits

and social media addiction, K@:g motivational factors, self-regulatory processes, and
.
social influences. Person: i@hits influence individuals' motivations for using social media,
such as seeking social\connection, entertainment, or information. Moreover, self-regulatory
.

processes, ucQ@\impulsiVity, self-control, and cognitive biases, moderate individuals'
susceptibi o social media addiction. Within the smartphone literature, it has been
suggéﬁed that some personality traits place individuals as particularly vulnerable to
problematic social media use (PSMU), and smartphone distraction in the broader sense®. It is
essential to explore the types of individuals who are especially drawn to social media and
how their personality traits can affect, or be affected by their use of these platforms. For

instance, research has shown that extraverted people may be more likely to utilize social
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media because they are often outgoing and can communicate with others there instead of in
person®. Social media may offer a forum for debate for those who lack agreeableness
because they tend to be more contentious. However, those with high levels of agreeability
could use it to socialize. Although, research linking the most prominent personality traits
with social media use have produced mixed results showing that high levels of n&ticism

are linked with greater social media use and addiction found no associ@Q between

neuroticism and PSMU. QJ
N

In a particular study carried out, the researchers aimed lore the connection
between the Big Five personality traits and social media aion within the context of a
developing country, specifically, Jordan. They also inves@ed how factors such as gender,
age, type of college, expenses, and experience mo@% this relationship. Through a survey
of 380 undergraduate students, it was di that respondents spent on more time on
platforms like Facebook, WhatsApp.a\&)uTube than the established addiction threshold.
While only 7.9% of participants&fpldentiﬁed as social media addict, 62.1% fell into the
alert category, and 30% @lassiﬁed as normal users”’. The findings indicated that
individuals who sco% r in neuroticism, extraversion, and openness to unconventional

ideas are more< li&’

addiction. é@sults indicated that the moderating effects of gender, age, and expenses were

use social media extensively, making them more susceptible to

not s@%‘ant. However, college type and experience did show some moderating influence
on addiction to social networking sites. Additionally, the findings revealed that men
generally spend more time than women on platforms like Facebook, YouTube, Instagram,
Google + and LinkedIn, while women tend to spend more time on WhatsApp and Twitter.

These insights can inform the development of effective strategies and features aimed at
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promoting healthy and productive social networking site usage among students to enhance

their well-being and academic success®®.

The implications of the relationship between Big Five personality traits and social
media addiction extend to various domains of psychological functioning, including mental
health, interpersonal relationships, and academic performance. Individual%gh in
neuroticism and low in conscientiousness may be at heightened risk for deve negative
psychological outcomes, such as depression, anxiety, and social isolation,~a$sociated with
excessive social media use. Conversely, individuals high in extra and agreeableness
may derive social support and positive reinforcement fron@ine interactions, enhancing
their psychological well-being. Several researchers havgdertaken studies to investigate
this phenomenon. However, most of these stud%’bre not carried out in Nigeria or by
extension, the African continent. The st@@s to explore this area and to existing

knowledge while at same time help in 0@3}; the knowledge gap as it were®.

In a cross-sectional. S L%‘\“Personality Traits, Social Anxiety and Gender as
Predictors of Smartph%@ction among Students in Tertiary Institutions, investigated
whether persona}igv\' aits, social anxiety, and gender have predictive relationship with
Smartphone_addiction'®. Data were collected from a sample of 203 (121 female and 82 male)
youths in@u State. Participants completed self-reported measures of personality traits
(Ext%\orsion, Agreeableness, Conscientiousness, Neuroticism and Openness to experience),
Social Anxiety and Smartphone addiction. Hierarchical multiple regression results showed
that personality traits (Extraversion (f=.19), Agreeableness (=.02), Conscientiousness (B=-

.09, p=.00), Neuroticism (f=.18, p=.00) and Openness to experience (f=.05) and gender (B=-

.00, p=.00) had no predictive relationship with Smartphone addiction but Social Anxiety (3
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= .27, p<.01) had a significant positive predictive relationship with smart phone addiction.
They thus, recommended that parents and significant others regulate Smartphone use of their

wards so as to promote a healthy and optimal health functioning®.

The possible link between personality traits and social media addiction is a significant
area of interest in psychological research, yet it is seldom explored. A study.ekxamined
whether undergraduate tourism students were addicted to social media and, if possible
relationship between this addiction and their personality traits’. T%t employed a
descriptive approach, a type of quantitative research meth: esearchers used a
questionnaire and convenience sampling technique to gathe. nformation was collected
from 454 undergraduate tourism students and analysed us@earson correlation test in SPSS
25. The findings indicated that agreeableness was 6’&)5‘[ prominent personality trait among
the students, who exhibited low levels 0\)@%media addiction. Additionally, a positive
correlation was identified between\ roticism and social media addiction, while
extraversion, agreeableness, and Q"é@entiousness showed a negative correlation with social
media addiction. The study X %und that tourism students exhibited a dependency on social
media. Social medi&@tion can negatively impact individuals’ personal growth and

professional li@s

investigati ould be conducted to address this addiction. It is essential to create more

result, the researchers suggested that both theoretical and practical

tailo?b&"ervention strategies based on individual personality traits and to implement
awareness and training programs in practical settings. The researchers noted the lack of
existing literature exploring the link between the personality traits of undergraduate tourism
students and social media addiction. Thus, the study aimed to fill a significant gap in the

research®.
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It is well-accepted that personality traits have considerable effects on human
behaviour. This acceptance has made the relationships between social media behaviour &
addiction and personality traits an essential research topic. It is believed that "there are
several theories suggesting that personality differences play an important role in developing
and maintaining addictive use of different online applications"’?. Furthermore, some authors
stated that "different personalities have different motivations for using soci tworking
sites, which may in turn lead to social networking sites addiction". In the,past few decades, in
order to examine the relationships between social media addictio d personality traits,

N

various studies have been conducted, although in small numb@1 .

A study was also conducted to examine the ®onship between the Big Five
personality traits and the social media addiction@’b%veloping country perspective like
Jordan’®. The study also explored the modeb\@%les of gender, age, college type, expenses
and experience. A survey of 380 under@ate students revealed that participants spent more
time on Facebook, WhatsApp, a@caﬂube than the established addiction threshold. While
only 7.9% were classified 2@1 media addicts, 62.1% fell into the alert category, and 30%
were considered no &rs. The findings indicated that individuals who are less neurotic,

S

°
more extravert<d, ;\%

of social @, increasing their risk of addiction. Gender, age, and expenses showed no

ss open to unconventional ideas were more likely to be heavy users

sigm‘ﬁ&moderaﬁng effects, but college type and social media experience did influence
addiction levels. The results also showed that men spent more time than women on Facebook,
YouTube, Instagram, Google + and LinkedIn, whereas women spent more time on

WhatsApp and Twitter!'%2,
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Another study was conducted to investigate the impact of personality traits on social
media addiction among students’””. The research aimed to provide information about
personality and social media addiction among university students in Bandung. This research
focused on the correlation between personality type and social media addiction.Quantitative
approach was established to provide research data, using statistical Spearman melation
technique. Multistage sample were conducted and gathered 483 university, ents. The
scale used to measure social media addiction were BSMAS (Bergen socia 1a Addiction

Scale) and IPIP-BFM-25 (Big Five Factor) were measured the pe§@y types. The results
t

showed 3 types of personality had significant correlation 6 social media addiction
tendency. They were neuroticism, extraversion and agr le types of personality. There
were two conclusions in this research, the r%%nclusion, the more neuroticism,
agreeableness, and extraversion the more a% to social media. The second conclusion
was the more conscientiousness and.q&wss to experience, less addicted to social media.

This could mean these types of pen&&%ﬁty traits are the factors that can protect people from

social media addiction!%3. '$

\

In addition, a stu as conducted to investigate the associations between personality
i

traits, based 0@

among a éentsgo. A sample of 920 participants were recruited from four secondary

Five model, and addictive behaviours to different online activities

schob& different districts using random cluster sampling. A structured questionnaire,
including demographic information, internet usage pattern, the Internet Addiction Test, the
Game Addiction Scale, the Bergen Facebook Addiction Scale - Revised, and the Big Five
Inventory, was administered to each participant. The results demonstrated a significant

difference in personality traits for addictive behaviours related to different online activities.
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Specifically, higher neuroticism (f = 0.15, p < 0.001) and less conscientiousness (f = 0.12, p
< 0.001) displayed significant associations with internet addiction in general; less
conscientiousness (B = 0.09, p < 0.01) and low openness (B = 0.06, p < 0.05) were
significantly associated with gaming addiction; and neuroticism (f = 0.15, p < 0.001) and

extraversion (p = 0.10, p < 0.01) were significantly associated with social mrking

addiction'®, OQ

The excessive use of the Internet and social media has been %e behavioural
addiction, leading many researchers to explore this widespread i re deeply. A study
by some researchers aimed to fill a gap in knowledge by usist one sample population to
identify similarities and differences in relationships b@en technology addictions and
personality characteristics, especially traits, self-estégm, and self-construal®'. The sample
consisted of 512 undergraduate students.@ults showed that Internet addiction and
social media addiction shared many}&e similarities than differences. Agreeableness,
conscientiousness, openness to G)Q’&Ea\ces, emotional stability, self-esteem, the frequency of
checking account, and Inte’i@g sage were predictors of both Internet addiction and social
media addiction. Age, @action with life, and interdependent self-construal did not predict
Internet addict@s cial media addiction, whereas real self and extraversion predicted
Internet a%%@n only, and gender, posting updates, a number of friends, and independent

self-&&ﬁal predicted social media addiction only. These results provide some basis for an

understanding of Internet and social media addiction profiles.

Personality traits of social media users could play a significant role in their
engagement with social media. Many studies examining the link between personality and

social media addiction have primarily utilized the Five-Factor Model of Personality. For
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instance, it was observed that patients with anxiety disorders (PAD) and patients with
depression (PD) were more addicted to social media than healthy controls (HC) despite
similar frequencies of social media use'?. In the study, mood modification, conflict, and
relapse aspects of social media addiction were observed to be more predominant in patients
with depression and patients with anxiety disorders than healthy controls. A ke«ﬁnding
regarding social media addiction is that it is more prevalent among individu h anxiety
disorders compared to healthy controls. The presence of dependent, hi trg@, narcissistic,
&lhy individuals, as

obsessive-compulsive, borderline, and paranoid personality traits?@

well as borderline and dependent traits in those with anxiety @r s, heightened the risk of
social media addiction. Interestingly, none of the per lity traits in individuals with

depression were found to increase their likelihoodg@%ing socially addicted.

A study suggested investigating th@:tion between the Dark Triad personality
traits and social media addiction, whﬂ\Q*o considering the role of social anxiety in this
relationship®*. Misuse of social r@igqas been linked to the Dark Triad, a group of negative
personality characteristics, @ing narcissism, Machiavellianism, and psychopathy®3. The
findings indicated th tge are significant, though relatively weak, positive correlations
between the t@ve personality traits and social media addiction. This implies that
traits sucbbbnarcissism, psychopathy, or Machiavellianism may contribute to a higher
likelﬂ&of social media addiction. Additionally, the relationship between social anxiety
and social media addiction is notably strong, making it more likely for young individuals
with social anxiety to develop addictive behaviours on social media. The findings revealed

that social anxiety does not have an additional impact on the connection between the Dark

Triad and social media addiction. Psychopaths, in particular, may become highly focused on
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and engaged in deviant behaviours, to the extent that they develop a dependency on social

networks, as these platforms provide a conducive environment for such activities®?.

