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&
Abstract &

\
Mass media have been a major agent of socialisation anga} \ social change especially

(il ainment message from mass
sages on drug abuse prevention

now that people depend on educative, informative a
media. The study examined influence of social m
among undergraduates of Lead City University. ctive Exposure and Agenda-Setting
theories provided the theoretical framework fo tudy. The survey method was adopted
while 369 respondents were randomly %%Qd to form the sample population. A self-
designed structured questionnaire was L@ ource data. The data collected were presented
and analyzed using SPSS. Resul tawted revealed that 25.8% of respondents mostly
accessed WhatsApp. The study, ry\ 51.5% of respondents have not come across drug
abuse prevention messages Qn itter. 39.8% of respondents believed the rate at which
social media helps to \\4 t drug is, was very high. 35% of respondents strongly
disagreed to drug abusﬁ%g'reduced drastically as a result of social media messages. The

study recommend here should be more campaigns on drug abuse prevention on
different social ynedia platforms.

Keywor@ abuse prevention, drug market, internet, mass media, social media
messa
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Chapter One

Introduction
1.1 Background to the Study

The issue of drug abuse poses a serious threat not only to institutions of learning but also to our
society and nation at large. Drug abuse or substance abuse refers to the use of %\&Hemicals
for the purpose of creating pleasurable effects on the brain. There are over @‘on drug users
around the world and the problem has been increasing at alarming rates, ﬁally among young
adults under the age of 30'. Drug substances for a very long tim &ebeen used for a number of

reasons such as curing of ailments, physical body enhanc Y pleasure/ recreation and many

other reasons. The effects of these drug substances erous depending on the kind of drug

and quantity consumed. \\\

C
Drugs are commonly used by everybo hether young or old. Drugs are not only useful for
human beings; they are also usef%&i\mals for good health. Human beings give drugs to their
animals when they discove‘@ﬁt‘they are not healthy. Drug is an effective substance in the life
of any living thing to \curé=Sickness and to make life healthy. It is true that drugs are used for
beneficent ther: xurposes, effective substance for good health, but they are being abused

by peoplec1 lly youths. They use it illegally and unlawfully, thus it becomes harmful to the

body.

The impact of drug abuse among Nigerian youths may have been considered a moral decadent.
Drug abuse has made the face of the Nigerian youths rough and brought shame to our society.
The Nigerian youths may or may not be deliberately using drugs illegally, unlawfully and

intentionally. Many of our youths ignorantly or knowingly depend on one drug or the other for
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their daily activities. According to the statistics provided by World Health Organization (WHO),
drug including alcohol and tobacco, have caused a lot of road accidents and have claimed more
lives than other sicknesses suffered by mankind?. As international drug trafficking is gaining
strength, the international cooperation against drug trafficking is steadily losing strength and

lacking organization. In Nigeria, this issue of drug abuse may have become a serious concern for

the society. In recent times, the rate at which youths abuse drugs may be %\%ng and

worrisome that much efforts may have been made to eradicate it. As%%
seN\an

drugs, the effort being made to eradicate it is losing strength. Dru%

are abusing

d addiction have a
destructive or devastating consequences but our youths are s(ll\)ﬂt drtlgs. “Not only that it
destroys the affected individual but it has a pervasive eff% | those who know or work with

the individual, drug addiction is a tragedy in our Ni iety?.

One of the most popular applications a &k&\entemet community is the social networks.

Online social networking has expande

onentially in the last few years and its use has also
grown substantially among teenage Imost everybody who has access to the Internet will be
connected to the world thr% dcial network accounts. The terms “social media” and “social
networking” are often @ describe the tools, applications, and functions associated with Web
2.0, which ma @m'er for people to listen, interact, engage and collaborate with each other
using the @%

common™ysage are for connecting with people, networking in business, marketing business

. There are a lot of purposes of why people use the social media. Among the

products, or for entertainment. Even though it proves a lot of advantages to the growing
community, the use of social media should not be taken lightly. Teenagers often use the social
media to connect with their friends. They share information, such as personal information, their

interests such as music or movies, activities, as well as photos reflecting their lifestyles.

14



There are a lot of purposes of why people use the social media. Among the common usage are
for connecting with people, networking in business, marketing business products, or for
entertainment®. Even though it proves a lot of advantages to the growing community, the use of
social media should not be taken lightly. Teenagers often use the social media to connect with

their friends. They share information, such as personal information, their interests such as music

or movies, activities, as well as photos reflecting their lifestyles. ®E

Social media and social networks are major drivers of public deb@ perceptions of

marijuana, opioids, and other drugs, including for the youth, and&%\axe numerous messages

promoting the acceptability of substance use in these digita@ s’. This highlights the need

for novel interventions that use digital prevention st é%s and offer a counternarrative or

counterargument. Recent studies have examined ¢xpQstu® to antidrug communications and found
o

that counternarrative strategies may partia{;\%&a n positive campaign outcomes. Hence, this

study examines the role of social a messages in prevention of drug abuse among
undergraduates. \<§,
1.2 Statement of the Pr@

Drug abuse, c@e and addiction problem is a global plague, affecting both developed and

developin@&[

generatidg Jparticularly secondary school and tertiary institution students who are getting

s, including Nigeria. Quite disturbing is the rising number of the younger

involved in drug abuse. Majority of the Nigerian youths may ignorantly have been depending on
one form of drug or the other for their various daily activities. Young ones who are mainly from
well-to-do homes may or may not be abusing and experimenting hard drugs like heroin and

cocaine. Other substances like Indian hemp, which is illegally cultivated in Nigeria and other
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substances like methamphetamine and tablet with codeine capable of intoxicating are mostly
found in schools. At the core of the nuisance is the breakdown of societal values and the
attendant waste of human capital. These drug abusers according to studies are influenced into the
habit through various means. In an attempt to curb this menace which drug abuse has become
among undergraduates, previous studies have identified the various means through which
undergraduates get into drug abuse and these includes; peer pressure, family, % e to drug

abusers. However, no study has been found to look at the influence of s\% edia on drug

abuse prevention. @

\
Interactive platforms such as Facebook and Twitter have @rﬂpoﬂant sources of public
information, and are powerful tools to help scientists @

obacco, and other addictive substances.

evailing attitudes and myths and
convey accurate information to the public about alc
Researchers can analyze social media int é}'«{n to gain insights into patterns of use, risk
factors, and behaviors associated with :%aguse. By providing a platform for communicating
science-based, health-related me@;ocial media may also enhance screening, prevention,
and treatment of substance@qnd addiction. This study examines how social media messages

influence the preventi@ug abuse among undergraduates of Lead City University, Ibadan.
1.3 Aim and es of the Study

The ai@ tEis study is to investigate the influence of social media messages on drug abuse

prevention among undergraduates of Lead City University. The specific objectives are to:

i.  identify social media platforms accessible to undergraduates of Lead City University,

Ibadan.
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ii.
iii.

1v.
1.4 Research Questions %

ii.
iii.

1v.

identify social media platforms with drug abuse prevention messages available to

undergraduates of Lead City University, Ibadan.

ascertain the extent to which drug abuse prevention messages on social media have

educated undergraduates of Lead City University, Ibadan.

examine the effectiveness of drug abuse prevention messages on social media among
N

&

O

undergraduates of Lead City University, Ibadan.

\
What are the social media platforms accessible to under@es of Lead City University,

Ibadan? @

What are the social media platforms with d e prevention messages available to
undergraduates of Lead City Universit %a y

What is the extent to which drug\abuse prevention messages on social media have

educated undergraduates ofg@y University, Ibadan?

What is the effectiws drug abuse prevention messages on social media on

undergraduates o@ City University, Ibadan?

1.5 Signiﬁcar@n\ Study

The st %s entirety would be of immense importance to various stakeholders. The research

would provide lot of information which would be beneficial to both management and

undergraduates of Lead City University, Ibadan, other researchers and the society at large. The

management of the institution would be able to use the information provided by this study to

effectively combat drug abuse menace, as well as preventing abuse by students who are not

abusers yet. Likewise, undergraduates of this institution would understand what drug substances
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are, the different types and categories of drug, and its implications if abused. Furthermore,
scholars and researchers would find the findings of this study useful because it would provide
relevant data on drug and its abuse preventive measures. Finally, findings from this research
would provide suggestions for further studies that students and researchers can look into and also
carry out intensive study on.
N

&
S

This study will look at social media messages on drug abuse preve@fong undergraduate

1.6 Scope of the Study

\
students. This research focuses on drug abuse prevention mess \:si&u social media and how it

influences the undergraduates of Lead City University, Iba State, to shy away from drug

substances. The undergraduates of Lead City Univ@adan will be the respondents for the

study. The justification for the use of under atés of Lead City University, Ibadan as the

population of study is because: this instin@s the first private institution in the city and as

such houses many students from al@ nation.
1.7 Limitation to the StudQ\ .

The major limitatigéhh study was getting enough relevant materials in building the literature

required for t@ of study.

1.8 Op%onal Definition of Terms

Campaign - A campaign is defined as an organized course of action set towards achieving a

specific goal or purpose.
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Depressants - These are drugs primarily used to induce sleep, they are used to calm anxious and
restless subjects. Depressants are a kind of drug that, when used as prescribed by a doctor, can
help relax muscles or calm nerves. Larger or improperly used doses of depressant drugs can
cause confusion, lack of coordination, and shaking. Examples include; Alcohol, cannabis,

benzodiazepines, heroin and other opioids.

Drugs - A drug is any chemical substance that when ingested/ injecte &ody cases

physical and mental change in an individual. However, drug in this con s to illegal drug

substances. Illegal drugs are those that are not prescribed by a d@(@({r\bought at a drugstore.

They are sometimes also called "street drugs." ®>

Drug abuse - Drug abuse is the deliberate intoxic \oneself with drug substances which

have negative and legal consequences.

Drug abuse prevention — Drug abus%&ﬂ ion is a process that is employed to prevent the

abuse or further abuse of harmfu@\%stances.

Drug abuse preventio ages — These are basically messages which can come in various
forms, and are targ&dﬁ@ause a change in an individual to decide to not abuse drug substances.

In other wor buse prevention messages are messages that help prevent the abuse of drug

substa@ese messages may be text, video, audio, audio-visual, graphic etc.

Drug Addiction - This is a state of uncontrollable and irresistible use of drug substances

regardless of physical and legal consequences.
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Hallucinogens — An example of these drugs are lysergic acid diethylamino (LSD).
Hallucinogens are a diverse group of drugs that alter perception, thoughts, and feelings. They

cause hallucinations, or sensations and images that seem real, but they are not.

Internet - The internet is a global computer network providing a variety of information and

communication facilities, consisting of interconnected networks us1ng dardized

communication protocols. In simpler words it is the platform on which social @%perates

Mass Media - Mass media refers to media technologies used @mate information/
\

messages to a large heterogenous audience at the same time. (\&

Social media - social media is a social networking i <gﬁhat works on an internet-based

platform. They include; Facebook, Twitter, Inste&

Social media campaign - A social media @n is a series of coordinated activities aimed at
achieving a specific goal over a se d of time, with outcomes that can be tracked and

measured. It can be limited &a iggle network, or take place across multiple social media

platforms QJQQ\

Social media m - Social media messages in this context would be specific messages (text,

visual, au@l) that talk about abstaining from drug related substances.

Stimulang — These are drugs that stimulates the nervous system of an individual to behave
extra-ordinary leading such individuals to misbehave. It is a substance that raises levels of
physiological or nervous activity in the body. Examples include; amphetamines, cocaine and

crack, caffeine, nicotine and ecstasy. They are sometimes called “Uppers”
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Chapter Two
Literature Review

To provide empirical background to this study and also make this work comprehensive, the

literature will be reviewed under the following sub-headings:

2.1 Conceptual Review :\V\
2.2 Theoretical Review %\%

2.3 Review of Empirical Studies

2.4 Appraisal of Literature Review \&V

Conceptual Review \
2.1.1 Concept of Social Media (\,

N\

Mass media have been a major a% socialisation and tool for social change especially now
that people depend on me@ﬁ‘om mass media. The power of the mass media help solves
social problems'. Tele(i@Radio and Print Advertising can entice people to buy a wide range

of products a@c , newspaper messages and advertisement influence our ideas, values and

behaviourQ

Social media has emerged to be one of the most vital communication means. It exists so as to
ease communication among people regardless of the expanse, making it open to people to easily
share information, files and pictures and videos, create blogs and send messages, and conduct
real-time conversations?. These systems are referred to as social, simply because they allow

communication with friends, course mates, teachers, project supervisors, lecturers so easily and
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effectively. Social media which are a form of electronic communication that has become the

highest activity on the internet

By suggestion, through social media, individuals can with no much of a stretch trade profitable
information which can enhance their profession interest, thoughts and so on. It additionally helps
in sending pictorial outlines of thoughts. Scholars point that “social media is a grou internet-
based applications that build on the ideological and technological foundati %\:\b 2.0 and
that allow the creation and exchange of user generated content”. Ac@&/ conventional
wisdom, it could be possible to use mass media to get people to a&}\ehalf of their own health
and well-being or to do right things. Based on this assumpti %World War II, the Federal,
State and Local Government, private foundations a r'non-governmental organizations

have sponsored hundreds of public services carr@ promote social rather than commercial

goods?®. \
C

Most media campaign focused o c@ students drinking which have been campus based,
using a mix of posters, ﬂyers&%nic mail messages and college newspaper advertisement.
More recently a few re sta;e and national media campaigns have begun to address this
issue as well*. Ho egﬂfe history of the human race has also been the history of drug abuse. In
itself, the us gs does not constitute an evil. Drugs, properly administered, have been a
medic g for example, herbs, roots, bark leaves and plants have been used to relieve pain
and help control diseases. However, over the past few decades, the use of illegal drugs has
spread at an unprecedented rate and has reached every part of the world. According to the United
Nations Office on Drugs and Crime (UNODC) report, some 200 million people, or 5 percent of
the total world’s population aged 15-64 have used drugs at least once in the last 12 months this

implied 15 million people more than the 2004 estimated®. The report goes on to say that, no
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nation has been immune to the devastating effects of drug abuse. According to the World Drugs

Report, the use of illicit drugs has increased throughout the world in recent years.

The report further states that a major world trend is the increasing availability of many kinds of
drugs to an over widening socio-economic spectrum of consumers. The report argues that the
main problem of drugs at global level continue to be opiates (notably herome\%\wed by
cocaine for example, for most of Europe and Asia, opiates continued to n problem
%Sx

drugs, accounting for 62 percent of all treatment in 2003. Reports fro f 95 countries

indicated that drugs seizures increased four-fold in 2003, and mored\%half of these were from
Cannabis. A report released by the United Nations Drug @ rogram (UNDCP) in 2004
estimated that 3.3 to 4.1 percent of global population ¢s drugs, but more worrisome is
that according to the UNDCP executive dlr&% se who are hooked are the younger

generation®.

Every country in the world, dev® developing incurs substantial costs as a result of

damages caused by substance b he world health organization (WHO), estimates that 1.1

billion people, represen%z third of the world population above the age of 15 years, use

tobacco principall the/form of the cigarettes. of these smokers, 800 million, 700 million of

them males, developing countries®. The solution described above is true in developed

countri@\ave been experimenting with such drugs for a long period. However, developing
countries are not exempted from the dangers all countries, Nigeria inclusive, are vulnerable. It
has been noted that Nigeria is one of the developing countries in Africa that has lately been
experiencing rapid increase in production, distribution and consumption of multiple drugs of

dependence’.
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Social media is defined as ‘a group of Internet-based applications that build on the ideological
and technological foundations of Web 2.0 and that allow the creation and exchange of user-
generated content’!?. Furthermore, studies view social media as any digital media that can be
used to share messages, photos, news, information, music, and videos with cyber communities'!.
For this reason, social media heavily relied on mobile applications and websites created for
social interactions which allow users to generate, express, and share inf n about
themselves or others. Considering this, social media are numerous, divers \ e, cheap and
almost free to use. Wikis, Micro-blogging, Online Forums, Online bk&%&cial Networking
Sites (SNSs) are among the most popular social media technol@}s’&in;laﬂy, as some people
used these technologies for educational purposes, maj %re online for interaction and

information sharing. The typical examples of so %Xdia are Twitter, Blogs, Facebook,

Google+ LinkedIn, Wikis, Pinterest, YouTubK g others.

Before the introduction of Web 2.0, I(%et communication was mediated through ‘Web 1.0°.

Web 1.0 refers to the first stage\@gWorld Wide Web, which was entirely made up of Web

pages connected by hyperl@Ee‘dtures for Web 1.0 gave a little space for a social platform for

communication pu o% e development of “Web 2.0’ shifted and expanded communication
»

possibilities %@

to as man@p at once and this is what is also known as social media. Social media are Web-

rnet to allow users the ability to send pictures, videos, and other content

based to%for communication that allow users to share content such as photos, videos, and link
to resources. It takes on forms such as magazines, Internet forums, weblogs, social blogs, micro-
blogging, wikis, podcasts, photographs or pictures, video, rating and social bookmarking. All
social media platforms have the following fundamental -characteristics: participation,

conversationality, connectedness, community and openness!®. The social media in this regard
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connect people to make possible diverse forms of communication with little or no restriction on
individual views or opinions. In view of this background on the concept of social media, it will
not be far-fetched to assert that just as social media have been adopted by businesses and
organizations, religious bodies are increasingly employing social media platforms to engage with
members and non-members of their congregations.
N

<&
O

When we think of social media, we generally think of Facebook and witt%ﬂowever, in reality

2.1.1.1 History of Social Media

it is more than that. The earliest ways to send messages over loeg%(anc\es were probably both
audio and visual. People used to communicate smoke sign %y and beacon fires by night in
ancient China, Egypt, and Greece. Drums were usedt ny parts of the world to extend the
range of the human voice for communicatio ’Q&VG . The seeds of social media were sown
during 550 BC when the regular postal s@was established in Iran where horse riders and

horse-drawn wagons carried mail. mail consisted of governmental dispatches and was

delivered from one place to a@v

The 18th and 19th ce@ere breakthrough period where devices like the telegraph (1792),
telephone (1890 dio (1891) ushered in a new era of the sending and receiving messages
over lontha es. The increasing number of express messages between businesses, financial
and leg fices and banks in growing cities, as well as busy street traffic, gave rise to new
methods of telegram and letter transportation. The pneumatic post was introduced to combat the
shortcomings of the telegraphic network in Paris. The invention of telephone and radio took the
meaning of communication to another level. The 20th century was marked by the growth and

development of internet. With the growth and development of internet, there came era of
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exchange of messages from one person to another digitally or via web. Email, ARPANET,
USENET, BBS (Bulletin Board System), IRC (Internet Relay Chat), Listserv, Blogger, Six
Degrees, LiveJournal, Napster were some of the important sites for social interactions and

sharing.

The 21st century saw a spurt in the growth of social networking sites by the lwhing of
Friendster, Fotolog, Photobucket, Flickr, Orkut, Facebook, Ning, Digg, Twittgr§ \, Youtube
etc. Social media has come a long way since the days of the telegraph a@q the more recent
days of Internet-relay chats (IRC), and it continues to evolve. In tb\ few years, social media
has become a convention of the online landscape. Majoz;%cl-ab\networks and social media

websites make changes and improvements on a fairly r

in coming years. @
2.1.1.2 Social Media Classification <\\

sis, so it‘s sure to keep evolving

N
Social Networking Sites: A soc@&king site provides a web-based platform for building
social networks or social jons amongst people, e.g., shared interests or activities. They
provide a means to in@}%ver the internet, e-mail and now even the mobile phones. The most
popular website@\ei&g social networking currently are MySpace (started in 2003), LinkedIn
(started ir@ acebook (started in 2004) and Twitter (started in 2006)'4. A social networking
site w@llow a user to create profiles or personal homepages online and build up a social
network. The profile page thus created is like the user‘s personalized webpage and contains
profile information of the user like gender, religion, orientation, interests, place of birth, current
location, marital status, books liked etc. The page can be customized as the user wants and

include video clips, music files or photos on their page. Also included on the page is a list of

27



friends that form the user‘s network. Typically, these friends are actual friends, acquaintances,
and even strangers, who may have sent a friend request and the user has included them in his/her

list.

Blogs: A blog (derived from the word weblog) is an —online journal where an individual, group,
or corporation presents a record of activities, thoughts, or beliefsl. There are many s1tes that
allow users to create blogs without any paying any fee like Wordpress.com, & .com, and
blogger.com. Anyone can create a blog on these websites and these b@q be accessed by
anyone by typing the web address or URL (Uniform Resource b\ '\ Another popular sub
category of blogs is microblogging. A microblogging site is % log except for it limits the

number of words that can be published in one w1tter com is an example of

microblogging.

Content Generating and Sharing sites: T&\Jsﬂes serve as sources of information for various
topics. Photo-sharing sites like F 'c@n, picasaweb.google.com, Video sharing sites like
youtube.com, slide sharing sk{l%’deshare com, document sharing sites like docstoc.com etc.
all fall under this cate ese sites serve as free content for all users of internet. Users can
search for content; i’ﬁad and use the content available on these sites without any fee. The
content is als% ated by the users. This type of user generated content is also known as
crowd . Video and PowerPoint presentation can be shared and uploaded in YouTube and

SlideShare. This is a major advantage to most of the people who are unable to get access to the

educational resources.

User Appraisal Sites: User appraisal sites serve as a platform for appraisals of various products

and services. Though it is possible for consumers to express their view in any of the medium,
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user appraisal sites mainly deal with such reviews. Sites like www.mouthshut.com,
www.pagalguy.com are prime examples of such websites. These websites serve as a starting
point of consumer’s decision-making model for gathering information about products or services
they are contemplating of buying. As such these sites serve as important word of mouth for

consumers and a source of expressing post purchase feedback.

gg

2.1.1.3 Social Media as a Tool of Communication @

Social media offers a variety of avenues through which we can co n@vith people. In fact,

\
social media is known to have been used widely in educational E@so. Over the last 30 years

the nature of communication has undergone a substantie@e\n it is still changing. Email

d
has had a profound effect on the way people keep 1 .5 Communications are shorter and
more frequent than when letters were the HO@G onse time has greatly diminished. Instant
messaging has created another method of ir@(ion, one where the length of messages is shorter
and the style of the interaction i onversational. Broadcast technologies like Twitter

transform these short bursts @q&nication from one-on-one conversations to little news (or

. : \) : :
trivia) programs: which Q Q tune in whenever we want an update or have something to say.

Online commun@tools also have the potential to increase our awareness of the movements
of our pro@i al or social contacts. Twitter, for instance, offers us an update of things people
we kno%ppen to be doing at a particular point of time. This phenomenon has been referred as
social proprioception by Clive Thompson, named after the physical quality of proprioception that
tells a creature where its extremities are by the reception of stimuli produced within the organism.

Social proprioception tells us where the nodes of our community are and provides a sense of
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connectedness to and awareness of others without direct communication. Internet is the third

place where people connect with friends, build a sense of togetherness!®.

