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Abstract

This thesis titled “the evaluation of public relations strategies in a teaching hospital: a case
study of University College Hospital (UCH) Ibadan was intended to evaluate the use of public
relations strategies by teaching hospitals in Nigeria and their impact on how the teaching
hospitals are perceived with specific focus on University College Hospital (UCH) in Ihadan. The
statement of the problem, objectives, significance, scope and limitation of the r ?%’v study
were stated. The four research questions used for the study were made known. jectives of
this study include discovering the awareness and exposure of peopl é@lic relations
strategies and public relations units in organizations, the challenges faced in planning and
execution of public relations campaigns and its impact on teaciiin sgitals in Nigeria. Key
words relevant to the study were also defined. The Uses and ification theory and the
Perception theories were used as the theoretical framework fo % study. The research made
use of data provided by respondents based in Ibadan, Qy e. Copies of the questionnaire
were administered, analyzed and presented in simple per, Wge tables. Survey research method
was employed in this study to get information 0%6 respondents. 300 copies of the
questionnaire were distributed, returned valid and eertified okay for data analysis.

Findings show that the respondents are away ‘@yd used the services of University College
Hospital, Ibadan and they got to know about thé hospital through their families, friends, work
place and media. More of the respondentsare aware of the existence of a public relations unit in

University College Hospital Ibadan

ractices public relations regularly. The respondents
however disputed the existence | experienced and knowledgeable personnel that know

about the principles and prac&eS of’public among the employees of University College Hospital,

Ibadan. The kind of challe
of public relations s @

personnel don’t face mgny challenges in execution.

>
&

at public relations personnel face in the planning and execution
n behalf of teaching hospitals were revealed. Public relations