In a study titled ‘An Investigation of the Problematic Internet Use of Teacher
Candidates Based on Personality Types, Shyness, and Demographic Factors’ indicated that
men are more vulnerable than women to developing an online addiction and they a&found
out that, there was a strong link between neuroticism, shyness, lying, and inteiction”.

Also, a study conducted on ‘Internet Addiction in Adolescents: Prevale&a(ﬁﬁ(isk Factors’,

and the results indicated that social media and online gaming usa the risk of internet
addiction, but among those with significant use of internet, extraversion and
conscientiousness appeared to be protective characteristics/’. Another study on ‘Who are

Problematic Internet Users? An Investigation %% Correlations between Problematic
Internet Use and Shyness, Loneliness, @sm, Aggression, and Self Perception’,

indicated that problematic internet use i\&’%ociated with shyness and hostility’.

In a study 'Personali.ty, @et Addiction, and Other Technological Addictions: A
Psychological Examinati @Personality Traits and Technological Addictions. Findings
indicated that ce.rtai,;*ersonality types may increase an individual's risk of developing a
technological @on. Conscientiousness, agreeableness, neuroticism, extraversion, and
openness erience, for example, have been found to explain between 6% and 17% of the
Variahvin many types of technological addictions, including addictions to Facebook, video
games, and the internet, as well as mobile devices. Another research ‘The Relationship
between Internet Addiction and Personality Traits in Slovak Secondary Schools Students’ set

out to find out how common dependence on the web was, among 707 secondary school

students in Slovak secondary schools and their findings also showed that students who are
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more conscientious than less conscientious will have a lower rate of internet addiction;
students who are more neurotic than less neurotic will have a higher risk of internet addiction;
and students who exhibit more open behaviour will have a lower rate of internet addiction

than students who exhibit more closed behaviour!%.

The study, titled ‘Personality Traits, Strategies for Coping with Stress an%Level
of Internet Addiction—A Study of Polish Secondary-School Students’ c@zed which

included 383 secondary school students between ages 15 to 1976.Th9ngsr€hers found a

relationship between particular personality traits and copin anisms and media
addiction. The personality traits most closely linked to lematic internet use were
emotional stability and consciousness’’. Q

2.3.2 Self-esteem and Social Media Addlctlon {bQ

The relationship between self-est d social media addiction is characterized by
bidirectional influences, wherein lo &&teem may contribute to increased susceptibility
to social media add1ct1on,,a%%cess1ve social media use may exacerbate feelings of
inadequacy and self-d%%dlwduals with low self-esteem may use social media as a
means of seeklng.\@lon, approval, and social acceptance from others, thereby reinforcing
addictive p%&%f use. Conversely, prolonged exposure to idealized representations of
others' Qré on social media platforms may trigger social comparison processes and
unde%fle individuals' self-esteem, perpetuating a cycle of maladaptive behaviours and

negative effect!%.

Several mechanisms and moderating factors contribute to the relationship between

self-esteem and social media addiction. Maladaptive coping strategies, such as avoidance and
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escapism, may mediate the association between low self-esteem and excessive social media
use, serving as temporary solutions to alleviate negative affect and self-doubt. Moreover,
individual differences in personality traits, attachment styles, and coping strategies may

moderate the strength of the relationship between self-esteem and social media addiction!?’.

The interplay between self-esteem and social media addiction has {i&iﬁcan‘[
psychological implications for individuals' mental health and well-being. Lo@Qesteem is
associated with increased vulnerability to depression, anxiety, and lonQegbﬂwhich may be
exacerbated by excessive social media use. Individuals who rely h on social media for
validation and social comparison may experience diminishe-worth and satisfaction with
life, leading to negative psychological outcomes. Wge living in an era of rapid
technological advancements, particularly in rela@y computers, social media, and the
internet. The internet, a continuously evol@hnology, connects billions of individuals
and countless technological devices .%' y. Its significance lies in its ability to facilitate
and sustain information exchang%é@communication. Social media, which emerged in the
2000s due to internet adv@nts, has become a primary communication tool for many
people”. Social medi agkhe internet offer numerous advantages, including easy access to
information, t@o conduct research, and the freedom to communicate with others.

Neverthel is important to recognize that alongside the many potential benefits, there are

alsohegﬁre impacts.

Social media developed alongside the internet, offering opportunities for both
personal and group communication. It has become a regularly used platform in people’s daily
lives, providing various features such as the ability to share opinions and comment on

others®®. As a result, it is likely that issues like social media addiction will emerge due to
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individuals, regardless of age, spending too much time on these platforms. Furthermore, this
excessive use impacts their personal, academic, and professional lives, hindering their ability
to meet various responsibilities®®. These individuals may experience a range of psychological,
social, and physical issues, along with behaviours that could pose risks to their health®?.
Individuals with low self-esteem, who fear being perceived as inadequate in socialysettings,
often display avoidance behaviours in such environments. To fulfill Qneed for
communication, they may retreat to the internet and its various %g@s, distancing
themselves from face-to-face interactions. This tendency can @)ute to the rise in
problematic internet usage®?. Self-esteem encompasses psyc@gl | traits, behaviours, and
life ambitions, along with an assessment of ones’s abilitie@d the potential to achieve those
goals. It is understood that an individual’s self- %Qs shaped by the feedback received

from their surroundings and their personal ns. Generally, self-esteem can be viewed

as a personality trait that manifests th.e@ings. When a person has a positive self-image, it

is likely that their self-esteem is el@go,

The rising adoptiov@gal tools in Nigeria and globally has led to a noticeable
increase in the excessive“use of social media and the internet, particularly during the Covid-
19 pandemic. C(\./%\\E unchecked social media and internet usage can result in addiction,
it is belie;abnat promptly identifying the effects of such problematic behaviours across
Vari&&é groups and taking appropriate measures can significantly enhance individuals’
health and quality of life. This can be achieved through awareness-raising initiatives and

counselling services aimed at providing guidance®®.

A study was conducted on Relationship between social media addiction, self-esteem,

sensation seeking, and boredom among college students®. 105 participants were sampled.
58



With the results obtained from the Regression Analysis it was concluded that Social Media
Addiction is prevalent in youths, however, Self-esteem and Boredom are strong Predictors.
This echoes the findings of a previous researcher who conducted a study on undergraduate
students recruited through a social psychology course at Peking University, China®’. A total
of 250 students who enrolled in the course participated in the study for one co&credit.
Research revealed negative associations between social media addiction and ¢ students'
mental health and academic performance, and the role of self-estee (un underlying
mechanism for the relation between social media addiction and ’i\ealth. This study

showed that social media has a significant influence on youn@p , which causes addiction

levels to increase, and the time they spend on these netwo@ g0 up.

N\

A study carried out was aimed to d@ne the association between social
networking addiction and self-esteem in Ps@miversity students®®. The study employed
a cross-sectional research design. A u\&ﬁ\of 300 university students were chosen from a
university in Faisalabad city, P%sft?l, using a stratified random sampling method. The
Social Networking Addicti@le and the Rosenberg Self-Esteem Scale were used to assess
the social networkin Qction and self-esteem of university students respectively. The

.
findings of ththBLys\'r ealed a significant negative correlation between social networking
addiction F&ée self-esteem of the participants. Moreover, social networking addiction was
foun?\t/gf)e a significant predictor of lower levels of self-esteem in the participants.
Examining the reason behind this association between social media usage and self-esteem, it
is found that personal profiles that are visible to the public and friends allow people to

express thoughts and provide feedback through comments, ensuring that the user is aware of

their views on their private lives. As a result, these comments and viewpoints of others have
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a significant impact on one’s self-esteem as negative feedback negatively affects self-esteem
however; positive feedback significantly raises it. However, gender also predicts how people

use social media and how confident they feel about themselves'?.

According to a particular study, women who exhibit high levels of narcissism and
low self-esteem are more likely to find the addictive nature of social media us%be the
case®. Some researchers also found gender differences as women were more @han men
to get addicted to social media not only in terms of their mood modiﬁc%s(bd also keeping
them busy on social media most of the time®’. Other studies have glown that a person's

self-esteem is predicted by a number of demographic @s, including age, income,

occupation, and mental health issues®®. QQ
The use of the Internet in educational in ons is dramatically increased in past

years and research shows a strong correlzﬁ@mtween mental health issues and excessive
social media use, and a negative coﬁ@ between social media addiction and self-esteem
in adolescents and young adultsgéﬁhviduals who used social media excessively were more

socially constrained tha \-users and, therefore, tended to have lower self-esteem as
around half of th? gt{'%participants were experiencing a significant decline in self-esteem®’.
Moreover, the@ings demonstrated a substantial within-time relationship between
inappropr%§1ternet use, low self-esteem, and depressive symptoms. Since billions of
peopNorldwide have active social media accounts and excessive use of social media is
found to have a variety of detrimental effects on a person’s everyday life in the social,

occupational, and academic spheres and having a negative association with the self-esteem of

the university students particularly around the globe!®, 191 % Examining the reason behind
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this association and the predictive role of social media usage in self-esteem of the individuals,

as one of the possible reasons, can further help curb the excesses in social media usage.

The growing use of social media, driven by various individual and social factors, can
lead to several psycho-social issues. Addressing social media addiction, which contributes to
social and economic challenges, is a critical concern today. A study carried ou%ned to
explore how life satisfaction mediates the relationship between self-esteem, ion level,
and social media addiction among individuals'*?. This cross-sectio&lsgdy involved a
sample of 952 volunteers over the age of 15 who use social med@ey. Data collection
tools included a personal information form, the Bergen Soedia Addiction Scale, the
Rosenberg Self-Esteem Scale, and the Satisfaction witlnLife Scale. Data analysis was
conducted using the SPSS software and the PR macro plug-in, with demographic
factors such as age, gender, and marital st\ sidered as control variables. The findings
indicated that life satisfaction played.as\(e%ating role in the relationship between self-esteem
and education level on social me%\galiction. Higher self-esteem and education levels were
associated with greater lif@faction, which in turn led to lower levels of social media
addiction. These ﬁnd'ggighlighted the need for targeted interventions focused on self-

.
esteem and ed@ rticularly for at-risk populations, to mitigate issues associated with
the exces%&e of digital applications and social media. As a result, it was understood that
sociﬁ&ﬂia addiction, which may result in physical, mental, and social health, was
influenced by personality traits such as self-esteem, education, and satisfaction with life. For
this reason, controlled and responsible social media use is essential for both individual and
public health. Furthermore, considering the gender, single, and age variable, the increase in

self-esteem in women, single and young, had a more positive effect on their life satisfaction
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and had a negative effect on their social media addiction. Social media applications are
increasing the number of users day by day by bringing many problems. One of these
problems is addiction. Social media addiction is as dangerous for human health as many
other addictions. This situation may result from various social, physical health, and
psychological problems of individuals. Ultimately, this process leads to an ingrease or

S

Social media is increasingly integral to the daily lives of mode&ogné adults. With

decrease in the satisfaction with the life of individuals!®®,

online interactions becoming more prevalent than in-person ones, media significantly
influences individuals’ lifestyles, communication styl@ language, interests, and
psychological well-being. Although the DSM diagnostic @ria do not classify social media
and internet addiction as behavioural addictions @ insufficient scientific evidence, the
phases associated with these issues-such\ flict and relapse- exhibit characteristics
similar to behavioural addictions like ing or gambling. The study aimed to indicate the