Increasingly, a computer with an Internet connection is the locus of a range of interactions in a
variety of media and a gateway to an array of social spaces for work and play. Social networking
sites like Facebook and MySpace and virtual environments like Second Life a\‘w\zorld of
Warcraft have become online meeting spaces where users— members, reside@yerscan
interact and express themselves. They offer a way to keep in touch wi igtihg communities
that users belong to offline, such as social and professional grou@\ey\also make it possible
for people who would not normally communicate more t (a-}:w times a year to keep in
touch—colleagues met at conferences, for instance, or \%{s(et through the online community
itself. Sites like YouTube and Flickr represent &% rum for online communication that is
centered on sharing, preference, and popul&. Visitors can browse movies (in the case of
YouTube) or photos (in the case of Fll% express personal preferences, add commentary, and
upload their own creative work. Q, e is also a repository of popular culture in the form of

newscasts, television show@yms, or music videos that are of current interest. The kinds of

interaction that occur Qn e sites center around shared interests and include not only verbal

commentary,@n entary in the form of original or derivative works based on popular

pieces. Q

One of the reasons people prefer such form of media is because of the interactions they can have
there, both social and professional. Whether it is as simple as checking back to see what other
comments have been added to yours or as involved as attending a workshop or presentation in a
virtual world, the nature of the attraction lies in the connections between people that these online

spaces afford!”.
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2.1.2 Social Networking Platforms

Facebook

Facebook is an online social networking service headquartered in Menlo Park, California. Its
website was launched on February 4, 2004 by Mark Zuckerberg with his college roommates and
fellow Harvard University students, Eduardo Saverin, Andrew McCollum, Dustin Meskovitz and
Chris Hughes'®. The founders had initially limited the website's membership t (I{, students,
but later expanded it to colleges in the Boston area, the Ivy League, an d University. It
gradually added support for students at various other universi&%d\ later to high school

W'A§O become a registered user

students. Since 2006, anyone who is at least 13 years old is a%
of the website, though the age requirement may be hi <&fending on applicable local laws.

The name ‘Facebook’ came from a colloquiali r% he directory given to it by American

universities students!®. Being part of the B&’%s{ twork is simple. An individual would be
unt.

required to register in order to have an After registering to use the site, users can create
a user profile, add other users as'\,e ", exchange messages, post status updates and photos,
share videos and receive n@kﬁons when others update their profiles. Additionally, users may
join common—interest@groups, organized by workplace, school or college, or other
characteristics, @‘egorize their friends into lists such as "People from Work" or "Close
Friends"? &)k had over 1.18 billion monthly active users as of June 2015. Because of the
large V&@ of data that users submit to the service, Facebook has come under scrutiny for their
privacy policies. Facebook Inc. held its initial public offering in February 2012 and began selling
stock to the public three months later, reaching an original peak market capitalization of $104

billion. As of February 2015, it reached a market capitalization of $212 Billion?!. Ethnographic

sources revealed that Facebook is the most popular social networks used in Nigeria?2.
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Twitter

Twitter is an online social networking service that enables users to send and read short (240

characters) messages called "tweets". Registered users can read and post tweets, but unregistered

users can only read them. Users access Twitter through the website interface, SMS, or mobile
device application. Twitter Inc. is based in San Francisco and has more than 25 offices around
the world?’. Twitter was created in March 2006 by Jack Dorsey, Evan Willi 1{%5&1)% and
Noah Glass and launched in July 2006. The service rapidly gained Wo@opularity, with
more than 100 million users who in 2012 posted 340 million twg@r\day. The service also
handled 1.6 billion search queries per day. In 2013, Twit @ne of the ten most-visited
websites, and has been described as the ‘SMS of the In {S(s of May 2015, Twitter has more

than 500 million users, out of which more than %&\@ n are active users>*.

N

There are many ways to use and/or search@witter. You can find Tweets from friends, local

men and women and other 'gh\—p(y le personalities). By searching for topics, keywords or

businesses and everyone (ranging fi -known entertainers to global political leaders, sports
"

hashtags, you can follo@oin{; conversations about breaking news or personal interests.?’

Follower is the naang\% game on Twitter, you need to get as many followers as possible, so

you need to s@(acting with other people for them to notice and follow you. To be active in

Twitte@ed to:

i. Follow Other People: Search for people that would like to follow you and what you provide
and start following them. As with every other social network, they will receive a notification and
most will check you out, if they like what they see, some will follow back. This is true for all the

other social networks. Some accounts are used rarely; some are redundant, while some people
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may not just be interested in what you offer. Therefore, not all notifications will be accepted to
check you in and follow you back. After a certain period of time (5-10 days), it is a good idea to
un-follow the ones that did not follow you back so you keep your followers/follows ratio in a

good balance.

ii. Follow People Back: Just like you follow other people and want to be followed b in return,
other people will follow you with the same idea in mind. Although, these ml% he people
you want to target, in the beginning, it’s a good idea to follow everyb

so you have a

nice-looking profile with a decent number of followers. If you do&é&{ow them back fast, they

might un-follow you, so keep that in mind. ® )

iii. Re-tweet Other People’s Tweets. It is importa e should find tweets that are in line
with his/her area(s) of interest(s) and re-tweet %re are lots of interesting things on twitter
that one can find and re-tweet. Once yo@veet the user that made that tweet will get a
notification and might follow bac user might find people that are ‘high up’ with great
accounts and re-tweet and inte %\/them often. They will eventually notice you and will help

if you ask nicely or at le@weet some of your tweets for all their followers to see. To have a

recipe for a great é& twitter handle, it is recommended that you schedule post, get other

posts from o le on twitter, and get some post from different other feeds that are highly
releva based on your interests. This will make your account active on the social
website?®,

Instagram

Instagram is an online mobile photo/video sharing and social networking services that enables its

users to take pictures and videos, and share them on a variety of social networking platforms,
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such as Facebook, Twitter, Tumbler and Flicker?’. Its distinctive feature is that it confines
photos to a square shape, similar to Kodak Instamatic and Polaroid images, in contrast to the 4:3
aspect ratio typically used by mobile device cameras. Users can also apply digital filters to their
images. Instagram was created by Kevin Systrom and Mike Krieger, and launched in October

2010 as a free mobile application?.

X
Instagram rapidly gained popularity, with over 100 million active users as of @ and over
300 million in December 2014. The service was acquired by Facebool%\%April 2012 for
approximately US$1 billion in cash and stock. In 2013, Instagramgfe\ W23%, while Facebook,
as the parent company, only grew by 3%%. It is a powe social media site that can drive
amazing traffic to websites. A lot of powerful bran \%u ing it successfully and they are
reporting that it works better for them than Face ob% Twitter combined. The only downside
of this platform is that, because of the way@

ones’ smartphone; thus, one cannot pgs%ges online from a computer or by any other means.

signed, one can only post images on it from

To become an active user (&}&gam is very simple. The first thing to do is to create an
account; thus, creating I@gm account can be done from a phone in order to get accustomed
with the way it W& se include setting up the account like details of the user, a Uniform
Resource Lo% L) and good profile images. It is important for one to make his account
look g at when people see it, they will be attracted to follow you without thinking twice.
For an account to look good images of attractions and social/current issues (up to 15-20 pictures)
are recommended and people will actually begin to take a look at it. It is advisable that after the
initial posting, additional 5-10 new images should be uploaded on a daily basis. This trick is to

attract many followers as possible. Thus, to get many followers, you need to:
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i. Start Following Other People: Use the search “function” and find people of like mind with
their interests alien to yours. One also needs to be creative and target other users in order to
entice them to follow you back. Once you start following people, they will receive a notification
and in turn will follow you back if they like your account, and in some cases, some may follow

back without going through your account®.

ii. Start Liking Other People’s Images: People like to be appreciated an%, they will

receive a notification when you do this. For these reasons many will be% and follow you

in start noticing you after a while and will want to reciprocate. Q \

iii. Start Commenting on Other Peoples’ Images: Thi %ﬁlp to create connections that
could help you to further grow your account. One fi iig you can do on Instagram in order to
boost your follower’s growth is to talk with ot eopte on Instagram with big accounts and ask
them to post one or two images from you@selr followers. Posting interesting images grows

one’s account and leads to steady i%z, traffic.

\\,
WhatsApp .

WhatsApp was devel@s an alternative to standard messaging. Currently, it meets the
communication f more than one billion people. At present, WhatsApp supports voice and
video call the sending and receiving of many different types of media such as text,
photos%os, documents, and locations. It also provides the ability to create stories as social
media applications. WhatsApp and other messaging applications make it easier for individuals to
communicate more readily and better fulfill the fundamental need for relatedness. In this context,

it can be said that WhatsApp supports communication with the existing neighborhood and does
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not have the uses to help make new friends. Studies connect the use and gratification theory with

maintaining existing relationships as well as informational and educational motives?!.

Snapchat

Snapchat is an instant messaging application that allows its users to send photos or short videos
(called snaps). Users can determine how long the submitted snapshots can be Vie\vs%\and can
create unlimited stories for 24hrs (Snapchat is known to have more than 100 mli ers, and is
the third most popular SMS after Facebook and Instagram. The use of %&s often seen as
fun and it is used to communicate with the immediate community.& lous studies investigating

Snapchat use from the Use and Gratification Theory pe@e have reported different

motivations such as entertainment, convenience, m peal, self-expression, modality,

agency, interactivity, navigability, and privacy3©
YouTube < \\

YouTube is ranked second in the ranky all websites visited on the Internet, and ranked first
among video sites. It serves a, ve ad audience, both amateur and professional. Every user
can rate (like/dislike), u; %éos, and can comment on and share them. It allows users to
interact with the s&g’@ methods such as rating, video uploading, commenting, and sharing.
There are al@rous videos based on the self-promotion and self-broadcasting culture.

s a wide variety of opportunities for individuals in the form of active and passive

participation, and has achieved previously unthought of levels of social interaction and
participation. Previous studies investigating YouTube use from the Use and gratification theory
perspective have reported different motivations such as content creation and viewing, social

gratification, relaxing entertainment, social interaction, and information seeking?>.
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Google+

Google+, an SMS operated by Google, offers instant messaging, video-conferencing, grouping
friends to allow content sharing, and engaging people with similar interests. Google+ is viewed
as a mix of the features of Facebook and Twitter, but it is more akin to Twitter because of the
unidirectional flow. Naturally, Google+ finds it difficult to compete with many popular social
networking sites, and little research concerning SMSs has focused on Google@cﬁheless,
studies pointed the wide usage of Google+ for education and information“.\%

Viber Q \
Viber was founded by four Israeli and Belarusian partners: ﬁ%g Marco, Igor Magazinnik,
Sani Maroli and Ofer Smocha, with Marco as its CEO @nitially launched for iPhone on

N\

December 2, 2010, in direct competition with Sk %ér is a mobile application that allows
phone calls and text messages to all otherQ, whether mobile or landline, for free. It is
available over WiFi or 3G with sound igyduch better than a regular call with mobile carrier
charges applicable when used ovexﬁ{}?ﬁetwork. Once the application is installed, calls can also
be made to numbers that (&%&fe Viber at low rates using ViberOut. Viber works on most

android, iphone, blac@

downloaded on @e phone an access code is received via SMS or a callback to activate it.

indows, mac, nokia and bada devices. Once Viber has been

This ensunly the real owner of the phone number can get it registered and prevents
others from obtaining the access code and placing calls with the caller ID. Viber first requires
installation on a phone in order to work on a desktop operating system environment. Viber has

over 100 million monthly active users from its 280 million global registered users®.

Tango
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Tango was developed in September 2009 by Uri Raz and Eric Setton of TangoMe Inc. and is
based in Mountain View, California. It is a third party voice over internet protocol (VoIP) social
media platform which offers video calls, voice calls and text messages over 3G, 4G and Wi-Fi
networks. Tango is free except when used over 3G and 4G networks where data plan charges by
the mobile carrier apply. Tango can be deployed using iphones, ipads, windows, and android
devices. As at March 2014, there were over 200 million user and it was rated % 1fth most
downloaded android phone app by PCMag?. It has a simpler interface S not require

\
pinpoint contacts already using Tango and highlight them as th((se\Q hable via the app. On the

usernames and passwords and once installed the app searches thro@is ing phone contacts to
other hand, there are some key issues with Tango as it oorer voice and video quality
especially when video calls are being made. To use \), both the sender and receiver must
be registered on the social media platform wj@q possibility of calls to non-Tango users and
landlines. Unlike the situation with s ular VoIP social media apps, Tango has no

integration with other social medi s, no conference calling and no instant messaging

capability. These are some o@ﬁcentives to the mass acceptance of Tango.

LinkedIn &JQQ

This social medi &iprm was launched in 2003 in Mountain View California and was founded
by Reed ,’Allen Blue, Konstantin Guericke, Eric Ly and JeanLuc Vaillant. Available in
twenty% anguages, LinkedIn has been described as the most popular tool for professional
networking. It is a social networking tool available to job seekers and professionals where users
can invite other users and even non-users to connect. Inviters who get several rejections from

invitees’ risk having their accounts restricted or closed. On this platform, users can get
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introduced to networks of contacts, new job and business opportunities, display products and

services in their company profile pages, list job vacancies and search for potential candidates®’.

Myspace
Chris DeWolfe and Tom Anderson founded Myspace, which is headquartered at Beverly Hills,

California, in 2002. It is a social networking website offering an interactive, us3 submitted

R

\of unique URLs for

companies and artistes. A major issue leading to the loss \larity of Myspace was the

network of friends, personal profiles, blogs, groups, photos, music and videos. e biggest

social media platform up till 2008 when it was overtaken by Facebo% i

culture and music was widespread and is credited with the cgeafion

inability to build an effective spam filter which led to <&¢n, phishing, malware and spam.

Myspace was re-launched in 2013 and has bul% (nStant messaging and access to radio

Blackberry Messenger Q
Blackberry Messenger (BBM) w@ed by blackberry manufacturer Research in Motion in

stations as some of its features>®.

2006. It is a proprietary i -Based pin instant messenger, video and telephony application
included on blackberr@es, that enables messaging and voice calls between one or several
users on the Developed initially for only blackberry devices, by 2013 it became
available @%d and ios phones. With the release of BBM 5.0, users can send a QR Code to
add ea&er to their respective contact lists rather than using an alphanumeric pin or an email

address associated with the users’ blackberry®.

Skype

First released in August 2003, Skype was created by Dane Janus Friis and Niklas Zennstrom in

partnership with Ahti Heinla, Priit Kasesalu, and Jaan Tallinn, who developed the backend. It is
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an IP telephony service provider that can be used to make free voice and video calls over the
Internet to any Skype subscriber or to any other non-user at low calling rates. It is relatively
simple to download and install the software, which works on most computers and phones. A
dedicated Skype phone can be used or desktop computers, notebooks, tablets, mobile phones and

other mobile devices fitted with a headset, speakers, microphones or USB phone. Skype also

enables file transfers, texting, video chat and videoconferencing. In Septen@z eBay
acquired Skype for $2.6 billion. @%

N
2.1.2.1 Student’s Addictiveness to Social Media (é&c-)
N
On the internet, students engage in a variety of %& some of which may be potentially
addictive*®. The mass appeal of social me the internet could be a cause for concern,
particularly when attending to the gra creasmg amount of time students spend online.
Undergraduates spend more tlm% acebook, Twitter and other social media through
smartphones that are now 1n~a\ ce among these youths. Many students cannot go for two-
three hours without ¢ @ nd updating their profiles on these social networks even at the
detriment of oth@ities such as educational and career pursuit. Scholars explain social media

addiction a t@cessive use of the internet and the failure to control this usage which seriously

In an article on the Daily Trust newspaper, It was posited that there seem to be an alarming rate
of social networking obsession among students today; a trend that could affect their academic,
social and spiritual lives negatively if not properly controlled*>. Many concerned parents have

expressed grave concern that they could hardly get the attention of their children and wards, as

40



they seem to have been carried away by the fascinating world of social networks. Some youths
are such social freaks that they have now carved out for themselves a world of fantasy and

illusion for detached from reality.

An article in the Sunday Observer observes that if the dangerous trend of social media network
“obsession” if left unchecked could further affect an already collapsing educatio$\ystem in
Nigeria®*. The reason students are performing poorly in school these d s%ht not be
farfetched. While poor quality of lecturers can quickly take the blame, on¢ think harder if
the phrase “Facebook frenzy” has not been heard of. It is a comm }g&ts{o see a youth chatting
in sensitive and highly organized places like church, mos %cmre venues. Some are so
carried away that even as they are walking along the hi Ythey keep chatting. Attention has
been shifted from visible to invisible friends, wh'le\% ant ventures like study and writing are
affected in the process. This phenomenon sﬁ\@ e a source of worry to many who believe in
knowledge and skill acquisition. Res%}(sﬁows that internet addiction is significantly and

negatively related to students’ ac%i performance, as well as emotional attributes.

In a study of 884 stude %férent universities in Nigeria, it was indicated that students in
Nigeria are spend%&gqy much time on social networking sites at the detriment of other
necessary thi% h as their studies*. They explained that Youths’ use of these social
networlg s even points towards obsession. The youths have made the social media their top

priority and continued to need more usage in order to feel satisfied.
2.1.2.2 Students Exposure to Social Media

It has been observed in recent times that students have unlimited access to the internet as well as

the social media. Students connect with computer to send and receive information’s anywhere on
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the globe*. The manufacturing and distribution of equally sophisticated cellular phones has
complicated the situation, as students no longer need to visit a cybercafé before they send and
receive messages. Some schools are so equipped that there is internet connection made available
within the school premises as well as in the library. Online Wikipedia and blogs are the main
resource centers for students as attention have been shifted from making research in the library to

overall dependence on theses social platforms. It is a common thing to see a s @\Eeading in

the library and putting the books aside on hearing the sound of a ping on t

According to a joint study by Campus2Careers and Study Breaks e\use of mobile devices
among students discovered that, an average undergraduate s hours a day with their cell
phones and smartphones, while spending less time puters, TV’s, handheld gaming

devices and e-readers.
2.1.2.3 Influence of Social Media N etwor@udent Academic Performance

Though there have been many so@nomic, and environmental factors that have added to
the pressure of university st%& the past ten years, the drop-out rate for students is still a
major national proble Ql ent statistics show that university students in Nigeria are under
increased pressu to higher academic standards in other countries, and it has become more
important tha for educators to encourage graduation and further education. However, with
more a% ¢ students being preoccupied with social media networks and technological social
lives, how will this affect their studies? It is estimated that even those students who do graduate
high school, one out of three does not have possess the knowledge and skills that would lead him

or her to the next level, such as college or an advanced trade school.
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The top academic areas that many school professionals are concerned about are English (ELA)
and advanced literacy. The current generations of teens live in a fast-paced technological world
with many different types of communication happening all at the same time. For example, he or
she may be on the computer on a SNS, while also talking on the phone, sending instant messages
to a friend, and emailing someone else all at the same time. While there may be some advantages

to this, such as the teen learning how to type faster and multi-task many things @;here may

also be a breakdown in much of that communication. %

Literacy has also taken a dive in the past decade, which has caus@(lxeducators to question

what can be done to help students improve their reading, w i@eaking, and thinking- all of

the most basic skills for a successful future. As one r®r tated, “Literacy is, in reality, the

cornerstone of student achievement, for any @ any grade”. The question that many
n

school professionals have with regards to @1{
in

student is able to follow school curricu

ation is whether or not a tertiary institution
ourses like English or Language Arts. Also, will it

be possible to teach them withou&h, of multi-tasking and using new forms of technology.
2.1.2.4 Usage of Social @d Students’ Academic Performance

The social medi@%&ges students and have to be examined as entrepreneurs of understanding.
The mediu %@met is marketing with increase in its programs. The interactive character of
online ns has extended with social networking. Hooking up through social networking
began as being a niche activity, though time it's a phenomenon. The web sites are employed in
many ways like developing metropolitan areas, speaking, blogging etc. Additionally different

institutions even nowadays are developing groups on several Websites.
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The improved usage of Websites has become a worldwide phenomenon for quite some time.
What began out as being a hobby for several computer literate people has converted to a social
norm and existence-style for individuals from around the globe. Teens and teenagers have
especially recognized these internet sites to be able to contact their peers, share information,
reinvent their personas, and showcase their social lives. While using the increase of technology

helpful for getting together with others along with the recognition on the inte %\Emet sites

are now being an activity that's done mainly on the web, with Websites Va§, 1le?7.

According to studies, social media users often time experience po@@n{nance academically®®.
Similarly, other scholars posit that social media is ne @associated with academic
performance of student and is a lot more momentous é&’advantages‘”. Internet addiction
consequently gave rise in internet usage within t @mle of decades. It was recommended
that addicted users prefer using inte t@xg back their personal and professional
responsibilities which ultimately leads academic performance. In the same vein, studies
pointed out that social media use& ed lesser time to their studies in comparison to nonusers
did and subsequently had GPAs*. Among various unique distractions of every single

generation, social med(a Qins a major distraction of current generation.
2.1.2.5 Socia in the Classroom

Havin media in the classroom has been a controversial topic for the last several years.
Many parents and educators have been fearful of the repercussions of having social media in the
classroom’!. As a result, cell phones have been banned from classroom and schools have blocked
many popular social media websites. However, despite adult’s apprehensions, students are using

social media. Schools have realized that they need to incorporate these tools into the classroom
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and rules are changing. The Peel District School Board (PDSB) in Ontario is one of many school
boards that has begun to accept the use of social media in the classroom. In 2013, the PDSB
introduced a “Bring Your Own Device” (BYOD) policy and have unblocked many social media

sites.

In early 2013, Steve Joordens, a professor at the University of Toronto, encoura the 1,900
students enrolled in his introductory psychology course to add content t fpedia pages
featuring content that related to the course. Like other educators, it is ar the assignment
would not only strengthen the site’s psychology-related content, bﬁ{& rrovide an opportunity
for students to engage in critical reflection about the ne @ involved in collaborative
knowledge production. However, Wikipedia’s all vol % itorial staff complained that the
students’ contributions resulted in an overwhd&m% ber of additions to the site, and that

some of the contributions were inaccurate.

Facebook represents a potentially @001 in educational contexts. It allows for both an
asynchronous and synchronous, o alogue via a familiar and regularly accessed medium, and
supports the integration %;odal content such as student-created photographs and video
and URLs to othev%&,h a platform that many students are already familiar with. Further, it
allows stude more minor questions that they might not otherwise feel motivated to visit
a profe %person during office hours to ask. It also allows students to manage their own
privac&ings, and often work with the privacy settings they have already established as

registered users.

Facebook is one alternative means for shyer students to be able to voice their thoughts in and

outside of the classroom. It allows students to collect their thoughts and articulate them in
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writing before committing to their expression. Further, the level of informality typical to
Facebook can also aid students in self-expression and encourage more frequent student and-
instructor and student-and-student communication. Twitter also promotes social connections
among students. It can be used to enhance communication building and critical thinking.
Research utilized Twitter in a graduate seminar requiring students to post weekly tweets to

oh

students. Additionally, students found it “to be useful professionally and . a study of

extend classroom discussions. Students reportedly used Twitter to connect with ;@d other

132 students to examine the link between social media and student engagement and social media
and grades. They divided the students into two groups, one usQ\)l‘W&Nter\and the other did not.
Twitter was used to discuss material, organize study @ ost class announcements, and
connect with classmates. The found that the student % Twitter group had higher GPAs and
greater engagement scores than the control @2. In another study, it was concluded that
Twitter allowed students to participat ngl} ch other in class (back channel), and extend
discussion outside of class®. They dls rted that students used Twitter to get up-to-date news
and connect with professiona&hhéir field. Students reported that microblogging encouraged

students to “participate her level” Since the posts cannot exceed 140 characters, students

were required to ess 1deas, reflect, and focus on important concepts in a concise manner.
Some student this very beneficial. Other students did not like the character limit. Also,
some found microblogging to be overwhelming (information overload). The research

indicated that many students did not actually participate in the discussions, “they just lurked”.

YouTube is the most frequently used social media tool in the classroom’*. Students can watch
videos, answer questions, and discuss content. Additionally, students can create videos to share

with others. It was claimed that YouTube increased participation, personalization
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(customization), and productivity. YouTube also improved students’ digital skills and provided
opportunity for peer learning and problem solving. Research found that videos kept students’

attention, generated interest in the subject, and clarified course content.
2.1.3 Social Networking and Nigeria

Social networks are increasingly gaining momentum in the world of i \%ﬁbn and
communication. It has without doubt alerted the conventional method o @gathering and
dissemination, a confirmation of what seems to be paradigm shift fro p&hd broadcast media
to the more effective and efficient rave of the moment. Social n &Lﬂg ;layed a pivotal role in

information and communication in Nigeria six years@fﬂat will forever stick to our

memories. §
It all started with the removal of fuel sub:@New Year’s Day in 2010/2011. This event

showed the overwhelming power of n@ g. Daily protest was organized and sustained for
about a week on social networ ‘](/ka\s a powerful tool that it rumored that the president
considered suspending thei rations. Another incident was the case of Cynthia Okojie who
was murdered by “Fa@s friends. The role of social network is quite over whelming in this
scenario conside@&e very faction that this ordeal started and ended on Facebook, it wowed
everyone.@r ed the social networks are becoming tools in the hands of government and
weapor% criminals. One of the most shocking and angering thrillers ever was the video and
pictures of the “Aluu 4. It was a horrible site to behold, inhumanity at its peak. It was evidently

one of the biggest news that rocked 2002. It wasn’t the first “criminals” were butchered and

burnt alive by angry uncivilized barrack mobs. The difference between Aluu 4 and other similar
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occurrences was simply the presence of social networking which led to empathy from the public

and resultant involvement of the government.

Also, at the last edition of general election through the help of social networking people were
able to followed up the election perfectly. Because through the social networking people were
mobilized and carried along on how to get and registration for their Permanent er’s Card
(PVC), and; and also, been educated on how to vote during the election all @ dure were
posted at different social networking. Social networking played a vital 1@\ last edition of
election in Nigeria nit make the election transparent and serve mhdog for the people of
Nigeria. Likewise, in that same year the issue of virus calle at rampant within African
countries. This virus has caused a lot of death becaus gﬁ faster than HIV/AIDS and any
other diseases or virus. When this virus got %ngerla through a man that had the
contracted the virus it spread immediately %lgerla And during that period there is no a
drug or vaccine that can cure this Virus:%us case the virus killed many people. But through the
help of social networking people*o{,' ria are been educate on how they can protect themselves
from this deadly virus an@& the symptoms of this virus in order for them to known the

necessary steps to tak( Qms information was posted to different social networking sites for

the benefit ofople.

Foﬂun@ople of Nigeria were freed from this deadly disease because after several research
on this virus Nigeria were able to provide a vaccine that cure the disease but before that people
of Nigeria are been taken to precaution of that virus. So, through the help of social networking

people are able to known the virus.
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Unlike most other news media, social networks allow and survive on feedback and public effort,
this ensuring effective communication which has no doubt brought us this far and hopefully, will

aid our journey towards the “New Nigeria™>>.

2.1.3.1 The Benefits of Social Media Use in Nigeria

Social media offer great benefits in our nation. Research has proven that people %ally all
walks of life in Nigeria make use of the social media to connect, enhange tr businesses,
broadcast news, relax and it has promoted political paﬂicipatic&%ﬁcal studies have
observed that “social media are new communication technolo %ﬁ a}e used as channels of
information dissemination to heterogeneous audiences wi % constraints of time, space or

distance”®. With the social media, one can conveni%%&nd or receive information to or from
anyone and at any time irrespective of geogra@klo

With the rise of digital and mobile tea@%ﬁs, interaction on a large scale became easier for

tion.

individuals than ever before; ank&ﬁsﬁch, a new media age was born where interactivity was

placed at the center of ne ia functions.”’. The devices of social media currently serve as
easy, quick and reliab1€ @es of information. Studies also revealed that social media “provides
near limitless @k’ties of increasing the quantity and enhancing the quality, speed and

availabilit@l ormation in a complex but increasingly interdependent world”

Throug&e use of social media, people are kept updated on issues or events taking place
anywhere in Nigeria on a minute interval. This is particularly possible because these social
websites are interactively accessible with mobile phones. The use of WhatsApp and Facebook on
phones for instance, makes this easier, as one can send either images or snapped shots alongside
information on the most current event or issues as the case may be, on minute interval. News and
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events alongside with pictures are mostly being circulated all over Nigeria, within a twinkle of an
eye, through social networks and mostly by WhatsApp users who are probably presents at scenes

of occurrences.

Apart from this, social media serve as easy source of information for academic purpose. For
instance, there are a lot of articles on Wikipedia that students can make use of to do rﬁa\rches. It
is used for other collaborative and content communities too. Additionally, %ﬁedia have
contributed immensely to the enhancement of social bonds and relati among citizens.

According to research, “the potentials of the new media are seam@@}\boundless in terms of

interactions, interrelationships, and information sharing and @8768'

In the same vein, Scholars have noted that; the \ntal aim of social media sites is to
enhance communication through the act of sogtalizin®? These sites enable users to interactively
communicate, share images, audios anQdeos with friends online. They offer users
opportunities to meet lost friends ew ones, meet family members who might be in
different locations and gene lly\wy connected. Hence social bonds and relationship are
maintained and enhance@p the social media in Nigeria, people communicate, keep in touch,

through sharing eﬁe\ri es, pictures, audio, videos and all manner of information, without

having to see@e to face>.

Social %a also contribute in the enhancement of work efficiency in the office and business
centers. Studies have observed that social media “possess the capability to increase work
efficiency and speed as well as reduce cost”®®. Some of the social media sites that aid in
businesses include Linkedin, companyloop, DoMyStuff, etc, while the “Business wiki” are

employed in carrying office tasks. As noted earlier, social media offer great and seemingly
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limitless benefits. Social media by their very nature have been drivers of social change,

organizational and national development in Nigeria®'.

Generally, the benefits of using social network according to research, include: encouraging
greater social interaction through electronic media; providing greater access to information and
information sources; encouraging creativity among individuals and groups; creatin%&ense of

A
promote

interaction and

belonging among users of common social media tools; providing more
engagement among different individuals and groups; reducing barriers %

communication such as distance and socio-economic status; an ﬁqa\ging the technological

competency level of users of social media. All these have b@%\f igeria has witnessed since
the advent of the social media®. ®

Social media have changed the landscape q izemShip and leadership, mass mobilization,
governance and politics, and the way peo@n hold their leaders accountable. Youths, who
engage actively in social media, h ev\ d from the level of just entertainment and interaction
with family and friends, to th{to}\ijwolving actively in issues relation to politics, governance,
leadership, corruption a@urit‘y. The social media’s inherent potentials provide for great
freedom of expresé% mission of ideas, surveillance of the political/governance sphere to
identify thos ¢ being involved in negative acts, and through public outcry, expose them.
Many # utcry against public office holders has led to such cases being investigated and
offenders sanctioned in different ways. Another important finding from her research is the fact
that though many people can get involved online in socio-political issues, it is only a fraction that

may actually go on to get involved in live demonstrations or activities. However, that does not

change the fact that the internet has remained a powerful tool for political participation
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2.1.3.2 Drawbacks of Social Media Use in Nigeria

Potential drawbacks identified with the use of social media include risks of psychological
disorders and health problems such as anxiety, depression, poor eating habits, and lack of
physical exercise; increasingly short attention spans and subverted higher-order reasoning skills
like concentration, persistence, and analytical reasoning among frequent users of s%l\sites, a

tendency to over-estimate one’s ability to multitask and manage projects; seej ology as a

substitute for the analytical reasoning process®. %\

Studies expanded these negative effects of social media sites as @h_)\ ;

Risk of Addiction: It has been shown that many stu @e extensive use of social media

sites which has actually led to addiction to these Sit roughout their day, they feel to post

something on their pages or check others’ Eo@use it has become an important part of their
lives. Q

Risk of Isolation: Extreme Wl media sites has reduced the level of human interaction.
This is because interacti@he social sites with other people has become effortless and people

isolate their livey%iuﬂ their online identities. These sites have reduced face to face

communicati eetings through its online meetings thus, the flavor of physical meeting,

nd interactions among people are getting lost.

Negative Effect on Productivity: Not only have face to face communication among people get
lost, there is also a negative effect of this loss on businesses. Recently, most businesses connect

and communicate with their clients through the social media, this also brings a distraction to
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employees who instead of checking on their clients via their social sites, would prefer to check

out on what their friends have posted on their sites, thereby using the time for work for pleasure®.

Furthermore, social media sites have been abused as they have promoted the peddling of rumors
and spread of erroneous and untrue comments as well as information about government policies,
lifestyle of celebrities and public figures and happenings in Nigeria. Due to the faWt these
sites have given everyone the privilege of being content creators and dev, \(%\sometimes
news are disseminated without any form of censoring and gatekeeping. \@does at times is
to incite unnecessary fear in the minds of Nigerians. Earlier this y\%@me people through the
social media had declared that President Buhari died at the %(ﬂ) ospital. The whole nation

went agog with this news for some time, until the o @ a‘confirmed that the message was

false.

In the same vein, research on the moral i@tlons of social media phenomenon in Nigeria’
posit that the social media have gi @o issues such as; Sexual promiscuity, Internet crime,

Indecent dressing and sexual \mcnt, Loss of sense of sacredness of human life and neighbor

lines, Impatience and @drome

2.1.4 New Eme-@ of Media

New ost commonly refers to content available on-demand through the internet,
accessible on any digital device, usually containing interactive user feedback and creative
participation. Common examples of new media include websites such as online newspapers,
blogs, or wikis, video games, and social media. A defining characteristic of new media is

dialogue. New media transmit content through connection and conversation. It enables people
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around the world to share, comment on, and discuss a wide variety of topics. Unlike any of past

technologies, new media is grounded on an interactive community.

Most technologies described as “new media” are digital, often having characteristics of being
manipulated, networkable, dense, compressible, and interactive. Some examples may be the
internet, websites, computer multimedia, video games, augmented reality, CD-ROM,\ d DVDs.

New media are often contrasted to “Old media”, such as television, radi @mm media,

although scholars in communication and media studies have criticized rigi nction based on

oldness and novelty. && \
S

New media does not include television programs (on g broadcast), feature films,
magazines, books, or paper-based publication -un. @ey contain technologies that enable
digital interactivity. Wikipedia, an online cloptdia, is an example, combing internet
accessible digital text, images, and video @web-links, creative participation of contributors,
interactive feedback of users and fi 0w of a participant community of editors and donors for
the benefit of non-communit&%vs. Facebook is an example of the social media model, in
which most users are als@cipan‘[s. Wikitude is an example for augmented reality. It displays

information about&% rs’ including image recognition, 3D modeling and location-based

approach to d reality.

2.1.4.1%0ry of New Media

New media refers to on-demand access to content anytime, anywhere, on any digital device, as
well as interactive user feedback, creative participation and community formation around the
media content. Most technologies described as new media are digital, often having
characteristics of being manipulated, networkable, dense, compressible, and interactive. Some
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examples may be the Internet, websites, computer multimedia, video games, CD-ROMS, and

DVD:s.

Until the 1980s media relied primarily upon print and analog broadcast models, such as those of
television and radio. The last twenty-five years have seen the rapid transformation into media
which are predicated upon the use of digital technologies, such as the Internet and v%ggames.
Scholars argue that the "emergence of new, digital technologies signals a potgrfti dical shift
of who is in control of information, experience and resources". Research@Q s that whilst the

new media have technical capabilities to pull in one direction, e@v{c\and social forces pull

back in the opposite direction®”. %(-)
N\
2.1.4.2 Interactivity and the New Media §
The convergence of new methods of com @n with new technologies shifts the model of
mass communication, and radically r@e ways we interact and communicate with one
another. Interactivity is present ir@l\nming work, such as video games. It's also viable in the
operation of traditional meesd@\Insthe mid 1990s, filmmakers started using inexpensive digital
cameras to create ﬁln@as also the time when moving image technology had developed,
which was able @Viewed on computer desktops in full motion. This development of new
media tecpmQlogy was a new method for artists to share their work and interact with the big
world. r settings of interactivity include radio and television talk shows, letters to the editor,
listener participation in such programs, and computer and technological programming.
Interactivity can be considered a central concept in understanding new media, but different

media forms possess different degrees of interactivity and some forms of digitized and

converged media are in fact not interactive at all. New media have created virtual realities that
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are becoming virtual extensions of the world we live in and it changes continuously because it is
constantly modified and redefined by the interaction between users, emerging technologies,

cultural changes, etc.
2.1.5 Concept of Drug Abuse

Drug abuse is also known as substance abuse, and can be defined as a pattemed@a\drug in
which the user consumes the substance in amounts or with methods which ul to them or
others. And when an individual persists in use of alcohol or other drugs &e problems related
to use of the substance, substance dependence may be di &d Thus, compulsive and
repetitive use may result in tolerance to the effect of %g and results in withdrawal
symptoms when use is reduced or stopped. Drugs ical substances and pharmaceutical
preparation or a naturally occurring substancg~uged Primarily to bring about a change in the
existing process or state (physiological, ps@&ogical or biochemical) can be called a drug. In
other words, any chemical that alte sical or mental functioning of an individual is a drug.
Drugs, by interaction change the\b)'ochemical systems of the body. If a drug alters sensory
perceptions, mood, thou@(oce‘ss, feelings or behavior it is known as a psychoactive drug.
Pharmacology is & ch of science, which investigates drug actions. Certain drugs are
legally perm@d at the same time others are illegal. Alcohol and tobacco are legally
permit rtain drugs for medication. However, medically used drugs can also be abused. It
can be used too much, too long, too often, with wrong combinations etc. As a result, tolerance
and dependency is produced illegal drugs like Heroin, Cocaine, etc. are detrimental to both body
and mind. These drugs are taken for reasons other than medical, in an amount, strength,

frequency manner that damages the physical or mental functioning of an individual and is called
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as 'Drug abuse'. Its use leads to addiction, which develops tolerance and dependence while others

cause both physical and psychological dependence.

Drug abuse has increased worldwide, drug abuse and addiction play no favorites whether it what
we call street drug cocaine, heroin, methamphetamine and marijuana or prescription drug. Ten of

Millions of people around the world have given up control of their lives in favor owcgction“.

In every case, it was not a willing surrender but an insidious and gradual ove
pull pipe, an injection or a line of powder. In the last couple of decad iption drug has

shown themselves able to subvert as many live as illicit drugs. h@\p&ople start using these

AN

drugs legitimately then progress to abuse and many other@@'ng them recreationally then

are not able to quit. ®

The World Drug Report 2013, which was iss tht united nation office on drugs and crime
(UNODC). The UNODC report states that @mllion to 315 people between the age of 15 and
64 have used illicit substances duri g@st years. In 2011 it increased from 3.6 to 6.9 percent
of the global population, this\nu had increased by 18 percent from the year before. The
UNODC estimates that n 1:)2,000 and 247,000 people died from drugs related causes in
2011 which is a mﬁ% rate ranging from 22.3 to 54.0 death per million people. In essence

these figure @t death attributed to drug Abuse account for 0.54 percent to 1.3 percent of

all dea@wide“.

Awareness of the facts about drugs abuse from around the world can help drive home. Just how
important it is for people with addiction to make the decision to recover. When relatives and
friends take the time to learn about the problems of alcohol and drug abuse, they will get better

urgency of the situation. Drug abuse affects people from all walk of life, young and old, poor and
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rich. Whenever people have an inclination to abuse substance, a market will emerge to sell them

these dangerous products.
2.1.5.1 Classification of Drugs

Nowadays different classification systems of drugs exist. Broadly speaking it can be divided into

two major groups — \§\
&
e Legal drugs $\
e Illegal drugs /\\
gal drug (_§
U

Legal Drugs

Legal drugs are those drugs which are n@tured, produced, bought and sold within the
confines of the law. Drugs like aspi '%lgh syrups, laxatives, antacids, vitamins and certain
contraceptives etc. are legal drﬁgé,&i\

physician. These non@@oﬁ drugs are used for hunger control, sedation, stimulation,

ch can be obtained without a prescription from the

dandruff, constipagon)\ relief etc. and are produced and marketed for billions of dollars
throughout th@g.

Drugs a ications dispensed by pharmacists on prescriptions given by doctors and dentist
are ca&)rescription drugs. They include analgesics, contraceptives, antibiotics, medicated
shampoos, stimulants, sedatives, anti-depressants, anesthetics etc. At the same time many

psychoactive prescription drugs like amphetamines, barbiturates, narcotics etc. are abused to

alter the state of consciousness and sensitivity to pain etc. Huge quantities of alcohol, tobacco,
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coffee, and tea are used, abused and misused as social drugs. They are legally available

psychoactive drugs. Thus, these are divided into 3 categories:
e Non-prescription drugs
e Prescription drugs

e Social drugs — nicotine, caffeine and alcohol

NS
Illegal drugs @

Illegal drugs are those, which are not used legally but are a%%s\L rgely it can be further

divided into two according to its potentiality to produce hi dependence:

e The amphetamines, cocaine, the depress%%d the narcotics etc. produce high
dependency. \\\

e Marijuana and other hallucmo@oduce low dependency.

Illegal drugs are varying 1 ture accordmg to their ability to produce clinical dependency.
Heroin, cocaine, amp , barbiturate etc. are strongly dependence producing drugs. At the

same time Marijés&kSD Psilocylin etc. are weekly dependence producing drugs.

2.1.5.2 Classification of Addictive Drugs

Addictive Drugs are divided according to its nature, origin, mechanism of action and effects.

They are studied under various categories, viz.
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Narcotic Analgesics

In Greek, the prefix ‘narco’ means to deaden or to be numb. Analgesic means 'pain killing' or
'pain relieving'. These drugs slow down a person and create feelings of euphoria. Dentists and
doctors mostly prescribe these as painkillers. Codeine. Morphine, Percodan etc. are important

among them. Some illegal drugs like Heroin and Brown sugar are narcotics. Medically the term

'narcotic' signifies opium and opium derivatives or synthetic products that l@um—like

effects®. They arc rather painkillers with high addictive nature. $\%

Stimulants && \

Chemicals and drugs which temporarily stimulate mind an %nd excite or speed up the
central nervous system, are called stimulants. Substanc \&%&ople take to attain extraordinary
powers of' mind and body are called "pep" pills. 1‘% ¢ called "uppers" because they lift the

person up from despair and despondency a@Q em mental balance, exhilaration and a super
a

sensual feeling of happiness. Stimulan% ilable in the form of pills and are prescribed by

doctors. But young men misus@?for getting a kind of intoxication and ecstasy feeling.
Commonly used stimulant. icotine and Caffeine. The active and powerful stimulants are
Cocaine and Amphet@ The younger generation may be badly attracted to these drugs.

'"They reach tough blood and upset the nervous system.

Depressants
Depressants at times called "downers", depress or slow down the functions of mind and

especially the central nervous system, the heart beat and respiration’’. People resort to chemicals

to have relaxation, calmness and proper sleep.
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Cannabis

Cannabis is the term, which refers to marijuana and other drugs, produced from Indian limp-
plant, cannabis sativa. It has been cultivated for centuries in different parts of the world for its
tough fiber of the stem, for the oil in its seed, and for its psychoactive properties. More than 60

cannabinoids can he prepared from cannabis plant, the important drug under this category are

charas (Hashish), Ganja (Marijauna), Bhaang etc’!. <§\
2.1.5.3 Signs and Symptoms of Drug Addiction %\%

Addiction to any drug may include these general characteristics: (\& \

Feeling that one needs the drug on a regular basis to ha <<,wiax or deal with your problems.

Giving up familiar activities such as sports, homewor\or hobbies. Sudden changes in work or

school attendance and quality of work or @ oing things, one normally wouldn’t do to
obtain drugs, such as frequently borr ney or stealing items from employer, home or
school. Taking uncharacteristic r@ﬁch as driving under the influence or sexually risky
behavior. Anger outbursts ing, irresponsibly and overall attitude change. Deterioration of
physical appearance aming. Wearing sunglasses and/or long sleeve shirts frequently or at
inappropriate ti"@Q longer spending time with friends who don't use drugs and/or associating
with kno s&s. Engaging in secretive or suspicious behaviors such as frequent trips to storage
rooms,%oom, basement, etc. Needing to use more of the drug of choice to achieve the same

effects. Talking about drugs all the time and pressuring others to use with him. Feeling exhausted,

depressed, hopeless, or suicidal’.

2.1.5.4 Risk Factors for Drug Abuse
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Certain factors predispose teenagers to drug abuse. These include

Family history of substance abuse, history of depression and low self-esteem, feelings of not
fitting in, and dropping out of the mainstream, a smoking habit has likewise been correlated with

substance abuse. Teens who smoke are eight times more likely to use marijuana, and twenty-two

2.1.5.5 Warning Signs of Drug Abuse @/

times more likely to use cocaine’>.

The physical signs include; Fatigue, repeated health complaints ar(l glazed eyes, lasting

cough. Emotional signs of drug abuse include; Personali Xe, sudden mood changes,

irritability, irresponsible behavior, poor judgment, ack of interest. Also, family

dynamics such as; Starting arguments, negative\athifude, breaking rules, withdrawing from

family, secretiveness, are signs of drug @School Behaviors’ like; decreased interest,
G2

negative attitude, drop in grades, ma\Q es, truancy, and discipline problems and social

problems which include; New fri@lems with the law, changes to less conventional styles

in dress and music, sudde ard in physical appearance and requests for money that are out

of the ordinary are als@of drug abuse’™.
2.1.5.6 Implications of Drug Abuse

The implications of drug abuse are; Risk to personal safety (danger of death or injury by

overdose, accident or aggression); Damage to health (including brain damage, liver failure,
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mental problems etc.); Legal consequences (risk of imprisonment, fines and criminal record);
Destructive behaviour (harm to self, family and friends); Drug dependency is also a common
cause of financial problems and difficulties at work or school; People may lie or steal in order to
continue using the drug, as a result, and may lose the trust of their friends and family; They may

feel shame and guilt, due to repeated failures in trying to control their drug intake’>.