N

psychological dimensions of so%k edia addiction in young adults, to point out their

significance, and to prod \%lentiﬁc proofs for the literature, which are needed”’. In

media for the ﬂur§$

tends to ri@ the number of Instagram followers. Additionally, individuals who own fake

processing the data, @ity tests have been applied. Women are more addicted to social
S

of mood modification and being occupied. Social media addiction

accoﬁ&ts, d those who in stalking exhibit higher levels of social media addiction compared
to others. Furthermore, there is a moderate negative correlation between self-esteem levels
and social media addiction'®. The correlation coefficient rises for users with over 500
followers in terms of relapse and conflict. Salience arises when social media becomes a

dominant force in a person’s life, making it a crucial aspect of their existence. Mood
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modification occurs if social media is used as a strategy for coping with anxiety and stress.
Tolerance develops if a social media user gradually increases the time of usage in order to
modify his/her mood. Withdrawal problems occur if a person becomes stressed and has
unpleasant feelings when one cannot access social media. If one prefers using social media
over face-to-face interactions, a hobby, or activity, conflicts occur. Finally, relapse occurs

when a person wants to reduce social media usage but cannot manage to do SO&Q

A study carried out was aimed at testing a model devel ed(ii uncover the
relationships among social media addiction, cognitive absorptio%@ self-esteem!%. The
study’s sample consisted of 361 university students, 198 0®0m were females, and 163
were males. Data were collected using the Social Media/Addiction Scale (SMAS), the
Cognitive Absorption Scale (CAS), and the Roser@Self-Esteem Scale (RSES). Structural
Equation Modeling (SEM) was used to an@ e data. The results showed a positive and
significant relationship between coghi absorption and social media addiction; thus,
cognitive absorption predicted so%ft?edia addiction. A negative and significant relationship
between self-esteem and s@edia addiction was also found; thus, self-esteem predicted
social media addiction. oung who put social media at the centre of their daily lives use,
for example, I@s%(n for sharing photos, Youtube and Dailymotion for sharing videos,
Facebook @inkedln for joining social networks, Twitter for sharing posts, and Secondlife
for g\& They shape their own self-concepts with the feedback they receive from social
media users. They evaluate their own values; that is, they form self-esteem. How individuals
appraise and see themself significantly affects their mental well-being, social interaction, and

self-esteem!%.
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In a study conducted, direct and indirect effects of self-esteem, daily internet use and
social media addiction to depression levels of adolescents were investigated by testing a
model'®. This descriptive study was conducted with 1130 students aged between 12 and 18
who were enrolled at different schools in southern region of Aegean. In order to collect data,
“Children's Depression Inventory”, “Rosenberg Self-esteem Scale” and “Social Media
Addiction Scale” were used. In order to test the hypotheses Pearson's tion and
structural equation modeling were performed. The findings revealed’&(sg -esteem and
social media addiction predict 20% of the daily internet use. Furt e, while depression

=

was associated with self-esteem and daily internet use dire@ al media addiction was

affecting depression indirectly!!°. Q

This study carried out aimed to investiga%%%sociations between social support,
self-esteem, and social media addiction!%. @fgicipants were 383 (55.09% female) adults
aged 18-32 years (M = 21.10, standaré@ation = 4.14). Data were collected using the self-
report questionnaire. Correlatioéqclalysis was conducted to examine the associations
between the variables. Th@ess Macro was employed to investigate the role of self-
esteem to explain t tionship between social support and social media addiction.
Bootstrap anal@s erformed to investigate the significance of the direct and indirect
relations %@en the variables. The findings indicated that social media addiction was
negak(e%correlated with  both social support and self-esteem, while social support was
positively correlated with self-esteem. Gender did not significantly influence any of the
variables. Even after controlling for age and daily hours spent on social media, the findings
revealed that self-esteem plays a significant role in the relationship between social support

and social media addiction. Thus, enhancing social support and self-esteem may help
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mitigate social media addiction. The communication and support offered through social
media cannot substitute for in-person interactions and support, and may even contribute to
addiction!®. Therefore, it is crucial to determine protective components so that those with a
low perception of social support do not become addicted to social media. Accordingly, this
study explored how self-esteem may explain the link between social support and social
media addiction. Individuals with low self-esteem may perceive social medi a secure
space due to the problems they experience in face-to-face relationships%(ge/gey may use

it for purposes such as self-expression and escaping from their pro @

It was said that the interaction between a person’s iour and the way in which
that person perceives and judges her/his own behaviour re@s the individual's self-esteem®’.
This explanation suggests means that individua@glow self-esteem when they view
themselves negatively and high self-est@en they hold positive self perceptions.
Additionally, a person’s self-esteem.is\Ql*ed by the accumulation of positive or negative
feelings they associate with then%x . High self-esteem is a predictor of success and well-

being in various aspects of &ﬁlcluding relationships, career, and health. It has been noted

attachment, seq- gﬁ%ﬁ

contrast, 'bﬁctors include stress, loneliness, depression, anxiety, insecure attachment

that factors like peﬁﬁ life satisfaction, problem-solving abilities, resilience, secure

and empathy serve as protective elements for self-esteem. In

style\&fdhood trauma and concerns about social appearance®®. While previous studies
have explored the psycho-social and demographic factors related to self-esteem, social media
addiction and internet addiction among adolescents and young adult, no research was
identified that examines these three variables together in adults. The current study aims to fill

this gap by investigating the levels of internet addiction, self-esteem, and social media
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addiction in adults, which is expected to contribute to the literature and highlight potential

areas for future research.
2.3.3 Social Anxiety and Social Media Addiction

Empirical studies examining the relationship between social anxiety and social media
addiction have yielded mixed findings, reflecting the heterogeneity of samples, rement
instruments, and methodological approaches. Some studies have found posi @ ociations
between social anxiety symptoms and problematic social media&%, indicating that
individuals with higher levels of social anxiety may be m eptible to addictive

behaviours on social networking platforms!!!. O

On the other hand, some studies have fi @. either insignificant or opposite
relationships between social anxiety and soc1a a addlctlon This suggests that factors
such as individual coping strategies, social port systems, and offline social functioning
might influence the strength of th{%ﬁectlon Additionally, longitudinal research has

shown a bidirectional relatlon@etween social anxiety and social media addiction, with

social anxiety sympton@mlly leading to increased social media use, and increased use,

in turn, exacerbatu&\%slal anxiety!'!2,

Several mechanisms may underlie the relationship between social anxiety and social
med@on, including social comparison processes, fear of negative evaluation, and
reinforcement mechanisms. Individuals with social anxiety may engage in frequent social
comparisons with others on social media platforms, leading to feelings of inadequacy,
inferiority, and social exclusion. Moreover, fear of negative evaluation and rejection may

drive individuals to seek social validation and approval through excessive social media use,
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perpetuating addictive patterns of behaviour. The impact of the relationship between social
anxiety and social media addiction affects multiple areas of psychological functioning, such
as emotional well-being, interpersonal relationships, and academic performance. Individuals
with high levels of social anxiety and problematic social media use may experience

heightened levels of stress, depression, and loneliness, exacerbating their social Kﬁculties

and impairing their quality of life!!3. OQ

Over the last two decades, internet addiction has emerged awgtﬁological and
mental health concern, driven by advancements in technology lly the widespread
availability of internet services and the use of computers, s@hones, and related devices.
While internet access has been recognized as a vital t&r helping students effectively
achieve their academic objectives at all levels of %@ion, its overuse has posed significant
challenges''?. Professionals have long beenb\@ed about the potential negative impacts of
internet usage on students’ performa@gnd social lives. Previous research on internet
addiction has linked numerouségﬁi to online addiction, particularly among tertiary
institution students. Amon;f@% problems, low self-esteem is frequently highlighted. low
academic performan@tance and drug taking, depression, interpersonal relationship 910

deficits. Accor@é\\tf

reported cted world-wide occurrence of 6.0%!'% and by 2022; it has increased to
0

8.23%%94

In Sub-Saharan Africa, a study carried out at a Nigerian university found that the

agnitude and trend, meta-analytic research published as of 2014

prevalence of internet addiction was 14.1%. After some years, the rate of internet addiction
had risen, reaching an estimated 30.0%. These trends and figures suggest that internet

addiction is rapidly increasing, not only in Africa but all over the world. The rise in increase
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in internet addiction can be attributed to several factor including free internet access, quality
of life, loneliness and social anxiety!!>. Research has shown that individuals with deficits in
social skills and interpersonal relationships often turn to social media platforms like
Facebook, WhatsApp, Instagram, Telegram, Yahoo Messenger, TikTok to compensate for
their real-life relationship challenges. Previous studies, particularly those foc«sing on
students, have highlighted a strong link between internet addiction and QQ anxiety.
Excessive use of social media by students, at the cost of their academi reﬁ&psibilities, can
negatively affect both their real-life interpersonal relationship a emic performance.
While higher education students heavily on the internet for@%ve tasks like attending
classes, conducting research, and submitting assignme@nany still spend a significant
portion of their time online engaging in unprodu 'WQtiVities, often misusing the internet
under the pretence of maintaining a social4li %This problematic internet behaviour can
lead to addiction, with students ofte.n@lg up late into the night. As a result, they may
experience sleep deprivation, whi%@atively affects their academic performance!!'!. Could
this unproductive internet us'eQAhnked to students’ deficits in social skills and interpersonal
relationship? Could soéibanxiety be a contributing factor? These are important questions
that require er@r}@\westigation. Moreover, if issues surrounding internet use among
students are@adequately addressed, it could lead to an increase in relationship breakdowns,
lone@’gepression, poor academic performance, and physical health issues !'6. Empirical
evidence on the relationship between internet addiction and social anxiety is necessary for
counselling psychologists to provide effective therapeutic support and to offer informed

guidance to education policymakers.
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The paper “Correlates of Social Anxiety and Internet Addiction of Higher Education
Students” examined the spread of internet addiction among tertiary institution students in
Osun State and the connection between social anxiety and internet addiction'?’. The research
used descriptive survey research methodology. A sample of 1,430 students was picked to be
involved in the research using multi-stage sampling methodology. Information was gathered
using an instrument titled "Social Anxiety and Internet Addiction Question 'QSAIAQ).
Information gathered was analysed using descriptive and inferential &g@g Specifically,

research questions one, two and three were answered using percen frequency counts.
Research hypotheses one, two and four were tested u@éarson product moment
correlation while hypotheses three, five and six were tes‘ﬁ@ing ordinal logistic regression,
multiple regression analysis respectively. The out%ﬁledicated that majority of participants
(56.78%) exhibited little degree of inteme@on, while 23.63% and 15.01% exhibited
moderate and severe levels of intertleg&ctlon respectively. The research also revealed a
significant positive relationship b(@n social anxiety and internet addiction among the

students (r=0.261, p=0.000)°.® research inferred that social anxiety is potent factor that

could trigger internet aﬁc@ion of students and exhibition of internet addiction would reduce

more with stud(.ti@”.