2.1.5.7 Preventive Measures for Drug Abuse ®
The preventive measures of drug abuse are: Teaching and awareness@ns; Resist peer
pressure; Manage stress and anxiety; Increase taxes on addicﬁ(@q&{erials like cigarettes;

Campaigns to appeal youth against it; Control on OT %@cation; Role of parents is

imperative’®. ®

2.1.5.8 Ways to Help Drug Addicts @

Easy and affordable access to Rehabilitat@entres; Employment opportunities; Widespread
education; Entertainment avenues; @ry physical fitness classes in the schools and colleges;

Individual contribution in thv{ktjwo spread awareness about drug-abuse”’.

2.1.6 Drug and S taglei Abuse from a Global Perspective

Drugs are@'d%)e as old as man himself. Use and abuse of drugs had had a long history in
many &es and societies’®. Natural plants like opium, coca and cannabis among others have

been in use for many years.

Priests in religious ceremonies have used cannabis, healers have used opium for medicinal
purposes and the general population has used nicotine and caffeine in socially approved ways. In
Colonial America alcohol was not only widely available as a beverage but also served as value
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remedy for many medicinal purposes. The Incas of South America took cocaine which had a
central role in their religious and social systems throughout civilization which stretched from
around AD 1200 to AD 15507°. Immigrant Mexican laborers introduced marijuana during the
1920s to the South Western United States. During the Vietnam War, a high rate of heroin use by
American military personnel occurred due to the almost pure supply of inexpensive heroin in

Southeast Asia. All alcoholic beverages contain the same active ingredient @Eicohol or

ethanol’. Ethanol’s % ranges from low levels around 3% to 4% in beer@ % for wines,

45% to 50% for distilled spirits such as liquor. &
\

The earlier man explored the properties of every plant, fmit@ nut he would find. The use

a
of these products therefore would be determined by \& rmacological effects due to the

experiences that were new and also by a paﬂi@ ’s pattern of living. In one territory a

substance might be used as a love portion(\§m
ceremonies®’. Q

By 20thcentury mass addictiog had\gpread to other countries including the US. Poverty, crime

other as a sacred food or drink for religious

and disorderly public co@created by excessive use of alcohol led to reform movements for
example the Amex@ perance Society in 1833. Some substance abuse may have been the
effect rather @ cause of poverty and oppression. Thomas Szass, a prominent Psychiatrist
and cri any social policies restricting choice contended that drugs served as a convenient

scapegoat for the social ills of urban life®!.

The development of medicinal Chemistry resulted in several synthetic compounds such as
barbiturates, benzodiazepines and amphetamines. These were originally proposed for use as

therapeutic compounds for restoration of health. Later the compounds were refined to more
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potent compounds and faster routes of administration were devised which favor most rapid
transport of central nervous system contributing to abuse. The attitude of society and pattern of

use of psychoactive substances have changed over time.

The global context in the use of drugs indicates the erosion of traditional theoretical boundaries
which also affect the beliefs, value systems and perceptions towards use of drugs®?. %e\issue of
S

of North

drug and substance abuse is a major headache to societies and authorities frox@%c\"
America, Latin America and Asia. %\

\
Psychoactive substances pose a significant threat to the healtl{%%ql and economic status of

families, communities and nations. The number of drug @ially alcohol is aged between
%

15 and 29. These die from alcohol-related cases resulty \ of all deaths. 15.3 persons have
been associated with drug use and injecting us®reported in 148 countries of which 120
report HIV infection among this populatio&l}s estimated that 10% of the adult population of
the US has alcohol abuse or depe orphine constitutes 10% by weight of opium, the

samples used by drug abuser% from 2.6% to 9.9%%.

In Africa, youth and @ich and poor, rural and urban people abuse drugs®*. They add that
drug abuse is m@\mmon among men than women but the situation is changing rapidly as
substance gbys&\among women is less visible and more private. It is noted that beer is preferred
by youn@er)males but wine is preferred by women, younger drinkers, educated people and those
with low illness. Liquor is preferred by males, heavier drinkers, less educated people, middle

aged and older people and those who are at a higher risk for major diseases.

2.1.6.1 Social Media and Drug Market
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Social media affect drug markets in two ways. The first is on the supply of drugs where
opportunities are provided for the buying and selling of drugs (direct impact). The second impact
is on the market itself. This is done by influencing the demand for drugs in general and for
individual drugs, for example, the impact of drug-related experience sharing, drug-themed photo
and video sharing, and drug-focused opinion forming (indirect impact). There are, nonetheless, a
small number of research studies exploring social media and drug markets. W \E?arch on
social media does address drugs, it tends to be in the fields of behaviora {@pidemiology
and public health. It has been discovered that the traditional media coverage of drugs can
\
increase interest in buying drugs. There however, remains ins@%qt evidence to provide us

with a good understanding of the impact of drug-related co‘@tn social media and the attitude

of young people towards the demand for drugs. @

As noted, at present, research studies loo B@ specific social media application are more
common in peer-reviewed journals (as @as in ‘grey’ literature). These often focus only on the
existence of drug-related contentoéfr/ han its impact, generally on the premise that this content
increases the demand for However, a more recent study has discovered that beyond the

influence of the dru -@ontent, the social media environment is an environment conducive

for several oth ies (either on the surface or in the deep web). Social media can facilitate
%

the initiat@ substance abuse in diverse ways. One way is that users can directly advertise
drugs fo%le. In 2014 for instance, drugabuse.com published an infographic documenting drug
dealer activity on the picture-and video-sharing service Instagram. By searching for hashtags
relating to drug sales, the researchers were able to identify 50 drug dealer accounts in a day.
Many contained photographs of drugs for sale. Social media were used to advertise the drugs for

sale, but the transactions took place through other communication channels, such as mobile
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phones or messaging apps, which often allow users to remain anonymous. However, the
researchers found that more than one-third of the drug dealers identified displayed a photograph
of their face. There have also been numerous media reports of dealers caught by law enforcement
agencies after posting details of their drug dealing activities through personal social media

accounts, for example through Facebook accounts. Some researchers have begun to use web

analytics to discover the presence of drugs for sale on social media. ®E

Nevertheless, it was recorded that on social media, some psychoactive % were supplied

but labelled as “not for human consumption” and sold as plant fe%&\incense, bath salts, or

with other aliases in order to avoid legislative controls”. The c«@ or dark net plays a pivotal
sManony

role in ensuring super safe drug dealing as buyers an @6

transaction in the provision of drugs and the pay % virtual wallet. Essentially, a few clicks

mously engage in business

are enough to supply highly psychoactive St@: , cheaply and in a low-risk way. It was also

detected that there is a mobile applica own as Cannabis Mobile Apps which are designed
for the transaction of cannabis. T{i\, efore suggests there is an open access to the purchase of
psychoactive substances es@dy amongst the young people who easily find their way around

smartphone applicatio@mplete anonymity and easily avoiding law enforcement.

Besides that,ed Qr to understand the activities going on diverse social platforms about
psychoge ubstances, a study on Marijuana related posts on Facebook and Instagram. They
found out that a simple look through the Facebook is possible to grant curious youth the
information sufficient enough to link him to a seller or join groups where purchasing decisions
are influenced positively. They also noted that the picture- and video-sharing service Instagram,
notwithstanding its different use compared to the most famous Facebook, is used to search for

new possible customers.
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2.1.6.2 The Social Network and Its Influence Towards Substance Abuse

One of the most popular applications among the Internet community is the social networks.
Online social networking has expanded exponentially in the last few years and its use has also
grown substantially among teenagers. Almost everybody who has access to the Internet will be
connected to the world through social network accounts. The terms “social media”%(l“social
networking” are often used to describe the tools, applications, and functions a with Web
2.0, which make it easier for people to listen, interact, engage and collab ith each other

using the Intern. There are a lot of purposes of why people use@o{al media. Among the

common usage are for connecting with people, networki @iness, marketing business

products, or for entertainment. Even though it prov, \& of advantages to the growing
community, the use of social media should not e\%%lightly. Teenagers often use the social
media to connect with their friends. They @Q rmation, such as personal information, their
interests such as music or movies, acti%, as well as photos reflecting their lifestyles. Studies
have shown that an individual su%c use is associated with, and perhaps causally linked with,
substance use by their fri \When it comes to alcohol and drug use, peers can be just as
influential online as th@n person. The use of social network sites will make it easier for the
teenagers to s @icit experiences of their activities, be it in a good, or a bad way. In an
article mgfiipndd according to Columbia University’s National Center on Addiction and
Substa&buse (CASA), teens who spend time on Facebook, MySpace, Twitter, and other
social networking sites may be more likely to smoke, drink alcohol, and use drugs. CASA polled
more than 2,000 teens, and the results show that, compared to teens who do not visit social

networking sites daily, those who do are five times more likely to use tobacco, three times more

likely to drink alcohol and twice as likely to use marijuana. This report shows the association
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between the usage of social network and drug and alcohol abuse. The teens in the survey said
they have seen images of intoxicated kids, including some who are passed out, as well as pictures
of peers using drugs. This shows that the information these youngsters are getting from the
Internet will not always make them scared or exclude themselves for these substances, but in a

way will make them more interested to know about it and started to discover about it themselves.

Especially with today’s 3 unhealthy or unaccommodating environment, of whe @\2 teens are

exposed to always have somebody they know (a friend, sibling, relativ \ or) who uses

drugs or other substances, or an alcoholic. Most of the times, th@gers will be more
\

interested to know about these so called ,,problematic” people( a{ns%ﬂart to get to know them,

their activities, and this curiosity will often lead to the % the substances itself, as a part of

discovery activities. §
2.1.6.3 Social Media and Substance Use a@yung People

Studies have shown that there exists @nship between social media use and substance abuse
among young people. In a rgpoth ¥ 2011 study by the National Center on Addiction and
Substance Abuse at Co %n‘iversity showed that teens who use social media were more
likely to use tobac&gk;ghol, and marijuana than teens who do not use social media, and risk

was higher fort ho had seen pictures of kids using or passed out from alcohol or drugs®. It

ed that related studies show that undergraduate students with disordered online

social networking use were more likely to have problematic drinking, and difficulties with
emotion regulation. The study for instance, takes this area of inquiry a step further by
demonstrating a pathway from social media use to increased drinking. Their findings show that
peer injunctive norms serve as a mediator between social media exposure and the initiation of

drinking behaviors. Research indicates that substance abuse “has become a major problem at
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different level: personal, national and indeed global levels and lack of research has set back
progress in trying to address this public health concern. It is a major problem because the
celebrities and personalities who accept to be used for advertisements or promotions for
industries may not understand the long-term effect of substance abuse such as depression, queer
behavior, sexual and domestic violence. Meanwhile, Scholars that substance use is rampant and
often glorified by celebrities on social media®. There have been reports of soc@a being
used as a strategy for selling drugs, with hashtags facilitating the process o\% buyers with
sellers.” It was upheld the above view that “social media is used as %&0 advance the sale
of illicit drugs, with hashtags facilitating the process of bringin@’\@s an\d sellers together. It is
believed that because celebrities promote drugs and alco 0% social media sites by making

smoking and drinking seem like fun, young people @;\such messages are often encouraged

to experiment with the same products®’. \\

This is further supported by differer\%\glfrs that social media have become a source of
exposure to two different sourceso\', ence associated with youth alcohol use and peer alcohol
behavior and adverting. Ac@“g to him, some young people prefer to be drunk in order to be
high, perform creditalQ} the stage or dare certain actions without fear or favor. Scholars
concur with thi @ition that drinking to achieve drunkenness was seen as a ‘default” choice
for peer @%ﬁon. This is to say that consumption of local substances could have
relatior&s with social media platforms which engage the youths in such behaviors through
advertising and marketing. According to scholars, global studies have shown that the major
alcohol brands operate social media accounts of Facebook, Twitter and YouTube in the United
Kingdom and the United States of America where they exhibit and market their products®. The

excessive drinking of alcohol leads to increase in heart-beating, weakening of the nervous system,
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causing indigestion and can interfere with a person’s sense of judgement. Studies define alcohol
as drinks such as beer, wine, etc., that can make people drunk. This means that all alcoholic
drinks — spirits, gin, hot drinks, beer, local palm wine and gin contain both carbon and hydrogen
compounds which intoxicate after drinking some quantity of any of them. In addition to alcohol,
young people also abuse drugs. It was explained that drugs as any substance that affects the

structure or functioning of a living organism. Drugs are expected to be ta&ﬂc%\z curative

measure or diagnosing any type of illness or disease in the hospi§ cal, medical

laboratories and pharmacy shops, but in the contrary, many young peo&u them as stimulants.
\

Also, the highest levels of drug use are recorded among pe@%-” years, with cannabis

being the most widely used drug. The side effects of s b& abuse had been so bad that from
the UNESCO report which showed that the behavyidx caused by abusing drugs and alcohol are the
causes of suicide and depression among yo@s cross the world. It is added that for others, it

can depress them to the point that the to drugs or alcohol for solace.

2.1.6.4The Role of School a@ﬁiversity in the Reduction of Drug Abuse

The role of the school %Lﬂ second place after the family to educate and guide the youth in
order to create @ng generation to the risk of delinquency and idleness, where the teacher

comes as a se%o

server after father and mother, and even the school has more affect than the
familyge to the teacher impact over the hearts of his students. The teacher might extend
his influence on his students to their future and the school can guide the students honestly and
sincerely through providing preaches and providing useful scientific summary experiments; the

teacher's role in providing advices comes from the heart and the surplus of love, mercy, and

kindness. The school is a social institution created by the community in order to teach children,
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raise them up and provide them with education and cultural heritage. Education in the school is
for the support of life theory for the nation; school can play a role in the prevention of drug abuse
through the functions it carried out, through the curriculum so students can study the effect of
drugs abuse and its impact on health, social, psychological and economic situations. School can
through parents’ committees and other communities warn of the harmful effects of drugs and
how to face this dangerous phenomenon, which is spreading in the society i %\tening

addiction and identifying prevention ways through generalizing curridul d useful programs

manner. After that comes the role of the university in guiding and ideng '<<ﬁe hazards of
N
oo
that influence on the motivation of young people and thei a?&i{ es regarding the use of
psychotropic substances; and that requires experiences a% 1vin developing the skills of self-
confidence and attachment to the higher values an %\n the importance of self-respect for
their bodies and the importance of healthy lﬁ‘gxdeveloping the capacity of young people to
confront through an integrated educational &}ms about drugs in the curriculum and following

a programmed educational approaclie following psychological and healthy programs which

their primary purpose is th oé%n of young people and strengthening their psychological

defenses and support ct principles that minimizing their chances of getting addicted.
According to th iversity is responsible for everything related to education and scientific
researches caii ut by its colleges and institutes for the sake of the community, giving

attenti Qe contribution in promotion of knowledge and the progress of science and the
development of positive values, and provide the country with specialists, technicians and experts
in various fields, and preparing a human who is provided with assets of knowledge, advanced
research methods and high values, to contribute in building and strengthening the community, as

well as encouraging scientific research through the work of MA and PhD dissertations on this
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phenomenon to show its risks, and the Anti-narcotic department works to take the advantage of
the results of these studies and recommendations that come out of each researcher. Anti-narcotic
department facilitates the study procedures to the researcher and the usage of information in
accordance with the ethics of scientific research and confidentiality, the use of such information

or access it is only for the purpose of scientific research.
2.1.6.5 The Media's Role in The Prevention of Drug Abuse ®

Media is an important element in the lives of people, and communities ca o without it, even

media has become an essential source of information, culture, cationt and changing attitudes

and behavior in modern societies. The seriousness of the r by the media on the lives of
people is in the enormous impact it does on the A@Q people, and the big and growing
confidence that is given to media by the audie ,% we can say that the risk is contradictory
in two-ways, the first is the role that canQe\JR yed in persuading the public to amend their

behavior and changing trends and @oint of views for the benefit of society, which is

reflected in the use of mediﬁf iy€ly in various development campaigns carried out by the
state, such as the combat@st rugs and other campaigns.

The second tren &che negative values that are shown in the media, particularly television
drama, rad'o%novies, whether it is intentional or unintentional, and this is reflected as a
serious on the public, particularly teenagers and non-intellectuals who rush to emulate the
heroes of the drama and imitate them. So, media has an important role in educating young people
about the seriousness of this problem and the enormous harm on the society, family and
individual, also it highlights the role of media in reducing the negative models in drama, which

caused the spread of this phenomenon. Media has an important educational role in warning the
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youth about the hazards of it and its great damages on the community, family and individual.
Also the role of media is prominent minimizing negative patterns offered by drama and causes
the spread of this phenomenon. Medias as educational institutions have a high ability to attract
people of all ages and sexes, which is an important tool to rising up societies. If we accept the
role of the media in shaping an individual's personality and guiding him, and its influence on the
formulation of his thinking by what these media institutions have of printing @ books,
newspapers, magazines, brochures, posters, or audio-visual means: suc 0, television,
cinema, theater, festivals and exhibitions, so we must recognize th{%these means and
institutions in the prevention of drug abuse. To combat drug ab(s_e\%\kvug}l the media we need a
well-planed plan avoids not publicizing of information a% cts relating to the phenomenon of
drug use with complete objectivity, without exa %\h or underestimation, which would

require the employment of all energies and &’a&w competencies to address this phenomenon

through various programs and dissemifftgu scientific awareness for all categories of the

society. \<§\

2.1.6.6 Drug-themed App \ .

There are a large rq&bgd drug-themed apps available from app stores such as Google Play and
Apple’s App St hese include apps designed to prevent drug use such as Your Face on Meth,
which sers to upload a picture and see the physical degradation that would result over
time from using methamphetamine. Other apps promote drug use. Research focused on apps
promoting illicit drug use, with the author observing an increase in these types of apps over a
three-month period. By the end of the study, 410 drug-promoting apps were identified, the
majority of which (98 %) were found to promote cannabis, with many providing a forum for

like-minded drug-users®”. Some examples of the types of apps that were found included drug-
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themed ‘wallpaper’ apps; apps that provided information on drug use; drug-themed gaming apps;
drug use simulations; drug-themed clock widgets; a drug-themed battery icon widget; drug
related stickers; and apps that were used to share substance use stories. Others, such as the How
to Sell Weed app, provide instructions for the production and selling of cannabis. The authors of
the study voiced public health concerns, particularly in relation to young people, and suggested

government intervention as a means ‘to enforce [the] proper standardiz$2pp-rating

processes. In the United States, where the sale of cannabis in license has recently

become legal in some states, news reports have highlighted the exiwe apps related to the
\

cannabis trade. ( &
2.1.7 De-marketing of Drug Abuse §</

Demarketing is the mixing of the four Ps of @ting mix, as well as legislative changes
aimed at nudging and sustain better and mo@@ lly responsible behavioral choices and a better
understanding of the individuals to serve, the circumstances in which they make
decisions, market research, an t&@atives we put in place. Sellers can employ de-marketing
to intentionally manipul %gers' quality perceptions, according to Thal and Juanjuan. They
discovered a patte%&sﬁnsibly demarketing. Humans have a psychological inclination to seek
out items th readily available. When products are restricted, it’s found that buyers are

satisfie uniqueness of the few they can obtain. Research showed that resource scarcity

can translate into higher quality.

Many alternative ways for adopting demarketing have evolved since its inception in the 1970s.
The 4 Ps are product, pricing, place/distribution, and promotion in traditional marketing, which

aims to expand the consumer base and generate demand for a product or service. As a result,
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demarketing would be rational to alter this structure in order to increase the consumer base while
decreasing demand for a product or service. Instead of expanding a product's or service's
availability, a demarketing campaign would limit its availability. Demarketing would also shift
the attention of the consumer to other possible alternatives by emphasizing the demerits of a
product or service. In order to demarket in the pricing arena, demand must be reduced by
increasing taxation or pricing. Advertising can be reduced or deleted entir@ ower the
chance of consumption, the positioning of a product/service or the size o suming space
can be strategically modified. Another technique would be to encourgge Behavior that does not
necessitate the demarketing of the product or service. As we(g%\g\:ss\from private firms to
government entities, demarketing tactics may change iahb marketing tactics have been
frequently used to demarket items or services that med to be detrimental or costly to
society. The classic marketing principles of s@ar eting can be used to advance or depress a
social notion, cause, or behavior. Instea o&i‘}ﬂssing items, social marketing provides an offer.

Rather of detailing the location of & ségne€ or product, it focuses on how to get to such services

or items. \\/

Instead of advertising,@ marketing spreads ideas through social media. Rather of focusing
on price, social Xting emphasizes the costs of participation in ways that promote their
marketing@%
social r@e

ting in Nigerian society are Smoking, drinking, drug abuse, and overeating are all

arketing message, according to Peattie. Among the programmes emphasized by

targets of public health campaigns. Environmental efforts to promote wilderness protection,
clean air, family planning, human rights, racial equality, reduction in societal corruption and
conservation are among the others. Because social marketing is concerned with the reduction of

social ills and promotion of efforts by individuals, groups, the government, institutions, interest
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groups and other stakeholders in the society, demarketing of drug abuse in Nigeria is a
component of marketing on social media. Demarketing is the use of marketing principles,
concepts, and methods to temporarily or permanently lower the number of customers or shift
their demand. Demarketing results from overall demand. This is a situation in which demand
surpasses the marketer's ability or motivation to meet it. Demarketing drug abuse in Nigeria is

therefore the application of marketing principles, concepts and strategies to or shift

temporarily or permanently drug abuse in Nigeria by all stakeholders in t%’@én.
2.1.8 Drug Use and Trends Q \

According to the Canadian Addictions Survey 2005, r 3% of youth aged 15-17
engaged in early use of alcohol and 29.2% in early \bl use in the 12 months prior to the
survey. The survey also shows that compared %r tet studies, the age of first use tends to be
lower. Conversely, recent data from provin%};s(’\dent drug use surveys suggests that age of first
use has risen in recent years®’. Neve early drug and alcohol use and later problematic use
are known risk factors for future nquency among youth. In fact, subsequent problematic
substance abuse can lea %‘iduals engaging in criminal activity in order to support their
addiction. Individoeli(mmt commonly engage in shoplifting, prostitution and breaking and
entering as a o obtain alcohol and illicit drugs. Preventing substance abuse among youth
will ng %ﬁ)rovide health benefits, but will also reduce the risk for future delinquent and

criminal behavior as several risk and protective factors are common to both substance abuse and

criminal behaviour.