T arch carried out during the COVID-19 pandemic period, reported that the
levef\&xiety and the duration of social media use increased in university students. The
study aimed to examine the relationship between coronavirus anxiety and social media
addiction in university students. The sample consisted of 346 university students in Turkey.
The data were collected online using the Socio-demographic Data Form, the Coronavirus

Anxiety Scale Short Form and the Social Network Addiction Scale. The data were analysed
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using one-way analysis of variance, Mann—Whitney U test, Pearson correlation analysis, chi-
square analysis and multiple linear regression analysis. The results showed that the mean
coronavirus anxiety score was higher in men than in women. Social media addiction
increased as the daily time spent by the students on social media increased. A positive
correlation was found between the daily time spent on social media before the pandemic and
social media usage during the pandemic. It was concluded that students u Qal media
more during the pandemic than before it and that social media addic 'O(ereases as the
students' coronavirus anxiety increases!'®. According to these resul positive correlation

%on. Young people with

was established between coronavirus anxiety and social med@l

an increased level of anxiety enter a vicious circle where use social media more, which

in turn results in an increased risk of social media %@1

In the area of social anxiety or aﬁ\@(pa few indigenous researchers have tried

explore the mechanism of social med@ction in the context of social anxiety or anxiety.
For instance, a study examine@éprole of social anxiety in the association between
maladaptive cognition and @maﬁc internet use among Nigerian adolescent students!!”.
Participants were SKQlescents from schools in South-East Nigeria, the participants

completed me@

internet @Pmblemaﬁc Internet Use Questionnaire), and maladaptive cognition

f%social anxiety (Social Anxiety Scale for Adolescents), problematic

(Mah&ve Interpersonal Belief Scale). Regression analyses showed a positive association
between students’ maladaptive cognition and problematic internet use, as well as between
social anxiety and problematic internet use. Additionally, social anxiety mediated the
relationship between maladaptive cognition and problematic internet use, increasing the risk

of problematic internet use. This implies that social anxiety is a pathway through which
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maladaptive cognition influences problematic internet use. Consequently, adolescents who
experience social anxiety rely on the use of the web as an escape route to compensate for
their poor social relationships and negative evaluations orchestrated by cognitive
dysfunctionality. Their findings indicated a need for interventions to reduce the risk of
problematic internet use through counselling students for healthy cognition and normative

S

Social media platforms like Facebook, Instagram, and Twit& i€ally facilitate

social anxiety!'?°.

social interaction and personal expression. Additionally, these @rms often serve as
personal diaries, allowing users to document and share theiy activities through photos,
videos, music, and personal opinions on various topics”@ith the wide range of activities
available on social media, users often spend exte%&ours online to fulfill their socializing
needs and seek social interaction. Social %@ows them to enjoy forming connections,
but those who spend excessive time 0\1)\& platforms may develop internet addiction due to
limited traditional social skills.é{l?equently, users may perceive themselves as better

versions of themselves %@ging online.

Social media addisc\" has become a significant concern today, as nearly everything is
shared on soci@tforms. Online social networking sites, especially Facebook, provide
valuable unities for interaction, particularly for individuals dealing with social anxiety.
Soci;f\media addiction can be linked to social anxiety, as individuals with social anxiety tend
to prefer interacting through social media, where they can avoid face-to-face interaction.
Some researchers agreed that one of the main reasons why texting and other forms of social
media are preferable, especially in the case of those struggling with social anxiety, to real-

time interactions is that the awkward nature of the conversation in-person is replaced with the
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quickly sent text, which can be edited and manipulated before it is sent, thus allowing more

control over the interaction than is possible in real-time social situations'??,

In the domain of mental health, a study conducted, explored the impact of Social
Media Addiction in Young Adult Patients with Anxiety Disorders and Depression: This study
was carried out with 276 participants between the ages of 18 and 35 in the chiatry
Outpatient Clinic in Gazi University Hospital, Turkey. Seventy-three patients @Q@sed with
depression, 80 patients diagnosed with anxiety disorders, and 123 h&lt&%ontrols were
recruited for the study. The SMA Scale, Hospital Anxiety and sion Scale, and the
Personality Belief Questionnaire-Short Form were administto the participants. Patients
with anxiety disorders (PAD) and patients with depressio@)) were more addicted to social
media than healthy controls (HC) despite similar f@%ﬁcies of social media use. Dependent,
histrionic, narcissistic, obsessive-compulsi‘@@rline, and paranoid personality features in
HC increased the susceptibility to SM& Borderline and dependent personality features
comorbid with PAD increased % sceptibility to SMA. None of the personality traits

comorbid with PD had an e@( n SMA.

Although the freq o social media use was similar, patients with depression and anxiety
disorders s o@gmﬁcanﬂy higher total scores on the Social Media Addiction Scale
comparedfb ealthy individuals. The study found that mood modification, conflict, and
relaNpects of social media addiction were more prevalent in those with depression and
anxiety disorders than in the healthy control group'?*. The prominent aspect of social media
addiction was its greater prevalence among patients with anxiety disorders compared to
healthy controls. In healthy individuals, personality traits such as dependent, histrionic,

narcissistic, obsessive compulsive, borderline, and paranoid personality characteristics were
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linked to increased vulnerability to social media addiction. Similarly, borderline and
dependent personality traits in patients with anxiety disorders heightened their susceptibility.
Interestingly, none of the personality traits in patients with depression were found to increase

their likelihood of developing social media addiction'26.

The study “The Moderating Role of State Attachment Anxiety and Koidance
between Social Anxiety and Social Networking Sites Addiction” aimed @Qplore the
relationships among social anxiety, social networking sites (SNS) d&&ﬁn, and SNS
addiction tendency, and further to examine the moderating role %@ attachment anxiety
and state attachment avoidance!?’. A sample of Chinese )@ adults participated in the
study; the data were collected through self-reports. Resu&vealed that participants’ social
anxiety was positively associated with SNS add%% and SNS addiction tendency. State
attachment anxiety moderated these two rps after controlling gender, age, and state
attachment avoidance, while state aﬁa&nt avoidance showed no significant moderating
effect. Specifically, the positiveéfza\onships between social anxiety and SNS addiction
(tendency) were restricted i %dividuals with low state attachment anxiety. While for
individuals with high tagwlttachment anxiety, social anxiety was no longer associated with

Sy

SN addiction @

diction tendency!?%.

R studies consistently highlight the theme of social media and the internet and
their\1mpact. One of the most intriguing aspects is the connection between social media and
anxiety. While social media is often utilized as a coping mechanism for stress, it frequently
leads to increased anxiety in the long run. The use of social media as a maladaptive coping
strategy has been associated with psychological disturbances'?. An increasing number of

adolescents are turning to social media for browsing and posting as a way to cope with stress.
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While this can serve as a distraction, it often creates a false sense of refuge rather than
genuinely alleviating stress. It is easy to see how simply consuming social media can divert
attention without addressing negative emotions and may lead to information overload.
Research indicates that when social media is used as a means of coping with stress, it can
predispose individuals to long-term anxiety. As users become more reliant on social media
for stress management, their usage may consume a significant amount of theigtith€. In more
serious situations, this may lead to increased anxiety as individuals %(ng social media

interactions over their other tasks and responsibilities'°, Q

Several studies on social media addiction indicate tx1ety and depression rates
among adolescents are at an all-time high, suggesting that@al media may be a contributing
factor to this trend. “Large-scale empirical work s%’és associations between time spent on
social media and increased symptoms of ’Q)n and anxiety, and decline in subjective
well-being”. This research examinin@elationship between social media and stress is
among the most persuasive pie%gayporting the case for social media addiction'®'. The
authors claim that usin @[ le social media accounts simultaneously can result in
information overload andveOntribute to identify diffusion, which poses significant challenges
to personality @

identities. ’b many social media sites, there are posts joking about the different

ent, particularly for young adults have not yet fully formed their

“per?&qgﬁes” a user may display depending on the platform they are utilizing at the time.
Users frequently update their profiles and adjust them to align with the specific environment
of each platform, which can add another layer of stress. In addition to this, another study
focuses on the negative impact of social media usage across multiple platforms, contributing

the term media multitasking and explaining that “the frequency of social media usage
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exposes users to multi-tasking, either when switching between different social media
platforms, or between social media and other daily activities, thus leading to depressive
symptoms'32, Media multitasking has been associated with negative health outcomes. These
negative health outcomes lie primarily in the manifestation of anxiety and depressive

symptoms. This split-personality experience may also promote attention deﬁcits{young

adults. Q/OQ

2.4. Conceptual Framework ,\

(a) The Independent Variables in this study are Social Anxiety ality Traits and Self

Esteem : Q
ddlctlon

(b) The Dependent Variable in this study is Social M

Social Anxiety

Personality Traits

Extraversion
Conscientiousness

Agreeableness

Neuroticis

Openness Social Media
Addiction
Self-esteem
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Fig 2.4.1: Conceptual Framework on Social Anxiety, Personality Traits and Self Esteem as
Predictors of Social Media Addiction among Undergraduates in Plateau State developed by

Researcher, 2024.
2.5 Summary and Appraisal of Literature Review

Social media addiction is a fast-expanding area of study in psycholo digital
technologies become more and more integrated into everyday life. Social diction is
characterized as a maladaptive pattern of excessive and obsessive \ﬁ{e of social media
platforms. It has serious consequences for one's psychologi ealth, interpersonal
connections, and overall well-being. Psychology is s ncreased interest in social
media addiction, which is not surprising given how pe %dlgltal technologies are in daily
life and how they affect academic perfomance.@ughout the empirical review for the
current study, the deleterious impacts of ﬂ@riables implicated in this study have been
consistently reported in the hitheft@ nt literature. Interestingly, even the clinical
population is not left out in thx@(ed harmful effects of excessive social media usage. For

.
instance, it was report @ anxiety disorders and depression predicted social media
addiction among .t‘rge\"nical sample investigated.

Social @ addiction research unfortunately did not commence within the same
time the ver experienced the advent of the internet and advancement in technological
inno%s. Therefore, research in the domain is still nascent and most researchers in the
area are just getting warmed up, most especially in the continent of Africa, and the Nigerian
context. It is however, soothing that at least, some of the studies so reviewed were indeed

carried out in Nigeria, thus a succinct recap of the studies conducted in Nigeria is warranted

here. For instance, representing our understanding of the problem from the southeastern
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Nigeria perspective reported how excessive use of the social media and other internet related
services impacted negatively not just the health of students, but including their academic
performance as it were, stating how worse it would become if left unchecked. Other studies
of Nigerian origin with similar results are. Although the forgoing studies concomitantly
represent Nigeria and the African continent, they are grossly inadequate, give&e vast
expanse and swarming populations of the country and continent, compare Qe tons of
internet users that inhabit not just the country, but the continent in its e{&)nore needs to
be done in terms of research. Q

Data on social media abound with a cursory search, Qﬁi immediately admit to
this fact. However, the available literature is so narrm@ scope that it could hardly be
representative sample of the world’s population&i&ty of the studies originated from
North America, Europe or the continent c{@’b This is riotously concerning, given that
almost all the reviewed literature repgg&e pernicious nature of excessive internet use and
the devastating consequences of s&g@\nedia addiction. For instance, results from previous
studies, all reported that so'o@nxiety negatively impacts social media usage. As social
anxiety increases the}&ﬂal for social media reciprocates by going up, which is a
phenomenon t .® not be taken lightly. Even during the COVID-19, anxiety arising
from the measures that were put in place and the possibility of contracting the disease led
peop@xcessively use social media to levels that could be characterized as addiction. In
the clinical setting as well, anxiety and depression were found to increase social media usage
to alarming level. And outside the clinical population, personality characteristics, self-esteem
and social anxiety all had their negative impacts in different parts of the world. There was

also a negative impact on personality. Social anxiety on the other hand, also had its impact
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and many others were seen to having serious negative consequences on social media
addiction. An individual’s assessment of their self-worth otherwise known as self-esteem has
also been shown to have considerable negative effects on the social media addiction when it
is valuated in the lower end of the continuum and many more with mirrored conclusions. In
order to ensure accuracy of the appraisal of the literature reviewed, it must he stated
abundantly clear that the reviewed literature is not in any way sufficient % seen as
exhaustive, as the researcher had no way of knowing whether the lit at&ejearch indeed
yielded exhaustive research data on the variables. Therefore, v@ver conclusions or
assumptions arrived at should be viewed with the lens of the ®§available to the current
study and thus reviewed. Q

Having summarized the empirical evid%@m different studies by different
researchers that cut across various regions @%%aphic locations, it is pertinent to evaluate
the available evidence in the context.og\' current research, a process sometimes referred to
as critiquing or appraisal. No dou‘t\ﬁ@\t of the reviewed literature emanated from seasoned
and prolific researchers how@%me the researchers are new in the domain of social media
addiction. Although a @f the studies reviewed have been carried out in Nigeria, as few as
they may see{/@represent the burgeoning interest in social media addiction or
problematic@ernet usage among Nigerian researchers, which is commendable, as there
exis aQ&gap in the domain that needs filling.
Currently, there is severe dearth of data on the concept from the African and indeed, Nigerian
perspective. The African and Nigerian researchers are barely starting out in the race on social

media addiction, hence there is little data from these areas on the concept, and something
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needs to be done urgently, considering the pervasive and insidious nature of social media
addiction.