The Alberta Youth Experience Survey measured alcohol, tobacco, and illicit drug use among

Alberta students in grades 7 through. This survey states that 26.7% of students self-reported
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cannabis use within the twelve months prior to the survey. Also, 25.4% reported using any illicit
drug (including cannabis) in the past year. The most commonly used illicit drugs were
hallucinogens such as magic mushrooms followed by ecstasy, cocaine, solvents, stimulants, glue
and crystal methamphetamine, in descending order. TAYES and other regional surveys on

adolescent drug use tend to confirm and substantiate the national prevalence findings on youth

drug use (both licit and illicit). ®E

Research indicates that the Yukon, Northwest Territories and Nunavut &rge number of
isolated Aboriginal communities, which have disproportionate@%h\ rates of illicit drug

consumption when compared to the national average®'. @ 1, Aboriginal offenders in
-A

Canada report more serious substance abuse problems ﬂ% boriginal offenders with 38%
of male Aboriginal offenders having serious @ with alcohol versus 16% of non-
Aboriginal males. The 2002-2003 First Na@&e ional Longitudinal Health Survey, indicates
that the highest risk group for both dri and drug use among Aboriginal people was young

males aged 18-29. Regarding ye@@?custody, Justice Canada found that 57% of Aboriginal

youth in custody had a con@substance abuse problem.

Using data from t%&@an Addiction Survey it was estimated that 26.7% of youth were using
tobacco in th months prior to the survey®?. While the health risks of cigarette smoking
are wel , what is not common knowledge is the finding that the use of tobacco by youth is
associated with more frequent use of alcohol, cannabis and other illicit drugs, relative to youth
who do not smoke. Among those under age 20, smokers were 14 times more likely to consume
alcohol than were their non-smoking peers and were also more likely to engage in binge drinking
(five or more drinks on one occasion). It is claimed that tobacco smoking in youth is a good

indication that youth may be engaging in other risky behaviour.

78



2.1.8.1 Drug Use and Delinquency

It is important to understand the issues facing youth at risk of using or already using drugs and
alcohol because of the association with other antisocial and violent behaviors. The
criminological literature is replete with studies that correlate drug involvemen \@cﬁminal
activity. The black box in this area is not whether drug-related crime ocfu t rather the
mechanics of how it occurs. For this, there is no ready answer. Rather, rv@ﬂ findings reveal a

@e ﬁ)n, individual factors,

circumstances, biological

gamut of responses which vary depending on the kind of drug

cohort demographics, psychological predispositions,
markers and environmental influences. However, thes@ ill not be addressed as it is beyond

the scope of this paper.

Onset of delinquency typically peaks in@escence and then declines dramatically after age
18. On the other hand, illicit drug @b

substances continues into e%g Ithood. Studies found that rates for serious delinquency

lly begins in mid-adolescence, and initiation of some

decreased by 70% as& mple aged from adolescence to young adulthood, but rates for
polydrug use in ’S%i by 350% during this same period. They also reveal the most typical
trajectory, n@ that among subjects who initiated delinquency and polydrug use, minor
delinq@ most always came first and, in fact, no one initiated marijuana or polydrug use
before minor delinquency. All this to say that the relationship between drugs and crime is

complicated but relevant.

The exact nature of the link between drugs and crime remains unclear and should be examined

among different types of populations. However, common risk factors between drugs and crime
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as well as how crime and substance abuse can precipitate each other are the strongest known
links. It is documented that the proportions of crimes associated with alcohol and other drugs in
Canada, and confirmed the close association between the use of psychoactive substances and
criminal behaviour. Research suggests that substance use/abuse and involvement in crime,
including drug, gun, and gang violence, have similar risk factors. These risk factors create
different degrees of pressure on the individual and may give rise to high-risk be \bkv?hich, in

turn, lead to levels of substance use/abuse and crime that can be cat@o@ cording to a
su

continuum of severity. As these actions progress along the continut&
antisocial deportment become more firmly entrenched, with o&%{%ﬂ
and vice versa. &V':

Research in the trajectories of young delinq@ also established that early, persistent
b

tance use/abuse and

\
em reinforcing the other,

delinquent behavior accompanied by substan¢e e, is a strong predictor of an adult criminal
trajectory. Social surveys have demonsncrease in the rates of self-reported problem use
of illegal substances since 1990 % her levels of acceptance of drug use among youth. In a
recent study of self-report inquency of youth in Toronto, alcohol and drug abuse was more
widespread among @nt youth. Those who reported never engaging in delinquent
behaviour wer 1@ ly to have used alcohol (34%) and to have gotten drunk (23%) than those

%ad engaged in one or more types of delinquent behaviour (73% and 48%

who state

respectively).

In addition, jurisdictions with a high youth population may also have elevated rates of drug-
related offences as youth are disproportionally more likely to engage in substance abuse
compared to adults. Rates per 100,000 people for drug-related violations in 2002 were highest

for individuals between the ages of 18 and 24 in 2002 followed by 12-17 year-olds. It is also
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found that for Toronto youth who were not attending school regularly, and for youth who were in

custody, selling drugs significantly increased the odds of committing gun violence against others.

Substance abuse, particularly alcohol, may be a precipitating or aggravating factor in the
commission of an offence by either impairing an individual's ability to respond appropriately to
difficult situations or by rendering individuals more vulnerable to victimizatiom\The 2004

General Social Survey on Victimization reports that in roughly 52% of Vi:l{@s\den‘[s, the

victim believed that the incident was related to the offender's use of alc gs. Moreover,
multiple studies have documented the strong link between consu@l\and sexual assault. In
fact,more than half of offenders have consumed alcohol o @before committing a sexual
assault. Factors that may explain both drug use and {s“ﬁ

ctivity include poverty, lack of

social values, personality disorders, association & users and/or delinquents, and loss of

contact with agents of socialization. (\\
‘28\)

Another important dimensim@ﬁstance abuse is its link to victimization, particularly its

2.1.8.2 Drug Use and Victimizati
f

negative impacts on @ ife. Parents who suffer from substance dependency are often
implicated in ne ’%f\ce, maltreatment and sexual or physical abuse of their children. Data from
an Americ n%onal Youth Survey found that childhood physical abuse proved a strong
predict ung adults' current substance use. Indeed, children who suffer these abuses are
more likely to develop a dependency on alcohol or drug. In fact, 10-83% of children who were

victims of sexual assault developed an addiction to alcohol.
2.1.9 Preventing Drug Abuse in Nigeria

The Family
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Charity begins at home just like they usually say. The fight against drug abuse in Nigeria can
never be successful if the process is not birthed from the primary place [the home]. This is
because parents, in one way or the other, have a direct influence on their children. If you fail to
educate or enlighten your kids on certain issues, including drug abuse, their friends might mentor
them wrongly at the school, on the street, or they might even be exposed to it while surfing the
internet. This is why parents are often advised to take enough time to mentor their kids at the
earliest stage of their life so that they can be deeply rooted in the truth and equip them against
social vices that come via peer pressure and other related factors. Here are some practical ways
parents can prevent drug abuse in Nigeria: Parents should talk to their kids and educate them on
drug abuse its consequences, and side effects. Also, they should give zero tolerance for
drug/alcohol use in and outside the house. Lead by example; they should avoid indulging in
anything that has to do with drug abuse [be it the distribution, cultivation, exchange, etc. Expose
their children to programs, videos, and publications that preach against drug abuse. Avoid

exposing their kids to programs, videos, and publications that promote drug abuse.

The Government

The government is yet another entity that can help prevent/eradicate the abuse of drugs in the
country as it has higher jurisdiction and influence than most other entities. To prevent drug abuse

in Nigeria, the government should:

Empower the relevant agencies [NDLEA and the likes] by funding them adequately and
allowing them to discharge their duties appropriately; Sanitize the drug distribution system in the
nation and restrict access to dangerous drugs; Stimulate the economy so as to create employment

opportunities for the teeming population joining the labor market every year; Provide educational
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opportunities to the youths so as to make them productive rather than idle; Expand, equip, and
upgrade the facilities in charge of treating people with a drug use disorder; Restrict access to
over the counter drugs that may lead to abuse; Make public awareness campaign via the print,
social and electronic media through the Federal Ministry of Health; Ensure great collaboration
among the regulatory agencies, such as NDLEA, NAFDAC, and PCN; Review the drug laws and
ensure that everybody [specialists, individuals, cultivators, and couriers] involved in drug-related
offenses are served with stiff penalties; Establish more rehabilitation centers and employ capable

staffs to assist people with addiction to rehabilitation centers.

National Drug Law Enforcement Agency [NDLEA]

NDLEA is among the major regulatory agencies, and the sole aim of establishing it is to
oversee the elimination of the growing, processing, manufacturing, selling, exporting, and
trafficking of hard drugs in the nation. Here are some actionable steps the agency can take in

preventing drug abuse in Nigeria: they should:

Invest more on technological devices that make it easier to detect hard drug traffickers and
consumers so as to make their efforts futile; Organize a regular advertisement campaigning
against drug trafficking; Employ only the right caliber of people, i.e., only the adequately trained,
experienced and armed should be allowed to occupy various positions in the agency; Launch and
maintain public enlightenment campaign using the major media, including billboards, radio/TV
jingles, fliers, banners, pamphlets, to mention but a few; Liaise with the government and other
concerned authorities to add subjects/courses campaigning against the use of hard drugs to the

academic curriculum, ranging from the primary to secondary and tertiary institutions.
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National Agency for Food and Drug Administration and Control [NAFDAC]

NAFDAC was established in January 1993, and it operates under the Federal Ministry of Health
with the sole objective of regulating and controlling the importation, exportation, manufacturing,
advertisement, distribution, sale and use of drugs as well as cosmetics, medical devices,
packaged water, and chemicals. Although the impact of the agency is being felt, yet below are
some preventive measures NAFDAC can take to reduce the use of hard drugs in Nigeria further:

they should:

Abruptly restrict access to hard substances and drugs, and then start issuing certificates by
certified medical practitioners; Organize open campaign rally in youth-populated gatherings,
including motor parks, schools, youth camps, etc. Continually regulate the distribution of
pharmaceutical products and shut down some illegal drug selling channels, including roadside
drug markets, kola nut sellers, unaccredited mobile and local drug sellers, etc. Establish a
company that will be saddled with the even distribution of safe, effective and affordable drugs
throughout the country; Establish and maintain an alliance with other strategic agencies,
including Nigeria Custom Services, Pharmacists Council of Nigeria, NDLEA, CPC, SON,
NIPRD, PSN, AFBTE, PPMDA, and the likes; Ensure that each and every controlled medicine is

duly registered

Non-Governmental Organizations

We have some NGOs in Nigeria, including the African Council on Narcotics (ACON), Christ
Against Drug Abuse Mission (CADAM), among others. But it will be of immense benefit to the
nation at large if some other NGOs can also arise and help organize campaigns and grassroots
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mobilization while also supporting rehab centers in the nation. That’s not all; these NGOs can as
well render effective counseling services for youths on drug-related matters. This will go a long

way in preventing drug abuse in the country.

The Community/Religious Groups

The religious/community groups also have a significant role to play in preventing/eradicating
drug abuse in Nigeria, especially when considering the fact that they have a direct influence on
the people under them. They should educate and enlighten their members and followers on the
adverse effects of drug abuse on both the society and the individuals who engage in it. They
should also make every effort to make sure that each family unit under them is kept intact.
Additionally, community/religious groups can also help prevent drug abuse in the nation by
setting up ‘Drug abuse groups’ that will oversee the early detection and containment of drug
abuse. They could as well set up a team of advisers and counselors to be counseling people

caught or suspected to be practicing drug abuse.

Celebrities

Celebrities are of great influence in the life of most youths; in fact, they are considered as role
models in society. These are popular figures, ranging from musicians, footballers, actors and
actresses, entertainers, etc. Due to this high level of influence, celebrities are capable of
eradicating  widespread drug abuse in  Nigeria. They can do so by
organizing/participating/sponsoring campaigns that are against the use of hard drugs. They
should also be an exemplary leader; they should avoid indulging in anything that has to do with
the distribution, trading, or use of hard substances so that the audiences can easily grasp their

message and shun drug abuse. Another way celebrities can help prevent/reduce drug abuse in
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Nigeria is by donating funds to organizations and agencies that advocate against the use of hard

substances.

Youth Groups

Youth groups exist virtually in every community in the nation, and thus they might be of
immense help when it comes to the prevention of drug abuse in Nigeria. These groups should
regularly organize programs that educate and enlighten on drug abuse and its ugly sides. They
can also invite people from relevant agencies to help deliver lectures on the subject matter so that

their members may have a full understanding of it and shun it totally.

Individuals

Individuals can help minimize drug abuse in Nigeria. For instance, people should: Read and
understand the adverse effects of using hard drugs; Associate with the right persons; Learn to
handle life’s pressures rather than resorting to hard substances; Don’t Give in to Peer Pressure;
Voice out to people that can help you overcome addiction to hard drugs; Distract yourself from

taking drugs

2.1.9.1 Determiv@ﬁ"ﬂrug Abuse Among Students

The impa@%g and alcohol use among adolescents poses a threat to the health and safety of
studen&mily and community. It is also a threat to the peaceful co-existence in our
contemporary society. It is a means of seeking inner peace when faced with life challenges such
as inability to cope with failures in examinations, love, forgetting worries, hardship and bad

experiences, boredom towards schools and school activities, loneliness pressure, and lack of
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commitment to education. These determinants are discussed under the following subheadings of

age, peer pressure, education, family and community.

1) Age

Adolescents is positively associated with curiosity and experimentation coupled Agh desire
to be accepted into a peer group. These place them in a high-risk behavior. %S(@s commented
that across ethnic and social-class lines, many young adolescents age& used drugs, drove

while being intoxicated, and are sexually active®®. They mﬁ@g

increased throughout the teenage years.

2) Peer Pressure ®

The influence of peer pressure and 1nadequat nﬁdence is strong during formative years of

d that these behaviors

youth, that is, a friend can be greatly i to be a drug addict if allowed to interact with the
group’. One may attempt to havé% or the fun of it and gradually ruin his career in life.
However, getting hooked ar@cular drug is a gradual process that will reach a climax.
Research has shown r influence is synergistic, with the highest rates in marijuana,
cocaine, and in@@%. These affect their behaviour and impair their health leading to
frustratio %cademic performance, zest for future career prospects regression and may
eventualy Yrop out of school. It leads to increased crime, lawlessness, and rape among the group.

At this stage, the adolescent loses interests in his health, family and community.

3) Education

Adolescence is a time for developing a person’s sense of self-identification, a process that

involves separating from parental attachment and values thus establishing new social ties, values
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and ideas in school. However, the effect of drugs and alcohol may influence social relationship,
ideas and self-identities. Research concluded that drug can decrease cognitive operation, making
it difficult for youth to develop a functional set of values and ideas®®. These placed their
education in danger which may affect the economy of the country in future, since they are

physically and mentally dependent, accompanied by violent behaviour, aggressive acts, chronic

gg
&

The parental background of a child such as a genetic predispositior@obolism, parental use or

anger, and lack of respect for elders.

4) Family

acceptance of drugs, poor or inconsistent parenting practi ('c} affect adolescent. Family
problems such as broken homes, poverty, parental ne ctfltural influence, lack of parental
affection and not meeting up responsibility coul % ajor determinant of drug abuse. These
problems impair family life and may threa @al that would contribute to substance abuse

gﬁdrink and use illicit drugs, they get involved in

from parents to the children’’. As the@

criminal and violent lifestyles, becoide Social miscreants, armed robbery among others.

5) Community QQ

Local communitie&' produce, and distribute illicit drugs are bound to have drug and
alcohol abus ng them most especially adolescents. However, such community faces
proble security such as social violence among the youths, crime such as armed robbery,
rape, ‘419" syndrome fraud, mental disorder, teen pregnancy and social miscreants among
others®®. A community with drugs and alcohol abusers are likely to be in low socio-economic
status, since the youths, who formed the majority of drug traffickers and abusers would not be
able to do any constructive work. These lead to low production, poor quality education, and poor
social services.
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2.1.9.2 Strategies for Curbing Drug Among Students

Drug intervention strategy is a structured, solution-oriented process undertaken to persuade
youth who may be abusing drugs to seek help in overcoming the addiction. A successful

intervention strategy is not a confrontation but an opportunity for an addicted student to accept

help in taking the first step toward recovery. In curbing drug, intervention stra should
involve school, peer education, family, non-governmental organization (NG%Q{/QQ\?! and social
marketing. %\

i) School Drug Intervention Strategy Q A

Schools can play a crucial role during intervention prog@ﬂ\rough drug free club, drama,
role play, involving home and community partnershi lars noted that educational programs
either by focusing on promotion of knowled thestudents about addictive drugs and their

adverse effects, or on improvement skills gu)i\as decision-making or resisting peer pressure®.

These educational programs woul%z@ important role in decreasing the prevalence of drug

abuse among adolescents. \\,
i1) Peer Education In(el%ion Strategy

Peer education Q carefully planned and implemented strategy to train representative
adolescen ing them with information on issues relating to adolescents and hopefully,
this wi@ow them to share information with their immediate peer group and others'?’. Peer
educator can discourage advertising of cigarettes, alcohol, and proprietary drugs that are
responsible for adolescent exposure to drug use. The educator should give comprehensive health
education on drug addiction and proffer solution to rehabilitation. It encourages the adolescent to

focus more directly and effectively on learning behavior to promote their health needs.
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ii1) Family Intervention Strategy

Family influences such as a genetic predisposition to alcoholism, acceptance of drugs, family
conflicts, and distant family relationships may influence adolescent use of illicit drug. Therefore,
parents should be part of the intervention strategy programme, through building awareness and
educating families about the ill effects of drug abuse. Preventive measures should be designed to
include training parents in appropriate ways of dealing with children and proviei k\friendly
and safe environment in family. Children should be discouraged from b\% patronizing

cigarettes, alcohol, and proprietary drugs that are responsible for ado @posme to drug use.
\

1
ategy

iv) Non-Governmental Organization (NGO) Drug Interv@r

The primary mission of NGO is to promote, preve l\% duce harm related to chemical
W

dependency on alcohol and drugs through advocab% orking, collaboration and by treating

people for their dependency problems, in @ imit the negative impact of substance abuse
¢

known to be a major cause of premat%l , interpersonal violence, disability and poverty,

throughout the world!®'. Their @En includes the following; creating and nurturing ties

between organizations con with harm related to chemical dependency, influencing policy
makers by advocati@ctive and evidence-based policies and treatment of chemical

dependency an@&toring policy initiatives and marketing strategies of the alcohol and

phamace@ustﬂe&

v) Health and Social Marketing Intervention Strategy

Social marketing is widely used to influence health risky behavior. They use a wide range of
health communication strategies based on mass media; they also use role models such as popular
music and movie celebrities and mediated through a healthcare provider, interpersonal, and other

modes of communication. Other marketing methods such as message placement, promotion,
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dissemination of information through mass media, and community level outreach to discourage

drug and alcohol addiction.

¥
i) School Implication @

Skilled health educators in schools should develop positiv \Koo Yimate and diminish

2.1.10 Implication for Health Promotion on Drug Abuse

incidences of bullying and harassment. They should enha$, associated with help-seeking
and decision making to be boldly displayed such as * illicit drug’. They should be given

opportunities for participation with others in a@e, sports, civics, environment, education

or cultural activity to improve their health. ( \

ii) Peer Pressure Health Implica@\:

Some of the students’ abuse% as”a result of peer pressure therefore, it should be appropriate
to discourage favorabs towards risky drug use. Students should be oriented to realize
0

that they do not 4&{ take drugs to have a sense of belonging among their peers. They should
be persuaded% 1ze the detrimental effects of drug taking.

iii) Fa®

Parents should be encouraged to communicate effectively with their children about issues related
to learning, social life, health and well-being including drug-related issues. Parents should be

aware of harm minimization strategies to employ in relation to their children’s exposure to
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situations involving potential drug-related harm. Thus, rebuilding the protective nature of caring

relationships in the family is important.

iv) Non-Governmental Organization (NGO)

These charitable organizations provide services to adolescents that are affected by alcohol and
other drugs. The centers provide immediate, basic needs such as a safe place t tay, food,
clothing and showering facilities'?2. Specialized staffs should assist clients to l{&u ong term

rehabilitative programs

v) Social Marketing Implication ( &

Social marketing practices can be useful in behavioral modj of adolescents. During social
marketing campaigns, such as anti-smoking campai ¢ free drama, the health educator
should reinforce media messages through br@ lling against addiction. Health educator

can make a valuable contribution by proQ\}g nother communication channel to reach the

target audience in terms of advice M{{?\ ilitation.

2.1.11 An Overview of Nig ‘

% igeria mass media, we will refer back to the growth of periodic

i Mass Media

In discussing the histg
publications in "gig dating back to when IWE IROYIN came into being back in 1859 by
Bnton RE % Townsend also how Dr Nnamdi Azikiwe and Chief Obafemi Awolowo used
their o ications to fight for freedom until Nigeria gained independence in 1960 despite all

the odds®. The attack by the nationalists and other newspapers contributed to this achievement.

However, in trying to stop the newspapers from publishing reports so that they will not use their
publications to attack the government, this also forced the federal government to establish its

own medium of information, “The morning post” the publication did not last after revolve by the
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people who claimed the paper was just working for the government and not really serving its

people, that made the government to acquire 60% of Daily Times!*

. The Daily Times was seen
as a fair paper then and the government may have felt acquiring the paper will allow them to get
to the people again. The activities of the press also include battling the military government of
Gen. Olusegun Obasanjo, Gen. Ibrahim Babangida and the late Gen. Sanni Abacha, it was made
known that the press played a lead role in chasing away the unitary leaders @, many
people died as many journalists lost their lives during the course of fights emocracy in
Nigeria Mr. Dele was assassinated by letters bomb and up till this n&%ﬁe killers have not
\
yet been identified. The press also played a major role in “sust@\)q% the country’s democracy

by fighting corruption in the country and the case of ex-s r of the house of assembly, Salisu

Buhari, who was ousted after his true identify was@ by the press he was trial and jailed

thereafter. \\

N\
Broadcasting proper started in 1936 w gﬂrst Radio Distribution service (RE-diffusion) was
opened in Lagos and distribu% e British Broadcasting corporation (BBC London)
programmes. Then in Ma &Q%\fbe former western region established its own radio station and
on August 28" 1961 witnessé€d the passage of a bill which gave the federal government complete
control of the roadcasting corporation (NBC) many decrees were set up by the federal
govemme@%

stations side the four national stations and that the state-owned radio stations transmitters

ding the one which forbids the federal government from establishing radio

should not exceed 10 Kdowatts!®*. Many private radio stations were created including Ray power

100.5 FM which happened to be the first private radio station to go on air in 1993 and today we

have over 25 private radio station in Lagos alone.
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In May, 1977 the Nigeria television authority was inaugurated and was empowered with the sole
responsibility of undertaking television broadcasting in Nigeria. Individuals were not allowed to
operate television station as at then as the government believed that it could be dangerous for
individuals to run it. In 1992 however, the government of Gen. Ibrahim Badamosi Babangida
bowed to the cries of proponents of private broadcasting in Nigeria, who have repeatedly

%&B\at job
opportunities would be created, boost freedom of expression especially §\@$ﬁa5 no source

clamoured for the chance for private broadcasting stations. They have

where the public could express themselves since the broadcasting s&n ere all government
owned hence the cynicism of government was not allowed on@%&g&verﬁment owned stations.
After all the agitations general Babangida bowed to the % d when the decree 32 of 1992
was promulgated, it brought and to about sixty yea@mment monopoly of broadcasting in
Nigeria. Q
Q

The national Broadcasting commissi r% established to oversee the affairs of broadcasting in
Nigeria and its responsibility ino@uing, of licenses to new broadcasting stations renewal
of old ones and also latel BC have been strict. About the contents of TV stations and
Radio stations. There@ey also supervise and monitor what goes on air many private
broadcasting st re then given the green light which saw the emergence of 11 private new
television@%@ clapperboard, which is now known as supersede television was the private

televisio%ation to go on air, after that, many TV stations have gone on air too notably African

independent television (AIT) and channels television.