The fact that most of the studies did not emanate from the African or Nigerian setting
has rendered emphasizing that they cannot be extrapolated to these areas moot. It is already
self-evident that they cannot, since there are many factors that would hinder such axercise.
For instance, the cultures and thus, values of the researchers differ considerab what is
obtainable on our continent and country, and these differing values may stt in different

results and varying intervention approaches. Again, most of th @ments that may be
b%

ordinarily valid in the researchers’ domains may not necessapt pplicable in the African

or Nigerian context or population, this single reason cou@)tentially make the outcome of

those study unprofitable in other locations, save %@nsights gained. One other thing to

consider is that, some of the societies fro@c

sophisticated compared to our locali;[ys\' sometimes most of the conclusions drawn from

their perspective may be hardly Kﬁa\e from due to our less sophistication of our own

these studies originated are far more

society. Even within same’ &raphic locations, sometimes it is unrealistic to draw a
representative sample c@ research, which may reduce the external validity of studies and
limit their gene(l%b%y and real-world applications.

The @ent research therefore aims to not only add to the data that is indeed grossly
insuﬁ@% broaden our understanding of social media addiction, but also to explore the
phenomenon in a configuration that is so unique to the current study, which promises new
knowledge and understanding. In order to foster a nuanced understanding of the social media
addition phenomenon, it is important that every part of the globe be represented in the data

on the concept, and researchers of different geographic locations and possibly various fields
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come together to understand the dangers and formulate workable strategies to curtail the
raging problems that are anchored on excessive social media and internet usages.

One pertinent factor implicated in the development and maintenance of social media
addiction is social anxiety. Social anxiety, characterized by fear of negative evaluation and
avoidance of social interactions, may drive individuals to seek solace and Validatiowonline
environments. This propensity for online engagement as a coping mechani or social
anxiety may contribute to heightened susceptibility to social me&&@ction among
vulnerable populations. Furthermore, personality traits have ga tention as potential
predictors of social media addiction. Research suggests that @in ersonality traits, such as
extraversion, neuroticism, and impulsivity, may predispo@ividuals to engage excessively
in social media use. For instance, individuals highs oticism may turn to social media as
a means of alleviating distress, while those %’bimpulsivity may struggle to regulate their
online behaviour, leading to addictivg s of use.

Additionally, self-esteem has been@ﬁed as a salient factor in understanding social media
addiction. Individuals with [ f-esteem may use social media as a platform for seeking
validation and afﬁrmﬁb from others, potentially escalating into compulsive and

maladaptive usé@ns. The allure of social media as a source of social comparison and

self-validati%;nay exacerbate feelings of inadequacy and fuel addictive tendencies among

this s@bp of individuals.

Crucially, the complex interactions among personality traits, self-esteem, and social anxiety
highlight how complex social media addiction is. Although social anxiety can act as a trigger
for overindulgence in social media, personality characteristics and self-worth could limit how

quickly people give in to compulsive habits. Again, because social media platforms have
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such a strong influence on how interpersonal dynamics and social norms are shaped, a
thorough understanding of the psychological mechanisms behind addiction vulnerability is

crucial.

Overall, the study underscores the importance of looking into the complicated links between

social anxiety, personality traits, self-esteem, and social media addiction amog&ollege

\J
students. By explaining these elements, psychologists can create targeted theo reduce

the negative impacts of excessive social media use and increase psyc%&l’well-being in

this demography. EQ
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Chapter Three
Methodology
3.1 Research Design

The study adopted a cross-sectional survey research design. A cross-sectional survey
research design is a type of research design in which the researcher inv@s the
relationships between variables without controlling or manipulating any o@/@ using data
that was collected across different cohorts at a single point in time. '@"g@earch design was
adopted for this study because it allowed the researcher col%ata on social anxiety,
personality traits, self-esteem, and social media addic%g analyze the relationships
between these variables using statistical techniques li%@ression.

Q
O
O

The population of this study.(g&ised of undergraduates from University of Jos,

3.2 Population of the Study

Plateau State and Plateau State Pol&%’&mic. This population was chosen by the researcher to
examine if this problem of - \&1 Media Addiction exists in the North, as there has been
misconceptions about t&orth, that Northerners are not exposed to these issues. This study

[ ]
was designed t(re\’qxli they use social media in a maladaptive way or not.

33 Samp@ and Sampling Techniques

}hlsample size for this study was determined using the Krejcie and Morgan table for
sample calculation. A widely used method for determining sample size, developed by J.

William Krejcie and Daryle W. Morgan in 1970. The formula is:

n= ¥ .N.p.(1-p)
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ee.(N-D+ x.p.(1-p)
Where:

(x*>)= Chi Square coefficient when degree of freedom is 1 at 95% level of confidence =

3.841
(n) = is the sample size Q\
(N)= is the population size = 6,500 (Plateau State Polytechnic) + 25{@versity of

Jos) = 28,500 Q

(p) = is the estimated proportion of the population that h@ ular characteristics

(usually set at 0.50 for maximum variability) Q

(e) = is the desired level of precision (usuallyé 0.05 for a 95% confidence level)

Therefore, \Qrb
n= 3841*28500*05*(1(@
((28,500 - 1) * 0. 052@%”‘ 0.5 *(1-0.5)
n= 27,367.12§Q
71.24 .:%25

n=Q:b 367.125  =379.005

72.20775

The sample size calculated for this research was approximately 379 participants. Due to
anticipated attrition, the researcher prepared 400 copies of the questionnaire, out of which
397 were retrieved for data entry and analysis.
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3.3.2 Sampling Technique

The sampling technique that was adopted for this study included the Convenience
Sampling Technique. A convenience sampling technique is a sampling technique where
participants are selected based on their availability and proximity to the researcher. In the
research, the tertiary institutions and participants were selected based on pro@y and

(O

3.4 Description of the Research Instruments ’\

availability of the students to the researcher.

The research instrument adopted for this study was %questionnaire and the
following scales were used to measure the constructs; Sogi ia Inventory scale, the Ten
Item Personality Inventory, Rosenberg Self Esteem s@k and the Social Media Addiction

scale - student format. The research instrume Q named, ‘“Predictors of Social Media

Addiction”. @
3.4.1 Questionnaire \C;\\'
Q

[ ]
For this study, struct r\ﬂuestionnaire format was used, as the instrument had both

the questions and altem}& answers provided. It consisted of several sections which were

aligned with th((.)bs'@es and hypotheses of the study.
3.4.2 Soci@bbia Inventory Scale

\?he social phobia inventory scale is a self-report questionnaire developed by Connor
in 2000 to assess the severity of social anxiety disorder. It was designed to be a brief and
reliable measure of fear, avoidance, and physiological symptoms related to social situations.
The development of the social phobia inventory scale involved several stages. Initially, a

pool of items was generated based on a review of existing measures of social anxiety and
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input from experts in the field. These items were then pilot tested with individuals with social
anxiety disorder to ensure clarity and relevance. The final 17-item scale demonstrated good
internal consistency; Cronbach’s alpha= 0.89 and test re-test reliability; r= 0.83 over a period

of two weeks.
3.4.3 Ten Item Personality Inventory \

This scale was designed to measure the Big Five personality traits.{/@ eveloped
by Gosling, Renfrow, and Swann in 2003 as a short and efficient néilre of personality.
Previous measures of personality were often lengthy and time ing to administer. It

was developed through a process of item selection and V. Items were selected based
on their ability to capture the essence of each personal%ﬁa while maintaining brevity. The
final scale was found to have good internal c@fgency and test-retest reliability with

Cronbach’s alpha coefficient ranging fromD}\@) 0.70 for each of the five personality traits.
3.4.4 Rosenberg Self Esteem scale C;\\'

The scale was develb@% Morris Rosenberg in 1965 and has since been the most
popular tool for assess%gf-esteem in both research and clinical settings. The scale was
developed to a r@%@ need for a simple and reliable measure of self-esteem. The scale
consists of !@ems, five positively worded and five negatively worded, designed to capture
bot p& and negative aspects of self-esteem. It has demonstrated good internal
consistency, with Cronbach’s alpha coefficients ranging from 0.8 to 0.9 thereby correlating
positively with measures of wellbeing and negatively with measures of depression and

anxiety.
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3.4.5 Social Media Addiction scale-student form

The scale was developed by Banyai in 2017 as a brief and reliable measure of social
media addiction. It was developed based on the components of addiction outlined in the
Diagnostic and Statistical Manual of Mental Disorders and the Yale Food Addiction scale. It
was developed in response to the growing concern about the potential negative impact of
excessive social media use, particularly among students. The scale has de Qted good

internal consistency, with Cronbach’s alpha coefficients ranging from«0.8 0.9. It has a

good convergent validity with other measures of psychological dis%@

Section A of the questionnaire consisted of items o demographic information

of research participants such as, age, gender, ethnici igion, parents’ socioeconomic

status, family type (polygamy, monogamy), paren&ital status, and educational level.

Section B consisted of items from a\@Media Addiction scale. It is a 5-point Likert
type scale consisting of 29 items, te_\;Q&a re social media addiction. The response mode

ranges from 1 (strongly disagr@ (strongly agree).
Section C consh@% items from the Social Phobia Inventory scale. It is a 17-item

scale that meas@l anxiety. Items are rated on a 5-point scale ranging from 0 “not at
all” to 4 “ex@e y”’

and @f questions aimed at assessing each of these domains.

. It consists of three domains (fear, avoidance and physiological arousal)

Section D consisted of items from the Ten Item Personality Inventory (TIPI). It is a 10
item self-report measure of the Big Five personality dimensions of agreeableness,
conscientiousness, neuroticism, extraversion and openness. Each of the 10 items consists of
two descriptors, and each Big Five personality trait is measured by two items. The items in
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the TIPI are rated on a 7-point Likert -type scale ranging from I(strongly disagree) to

7(strongly agree).

Section E consisted of items from the Rosenberg Self Esteem scale. It is a 10-item
scale that measures global self-worth by measuring both positive and negative feelings about
the self. All items are answered using a 4-point Likert scale format ranging from L_(strongly

(O

3.5 Validity of Research Instrument /\

agree) to 4 (strongly disagree).

Items on the Social Media Addiction Scale-Student form @S-SF) adequately
represent the construct of interest. A study conducted in stern Nigeria found that
the SMAS-SF is a valid measure of social media addif%@xamong adult samples. The study

used a sample of 300 adults aged 18-35 years a d that the SMAS-SF demonstrated

good construct validity. @

[ ]
Items on the Social Phobi@%ntory scale adequately represent the construct of
interest. It was developed lfa@%ﬁ comprehensive reviews of existing literature on social

anxiety and consultatio?@%experts contribute to its validity.