Competition is also getting fighter as television stations compete with each other to ensure
quality programming to beat off competition from other television stations. However, on the

negative side, some televisions station, most notably the government owned ones, allow
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proliferation, preferring to use the greenhorns instead of employing the services of young
professionals and also, the number of NTA- owned station is getting too much daily and it’s not
as if they are bringing to the homes quality programmes, nearly all the 36 states in the country
has its own federal government owned stations and the states also have theirs study shows that

the government (both the federal and the state) control about 90% of the television station we

have in the country. ®E

The news agency of Nigeria (NAN) which was established as a result % mination of the
world’s air waves by western media in the wake of the \%Qes\ in information and

N\

communication technology with their ethnocentric and @klc reportage, analyses and
I

comments. The western world focused all its reports % pe alone not minding what was
going on in Africa. This is what informed the Aﬁi@ eaders to establish news agencies that
would disseminate imbalance in internatio T‘%\(s ow. Hence the news agency of Nigeria was
established in 1976 by General Oluys lgﬁasanjo’s military administration. The decree at
which the body was established exé,& NAN to seek, obtain and receive through subscription,
payment or exchange, intei@qal, regional, local and other news features. Like the saying goes,
he who pays the pi e@es the tone, NAN focuses its reports on the federal capital, state
capitals and ot ’%\ area in Nigeria than from rural areas just as they also focus on the third
world cou@%n the developed countries today, the agency provides good percentage of the
news a&ws features which are used by radio and television stations, as well as newspapers

and magazines in the country.

The success of Broadcasting and journalism in any country cannot be achieved without certain
bodies controlling or overseeing the affairs of press in a country which prompted the government

to establish the national Broadcasting commission (NBC) and all other regulatory bodies being
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mentioned include the Nigeria press council, the Nigeria guild of editors, Newspapers

Prospectors’ Association of Nigeria (NPAN) etc.

The deregulation of the Broadcasting industry in Nigeria started with how the Nigerian
Broadcasting commission decree was established and how they failed to live up to its billings
and the example of the Bellview plane crash of 2005 when Africa independent tele§o\11 (AIT)
was shut down by the NBC because of offensive broadcast of the scene o @e crash at
Lisa village in Ifo, an outskirt of Ogun state because the commission fe@g ould have been
the first to broadcast such national tragedy, they decided to wield@{g\stick on AIT who did
their work professionally ahead of them not too serous go (%1‘[ officials. The NBC was
heavily citizen by stake holders in the broadcasting ind really performing its role but
acting as the with dog of the federal governmen %ce, when the NBC should be fully in
o

charge of looking into granting new televis(\é\ stations licenses they leave the duty for the
presidency via the ministry of inform and only serve as advisors to the government, this
doesn’t make the commission asé?; endent body. Besides thus, many broadcasting outfits

complain of high price fee@ged for the granting of licenses and renewals as against the fees

charge against the §0<®t owned stations.

However, de@n also faces its own obstacles as many of the privately owned television
station% howed professionalism in terms of quality reporting, there were too many radio
stations and television stations not necessarily operating professionally as far as they make their
money through commercials. In a nutshell, the Nigerian Broadcasting commission just focused
on giving licenses to the stations without thinking of whether to show professionalism or not.
Many theories were looked at including the authoritarian theory, the libertarian, the social

responsibility, soviet communist’s theories, development media theory, democratic-participant
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media theory. These theories were said to be more or less concepts of what the press should be
and do, which informed the explanation of the philosophical foundation of Nigeria mass media.
Press freedom in Nigeria was looked at, the need for it and why it should be encouraged. The
case of Nigeria was looked at, the clamouring for the freedom of information bill in Nigeria
which had dated back to many years until now when it has been passed.

N\
&
2.1.11.1 Function of the Mass Media &$\

\

Mass media is the means of public communication reaching t \ge, scattered heterogeneous
and anonymous audience at the same time. Mass medi @&en proved to be a part of human
N

society. Nothing has influenced the lives of mode s the media have. Mass media is the

powerful means that may not only inﬂuen@ orld but also shape the globe of tomorrow.
In this case, mass media medium perfo%s tial task in order to cast its effect to the audience

and maintain the society. Many s@% have argued different functions of mass media even so,

we can classify the functi@mass media into two categories; general function and specific

functions. { Q

Under the ge ctions of mass media, following points are incorporated.

Inform%ng: Dissemination of information is the major function of mass media. Since
information is knowledge and knowledge is power, media after authentic and timely facts and
opinions about various event and situations to mass audience as informative items informative
functions of mass media also lets the audience knows about the happening around them and

come to the truth.
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Education: Media provide education and information by side. It provides education in different
subjects to people of all levels. They try to educate people directly or indirectly using different
forms of content distance education program for example is a direct approach. Dramas,
documentaries, interviews, feature stories and many other programs and prepared educate people

indirectly.

S\

Entertainment: The other important function of mass media is the entet@
views as the most obvious function of media. Actually, entertainment i@q of performance
that provides pleasure to people. Mass media fulfil this functiona(%xo\(iding amusement and

assist in reducing tension to large degree. Newspaper and m ined, radio, television and online

medium offer stories, films serials and comics to ente@r udience.

Persuasive: It is another function of mass megdiaperstasion involves making influence in other
mind. Mass media influence audience in Va@c of ways. Media content builds opinions and set
agenda in the public mind. It inflme oters, changes attitudes and moderates’ behaviour.

Along with the above-mentic&éural functions, mass media performs some specific function

which are: &JQQ

Surveillance: S@k@nce denotes observation. Here observation means to watch the society
closely. T@l tion of mass media is to observe the society closely and continuously and warn
about th%ening actions to the mass audience that are likely to happen in future modern to

decrease the possible loss.

Linkage: The function of mass media is to join together different elements of society that are not

directly connected for instance media advertising attempts to link the needs of buyers with the
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products of sellers similarly. By broadcasting news of those suffered from the disease or natural

disasters media can help in collecting aids and provide the collected amount to the victims.

Socialization: This is the transmission of culture, media and the reflectors of society. They
socialize people, especially children and new-comers. Whenever a person reads newspaper or

watches television, individual knows how people react on matters and what types ofgorms and

value they perceive on particular event issue or situation. @%

2.1.11.2 Awareness Creation by The Mass Media in Nigeria &
o\ \

There is a wide agreement that awareness leads to knowledg wledge leads to behaviour
modification. It means making something known to t B& ¥ Mass media have been a major
agent of socialization and tools for social changes es@ 1ly now that people depend on message

from mass media. The potential power o (@n s media is to help solve social problems.
Television, radio and print advertising%gﬂ‘lce people to buy a wide range of products and
services, television entertainmen\@?n}s and movies exert enormous influence over our ideas,
values and behaviour. The according to conventional wisdom, it should be possible to use
mass media to get pe@ct on behalf of their own health and well-being or to do right’’ by
important social. Based on this assumption, since World War 1II, federal, state and local
govemmeQ jvate foundations and other non-governmental organizations have sponsored
hundre&f public service campaigns to promote social rather than commercial “goods”
Scholars observed that the mass media educate, inform and entertain. Beyond these functions,

they also persuade and catalyse social mobilization!®. In other words, the mass media can be

regarded as powerful sources of information because they have the capability to penetrate every
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segment of the society. Furthermore, the mass media have the capacity to create awareness and

knowledge about issues of national interest.

Prevention advocates would look to the mass media as an important aid in addressing the
problem of high risk drinking in the Nigerian society. Some advocates have pushed for reform or
other restrictions on Alcohol Advertising!%. Others have sought to influence e alnment

producers to and the glorification of, high-risk drinking in television an @wes more

recently; prevention advocates have produced a small number of media s to change the

society’s knowledge, attitude and behaviour'”’. Three types of ma@qd}a, campaign produced

Information Campaigns: These try to raise aware@he problem, usually with the intent of

motivating the citizen to avoid high-risk alcoh&

Social Norms Marketing Campaign%&‘ﬁy to correct misperceptions of current drinking
norms, based on the idea that if @ns no longer have an exaggerated view of how much

alcohol their peers are cons@g fewer of the society will be led to engage in high-risk drinking.

N

Advocacy Campa& ttempt to stimulate support for institutional, community or public

policy chang@
2.1.11. a;ienges of The Media in Covering Drug Abuse Related Matters in Nigeria

Ownership and Control: since most of the mass media outlet in Nigeria are owned by
Government, rich and influential people in the society, then with no doubt in mind it is surely
the ideas, views, opinion, aspiration and programmed of these set of people that are mainly fed to

the generality of the populace, just as we have the saying, “he who pays the piper dictates the
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tune” which means that it is whatever these owners who own and control the mass media wants

will determine whatever form information the populace will received from the media.

Lack of Adequate Technology and Appropriate Personnel: This is another serious challenge
facing the coverage of drug abuse in Nigeria. We can all tell that most of the technology
equipment been used by the media outlet in Nigeria are either two old or 0bsolel$.\0n the

A\

contrary a situation where this technological equipment are available the ri ppropriate

personnel will be of shortage. %\

\
Unprofessional/ Unethical Attitudes of Journalist: It is a kno %{that journalists in Nigeria

usually engage in number of unprofessional and unethical %ﬂstic practices. For instance, it

has become a life style of some journalist to demar@ﬂcation from clients to color the news

to suit the one who gave the bribe. \\

Threat to Personal Safety: this is a@n phenomenon in developing nation like Nigeria
many journalists are usually threat their lives, their means of livelihood are all threatened.

Many of these journalists Q\kgeria do go through traumatic experience when searching for

information on issue c(n@ng drug abuse.

Lack of Fund: is one of the biggest challenges facing the mass media in Nigeria due to

inapprolices by the federal government. The dissemination of information is not widely

spread to the rural area due to lack of fund by the government and private own station'®.
2.1.11.4 Solutions to Drug Abuse in Nigeria

Seminar and Workshop by the Nation Drug and Law Enforcement Agency (NDLEA):

Seminars and workshop should be organized in various secondary schools and institutions of
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higher learning in the country on drug free education. The curriculum for drug education should
be developed and made to be taught at all level of our educational system. Also, drug addicts
should be produced with necessary counseling service and socially rehabilitation to enable them

quit the ugly habit and relies into normal life.

Reduction of Target Market: This involves bringing about a decline in the convi)tion of
these substances thereby reducing demand. This will in turn cut down on the f the drug
traffickers, hence making the business less lucrative. This would entail 0% g, rehabilitation

and reintegration of drug dependent individual into the society in Q@Qhelp them stay off drug.

Adequate Funding and Training of Security Operativ {&much as the government has
done well by setting up the NDLEA, the agencie with the war in drugs should be
adequately founded both by government and ceQd citizens. Added to funding, they also

have to be routinely trained to enable the@bp up with the ever-changing war. If necessary,

adequacies legislation should be p!{i<, to further punish those involved in the sale of these

drugs. \\/

Orientation and Eduat f the Youth: The majority of those associated with drug abuse are
youth, this mean@the youths are kept away from drugs, the entire problem is almost solved.
The Niger@ th need to be further oriented on the dangers involved in taking hard drug. This
orienta&should not be left only to be done by the government or educational institution but

parent and guardians should also step up and play their role in this.

2.2 Theoretical Framework
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This study will have its theoretical framework on selective exposure theory and agenda setting

theory.

2.2.1 Selective Exposure Theory:

Selective exposure is a theory within the practice of psychology, often used in media
and communication research, that historically refers to individuals' tendency to favor information
which reinforces their pre-existing views while avoiding contradictory information. Selective
exposure has also been known and defined as "congeniality bias" or "confirmation bias" in

various texts throughout the years

According to the historical use of the term, people tend to select specific aspects of exposed
information which they incorporate into their mindset. These selections are made based on their
perspectives, beliefs, attitudes, and decisions. People can mentally dissect the information they
are exposed to and select favorable evidence, while ignoring the unfavorable. The foundation of
this theory is rooted in the cognitive dissonance theory which asserts that when individuals are
confronted with contrasting ideas, certain mental defense mechanisms are activated to produce
harmony between new ideas and pre-existing beliefs, which results in cognitive equilibrium.
Cognitive equilibrium, which is defined as a state of balance between a person's mental
representation of the world and his or her environment, is crucial to understanding selective
exposure theory. According to Jean Piaget, when a mismatch occurs, people find it to be

"inherently dissatisfying".

Selective exposure relies on the assumption that one will continue to seek out information on an
issue even after an individual has taken a stance on it. The position that a person has taken will
be colored by various factors of that issue that are reinforced during the decision-making process.
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According to Scholars, theoretically, selective exposure occurs when people's beliefs guide their

media selections.

Selective exposure has been displayed in various contexts such as self-serving situations and
situations in which people hold prejudices regarding outgroups, particular opinions, and personal
and group-related issues. Perceived usefulness of information, perceived norm of fairness, and

curiosity of valuable information are three factors that can counteract selective exposure.

Selective exposure can often affect the decisions people make as individuals or as groups
because they may be unwilling to change their views and beliefs either collectively or on their
own, despite conflicting and reliable information. Recent studies have shown relevant empirical
evidence for the pervasive influence of selective exposure on the greater population at large due
to mass media. Researchers have found that individual media consumers will seek out programs

to suit their individual emotional and cognitive needs.

Most people prefer to expose themselves to entertainment news rather than political news. Now
even after exposing yourself to a particular kind of content, it’s not everything you listen to in the
entertainment news they might be talking about fashion and the music industry and you choose
to listen to only the fashion news, that is you selectively putting your attention to the fashion
news and for the selective retention you chose to remember few things mentioned in the fashion
news. Every other thing said is regarded as noise to you. How this theory relates to this study is
basically that not everyone exposes themselves to mass media messages on social media and
even among those who use social media, not everyone gets to see the campaign messages on
drug abuse awareness and for those who do see the messages only a few choose to retain what

they saw and act upon it. On selective exposure you have to be seeing messages or advert on
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drug abuse and for the selective attention and not every message will catch your attention and the

few that catches your attention and you choose to act upon is the one you selectively retain.
2.2.2 Agenda Setting Theory:

The agenda setting theory is a theory that discusses on how the mass media influences in making
a certain issue as a public agenda. The public agenda is the main focus or prime 4 %ich the

members of the society or public concern about. The term agenda setting @ﬁrst used by

McCombs and Shaw. This theory elaborates the connection in term of re ships between the

\
emphasis that the mass media put as an issue and the media aud%hc%\or the public’s reaction or

attributes to such issue. &VE N

The agenda setting theory begins as an explanatio w the mass media affects to change the
pattern in political behavior during elec i@&ubsequently, the theory has inspired and
developed hundreds of latter explorati@gfow the mass media primes and frames issues for
their audiences. Not only limite@, the discussion also covers on how the mass media

colors a particular event fo media audiences. Therefore, the mass media can be considered

as responsible in inﬂu@nd shaping the public opinion and agenda. Such influence of mass

media on the pu@enda or opinion can happen intentionally or unintentionally

This s of this argument further opens the windows for the appreciation of the concept of
priming and framing. In agenda setting and by implication opinion formation, priming denotes
the idea that “media draw attention to some aspects of political life at the expense of others”
while framing, as related as it is to priming assumes that subtle changes in the wording of the
description of a situation might affect how media audience members think about the situation!!°,
It therefore suggests that the media use words to create perspectives and direct understanding in
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that context. Hence, what media audience members think of an issue when exposed to only a
particular aspect (one sided) of the information on a particular issue may not be the same when
exposed to all relevant aspects of the event or issue. Simply put the media choice of words and

the way such words are framed determines people’s perception of such reality.

2.3 Empirical Review \V\

A study on perception of drug abuse among Nigerian Undergraduates as e@#ﬁt while it is

useful to identify competing explanations for why substance p 01%% and informed

\
consumption is on the increase, it is important to observe tha(_?ts%ﬂmt behavior may be daily

modified at the detriment of achieving a fulfilled life. S ating this assertion, Study on
drug abuse among Nigerian students avers that ther@adaptive pattern of use which results
i

in significant impairment leading to failure t&k{l

makes it hard to keep track in time and c@ﬁlration in class work. Students who use it have

ocial obligations. Cannabis or marijuana

difficulty in memory, and find it ha solve problems and most times have difficulties in
learning, to some. Marijuana'&ls gh as cigarette in the lungs, therefore steady users suffer
coughs, wheezing, fre L@Qlds, and respiratory (airway and lung) infections, like bronchitis
and this can sto &iﬁé\t from attending class. Marijuana raises heartbeat rate and blood
pressure. Re ows that substances such as alcohol depresses the central nervous system,
and le cidents, bad conducts and cause distortion of perception!!'!. Its abuse is a major
factor contributing to the rising incidents of crimes and largely to the social malice, which are
becoming too rampant in contemporary society. It is pointed out that when a man or woman
smokes twenty sticks of cigarette a day for 25 years, there will be reduction of 21.5% of his/her
life and that the risk of lungs cancer is between 8 and 15 times higher in cigarette smokers than

the non-smokers. Studies show that, the reasons put forward for indulging in substances
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proliferation may include wanting to feel on top like adults, to feel good, to get excited, to be like

friends and to be like stars.

Similarly, identified are numerous negative effects of substances on the body chemistry as

follows:

e Physical problems e.g., liver cirrhosis, pancreatic, peptic ulcer, tuberculo@tension,

neurological disorder. @/

e Mental retardation of the fetus in the womb, growtly\ﬁ&c?\ency, delayed motor

development. \
&

e Craniofacial abnormalities, limbs abnormaliti ardiac deficits.

e Psychiatric e.g.; pathological drunke e%ﬂicidal behavior

e Socially-broken homes, inzz?%rime rate, sexual offences, homicide and sexually
transmitted diseases. \\,

A study on the interne a@actor influencing substance abuse reveal that with the government
being unable to @gbbs for the teeming unemployed youth population in order to make life
bearable, paan e, out of frustration, resorted to the wild consumption of these substances,
particu marijuana which has reached an epidemic level in the present Nigeria society
creating a lot of implications on the health status of students!!2. It is observed that aggressive,
violent and destructive activities that are common with substance abusers could threaten the
safety of family and nation. Some become insane, maladjusted to school situations and

eventually drop out of school.
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Substance is said to be abused when its consumption causes disorder and is characterized by a
destructive pattern leading to significant problem or distress'!®. It is also seen that substance
abuse as the scenario when it is taken more than it is prescribed. It could also be seen as the use
of illicit substances, or the abuse of prescription or over—the—counter substances. The
consumption of hard substances by adolescent students in Nigerian universities may have

become one of the most disturbing issues in the society nowadays. Since the zg:&;buse of

substances is known to cause psycho-social problems in society, and oge\% opes that this

intolerable practice and its associated evils will not go ahead to b% nged generation of

youths going by the frequent and rampant substance crises in@) } er}an society. While the
frequent and rampant substance proliferation and addictign' y behavior, producing red eyes
or dry mouths or becoming sleepy or very hung ome an embarrassing phenomenon
when one views our youths talking aimlessly @ walk down the streets. In addition, cannabis,

aside being linked to mental health problems_spth as schizophrenia, and when smoked, into the

lung, also causes diseases including’as , among others.

N
A study on the using soci@wbrks to understand and prevent substance use showed that in
contemporary Nigeria% vis most parts of the globe, education has come to be regarded
mainly as a v @r economic, social and political development. There has also been a
growing @%
bodies%

commitment on the part of government and other non-state actors has extended to

ent to education by government, individual communities and missionary

ensure that students are properly groomed and tutored on how best to effectively manage
themselves in an ever-changing world. From the empirical evidence gathered from study of
proliferation of substance among Nigerian youths, there is a significant relationship between the
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who persistently abuse substances often experience an array of problems, including academic
difficulties, health-related problems, poor peer relationships and involvement with the juvenile
justice system. Additionally, there are consequences for family members, the community, and
the entire society like conflict between friends, family breakdown, violence, gangs, drug

trafficking etc. Declining grades, absenteeism from school and other activities, and increased

potential for dropping out of school are problems associated with adolescent s@? abuse.

Research findings show that low level of commitment to education a@mmcy rates

appear to be related to substance use among adolescents. &
o\ \

These changes are maladaptive and inappropriate to the soci enyironmental setting therefore

may place the individual at risk of harm. Research ﬁ@h w that the problem of substance

proliferation and addiction knows no boundari@ 1 class. It impedes the development of

any society as it is a threat to life, health, %i

Also, decreasing the ability to conce% in studies as a result getting oneself addicted to

performance and dignity of the adolescent.

alcohol and substances are know@g some detrimental effects on pupils’ cognitive abilities.
As earlier observed, it u ines students’ progress by making them less likely to attend
classes or keep up wi@ studies. It is in line with this strand of thought that psychologists
argue that heaw. g may lower individuals’ expectations about their academic performance.
In a nutshy §consensus of opinion therefore seems to be that students are seriously involved
in subs& abuse. This, obviously, calls for an in-depth study and analysis aimed at drawing the
attention of parents, guardians and all stakeholders on how their actions and inactions have
individually and collectively contributed to the ever-increasing problems of substance abuse and

addiction in the Nigerian society. Admittedly, the Federal Government established an agency to

combat the substance virus with a view to reducing it to the barest minimum, but it is unfortunate
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that the agency nowadays exists only in name unlike when it was newly established. Consequent
upon this, these substances have continued to interfere with the awareness of students’ unique

potential and interest thus affecting their career development!!6.

Substance proliferation and addiction may have in recent times been influenced by social media.
Research on the effect of social media on drug abuse among youths in Nigeria, it wa%nd that,

to an extent drug abuse has become an embarrassing occurrence in Nigeria Q‘/@mtles since
that sense of feeling good, elation, serenity and power have devel a problem of
dependence and abuse. Writing on substance proliferation, abuse a@ém‘uon, scholars say it is
the consumption, without medical supervision, of medically, @)ubstances which alter mood
and behavior for a purpose other than that for which it , or the consumption of any

mind changing substances which have no legitir& al or socially acceptable use.