Items or@ltem Personality Inventory (TIPI) adequately represent the construct
of interest. @evant literatures reviewed found that the TIPI has excellent psychometric

propk{i}zand is therefore valid for carrying out studies on personality in Nigeria.

Items on the Rosenberg Self Esteem (RSE) scale adequately represent the construct of
interest. The RSE demonstrates concurrent, predictive and construct validity using known
groups. The RSE correlates significantly with other measures of self-esteem, including the

Coopersmith Self Esteem Inventory. In addition, the RSE correlates in the predicted direction
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with measures of depression and anxiety (negative direction). This is an indicator of

construct validity.
3.6 Reliability of Research Instrument

Items on the Social Phobia Inventory scale are reliable in accordance to the study

conducted in Nigeria. The psychometric properties included excellent test-ret(@ability

(0.78-0.89) and internal consistency (0.87-0.94). ( 0

Items on the Ten Item Personality Inventory are reliable as i &ed by results of a

study conducted in Nigeria- It demonstrated excellent internal c%ency with a Cronbach

Alpha value of 0.71. QQ

Items on the Rosenberg Self Esteem scale Ee@le. According to results of a study,

it demonstrates a Guttman scale coefficient oducibility of .92, indicating excellent

internal consistency. Test re-test reliabili Xer a period of two weeks reveals correlations

of .85 and .88, indicating excellent @ﬁty.

Items on the Social .@Addiction scale - Student form (SMAS-SF) is reliable from

a study conducted, whﬁh)und that the SMAS-SF demonstrated good internal consistency

[ ]
and test re-test @ ity.

3.7 Meth @)ata Collection

\}ﬁing the questionnaire, data was collected through self-administered questionnaire to
ensure a high response rate and to enable the researcher offer explanations on some questions

if need arises.
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3.8 Method of Data Analysis

The data obtained from this research were analysed using the Statistical Package for
Social Sciences (SPSS) version 25.0. Descriptive statistics such as frequency distribution,

mean and standard deviation were computed to summarize the demographic information of

the respondents. \

Hypothesis One which states that Social anxiety will significa )@Mct social
media addiction among undergraduates in Plateau State was an%«usmg Regression

Analysis. %

9,

Hypothesis Two which states that Undergraduate ality traits will significantly

influence social media addiction was analyzed using %Q%ssion Analysis.

Hypothesis Three which states that self- m will significantly predict social media

addiction among undergraduates in Plate%St te was analyzed using Regression Analysis.

Hypothesis Four which st&%? that demographic variables (age and gender) will
significantly influence socia ia addiction among undergraduates in Plateau State was

analysed using Anal@ ariance (ANOVA) and T-test of independent samples.
3.9 Ethical Ap@

&%@§principles such as informed consent, anonymity and confidentiality were
takerﬁsﬁously in this study. Participants of this study were properly informed on the purpose
of the research, which is to contribute to the body of knowledge. Where necessary the
permission of the ruling authorities or leadership was sought for smooth running of the

research.
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Chapter Four
Results and Discussion of findings

This chapter presents the analysis of the data collected on the respondents. The results
were analyzed using descriptive statistics of frequency distribution and while inferential
statistics of regression analysis, t-test and analysis of variance were used@st the

hypotheses at 0.05 level of significance. ( 0

Table 4.1a: Socio Demographic Information (n = 397) %
O

4.1 Demographic Data Analysis

Frequency Perce}&)
O\

Institution N
University of Jos 266 6’6\ 67.0
Plateau State Polytechnic 13 33.0

Age
15-20 years 19.9
21-30 years . \%295 743
31-40 years N\ 19 4.8
41-50 years %&C) 4 1.0
Gender .

Female $ 227 57.2
Male Q‘Q 170 128
Religion

Christianity . ,& 366 92.2
Islam ¢\ 31 7.8
Source: Aug}‘&lield Work, 2024

Tabl\4/% showing the distribution of the respondents by institution, revealed that 266 (67%)
of respondents are from University of Jos and the remaining 131 (33%) are from Plateau
State Polytechnic. The age distribution of the respondents is highlighted in the Table above.
Their ages ranged from 15 to 50 years. The distribution of gender show that majority
277(57.2%) were female while the remaining 170 (42.8%) were male. Majority, 295(74.3%)
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of the respondents fall within the age bracket of 21-30 years, 79(19.9%) of the respondents
are within ages of 15-20 years, 19 (4.8%) of the respondents are within age of 31-40 years,
while 4(1.0%) are within ages 41-50 years respectively. The distribution of the respondents

by religion shows that majority of the respondents 366 (92.2%) practice Christianity and 31

(7.8%) of the respondents practice Islam. \
4.2 Presentation of Data ( QQ
Table 4.2.1: Socio Demographic Information (n = 397) 6\
Variable Frequency PercentQ E
Parents' employment status N\
Unemployed 59 M
Self-employed 208 Q§2.4

Government Institute 94 {b 23.7

Private Institute 36'6 9.1
Family type

Polygamy 28.5

Monogamy . &284 71.5
Parents’ marital status (_;\\'

Married 353 88.9

Divorced . @ 21 53

Separated \ 23 5.8
Level of study QQ

100 level 42 10.6

200 level . * 40 10.1

300 level < s\\' 39 9.8

400 level 123 31.0

500 level 22 5.5

ND I Q:b 41 10.3
ND Ih 22 5.5

HND I 7 1.8
HND II 61 15.4
Source: Author’s Field Work, 2024

Table 4.1b, showing the distribution of the respondents by parent’s employment status,

revealed that parents who were unemployed are 59 (14.9%), 208 (52.4%) of the parents are
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self-employed, 94 (23.7%) of the parents work in government institutions, 36 (9.1%) of the
parents work in private institution. The analysis also reveals that 284(71.5%) are from
monogamous family and 113 (28.5%) are from polygamous family.Respondents’ parents’
marital status shows that 353 (88.9%) are married, 21 (5.3%) are divorced, and 23 (5.8%) are
separated. The respondents’ level of study shows that 42 (10.6%) are in 100 level, 4&(10.1%)
are in 200 level, 39 (9.8%) are in 300 level, 123 (31%) are in 400 level, whil

5.5%) are

in 500 level. The analysis also shows that 41 (10.3%) are in ND 1, K 5%) are ND II,

Question One: What is the relationship between leve Qcial anxiety and the likelihood

7(1.8%) are in HND 1, and 61 (15.4%) are in HND II.

4.2.1 Research Questions

of developing social media addiction? b(b

In order answer this question, the (@ere analyzed using simple linear Regression
and the result indicted that social icty had no significant influence on social media
addiction irrespective of what c@kanxiety level one has, this means that undergraduates’
social anxiety does no soc1a1 media addiction. This question directly aligns with
hypothesis one Wthh redicted that social anxiety would significantly influence social media
addiction. Thls@ is however different from what some existing studies found as we can
see in th irical review, as all the review on social anxiety or even anxiety disorder
revemstatistically significant influence or relationship between social anxiety and social
media addiction, or problematic internet usage. The current result does not negate existing
findings, as variation in culture and technological differences might have impacted the
current study’s findings. The indication that university students who scored high on anxiety

tended to engage in excessive social media usage or problematic internet usage, which is
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contrary to the findings of the current study may probably be due to the forgoing reasons.
Due to the unanimity of existing literature pointing to the impact of social anxiety on social
media addiction, it is highly recommended to consider factors such as sampling, tools of
administration, social desirability bias and a host of other that may have upset the outcome of
the current research. Beyond the Nigerian population, many other studies arrived{tresults
that do not align with the result of this hypothesis and thus, answer to o research
question. Finally, the potential impact of social anxiety on social gggaddiction or
problematic internet use is abundantly documented as the literatu ggest, whilst many
originate outside the African continent, let alone Nigeria. Tk@%ﬁon was that, as social
anxiety rises, social media addiction is bound to go u@acing people at risk of social
relationships and function problems. In the cas %Q disorders, which are not directly
under the purview of the current research,\@%matic internet usage is prevalent among
those with anxiety disorders in compgf& with those without the condition. Although the
findings do not point to social anx'ﬂ&}lﬂuencing social media addiction, anxiety being one
of the most common menta ‘h&%l issues deserves attention and further probing, cutting

across the various regic@f the country and beyond the country for proper understanding of

the relationshipéi@s between the variables.

Question : Are specific personality traits such as extroversion, introversion and
neur&ig’sm more strongly associated with social media addiction?

In order to answer the second research question which aligns with hypothesis two, which
stated that personality traits will have a significant joint predictive influence on social media
addiction, Multiple Regression analysis was carried out on the research data, with results

indicating that undergraduates’ personality traits had a significant joint predictive influence
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on social media addiction. The implication is that undergraduates’ personality traits predicted
social media addiction and accounted for 3.2% variance observed in social media addiction.
Also, in terms of the dimensions (different traits) the findings indicated that the traits of
extraversion and conscientiousness had significant independent influence on social media
addiction. This is an indication that higher extraversion predicts lower levels of social media
addiction, and higher conscientiousness predicts lower levels of social iaddiction.
However, neuroticism, agreeableness and openness had no significant &&yent influence

on social media addiction. The research question probing the ir%@
e

therefore has varied answers depending on which dimension

of personality traits
nality one is looking at,
based on the Five-Factor Model of personality. A furthe dy of the results based on the
dimensions of personality traits indicated that %Q(traversion and conscientiousness
significantly and independently inﬂuenc%’bocial media addiction, with openness,
agreeableness and neuroticism haviyg&signiﬁcant influence whatsoever. This is to be
expected because, the results of pr@ studies are not in complete agreement, as there are
discrepancies in the literaturé®%on the Five Factor model. Although we may have at least
answered our research,\égis need to explore the dimensions of the Big-Five in more
depths before .@nable conclusions can be made. Many challenges arise during
research dat@llection, as the research process is one without flaws. Again, research in this
dom@gﬂ very much incipient, and thus only modest conclusion should be drawn by
researchers about findings. Although there may be series of inconsistencies in the data
available on these concepts, our knowledge of the constructs is enhanced. To close the

answer for this research, though just beginning with the Nigerian population, outside the

Sub-Saharan Africa and the Five Factor model, it can be observed in the literature that the
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Dark Triad (Machiavellianism, Narcissism and Psychopathy) all significantly predicted
social media addiction. Again, it is also reported in the literature that personality disorder
traits in healthy controls could potentially predict social media addiction The implication
being that personality traits outside the normal traits also have predictive influence on
problematic internet usages. This research contributed to our nuanced understanding of the
damaging consequences if interventions are not tailored with individual perso Q s in mind.
Strategies for interventions could seamlessly incorporate available sg{c‘h data in the

development of psychological interventions to curb excessive and u@ ematic social media

usages. 0

Question Three: Does self-esteem have a predictive 0%&% social media addiction?