Contributing to these views, A study on th inffuence of online platforms on the use of drugs, it
is opined that the information young et from the social media has not been able to make
them get scared or exclude om these substances, but rather has made them more
interested in wanting to @nent with it themselves. Furthermore, to demonstrate the extent to
which social medi?ﬁﬁg'ﬂdde substance proliferation a lot easier and simpler. It was gathered that
Columbia Urft s National Center on Addiction and Substance Abuse (CASA) has found
that, t spend time on Facebook, MySpace, Twitter, and other social networking sites are
more likely to smoke, drink alcohol, and use substances. CASA polled more than 2,000 teens,
and the results show that, compared to teens who do not visit social networking sites daily, those
who do are five times more likely to use tobacco, three times more likely to drink alcohol and
twice as likely to use marijuana. Surprisingly, the teens in the survey said they have seen images

of intoxicated kids, including some who are passed out, as well as pictures of peers using
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substances. Erroneously, the images of intoxicated kids portray the fact that substance
proliferation and addiction is a norm. By implication, it is no big deal for teens to take substances
and started indulging in it earlier than expected. This wrong impression has caused serious harms
leading to and including substance addiction, risk-taking behaviors, and even death. While it is
useful to advance explanations why it is not enough to simply teach youngsters about the
negative consequences associated with substances, it is also important to make @erstand
how the media convey information as well, and making it harder for them people not to
be manipulated. Substantiating these findings, research also submits %pe pressure influences

\
youth to use substances under the false impression that some ‘uNﬂasces increase strength and

give wisdom as well as courage to face life. &(lt

N
Substance use is rampant and often glorified by C §i6s and others on social media. There
have been reports of social media being g&\qs a strategy for selling drugs, with hashtags
facilitating the process of pairing bu Qith sellers Tobacco, electronic cigarette, and alcohol
industries have widely integrated\% media platforms into marketing strategies that are fully
accessible to teens. In this v@qc‘lal media has opened up doors for these industries to market to
youth even when dir&gketing to minors is against the law or supposed to be internally
regulated. The ng cannabis industry is opening up even more opportunities for teens to
have exp %advertising through social media. Exposure to substance use imagery is

associa&vith subsequent onset in use, which is why drinking alcohol and using drugs in

movies warrants an R rating.

A study on youth, substance abuse and social media reveals that Social media is harder to
regulate. Questions remain about the nature of the relationship between exposure to substance

use on social media and subsequent use. A study by the National Center on Addiction and
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Substance Abuse at Columbia University showed that teens who use social media were more
likely to use tobacco, alcohol, and marijuana than teens who do not use social media, and risk
was higher for those who had seen pictures of kids using or passed out from alcohol or drugs.
Another study found that undergraduate students with disordered online social networking use

were more likely to have problematic drinking and difficulties with emotion regulation. A study

on social media use and substance Abuse takes this area of inquiry a @her by

demonstrating a pathway from social media use to increased drinking.@ﬁing that peer

injunctive norms serve as a mediator between social media ex %e d the initiation of
\

drinking behaviors points toward intervention targets of peer inf@_eéc@ nd normative behaviors.

Overall, physicians have cited patient privacy, stand@ increased litigation and higher
costs as barriers to utilizing social media for @n

traditionally been seen as a private-spher@. owever, social media allows individuals a

ation with patients!!’. Healthcare has

public forum to meet and connect wi h%rs who are struggling with the same health concerns.
cdand e

While this is great for sharing ad\g'\,

physicians looking to enga ocial media dialogue. Global laws about patient privacy varies,

xperiences, it does create confidentiality concerns for

but the World Health @zation recognizes that it is an inherent right for all patients around

onfidentiality of their personal health information'!8, It is much easier to

secure thn ersations when they are held face-to-face in the privacy of a healthcare practice

than it &secure an online conversation.

One critical health concern is the quality of health information consumed and diffused on the
web, especially as the process becomes more social in nature. The internet is a largely
unregulated space, where anyone is able to post anything on a designated topic. There are many

sites with public health misinformation, some promoting products, and others as outright
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scams'!®. Each day, the amount of misinformation is ever growing. Some physicians worry about

deadly consequences of spreading blatant misinformation online!?°.

Decreased privacy and increased misinformation are recipes for physician litigation. High
numbers of malpractice lawsuits have resulted in many healthcare costs, both financially and in
practice. Research demonstrates that litigation is responsible for over $30 billiot%gllars in
American healthcare costs. Often this fear of getting sued results in physiciar@{/ ewer risks
and getting less personal with patients during care. %\

\
Another concern as the healthcare industry moves towards t % age is the increase in

technology costs. Face-to-face communication and paper %3’ are less expensive than new
communication technologies. 81% of economists l@vﬁ the increased cost of healthcare is
due to the process by which medical technologgesdare dCveloped, adopted, and integrated into the

delivery of health care services'?!. These f@s combined make many physicians uneasy about

incorporating social media into the'{{ii@ommunication plan, despite its many benefits.

To date, most health co ication research has been focused on the benefits of patients
accessing health-cente@b 1.0 websites. These sites have traditionally been the number one
resource for usen@\eested in being more proactive with their personal healthcare management.
They are @ 1gned as a one-way model where users access information that is diffused in a
top-do&anner. However, social media allows users to share these more Web 1.0 oriented

websites with their social networked Web 2.0 community.

There are many benefits of a more social online health experience. This freedom of information
access increases audience knowledge, awareness and empowerment regarding personal health
issue, equalizing information access. Social media is instant, borderless and elevates electronic
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communication to near face-to-face, changing diagnoses into dialogue. Social media is also

found to result in greater patient happiness and a more patient-centered health care system.

Research demonstrates how patients who are more proactive in personal health management are
more willing to follow treatment advice. Social media prompts more action from users. While it

may be easy to dismiss what a physician has prescribed, it is less likely that onetwll ignore

information sought through his or her own efforts. @%\

By shifting the locus of control to the patient, relations are altered int &nowledgeable and
empowered patients. Social media allows for user communities \s{ e e>periences about niche
healthcare decisions. Blogs and online journals help provid: %S with self-expressive tools to
publish their own experiences and prompt treatmen @ue among niche communities. Social
media allows consumers to become creators gators in the social marketing process by
allowing for more public reporting, a key @sgy in the effort to improve health care quality.
These types of social media provi method for patients to provide feedback and obtain
information about physician Kfo\rMnce before making healthcare decisions. Individuals are no
longer limited to the ex @Q\of tl‘le one or two physicians in their hometown. It is clear that the
Internet is advanciﬁ{n equal access to health communication across all populations. Patients
who may othemaige-fold limited access to healthcare providers are now using the technology for
person care regiment advice. The same is true for other constraints, such as time, money
or insurance. Online health dialogue has provided an opportunity for these individuals to seek
health advice without physically making a trip to the doctor. In fact, the number of people
seeking health information online is currently higher than the number of people seeking medical

care in person. It is imperative that physicians around the world are accessible and an intricate
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part of these conversations. However, many cultural differences may influence physicians’

willingness to do so.

There is currently a global recognition of the power of digital media in transforming various
sectors of society, especially public health delivery. Advances in digital technology have resulted
in the application of new media technologies for diverse health problems. Howeve his paper

focusses on the use of digital media for health communication purposes, @‘/@“sometlmes

referred to as E-Health communication.

As argued, the use of electronic communication for health pum@ates current advances in
t

digital media. Early efforts to use information technolog h delivery involved didactic

patient communication through websites, telemed%@d participant-center approaches such

as blogs, wikies, mobile phones, emails and ” Technologically-enabled solutions were
also intended to provide alternative sources@sformation in the health sector, including sharing
of data and creating opportunlt& nteraction among media personnel. Nevertheless,

developments in internet tech 1 nd an unprecedented growth in mobile infrastructure have

expanded the deployme@k social media devices for health communication and education

globally. l\

O
Social m '%orms have now become indispensable for health literacy and an overall
improv%\t of health outcomes. Furthermore, some forms of E-Health interventions include
data collection and disease surveillance, health information management and point of care,
treatment compliance and emergency response. Other areas of application include health
information dissemination, health care monitoring, training of health care workers, tracking of

disease outbreak and diagnostic support. In their study, state that mobile telephony can reach
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more people with health information, facilitate interactivity, and promote confidentiality of use.
Such transformative effect of mobile technology in health care in developing countries is

affirmed!?2.

Mobile health is often described as a ‘game-changing’ technological platform. Unlike other mass
communication platforms such as television and radio, mobiles cannot only be use%\provide
information and enable people to interact with that information, but also to deli rvices and

clinical functions of mHealth in one device”. Q \

S
Specifically, a study on the role of digital technology Q,%ial marketing, suggests that
advancement in information technology offers m ortunities for health promotion in
engaging health professionals with their pati and’ the mobilization of new clients'?*. The
author hypothesizes that the new media si@a shift in thinking about traditional methods of
social marketing and communicatj evelopment. This assertion is consistent with who

contend that more than any o er\tme in history, social media offers timely and credible health

information, critical for i@ing public health outcomes quickly and directly'?*.

Against the bacl@f the defining impact of computer and internet technologies affirms that
using soci 1a for health communication will eliminate some of the inherent limitations of
traditio&ealth communication through improved customization, contextuality, interactivity
and mixed media utilization. One could also argue that digitally enabled social media
interventions such as mobile phones, instant messaging, chat room forums and social networking

sites are also particularly relevant for communication of sexual and reproductive health issues!?.
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2.4 Conceptual Framework

Social Media Messages Drug Abuse Prevention

- Communities

- Interactive Platforms - Message Placement

- Sufficient Retention

\ 4

- Educative Contents - Early Engagement

- Program Participation

- Online Campaigns - Social Support

- E- Channels

A

NN
Fig 2.1: The model above shows the conceptuya &ework on the influence of social media
messages on drug abuse prevention. \\

Source: Researcher (2022)
Drug abuse prevention is the indep@riable, while social media messages is the dependent

variable. \\/
Social media message@sseminated on drug abuse prevention through interactive platforms
such as Facebo atsApp, Twitter, Instagram, among others. These messages come in the
form of E &con‘[en‘[s and could also be seen in creative online campaigns. These mediums
are e-ch Qsthrough which these messages are passed across whereby communities are created
in which drugs abuse prevention messages are placed for sufficient retention. With social

messages on drug abuse prevention would provide early engagement through program

participation thereby giving social support at the same time.
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2.5 Summary of Gaps in Literature Reviewed

There is an increasing concern among contemporary scholars from various areas of study that the
renaissance and frequency of drug abuse in the nation is not only affecting the image but also
substantial health care burden and increased mental disorder. In this study, it was stressed by
different scholars that Drug abuse is inevitable phenomena in a nation like Nigeria \%\more of
youth population. Literature reviewed in this study stresses the fact that Dru %\d to be as
old as man himself and the use and abuse of drugs had had a long histog} ny cultures and

societies. Natural plants like opium, coca and cannabis among otk@\vs\ been in use for many

A\

years. Literatures reviewed in this study indicate that th®§ of recurrent drug abuse in

Nigeria in the past decades to this era are due to one @
are multi-dimensional. @

Some of these factors are peer pressure, @tlon, community among others. The literature

e other, showing that the factors

reviewed in the study, suggests re at the ways out of drug abuse is by peer education,

government and NGO’s in@ﬁam strategy. Drug abuse has led to poverty, distortion

interpersonal relationshi@ﬂence among others.

Literature revie@\\rther show that among the core responsibilities of the media is the
surveillan tion takes a critical role. The media are expected to bring to the consciousness
of the @c impending dangers; this function places a demand on the media to cover, analyse
and report impending dangers that are threats to lives and properties of a given society. Writing
on media surveillance, some scholars have said is a process of collecting and distributing

information about local, national and international events and conditions.
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It is further revealed that the the problem of substance proliferation and addiction knows no
boundaries or social class. It impedes the development of any society as it is a threat to life,
health, academic performance and dignity of the adolescent. Also, decreasing the ability to
concentrate in studies as a result getting oneself addicted to alcohol and substances are known to

have some detrimental effects on pupils’ cognitive abilities. Also, it is revealed that, social media

allows individuals a public forum to meet and connect with others who are s&%im the
same health concerns. While this is great for sharing advice and expe re&} t
ﬁgue

confidentiality concerns for physicians looking to engage in social media

O
The reviewed works, so far have among other things sugg@ tous ways of reducing drug
abuse, but not much has been done on the role of @e 1a as an institution in spreading

does create

awareness on the problems of drug abuse. An ap r% f these works highlighted so far reveals
also methodological “affinity” among mo %e in the area of causes and effects of drug
abuse. The main limitations noticed in%to‘{these works, positions, theories and perspectives
on drug abuse reviewed so far arot\h, ost of them only attempted to expose the causes of these

crisis. Others chronicled@(dot of drug abuse, while some touched on the adverse

consequences of dr&‘b&ome of the scholars have tended to lay emphasis on a single factor

for eXPlanati@
the crisis. Q

From the foregoing, one would observe that, not much attention has been given in a

ut recognising the role of social media messages in spreading awareness on

comprehensive manner to social media role in spreading awareness on drug abuse. Also, not
much attention is given to the effectiveness of social media campaigns on drug abuse and the
need to develop a new approach to effectively tackle drug abuse using social media. There is

therefore, the need for research on social media messages in spreading awareness on drug abuse.
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This work therefore, greatly contributes to the understanding of the relationships between social

media messages and drug abuse in a digital era.
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Chapter Three

Methodology

This chapter presents the procedures adopted for the research study. It discusses the research

design, population of the study, sample, as well as sampling techniques, data collectign and data
analysis. @%\

3.1 Research Design %
The study adopted the survey research design of quantitativ &ﬁ%\ch It was adopted design

was considered to be the most suitable for this type 0%&%

obtained could be generalised among the study pop.

3.2 Population of the Study Q}\

The population of the study compr &@ndergraduates of Lead City University, Ibadan. Four

ue to the fact that the results

thousand, seven hundred an 730) students were registered for the 2021/2022 academic
session of Lead City ‘Q‘ , Ibadan. This data was gotten from the office of the Director of
Registration of t tgglty Students were registered across seven faculties of the university,
viz: Basic and Applied Science, Communication and Information Science, Law,

Engine@/lanagement and Social Sciences, Environmental Design and Management, and

Arts and Education.
3.3 Sample and Sampling Techniques

The study employed purposive sampling technique. This is because it enabled the researcher to

obtain a sample that best represents the entire population being studied. Also, it gave the
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researcher the opportunity to pick from the population, which gave way for convenience.
However, the sample for this research was determined by employing the Taro Yaman 1967

formula for obtaining sample.

n=N/1+N (e)

n=4730/1+ 4730 (0.05)2 <g\
n=4730/ 1 +4730 * 0.0025 @Q)

QAR
c_§
n=4730/12.825 @

n=368.8 \@
;. n=369 QQ
Therefore, the sample for the studg\%}gw.

3.4 Description of ReSf@Qwstrument

n=4730/1+11.825

The instrume t e research study was a self-designed structured questionnaire. The
=

questioan s were drawn from the research questions formulated for the study. The
questio&e was divided into five sections: the first section (Section A) contained a
demographic profile of the respondent, while the rest of the sections (Section B to Section E)
contained structured questions aimed at getting useful information from the respondents about

the research study. It sought to provide answers to the research questions.
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3.5 Validity of the Research Instrument

The validity of a scale refers to the degree to which it measures what it is supposed to measure.
Unfortunately, there is no one clear-cut indicator of a scale’s validity. The validation of a scale
involves the collection of empirical evidence concerning its use or verification of the scale by a
number of professionals in the area of research. Hence, to validate the scales of th$s\trument
used, the researcher gave the questionnaire to the supervisors and three(l{/ rs in the
Department of Mass Communication and Media Technology. Lead Ci %sity for review

and to verify the validity of the instrument. After the questionnaiq& reviewed and returned,

necessary corrections, as suggested were made to the instmx&%

S

The reliability of a scale refers to the degr ich the items that make up the scale hang

3.6 Reliability of the Research Instrument

together and measure the same underlyafiscomstruct. One of the most commonly used indicators
of reliability is Cronbach’s alph R:}ent. Ideally, the Cronbach alpha coefficient of a scale
should be close to 0.7. Cr h's a (alpha) as a coefficient of reliability was used to measure
the internal consistenc f@ variables in this study. Hence, a Social Media Platforms with drug
abuse preventio@@ges was 0.86; drug abuse prevention among undergraduates of Lead City
UniversityeQ.53aftd Social Media messages on drug abuse prevention among undergraduates of
Lead niversity, 0.51. Coefficients ranged between 0.51 and 0.86. According to studies,
with short scales (e.g., scales with fewer than ten items), it is common to find quite low
Cronbach alpha values (e.g., 0.5). In this case, it may be more appropriate to report the mean

inter-item correlation for the items. An optimal range for the inter-item correlation of 0.2 to 0.4
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is recommended. Hence, the inter-item correlation of the scales for influence of Social Media

messages and drug abuse prevention among undergraduates of Lead City University was done.
3.7 Data Collection Procedure

The methods of obtaining the data needed for this study was by distributing the questionnaire to
the population of this study. The questionnaire was administered through face-t ?&pproach
to the respondents. Therefore, the administration and retrieval of the ques'\ was done by
the researcher and two research assistants over a period of three weeks. research assistants
were trained by the researcher in order to ensure a smooth proessg&\)(t ;administration of the
instrument. The questionnaire was administered to ths (&ndems within the time the

respondents were less occupied with their acad¢hp tivities. A total of 357 (96.7%)

questionnaire was returned and found valid fo@m :

3.8 Data Analysis QQJ

After collection, the data were coﬁ%&f\d cleaned before being analysed. Since the analysed data
were categorical in nat %d in Likert format. Percentages were used for the descriptive

analysis. Statistical%gg@e for Social Sciences version 20 (SPSS v.20) was used to analyse the

data obtainedtudy.
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Chapter Four
Results and Discussion of Findings

This chapter deals with the presentation, analysis and test of hypothesis of data collected through

the questionnaire administered on undergraduates of Lead City University, Ibadan.

4.1 Demographic Data of Respondents ®a

This section presents the demographic information of the respondent. I %information on

sex, age distribution, religion, level of study and programme of stw\@(hﬁ respondents.

Table 4.1: Distribution Based on Gender @
NN

Sex Respondents ®' Percentage
2N

Male 153 429

Female 204 QQJ 57.1
Total 3\7(8‘ 100
y i

L\

Source: Researcher’s Field@}’-(ZOZZ)

Table 4.1 shows tl&&{@;ﬁon of respondents based on gender. The female respondents were

204 (57.1%) % e male respondents were 153 (42.9%). This implies that majority of the

respond n@re females.
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Table 4.2: Distribution Based on Age

Age Respondents Percentage

15-17 years 81 22.7

18-20 years 115 44

21 and above 161 45.1 V\

Total 357 100 ®
\( N

Source: Researcher’s Field Survey (2022)

F

Table 4.2 discloses the distribution of respondents based on age._\%a}s that 81 (22.7%) are

within the age bracket of 15-17 years while 115 (44%) fal

8-20years. A further look at

the table discloses that 161 (45.1%) of the responde t@ and above.

Table 4.3: Distribution Based on R

AN

N\
QJ

Religion es fients Percentage
QN\"*

Christianity G181 50.7

Islam 4\&/ 102 28.6

Others @ 74 20.7

Total Q 357 100

Source: Researcher’s Field Survey (2022)

Table 4.3 discloses the distribution Base on Religion. It reveals that 181 (50.7%) were
Christianity while 102 (28.6%) were Islam. A further look at the table discloses that 74 (20.7%)

of the respondents were other religion.
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Table 4.4: Distribution Based on Level of Study

Level of Study Respondents Percentage
100 51 14.3
200 65 18.2

300 98 27.5

N
400 100 28 @%
500 43 12 %\

Total 357 100&\ \

Source: Researcher’s Field Survey (2022) g)\

Table 4.4 discloses the distribution Base on level of @eveals that 51 (14.3%) were in 100
level, 65 (18.2) were in 200 level, 98 (27.5 qkm M 300 level. A further look at the table

discloses that100 (28%) of the respondents ekxi 400 level while 43 (12%) were in 500 level.

N\
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Table 4.5: Distribution Based on Faculty

Faculty Respondents Percentage
Basic Medical and Applied 79 22.1
Science

Mass Communication & 82 23

Media Technology

Law 31 8.7 <</
Engineering 23 6.4 %\%

Management and Social 54 15 P\\ \

Science (\
Environmental Design and 16 @‘
Management %

Art and Education 72 ® 20.2
Total 357 (’\\ 100

y

Source: Researcher’s Field Survey (20 et

Table 4.5 shows the distributi &ondents based on their faculties. It reveals that 79 (22.1%)
were Basic Medical an@liec; Science, 82 (23%) were Communication and Information
Science, 31 (8.7% ngﬁ/LaW. A further look at the table discloses that 23 (6.4%) of the
respondents '@gineering, 54 (15.1%) were Management and Social Science, 16 (4.5%)

were E@xental Design and Management while 72 (20.2%) were Art and Education.
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4.2 Presentation of Data

Research Question One: What are the social media platforms accessible to undergraduates

of Lead City University, Ibadan?

Table 4.6: Descriptive analysis of response on Social Media Platforms

Social Media Platforms Respondents Percentage (%2 §
‘\

Facebook 69 19.3 %\
Twitter 41 1<\

WhatsApp 92 ((l
Instagram 52 ® 14.6
YouTube 33 Q 9.2

TikTok 70 \ 19.6

Total 357 Q 100
(
)

Source: Researcher’s Field Surve)@}

Analysis in Table 4.6 sh %at 92 (25.8%) of the respondents accessed WhatsApp, 70 (19.6%)
accessed TikTok, GQQ =3%) accessed Facebook, 52 (14.6%) of accessed Instagram. The table

further reve 41 (11.5%) of respondents accessed Twitter, while 33 (9.2%) access

Youm%Q
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Research Question Two: What are the social media platforms with drug abuse prevention

messages available to undergraduates of Lead City University, Ibadan?