The data analysis which answered this question @ arried out using Multiple Regression
and the results indicated that self-esteem ha@nﬁcant predictive influence on social media
addiction. This is the finding in hypot &@ ree which predicted that self-esteem would have
a significant influence on soc1a1 @dia addiction. The outcome of the analysis which is the
answer to this researc n three indicated that self-esteem significantly influenced
social media addlctlo ﬁs implies that undergraduates’ self-esteem significantly predicted
social media @on meaning undergraduate who had low self-esteem tended to be
addicted %§a1 media. Undergraduates’ self-esteem accounted for 1.6% variance observed
in S(M media addiction. The analysis further revealed that higher levels of self-esteem
predicted lower levels of social media addiction. Therefore, low self-esteem could potentially
place individuals at risk of social media addiction. Hence, undergraduates with diminished

self-esteem could be unusually more prone to social media addiction. Extant literature is in

agreement with the findings of the current study. Conclusions drawn by previous researchers
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closely mirror the current study’s about the impact of self-esteem on social media addiction.
The current study’s findings among undergraduate students are only further confirmation of
the previous literature, albeit in a new population and culture. Self-esteem has long been
implicated in much other problematic behaviour, not limited to social media usages. To put
the current study in the context of existing corroborative evidence, many previc&tudies
revealed similar conclusions. In many studies like the current one, repeate s on the
negative consequences of lowered self-esteem and social media addict'on&yhviduals who
felt concerned about appearing unworthy while outside were v, le to social media
addiction. Unlike in the current study, previous studies als®§1 that women who had
high narcissism trait and low self-esteem were more Vble to social media addiction
while others appeared to be more addicted to s @dia as a result of mood changes.
Interestingly, a certain study carried out in I‘{i@’a‘reported that excessive social media users
were also more socially constrained qn,gl\' lower self-esteem levels!. Another research with
similar results as the current stud S@th that increased self-esteem in women, single and
young had a negative impa'c@ social media addiction, indicating a drop in social media

addiction in the wome\bnterventions based on evidence usually have more promising

results and bet(@ion approaches. Therefore, understanding the impact of self-esteem

which is a midjor contribution made by this study could potentially change the trajectory of
intenq/%;befﬁcacy, not just among undergraduates, but various other demographics.
Question Four: Do demographic characteristics (age and gender) demonstrate an influence
on social media addiction?

Hypothesis four which answered the last research question stated that demographic variables

of age and gender will significantly influence social media addiction. The results of the
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analysis however did not support the prediction that demographic variables (age and gender)
would significantly influence social media addiction. The analysis indicated there was no
significant difference between female undergraduate (Mean = 91.36) and male
undergraduates (Mean = 89.51) on social media addiction. The result further revealed that
female undergraduates exhibited similar addiction to social media in comparisc&to their
male undergraduate counterparts. Neither did the result agree with predict hat there
would be significant difference between age group of undergraduates iangteau State on
social media addiction, as there was no difference. That is to s age and gender of
undergraduates did not significantly influence social medi dietion. Therefore, age and
gender had no significant influence on social media addic@ in the current research. On the
contrary, previous research found gender differe ﬁ€§social media addiction, as females
were more vulnerable to social media addio% problematic internet use, in comparison
to their male counterpart’. The ﬁndings@uﬂen‘[ study only but serve as a stepping stone
for more research on the constmct&@zing more sophisticated tools of data collection and
cutting across different dé@aphics, specifically, because existing literature reports
diametrically different\@ngs from the current research, which could attributed to errors

during the rese(c;%: ess or actual variations due to differences in culture and tools of

administrati@tence replication is desired.
4.2.2\{y%1theses

Hypothesis One: Social anxiety will significantly predict social media addiction among
undergraduates in Plateau State was analyzed using simple linear regression analysis as

shown in Table 4.2 below:
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Table 4.2: Summary of linear regression showing influence of social anxiety on social

media addiction

Regression 405.574 1 405.574 .057  .003 1.269 > .05
1 Residual 126257908 395 319.640

Total 126663.481 396 Q\

Dependent Variable: Social media addiction (

Source: Author’s Fieldwork, 2024 ’\

The results in Table 4.2 indicate that social anxiety has no sig@nt influence on social
media addiction (B =.057, R* =014, F (1, 395)= > .05), this means that

undergraduates’ social anxiety does not predict social @a addiction. Therefore, hypothesis

one is rejected. ’bb

Hypothesis Two: Undergraduates’ pe@ traits will significantly influence social media

addiction was analyzed using regregst \dnalysis as shown in Table 4.3 below:

R\

Table 4.3: Summary @p e regression showing influence of personality traits on

social media addiction

AR\

Predictors (N ° B T P R R2 F P

Extraversiob -.112 -2.064 <.05

=4
Con Cie@ness -.106 -1.906 <.05

Agreeableness .011 179 > .05 1802 .032 2.579 <.05
Neuroticism .041 696 > .05
Openness -.072 -1.216 > 05

Dependent Variable: Social media addiction

Source: Author’s Field Work, 2024
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The results in Table 4.3 indicate that undergraduates’ personality traits have a significant
joint predictive influence on social media addiction (R =.180, R? =.032, F (5, 385)=2.58, P
< .05). This means that undergraduates’ personality traits predicted social media addiction
and accounted for 3.2% variance observed in social media addiction. Also, the results in
Table 4.3 indicate that extraversion personality trait (B = -.112, t = -2.064, P <05) and
conscientiousness (f =-.106, t = -1.906, P < .05) have a significant independ uence on
social media addiction. This means that higher levels of extraversion p d&l‘ower levels of
social media addiction, and higher levels of conscientiousness pr @wer levels of social
media addiction. However, agreeableness, neuroticism an éess have no significant

independent influence on social media addiction and th re do not predict social media

addiction. Hypothesis two is therefore partially ac@

Hypothesis Three: seclf-esteem will sigr@%’ predict social media addiction among

undergraduates in Plateau State was 3@51 using regression analysis as shown in Table 4.4:

Table 4.4: Summary of I.i{QQ&egression showing influence of self-esteemon social

media addi@

~\

Model "\\J SS df MS B R2 F p

L N

1 Reg@i&l 2074.204 1 2074.204 -.128 016 6566 <.05

@ual 124140515 393 315.879
\%tal 126214.719 394

Dependent Variable: Social media addiction

Source: Author’s Fieldwork, 2024
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The results in Table 4.4 indicates that self-esteem has significant influence on social media
addiction (B = -.128, R? =.016, F (1, 393) 6.566, P < .05). This means that undergraduates’
self-esteem significantly predicted social media addiction, as undergraduates who have low
self-esteem are more likely addicted to social media. Self-esteem of undergraduates
accounted for 1.6% variance observed in social media addiction. The results further depicts

that higher levels of self-esteem predict lower levels of social media addic@herefore,

hypothesis three is accepted. ’\(/

Hypothesis Four: Demographic variables (age and gender) gi nificantly influence

social media addiction among undergraduates in Plateau Sta@he result is presented in the

following tables.
™

Table 4.5: Summary of One-Way ANOVA ing difference between age group of

undergraduates on social media addiction

W

ss o\") df MS F P
Between Groups 612593~ 3 204.198 637 > .05
Within Groups 1 9 393 320.740

Total ;i 3.481 396

Dependent Var@ o¢ial media addiction

Source: r’s Fieldwork, 2024

The result from Table 4.5 shows that there was no significant difference in social media
addiction between the age groups of undergraduates in Plateau State; F (3, 393) = .637, p >

05. This indicated that age of undergraduates does not significantly influence social media

addiction.
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Table 4.6: Summary of t-test of independent showing difference between male and

female on social media addiction

Gender N Mean SD df T p
Social media Female 227 91.36 1899 395 1.017 > .05
addiction

Male 170 89.51 16.28

The results in Table 4.6 show that there is no significant differenc@en female
undergraduates (Mean = 91.36) and male undergraduates (Mean = ’S{) on social media

addiction (t (397) = 1.017, p > 0.05). The result shows that fe%mdergraduates exhibit

similar addiction to social media with their male undergr unterparts. Hypothesis four

&
4.3 Discussion of Findings @%

Hypothesis one stated that s.o%nxiety will significantly influence social media

is therefore rejected.

addiction among undergraduate stu&e(& in Plateau state. The result indicated that anxiety did
[ ]
not significantly influence @nedia addiction among undergraduate students. That means

that the influence of % nxiety was not statistically significant. This result differs sharply

from what is o@%ﬂ

anxiety dis@r revealed statistically significant influence or relationship between social

in the empirical review, as all the review on social anxiety or even

anxi%%ll social media addiction, or problematic internet usage. For instance, even in the
Nigerian context and interestingly among a similar demography, anxiety significantly
predicted social media addiction or problematic internet usage®. The findings of the study
indicated that university students who scored high on anxiety tended to engage in excessive
social media usage or problematic internet usage, which is contrary to the findings of the
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current study. Due to the consensus in existing literature that pointed to the impact of social
anxiety on social media addiction, it is pertinent to consider factors such as sampling, tools of
data collection, social desirability and many others that may have caused changes in outcome

of the current research.

Outside the Nigerian context, many other studies arrived at results that disagr ith the
finding of this hypothesis. To put them in context, previous studies agreed t 1 | anxiety
has a statistically significant association with social media addiction rgématic internet
use*>®, Furthermore, it was reported that social anxiety is a po or that could trigger
internet addiction if left unchecked’. A host of other studieowed the same path as the
previous put it in milder terms, that social anxiety is Q&t ay through which maladaptive
cognitions influence social media addiction®. A%ﬁq was reported that socially anxious
people prefer to interact with others Vidw\@social media or internet, as they are not
comfortable with face to face or physié\' ounters, which increases the potential for social
media addiction or problematic ®\et usage®. The potential influence of social anxiety on
.
social media addiction o @matic internet use has been well documented as seen in the
literature, with a study réporting a positive association between social anxiety and social
.
media addictio@e implication was that, as social anxiety increases, problematic internet
usage or% media addiction skyrocketed. Even COVID-19 anxiety was found to
inﬂuéb@gsocial media addiction and problematic internet usage during the pandemic!®. To
wrap it up, anxiety disorders have also proved to be potent factors that predict problematic

internet usage''. Therefore, future replication of the current study in different regions of the

country is warranted, so as to understand the rationale for the contrary finding of the study.
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Hypothesis two stated that personality traits will have a significant joint predictive
influence on social media addiction. Result of the analysis revealed that personality traits
indeed had significant joint predictive influence on social media addiction as predicted by the
hypothesis. A close look at the dimensions of personality traits revealed that only
extraversion and conscientiousness had significant independent influence of social media
addiction, with agreeableness, openness and neuroticism appearing to have@ ignificant
influence whatsoever. This is not surprising because, even the results o prQing studies are
not unanimous as there are differences in their reporting based &we Factor model,
otherwise known as the Big Five. In some previous stud'@ﬁe dimensions showed
significant influence on social media addiction'?!3, Furt@ore, others reported observing
influence on some but not all the dimensions wi @ few without influence'* 316, Yet
still, other studies reported no influence or\gévwith other dimensions having significant
influence!” 819 It is worth mentioning\that the findings of the current study partially
corresponds with previous studies\s‘yﬂ\ others reporting way more dimensional influence
than the current study!% 18207 Q&e differences might have been orchestrated by demography
and tool variations, anﬁé other instances participant as well as researcher biases. These
differences als B@ the fact that many factors play-out during the research process and
where the r@rch in the domain is still incipient, only modest conclusion should ever be
draw%bg;gearchers about their findings. Although there may be series of inconsistencies in
the available, notwithstanding our knowledge of the domain stands enhanced. Interestingly,
one study reported that the personality dimensions of extraversion and conscientiousness
appeared to be protective factors against social media addiction?!'. Outside the Five Factor

model, we also observed in the literature that the Dark Triad (Machiavellianism, Narcissism
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and Psychopathy) all predicted social media addiction??. Again, it has also been reported that
even personality disorders traits in healthy controls predicted social media addiction!'. The
implication is that personality traits have potent predictive influence on not only social media
addiction, but also on other problematic internet related activities. It is satisfying to know that
even though wide spread research in the area is still in the offing, this study wou&dicate
the beginnings of research with a view to nuanced understanding of the adver re of the

problem at hand, and possible strategy development to curb excessive %&)yematic social

media and internet usages. 5 Q

Hypothesis three, which predicted that self-esteem \@mve a significant influence
on social media addiction was confirmed and accepted Qult of the analysis revealed that
self-esteem significantly influenced social media@tion. The implication being that low
self-esteem potentially places individuals\@nger of social media addiction. Therefore,
undergraduates with low self-esteem’\SKe' ore susceptible or vulnerable to social media
addiction or problematic intemeQé\(?Existing literature is consistent in the conclusion that

.
the researchers tended t d@about the impact of self-esteem on social media addiction or

problematic internet The current study confirms these conclusions to be so in the

.
current demog h&n adds to the voices of existing researchers'®. To put the current study
in the per ve existing corroborative data, a look at some of the studies showing similar
concwns in thus warranted. In a study with a similar conclusion on the impact of lowered
self-esteem and social media addiction, it reported that individuals who were concerned
about appearing unworthy while outside were prone to social media addiction?*. Women who

had high narcissism trait and low self-esteem were reported to be more vulnerable to social

media addiction and others appeared to be more addicted to social media as a result of mood
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changes?. A similar corroborating study, carried out in Nigeria reported that excessive social
media users were also more socially constrained and had lower self-esteem levels!. Another
research with similar findings as the current study stated that increased self-esteem in women,
single and young had a negative impact on social media addiction, indicating a drop in social
media addiction in the women?. Furthermore, others reported that self-esteem pred&l daily
social media usage?® and that social support and self-esteem were negatively ated with
social media addiction®®. The negative influence of self-esteem Qym abundantly
demonstrated by not just the current study, but also by using corro e research evidence
from extant literature on the construct, an indication that duate, and by extension
individuals with low self-esteem are in danger of soc@edla addiction or problematic

internet usage, which should signal urgency of acti I{bQ

Hypothesis four which is the last st&@at demographic variables of age and gender
will significantly influence social m %iction' the result of the analysis however did not
support the hypothesis. Therefo@/&ge and gender had no significant influence on social
media addiction in the ¢ udy Contrary to the forgoing, previous studyreported gender
differences on soc1a %addlctlon as females were more prone to social media addiction
and problemat@met usage, compared to their male counterpart’. The findings of the
current st eed replication with more sophisticated tools of data collection and varying

dem@{g%ics, especially because existing literature disagrees with the current findings,

which could be pointing to errors in the process or actual differences in population.
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Chapter Five
Conclusion

5.1 Summary of Findings

This section discusses the findings of the current study in the context of existing literature on
the variables as reviewed earlier in a previous chapter. The study utilized a cros%tional
quantitative survey method to investigate the influence of social anxiety, %ity traits
and self-esteem on social media addiction as well as differences in de grghfc variables of
age and gender on the construct among undergraduate students i u state. In order to

investigate the phenomenon, four hypotheses were tested@ag data obtained from the

demography, and the results are discussed thus, with & ¢ and appropriate reference to

existing literature on the variables. b{b

The impact of social anxiety, personality}& and self-esteem on social media addiction
e & . :
among undergraduate students in PE? tate has been investigated in the current study

through the cross-sectional qu@ve survey method.

\

Demographic Variables\@ge and gender and an independent factor; social anxiety had no
. . . L) . . . . . . .

significant infl n’\&on social media addiction. However, existing literature reported on the

contrary, thiéay be as a result of differences in instruments, researcher or participant biases

or inxd/ e sampling. Therefore, more probing is required in the form of future research

incorporating other factors and possible replications.

Personality traits had joint predictive influence on social media addiction which
aligns with existing data on the construct, however only the traits of extraversion and

conscientiousness had independent predictive influence on social media addiction. Although,
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previous research indicated that all traits in the Five Factor model were significant predictors
of social media addiction. This calls for more research in this area while strategies tailored
according to each trait or dimension to tackle social media addiction and problematic internet

use are been developed and put in place to tame the tide of social media addiction and

excessive internet usage. \

Self-esteem proved to be a potent predictive factor of social me '1 tion and
problematic internet usage not only in the findings of the currert, res€arch, but also
abundantly in existing literature. This calls for concerned beca an individual feels
less and less worthy of themselves, they become a burden nly upon themselves but the
society at large. Developing and implementing self-es‘w& d self-worth building strategies
among not only the undergraduate demography, @{Qross the population could potentially

curtail social media excesses and problemaﬁ&met usages.

Overall, this study is an indicati@h research interest in social media addiction is
merely burgeoning, gradually th of data representing not only Nigerian but the African
population will soon a@ate and the understanding of the mechanisms and processes
implicated in the @omenon will drastically be changed. This in turn will stimulate
researchers %1 igenous origin to formulate policies, strategies, assessment and intervention
approac@hat are a better suited for our cultures in Nigeria, and Africa as whole. The
contMons of the current study therefore, heavily depends on whether data gleaned from
the effort is truly and effectively put to good use, for it is in the application that the most can

be made of the research process and outcome.
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5.2 Conclusion

This research utilized a cross-sectional design to investigate the influence of social
anxiety, personality traits and self-esteem on social media addiction among undergraduate

students in Plateau State. Four (4) hypotheses were tested, answering four aligned research

questions. Social anxiety did not influence undergraduates’ social media u
personality traits had a joint significant influence on undergraduates’ soc1al: @ ddiction

tendencies. More specifically, the Big-Five dimensions oﬁ‘%x aversion and

conscientiousness had significant independent influence on sagi dia addiction mong
undergraduate students, with higher extraversion increasin rgraduates’ vulnerability to
social media addiction, while higher levels of cons01en ss served as a safeguard against

social media addiction. The dimensions of agree&s, openness and neuroticism had no
influence on social media addiction among\\\@graduates in the current study. Furthermore,
self-esteem also had a significant in @im social media addiction as lowered self-esteem
predicted social media add1ct1c%&ﬂong undergraduates. Finally, gender and age were
insignificant in their p ®1nﬂuence This research work calls for further probe of the
constructs using diffe %emographlcs to better understand the influence of these variable
and gather dat@vould inform tailored interventions, to more effectively combat the rise

in social addiction, not just among undergraduates but all those who have been hit by

the s&&nedia addiction pandemic.
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5.3 Recommendations

1.

Social media addiction is a complex phenomenon, owing to the fact that there has
been rapid proliferation of social media applications and internet related activities
with high potential for not only abuse and addiction, but real-world harm to other. It
is thus highly recommended that there should be expedited effort to curbﬁ&\raging
tide of excessive social media and internet usage, while trying th @%&arch to
uncover the mechanism that are responsible for initiating, devéﬁ{ing and sustaining

the addiction to social media or internet.

2. The current study revealed a lack social anxiety inﬂ on social media addiction

3.

however, previous studies are of the contrar &on that social anxiety in fact
influences social media addiction. In light@{Qe forgoing, developing strategies and
interventions that target individuals@social anxiety is highly recommended. This
is important because, personS{Q ave social anxiety tend to prefer less physical
interactions but more &fé‘ual relations. In the physical world, socially anxious
.
individuals feel @ack of control, compared to virtual, where they have almost
full contro@ow they present themselves, an opportunity they are usually
.

denuded, of 1h physical interactions.

TI% act of personality traits based on the Big Five or Five Factor model has also

Ven observed in the findings of this study. Tailoring interventions based on

scientifically informed policies would enhance the chances that whatever intervention
that is employed will be inclusive enough to cover an array of different personalities,

which could potentially yield the desired outcomes. Even as further investigation of
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personality traits is highly suggested, actions towards checking social media addiction
and problematic internet use should be highly coveted.

4. Tertiary institutions and other citadels of learning from which much of the scientific
enquiries most often emanate should become creative in not just carryout research,
but in active, innovative and creatively pragmatic ways of consuming res&h data
for the purposes of improving the lives of individuals in the society, w ey are at
least situated. This can be accomplished in the form of in nﬁ@pns, policies,
strategies and practical programs that are anchored of rese r@mus making research
more worthwhile an endeavor. %

5. Opverall, policy makers are critical in the practica hcatlons of research data and
findings. Stakeholders who are involved 4 @Qcy formulation could do much by

incorporating research findings durng@%rmulatlon stages and beyond.
5.4 Contribution to Knowledge %

Scientific knowledge Q%Cumulatlon of individual research over time, research
projects undertaken b &:hers in different fields of study, and on different topics or
phenomena that c@r scientific enquiry. This study is yet another contribution to that
existing bod& owledge, and it is a vital contribution to nuance understanding of the topic
of socia@ia addiction in the context of social anxiety, personality traits and self-esteem.
Most importantly, given the nascent nature of the phenomenon in the context Nigeria, the
study is indeed a timely contribution to our understanding of the consequences that are
lurking behind the variables so explored. This research not only serves to enhance and

broaden our knowledge of the menacing nature of social media addiction, and the harm it
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could potentially impart. Hence our understanding of the pernicious and deleterious nature of
the problem is greatly enhanced, and will facilitate the formulation of policies and strategies
targeted at curbing the negative influences that may arise from lack of knowledge and

awareness.

5.5 Suggestion for Further Studies Q\

The process of research is a continuous one; research on any given@JQ cannot be
conclusive in just a single shot. Again, research on social media @on menace is still
incipient and way more is needed, this could be in the form o%ications of the current
study in different regions across Nigeria, considerati er variables that may be
influencing social media addiction, use of advanced t;@logies to explore the phenomenon,
employment of well-established psychometric und instruments, recruitment of more
representative samples, and the use of so }Qhodological procedures so as to enhance the

quality of research in the future, baség\}fh forgoing considerations.
S
N
S
\‘,?:b
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Appendix I
Lead City University, Ibadan

Faculty of Management and Social Sciences

Department of Psychology \
Questionnaire ( QQ

My name is Owlama Rachel AJEGENA. I am a student of the Det of Psychology,
Lead City University, Ibadan. I am conducting a study on So 'a%iety, Personality Traits
and Self-Esteem as Predictors of Social Media Addictio@ ¢ Undergraduates in Plateau
State. I seek for your consent and cooperation ir@g this questionnaire. Information

received will be strictly used for academic @se and will be treated with absolute

confidentiality.
Q)
Instruction: please tick {} appro&né@r

Section A: Bio Data QQ\

1. Age(yeam@m V21-30{ } 31-40{ } 41-50{ }

2. Gen%:(ﬁfnale{ } Male{ }

3. Qflgon: Christianity { } Islam { }

4.\(arents’ socioeconomic status: Unemployed { } Self-Employed { } Government
Institute { } Private Institute { }
5. Family type : Polygamy { } Monogamy { }

6. Parents’ marital status : Married { } Divorced { } Separated { }
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7. Level: 100 { } 200 { } 300 { } 400{ } 500{ }

Section B:
Social Media Addiction Scale Student Form (SMAS-SF)

Different states related to social media use on the internet are given below. You are asked to
read each expression carefully and tick the box for the expression you deem thert orrect
for you. Do not skip any item and mark each state please. <

1 = Strongly agree E 6\

2 = Disagree

3 = Neither agree nor disagree Q
4 = Agree (bé

5 = Strongly disagree *
c \"

S/N | Variables ~) 1 2 [3 [4
e\

1 I am eager to go on s@nedia.
N\

L N
2 I look for internetebnnectivity everywhere so as to go on

social m{i.a:\\'
N\

3 Goi@social media is the first thing I do when I wake up

p 3

%%% morning.

4 I see social media as an escape from the real world.
5 A life without social media becomes meaningless for me
6 I prefer to use social media even there are somebody around
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me.

7 I prefer the friendships on social media to the friendships in

the real life.
8 I express myself better to the people with whom I get in

contact on social media.
9 I 'am as I want to seem on social media. @
10 | I usually prefer to communicate with people via socia