Table 4.7: Descriptive analysis of response on social media platforms with drug abuse

prevention messages

Drug Abuse Prevention Messages

Level of Agreement (n=357)

SA A SD D D
I have seen videos of drug abuse prevention 71 129 68 89 @3 2.7
on YouTube \
19.8% 36.1% 19%
I have come across messages of drug abuse 58 32 \ 184 1.9 22
prevention on Twitter
16.2% 9% % % 51.5%
I haven’t seen any drug abuse prevention ‘L& 76 103 24 26
message on Facebook
9‘V% 8% 21.3% 28.9%
Messages on ways to overcome drug abuse 82 91 111 23 26
have been forwarded to me on WhatsApp
( 4%  23%  255% 31.1%
No message of drug abuse preve @ 98 67 110 24 2.7
appeared on my Instagram feed
23% 27.5% 18.8% 30.8%
I have viewed vid @dmg abuse 116 61 31 149 24 27
prevention on TikT kﬁ,
6\ 32.5% 17.1% 8.7%  41%
I haven’t com ss any of such messages 33 79 83 162 2.0 22
on social a latforms
9.2% 22.1% 23.2%  45.4%
Grand Mean 23 25

Source: Researcher’s Field Survey (2022)
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Analysis in Table 4.7 depicts that 129 (36.1%) agree to seeing videos of drug abuse prevention
on YouTube, 89 (25%) disagree, 71 (19.8%) of the respondents strongly agree while 68 (19%) of
the respondents strongly disagree. Respondent’s opinion on coming across messages of drug
abuse on twitter had 184 (51.5%) disagree, 83 (23.2%) strongly disagree, 58 (16.2%) strongly
agree and 32 (9%) agree. Respondent opinion on haven’t seen any drug abuse prevention
message on Facebook had 110 (30.8%) agree, 103 (28.9%) disagree while 7 o) of the

respondents strongly disagree and 68 (19%) strongly agree. 111 (31.%\ respondents
th:

disagree to messages on ways to overcome drug abuse forwarded { on WhatsApp, 91

(25.5%) strongly disagree whereas 82 (23%) agree and 73 q_%é%) \strongly agree to the
statement. The table also reveals that 110 (30.8%) di%&& no messages of drug abuse
prevention appearing on their Instagram feed, 98 (274 eed while 82 (23%) strongly agreed
and 67 (18.8%) strongly disagreed. 149 (41% \&@greed to have viewed videos of drug abuse
prevention on TikTok, 116 (32.5%) str g@\eed whereas 61 (17.1%) agreed and 31 (8.7%)
strongly disagreed. Also, 162 (45.4%0 reed to haven’t come across any of such messages on
social media platforms, 83 (%’/2) trongly disagreed while 79 (22.1%) agreed and 33 (9.2%)
strongly agreed. The r indings shows an average of the respondents who agreed to those
that disagreed. , majority of the population disagreed with financial and non-financial
incentives pr. g maximum workers’ productivity. This was subjected to SPSS mean and

Qion test which also corroborates the claim with the total average mean score of (x

standa

= 2.3, Std Deviation = 2.5 which is below the pegged 2.6)
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Research Question Three: What is the extent to which drug abuse prevention messages on
social media have educated undergraduates of Lead City University, Ibadan?

Table 4.8: Descriptive analysis of response on extent of prevention of drug abuse through

social media messages

Extent of Prevention

Level of Agreement (n=357)

VHE HE LE VLE Mean SD
Social media helps to know what drug abuse 142 71 43 101 .%.O
is 39.8% 19.9% 12% 28@
Social media is capable of inducing students 93 119 32 @ 25 28
to learn how to prevent drug abuse 26.1% 33.3% %{1.7%
Social media is capable of influencing student 83 5 %(-39 123 23 25
participation in online programmes that talk  23.2% ; 27.7% 34.5%
about drug abuse %\
Social media can educate students on what %i% 100 96 83 25 2.7
narcotic drugs are \\ 8% 28% 26.9% 23.2%
Students are capable of learning anyt n 117 109 53 78 2.7 3.0
drug abuse through social media p]<<, 32.8% 30.5% 14.8% 21.8%
Online programs can enl%& Students on 122 92 87 56 2.8 3.0
drug abuse often : 342% 25.8% 24.4% 15.7%
Social media is @kz of teaching students 191 31 72 63 3.0 3.2
how to use d 53.5% 8.7% 202% 17.6%
Social ; is able to engage students in 41 106 100 110 22 24
interactive” online sessions more often than 11.5% 29.7%  28% 30.8%
before
Grand mean 26 28

Source: Researcher’s Field Survey (2022)
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Analysis in Table 4.8 shows that 142 (39.8%) of the respondents opined very high extent and
101 (28%) opined Very Low extent to social media being helpful in knowing what drug abuse is,
while 71 (19.9%) of the respondents opined high extent and 43 (12%) low extent. Respondents
opined that social media can educate students on what narcotic drugs are, 119 (33.3%) high

extent, 113 (31.7%) very low extent while 93 (26.1%) very high extent and 32 (9%) low extent.

On social media capable of influencing student participation in online prog@%m talk
about drug abuse, 123 (34.5%) very low extent, 99 (27.7%) low exten%&}

extent and 52 (14.6%) high extent. 110 (28%) of respondents opined@ tent on social media

0) very high
4\8 \
educating students on what narcotic drugs are, 96 (26.9%) I(Q\L\s( nt, 83 (23.2%) very low
extent, and 78 (21.1%) very high extent. On students cap%%ming anything on drug abuse
on social media, 117 (32.8%) very high extent, 10 ~0) high extent, 78 (21.8%) very low
extent and 53 (14.8%) low extent. 122 (34.2% 7%'(16 very high extent that online programmes
can enlighten students on drug abuse o n&%}%ﬁ%) high extent, 87 (24.4%) low extent and
56 (15.7%) very low extent. On sqti ia teaching students how to use drugs, 191 (53.5%)
very high extent, 72 (20.2%%}&11‘[, 63 (17.6%) very low extent and 31 (8.7%) high extent.
110 (30.8%) are very nt on social media being able to engage students in interactive
online sessions mdrdoftén than before, 106 (29.7%) high extent, 100 (28%) low extent and 41
(11.5%) very Righ, xtent. This was subjected to SPSS mean and standard deviation test which
also ca @v ates the claim with the total average mean score of (x = 2.6, Std Deviation = 2.8

which is above the pegged 2.6)
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Research Question Four: What is the effectiveeness of drug abuse prevention messages on

social media on undergraduates of Lead City University, Ibadan?

Table 4.9: Descriptive analysis of response on effectiveness of drug abuse messages on

social media

Message Effectiveness Level of Agreement (n—357)
SA A SD Mean_ SD

There is a positive change of attitude 61 88 115 %{(} 5

towards the use of drugs as a result of 17.1% 24.6% 32.2% 261
social media messages

97 102 26 2.8
Social media messages on drug abuse are 27.2%  28.6% 20 o
not effective < \
Drug abuse has reduced drastically as a 76 75 24 2.6
result of social media messages 21.3% 21.0%

Social media messages on drug abuse 122 \é& 87 2.7 29
prevention only prevents the abuse of 34. 2%% 26.1% 24.3%
certain drug substance

More students get informed through social ‘%9\% 117 55 96 2.6 2.8
media than traditional media W%  32.8% 15.4% 26.9%

More students get to see those @ 86 191 57 22 23
64% 24.1% 53.5% 16%

through social media platforms

There are little change @é way people 73 88 107 89 24 26
use drugs now du social media 20.4%  24.6% 30% 24.9%

messages

Grand Mean @ 25 26

Source: Rgearcher s Field Survey (2022)

Analysis in table 4.9 depict that 115 (32.2%) of the respondents strongly disagree and 88 (24.6%)
agree that there is positive change of attitude towards the use of drugs as a result of social media

messages while 93 (23.5%) of the respondents disagree and 61 (17.1%) strongly agree.
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Respondents’ opinion on social media messages on drug abuse are not effective had 102 (28.6%)
agree, 97 (27.2%) strongly agree, 84 (23.5%) disagree and 74 (20.7%) strongly disagree
respectively. Opinion on Drug abuse has reduced drastically as a result of social media messages,
125 (35.0%) of the respondents strongly disagree, 81 (22.7%) agree while 76 (21.3%)
respondents strongly agree and 75 (21.0%) disagree. Also, on respondents on social media
messages on drug abuse prevention only prevents the abuse of certain drug s ad 122
(34.2%) strongly agree, 93 (26.1%) strongly disagree, 87 (24.3%) dlsagree 2<ﬂ 8.2%) agree.
117 (32.8%) of the respondents agree to More people get 1nforme h social media than

traditional media, 96 (26.9%) disagree whereas 89 (25.9% @tr y agree and 55 (15.4%)

strongly disagree to the statement. Respondents on e get to see those messages
through social media platforms, 191 (53. 5%) stro gree 86 (24.1%), while 57 (16%)
disagree while 23 (6.4%) strongly agree. On dents that there are little changes in the way

people use drugs now due to socia &}essages had 107 (30%) strongly disagreed, 89
(24.9%) disagreed while, 88 (24. 6 and 73 (20.4%) strongly agree. The result of findings
showed an average of the res% who agreed to those that disagreed. Hence, majority of the
population agreed wit .Qweness the of non-financial incentives and workers’ productivity.
This was subject S mean and standard deviation test which also corroborates the claim

with the tota% ge mean score of (x = 2.5, Std Deviation = 2.6 which is the same as the

pegee
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4.3 Discussion of Findings

The findings revealed that WhatsApp was identified as the most accessible social media platform
with 25.8% of the respondents agreeing to having access to it. In second place is TikTok at
19.6%, followed by Facebook with 19.3%. Twitter, Instagram and YouTube had the least access
with 11.5%, 14.6% and 9.2% respectively. The findings are in line with the @ions in
literature review which states that social media offers a variety of avenues thr: %\ch we can
communicate with people'. In fact, social media is known to hav@n sed widely in
educational field also. Over the last 30 years the nature of com@@&tion has undergone a
substantial change and it is still changing. Email has had ound effect on the way people
keep in touch.! Communications are shorter and more zy[han when letters were the norm
and response time has greatly diminished. Ins n\% aging has created another method of
interaction, one where the length of messa &%ﬂer and the style of the interaction is more
conversational. Broadcast technol g%li e Twitter transform these short bursts of

g&uions to little news (or trivia) programs: which we can

communication from one-on-one\o{,

tune in whenever we want Q ate or have something to say.

Online communica&{gods also have the potential to increase our awareness of the movements
of our profes%@r social contacts. Twitter, for instance, offers us an update of things people
we kn. n to be doing at a particular point of time. This phenomenon has been referred as
social proprioception by Clive Thompson, named after the physical quality of proprioception that
tells a creature where its extremities are by the reception of stimuli produced within the organism.
Social proprioception tells us where the nodes of our community are and provides a sense of
connectedness to and awareness of others without direct communication. Internet is the third

place where people connect with friends, build a sense of togetherness
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Findings revealed that social media platforms with drug abuse prevention message encountered
by undergraduate of Lead City University, are few. Majority of respondents have not come
across messages of drug abuse prevention on Twitter. Also, majority of the respondents strongly
disagree to messages on ways to overcome drug abuse being forwarded to them on WhatsApp
and no messages of drugs abuse prevention has appeared on their Instagram and majority of
them have not viewed videos of drug abuse prevention on Tik Tok. Findings ar ife with the
Selective Exposure theory which opines that people tend to select speci % s of exposed
information which they incorporate into their mindset. These selectio&ar ade based on their
perspectives, beliefs, attitudes, and decisions?. People can men@ksec\t the information they
are exposed to and select favorable evidence, while ignori unfavorable. The foundation of
this theory is rooted in the cognitive dissonance th @ch asserts that when individuals are
confronted with contrasting ideas, certain me,@(mfense mechanisms are activated to produce
harmony between new ideas and pre- isgqg, eliefs, which results in cognitive equilibrium.

Cognitive equilibrium, which is de as a state of balance between a person's mental

representation of the world d\hﬁ/or her environment, is crucial to understanding selective

e
exposure theory. { Q{
Most people pose themselves to entertainment news rather than political news. Now even after

exposing y@e to a particular kind of content, it’s not everything you listen to in the entertainment
news tlr%ight be talking about fashion and the music industry and you choose to listen to only the
fashion news, that is you selectively putting your attention to the fashion news and for the selective
retention you chose to remember few things mentioned in the fashion news. Every other thing said is

regarded as noise to you.
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Findings revealed that drug abuse prevention messages on social media have educated
undergraduates of Lead City University, to some extent. Majority of the respondents believe the
rate at which social media helps to know what drug is, is very high. Majority of the respondents
believe that the rate at which social media is capable of inducing students to learn how to prevent
drug abuse is high and the extent to which social media can educate students on what narcotic
drugs are is high. Also, majority of the respondents believe that the extent to w, %nts are
capable of learning anything on drug abuse through social media platfo % ry high. The
findings corroborate the assertions of agenda setting theory which &ﬁt the mass media
influences a certain issue as a public agenda®. The public agend(l_s\s%ma}n focus or prime issue

which the members of the society or public concern abm@s/ eory elaborates the connection

in term of relationships between the emphasis that @media put as an issue and the media
uc

audiences or the public’s reaction or attribut& issue. Therefore, the mass media can be
considered as responsible in influenci d,shaping the public opinion and agenda. Such
influence of mass media on t agenda or opinion can happen intentionally or

unintentionally. \\’

Social media offers a r@of avenues through which we can communicate with people. In fact,

social media is o have been used widely in educational field also. Over the last 30 years
the natur&QS cemmunication has undergone a substantial change and it is still changing.
Comm&tions are shorter and more frequent than when letters were the norm and response
time has greatly diminished. Instant messaging has created another method of interaction, one

where the length of messages is shorter and the style of the interaction is more conversational.

Broadcast technologies like Twitter transform these short bursts of communication from one-on-
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one conversations to little news (or trivia) programs: which we can tune in whenever we want an

update or have something to say.

So, media has an important role in educating young people about the seriousness of this problem
and the enormous harm on the society, family and individual, also it highlights t }&Bﬁnedia
in reducing the negative models in drama, which caused the spread of thi %wenon. Media
has an important educational role in warning the youth about the hazardsS®of it and its great
damages on the community, family and individual. Also, t \&QLQ o} media is prominent
minimizing negative patterns offered by drama and ca %spread of this phenomenon.
Medias as educational institutions have a high abi '@attract people of all ages and sexes,
which is an important tool to rising up societigss %ccept the role of the media in shaping an
individual's personality and guiding him, a@ influence on the formulation of his thinking by
what these media institutions h rintings, such as books, newspapers, magazines,

brochures, posters, or audio-vi uMns: such as radio, television, cinema, theater, festivals and

exhibitions, so we must 1ze the role of these means and institutions in the prevention of

drug abuse. 4\

Findings \4 aled that drug abuse prevention messages on social media are not effective as
majorlt%t e respondents disagreed to having positive change of attitude towards the use of
drugs as a result of social media messages. Also, majority of students do not get to see those
messages on social media platforms and majority of respondents believe there are little changes
in the ways students use drugs now due to social media messages. The findings are in line with

assertions in the literature review which states that substance use is rampant and often glorified
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by celebrities and others on social media*. There have been reports of social media being used as
a strategy for selling drugs, with hashtags facilitating the process of pairing buyers with sellers
Tobacco, electronic cigarette, and alcohol industries have widely integrated social media
platforms into marketing strategies that are fully accessible to teens. In this way social media has

opened up doors for these industries to market to youth even when direct marketing to minors is

against the law or supposed to be internally regulated. ®E

Media is an important element in the lives of people, and communities ¢ &&Nithout it, even
media has become an essential source of information, culture, ed@ and changing attitudes

and behavior in modern societies. The seriousness of the rol @y the media on the lives of
people is in the enormous impact it does on the li e\§$€ople, and the big and growing
confidence that is given to media by the audienc s® can say that the risk is contradictory
in two-ways, the first is the role that can@k&sd in persuading the public to amend their

behavior and changing trends and th%m t of views for the benefit of society, which is

reflected in the use of media eff%e in various development campaigns carried out by the

state, such as the combat a@\drugs and other campaigns.
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Chapter Five
Conclusion

This chapter presents the summary of the study, conclusion and recommendations based on the

findings from the study. It subsequently states the contributions to knowledge and suggests areas

for further study. :\V\

5.1 Summary of Findings @
&

The findings revealed that WhatsApp was identified as the most a la\social media platform

&

as majority of the respondents agree to having access to it. % as the next accessible social

media platform also having major number of paﬂic@f lowed by Facebook, Instagram,
e

Twitter, and YouTube as the least accessible soc@ platforms.

Data gathered also revealed that social me(&patforms with drug abuse prevention message

encountered by undergraduate of I{Z;@ University, are few as majority of respondents have

not come across messages of drug e prevention on Twitter. Also, majority of the respondents
strongly disagree to me@ on ways to overcome drug abuse being forwarded to them on
WhatsApp and n(v% es of drugs abuse prevention has appeared on their Instagram and

majority of t not viewed videos of drug abuse prevention on Tik Tok.

It was% revealed that drug abuse prevention messages on social media have educated
undergraduates of Lead City University, as majority of the respondents believe the extent to
which social media helps to know what drug is, is very high. Majority of the respondents believe
that the extent to which social media is capable of inducing students to learn how to prevent drug

abuse is high and the extent to which social media can educate students on what narcotic drugs
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are is high. Also, majority of the respondents believe that the extent to which students are

capable of learning anything on drug abuse through social media platforms is very high.

It was also gathered that drug abuse prevention messages on social media are not effective as
majority of the respondents disagreed to having positive change of attitude towards the use of
drugs as a result of social media messages. Also, more students do not get to see tho%essages

on social media platforms and there are little changes in the ways students usQ ow due to

5.2 Conclusion [Q

From the findings of the study, it can be concluded that yn duates of Lead City University

social media messages.

had access to WhatsApp than any other socia platform. Most students have not
encountered messages on drug abuse preventi *Twitter and WhatsApp. Most of the students
have been educated on what drug is a earnt how not to abuse drug substances through
social media platforms. Drug ab ntion messages on social media do not bring about

positive change of attitude t ards e use on drugs as most of the students do not get to see

those messages on soc@& platforms.

53 Recomm@

Based search findings, the following recommendations are hereby made:
1. Undergraduates of Lead City University should expose themselves to more social
media platforms such as; Snapchat, Telegram, Google+. This would enable them have
a wider range of information stream that would keep them more informed about drug

abuse.
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il. There should be more campaigns on drug abuse prevention on different social media
platforms.

iil. Dissemination of educative content on drug abuse prevention should be more
available on social media platforms very often.

iv. More effective campaigns on drug abuse prevention should be carried out on different

&

social media platforms to further curb the menace of drug abuse.

5.4 Contributions to Knowledge

The study examined the influence of social media messages on d e\preventlon The study
centered on undergraduates of Lead City University and q re were used to collect data.
From this study, there are significant contributions to 1 , theorles research, practices, and

policies. \Q
The findings of this study have given ifigggy\to drug abuse prevention by way of identifying

social media platforms most acces@ e respondents as well as social media platforms with
drug abuse prevention messa@s would help media organizations to do more in covering

issues of drug abuse 1®>\to educate the youths on ways of preventing the menace of drug

abuse in the som%\

The ﬁndl 1s study also contributed to selective exposure theory and agenda setting theory.
The ﬁ&s reinforced the assumptions of these theories. The findings from this study shows
that undergraduates of Lead City University selectively expose themselves to contents or social
media messages that aligns with their beliefs and values. In addition, findings also show that
social media also sets the agenda as it continually pushes messages on drug abuse prevention.

The findings of the study constitute a valuable document and data in helping the government to
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formulate and plan appropriate policies that would help to reduce the issues to drug abuse in

Nigeria.
5.5 Suggestions for Further Research

1. Further research can be done on the role of civil society in prevention of drug abuse among

undergraduates : \V\
2. Further research can be carried out on the role of social networks @(On drug abuse
in school

\\\\

3. Further research can also be carried out on the inﬂuen%cﬂﬁ Internet on substance abuse

4. Further research can be carried out on the ion of drug abuse among Nigerian

undergraduates 6\\
S
@ :
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Appendix

Questionnaire

Department of Mass Communication and Media Technology
Faculty of Communication and Information Science

Lead City University, Ibadan

Dear Respondent, <</
I am a Master degree student of Mass Communication and Media T &y at Lead City

University, Ibadan currently carrying out a study on Social MediaMessages and Drug Abuse

\

Prevention. \
Please respond to the questions in this questionnaire as sinc ou can. Your responses will

be treated as confidential and the information provided (ﬁﬁed purely for academic purpose.

Thank you. Q
Yours Faithfully, < \\

Echo Chiazor Ayodele Q
Section A: Demographic Inf{m\a‘&f

1. Gender: @ ] Female [ |

2. Age: 6\5-17 [ ] 1820 ] 21 and above [ |
Christianity [ ] Islam[ ] Others [ |

4, Lev@dy: 100 ] 200 ] 300 ] 400 ] 500
[ ]

5. Faculty of study:

3. Religion:
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Section B: Social Media Platforms
This section aims at identifying social media platforms accessible to undergraduates of Lead City
University, Ibadan

Tick any or all of the following Social Media platforms accessible to you

1. Social Media Platforms

Facebook
Twitter %\2
WhatsApp @

N

Instagram
YouTube C_\E‘ \

TikTok
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Section C: Drug Abuse Prevention Messages

This section is aimed at identifying social media platforms with drug abuse prevention messages

encountered by undergraduates of Lead City University, Ibadan

Respond to the statements in the sections below using the following rating scale: Strongly

Agree (SA), Agree (A), Disagree (D), and Strongly Disagree (SD)

S/N | Effectiveness of Drug Abuse Messages on Social SA A D SD
Media V\
N
2 I have seen videos of drug abuse prevention on Q'\\
YouTub @V‘
ouTube
A\
3 I have come across messages of drug abuse \ $\
prevention messages on Twitter N \\ \
y
4 I haven’t seen any drug abuse prevention message N\
on Facebook %
D)
5 Messages on ways to overcome drug abuse ha \
been forwarded to me on WhatsApp \
)
6 No message of drug abuse preventio %eared
on my Instagram feed (\{J
7 I have viewed videos of dru @}revention on
TikTok {(/
\ \/
8

[ haven’t come acm@ef such messages on any
social media pl?t

4\\/
O
QQ
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Section D: Extent of Prevention of Drug Abuse Through Social Media Messages

This section tries to ascertain the extent to which drug abuse prevention messages on social

media have educated undergraduates of Lead City University, Ibadan

Respond to the statements in the sections below using the following rating scale: Very High

Extent (VH), High Extent (H), Low extent (L), and Very Low Extent (VL)

S/N | Extent of Prevention of Drug Abuse Through VH H L VL
Social Media Messages q V\
PN
9 Social media helps to know what drug abuse is Q'\\
y N
10 Social media is capable of inducing students to learn \b\/
how to prevent drug abuse \ %
11 Social media is capable of influencing student &\\ \
participation in online programmes that talk about @
drug abuse %
D)
12 Social media can educate students on what nar%\
drugs are
s ~\
13 Students are capable of learning anyt (B\drug
abuse through social media platfexg
14 | Online programs can enligh&(iw)nts on drug
abuse often
\ \/
15 Social media is capﬁ\{teaching students how to
use drugs ¢
16 Social medids ablé to engage students in interactive

online % more often than before

$H
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Section E: Effectiveness of Drug Abuse Messages on Social Media

This section aims at examining the effectiveness of drug abuse prevention messages on social

media among undergraduates of Lead City University, Ibadan

Respond to the statements in the sections below using the following rating scale: Strongly

Agree (SA), Agree (A), Disagree (D), and Strongly Disagree (SD)

S/N | Effectiveness of Drug Abuse Messages on Social SA A D SD
Media A
LN
17 There is a positive change of attitude towards the use <<\f\\\
S
of drugs as a result of social media messages \%
18 Social media messages on drug abuse are not \ \\‘
effective \\ \
e\
19 Drug abuse has reduced drastically as a result of % \
social media messages %
s RN\
20 Social media messages on drug abuse preventiaaa\\
only prevents the abuse of certain drug s@t c
.
21 More students get informed through b&'\ﬁedia
than traditional media (\ QJ
22 More students get to see thg Wges through
social media platforms \ Q/
23

There are little chan@the way people use drugs

now due to soc'cl 12 messages

\\I
S
QQ
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